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Gallery is published 
eleven times a year as 
a fresh yet discerning 

guide to all that 
happens on the Island 

and beyond. With 
quality and style in 

mind, our tone is not 
too superior or too 

serious, written by the 
people of Jersey for 
people everywhere. 

I t’s a man’s world, or so the James Brown 
song goes. Strange then that only one 
edition of Gallery a year is themed toward 

the XYs out there. Ever listened to music by 
the band ‘The XY’? No, of course you haven’t. 
They’re called ‘The XX’. The main man has 
changed his name to be known as ‘Jamie 
XX’. That’s e!ectively calling himself ‘Jamie 
Women’ for the sake of fame. That doesn’t 
sound like a man’s world to me.

What about in other areas? Use Facebook? Twitter? Both have the 
same ratio of male to female users. If you’re a guy and you’re using 
Facebook and wonder why it’s full of female motivational poster 
shares it’s because 57% of the content is created by females. If you’re 
on Pinterest then you’re really in the lioness’ den, that’s over 2/3s 
dedicated to the girls at 68% female. If those online businesses are 
hailed as the future of marketing and communcation then where does 
it leave the men? We’re all in the garage, working on our cars, clearly. 

If you are that way inclined we’ve got a guide to manly cars (p132) 
and, if you don’t feel man enough to own a manly car, a guide to 
becoming more manly (p10). If you ARE bored of seeing feminine 
motivational posters on social media we’ve made sure we’ve 
included some great men for inspiration this month (p8) and our 
fashion pages are dedicated to well cut suits and also a wry look at  
male stereotypes (p80).

If you’re in touch with your feminine side and look after yourself, 
the beauty section is also dedicated to the manly (yet soft) man 
this month. Let’s face it, the girls like you smelling fresh and that 
in turn means you’re more likely to get your wicked way. Unless 
of course it’s Downton Abbey night. The sea of Oestrogen that 
flows out of your television from a costume drama is enough to 
completely neutralise any testosterone in the room. Better get 
back in the garage...

BD

Here’s our number, call us baby

00 44 1534 
811100
hi@gallery.je

WINNER
Marketing 
Excellence

WINNER
Best  Brand 
Campaign

WINNER
Best Small 
Business
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Things we should 
probably get around to 
hanging on the wall...

Be our friend 
and we’ll tell you 

secrets
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or if you’re 
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with your phone... 

Who knows...?

Learn more >
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TWO MONTHS BACK WE 
INVITED ENQUIRIES FROM 
NEW CONTRIBUTORS. 

We got a great response. As such 
you may not have heard back from 
us. Please don’t think us rude, 
we’re just busy as bears. 

We’ll be firing out an email asking 
you to send us some samples so 
we can perhaps include you soon. 

Anyone wishing to contribute 
editorially or otherwise, email 
work@gallery.je and we’ll add 
you and be in touch.

BEAR WITH US.

FUTURE
CONTRIBUTORS...
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Disclaimer.  All rights reserved. Any form of reproduction of Gallery 
Magazine, in part or whole is strictly prohibited without the written consent of the 
publisher. Any views expressed by advertisers or contributors may not be those of 
the publisher. Unsolicited artwork, manuscripts and copy are accepted by Gallery 
Magazine, but the publisher cannot be held responsible for any loss or damage. 
All material, copy and artwork supplied is assumed to be copyright free unless 
otherwise advised. Contributions for Gallery should be emailed to editorial@

gallery.je.  Names have been changed to protect the innocent and no penguins 
were harmed in the manufacture of this magazine, you can’t prove nu"ng.  Why 

are you still reading the small print?  How about researching what really makes the 
best paper aeroplane? Test them with your friends or colleagues, add a picture to 

our Facebook and we’ll send you some doughnuts...

Recycle.  
Gallery recycles all its storage and packing materials, boxes and any old 

magazines that are returned.  We don’t get that many fortunately. We love to 
know our readers hang on to previous copies but when you move or find that 

they’re taking up too much space, drop them down to the recycling bins in the 
car park o# the Esplanade. If you want to find out more about recycling, call 

01534 448586. We put this on the green strip to look eco innit... That’s smart!

published with gusto in Jersey by

CONTRIBUTE  
contribute@gallery.je

Rip it, scrap it, comment, critique, research, report. 
Opinions wanted on politics, business, news, 

home, property, music, gadgets, sports and culture. 
Something annoyed you and you want to tell the 

island? We’re here for you baby.  If you’d like to see 
your name in... er... print, get in touch.

ADVERTISE 
ad@gallery.je

We understand that the medium is the message. The 
quality of a magazine reflects on the businesses that 
advertise within it. Gallery is Jersey’s highest quality 

magazine and premium print media option for stylish and 
progressive brands. If you have a business or strategy to 
promote to Jersey’s forward thinking consumer, get in 

touch. Call us on 811100 or drop us an email...

FEATURE 
features@gallery.je

If you are an artist with work to exhibit, an event or 
entertainment organiser with an event coming up or a 
business with some exciting news or a new product to 
feature, get in touch. We’re keen to feature anything of 

interest that will entertain our readers.

This isn’t a private party and there’s no VIP 
area (there is a hot tub though, of course...).  

Entertain us with jokes, ideas, 
YouTube clips, etc.

everyone@gallery.je

FANMAIL / DOG CRECHE

FACTORY  
10 MINDEN STREET

ST HELIER 
JERSEY 

JE2 4QW 
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FEATURE

“A little nonsense now 
and then is relished by 
the wisest men”
Roald Dahl

“You have brains in your head. 
You have feet in your shoes. 
You can steer yourself in any 
direction you choose. You're on 
your own, and you know what 
you know. And you are the guy 
who'll decide where to go”
Dr Suess

“Go to Heaven for the climate, 
Hell for the company”
Mark Twain

“I intend to live forever, 
or die trying”
Groucho Marx

WHERE THERE’S    

FOR OUR ‘HOMME’ ISSUE WE THOUGHT WE’D SEEK SOME 
GUIDANCE FROM SOME OF OUR MASCULINE INFLUENCES, 
ALIVE OR DEAD. IF YOU’RE ONE OF THE THOSE OF 
THE XY CHROMOSONE PERSUASION, HERE ARE SOME 
WORDS TO LIVE BY FROM GREAT MEN OF OLD. WHY 
THEY ALL SMOKE WE HAVE NO IDEA. BEING WISE AND 
INSPIRATIONAL USED TO DEMAND IT WE GUESS. MOST OF 
THESE LOT LIVED BEFORE PICTURES OF MELTED LUNGS 
APPEARED ON CIGARETTE PACKETS THOUGH. 

“
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“See, the problem is that God gives men a 
brain and a penis, and only enough blood to 
run one at a time”
Robin Williams

“People who speak 
in metaphors should 
shampoo my crotch”
Jack Nicholson

“Love all, trust a few, 
do wrong to none”
William Shakespeare

“The Edge... there is no honest 
way to explain it because the only 
people who really know where it is 
are the ones who have gone over”
Hunter S. Thompson

“History will be kind to me 
for I intend to write it”  
Winston Churchill

words | Great men of note
illustration | Ben Robertson

THERE’S FIRE.

”
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FEATURE

G reetings men and boys, I am here to talk to you about 
something very important. Ladies, put this magazine 
down and go ovulate somewhere quiet. The rest of this 

issue may be given over to advice on grooming and interiors, which 
is great if you’re Prince Charles or Alan Carr, but there are other 
things that a man must learn on his path through the world. Men: 
stop worrying about your careers, cars and pension plan, because 
society as we know it is doomed. Our days of comfort and leisure 
are numbered, and only the very manliest of men will survive.

HOW TO LIVE TO SURVIVE

1: START GROWING  
A BEARD

The beard is to manliness what the mullet is to 
the Australian.  It’s an expression of masculine 
essence and a handy way to catch insects. If 
you can’t grow a beard (perhaps because you 
are only nine years old) I recommend thinking 
nothing but manly thoughts about boulders 
and sweat. You’ll be bearded in no time, and 
will soon be struggling to stop your rugged 
hair from growing all over your body. Even my 
eyeballs are hairy, and I love it.

2: TURN OFF YOUR 
CENTRAL HEATING

Heat that doesn’t come from something being 
on fire is for pussies, so either warm yourself 
on a pile of smouldering logs that you’ve cut 
yourself, or just carry on crying yourself to 
sleep, clutching a soggy blanket and thinking 
of mummy.  Do eskimos have Economy 7? I 
think not, and they fight walruses and live in 
houses made of ice.  If you’re going to live in a 
house, at least make it a rugged one.

EIGHT STEP RUGGED PLAN

words | Jonah Falcon  Design  & Illustration | Matthew le Maistre Smith
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3:   MAKE FRIENDS  
WITH PAIN

Comfort is no friend to the manly man, it 
makes us complacent, lazy and fat.  I wake up 
each morning and punch myself in the balls, 
just to show pain that I didn’t go soft whilst I 
was asleep.  You’re not as manly as me, so why 
not start by hitting yourself in the face with 
this magazine. Do it again. Again. Feels great, 
doesn’t it?

4: HEAL YOURSELF WITH  
NATURAL MEDICINE

You can’t rely on doctors, and even less so 
on alternative medicine, which is made from 
nothing but flowers and unicorn turds.  I 
concentrate on making germs afraid to stick 
around, and stare at things so hard that I no 
longer need glasses because my eyeballs are 
stronger than a weightlifter’s biceps.  You can 
clean your teeth by chewing sticks, and sew 
up shark bites with thread woven from your 
rugged beard (see #1 for details).  Don’t even 
talk to me about pain relief, as I’ve twice had 
to remove my own appendix with nothing but 
an oyster shell. It was nothing. I can barely 
remember it.

5: SHUN  
ELECTRICITY

Things really started going downhill when 
men started thinking it was okay make things 
happen with power that didn’t come from 
manly sources like muscles, gravity and fire.   
I don’t trust anything I can’t swallow, strangle 
or smash, and so I do not own a single item 
powered by electricity.  I actively dislike the 
‘tame lightning’, as I like to call it. Look at Ray 
Mears, with his cute electric torch, waving 
it around in the dark. Pshh - I can see in the 
dark, and even if I couldn’t I’m so manly that 
everything I can’t see just gets out of my way.

6: HUNT YOUR  
OWN FOOD

Supermarkets are most definitely not rugged, 
and although farmers are generally rugged, 
I’d rather nourish myself with beasts that run 
free. It’s an honest fight between man and his 
food, as I run through the woods armed with 
nothing but a home-made bow, snares and a 
sharpened stick. If you’re stupid enough to 
smell tasty and get in my way, don’t complain, 
because rugged men eat everything they kill.

7: DISCOVER YOUR  
SPIRIT ANIMAL

When I’m communing with the power of 
nature, I like to meditate on the powers of 
my chosen spirit animal.  I didn’t choose the 
grizzly bear or the great white shark, as I have 
defeated both in combat, and dinosaurs are 
sadly extinct - lucky for them.  My spirit animal 
is the fearsome honey badger, a ferocious 
African beast that is feared by creatures many 
times its size and is pound for pound the 
hardest animal in the world.  I could probably 
kill one, but choose not to out of respect.

8: LIVE IN A CAVE,  
NAKED 

As I’ve hopefully made clear by now, the 
only way to outlast society is to abandon it. 
We must return to a rugged past, when men 
were not afraid to take a dump in the woods, 
run barefoot across sharp rocks in pursuit of 
their prey and drink their own urine - just for 
the sake of it.  I hope that you pay heed to my 
advice, as it’s survival of the fittest from now 
on. There’s no need to thank me, but if you see 
a naked, bearded man running towards you 
with a pointy stick, then you can thank me by 
staying the hell out of my way.

I don’t yet know if the global collapse will be triggered by a shortage of 
rare earth minerals, an end to fossil fuels or a deadly plague, but what 

I do know is that a real man is always prepared. I am Jonah Falcon, a 
man so manly that they use my grundle sweat to repel grizzly bears and 
my beard to polish diamonds.

I didn’t learn manliness at university, unlike that pretty pink ballerina 
Ray Mears - because by the age of sixteen I was already enrolled in a 
PHD in eating bark and throttling mountain lions with my bare hands.  I 
sleep in a pile of gravel, and once punched a cow so hard its milk turned 
to UHT.  Bear Grylls gets his nails manicured once a fortnight, whereas 

I can’t even trim mine because the scissors would break.  I’ve cycled 
through the hills of Afghanistan, and nobody said a word, because even 
the Taliban know not to mess with a cyclist who brakes with his hands 
and doesn’t bother with a seat. 

Yes, I really am that rugged, and I’m here to tell you that you can be rug-
ged too. If you enrol in my eight step rugged plan, and follow my manly 
rules to the letter, you’ll soon be so butch that the comforts you used to 
know will be nothing but an embarrassment to you. Andrex? You’ll wipe 
your rugged bottom with a handful of nettles, and laugh at the days 
when you needed to cook your dinner with anything but fire and sticks.
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Across all of the Channel Islands, 
foodies will be celebrating as it’s 
time for the 6 weeks of Tennerfest. 
Expect restaurants to have 
re-arranged and discounted set 
menus to tempt you to enjoy three 
courses of their goodies.  Inflation 
is inflation and restaurateurs on 
both Jersey and Guernsey are 

o#ering menus starting at £10 
with £12.50, £15.00 and now £17.50 
options. It’s the time of year to go 
beyond the ‘meal in for two’ and 
venture out into the Autumnul 
eating landcape and into 
restaurants new, old or forgotten 
to experience the hustle and bustle 
of  Jersey’s busiest eating month.

01.10.12-12.11.12
TENNERFEST
£10-£17.50  // 448877 // INFO@JERSEY.COM

EVENTS
OCTOBER 2012
FOLLOW ONLINE:
WWW.GALLERY.JE 
WWW.FACEBOOK.COM/
GALLERYMAGAZINE
@GALLERYMAG

LISTINGS: WHAT TO DO IN AUGUST

La Fais’sie d’Cidre (Cider Festival)  
celebrates growing apples and 
making cider. Look forward to cider 
making and tasting and also a local 
craft market, children’s activities and 
crafts, Jersey wonders, live music 
throughout the day, and cider to buy 
from CAMRA and La Robeline. 

20&21.10.12
LA FAÎS’SIE 
D’CIDRE
HAMPTONNE
10:00-16:00 // 633300 // 
INFO@JERSEYHERITAGE.ORG

The star of ‘Mock The Week’, 
‘Michael McIntyre’s Roadshow’ 
and ‘Live At The Apollo’, is 
performing here in Jersey! Look 
forward to see “perfectly crafted 
gags” (Sunday Times) in his new 
hilarious show.

05.10.12
STEWART FRANCIS
JERSEY OPERA 
HOUSE
£18.50 // 20:00-00:00 
// 511115 // BOXOFFICE@
JERSEYOPERAHOUSE.CO.UK Fancy learning a bit of 

Salsa? Sign up for Salsa 
Workshops taught by top 
UK dance instructors. Enjoy 
3 high energy party nights 
with top UK Latin DJs and a 
beginners mini boot camp on 
Sunday. You have the chance 
to experience a bootcamp 

session or grab a one day or 
even weekend pass. If Salsa’s 
your thing then you’ll be sure 
to enjoy this fun-filled event. 
Accommodation packages 
are also available from £195 
- £229 and include a full pass 
for the weekend.  

This year The Society of 
Artists are delighted to 
be holding their Annual 
Exhibition at The Chart 
Room, Castle Quay on the 
Waterfront. With 20% of 
all sales being donated to 
Jersey Cheshire Home the 
Society is looking forward 

to this exciting opportunity 
to display lots of new work, 
including some larger pieces, 
featuring paintings, drawings, 
prints and mixed media, by 
well known local professionals 
and many talented amateurs. 
Open from 11am - 4pm.

05-08.10.12
SALSA DANZA - SALSA WEEKENDER
WESTHILL COUNTRY HOTEL
£16-£229 // 851899 / 634104 // 
CONTACT@SALSAJERSEY.COM

07/10/2012 - 21/10/2012
JERSEY SOCIETY OF ARTISTS 
ANNUAL EXHIBITION
THE CHART ROOM, CASTLE QUAY
 £16-£229 // 07797 781557
JENNY.GRUCHY@JERSEYMAIL.CO.UK

06.10.12
CASINO NIGHT
GRAND JERSEY
£39.50 // 722301 // 
ENQUIRIES@GRANDJERSEY.COM

13.10.12
JERSEY RFC VS
LONDON SCOTTISH
ST PETER
£39.50 // 499929  // 
JERSEYRUGBY.CLUB@JERSEYMAIL.CO.UK

A three course dinner followed 
by a night of Casino games and 
great prizes. Tickets include 
casino chips, a three course 
dinner in Victorias Restaurant 
and entry into our prize draw to 
win some great prizes, including 
a two night stay for two at a four 
star UK hotel!

It’s been a tough start to the 
season but with Bedford and 
Nottingham in the mean time 
hopefully we’ll have a win under 
our belts already before we 
challenge London Scottish at this 
month’s Championship home 
game. Get up there and support!
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The Standard Chartered Jersey 
Marathon starts on the streets 
of St Helier and runs through 
some of the Island’s most scenic 
spots, taking in country lanes, 
picturesque valleys and the 
beautiful coast of Jersey. In 
addition to the main marathon, 
there is a relay race and fun 
run. A run for everyone! This 

is the seventh year that the 
Jersey Marathon has been 
held, contibuting to the islands 
economy and donating to 
charities. Whether you run the 
marathon or simply support the 
runners, this is probably one of 
the most enjoyable events of 
the year; something people look 
forward to every time.

Explorer and Mount Everest 
conqueror Sir Ranulph Fiennes is 
one of the world’s top inspirational 
business motivational speakers and 
has thrilled audiences everywhere 
with his superbly illustrated 
and highly motivating talks and 
presentations.  His exploits have seen 

Sir Ranulph travel up the White Nile 
in a hovercraft to trek on foot and 
unsupported to the North Pole. In the 
great Transglobe expedition he and 
his companion Charles Burton even 
became the first men in history to 
reach both Poles.
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07.10.12
STANDARD CHARTERED MARATHON
WEIGHBRIDGE PLACE
£5-£50//  08.00-14.00 //  505926 // CONTACT@JERSEY-MARATHON.COM

05-06.10.12
MERTON MOTOWN 
WEEKEND
MERTON HOTEL
PACKAGE: £119 // 724231 // 
ENQUIRIES@MERTONHOTEL.COM

31.10.12
AN EVENING WITH SIR RANULPH 
FIENNES OBE
JERSEY OPERA HOUSE
£20-£25 // 20:00-00:00 // 511115 // BOXOFFICE@
JERSEYOPERAHOUSE.CO.UK

11-13.10.12
PAPERCLIX JERSEY 
RALLY 30TH 
ANNIVERSARY
£FREE // 852952 // SECRETARY@
JERSEYMOTORSPORT.COM

Throw  yourself into a Motown Weekend at 
the Merton, featuring Shola Kaye as Diana 
Ross in a classy, solo show, capturing some of 
Motown’s most amazing hits. With live tributes 
of the likes of Stevie Wonder, the Supremes, 
The Temptations and Martha Reeves. This high 
energy event is desgined to get you on to the 
dance floor and keep you there! 

American Wrestling featuring former 
WWE & WCW stars. The ring will be 
specially strengthened to take the colossal 
30 stone bulk of PN News. Six great 
contests including a “Clash of the Titans” 
tag-team match with over 90 stone of 
combined weight! 

20.10.12
AMERICAN 
WRESTLING
FORT REGENT 
£15-£55 // 14:30-00:00 //  449827 // 
ACTIVE@GOV.JE

Themed around ‘tru!es’, this Wine Dinner 
is sure to be a treat.The great delicacy of 
fungi hunters, tru!es are very rare but 
match brilliantly with wines. Richard Allen, 
their Executive Head Chef, will create a 
bespoke six course menu to complement 
the wines.

25.10.12
TASSILI WINE DINNER
TASSILI
£85 // 19:00-23:00// 
722301  // RESERVATIONS@
GRANDJERSEY.COM

With vehicles ranging from Minis to World 
Rally Cars, spectators are provided with superb 
entertainment throughout the day. Drivers are 
put to the test with their navigational skills being 
absolutely essential along tiny Jersey lanes in 
this spectacular rally, watched by thousands of 
spectators each year.



JERSEY’S STYLE MAGAZINE14
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VINNIE       
Breed: Sta#ador (Sta#y Labrador Cross)

Likes: Kisses, cuddles, watching football 
with my dad, eating crisps, lazy Sundays and 
going to the beach! 

Hates: People crossing over the road when 
they see me.

If human/animal he would be: 
A real human boy.

Wants: To go on holiday now that I have my 
passport.

Interesting facts: I can bury bones, toys and 
treats in the garden and find them months 
later! 

Most impressive thing ever done: When 
my mum was attacked by another dog 
I sat with her the whole time licking 
her wounds until the ambulance came.

TAMSYN
Breed:  Human

Likes:  
Champagne, shopping and SHOES! 

Hates: General ignorance and blanket 
negative media attitude towards 
Sta#ordshire Bull Terriers.

If human/animal she would be: A penguin.

Wants: More shoes.

Interesting facts: Has enough shoes to open 
my own shop.

Most impressive thing ever done: Marrying 
my gorgeous and very patient husband, Dan.

ONCE AGAIN WE PIT ANIMAL AGAINST 
OWNER TO SEE IF WHAT THEY SAY IS 
TRUE, ARE PETS REALLY LIKE THEIR 
OWNERS? THIS MONTH WE MEET VINNIE 
AND HIS OWNER TAMSYN.

FANCY SHOWING US YOUR PETS? 
EMAIL ANIMAL@GALLERY.JE

ANIMAL WORLD

ANIMAL WALK BOOSTS DE GRUCHY’S CHARITY CHALLENGE

This summer more than 30 de Gruchy sta# took part in a sponsored walk from St Helier 
to St Aubin and back, raising in the region of £1500 for Durrell.  The walk has helped 
to ensure de Gruchy is on track to reach their 2012 charity challenge target of £10,000 
which will be donated to support the vital conservation work undertaken by Durrell. The 
sponsored walk is just one of the many ways de Gruchy sta# are fundraising throughout 
the year - from bowling and pub quiz nights, to this sponsored walk and in store events.  A 
cheque for the full amount raised will be presented to Durrell at the start of 2013.

POTM
PET OF THE MONTH

Does actually owning an animal feel 
like too much hassle? Why not pay 
homage to your favourite four legged 
friends by getting your hair cut and 
styled to look like them? 

WHAT A HAIR-
BRAINED IDEA

    This is not about the game of bat and ball, 
beloved by so many men but the insects of 
that name and their relatives the grasshop-
pers. The largest species found in Jersey is the 
great green bush cricket, a spectacular insect 
with a body  of 5 centimetres, with long wings 
and hind legs which make it look even larger. 
It lives up to its Latin name of viridissima 
meaning "greenest of the green". Bush crickets 
can be distinguished from grasshoppers by 
their long antennae which are up to 3 times 
the body length.

     The great green bush cricket  is active 
both day and night, feeding on vegetation 
and also flies, caterpillars and other insects. 
It can give humans a painful bite but it is not 
aggressive so is unlikely to do this. From late 
afternoon through to late evening the males 
'sing' to attract the females. The proper name 
for this is stridulation and the noise is made 
by  the wings rubbing together.  The call can 
carry well over 100 metres and is best heard 
on warm still evenings. The females hear  with 
ears on their front legs.

    The female can be recognised by the 
ovipositor or egg-laying structure. The eggs 
are laid singly in soil or turf. The bright green 
nymphs emerge in May or June, looking like 
miniature adults but  without wings. They go 
through 7 or 8 stages before becoming adults 
in July.

    The speckled bush cricket is also bright 
green but is smaller and a close inspection 
will reveal that it is covered in tiny brown 
spots. Some of the species found in Jersey 
do not occur in the UK and one species, the 
Jersey grasshopper is found nowhere else 
in the world. Another speciality is the blue 
winged grasshopper which is found on the 
sand dunes at St Ouen and Ouaisne. It looks 
drab but as it flies away it reveals hind wings 
of striking blue.

    As this issue is all about men, they may be 
interested to know that the tuberous bush 
cricket from Southern Europe has the distinc-
tion of being the animal with the largest 
testicles for its size - an amazing 14% of its 
body mass.

ANIMAL WORLD

CRICKETS
words | Dierdre Shirre"s
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GALLERY

MISC PAGE
THE PAGE WHERE WE SHARE ALL OF THE THINGS THAT WE’VE FOUND THIS 
MONTH THAT JUST DON’T HAVE A HOME ANYWHERE ELSE IN THE MAGAZINE

ONE LONG JOURNEY
Scottish skipper Andrew Leaper hauled 
in his fishing nets only to find a message 
in a bottle among his catch. Discovered 
just o# the Shetland Isles, he uncorked 
the bottle (similar to the one shown here) 
to find that the message was 97years old, 
descirbing his find like ‘winning the lottery’. 
After having spent all that time adrift, the 
bottle claims the claims the title for the 
longest time a bottle has been adrift at sea, 
beating the previous record by five years. 

Coincidentally, the previous record was 
discovered by none other than Leaper’s 
friend, Mark Anderson who was on board 
the same vessel when Leaper hauled up 
his find. Leaper said 'I can tell you that my 
friend Mark Anderson is very unhappy that 
I have topped his record! He never stops 
talking about it.' The record-beating bottle 
in question was part of a batch of 1,890 
released in June 1914 as part of a scientific 
research project to map the currents of the 
seas around Scotland, promising six pence 
to the finder. Only 315 have been found.

WHO’S WHO?
To help classmates and teachers of her quadruplets tell them apart, 
a mother took drastic action after confessing, “My sons are identical, 
even to me”. After sending them to school, mum Tan Chaoyun, of 
Shenzen in China’s Guangdong Province, became worried that they 
may get mixed up, and so shaved the numbers one to four into their 
hair. However, labeling the four boys isn’t a new idea of Chaoyun’s as 
she “could only tell the di#erence between them by having di#erent 
ankle tags on them before they turned 18 months old.”

KIM-JONG STYLE?
If you’re unaware of Psy, the Korean pop-star 
who recently made his way into the UK top 
3 singles chart ( just, admittedly) then you 
need to fire up your 56k modem, dial the 
internet, put the kettle on, point your browser 
to YouTube, put the kettle on again and 
then watch his video for ‘Gangnam Style’. 
Basically, he’s mocking trendy Koreans in 
Seoul’s Gangnam district. I guess it’s a bit 

like a musical Korean alternative to Nathan 
Barley’s Shoreditch slating. But with MUCH 
better dancing. Of course, this phenomena 
that has spawned numerous parody versions 
whilst sweeping the planet, including one 
that resulted in 14 lifeguards being fired, a 
ridiculous contribution from the US Navy 
and another incredibly amusing mockery of 
North Korea’s heir apparent and now supreme 
leader, Kim Jong-Un.

TOUJOURS 
TINGO
KNEDLIKOVY (CZECH)
Rather partial to dumplings

XENODAITES (ANCIENT GREEK) 
A devourer of guests or strangers

ESPREITADEIRA (PORTUGEUSE)
A woman who spies on her neighbours

CHUPAMEDIAS (CHILEAN SPANISH) 
A sycophant - literally sock-sucker

THE ATTACK OF THE 
FARRINGDON MICE 
Pranksters in London wrote on a Service 
Information Advisory board in the London 
Underground claiming that “The mice at 
this station have been attacking customers. 
Please place the bottom your trousers into 
your socks to avoid being the victim of the 
Farringdon mice.” Nobody’s sure how many 
people fell for it, but lets be honest, when 
do you find ‘London Rodent Panic’ among 
the news headlines?
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A WHISTLE-STOP TOUR OF HOW WE GOT HERE!
That title may imply that I’m simply plagiarising the 

works of one of my heroes; Darwin.

 

THE EVOLUTION OF ‘HOMME’
RICK JONES

                            .M?IZ                                               

                        .OZ$+II+I+?7$                                           

                       8O$7I+I??=~=+~77                                         

                      DZ??I??+II+=+I?~:7I                                       

                    .8I?????+??++++=~..~=.                                      

                    O$?+I?++?+++=+~,... =~+                                     

                   O7++===~~====~::,... .,.                                     

                  Z$+++======~=~~~::,... .,,                                    

                  87?++++==~~===~~~:,,.. .,.                                    

                  8I?+++++==++++~~::,,..... .                                   

                  NI+?+++++=+====~::,,.,,.  ,.                                  

                  III??++===++=++=:,,...,.. :.                                  

                  $I??++++?+??==++=~~=~. ...?.                                  

                  $7?+?$$NM8$I??II7Z8O7+~, .7?                                  

                  II?I7$NMMM8$??+IONMM$,+,. :~.                                 

                  .$??=++=?I7?+:.,$II7?=.., .?.                                 

                   7??++=?I?===~~..:,:::,., . .                                 

                   I???+~+===~==:..==~:,.., .                                   

                    ??????I7Z++=~,,,ZI?+=~: :                                   

                    II77I7ZO?++=+:,,$Z$7?~=..                                   

                    7$77$O$I?IZZOZ7?I7+Z?~+..                                   

                    O777IZ7$$7777IIIIN$??=+                                     

                     O7$7O88$OM$Z7MZ?77$7?:                                     

                     ~ZZZZZZ?7IIIIII~I7I$I.                                     

                       OZ8N87I7ZO$Z?I7I77.                                      

                       .NDMD8II7$I7I7$Z$?                                       

                         MMMMDOZZZZZZZ8O.                                       

                         ,DMDM8O8M8DND8.                                        

                            MNNMNNDMN?                                          

                              .  . ..                                           

                                                                                

                                                                                

                                       

RICK JONES

C harles Robert Darwin 
FRS (fellow of the 
Royal Society) - to 

give his full title - was the 
19th century upsetter-of-
the-applecart, who put 
his observational scientific 
cat well and truly amongst 
the dogmatic religious 
pigeons that had managed 
to convince the world that 
humans were designed, 
created and controlled by a 
heavenly power who himself 
was actually a man - at least 
in the gender sense. 

Darwin was born in Shrewsbury, Shropshire 
- a town so English that it even alliterates 
with its ‘shire’ or county - in February 1809. 
The second youngest of six children, and 
born into a wealthy family, as a youngster 
Darwin disappointed his parents by 
showing very little interest in his medical 
studies, and was far more interested in 
nature... good lad! When his increasingly 
impatient Dad enrolled him in Christ’s 
College, Cambridge, he had hoped that the 
young Darwin would become an Anglican 
priest; and it all started snowballing 
downhill from there...

‘Descent’ though, in the sense Darwin 
implied it in the title of his 1871 book ‘The 
Descent of Man’ (‘and selection in relation 
to sex’ to give it it’s full title; it’s not as racy 
as it sounds) meant where ‘man’ - as in 
humans - had come from and how it came 
to be, not that we were headed downwards, 
although arguably we have been going that 
way ever since.

I’m sure most of the people reading this 
know that Darwin bothered the hell out of 
the enormously powerful Catholic Church, 
by figuring out that humans as we know 
ourselves today evolved into what we call 
Homo sapiens via natures ultimate game of 
trial-and-error; natural selection. This was 
the exact opposite view to those brought up 
not to question the bible - who were taught 
that ‘god’ made man - and woman, let’s not 
be sexist, despite this month’s theme - as a 
‘design’, and supposedly a good one.

The reactions from elders of various 
christian churches varied from calling him 
the devil incarnate, to trying to convince 
people he was insane by stating that Darwin 
thought ‘monkeys’ could spontaneously 
turn into people overnight. 

Were he not so ‘homme’ - and let’s face it, 
that was one hell of an impressive beard - he 
may have been dressed as a woman and 
burned as a witch! 

However, here’s where ‘they’ managed 
to stitch up Darwin, and it’s something 
that comes up regularly in conversation 
about our origins. Darwin never said that 
we evolved from chimpanzees, bonobos, 
gorillas or orangutans... he simply stated 
that we humans and species I mentioned 
shared a common ancestor... and a recent 

one, compared to the common ancestor that 
all life shared way back ‘in the beginning’.
Likewise, ‘man’ hasn’t strictly come from 
‘Neanderthal man’. They were once again 
a related species, who shared an even 
more recent ancestor. Where this gets 
complicated though, starts with the habits 
of earlier versions of ‘modern human’, 
known as ‘Cro-Magnons’. 

Somewhat typically Cro-Magnons seemed 
to quite like to indulge in a bit of inter-
species ‘fun’, and scientists can’t decide 
whether Neanderthals became extinct, 
or were simply bred out of existence... 
absorbed by ancestral sexual deviance! This 
would then, in fact make them part of the 
evolution of modern man... and you thought 
bed-hopping caused complications these 
days!

So then, ‘modern man’ in an anatomical 
sense seemed to arrive around 196,000 
years ago, according to fossil records, and 
modern behaviours; symbolic thought 
(abstraction), creativity and language - all 
the things you read Gallery for, naturally - 
seemed to arrive 50,000 years ago. 

We seem to have begun to develop ‘States’ 
around 6,000 years ago (not that I would 
suggest Jersey is run by anyone stuck in the 
past...) beginning with Egypt. Technology 
has constantly ‘improved’, and the growth 
of science, discussion, art  - and things that 
help us communicate them - seems to be 
the next stage of ‘our’ evolution. 

Time and space - and the time it took our 
ancestors to travel across physical space - 
has always been one of the main factors that 
a#ected our development. As the advent 
of the Internet and other Information 
Communications Technology has literally 
changed the way time and space apply to 
us, it’s very interesting to imagine were 
we might be in even another 100 years - as 
long as we can stop fighting over oil and 
imaginary ‘gods’ that belong in the same 
pile of ‘history books’ as Thor, Baal, Adonis, 
Neptune and Zeus...

Wherever we are headed, hopefully 
there’ll still be people who look back, and 
remember how ‘man’ got to wherever it is 
they are!

So then, ‘modern man’ in an 
anatomical sense seemed to 
arrive around 196,000 years 

ago, according to fossil records, 
and modern behaviours



NEWS IN NUMBERS

dredging works in St Aubins harbour will 
mean moving a lot of boats

public parking spaces 
would be lost if Green 

Street police station 
development goes ahead

minutes of quarrantine for Jersey Live’s 
backstage area as green fanged spider leaps 

from Noel Gallagher’s guitar case

new jobs are in the pipeline at 
TGI Fridays, Ti"n and Banjo

car becomes stricken on its 
side after slipping from the 
slipway at Le Bourg

public votes in favour of a 
nautical theme for new buses

investigations are underway 
locally into asbestos exposure

650,000

91

15

150

1

1,500

4
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EVENTS KPMG / CHANNEL TELEVISION

KPMG CHAIRMAN RETIREMENT EVENT KPMG O!ces, 37 The Esplanade: 10/09/12

After 31 years with KPMG, the current 
Chairman Larry Catterson will be retiring 
at the end of September.  With e#ect from 1 
October 2012, Mark Thompson, the current 

Managing Director, will be taking over as 
Chairman and Jason Laity as Managing 
Director. To celebrate Larry Catterson’s time 
at KPMG and also to mark the opening of 

the firm’s new o"ces at 37 Esplanade, guests 
spent an enjoyable evening at the new o"ces 
enjoying Rojo’s blue KPMG cocktails.

CHANNEL TELEVISION 50TH ANNIVERSARY LUNCH The Grand Hotel : 04/09/12

This event was organised by Channel 
Television to mark 50 years of broadcasting 
across the Channel Islands, with 150 guests 
attending the business lunch at The Grand 
Hotel. ITV’s Chief Executive, Adam Crozier, 
spoke about his experiences at the helm of 
major organisations and his vision for the 

future of ITV plc. ITV Channel Television’s 
Managing Director of Broadcast, Karen 
Rankine said; “Adam Crozier’s visit to Jersey 
was an important part of Channel Television’s 
50th anniversary celebrations. Over the 
summer we are marking this significant 
milestone in our history with the broadcast 

of a series of special programmes featuring 
the most memorable clips from our archive 
and we have recently launched the first free 
to download local news app for the Channel 
Islands. We were delighted to welcome Adam 
to Jersey to speak to business leaders from 
both the public and private sector.”
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EVENTS PORTUGUESE FOOD FESTIVAL / SPICE TREASURE & TRADE FAIR

AIRTEL-VODAFONE PORTUGUESE FOOD FESTIVAL The Waterfront : 23/08/12

The 2012 Airtel-Vodafone Portuguese Food 
Festival moved down to the Waterfront for 
the first time this year. With more space for 

family entertainment, a bigger stage and 
many more food stalls the festival attracted 
great crowds over the 4 days. Most of the 

crowds were drawn in buy the smell of 
amazing food, then staying for the lovely 
traditional entertainment.

SPICE TREASURE AND TRADE FAIR  Haut de la Garenne: 15-16/09/12

A beautiful family fête event hosting an 
array of wonderful ‘home grown’ stalls and 
o#erings. Large yurts housing some of 
Jersey’s finest artisans’ work, a tea tent full 
of delicious homemade cakes and biscuits, 
storytelling and workshops were brimming 

with smiling, happy visitors. Kids were treated 
to all manner of fun activities, including a zip 
wire, climbing wall, bungee, bouncy castle 
and face painting. There were also music 
tasters from Chordz, and arts and crafts at the 
Brighter Futures stall. Grown ups were treated 

to massage, reflexology and other well being 
treats, as well as tasty food veggie to wild 
boar sausages, plus Jersey Cider. All in all, a 
brilliant family event. 
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EVENTS MARC 2 LAUNCH / CHARITY GOLF DAY

MARC 2 LAUNCH MEN’S FOOTWEAR  Marc 2: 01/09/12

Marc 2 launched it’s mens footwear collection 
in style on Saturday 1st September with a 
thoroughly British feel, plenty of bubbles and 
laughs all round!  Customers were treated to 

champagne and canapès, goodie bags with 
giveaways for the boys including made in 
England socks by Pantherella.  There were 
also boys toys on show including a Union 

Jack Vespa in the window! Michelle and the 
team were really pleased with the interest and 
would like to thank everyone who came to 
support their bright new venture. 

LEUKAEMIA & LYMPHOMA RESEARCH GOLF DAY La Moye Golf Course : 14/09/12

Mark Bright and Geo# Thomas, ex-England 
International footballers, were in Jersey 
to lend their support to and participate 
in the Leukaemia & Lymphoma Research 
fundraising golf day on Friday 14 September. 

The charity is of particular importance to 
Geo# Thomas who himself was diagnosed 
with chronic myeloid leukaemia in 2003. 
The competition, which was sponsored by 
Airtel-Vodafone, aimed not only to raise 

funds for the Jersey charity but to raise 
awareness of blood cancer diseases and the 
work that Leukaemia & Lymphoma Research 
does locally.  
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OUR COMMUNITY
DINNER DINNER DINNER 
DINNER BAT BALL! 

Coming up on Saturday 3rd November will 
be the Jersey Bat Group’s ‘Halloween Bat 
Ball’, held at the Royal Yacht Hotel. The 
idea is to raise awareness whilst providing a 
great night of entertainment and hopefully 
even raise a little money to help with local 
bat conservation.

Profits from ticket sales and the after dinner 
ra!e (which they promise won’t be your 
regular yawn-a-thon but will be drawn to 
one side the night and winners announced 
promptly - donations for the ra!e would 
also be greatly appreciated) go to Jersey Bat 
Group, a charity committed to conserving 
and monitoring the local bat population.

Tickets are £45 per head and tables of 10 
are available for the event. For that you’ll 
receive a pre-dinner drink, 3 course meal 
(veggie option available), a live band 
playing as well as DJ Nelson then taking 
over until the end.

The dress code says black tie, but a tux isn’t 
essential fellas - although the ladies will no 
doubt be setting the bar fairly high. A bit of 
Halloween fancy dress wouldn’t be frowned 
upon either so don’t be shy!

FOR MORE INFORMATION OR 
TO BOOK TICKETS JUST CALL 
07829736506 OR EMAIL:
JERSEYBATGROUP@YAHOO.CO.UK

They’re cute little things really, bumbling 
about in the black of night. Help them!

‘Why do I have to stand with the wheelbarrow?!’

Volunteers from UBS spent three days last 
week clearing the orangutan island at the 
world famous wildlife park in preparation 
for its redevelopment.

In all, 60 sta# took part in the project, 
clearing away the well-known orangutan 
climbing frame and also clearing the moat 
that surrounds the island.

Each day of the three-day project saw 
twenty UBS sta# transporting the wood to 
the Durrell campsite where it will be used 
as firewood. They also donned their waders 
to clear the moat of excessive plant life and 
unwanted objects that had fallen in.

“Every year, UBS encourages us to take 
two working days out of the o"ce in order 
to undertake voluntary work,” said Sophie 
Small, Director of Fund Services at UBS. 
“When we were approached by Durrell 
about the project, many of us leapt at the 
opportunity to help out and spend a day 
or two helping the Trust maintain the 
orangutan island.

“We are grateful to Romerils for kindly 
providing all of the safety equipment that 
we needed for the project, their help was 
a great example of how Jersey’s business 
community can work together to create 
great benefits for the island’s community as 
a whole.”

Gordon Hunt, Deputy Head of Mammals 
at Durrell, said “By clearing the orangutan 
island, UBS have been a great help and 
saved Durrell a lot of time and expense. 
Now that the island has been cleared, we 
will be able to build new facilities for our 
orangutans to enjoy.”

The third Family Nursing & Home Care 
Golf Day sponsored by Premier Contractors 
took place on Friday 24th August 2012 at La 
Moye Golf Club.

The Golf Day raised in excess of £10,000 for 
the charity and was won by Richard Brocken 
(Jnr). The winning team of four golfers 
each won a night at Longueville Manor for 
them and their partners. The team – Richard 
Brocken (Jnr), Tommy Owens, Chris Smith, 
and Sean Williamson, beat 18 other teams 
to the top spot.  Second place went to Carey 
Olsen (Team 1) lead by Chris Philpott and 
Third place went to Richard Brocken.

Each team paid £500 to enter the competition.  
As well as 18 holes of golf, competitors 
enjoyed refreshments throughout the day, a 
four course lunch in the clubhouse, with prize 
giving, ra!e and auction.

At the event, thanks were expressed to 
Premier Contractors and Richard Brocken 
for sponsoring the event, La Moye Golf 
Club for the use of the course, Longueville 
Manor Hotel for supplying the main prize at 
a discounted rate and to all those who very 
generously gave ra!e prizes and donations 
for the event. Guests were given an overview 
of FNHC’s Child and Family Services from 

Lindy Henesy, Community Paediatric Sister. 
La Moye Golf Club has very kindly agreed 
for FNHC to do it all again next year! 

UBS ASSISTS WITH ORANG UTAN ISLAND REDEVELOPMENT

FAMILY NURSING & HOME CARE CHARITY GOLF DAY RAISES £10,000

Shirley was always dropping her keys...
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The financial responsibility of parents to their 
children exists whether the parents are married 
or unmarried. Unlike when divorcing, it is not 
possible for one parent to make a one-o! payment 
to end any future responsibility for their child. 

Whatever a parent has paid in the past, and no matter 
what has been agreed, a parent may always be called 
upon to support their child. Child maintenance is regular, 
reliable financial support to help towards a child’s 
everyday living expenses.

There are two routes to obtaining child maintenance. The 
first is by mutual consent between the parents. Separating 
parents can agree a specific amount of maintenance that 
will suit their individual budgets and, more crucially, the 
needs of the child or children. Such types of agreements 
rely on trust between both parties and a belief that a full 
and frank financial disclosure has been made. However, 
parents who are unable to talk with one another may not 
see the mutual consent route as being viable. 

The second route is between the parties and their lawyers. 
Both parties will be required by the Court to complete 
forms disclosing their finances and any assets they may 
possess. The lawyer for the party who is seeking child 
maintenance will then calculate the amount per child per 
week at a rate usually in line with the UK’s Child Support 
Agency’s guidelines. Although the Jersey courts are in 
no way bound to these UK-specific guides, they are a 
useful indicator as to the amount the Court should be 
considering. The amount is based on affordability and 
an analysis of the budgets provided by both the parent’s, 
which includes outgoings such as rent, heating and car 
expenses, and also the child’s school fees, clothes and 
food. The amount that is used as a guideline is 15% of net 
income for one child, 20% for two children, and 25% for 
three or more, the payment may be increased due to the 
needs of the child. 

In some cases when an agreement cannot be reached and 
a child’s needs must be considered, it is essential that 
legal advice be sought.

The Cost of 
Child Maintenance
words | Rose Colley
Partner, Viberts Jersey Lawyers

www.viberts.com
T: +44 (0) 1534 888666
F: +44 (0) 1534 888555

rose.colley@viberts.com

familymatters

COMMUNITY

SINELS’ ANNIVERSARY FUNDRAISING DRIVE 
BREAKS £10K MILESTONE

A year-long charity fundraising drive organised by Jersey law firm 
Sinels to mark its 25th anniversary has broken through the £10,000 
barrier thanks to the long distance walking e#orts of one of its lawyers.

Advocate Lauren Glynn raised almost £930 by completing the 48.1 
mile round-the-island Itex Walk this year in 18 hours, taking the 
overall total raised by the firm so far to over £10,000.  The money 
raised by Lauren has been donated to the Centre Point Trust and 
will be used to help the Trust purchase a new specially adapted 
minibus for disabled children. Centre Point Trust provides day care 
for children between the ages of two and 12 and currently looks after 
a total of around 500 children.

Sinels’ year-long fundraising drive forms part of the firm’s 25th 
anniversary celebrations, which will come to a conclusion in 
April 2013. Working in conjunction with the Association of Jersey 
Charities, money raised through the campaign will be distributed to 
25 local charities.

JERSEY ARCHIVE ASKS THE PUBLIC TO 
NOMINATE WHICH STREETS FEATURE IN 
‘WHAT’S YOUR STREET STORY? 2013

In 2013 Jersey Heritage’s What’s Your Story project, sponsored 
by Appleby for the sixth consecutive year, needs your help. Jersey 
Archive is asking for members of the public to nominate a street or 
area that they think is of interest, they will then explore the stories 
of the people who lived, loved and worked as part of the local 
community and the streets on which they lived. 

If you would like to find out more about your local community they’re 
asking all Islanders to vote for the streets or areas that they would 
like us to research by coming in to the Archive and filling in a form.  
You can also vote by emailing archives@jerseyheritage.org, going to 
www.jerseyheritage.org and clicking on the news section or calling 
the Archive on 833300. The closing date for nominations will be 
Monday 8th October and competition results will be announced to 
coincide with our Saturday opening on 20th October.
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LOCAL CHARITY BENEFITS FROM 
ERNST & YOUNG CYCLE CHALLENGE 

A 900 mile cycle challenge from St Malo to 
Nice via Geneva, has raised in excess of 
£7,000 for the Jersey branch of Macmillan 

Cancer Support.

The team of four from Ernst & Young’s Jersey o"ce covered around 
200 miles per day with the leg from Geneva to Nice climbing 
over mountain passes that regularly appear in the Tour de France 
including the Col du Telegraph and Col du Galibier.  The route took 
the cyclists across the highest paved road in Europe (Cime de la 
Bonette) before finishing in Nice in the south of France. 

Brian Frith, Chairman of Macmillan Jersey said: ‘As a keen cyclist 
myself who has also done a number of cycling challenges, I can only 
take my hat o# to the guys from Ernst & Young who chose one of the 
most tortuous routes through Europe, to raise funds for Macmillan 
Cancer Support Jersey. I can only begin to imagine the pain and 
su#ering involved, not only on the long journey but also in the many 
hours of training.

‘None of the invaluable work that Macmillan Jersey carries out 
could be undertaken without the supporting funds from such 
ventures as the Ernst & Young challenge and to these brave 
gentlemen and all our supporters and volunteers, I extend my most 
sincere and grateful thanks.’

It is the second consecutive year that Geraint Davies, Ernst & 
Young’s Audit Partner, has organised the challenge. Having been 
diagnosed with prostate cancer six years ago, Mr Davies initiated it 
as a way of celebrating passing the initial five year milestone. 

He said: ‘After last year’s challenge, when we cycled from St Malo 
to Monaco, I was encouraged to get more people involved, but not 
without making it tougher and raising a lot more funds for the 
local charity.

‘I chose Macmillan because they deal so e#ectively with the non-
clinical impact on people’s lives, not only the cancer su#erers 
themselves but also their families. We are now in an age where 
cancer touches most families at some point.’
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JERSEY CHESHIRE HOME 30TH 
ANNIVERSARY TREK KERALA 2013 
CHALLENGE

F ollowing treks to discover the mysteries 
of the Inca in Peru and explore the magic 
of the ‘the Land of Ice and Fire’, 2013 will 

see a unique opportunity to discover Kerala and 
Southern India’s dramatic mountain scenery.

Trekking through a landscape of tea estates, eucalyptus plantations, 
paddy fields and rainforest, this is sure to be five magical and 
challenging days in a beautiful part of India.  Not only is this the 
chance to take part in a unique and magical experience, it is also 
a chance to contribute to what will be a big year of celebration for 
the Jersey Cheshire Home with its 30th Anniversary and its aim to 
raise £300,000 in 2013. Since 4th January 1983 the Home has been 
providing vital support for its residents and the wider community of 
Jersey.  Whilst residential support is given to residents of the Home, 
the facilities and services it o#ers allow it also to o#er these to the 
wider disabled community, as well as other charities.

 “An opportunity not to be missed for both a personal challenge and 
being part of a greater year of celebration, where bonds are made 
and we show how great the people of Jersey are in coming together 
to achieve something that gives so much back,” said Jim Hopley, 
Chairman of Jersey Cheshire Home, who has registered to take part 
and successfully explored the magic of Iceland in 2011. 

Trekkers will need to train for the Trek, as participants will face both 
personal and physical challenges.  Physically, the trekkers will need 
to be fit, a stark contrast to the people they will be supporting in 
this ‘adventure’.  With the stunning landscape to be explored, the 
di"culties of the Trek will be easily overcome by being part of a 
wider group and the friendships and bonds that are made as a result.

Trekkers must commit to raise at least £1,500 in sponsorship money 
for the Home in addition to the tour cost, which is expected to be 
in the region of £1,800 per person. The ‘Jersey Cheshire Home 30th 
Anniversary Trek Kerala 2013 Challenge’ is due to take place from 
Saturday, 9th to Sunday, 17th November 2013 and is open to anyone 
who is physically fit and over the age of 18 by the date of departure.

FOR ANYONE INTERESTED IN LEARNING MORE ABOUT THE 
TREK THERE WILL BE A MEETING AT THE HOME IN ROPE 
WALK, ON WEDNESDAY, 26TH SEPTEMBER 2012 AT 6PM.  
FURTHER INFORMATION CAN BE FOUND ON THE JERSEY 
CHESHIRE HOME WEBSITE:   
WWW.JERSEYCHESHIREHOME.JE, OR BY CONTACTING DAVID 
LORD AT: DAVID@JERSEYCHESHIREHOME.JE

Left to right; Tim Nicolle, Pieter du Plessis, David Mosley, Chris Bold, Chris Barry, 
Chris Matthews & Geraint Davies

“Look down there, I think I can see a Starbucks”



BECAUSE QUALITY MATTERS 29

UPFRONT

MOURANT OZANNES SWIMMERS ACHIEVE 
INTER-ISLAND ‘FIRST’

T wo teams of swimmers 
from Mourant Ozannes 
have completed what 

is believed to be a ‘first’ for 
Channel Island long distance 
swimming, completing a 
simultaneous inter-island 
relay challenge on Saturday 8 
September 2012.

The teams achieved their remarkable feat 
last weekend in a combined time of just over 
24 hours, with the Jersey to Guernsey leg 
swum in 11 hours 40 minutes 37 seconds and 
the team from Guernsey reaching the Jersey 
coast in 12 hours 20 minutes. It’s thought 
to be the first time ever that the Jersey to 
Guernsey direction leg has been completed.

The Jersey team of Craig Swart, Thomas 
Morgan, Henry Brandts-Giesen, James 
Ruane, Simon Gould, and Giles Corbin left 
Plemont after sunrise at 7.07am on Saturday 
morning. Each team member swam for one 
hour stints punctuated by in-water high 
five handovers.  Conditions were slightly 
choppy with wind over tide and also misty 
(with Sark disappearing in and out of view 
several times) but the conditions became 
almost perfectly glassy smooth by 1pm, with 
Giles Corbin, whose idea it was to undertake 
the challenge, eventually touching land in 
a small rocky cove just north of St Martin’s 
Point at 6.47pm, around sunset. None of 
these swimmers wore wetsuits.  

The Guernsey team of Sam Williams, James 
Le Gallez, Sandy Ozanne, Paul Waldron 
and Mark Torode from Mourant Ozannes, 
joined by David Honey (Guernsey), Jersey 
triathlete Dan Halksworth and James 
Briggs, a trainee doctor at the Jersey 
General Hospital, started their attempt 
from Jerbourg at 6.03am, finally reaching 
Grosnez in Jersey at 6.23pm that evening.

Both teams encountered jellyfish in local 
waters. The Channel Islands Airsearch 
plane, Lion’s Pride, used a prior coastguard 
notification as an exercise in conjunction 
with the lifeboat crew in spotting swimmers 
in the water, making several low passes over 
the swimmers. 

The attempt was organised to raise money 
for the Jersey and Guernsey Stroke 
Associations and the success was hailed 
by Jonathan Rigby, Global Managing 
Partner of Mourant Ozannes who said: 
‘This is a remarkable achievement by two 
fantastic teams. To be the first to complete a 
simultaneous swim between the Islands in 
each direction, while raising funds for two 
very important charities, is something of 
which we can all be very proud.’

The attempt would not have been possible 
without the support crews from both Islands, 
which included guard boats and kayakers to 
ensure the swimmers remained on course and 
safe at all times. 

DUE TO THE WEATHER DEPENDENT 
NATURE OF THE CHALLENGE, 
SPONSORSHIP WAS ONLY OPENED 
SHORTLY BEFORE IT TOOK PLACE.  

PLEDGES ARE STILL BEING 
ENCOURAGED FOR THESE WORTHY 
CHARITIES, AND SHOULD MEMBERS 
OF THE PUBLIC WISH TO DO SO THEY 
CAN EMAIL GILES CORBIN ON: 
GILES.CORBIN@MOURANTOZANNES.COM

NEW FOCUS FOR THE 
BARCLAYS JERSEY 
COMMUNITY AWARDS

I n a change from previous 
years, the awards will be 
aiming to help charities 

working in a specific area: 
improving life, financial and 
entrepreneurial skills in the 
island’s young people.

The awards are open to registered charities 
that are based locally and national charities 
that have a Jersey branch. Only projects 
that benefit the local community will 
be considered for the awards. “We are 
specifically looking for projects where we 
can work in partnership with the charity to 
deliver a specific need in the community,” 
said Paul Savery, Barclays managing 
director and a judge on the awards panel.

“As a company we are committed to 
supporting charities, and this year is the 
first year we are focusing on a particular 
area. Developing life, financial and 
entrepreneurial skills in young people is 
something Barclays as a whole is keen to 
do. Young people are key to Jersey’s future 
success so we think it is vital they get the 
best start in life – something we hope to 
support through these awards.”

Last year the company made £33,600 worth 
of grants and supported nine charities 
including the Zannah Trust.
“We awarded The Zannah Trust £12,000 last 
year for their ‘Eye-Gaze Project’ - funding 
a third ‘eye-gaze’ system for use in Jersey,” 
said Mrs Langlois.

ENTRY FORMS ARE AVAILABLE TO 
COLLECT FROM THE BARCLAYS 
BRANCH AT LIBRARY PLACE, 
BARCLAYS OFFICES ON BROAD STREET 
AND THE ESPLANADE OR BY EMAIL 
FROM ADELE.LANGLOIS@BARCLAYS.
COM AND THE DEADLINE FOR ENTRIES 
IS FRIDAY 19TH OCTOBER.  

“If you squint you can see the Statue of Liberty” Picking up the pace a little, George was blissfully unaware of the closely pursuing shark moments before the attack
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SPORTS
De La Salle College has a fine reputation 
for its sporting achievements at county, 
regional and national level. The most 
important aim of our sports programme 
is to develop the talents of all the boys 
to unlock their potential and maximise 
performance. We promote the physical 
development of every student so that they 
fulfil their aspirations. We o#er as many 
opportunities as possible to our boys so that 
sport and physical activity become part of 
their ongoing lifestyle. 

The school takes great pride in o#ering 
a broad range of competitive sporting 
activities for all pupils including; cricket, 
football, rugby, swimming, athletics, tennis 
and badminton. De La Salle College has 
strong links with The Jersey Rugby Club, 

with some current players teaching our boys 
in games lessons. We o#er examination 
courses to cater for all abilities should our 
students wish to pursue sport and physical 
activity as a career. A recent success story, 
was James Voss, who started playing Rugby 
at De La Salle prior to joining the Jersey 
Rugby Club’s Colts team at the tender 
age of 15. On 22nd June 2012, he started 
a professional contract with The Jersey 
Rugby Club. At De La Salle, we encourage 
our past pupils to visit the school and share 
their sporting skills with current students. 
Recently, the Year 7’s had the opportunity to 
play tennis with The Aegon British Tennis 
Championship Winner, Scott Clayton. 
Scott attended Mill Field school in the UK 
towards the later part of his education to 
further his tennis ability. 

De La Salle College is known throughout Jersey 
for its: friendly atmosphere; academic achievement; 
encouragement of spiritual growth and strong 
community values.

We are proud of our tradition providing a non- selective all-round education and a clear 
Christian foundation based on Lasallian values. Our curriculum is tailored to the needs 
and talents of boys. The school’s environment is one which celebrates our boys’ successes 
in whatever field they excel, whether academically, on the games field, through creating 
inspiring music, provocative art or through the enormous variety of activities we provide 
for them. A warm welcome awaits you at De La Salle College Secondary school. We o#er a 
well- rounded education in a school that cares about each child as an individual fostering an 
ethos of both academic and personal achievement.

Indivisa Manent is De La Salle’s Motto, meaning ‘remain undivided’

Indivisa Manent*
Give your children the right start at De La Salle College

THE HOUSE SYSTEM 
Through a wide range of events and 
competitions organised by the boys 

everyone has the opportunity to be part 
of the school. Examples of Inter-House 

competitions include talent shows, sports 
games, the Christmas competitions and 

fundraising.

Every boy at De La Salle will belong to 
one of our houses, Rhodes, Peary, Scott 

or Stanley. This allows every boy to gain 
an identity, feel valued and be a part 

of a community. We believe the house 
system is a foundation for every student 

to get involved with every type of activity 
possible, and at De La Salle encourages 

team work and healthy competition. 

The 6th Form leadership team, 2012

LIST OF NOTABLE ALUMNI

James Voss 
Jersey Rugby Club player (2012)

Scott Clayton 
Aegon National Tennis Champion (2012)

Lloyd Yates
Musician

HM Attorney General
Tim Le Cocq

Simon Perree & Richard Goulding
Play.com owners

Sean O’Regan
Head of Early years (Education)

Terry Le Sueur 
ex chief Minister 

ALUMNI
On leaving De La Salle College, 

we encourage the boys to join The 
Lasallian Society, the school’s alumni. 
This has been established for former 

pupils to keep in touch with old school 
friends and have the opportunity to 

attend events run by former pupils. If 
you are a past pupil and want to know 
more or get involved, please contact 
The Lasallian Society Coordinator, 

Aaron Labey on  01534 754 142.

LASALLIAN SOCIETY

SCIENCE
De La Salle College Science Department provides a strong curriculum from Key Stage 3 
right through to A levels in Biology, Chemistry and Physics designed to stretch our boys 
imagination. We ensure all students gain an in depth understanding of all the Core Concepts 
in Science and how to think scientifically at the cutting edge of our subject!
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ON AND OFF ISLAND TRIPS 
Residential activity- based trips to sites in the island and abroad is a vital contribution to 
the boys’ personal development and their learning in many areas of the curriculum. De La 
Salle College organises various o# island visits including ski trips with previous locations 
such as Switzerland, Colorado, Lake Tahoe and America. The Sports department take boys 
away to the UK to play against English teams. Other subjects, such as Religious Studies 
visit Kintbury, and the Art Department took A Level students to Berlin this year for their 
annual Art trip.

De La Salle College works with the “World 
Challenge Organisation” giving all A Level 
students the opportunity to go away on 
educational expeditions in the developing 
world. Coordinated by the Head of Art, in 2010, 
a group of A Level students visited Namibia 
for 4 weeks.

CONTACT US ABOUT YOUR EDUCATION
 De La Salle College would like to invite prospective parents of boys who 
wish to join us in September 2013 to contact the Admissions O#ce on 
01534 754 100 or email: college.admin@dls-mail.co.uk.

For all Press and Media Enquiries, please contact the school’s Press O"cer, 
Aaron Labey on 01534 754142 or email Aaron on a.labey@dls-mail.co.uk.

CHARITABLE WORK 
Every year, each house selects Charity 
representatives from each year group and 
these individuals are responsible to coor-
dinate activities which raise funds for the 
house charity for the current year. During 
their ‘charity week’, competition is fierce, 
with the house that raises the most money, 
winning the annual award.
Last academic year, through this system, 
the school has raised an extra £4000 for 
the chosen charities as well as the £20, 000 
raised from the De La Salle College annual 
around the island school walk.

MUSIC 
Music is an integral part of the school 
and we encourage every individual to get 
involved as much as possible and create 
inspiring music. Recently, year 9 student, 
Monty Taft excelled in his music by 
winning the Teenage Cancer Trust Spring 
Spectacular 2012 talent competition, Monty 
has gone on to play on the main stage at 
Jersey Live. Year 11 student Krystian Lamb 
won the prestigious title of “Young Musician 
of the year 2012”. A talented pianist, Krystian 
started playing the Piano aged nine and 
through the De La Salle College music 
department has excelled in his music. In the 
future, he hopes to attend Music College. 

Boys at the school are encouraged to 
enter the school’s annual talent show 

competition, The 
WOW Factor. 
Established in 2007. 
2012 is its 7th year 

and it’s going to be bigger than ever! 

“I love music because 
of the wonderful music 

practice rooms”
D’Arcy joined De La Salle from  

Victoria College Prep

“I am very impressed, 
everyone has been very 

friendly”
Monty joined De La Salle 

from St Michaels Prep

“I enjoy De La Salle 
because I like to meet 

new people”
Will joined De La Salle 

from De La Salle Primary

ART
The De La Salle Art Department is a 
happy, cheerful place where all students 
are encouraged to try their best and 
produce work that is as individual as 
they are.  Although some lessons stress 
the importance of understanding and 
experimenting with colour, pattern, tone 
and texture many others encourage the use 
expression and imagination in painting 
and drawing. In the 2012 summer exams 
the Department had a 100% A* to C pass 
rate for GCSE, a 100% pass rate A to B for 
AS and a 100% pass rate A* to A for A2.

RELIGIOUS EDUCATION 
The study of Religious education is central to 
the curriculum at De La Salle College and all 
boys take public examination courses in Re-
ligious Studies. We respect the beliefs of non 
catholic boys and aim to communicate and 
share a lively, articulate and critically aware 
Christian Faith. We welcome anyone who 
wishes to recieve a faith based education.

Auditioning for The Wow Factor, 2011 Ski Trip to Colorado, 2012

Raising money for Holidays for Heroes
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S eptember saw more than 100 cyclists take part in 
the Bedell / Anthony Lewis Cycle Challenge from 
London to Paris. The event, in aid of the Jersey Stroke 

Association and Driving for the Disabled, saw 5 young stroke 
survivors; Anthony Lewis, Nicole Le Miere, Julie Bentley, 
Danny White & John Du Feu all take to their steeds and 
smash the challenge. 

However, tt wasn't all plain sailing for any of the cyclists. It took blood, sweat and tears to 
get everyone to the Ei#el Tower in just 4 days. The first hurdle was a 4.30am wake up call 
in London, shortly followed by a tough 90 mile cycle ride through both London rush hour 
tra"c and the hilly Kent countryside. From Dover, the ferry took everyone to Calais and 
just as the participants thought the day was over they were mistaken as organisers added 
in a sneaky 5 mile cycle to the hotel. There were plenty of tired muscles but little time to 
relax. A 7am start the next day saw cyclists dig deep and find the energy to climb more 
hills, ride down gravel paths and through cobbly villages only for some to arrive at a Fawlty 
Towers style hotel with no water! A burst water main left many of the fundraisers peeling 
o# their lycra with only a cold shower for comfort. After four days of highs and lows, a 
sense of achievement was apparently felt by everyone. Seeing the Ei#el Tower after cycling 
320 miles was 'something that only the very special people who set out on that freezing 
Tuesday morning so that they could raise money for a very worthy cause will really know. 
Congratulations to all that took part. 

FAST LOVE
There were lovebirds a plenty at the Pomme 
D’Or on the moonlit night of Thursday 6th 
September. Hummingbird Events’ inaugural 
speed dating evening in aid of the local charity 
Help A Jersey Child was a sell out.

With pulses racing the brave participants met 
over the sweet smell of freshly cut roses and 
swapped stories and dreams for 3 minutes 
before the bell sounded and they moved to 
the next table. Talk of law and finance was 
heard, unsurprisingly, but adventures in the 
wilderness and Bear Grylls also featured, with 
smatterings of holidays and er... plumbing.

The event was made possible by the 
generosity of Pomme D’Or who provided a 
spectacular venue and £243 was raised for 
Help A Jersey Child.

Oh, and yes, love was in the air, with ten 
love matches made (not including the more 
cautious who hedged and ticked the dating or
friendship boxes). Hummingbird Events 
would like to thank all who made the 
evening such a resounding success.

LONDON TO PARIS

LOSE SOME SLEEP
On 24 November 2012 in Pier Road Car Park 
St Helier members of the Jersey community 
are being encouraged to Sleep Out for 
one night to experience what it is like to 
be homeless, whilst raising awareness and 
money for the Caring Hands Charitable Trust, 
Freedom Church, Grace Trust and Freedom 
for Life Ministries who all provide services for 
the homeless in Jersey. 

Armed only with a piece of cardboard, a 
sleeping bag and a mug of warm soup, those 
taking part will be a world away from their 
usual comfortable surroundings. The Chairman 
of Caring Hands Charitable Trust, Rev Mark 
Bond told launch attendees that the Jersey 
Charity. Sleep Out is about trying to learn 
a little and share a little about the world of 
homelessness in a wealthy country. “The 
Jersey Charity Sleep Out is about changing 
minds and hearts. It’s about changing negative 
attitudes to people doing it tough; people 
who are usually demonised but who, I believe, 
should be deeply respected and admired for 
their tenacity and inventiveness,” he said.

Those who take part in the Jersey Charity 
Sleep Out are encouraged to seek sponsorship 
from colleagues, friends and family. All money 
raised will go towards supporting your choice 
of the Charities connected with this years 
event, which all work for the homeless and 
community services in Jersey.

IF YOU ARE UP TO THE CHALLENGE 
OF SLEEPING OUT FOR THE 
HOMELESS, REGISTER FOR THE 
2012 JERSEY CHARITY SLEEP 
OUT. CONTACT: JON HACKWOOD, 
ORGANISER |SLEEPOUT@
SYCAMOREFS.COM OR 07797 711655



JOIN US ON A 
FUNDRAISING 

ADVENTURE

4 DAYS
25 CARS
20 CLUES
1 WINNER

HAVE YOU  GOT WHAT IT TAKES?

SUPPORTED BY

IN AID OF

BROUGHT TO YOU BY

JUNE 2013
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www.galleryrally.com

Join us on a scavenger hunt around Europe  |  June  2013
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Take a break, get o# island, put 
your foot down. A fun four days 

of mystery. Plus, over the last five 
years, the we’ve raised more than 

£200,000 for our chosen charities.
 

WELCOME TO THE GALLERYRALLY >

“What's your road, man?
holyboy road, madman 
road, rainbow road, 
guppy road, any road. 
It's an anywhere road for 
anybody anyhow.”
JACK KEROUAC 
ON THE ROAD
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OK, SO WHAT IS THIS...

RALLY CHARITY
WHY ARE WE DOING IT...

The primary aim of the event is to raise money for Jersey Hospice 
Care. Over the past five years, more than £139,000 has now been 
raised for the Hospice which has enabled the charity to care for more 
islanders with cancer and motor neurone disease. All of the Hospice’s 
services are o#ered free of charge and the charity relies entirely on 
the generosity of the public so this annual event is a vital income. 

Funds are also raised for the UK charity Focus12 which receives some 
of your entry fee for organising the event. Chip Somers, our fabulous 
clue master and organiser is the Chief Executive of the independent 
charity based in Su#olk which provides drug and alcohol 
rehabilitation through both residential and day-care facilities. The 
charity’s patrons are Davina McCall, Russell Brand and Boy George. 

The galleryrally is an excuse for you and a friend to take part in a 
four day treasure hunt around Europe. Think of it as a cross between 
the Gumball rally and the telgraph crossword with a bit of Blue Peter 
thrown in.

We set the course and the clues and you crack them and follow 
them to beautiful destinations set by our cluemaster, Chip Somers. 
You’ll find yourself wandering through villages and chateaus in 
search of cryptic clues and hitting beautiful stretches of open road 
across France. The evenings are yours to kick back and enjoy in 
quirky hotels. With 4 clues a day and roughly 60 miles between 
clues, each day will be no more than about 250 miles. The last night 
will be something special as we end in luxury, this year on the 
beachfront in Biarritz.

“ Every year we have a ball. It’s a really di!erent way to have a short break. You’ll 
experience some beautiful scenery as we go o! the beaten track and the challenge 

of the clues will help you totally switch o! from everyday life.

” 
CHIP SOMERS

Clue master and organiser

WELCOME

THERE ARE JUST 25 SPACES 
IN 2013’S RALLY 

GET YOUR SKATES ON AND 
SIGN UP AS SOON AS YOU 

CAN TO ENSURE YOU GET A 
PLACE.

brought to you by Raising funds for
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I t's hard for Jersey 
to shake o! the 
Hungerford e!ect; the 

perception for outsiders 
that every Jersey inhabitant 
still lives the 80s highlife 
when millionaires wore 
double breasted jackets, 
spent all day holding a 
champagne flute and could 
a!ort to live in more than a 
semi detached house. 

When we first started Gallery a client told 
me about a car rally. It was to San Sebastian 
in Spain and he was heading there in his 
Porsche. A performance car rally across 
Europe, stopping in on a Guggenheim 
museum seemed like the thing of dreams. 
It was a charity event and sounded like the 
sort of activity reserved for old Chuckles 
Hungerford and his Royal Barge dwelling 
contemporaries (that’s The Old Courthouse 
to those living a life outside of Bergerac, the 
TV series rather than the French town).

But this wasn't ITV, this was real, for real 
people. It was called the 'Tour de Liberation' 
and was organised as a fund raiser for the 
Bush Hospital Foundation. I didn't find this 
out until 2008 when we were approached to 
help reshape the event after it had stalled in 
2007. We proposed to use our little magazine 
as an outlet to promote and means to 
rebuild the event and raise money for a new 
benefactor; Jersey Hospice Care. 

With a few years in Jersey under our belts 
and a better understanding of the Island and 
how it works, we saw it as a great project we 
could throw Gallery’s weight behind and the 
galleryrally was launched.

Over the last five years we’ve travelled 
thousands of miles and raised thousands of 
pounds for worthy charitable causes. We’re 
hoping this year will see our total for the 
six years reach £160,000 for Jersey Hospice 
Care. That’s a lot more than we’d have 
achieved with some boot fairs. It’s all down 
to passionate raillers that see the benefit in 
using their valuable summer holiday days to 
do some good. 

We’ve been to the South coast of France 
three times, to Barcelona and through 
the Alps to Geneva. Each route covering 
spectacular countryside and breathtaking 
views. We’ve battled through Chip’s clues 
and challenges and learnt a few things 
along the way. We’ve also grown a small but 
connected alumni of ralliers who all have 
fantastic shared memories. 

A massive thanks to our previous years’ 
sponsors; Sure Mobile and Jacksons in 
2008, Moore Stephens in 2009 and Peritus 
in 2010/11. Thanks also to the Royal Yacht 
and The Grand Jersey for helping us with 
breakfasts and rooms.

This year Chip has a new route planned, 
one that will fill in that big area of the above 
map with no Gallery Rally lines. Watch out 
Western France, we’re coming. 

GALLERYRALLY:
THE FIRST FIVE YEARS

www.gallerymagazine.co.uk/rally

23 

 

in aid of

www.gallerymagazine.co.uk/rally
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SUBARU IMPREZA J52415

GEOFF BLACKSTONE  | CHRIS BLACKSTONE 

1

SPONSORED BY

IN AID OF
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10 - 14 June 2011

1
‘Pam, the Green Goddess’

maverick: Martin Buckland  |   goose: Tomas Allen

monaco 
2011
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21GARRY TAYLOR  |  M
IKE NOLAN

MITSUBISHI EVO | J113660
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Driver: ADAM DAWSON   
Co-driver: CHRIS SMITH

CLOSE ENCOUNTERS

PORSCHE 911  J1145685 Driver: KARL MASS   
Co-driver: NEIL BOUGHTON

THE MAD NATTERS

VW CAMPERVAN  J139299Driver: SIMON WEBSTER   
Co-driver: GRAHAM BUCKLE

XR8-ed

AUDI R8  J1089623 Driver: CRAIG JARVIS   
Co-driver: JULIE JARVIS
PORSCHE 911  CJ138 MOLLY

COMBINED AGE: 82

WHAT MAKES YOUR TEAM SPECIAL? :
A combination of steely 

competitiveness and 
disarming charm.

HOW MANY TIMES HAVE YOU 
GALLERYRALLIED?

4

WHAT MADE YOU WANT TO TAKE PART?
It looked like a good way to waste 

time having fun and raise money for 
charity along the way.

WHAT WAS YOUR HIGHLIGHT OF 2012: 
The same as every year – amazing 

scenery; great banter with old 
friends; meeting new friends and the 
excellent challenge of the clues and 

competitions.

WHAT DID YOU DO TO RAISE YOUR 
FUNDRAISING TARGET?

We ran our own mini-rally in Jersey in 
May. We set 15 clues around the North 

and West of the island, culminating 
in afternoon tea in St Brelade’s Bay 

Hotel with a prize ceremony and ra!e.
We ran a stall at a village fete in the 
UK, selling smoothies and we have 

also got sponsorship for running 10ks, 
half-marathons and marathons!

WHAT ADVICE WOULD YOU GIVE TO SOMEONE 
THINKING OF DOING A GALLERYRALLY?
Go for it! You can have a lovely 
driving holiday through France, 

make new friends, challenge yourself 
intellectually (and physically!) and 

raise lots of money for two very 
worthy causes in the process. What 

could be better?

COMBINED AGE: 90!

WHAT MAKES YOUR TEAM SPECIAL?
As relative novices we are keen to learn 
from the more experienced rallyers, so 

what we did was got a really fast car and 
then followed people a lot! Seriously 
however, Chris and I were at school 
together, we know each other really 

well, know what each others strengths 
and weaknesses are and can get along 
without it ending in tears (btw it was 

Chris’ design skills that built that paper 
concorde that won us the prize this year.

HOW MANY TIMES HAVE YOU 
GALLERYRALLIED?

 Twice – but we are definitely up for 
more!

WHAT MADE YOU WANT TO TAKE PART?
Meeting new people (I am relatively new 
to Jersey), having fun, driving fast (well 
not too fast obviously!) and seeing some 

of France’s countryside

WHAT WAS YOUR HIGHLIGHT OF 2012: 
There were a number of highlights, 

The Hotel in St Tropez, the two Bens 
swimming in the middle of the night, 

driving up Mont Ventoux would be our 
top 3

WHAT DID YOU DO TO RAISE YOUR 
FUNDRAISING TARGET?

We used our corporate contact to get 
sponsorship and we also have people 

in the Close o"ce doing various 
fundraising activities, dress downs, 

sponsored slimming etc!

WHAT ADVICE WOULD YOU GIVE TO SOMEONE 
THINKING OF DOING A GALLERYRALLY?

Do it! You will have great fun and meet 
some great people. Get organised early, 
the fundraising target is very achievable 
if you don’t leave it all to the last minute.

COMBINED AGE: 72

WHAT MAKES YOUR TEAM SPECIAL?
Umm, us? :-)

HOW MANY TIMES HAVE YOU GALLERY-
RALLIED? First time

WHAT MADE YOU WANT TO TAKE PART?
Karl’s wife Natalie sadly passed away 

earlier this year. Natalie spent her 
final weeks with Jersey Hospice Care 

and we wanted to do something to 
remember her and recognise the 
amazing support they provided.

WHAT WAS YOUR HIGHLIGHT OF 2012: 
So many memories, meeting great 

people, awesome food, a few cheeky 
drinks and a lot of laughs.

WHAT DID YOU DO TO RAISE YOUR 
FUNDRAISING TARGET? 

O#ered advertising space on the 
Camper Van in exchange for lots of 

money!

WHAT ADVICE WOULD YOU GIVE TO SOMEONE 
THINKING OF DOING A GALLERYRALLY?

You don’t need a super car to do it 
and stay an extra day at the last hotel, 

you’ll need it!

MEET SOME RALLIERS

COMBINED AGE: 99yrs

WHAT MADE YOU TEAM SPECIAL?
It had been a long time since we had 

time away together.

HOW MANY TIMES HAVE YOUR DONE 
THE GALLERYRALLY?

This was our first rally.

WHAT MADE YOU WANT TO TAKE PART?
Supporting Focus 12 and a chance to 

get the car out of mothballs.

WHAT WAS YOUR HIGHLIGHT 
OF THE RALLY?

Spent 3 days in st Tropez at the end 
of the rally.

FUNDRAISING?
Still on-going

WHAT ADVICE WOULD YOU GIVE TO SOME-
ONE THINKING OF DOING A GALLERYRALLY?
You need a good sense of humour

SPONSORS: CLOSE FINANCE, PBS, 
ISLANDS INSURANCE, SINELS.

SPONSORS:   JERSEY POST, DANNY 
PAXTON PLUMBING, SCOTT RISLEY 

ELECTRICAL, IWEB, CAFE JAC, 
BEAN AROUND THE WORLD, FEAST, 

MYMEMORY, FEELUNIQUE.COM, 
SANDISK, LE GALLAIS AND LUCE, 
SIMALLS, COCORICO, INTEGRAL, 
PEAK, LEXAR, KINGSTON, SIMMS 

INTERNATIONAL

SPONSORS: INDIVIDUALS WHO 
SUPPORTED THEIR PRE RALLY 

FUNDRAISING RALLY AROUND JERSEY!

brought to you by Raising funds for
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ABOUT OUR CHARITIES

WHAT WE’VE RAISED

THE JERSEY CHARITY

JERSEY HOSPICE CARE 
Jersey Hospice Care is a specialist palliative nursing service which provides 
holistic care, free of charge, for patients with cancer and motor neurone disease. 
We recognise and respect that each person is unique and aim to provide 
palliative care which meets individual needs. We are committed to providing 
a professional service of the highest standards to all those entrusted to our 
care. We are based at Clarkson House (Mont Cochon, St Helier) but also work 
extensively in the community.  Although it costs more than £2 million to run 
Jersey Hospice Care every year, it receives no funding from the States of Jersey 
and relies entirely on the generosity of the public. That’s where you come in! 
www.jerseyhospicecare.com 
www.facebook.com/jerseyhospicecare
www.twitter.com/jerseyhospice

OVER THE LAST 5 YEARS THE GALLERYRALLY HAS RAISED MORE THAN £200,000 FOR OUR CHARITABLE CAUSES

THE AVERAGE GALLERYRALLY HAS HAD 20 CARS AND RAISED £40,000. THIS YEAR WE’RE HOPING FOR 25!

YOUR FUNDRAISING, YOUR GOALS. 
THE RATIOS ABOVE HAVE BEEN DETERMINED BY 

JERSEY HOSPICE CARE BASED ON BASE FUNDRAISING 
TARGETS. THIS YEAR FOCUS 12’S FUNDRAISING IS PART 

OF YOUR ENTRY FEE AND ALL YOUR FUNDRAISING 
WILL GO TO JERSEY HOSPICE CARE

CHARITY ORGANISER

FOCUS 12
The rally wouldn’t happen without 
the organiser; Focus12. Focus 12 is an 
independent charity providing drug 
and alcohol rehabilitation through both 
residential & day-care facilities. The 
charity was established in 1997 and is 
able to provide a full range of services 
from individual therapy through to an 
intensive 12 week treatment programme. 
They provide detox, rehabilitation and 
treatment alongside support for the 
families of people who have been a#ected 
by addiction in one form or another 
throughout their lives.
www.focus12.co.uk

70%

£139,474

30%

£71,040FOR JERSEY HOSPICE CARE
FOR FOCUS 12

brought to you by Raising funds for
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FEELING KEEN? - HOW ABOUT AN EVEN BETTER OFFER....WE ARE SEEKING YOUR SIGN UP FOR NEXT YEAR’S GALLERY 
RALLY AND, IF YOU SIGN UP QUICKLY, AND/OR IF YOU SIGN UP A NEW TEAM OR TWO, THERE ARE DISCOUNTS TO BE HAD…

£1000 £850£150

£2700

- = + £500

£300 o! £500 o! free rally entry

£850*

WHAT THAT COVERS

* IF BOOKED BY 31ST 
OCTOBER 2012

FERRY & TRAVELHOTELS EN ROUTE BREAKFASTS, EVENING MEALS & WINE DESTINATION HOTEL & GALA ORGANISATION

CORPORATE CSR ENTRY? HIGH ROLLING 
ALTRUIST? 
PAY THE TOTAL CAR COST

TEAM FUNDRAISING DISCOUNTS

Your £850 fee (if you sign up in 2012) covers the cost of the four 
day trip including your ferry ticket, accommodation, breakfasts and 
evening meals. Additional costs you’ll need to cover during the trip 
will be fuel, drinks, lunches and anything else you fancy. You need 
to pay £500 as a non-refundable deposit when you sign up and the 

remainder by the end of May 2013. 

As it’s a charity event we also ask each person to raise a minimum of 
£500 for Jersey Hospice Care. This can be done through sponsorship 
or fundraising events and activities, examples of which can be seen 
in previous rallier profiles at www.galleryrally.com. We ask for your 

fundraising to be handed in before you get on the boat. 

FUNDRAISING 
FOR HOSPICE

RALLY FEE RALLY FEE

PER PERSON + FUNDRAISING

If you’re making the rally your corporate or charity giving event for the year 
you can just pay the full amount of £2700 per car (if paid by 31st October 
2012)  if you don’t want to pack bags or bake cakes! The more you can raise 
for Jersey Hospice Care, the more we love you! We hope you’ll try as hard 
as you can to get as much as you can and the sooner you sign up, the longer 
you have to raise the funds. Jersey Hospice Care’s Fundraising team will be 
more than happy to help you if you want. 

WHAT IT COSTS

* IF BOOKED BY 31ST 
OCTOBER 2012

If you go above and beyond with your fundraising your entry fees will be reduced according to the chart below. Raise £10000 and go free!

£1000 £2000 £4000 £10000
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QUESTIONS

FAQS

WHAT ARE YOU WAITING FOR?
TEAR OFF YOUR ENTRY FORM AND SEND IT IN TO JERSEY HOSPICE CARE WITH 
YOUR DEPOSIT CHEQUE. FIRST COME, FIRST SERVED AND YOU GET A LOWER RALLY 
PLATE NUMBER, WHICH OFFICIALLY MAKES YOU EVEN MORE LIKELY TO WIN*. 

*NOT REALLY, THAT’S DOWN TO YOU...

WHAT IS THE ACCOMMODATION LIKE?
On the way down the hotels are of at least Novotel standard. 
In a couple of rallies we stayed in one hotel that even had a 
windmill attached! Rooms are shared with your co-pilot so you can 
debrief on your day’s drive. The hotel on the last night is always 
something special.

DO I NEED A FAST OR EXPENSIVE CAR?
No.  All you need is a car in a suitable condition to survive 2000 
miles and a sense of adventure, as well as a sense of humour and a 
compass (or a sat nav, if you’re lucky!). Over the past five years we’ve 
had Aston Martins, Ferraris, Camper Vans and even a taxi!

WHAT TIME DO I HAVE TO GET UP?
On the first day we catch the early ferry to France. On all other days 
the rally starts at 9am sharp. What time it ends is up to you. Most 
people get back to the hotel at 5pm, but some contestants have been 
known to arrive much later, depending on their competitiveness!

HOW FAR DO YOU DRIVE EACH DAY?
Each day of the rally is about 250 miles. As this is broken up by clues 
along the way, you are unlikely to ever have to drive more than 60 
miles in one go. Most of the rally is ‘o# motorway’ and so will be 
driving along very quiet empty roads through gorgeous countryside.

WHAT ELSE DO I NEED TO DO?
It is a good idea to have 5 star insurance cover, a large scale Michelin 
map of France and the items required by French authoritites in case 
your car breaks down. You will also need to get your car serviced 
prior to setting o#.

WHEN WILL I GET BACK? HOW MUCH TIME 
WILL I HAVE TO TAKE OFF WORK?
In essence it’s a long weekend so not much at all. The rally leaves 
on Friday morning and arrives in our destination city on Monday 
evening. Some people head straight back the following day to get 
an evening ferry and others take their time driving back. If you want 
to stay on at the resort, alterations can easily be made. You’ll be 
contacted by the organiser to confirm your return date once you’re 
signed up.

GENERAL QUESTIONS, SPONSORSHIP 
ENQURIES, GENERAL QUESTIONS >

BEN DAVIES 
Gallery
ben@factory.je
01534 811100

TECHNICAL QUESTIONS >

CHIP SOMERS 
Focus 12
chip@focus12.co.uk
01534 811100

REGISTRATION / FUNDRAISING / MONEY 
QUESTIONS >

LYNSEY BEAHAN 
Jersey Hospice Care
lynsey@jerseyhospicecare.com
01534 510349

LOUISE REYNOLDS 
Jersey Hospice Care
louise@jerseyhospicecare.com
01534 510349

brought to you by Raising funds for
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GALLERY 10 SKI DESTINATIONS

GET READY AND INDULGE THIS 
WINTER WITH SOME FANTASTIC 
OFFERS FROM BLUE ISLANDS. 
STARTING THIS DECEMBER 
JERSEY WILL HAVE FLIGHTS 
DIRECT TO CHAMBERY AND 
GENEVA. CHAMBERY AND 
GENEVA ARE BOTH PERFECTLY 
LOCATED FOR SKI TRAVEL TO 
THE ALPS, GIVING ACCESS TO 
150 RESORTS WITHIN JUST 
TWO HOURS OF THE AIRPORT. 
THIS INCLUDES THE POPULAR 
MERIBEL, VAL THORENS, TIGNES, 
COURCHEVAL, CHAMONIX, VAL 
D’ISERE, LES ARCS, LA PLAGNE 
AND MORE... 

No longer do Channel Island ski 
enthusiasts need to waste time and money 
connecting via London or Southampton 
to make the most of Chambery’s ideal 
location. The direct flights coupled with 
no charges for ski equipment, means Blue 
Islands are o#ering the smart way to book 
ski travel this Winter.

FLIGHTS STARTING FROM £109! 

SAINT GERVAIS 
Altitude: 850m
St Gervais is a handsome 19th Century 
spa town set in a narrow river gorge on the 
far side of Mont d’Arbois from Megeve, 
with access to the shared slopes from the 
gondola. The town also has a state of the 
art thermal spa with 38ºC  mineral rich 
waters which spring from Mont Blanc.

As well as the pistes, there’s also ice karting, 
snow mobiles, paragliding, Olympic ice 
rink, indoor swimming pool and a cinema.

TIME: 1HOUR 18MIN!

MERIBEL
Altitude: 1400-1700m
LocatIon: Savoie, France. 
A popular British ski destination, Meribel 
village is filled with unique character and 
direct acess to the slopes, plenty of bars, 
restaurants and shops.

Extra activities include Ice karting, snow 
mobiles, paragliding, Olympic ice rink, 
indoor swimming pool and a cinema.
Meribel centre is very lively and features 
lots of live music; there are plenty of 
excellent places to eat and some excellent 
Savoyard restaurants in Mottaret.

TIME: 1HOUR 39MINS AWAY!

COURCHEVEL
Altitude: 1650-1850m
Courchevel 1650 o#ers fantastic views of 
the picturesque villages and forests, with 
Courchevel 1850 being synonymous with 
luxury and quality. Courchevel is part of 
the 3 Vallées, one of the world’s largest ski 
areas, o#ering hundreds of kilometres of 
beautifully groomed pistes, park areas for 
the serious skiers and boarders, and lots of 
small villages in which to relax.

Extra activities include ice karting, 
snowmobiles, snow rafting, toboggan runs, 
heli-skiing, Olympic ice rink, fitness centres 
and a cinema.

There are friendly restaurants and a casual 
atmosphere in Courchevel 1650, whereas in 
Courchevel 1850, there is as much gourmet 
and glitz as you can handle!

TIME: 1 HOUR 28 MINS!

LES ARCS
Altitude: 810-3225m
The resort of Les Arcs is centred around 3 
villages at 1600, 1800 and 2000. Intrawest 
(owners of Whistler) saw so much potential 
that they have just finished their own 
village at 1950. The ski area consists of 106 
runs, 54 lifts and 200 kilometres of descent.
The skiing at Les Arcs is unlimited now 
due to the link to nearby La Plagne (and 
the Paradiski area) via the Vanoise Express 
and there is something for everyone; open 
bowls at the top, to tree skiing and cruiser 
greens, to steep as you like blacks and even 
a speed skiing run. Try to hit 150 kph if 
you dare. O# the piste, Arc 1800 is the best 
place to stay and is well catered for in terms 
of food and accommodation.

TIME: 1 HOUR 54 MINS!

CHAMONIX
Altitude: 1035m
Chamonix is a great destination if you 
have non-skiers in your party. Most skiers 
choose one of the many areas to explore 
each day, whether locally or over in 
neighbouring Switzerland.

The unlimite Mont Blanc pass covers 
some of the most challenging skiing in the 
Alps with over 470km of slope. A day in 
Italy (Courmayeur) and Switzerland (Les 
Verbiers) is included in the unlimited pass.
The more local Chamonix valley has a good 
range of di#erent slopes from beginners to 
experts alike, for whom the Aiguille du Midi 
(the highest lift in the Alps) leading into the 
Vallée Blanche will surely be an attraction.

TIME: 1 HOUR 40MINS!

01:18

01:40

01:28

01:39

01:39

DIRECT FLIGHTS TO THE ALPS?

THANK YOU CHAMBERY MUCH!
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LA PLAGNE
Altitude: Plagne Lauze 1800m, Plagne 
Centre 1970m, Belle Plagne 2050m

La Plagne is one of the largest ski resorts 
in the world. La Plagne is great for family 
ski holidays and group skiing holidays. 
The Vanoise Express cable car links la 
Plagne to Les Arcs to form the combined 
ski area Paradiski in around 2 minutes.

You can find many extra activities such as 
Olympic bobsleigh running, snow scooters, 
quad bikes, husky dog sledging, para-gliding, 
heli tours and there’s even an igloo village! 
With a friendly mix of cosy and authentic 
restaurants and bars, it’s a good choice for 
families and groups of friends alike.

TIME:  1 HOURS 56 MINS AWAY!

AVORIAZ
Altitude: 1800m
Location: Haute Savoie, France
Avoriaz is a truly international and family 
friendly resort. Close to Morzine, this 
resort has been built in keeping with the 
local architecture.

The centre of the village is car free, which 
brings a picturesque touch to the atmosphere.

From Avoriaz, you have access to the 
fabulous and excellent value for money 
650km Portes du Soleil skiing area, o#ering 
a wide range of slopes and terrain to suit 
all tastes.

TIME: 1 HOUR 57 MINS!

VAL THORENS
Altitude: 2300m
Location: Savoie, France
Val Thorens is the highest altitude ski 
resort in Europe. Set in the heart of the 3 
Valleys, the resort benefits from exceptional 
snow conditions throughout the season. 
Recommended for all levels of skiers, the 
Val Thorens ski pass covers 147km of 
slopes and can be extended to 600km! The 
Apres Ski is lively and varied, there are 
many restaurants, bars and cafes and the 
huge Val Thorens sports centre has squash, 
tennis, swimming pool, sauna, steam room 
and a fitness centre.

TIME: 1 HOUR 56 MIN!

FOR MORE INFORMATION 
AND PACKAGES AVAILABLE 
VISIT BLUEISLANDS.COM IN 
PARTNERSHIP WITH BONTOUR, 
I-TRAVEL AND JERSEYSKI.

JERSEY SKI HAVE SOME NEWS 
OF A CHANGE OF LOCATION 
FOR THE WARREN SMITH SKI 
ACADEMY AUTUMN COURSES

These will now be held in Cervinia, Italy, 
(Matterhorn) to take advantage of the more 
favourable Euro exchange rate. They’re 
o#ering two dates to join these pre-season 
ski skills development courses, the 10th-17th 
and 17th-24th November. They will be flying 
via Gatwick to Turin with British Airways, 
and Cervinia is a short, 1hr 40 minutes 
transfer from Turin. The trip includes flights, 
transfers, half board accommodation, 6 
day lift passes and a 5 day ski skills course 
with the Academy (with free skiing on 
Wednesday). Geo# from Jersey Ski will be 
escorting the first week, 10th-17th November.

These courses are suitable for basic 
intermediate skiers and above who want to 
get o# the ‘plateau’ and on to the next level; 
for details, booking and  to see Warren’s 
video about the courses, visit:

JERSEYSEASPORT.COM/SKILLS.HTM

01:57

01:56

01:56

02:03

VAL D’ISERE
Altitude: 1800m
Location: Savoie, France
Together with Tignes, Val d’Isere gives you 
access to the world famous Espace Killy 
area. Val d’Isère is an extremely popular 
resort that o#ers something for everyone. 

The town is made up of three hamlets: Val 
d’Isere centre, La Daille and le Fornet, all 
linked by a bus service and has a good 
reputation for dynamic apres ski. The village 
is very lively, featuring a selection of shops, 
lively bars and world class restaurants.

The area has kept an authentic Savoyard 
charm but will impress you by the quality 
of its facilities.

TIME: 2 HOURS 11MINS! 

02:11

TIGNES
Altitude: 2100m
LocatIon: Savoie, France.
Tignes is one of the highest ski resorts in 
the Alps! Not only does it contain 300kms 
of slopes it also guarantees skiing virtually 
all year round. There are also free shuttle 
busses that run early until late between Val 
Claret, Le lac and Lavachet. 

Look out for the Watch snow park and The 
big air bag which has free access.
There are more than 50 bars spread around 
the resort, many of them often have a great 
atmosphere as well as several nightclubs. 

For for a little sophistication try L’Etoile 
des Neiges in Les Brévières, (+33 (0)4 79 06 
41 16) which has a large terrace facing the 
Vallon de La Sache gondola, which has a 
reputation for its oysters.

TIME: 2HOURS 3 MINS!
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WHILE THE JAPANESE WHALING 
FLEET HAVE CONFIRMED THEIR 
INTENTION TO RETURN TO THE 
SOUTHERN OCEAN WHALE 
SANCTUARY, TO SLAUGHTER ENTIRE 
FAMILIES OF MIGRATING WHALES, 
SEA SHEPHERD CONSERVATION 
SOCIETY ARE PREPARING TO STOP 
THEM AT ALL COSTS. 

With our 4 ships, Sea Shepherd will once 
again follow the Japanese whaling fleet 
down to the Southern Ocean, and we are 
hell bent on stopping the whalers from 
taking the lives of any whales. 

For the past 8 years, Sea Shepherd 
Conservation Society have actively 
opposed the Japanese whaling fleet down 
in the Southern Ocean.  Every year making 
it more and more di"cult for the whaling 
fleet to be successful in their attempt to 
slaughter over 1,000 whales. 

There has been an international ban on 
commercial whaling since 1986, but the 
Japanese continue to abuse a provision 
in the ban that allows them to hunt 
whales under "scientific research". The 
whaling fleet is operated by a Japanese 
establishment, the ICR (Institute of 
Cetacean Research), which was set up 
in 1987 - one year after the international 
whaling ban was put in place. 

They claim to research migration patterns, 
population numbers, the role of whales 
in the Antarctic eco-system and how 
environment changes a#ect whales. None 
of these reasons justify actually taking 
the lives of hundreds of whales every year, 
especially in a whale sanctuary. 

Believing and acting strongly on 
aggressive non-violent tactics, Sea 
Shepherd will intervene in any way they 
can to accomplish their own goal: making 
certain no whales get killed in the Southern 
Ocean Whale Sanctuary. 

As we near our next campaign which will 
start in December and as the southern ocean 
warms and Whales start to migrate south for 
the Antarctic summer, Sea Shepherd crews 
prepare their ships for battle.  

The bottom line is, we have to be prepared 
for anything. As the Southern Ocean 
campaign goes, our goal is to find the 
Factory Vessel, the Nisshin Maru.  The 
factory vessel is the ship to where every 
Whale is transferred after it's been 
harpooned.  It's the ship on which all whales 
are butchered, processed and frozen until 
the Whaling Fleet return back to Japan and 
the meat is sold for profit.  The factory ship 
is our goal. 

WORDS & IMAGES | ELEANOR LISTER
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The Nissian Maru has a slipway on the 
stern (the back of the ship), which is how 
the whaling fleet transfer whales from 
harpoon ships to the factory ship.  If one 
of Sea Shepherd's ships can get behind the 
Nisshin Maru and stay there to block the 
slipway, the whaling fleet cannot transfer 
whales, and therefore the whaling season 
is over for them.  But that's only the simple 
part.  The hard part is finding and getting to 
the Nisshin Maru. 

It's not the easiest thing in the world for 
Sea Shepherd to find the whaling fleet's one 
factory ship when it's surrounded by 6 other 
ships trying to keep Sea Shepherd away. 

During past campaigns, we've had 
extreme confrontations with the whaling 
fleet.  Between flash-bang grenades, water 
cannons and ramming our ships they 
have no fear in showing Sea Shepherd 

extreme rage when we find the Nisshin 
Maru.  During the 2009 anti-whaling 
campaign a small intercept vessel, The Ady 
Gil, working in part with Sea Shepherd to 
find the Factory ship was rammed and sunk 
by the Whaling Fleet's security vessel, the 
Shonan Maru.  

Now, the entire crew's main focus is the 
huge task of preparing our ships for the 
Antarctic seas and for protection against 
the whaling fleet, and it isn't an easy job. All 
crew members have been working very hard 
in order to insure the ships are complete for 
campaign by December. 

While myself and the others on the deck 
team focus on repairing the ship, taking 
measures to protect her from the harsh 
weather and encounters with the whaling 
fleet, preparing and ensuring that the small 
fast boats are working well and ready for 

action.  The engineers are working on 
preparing the fundamentals of our ship's 
smooth running, whilst the Galley are 
working hard to collect a su"cient amount 
of food to last us through 3 months of 
campaign and the aviation team working 
for the helicopter's participation. It's a 
huge job and everything needs extreme 
consideration and care.  

The Sea Shepherd ships are currently 
docked in di#erent places all over 
Australia.  The ship on which I'm crew, the 
Steve Irwin, is in Melbourne, while the Bob 
Barker is in Sydney, the Brigitte Bardot is 
in transit and the Sam Simon is in an un-
disclosed location. 

Soon, we'll  be leaving for campaign. Four 
ships and 130 dedicated volunteers, all on a 
mission to save whales.

SEA SHEPHERD CHANNEL ISLANDS STILL WORKING 
HARD ON JERSEY, IF YOU’RE INTERESTED IN 
BECOMING A LOCAL SEA SHEPHERD, PLEASE SEND 
AN E-MAIL TO THIS ADDRESS: 
CHANNELISLANDS@SEASHEPHERD.ORG

PLEASE CHECK OUT MY BLOG IF YOU’RE INTERESTED 
IN READING THE PREVIOUS ARTICLES I’VE WRITTEN 
FOR GALLERY: 
WWW.ELEANORMARIE.WORDPRESS.COM

FOR MORE INFORMATION ABOUT SEA SHEPHERD, 
PLEASE LOG ONTO THEIR WEBSITE: 
WWW.SEASHEPHERD.ORG
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Papier
MaShUp
GALLERY.JE/MASHUP

ARE YOU A 
CRAFTY
ARTIST...? 

WHAT WOULD YOU MAKE OUT OF GALLERY...?

We had some fantastic entries to our inaugural 
Paper Mashup competition this year and will be 
opening up our 2013 competition to artists to 
those in art education programmes.

All you need do is collect old Gallery copies 
and recycle them yourself into whatever you 
like, maybe a dress or chandelier or maybe a 
piece of furniture?!

We’ll be getting a local art expert to judge 
our finalists in August 2013 and rewarding 
£500 to the winner.

www.gallery.je.mashup
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MY NAME IS...
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E ver since the likes 
of ‘X Factor’ has 
invaded our collective 

consciousness I’ve been 
forced to associate the word 
‘collective’ with groups of 
choreographed teenagers 
from south London. T

The Art House Creative Collective don’t 
dance in time. If they do, it’s not their 
principal skill. No, they create art as the name 
implies. The collective share studio spaces at 
La Folie and were aided in their set up by the 
Jersey Arts Trust in 2011. The group includes 
artists: Clare Ormsby, Pippa Barrow, Sharon 
Fraser Hall, Matt Daly, Peter John Thomson 
and Karen Le Roy Harris. This month you 
can catch the tail end of their exhibition 
in collaboration with German artist Peter 
Trautner at Liberty Wharf. 

This joint environment of working together 
allows artists to discuss their work and 
develop it further as well as more joint up 
working, in putting on group exhibitions 
such as this. Collaboration and working 
with others has become a key part of the 
exhibition. For the first time the group will 
be exhibiting with German artist Peter 
Trautner who will bringing his work over 
to Jersey for the especially including his 
large scale paintings, works on paper and 

his red wine paintings. However, this is 
to be the starting point of their work with 
Peter as next year the group plan to follow 
this up with an exhibition and workshops 
in Germany. In the future Peter is also keen 
to run workshops on renewable energies in 
art and views Jersey as a great location for 
potential renewal energy practices.

Clare Ormsby and Pippa Barrow will 
be exhibiting new collaborative work as 
Pippa creates beautiful bronze-resin casts 
from Clare’s intricate relief paintings. 
Karen Le Roy Harris will also be creating 
a collaborative piece as she makes a 
fabric installation based on Leda and the 
Swan to be used in a performance piece 
at the preview with dancer Sheri Burt 
and musician Albert, crossing over the 
boundaries of art.

This dynamic mixed media exhibition will 
also include new painting and imagery 
created from map-pins by Matt Daly, screen 

printing and textile work by Peter John 
Thomson and large scale paintings, collage 
and works on paper by Sharon Fraser Hall.

As a group the artwork is diverse, making 
for an exciting dynamic of contemporary 
work with each individuals practice 
addressing a variety of di#erent ideas and 
themes, such as memories, found objects 
and nostalgia, to narratives, the human 
figure and heritage.

The group would like to thank the Jersey 
Arts Trust and Liberty Wharf for their 
support in making this event possible.

Jersey Arts Trust Visual Arts Co-ordinator, 
Sasha Gibb stated: 'Peter Trautner is a very 
dynamic, varied and talented artist. His 
work with tidal and renewable energy is 
particularly relevant to Jersey and we are 
delighted that he is exhibiting with our 
Art House Collective. We look forward to 
developing further Jersey/ Fröndenberg 
links in 2013.'

HURRY HURRY, IT’S ON UNTIL 
WEDNESDAY 3 OCTOBER, 
10AM-5PM, OPEN DAILY

THERE WILL PROBABLY BE MORE FROM 
THIS CREW - GET THEM ON YOUR WALL > 
HTTP://WWW.FACEBOOK.COM/
ARTHOUSECOLLECTIVE

THE ART HOUSE EXHIBITION AT LIBERTY WHARF
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MISSING A BIT OF CULTURE IN YOUR LIFE?  HERE’S GALLERY’S 
CHEAT SHEET ON WHAT TO SEE AND WHERE TO GO THIS MONTH

CULTURE 
VULTURE

ARTS CENTRE  :  700444 
OPERA HOUSE  :  511115
FORT REGENT  : 449 600

OH
FR

AC

9TH-13TH 
ONCE A CATHOLIC
Jersey Green Room Club presents a wonderfully funny 
and a#ectionate comedy, Mary McGinty and her other 
friends – Mary Gallagher and Mary Mooney (and all the 
other Marys in form 5A at the Convent of our Lady of 
Fatima) – are getting to grips with O-Levels, sex, religion 
and rock ‘n’ roll. “I’ve told you before”, says Mary to her 
boyfriend Derek, when he dares to suggest a registry o"ce 
wedding, “it’s once a Catholic always a Catholic and that’s 
all there is to it!” Suitable for: 14 years +
8pm | Tickets £10 - £12 | Opening Night: all seats £10

2ND
THE BUDAPEST CAFÉ ORCHESTRA
The infectious energy of The Budapest Café Orchestra will sweep 
you o# your feet and stay in your heart forever. You will journey 
from one emotional pole to another: from a desperately tragic 
evocative heart-rending ancient Jewish melody, to a dance from 
Romania or Russia and all the fiery exuberance that goes with it.
St James  | 8pm | Non-members £11 - £17, members £9.35 - £14.45

15TH
FATELESS
Hailed as one of the most honest Holocaust films of all time, this 
devastating portrayal of a teenager’s experience of World War II 
makes a vivid and lasting impression. Adapted by Nobel Laure-
ate Imre Kertesz from his own autobiographical novel, the film 
has an uncanny freshness and troubling beauty.  Presented by 
Jersey Film Society / 140 mins / Cert: 12A Director: Lajos Koltai
8pm | Tickets only available on the door at £3 - £5

6TH
WAR DONKEY
What are Tory feminists? How did Hitler 
choose soups in restaurants?  Why isn’t 
there a Spielberg blockbuster about 
donkeys, and why did Colonel Gada" 
hate them? Bridget Christie the “Avant-
garde Comedian of Prodigious Talent” 
knows.  And will wear stilts. Ba!ing 
stand-up and grotesque manifestations 
from someone who’s been on Radio 4’s 
News Quiz, E4’s Cardinal Burns, Sarah 
Millican’s Support Group and Harry 
Hill’s Little Internet Show. 
If you fancy a laugh, then be sure to 
go along to watch Bridget Christie 
perform as you’ll love her “true, beautiful 
insanity” (Sunday Times). Appearing in 
the Opera House Studio.
7.45pm | Tickets £10 - £12
www.bridgetchristie.co.uk

16TH
OPERA FOR OCTOBER
Expand your cultural intake this month 
with a choice of two Metropolitan Opera 
screenings from New York. First up is 
Donizetti’s L’Elisir d’Amore , a light-hearted 
tale of a young, poor man who tries to win 
the heart of a beautiful woman, followed at 
the end of the month by a Shakespearian 
fix with Verdi’s Otello (That’s the Italian 
spelling, before you flag a typo!)
Tues 16th October, 7pm | Verdi’s Otello 
Sun 28th October, 7pm
Tickets: £17.50, Concessions £15

OH OH
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22ND > 3 NOV
FOX 30TH 
ANNIVERSARY 
EXHIBITION
This retrospective exhibition celebrates 
the Fox Open Art Competition’s 30th 
Anniversary. The Berni Gallery will house 
30 past winners, including well-known 
artists, such as Ian Rolls, Jason Butler and 
Kevin Pallot. This exhibition will give the 
audience a chance to view di#erent styles 
and techniques of artists spanning 30 years.

18TH
SHAKESPEARE SCHOOLS FESTIVAL
Working in partnership with the National Theatre to help 700 schools from across the 
UK to stage abridged Shakespeare productions in their local professional theatre, the 
Shakespeare Schools Festival encourages family and friends to celebrate an evening’s 
professional entertainment with three youthful half-hour productions of di#erent 
Shakespeare plays. Details of participating schools can be obtained from the Box O"ce. 
7pm | Tickets £6 - £8

20-21TH 
JERSEY 
HERITAGE’S LA 
FAÎS’SIE D’CIDRE 
Join in La Fais’sie d’Cidre, the annual 
event celebrating Jersey’s rich heritage 
of growing apples and making cider. 
Highlights include traditional cider 
making and tasting, live music and 
entertainment for all the family, a local 
craft market, children’s activities, Jersey 
wonders, the Jerriais group, bread 
making and cider to buy from CAMRA 
and La Robeline. Kindly Sponsored by 
Jersey Tourism and Ogier.

Hamptonne

1ST NOV 
COME ON TIMON
With contemporary Mayfair and 
Canary Wharf as the backdrop, this 
National Theatre production is a 
modern take on Shakespeare’s least 
performed “problem play”, Timon of 
Athens with some pretty hard lessons 
about the power of money which 
aptly cut a little close to the bone with 
today’s financial crisis. Head down 
to the Opera House to see the live 
screening this month.

7pm | Tickets: £12.50, 
Concessions £11

OH
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WANT TO WIN £100? EMAIL YOUR PHOTOS (AROUND 
4MB IS A GOOD SIZE) WITH THE SUBJECT ‘UPLOAD’ TO: 
UPLOAD@GALLERY.JE BEFORE THE DEADLINE OF 15TH 
OCTOBER AND YOU’LL BE IN WITH A CHANCE.  

NEXT MONTH’S UPLOAD IS THEMED ‘WANDERLUST’, 
SO HAVE FUN WITH IT AND WE’LL LOOK FORWARD TO 
SEEING YOUR PHOTOS! 

THE MONTHLY UPLOAD

UPLOAD

Photographer: CJ*

*Right now ‘CJ’, if that’s your real name... Your lack of putting who your photo was from lead us to a debate on deciding whether you name was ‘CJ’ pr ‘Corne 
Bodenstein’, but thinking that CJ was probably more likely we went with it. Anyways, CJ my man, congratulations on your brilliant £100 winning photo!
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DESPITE THE APPARENT RISE OF THE LIBERAL AGE IN MAINSTREAM CULTURE, IT’S INCREDIBLE TO THINK 
THAT HOMOSEXUALITY IS STILL, IF NOT QUITE TABOO, CERTAINLY A TOPIC THAT’S LARGELY SKIRTED 
AROUND IN MAINSTREAM CINEMA. 

1. TRANSPORTER 2 – JASON 
STATHAM OIL WRESTLING

Cinema has a rich history of ‘ard 
men getting their kit o# for a spot of 
bareknuckle-and-bare-bottom scrapping, 
but perhaps the finest example comes from 
The Transporter, which features a now-
infamous scene with Jason ‘Stath’ Statham 
stripped down to his waist, covered in oil, 
going about the business of beating up 
an angry mob. There’s a shot of The Stath 
glistening with beads of sweat and droplets 
of oil. There’s a moment when a bad guy 
slides across the slippery floor, belly-down, 
and ends up with his head more or less in 
our protagonist’s crotch. Think I’m reading 
too much into it? Director Louis Letterier 
admitted to creating a gay subtext for the 
movie: “If you watch the movie and you 
know he’s gay, it’s so much more fun – the 
first gay action hero!”

2. BATMAN & ROBIN – 
NIPPLES!

Since Christopher Nolan rebooted the 
franchise with moody Christian Bale 
donning the cape n’ cowl, Batman has 
undergone something of an image 
change, all surly and serious. But cast 
your mind back to the mid-90s when 
Joel Shumacher was at the helm, and 
the caped crusader was depicted in an 
altogether di#erent light. Following on 
from Tim Burton’s darkly comic Batman 
movies, third instalment Batman Forever 
was criticized by some for being overly 
camp, more in line with the 60s TV show 
than the gritty comics from which the 
story originated. Those critics were in for 
a shock, however, when sequel Batman 
& Robin hit the cinemas. The movie 
opens with a fast cut montage of close up 
shots of three main sections of the duo’s 
new suits: chests complete with rubber 
nipples, inflated crotches and perter-than-
pert buttocks. Shumacher claimed the 
homoerotic innuendo was unintentional. 
Chris O’Donnell (Robin) was unamused: “It 
wasn’t the nipples that bothered me. It was 
the codpiece.”

3. TERMINATOR 1, 2 & 3  – 
ARNIE’S ENTRANCE

You can make a case for almost any Arnold 
Schwarznegger film having homoerotic 
undertones, but the Terminator series 
provides the perfect example. In each 
movie, Arnie makes his first appearance 
butt naked, showing o# his ridiculously 
pumped physique, before bumping into a 
group of men who he proceeds to pulverize 
in exchange for their clothes, their boots 
and their motorcycle. In the first two 
instalments, the homoeroticism is implied 
rather than spelled out – the adversaries he 
encounters are at first bemused, amused 
and o#ended by his nakedness, before 
surrendering emaciated on the floor 
having given up the shirts o# their backs. 
It’s in Terminator 3, however, that the 
joke becomes self-aware (pun intended), 
with our cyborg friend appropriating his 
leathers from a male stripper after having 
being told ‘Talk to the hand, bitch.” The 
scene is complete with Arnie stood outside 
the strip bar, wearing a pair of Elton John-
style starry shades, ready to do battle.

WHEN MACHO 
GOES HOMO 
THE GREATEST UNINTENTIONAL 
HOMOEROTIC MOVIE MOMENTS

Movies like Brokeback Mountain that tackle the subject head on 
still have the capacity to shock a depressingly large number of 
cinemagoers, and gay characters in the movies are still often cast 
in the ‘camp jester’ stereotype that has brought the likes of Sacha 
Baron Cohen’s Bruno, Withnail & I’s Uncle Monty or Chris Tucker 
in The Fifth Element. 

However, Hollywood has a rich history of homoeroticism 
bubbling under the surface of movie which otherwise wear their 
heterosexuality, their machismo, their brawn-not-brains nature, 
very much on their sleeves. Whether intended or not (ostensibly, 
usually, not), the following movie scenes are some of the finest 
depictions of homoerotic tension…
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Too much has been written about the 
homosexual subtext of Top Gun for me to 
possibly add anything new to the debate, 
so I leave it in the good hands of Quentin 
Tarantino who, in the movie Sleep With Me, 
says this:

“It is a story about a man's struggle with his 
own homosexuality. It is! That is what Top 
Gun is about, man. You've got Maverick, 
all right? He's on the edge, man… And 
you've got Iceman, and all his crew. They're 
gay, they represent the gay man, all right? 
And they're saying, go, go the gay way, 
go the gay way. He could go both ways… 
Kelly McGillis, she's heterosexuality. She's 
saying: no, no, no, no, no, no, go the normal 
way, play by the rules, go the normal way. 
They're saying no, go the gay way, be the 
gay way, go for the gay way, all right? That 
is what's going on throughout that whole 
movie... He goes to her house, all right? It 
looks like they're going to have sex, you 
know, they're just kind of sitting back, he's 
takin' a shower and everything. They don't 
have sex. He gets on the motorcycle, drives 
away. She's like, "What is going on here?" 
Next scene, next scene you see her, she's 
in the elevator, she is dressed like a guy. 
She's got the cap on, she's got the aviator 

glasses, she's wearing the same jacket that 
the Iceman wears. She is, okay, this is how I 
gotta get this guy, this guy's going towards 
the gay way, I gotta bring him back, I gotta 
bring him back from the gay way, so I'll 
do that through subterfuge, I'm gonna 
dress like a man. All right? That is how she 
approaches it. … All right, but the REAL 
ending of the movie is when they fight the 
MIGs at the end, all right? Because he has 
passed over into the gay way... And it's over, 
and they land, and Iceman's been trying to 
get Maverick the entire time, and finally, 
he's got him, all right? And what is the last 
f***ing line that they have together? They're 
all hugging and kissing and happy with 
each other, and Ice comes up to Maverick, 
and he says, "Man, you can ride my tail, 
anytime!" And what does Maverick say? 
"You can ride mine!"

4. POINT BREAK – BODHI AND 
JOHNNY’S LOVE AFFAIR

Point Break might be the perfect 
unintentionally homoerotic movie. There’s 
an unmistakable gay undertone to the 
bonding rituals and overflowing machismo 
demonstrated by the knuckleheaded 
Ex-Presidents surf gang, but it’s the love 
a#air between Keanu Reeves’ Jonny Utah 
and Patrick Swayze’s Bodhi that takes 
centre stage. Never mind that Keanu’s 
getting cosy with Lori Petty, she may as 
well be a cardboard cut-out when Swayze’s 
around, always fighting an uphill battle in 
vying for Keanu’s a#ections; Utah’s rather 
more interested in ringleader Bodhi. The 
storm drain chase perfectly embodies his 
frustration in letting his lover slip through 
his fingers, Keanu ending up on his back 
as Swayze escapes; Swayze stops, their eyes 
lock for a moment that last an eternity, and 
Keanu fires his gun skywards in frustration. 
A phallic metaphor? Yes. As if we didn’t get 
the point already, director Kathryn Bigelow 
then has them skydiving, locked in an aerial 
embrace, in the film’s climactic act – which 
follows Keanu’s famous line “are we gonna 
jump or jerk o#?” For the film’s closing 
set piece, the pair roll around in the surf, 
handcu#ed to one another, before Keanu 
releases him back to the sea. In cinematic 
terms, the scene is somewhere between 
Romeo & Juliet and Free Willy.

5. TOP GUN – ALL OF IT

A PHALLIC METAPHOR? YES. AS IF 
WE DIDN’T GET THE POINT ALREADY, 

DIRECTOR KATHRYN BIGELOW THEN HAS 
THEM SKYDIVING, LOCKED IN AN AERIAL 

EMBRACE, IN THE FILM’S CLIMACTIC ACT – 
WHICH FOLLOWS KEANU’S FAMOUS LINE 
“ARE WE GONNA JUMP OR JERK OFF?”
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THE SURE FESTIVAL OF COMEDY is heading back to Jersey this 
month for a second series of shows.  Billed last year as ‘small but 
perfectly formed’, the 2012 version claims to be ‘the biggest little 
comedy festival in the world.’ So what’s it all about?

First we need to rewind to 2006 when 
marketing and PR buddies Nick Creed 
and Andy Fothergill were sitting in their 
Guernsey o"ce tasked with creating a new 
food-based event for the islands.  “We drew 
a blank on the food theme but for some 
strange reason we starting talking about 
comedy and the complete lack of any stand 
up in Guernsey at the time.” says Nick.  “I 
suppose that was the eureka moment for 
us and a few months later the Guernsey 
Festival of Comedy made its first appear-
ance, o#ering a variety of shows to appeal 
to a wide range of comedy fans.”

The Festival is now a firm favourite in the 
Guernsey entertainment calendar and has 
grown into a nine day event.

“It was an ambition of ours to expand into 
Jersey” says Andy, “and with Sure hav-
ing a presence in both islands it seemed a 
natural progression.  Last year’s inaugural 
event was a great success and whilst the 
Jersey audience isn’t as starved of comedy 
entertainment as perhaps Guernsey is, 
people have really embraced our policy of 
presenting great comedy shows in intimate 
venues with an exclusive feel.”

That’s where the Royal Yacht comes into 
the equation.  “After the success of Rufus 
Hound at The Drift last year, we spoke to 
the Royal Yacht about moving the whole 
festival to the hotel.” says Nick.  “We’re very 
excited about the Royal Yacht as a venue 
whether it’s The Drift for cutting edge 

stand-up or the Celestial Hall set up theatre 
style, it really is a multi-purpose venue 
which is so popular with locals and visitors 
and great for comedy.”  

“The line up for this October is one of 
our strongest yet.   The Sure Festival of 
Comedy is now well established and we get 
numerous requests from comedians want-
ing to be a part of it.  Our visiting perform-
ers love coming to the islands and always 
comment on how appreciative the local 
audiences are.”  

Top TV names in the line-up include Jarred 
Christmas, Sean Hughes and Arthur Smith.  
There’s also a Fawlty Towers charity dinner 
show in aid of the Teenage Cancer Trust 
Jersey Appeal.

Head of Marketing & Retail at Sure, Lisa 
McLauchlan, says they are happy to con-
tinue their sponsorship for a second year.  
“Sponsoring the Festival of Comedy is the 
perfect partnership for Sure as part of our 
Sure Smiles series of events, which aim to 
give islanders unique opportunities to have 
fun.  We’re delighted the festival is return-
ing to the island and are looking forward to 
four days of laughter.”  

The festival kicks o# with a launch party in 
The Drift on Thursday 11th October.  Head-
lining the show is New Zealander Jarred 
Christmas who is well known for TV appear-
ances on shows including ‘8 out of 10 Cats’ 
and ‘Mock The Week.’  Also on the bill is 
award-winning stand up Phil Kay, Australian 
comic Dan Antopolski and actor and come-
dian Tom Price of ‘Torchwood’ fame.   

On Friday 12th October, mayhem will break 
out in the Celestial Hall which plays host 
to Basil, Sybil and Manuel in the Fawlty 
Towers Dinner Show. Actors will re-create 
classic scenes from the TV series in a high 
energy interactive comedy.  Proceeds from 
the evening will be donated to the Teenage 
Cancer Trust Jersey Appeal.

Comedian and actor Sean Hughes will 
star in his own show on Saturday 13th 
October.  Best known to TV audiences 
for his long running stint on ‘Never Mind 
the Buzzcocks’, the acclaimed drama 
‘The Last Detective’ and two series of his 
sitcom ‘Sean’s Show’, funnyman Hughes is 
celebrating a triumphant return to stand-up 
in 2012.

The laughs conclude on Sunday After-
noon with Arthur Smith. The writer and 
comedian is well known as one of BBC TVs 
Grumpy Old Men and his radio shows ‘Ex-
cess Baggage’ and ‘The Smith Lectures’. 

TICKETS FOR ALL OF THE 
SHOWS ARE AVAILABLE 
EXCLUSIVELY ONLINE FROM 
WWW.HAPPYCI.COM

ARE YOU HAVING A LAUGH?
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MY ADMIRATION FOR RANULPH 
FIENNES IS UNBOUNDED AND 
THANK GOD HE EXISTS. THE 
WORLD WOULD BE A FAR 

DULLER PLACE WITHOUT HIM
HRH PRINCE CHARLES

SIR RANULPH FIENNES
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M an’s fortitude was once measured 
by his sense of adventure and 
accomplishment; explorers were 

deemed to be the epitome of manliness… 
Strength, stamina and wisdom are what 
maketh the man. Jersey is in for a treat, 
as in a flurry of recent press and with an 
adventure on the horizon, Sir Ranulph 
Fiennes is coming to Jersey for one night 
only on Wednesday 31st October, appearing 
at the Opera House.

Renowned for his expeditions, at 68 ‘Sir Ran’, as he is a#ectionately 
referred to, has been recounting tales of adventure to audiences the 
world over. Noted as one of the world’s top motivational speakers, 
his inspiring message is relevant to anyone - male, female, young or 
old. Fiennes’ entertaining and inspiring presentations are adapted 
not only to suit each audience or conference theme but also to keep 
up with his latest expeditions. The evening of the 31st will give the 
Jersey audience real-time positioning in this man’s remarkable 
career. A burning message of personal motivation relevant to any 
demanding activity in the increasingly competitive business field is 
guaranteed to fire up any audience with enthusiasm.

Only recently, Sir Ran has announced plans for an expedition in 
December. The veteran polar explorer will take on the appalling 
challenge of a six-month 2,000-mile walk across the South Pole, in 
the perpetual darkness of the Antarctic winter where temperatures 
can plummet to -90C: The coldest journey on Earth.

Fiennes' hero, Captain Robert Falcon Scott, wrote "great God, this 
is an awful place" when he finally reached the south pole a century 
ago, before freezing and starving to death with his team on the 
return journey. Apsley Cherry-Garrard called his own trek "the worst 
journey in the world". Ernest Shackleton abandoned another expedi-
tion as the weather closed in to save the lives of his crew.
Those journeys were made in the summer. Nobody before has 
attempted, still less achieved, crossing the pole in winter. In a pre-
pared statement, Fiennes said: 

"This will be my greatest challenge to date. We will stretch the 
limits of human endurance. Britain and the Commonwealth has a 
strong heritage of exploration, from Captain Cook 300 years ago 
to the present day. As such, it is fitting that a Commonwealth team 
should be the first to fulfil this last great polar expedition."

His previous exploits have seen Sir Ranulph travel up the White 
Nile in a hovercraft; parachuting onto Europe’s highest glacier; 
forcing his way up 4,000 miles of the mightiest rivers of Canada and 
Alaska; trekking on foot and unsupported to the North Pole and the 
great Transglobe expedition in which Fiennes and his companion 
Charles Burton became the first men in history to reach both Poles.
In November 2003, Ranulph Fiennes and Mike Stroud completed 
an incredible seven marathons in seven days: a global adventure 
that began in the wilds of South America and finished in New York's 
concrete jungle. In March, 2007, despite former frostbite injuries, 
limited climbing experience and a fear of heights, at the age of 63, 
Sir Ran successfully climbed the North Face of the Eiger to raise 
money for the Marie Curie cancer charity after losing his wife, 
mother and sister to the disease over an 18-month period. At the age 
of 65 and at his 3rd attempt, he conquered Mount Everest, telling 
the BBC, "This is the closest you can get to the moon by walking."

As a measure of his abilities, Sir Ranulph was selected by IBM New 
York as their chief motivational speaker out of 700 top international 
speakers. Any review of his presentations and talks read of tales de-
livered with dry wit and a wry smile. Described as spellbinding and 
inspirational on every level, an evening with Sir Ranulph Fiennes as 
the Jersey Opera House looks set to be a highlight for October. It’s 
not everyday you get the hear stories from a modern day hero.

THE WORLD'S 
GREATEST LIVING 
EXPLORER

TICKETS FOR AN EVENING WITH SIR RANULPH FIENNES 
ARE PRICED BETWEEN £20-£25 AND CAN BE PURCHASED 
FROM THE OPERA HOUSE BOX OFFICE, TEL: 511115 OR EMAIL 
BOXOFFICE@JERSEYOPERAHOUSE.CO.UK. GO TO: WWW.
JERSEYOPERAHOUSE.CO.UK FOR MORE INFORMATION. 

Sir Ranulph Fiennes 
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GET INVOLVED!

This October at Jersey Arts Centre 
there are some great courses designed 
specifically to nurture creativity during 
Half Term (29 October – 2 November). For 
those little drama kings or queens, there is 
Half Term Drama School with tutor Daniel 
Whitley. Running from 9am – 4pm, the 
course invites all students to bring their 
imaginations to life with the help of acting 
techniques, theatre games and improvisa-
tion. For those with a more artistic eye, 
Half Term Art School, running from 9am 
– 4pm with tutor Kim Jordan, will allow 
participants to experiment with lots of 
di#erent materials, using skills in drawing, 
painting, printing and sculpting. Finally, 
for something a little di#erent, Tatjana 
Gorina is running Half Term Russian 
sessions from 4 – 5pm during the holidays. 
Children will cover: numbers, colours, 
clothes, holidays and much more.

FOR MORE INFORMATION 
INCLUDING PRICES AND AGE 
SUITABILITY, CALL THE BOX 
OFFICE ON 700444 OR GO 
ONLINE AT: 
WWW.ARTSCENTRE.JE

IS THERE HOPE?
WE LOVE THE MANIFESTO, WHICH GREETS YOU AS YOU OPEN 
ROSIEKAY.CO.UK: “ROSIE KAY DANCE COMPANY CREATES PERFORMANCE 
WORKS THAT TOUR THE UK AND INTERNATIONALLY. RENOWNED 
FOR THEIR INTELLIGENT CONTENT, ATHLETIC TECHNICAL PRECISION 
AND OUTSTANDING NEW IDEAS, THE COMPANY HAS BUILT A SOLID 
REPUTATION FOR CUTTING EDGE DANCE THEATRE.

SKIPTON’S OPEN STUDIOS COMMUNITY ART PROJECT 
CONTINUES OVER THE AUTUMN AND WINTER WITH 
WORKSHOPS AND COURSES LED BY MEMBERS OF 
JERSEY’S VIBRANT ARTISTIC COMMUNITY.

Skipton Open Studios 2012 summer celebration of local art was 
launched at Weighbridge Place in June with an artist’s village in ten 
shipping containers, featuring galleries, hands-on workshops and 
demonstrations including container painting, free photographic 
portraiture, stonemasonry, print making, needle turning and 
photography. In addition, over two consecutive weekends, 46 Island 
artists opened their studios to the public or worked in unusual and 
historic locations including Morel Farm, St Thomas’s Church and a 
blacksmiths above Rozel.

Skipton Open Studios 2012 on-going events, workshops and courses 
begins on Sunday 30 September when textile artists Christine 
Witham leads a workshop at the Harbour Gallery in St Aubin. 
Christine is a textile artist specialising in textile jewellery and 
pictures using fine materials, hand embroidery and beads. Her work 
is characterised by its decorative quality and skilled craftsmanship 
and each item is unique.

Christine’s workshops at the Harbour Gallery will continue over 
the autumn half-term and Christmas holidays on themes aimed at 
children and families. The other three participating artists are; print-

maker Kerry-Jane Warner, Sasha Gibb who will be dying vintage 
wool blankets ready for her autumn/winter 2012 collection and stone 
Sculptor Mark Guest, who will be o#ering workshops and courses from 
their home-based studios.

Tom Dingle of the Jersey Arts Trust said a key objective was to enable 
Islanders to discover the diversity in the local visual arts scene. 
“Having the chance to learn from such talented individuals 
as Christine, Kerry-Jane, Sasha and Mark presents a fantastic 
opportunity for anyone interested in specialist mediums to share 
their passion. Such first-hand experiences, following on from the 
activities held Islandwide in the summer, will enable those who 
maybe visited these artists in their studios or at the Weighbridge, to 
develop their own skills,’ she said.

The Managing Director at Skipton International, Jim Coupe, said it 
was a pleasure to continue supporting the Jersey Arts Trust in taking 
art into the public domain in such innovative and engaging ways. 
‘We are delighted to be involved in such a great community 
endeavour designed to take the arts to the people and in such 
innovative direct ways and in such unusual locations. The artistic 
village at the Weighbridge in June and July, and the 46 open 
studios around the Island demonstrated the diverse artistic talent 
that is thriving in Jersey the Island. We hope that the courses and 
workshops on o#er over the coming months will be as well attended 
and that those who take part discover their own talents,’ he said. 

SKIPTON OPEN STUDIOS WORKSHOPS

The mission for the company is to 
constantly evolve and find new ways of 
making works, to question what dance can 
explore in subject matter and to thrill and 
surprise audiences with new ideas. The 
company believes dance has the power 
to transform - through watching dance, 
participation in dance and through dance 
in education.

This cutting-edge contemporary Dance 
Company is bringing its latest works to 
Jersey, appearing at the Arts Centre on 
Tuesday 16th October at 8pm. The story 
goes a bit like this…

The time is 2012, the world is about to 
end.  There is one ticket o# this so-called 
poisoned planet.  Do you take it?  Who 
escapes?  And where are we all going…?

There Is Hope explores faith, belief, ritual, 
and the confines and claustrophobia of an 
international cast of incredible performers 
and musicians.  As they journey through a 
universe of heavens, hells and purgatories 
– worlds of beauty and of the bizarre – 
expect humour, black comedy, athletic 
performances and, in true Rosie Kay 
style, some unexpected and extraordinary 

moments of dance and theatre.

Rosie Kay Dance Company has toured the 
UK and Europe with its unique style and 
strong physicality, and earned a reputation 
for making fierce, original and challenging 
dance theatre works.

There Is Hope is a timely, pertinent and 
exciting work that speaks of today.  With 
the riots of 2011 still fresh in everyone’s 
minds, what kind of world are we living in 
right now and, arguably, IS THERE HOPE?

ROSIE KAY DANCE COMPANY – 
THERE IS HOPE. JERSEY ARTS 
CENTRE, TUESDAY 6TH OCTOBER. 
NON-MEMBERS, £17 (£11 
STUDENTS) & MEMBERS £14.45 
(£9.35 STUDENTS)
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BRAND NEWS
LETTING YOU KNOW WHAT’S NEW AND EXCITING THIS MONTH... ‘GLIMMER’ ANKLE 

BOOTS £160.00
www.kurtgeiger.com
Whether they’re flats or come with 
a heel, ankle boots are a must this 
season. Team them with leather 
and a crucifix to keep up with the 
gothic trend.

BEADED CLUTCH 
£50.00
www.asos.com
We absolutley love this 
embellished clutch - it adds just 
enough glamour to take an outfit 
to the next level!

HIGH WAISTED SHORTS 
£40.00
www.riverisland.com
This A/W is all about Baroque 
with its heavy embellishment, 
flocked fabrics and rich velvets 
which makes these gold embossed 
shorts a gorgeous statement piece.

CROSS STUDDED 
BLOUSE £52.00
www.topshop.com
Gothic is a major trend this A/W 
so this sheer shirt with studded 
cross embellishment the perfect 
wardrobe update.

DREAMCATCHER SKIRT 
£165.00
www.allsaints.com
We fell in love with this piece 
as soon as we saw it. It’s heavy 
embellishment and lush detail is 
to die for.

BLACK BIKER JACKET 
£52.00
www.missselfridge.com
Toughen up your look with a
little biker chic in the form of 
this jacket.

EMBELLISHED 
JACQUARD DRESS 
£62.00
www.topshopcom
With it’s gold embellishment, 
Baroque style and metallic fabric, 
there’s no doubt that this is the 
ultimate party dress.

METAL LACE COLLAR  
£18.50
www.topshop.com
If you need to add a little 
something to an outfit or 
tranform an old tee, this 
collar will make any outfit 
bang on trend.

WRAP UP
It’s time to buy a new winter jacket, and Barbour have made the decision very simple! 
Continuing its exploration of its glamorous side, Barbour have again teamed up with the 
Duchess of Cambridge’s designer of choice, Alice Temperley for this autumn / winter. The 
product of this perfect duo put the emphasis on luxury with beautiful fabrics, fluid lines and 
hand finishing bring delicacy to Barbour’s robust, weather-beating products. 

When Temperley’s first outing for Barbour, a capsule collection of only five pieces, debuted 
last summer, the designer expressed her delight at having been asked to collaborate. “I 
grew up in the countryside and always used to wear my parents’ Barbour jackets,” she 
explained; “It is a fantastic British heritage brand.” She appears to have relished the 
challenge of marrying the feminine detailing of her own brand. Her aim throughout her 
relationship with the country outfitters has been “to capture the essence of Barbour with 
pieces that are identifiable and can be worn for years to come.”

THESE THREE ELEGANT BEAUTIES PICTURED ARE NOW IN STORE AT 
RENAISSANCE READY TO KEEP YOU WARM AND ON TREND THIS WINTER 

ROCCABELLA
When we last popped in to Jersey Pearl 
in St Ouen we made a beeline straight for 
the Jersey Silver counter to see their much 
talked about new Roccabella collection. 
The high impact pieces are made using 
all natural stones and then plated with 
either 24 carat gold or silver. The collection 
contains earrings, rings, bracelets and 
necklaces. We were really struck by how 
beautiful the individual stones were 
preserved in their natural state. Each piece 
has the perfect mix of pretty but edgy; 
the necklaces would be ideal for adding 
a splash of colour to the muted autumn 
clothing palette. 

Each piece is totally unique, so it would 
make the perfect present for the girl 
who has everything! The new Roccabella 
Collection created using Druse Quartz, 
Solar Quartz (in green, blue and pink) and 
beautiful Amethyst.

AVAILABLE AT JERSEY SILVER IN 
JERSEY PEARL, ST OUEN

AUSTRALIA LUXE BOOTS
This luxury footwear brand is the 
winter boot of choice for lots of 
our favourite celebrities such as 
Jessica Alba, Sienna Miller and Elle 
Macpherson, and their new season 
o#erings are now available from 
Eclectic at Liberty Wharf. Perfect for 
keeping stylish and snug this winter. 

PICTURED BELOW: BROWN 
FUR BOOTS FROM £350

HOT LIST 
FOR AUTUMN
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4/6 Hilgrove Street, St. Helier

Sweet Pea and Willow is bulging 
with wonderful vintage and   
designer fashion for far less   
than the original price.

From cocktail and evening 
dresses, day dresses 
and office suits to casual 
wear, shoes, bags and 
accessories.

We will provide you with 
a whole new shopping 
experience.

Our ever changing collection  
means that you can enjoy  
affordable individuality all  
year round.

For more information  
please contact: 
01534 619191

Open Monday - Friday 11:00 - 3:00

POSITIVE 
REFLECTION

YOUR ADVERTISING SHOULD GIVE A 

Quality brands need quality media 
placement. Gallery’s dedicated 
editorial sections o"er the best 
exposure for quality brands.

CALL US ON 811100 AND 
ASK ABOUT OUR CHRISTMAS 
PACKAGES



PHOTOGRAPHY & STYLING: Danny Evans
MODELS: Fynn & Toni



TONI: Gibson Suit £245, Vito Shirt £45, Mr.C Tie £30
FYNN: Hugo Three Piece Suit £629, Hugo Shirt £95, Hugo Tie £60



FYNN: J.Linderberg Suit £439, Vito Shirt £45, 
Mr.C Knitted Tie £40, Grenson Shoes £175

TONI: Gibson Suit £245



TONI: Selected Suit £150, Selected Shirt £40, Mr.C Knitted Tie £40
FYNN: Vito Suit £180, Selected Shirt £40, Mr.C Knitted Tie £40



FYNN: Selected Suit £260, Selected Shirt £35, Vito Knitted Tie £20  
TONI: Gibson Suit £245, Vito Shirt £45, Hugo Tie £60





FYNN: Hugo Double Breasted Suit £529, Hugo Shirt £99 
TONI: Selected Suit £150, Selected Shirt £40, Mr.C Knitted Tie £40





Single Stone Diamond 
Ring 1.03ct C Colour SI1 
Clarity in a 18ct White 
Gold Rubover Setting
£9,285 | HETTICH

Round Brilliant Solitare Ring 1ct 
£7,400 | DIAMONDOLOGY

Bull and Bear Silver Cu!inks
£64 | AURUM

Black Granite Cu!inks 
£85.90 | JERSEY SILVER

Silver Onyx And Mother 
Of Pearl With 18 ct Gold 
Set Diamond Swivel 
Cu!inks With 4 Matching 
Shirt Studs (not shown)
£825.00 | HETTICH

Platinum Brilliant Cut Diamond 
Solitaire Ring (0.80ct) with 
Brilliant Cut Diamond Grain Set 
Shank (0.15ct)
£3,500 | AURUM

RINGS 
&BLINGS



Palladium Gents Signet / Engagement 
Ring with Brushed Center Finish
£700  | E.J. GALLICHAN & CO. LTD 

Fasten Cu!inks In Diamond Black
£48.95 | SWAROVSKI

Sunrise Three Stone Set Cu!inks
£136 | AURUM

Radiant Cut Diamond Ring 1.02ct H Colour 
VS2 Clarity with Diamond Shoulders 2 x 
0.50ct with a Platinum Setting
£11,950 | HETTICH

9ct Yellow Gold And 0.20ct Diamond 
Set Gents Engagement Ring
£800 | E.J. GALLICHAN & CO. LTD

Print Cu!inks
£58.95 | SWAROVSKI

Asscher Cut And Pavè Ring 3.62ct
£38,000 | DIAMONDOLOGY

 18ct White Gold Solitaire 1.15ct H VVS2 Certified
£6,300 | RIVOLI



9ct White Gold Blue Lapis & Diamond 
Oval Cu!inks 7.7 grams 
£700 
E.J. GALLICHAN & CO. LTD

Platinum Brilliant Cut Diamond 
Claw Set Solitaire Ring (0.70ct) 
£2,752 | AURUM

Silver Skull Cu!ink 
With Diamond Eyes 
£310.00 | HETTICH

Jersey Granite Cow Cu!inks
£152.50 | JERSEY SILVER

Round Brilliant Solitare Pavè Shoulders 3.48ct
£20,000  | DIAMONDOLOGY

Royal Asscher Cut Single Stone Diamond 
Ring 0.71ct H Colour WS1 Clarity in a 
Platinum Claw Setting 
£4,775 | HETTICH



Udoodle Kids Sketch Silver Cu!inks 
£99 | THE BENCH

9ct White Gold Cornelian and Diamond 
Octagonal Design Cu!inks 7.7grams 
£550 | E.J. GALLICHAN & CO. LTD

9ct White Gold Oval Gents Signet 
/ Engagement Ring 11.3 grams 
£670 | E.J. GALLICHAN & CO. LTD

Fasten Cu!inks In Clear 
£48.95 | SWAROVSKI

Vintage Set Engagement 
Ring 18ct White Gold 
0.75ct Diamond
£1,575 | RIVOLI

Platinum Certificated Cushion 
Cut Diamond Ring (1.01ct G 
VS1) With Brilliant Cut Grain 
Set Diamond Surround and 
Shank (0.31ct) 
£8,420 | AURUM
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StyleStalker We sent our Style Stalker out at Jersey Live, camera in 
hand, to find some fashionable folk who are ahead of the 

trends and working their own festival style. 

words | Laura Costard

Kat, 20, Student
‘It’s comfortable to go round in but still 

transitional for when it gets colder’

Kat’s lacy dress brings a hint of boho-chic 
to Jersey Live, yet she keeps it edgy with a 

spiked necklace.

Charlotte, 20, Student
‘I live in shorts and love tribal print!’

With prints being ‘in’ this season, this outfit is 
guaranteed to be great. Picking up colours from 

her bag, Charlotte’s oversized sunnies really 
complete her look’

Mark, 20, Student
‘My top is quite festivally and warm, though not 

weather proof!’

This look is simple, yet by keeping to a 
neutral palette and accessorising with 

sunnies, it’s laid-back cool.

Rosie, 18, Student
‘Simple, easy and cool’

This look is has festival fashion written all 
over it and is bang on trend with the denim 

shirt and tribal print top.

Tom, 14, Student
‘I just thought this was easy and chilled’

With a blue theme running through this 
outfit, this classic shirt and shorts combo 

and a rucksack brings some preppy style to 
the festival.

Mike, 27, rocks a beard in retail
‘It was clean at the time’

‘With a pop of colour from his trousers and 
a hint of a collar over his jumper, this look 

screams teddy-boy style’ 
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Tina, 28, Events Organiser
‘I wanted something comfortable, practical but 

stylish - I hope I achieved that!’

Tina keeps her grungy laid-back look on 
trend with an edgy military-style jacket.

Alex, 17, Student
‘I just thought ‘whatever!’’

‘Certainly looking rather dapper for Jersey 
Live, this guy is sure to get noticed!’

Shannon, 18, Student
‘Festival chic, easy to throw together and not 

too warm’

I simply love her studded khaki shorts, and 
paired with a white fringed top, this look is 

festival chic perfect.

Luke, 16, Student
‘Comfortable, practical but cool’

With a flannel shirt thrown over his shoulder 
and by using red accessories to bring his look 

together, this look is casual yet stylish. 

Rebecca, 16, Student
‘Festival chic but good if it gets muddy’

By reflecting the pink and yellow floral 
pattern in her gorgeous printed shorts, 

Rebecca has created a bright, summery look. 

Martha, 15, Student
‘I didn’t want to do the boho, fairy festival 

thing, so went a bit more hardcore’

I absolutely love Martha’s gothic, edgy style. 
Her velvet jacket is a statement piece to 

die for and her tassled carpet bag and gold 
jewellery really finishes this outfit o!.
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BANG ON TREND
WHO TO ENVY, WHAT TO WEAR AND THE 
NEW SEASON ITEMS TO WISH FOR...

YOUR PLEAS FOR MORE MENS FOOTWEAR 
ON ISLAND HAVE BEEN HEARD! 

A BUDGET 
BELL&ROSS?
The Luminox Watches at Rivoli Jewellers 
have been a massive hit since they arrived 
earlier this year. As worn by the US Navy 
SEALS these watches feature self-powered 
illumination (LLT) which allows you to 
see the time at-a-glance, no matter what 
the light level, even in complete darkness. 
Here is one of our favourites from the new 
Autumn collection, the Atacama Field 1925: 
45mm, black PVD steel case with screw 
case back and screw down crown, anti-
reflective sapphire crystal, water resistant 
to 200 meters and a golden tan distressed 
leather strap with black PVD buckle. 

LUMINOX IS AVAILABLE AT 
RIVOLI JEWELLERS

Think! Mens shoes are now in store at 
Marc 2. 

THE MAN BAG IS 
HERE TO STAY
The golden rule with man bags is to keep 
it simple and timeless.  Invest in one which 
will last and look better with age. Sticking 
with leathers is an easy way to get it right. 
Pictured: the Cambridge Satchel Company 
Batchel in brown.

AVAILABLE FROM PEBBLE

LET’S HEAR IT FOR THE LADS!
TOP FIVE SNAPPY DRESSERS OF 2012

From left to right: Will Smith, Ryan 
Gosling, Joseph Gordon-Levitt, 
David Beckham and Zac Efron.

Following the announcement in last month’s 
issue about the Marc2 Mens Collection, the 
high end footwear boutique is now proud 
to add another exclusive brand to the mens 
line-up – Think! will now join Panama Jack, 
Mephisto, Josef Seibel and Calpierre.

“Marc 2 Men has been an exciting project 
for us,” says owner Michelle O’Connell “At 
last we will be able to o#er our customers 
the absolute best in men’s footwear. We 
have created a private space for men to 
shop in comfort and to experience the 
professional service that is our trademark 
style. We look forward to meeting our new 
customers and will endeavour to tailor the 
collection to their footwear needs.”

Michelle had also secured exclusivity in 
Jersey with finest English leather goods 
specialist Tusting, o#ering a wide range of 
leather weekend luggage, messenger bags, 
iPad sleeves and blackberry cases.

A small boutique gracing St Helier, owner 
Michelle O’Connell and her devoted team 

o#er their loyal customers a highly personal 
and attentive service that even reaches 
distant shores. With the high quality 
personal service you can only expect from a 
truly independent retailer, Marc 2 leads the 
way in the Channel Islands. When seeking 
your next unique purchase make sure you 
pay them a visit.
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MAN-STYLE: 
THERE ARE ONLY 
SEVEN TYPES OF 
MALE OUTFIT

FASHION IS A 
COMPLICATED BEAST, 
AND BY COMPLICATED I 
ACTUALLY MEAN ’STUPID 
LOOKING AND NOT MUCH 
GOOD IN A FIGHT’ - LIKE 
A PEACOCK OR RUSSELL 
BRAND. THIS IS WHY I’VE 
NEVER TRIED TO WRITE 
ABOUT IT, A DECISION 
ENTIRELY UNRELATED 
TO MY POSSESSION OF A 
WARDROBE COMPRISED 
OF FADED BAND T-SHIRTS 
AND 80S RUNNING SHOES.  

The other problem is that writing about 
fashion mostly means writing about 
women’s fashion, which is fiendishly 
complicated and requires a vocabulary 
large enough to distinguish nineteen 
identical shades of yellow before Karl 
Lagerfeld strangles you with his creepy 
gloves.  I tried watching Sex In The City, 

and the only thing I got from it is that 
writing 1000 words a week will fund an 
apartment in Manhattan, providing you 
look a bit like a horse.

Men’s fashion is a di#erent thing. It’s a bit 
like men’s nipples - it exists, but compared 
to the feminine equivalent it’s easy to 
miss and nobody is exactly sure what it 
does.  This sweeping generalisation may 
not apply if you live somewhere like Paris, 
Milan or anywhere with an art college, but 
Jersey is far from a capital of man-style.  It’s 
true that we’re outré compared to Guernsey 
and Sark, but only to the extent that we 
don’t shamble about in animal skins or 
layers of our own filth.

No, it is an established fact that in places 
like this, there are only seven types of 
man outfit, as outlined below. I salute the 
minority who dress against the grain, but 
don’t try and pretend that Jersey’s tiny 
population of goths, bikers and secret 
leather daddies don’t end up buying their 
boxers at M&S like everybody else.

OFFICE MAN
In his day job he is little more than 
another suit-clad Excel drone, so in his 
precious downtime o"ce man must mark 
himself out from his peers by an interest 
in a number of expensive and/or extreme 
sports. In practice, this means that he’s 
always wearing a North Face gilet and 
o#-road trainers, regardless of whether he 
sails, kite-surfs, rides a stand-up paddle 
board or kickboxes wombats. His Levi’s are 
impeccably aged and his socks are made 
for hiking, although the most challenging 
environment he faces in Jersey is usually 
the garden centre on a Saturday.

WORDS | GRANT RUNYON ::  ILLUSTRATION | OLIVER NIGHTINGALE

MAN STYLE: THE 7 TYPES OF MAN
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WEALTHY MAN 
An older, richer variety of finance man, 
wealthy man is only interested in the 
outdoors as a place to park his yacht 
and show off his latest mistress.  His 
laissez-faire attitude towards income tax 
is mirrored by a similar disregard for 
appropriate trousering, which means that 
you can frequently make out the outline 
of his wizened chorizo through a pair 
of ghastly salmon-coloured chinos.  His 
feet are sheathed in regulation white 
deck shoes, designed to reflect UV rays 
upwards for a consistent browning of his 
leathery, Stringfellow-esque fizzog.  His 
watch and teeth are, combined, worth 
more than your house.

HIPSTER MAN
Jersey doesn’t have many true hipsters, 
as they naturally migrate to established 
centers of bell-endry such as Hoxton and 
Brighton, to open pop-up shops and pursue 
pseudo-careers in film-making or music.  
What we do have in abundance is crowds 
of decaf-hipsters, sticking two fingers up 
to convention by dressing uniformly like 
Rik Mayall in The Young Ones.  Just put on 
your (unnecessary) retro glasses and you’ll 
soon spot the crowds of people talking 
about their lame art projects,  wearing 
skinny, half-mast jeans (no socks, man), 
jumble-sale cardigans and hats nicked from 
grandad.  All you need to do is accessorise 
your satchel with pin badges of fey indie 
bands and get a di#erent haircut on each 
side of your head.  Congratulations, you’re 
the audience for Animal Collective.

LAD MAN 
For some men, even dressing like one of 
the above is just a little too adventurous.  
Imagine Pete Docherty without heroin, 
or Liam Gallagher with three more brain 
cells, and you’ve got lad man, sporting 
a look so conservative that he blends 
into the background like a beige ninja 
who somehow owns copies of everything 
released by Coldplay.  Perhaps lad man’s 
outer conformity obscures a turbulent 
interior, a soul that dreams of doing the 
shopping naked or turning up to work 
dressed like a member of Sigue Sigue 
Sputnik? Who knows. His style proceeds 
from a true personal mystery, or possibly 
just from Argos.
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URBAN MAN
Like hipster man, the wardrobe of urban 
man strives to convince the world that he 
belongs somewhere else, merely replacing 
“premier of the new Wes Anderson movie” 
with “the mean streets of Hackney”.  In fact, 
urban man’s timeless wardrobe of cheap 
gold and vintage sportswear has often led 
to girls freshly back from uni confusing 
him for an especially ironic hipster man or 
a dancer from one of M.I.A.’s videos.  This 
illusion is cruelly shattered when they wake 
up the next morning under his Spiderman 
duvet set, reeking of cigs, being licked 
by a pitbull called Beckham and 100% 
guaranteed to be double-pregnant.

MUSCLE MAN
If you’re on roids and don’t care who 
knows it, stay fresh to death by cramming 
your oily bulk into some Peter Andre 
trousers and accessorising with a shirt 
by Ed Hardy or Tap-out, making sure 
there’s enough room for any sketchy 
tribal tattoos to poke out.  The swirling 
colours of Ed Hardy’s certified ruck-wear 
will hopefully mask any leaking backne, 
and will look lovely when clashing with 
the vivid paintjob on your modified 
Fiesta 1.2. Be careful not to drip hairgel 
into your stereo - Basshunter and Pauly D 
would not approve.

WESTIE MAN
Town is apparently full of posers and 
conformists, which is why the beaches of St 
Ouen are populated by fearless iconoclasts 
in expensive surfwear, flip flops and mis-
shapen woolly hats.  Apparently growing 
dreads turns a man who grew up with an 
indoor swimming pool into a cross between 
Bob Marley and Che Guevara, although I’m 
pretty sure that the rights Bob was standing 
up for didn’t involve the right to park up at 
Milano and a bigger portion of curly fries.  
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MENSTRENDS We asked the people in the know what 
was going to be big this autumn/winter.

Christina Abreu, Sales Assistant, Marc2

‘Hardy winter boots’
Panama Jack Brown Suede Boots, £123.75

Vincent Vasiliou, Owner, Riva

‘Down jackets’
Stone Island Ice Jacket, £885

Andrew Bettencourt, Sales Assistant, Voisins

‘Plaid shirts’
Ralph Lauren D&S, £80

David Cullen, Owner, Roulette

‘Coloured trousers’
Villain Cords, £65. Selected Burgandy 

Trousers from £45.

Gianni Carratu, Manager, JEEP

‘Leather jackets’
Séraphin Leather Jacket, £3300

Dom Bosley, Manager, Mensclub

‘Practical hooded 
jackets’

Penfield Classic Kasson, £143



HEALTH&BEAUTY
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BEAUTY NEWS
BEAUTY EXPERT TIPS 
FOR A GREAT SHAVE
Words | Angela Bowles, Director at Bellezza 
Beauty in the St Brelade’s Bay Hotel

Men’s skin is very di#erent to women’s, so 
it’s time to stop stealing your girlfriends 
products and invest in a skin care regime 
of your own. The male skin care market 
is a fast growing sector of the industry 
- more and more men are realising that 
they need to look after their skin to help it 
look younger and fresher for longer. The 
daily rigmarole of shaving is fantastic for 
keeping the facial muscles toned, but it is 
also be one of the main reasons for skin 
irratation and can leave it feeling dry, 
bumpy, red and covered with ingrown hairs. 
This can all be due to using poor products. 
For the perfect shave which will leave your 
skin in tip top condition follow the guide 
here using the Dermalogica mens range.

PRE-SHAVE 
Try the Daily Clean Scrub which removes 
dulling surface debris and lifts the hair 
prepping the skin for a close shave, 
alternatively for more sensitive skin try the 
Clean Bar. For darker thicker beards apply 
the Pre-Shave Guard which will soften the 
hair and cool the skin. 

SHAVE 
Choose the right product to shave with; the 
Dermalogica Invigorating Shave Gel will 
give you a squeaky fresh shave, whereas their 
Soothing Shave Cream is ideal for sensitive 
or dry skin.

POST SHAVE 
Finish your shave with the Post Shave Balm 
which will cool the skin and preventing in-
grown hairs and bumps as well as aiding the 
recovery process.  This can be followed by 
the daily defence block which has an SPF15 
to help prevent aging and sun damage.

SOME WELL 
DESERVED MALE R&R
We asked the team at Bellezza to 
recommend their top treatments for men.

1. More and more men are having 
facials. The ‘work hard party hard’ 
lifestyle is taking its toll on thier skin, 
and too much beer causes breakouts 
which need to be solved! Our 
Dermalogica Men’s Facial is designed 
specifically to combat in-grown hairs 
and other problems unique to male 
skin. We steam the skin to open up all 
the pores and help unclog them, using 
Dermalogica products to exfoliate 
and refresh the skin, then there’s lots 
of lovely relaxing facial and scalp 
massaging. It’s the perfect down time 
and an ideal way to chill out. It really is 
important to keep in great condition as 
you age. If you go to the gym and take 
care of your body, then you also need 
to invest in your skin. Perfectly honing 
those abs is all very well and good, but 
it is your face that gets seen every day, 
and this is the best treatment to help it 
look its best. 
Dermalogica Men’s Facial
60 mins £58

2. Our Deep Tissue Sports Massage 
focusses on the deeper layers of muscle 
tissue, relieving chronic patterns of 
tension in the muscles, tendons and 
facia. It has been very popular as 
it increases blood flow through the 
muscles which allows you to be more 
e#ective in your sport and training. It is 
also ideal for turning o# from the o"ce, 
easing away tension in the back, neck 
and shoulders. We make this treatment  
bespoke for each client’s personal 
requirements, so they are getting the 
results they need.
Deep Tissue Sports Massage
 £42 / £65

Alternatively book our package of 
Gentlemen Time, which combines the 
two for just £99 - Perfect time out with 
all the benefits.

TO BOOK OR FIND OUT 
MORE CALL BELLEZZA 
ON 639393

MEET THE TEAM 
We popped up to Elmina Salon in St Bre-
lade to meet their team and find out about 
their fantastic range of Aveda Haircare and 
which products these experts actually use. 

Stuart Farmer Creative Director
Pure Abundance Style Prep £18.42 
Simply spray this into wet hair then blow dry and 
it gives hair the most brilliant texture and volume. 

Kim Crow Graduate Stylist
Daily Hair Repair Damage Remedy £18.42  
I use it everyday because I put my hair 
through a lot with colouring a styling. This 
repairs my damaged hair instantly and 
leaves it in much better condition.

Nicole Smith
Intensive Restructuring Treatment £22.20
My hair is chemically treated and this 
leaves my hair in great condition.

John Cronin Creative Stylist
Phomollient Styling Foam £13.23 
This hold my curls together better and lon-
ger than any product I’ve used before. It’s a 
real wonder product for curly hair.

Vicky Le Riche Creative Senior Stylist
Smooth Infusion Style Prep Smooth £18.42 
It gives great shine on a blow dry and pre-
vents frizz all day and into the night!
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THE EFFECTS OF TEETH GRINDING
Patients are often unaware of the habit until it results in 
premature and abnormal tooth wear and breakage, jaw pain and 
headaches. Bruxism occurs mainly in younger to middle aged 
adults and can occur in children.

The physical and psychological causes may include: Stress and 
anxiety or tension;   Suppressed anger or frustration; Aggressive, 
competitive or hyperactive personality type; Abnormal alignment 
of upper and lower teeth (wrong bite); Response to pain from 
earache or teething (in children); An uncommon side e#ect 
to some psychiatric medication,, which may include certain 
antidepressants  and certain sleep medication and the use of 
recreational drugs  

Smokers and people with a high alcohol or ca#eine intake tend to 
have an increased susceptibility to bruxism

The most common physical symptoms are: headaches, aching 
jaw and facial muscles, sti#ness and tightness in the neck and/or 
in shoulders, limited mouth opening, and disruption of sleep.

The oral symptoms are: abnormal tooth wear, cracked or broken 
teeth, hypersensitivity , inflammation and recession of the gums, 
micro cracks in the teeth which may lead to nerve infection. 
Severe bruxism may lead to tooth loss.

Treatment may vary from dental splints and guards, which will 
prevent tooth damage, to orthodontic braces, which will treat the 
wrong bite (malocclusion). Botox can also be an e#ective form 
of treatment and it lessens bruxism’s e#ects by weakening the 
over tense muscles. Hypnosis was also found as e#ective form of 
treatment.

Bruxism is di"cult to diagnose by visual methods alone, however, 
early diagnosis can help in finding a cure.

The Dental Spa
11 David Place
St.Helier JE2 4TD 

Tel: 759599

www.thedentalspa.uk.com
info@thedentalspa.uk.com

WORDS  DR JOANNA KUMPIN
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This product has incredible moisturising 
and skin nourishing qualities and can be 
used on your hair as well. 

Body: Massage into skin following bath 
or shower and it will leave your skin soft 
and supple. It is also great for reducing 
the appearance of stretch marks!

Hands & Nails: Rub a small amount into 
your hands and cuticles before bed to 
strengthen weak and brittle nails. 

Hair: Apply a small amount to the hair and 
roots to help relieve dry scalps and leave 
you with silky, glossy, irresistible hair. 

All argan oil is produced by a woman’s 
cooperative which shares the profits 
among the local woman of their Berber 
Tribe and goes towards better health care 
and education. 

NORMALLY £11.25, BUT THERE 
IS CURRENTLY 20% OFF FOR 
THE MONTH OF OCTOBER!

ESPA 
SKIN SRUB £21.00
This deep cleansing scrub containing clarifying fossilised 
particles works wonders at unblocking pores and achieving 
smoother, hydrated skin.

BEEVER
NO. 6 PLIABLE FIBRE £11.70
Help create anything from a messy to a slick style with this 
hair sculpting magic in a tube! With its ‘super fibres’, your new 
hairstyle would have the ability to last all day or night!

BLACK & WHITE 
GENUINE PLUKO POMADE £4.38
This year, Black and White are celebrating 90 years of success 
and this pomade is a classic example of why. With its unchanged 
formula that everyone loves, this product has stood the test of time.

DERMALOGICA 
CLEAN BAR  £20.00
With a gorgeous formula containing a combination of botanicals 
to help soothe skin, this soap-free, acid-regulating cleanser is ideal 
for the most sensitive of skins. 

KYOKU
SHAVE CREME £17.24
Sake infused, this shave creme is also formulated to contain skin 
softening agents, friction-free silicone micro particles and an anti-
inflammatory complex to ensure you of the perfect, cushioned shave.

CLINIQUE 
DARK SPOT CORRECTOR £55.00
Helping to reduce the appearance of dark spots and age spots, 
and winning several awards due to its breakthrough, dermatologist-
developed formula, this product is worth its weight in gold.

MALE BEAUTY
WE’VE ROUNDED UP A SELECTION OF BEST SELLING 
PRODUCTS DESIGNED SPECIFICALLY FOR MEN

PRODUCT OF THE MONTH: GELAIRES ARGAN OIL
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BEAUTY IS IN THE EYE OF THE BEHOLDER
NEW CRY BABY SEMI PERMANENT MASCARA TREATMENT NOW 
AT EXPERIENCE THE HOUSE OF BEAUTY

Long eyelashes are feminine and help to frame and enhance 
your eyes. Since the Bronze Age women have been applying 
khol to their lashes and in Ancient Egypt it was used by the 
wealthy and royal as a status symbol. 

Fast forward 5,000 years and I am just about to walk into the beautiful 
boutique Experience Salon o# Hue Street to test out the latest in eye lash 
enhancing technology. Cry Baby Semi-Permanent Mascara is a procedure 
that curls and coats lashes, adding volume, length and color to lashes. 

Since I am o# on a nice hot holiday in a few days I was intrigued as it is 
apparently a 100% waterproof, smear-proof and lasts two weeks; which 
would help my holiday be even more stress free! 

Cry Baby can only be applied by a professional, and my lovely beautify 
therapist who met me at the reception desk was called Maisa. She led me 
into a gorgeous boudoir style treatment room and took me through the 
process which involves sealing the lashes, applying the formula and then 
drying them. The whole treatment took no time at all as Maisa expertly 
carried out the procedure.

So if you are tired of panda eyes and lacklustre lashes or if you have a 
special occasion or holiday coming up then this is well worth a go. I’ve been 
so impressed at how totally hassle free it is to have perfect long lashes, it’s 
brilliant to wake up in the morning looking ready-to-go and I can confirm 
that there hasn’t been a single smear from showering. This is my favourite 
new wonder product! 

CRY BABY SEMI-PERMANENT MASCARA 
TREATMENT 30 MINUTES | £35 
CALL 01534 507859 FOR MORE DETAILS 
OR TO BOOK YOUR APPOINTMENT

WHAT TO GET THE GIRL WHO HAS EVERYTHING 

We popped in to Feelunique at Au Caprice to meet the woman in the know, 
Monica Pratesi, Counter Manager, to find out what she thinks would make 
the ideal gift this autumn for that special lady in your life. 

“I’d recommend the gorgeous brand new YSL perfume Manifesto. It has only 
just hit the shelves so you know she won’t have it and YSL is such a world 
renowned luxury brand that it makes an ideal gift. It is sweet, gentle and long 
lasting. A woody floral scent with daring blackcurrant, addictive white flowers 
and a sensual blend of vanilla and woods. Plus its beautiful bottle will look 
lovely on her dressing table.”
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The economy, as we know, is not 
in the best shape but men are 
definitely determined to keep in 
great shape according to the newly 
launched Cosmetic Skin Clinic based 
at The Cosmetic Dental Group, 9 
David Place in St Helier. So just 
what is driving our men to turn to 
injectable treatments like Botox®?

‘Trends in Jersey for non-surgical procedures 
for men reflect those in the UK and the US’, 
explains Jayne Sproson, non-clinical director 
at The Cosmetic Skin Clinic. ‘Anti ageing 
injectables such as Botox® and Restylane 
continue to be in the top 5 male cosmetic 
minimally invasive procedures.  Jersey gents 
are embracing the notion that they would 
like to preserve and maintain a youthful, 
healthy appearance.’

Deborah Forsythe who is one of the team of 
three medical aesthetic practitioners (skin 
experts to you and I) and lead clinician at 
The University of Central Lancaster for 
aesthetic medicine, (check out the amazing 
credentials at www.jerseysmiles.co.uk/
people), is not surprised at the increase in 
demand for injectables for men.  ‘There has 
always been a strong pink pound spend for 
injectables in my clinics, and these days Mr 
Metrosexual sees injectables as de rigeur 
and an extension of male grooming.  Where 
the real growth appears to be is with the 
generation of Baby Boomers who are living 
longer and healthier lives and will most 
probably want or need to work beyond the 
traditional pensionable age – they need 
to keep the competitive edge at work by 
looking full of vitality, explains Deborah, ‘Of 
course the sooner they come to see us the 
easier it is for us to help them’, she adds.

TOP 3 MALE NON INVASIVE 
COSMETIC PROCEDURES
‘The most popular requests are for Botox® 
to soften crows feet and to get rid of a heavy 
brow or deep frown line which can make 
you look aggressive or cross’, says Deborah.  
‘One of the dentists here underwent this 
procedure which only took about 10 
minutes in total and he is delighted – his 
wife had noticed his naturally heavy brow 
and ‘concentration lines’ from his years of 
peering down patients mouths made him 

look unapproachable, when in fact he is the 
kindest, friendliest guy you could hope to 
meet!  The results are very natural and not 
at all feminine – but we will leave you to 
guess which dentist it was!’, Deborah laughs.  
‘Dermal fillers for deep nose to mouth lines 
are the second most popular, but what will 
never go out of fashion is the prevention 
of excessive underarm perspiration – why 
su#er something that is social suicide?  
Nobody wants to befriend the man with nasty 
perspiration patches on their shirt!  To us 
it is a routine procedure so you needn’t be 
embarrassed booking for this’ , Deborah adds.

Whatever the reason why men choose to 
visit The Cosmetic Skin Clinic, they can be 
assured of the best in clinical and customer 
care.  Deborah has 20 years of experience 
in the business with a pan European 
portfolio which frankly says it all as far as 
we are concerned with regard to results.  
The clinic also boasts 2 other experienced 
practitioners in Dr Jeremy Willetts BDS, 
Clinical Director and Mary O’Keefe-Burgher 
to ensure appointments are flexible o#ering 
aptly named, ‘Before & After’ clinic times. 
Before work and after work, that is, as well 
as weekends.  Of course, discretion is a 
must, so being based in a dental practice is 
all part of the utmost confidentiality that is 
fundamental to patients and the success of 
the clinic on a small island!

This month sees the launch of a clinic that 
will be exclusively for male patients of 
The Cosmetic Skin Clinic.  ‘Some of our 
gentlemen are a little shy and feel slightly 
uncomfortable sitting amongst ladies in 
the skin clinic, explains Deborah, ‘We have 
listened to their requests and are pleased to 
be able to respond by o#ering appointment 
times exclusively for male patients.’ You have 
a choice to see a male practitioner or female, 
she adds.

COMPETITION TIME 
‘We have one slight problem – we cannot agree on the name for our 
men only clinic, says Jayne, ‘Some of the suggestions frankly might 
suggest the wrong image!  So we have decided to run a competition.  
Please send your suggestions (keep it clean please!) to: 
info@jerseysmiles.co.uk 

The winner receives £100 voucher to spend at The Cosmetic 
Skin Clinic so please email by the end of October and leave your 

telephone number too as the winner will be contacted by phone’, 
adds Jayne.

The concept for chaps only sessions is bound to be a winner for The 
Cosmetic Skin Clinic – the question is now – are you??

FOR MORE INFORMATION ON SERVICES INCLUDING 
FACEPLAN TO BUDGET FOR FACIAL PROCEDURES, OR TO 
BOOK YOUR COMPLIMENTARY CONSULTATION PLEASE 
CALL 731680 OR SEE WWW.JERSEYSMILES.CO.UK

BRO-TOX BOOM REPORT FROM 
THE COSMETIC SKIN CLINIC

Unlike women’s hairstyles, men’s hair 
trends often last more than a year, so 
this autumn there are four key hair 
styles for men, which have slowly 
evolved from styles as far back as 2010. 

Words | Nicole Smith, Creative Senior 
Stylist at Elmina Salon St Brelade 

MEN’S MAINES

SLICKED BACK 
UNDERCUT  
The undercut made a comeback 
in 2011 and certainly hasn’t 
slowed down through to autumn 
2012. This year focuses on more 
length through the top and 
slicked back, with the sides com-
pletely disconnected from the 
crown. David Beckham is one of 
the celebs that has favored this 
as his hairstyle this autumn.

BRIT ROCK INDIE 
This hairstyle is for the rock 
stars, it’s slightly shorter this 
autumn and works great on 
wavy hair. This hairstyle has 
been seen on the Burberry 
Prorsum catwalk for this 
autumn/ winter.

ROCKABILLY  
Taking its cue from the continu-
ing love for classic Americana, 
the rockabilly makes its pres-
ence amonst the key hairstyles 
this autumn, with celebs like 
Justin Bieber sporting it.

THE QUIFF 
In 2012 the qui# deviates from 
something solely early rock 
to include a variation that is a 
whole lot less Gene Vincent and 
a whole lot more Elvis. Yes, Elvis 
was probably of your parent’s 
generation, but a combination 
of hair and hip thrusting made 
him stand out and it stands as a 
key hairstyle this autumn!

SO GUYS NEXT TIME YOU 
VISIT THE HAIR SALON, MAKE 
SURE YOU HAVE ONE OF 
THESE KEY TRENDS TO LOOK 
COOL THIS AUTUMN.
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MARCUS CALVANI ON KNIVES

HOW MANY KNIVES DO YOU OWN? 
12 (too many, I only use 4 regularly!).

WHICH BRAND IS YOUR FAVOURITE? 
At home they are actually all global, partly from my first 'expensive' 
knife purchase was when I was at Cornell University for my 
'Introduction to Culinary Arts' class. We had to have a chefs knife 
and a paring knife in order to take the class, so I went to a shop in 
New York City and handled a few di#erent makes and decided, at the 
time, the Globals felt the best; the most natural in my hand and best 
balanced. It was from these 2 knives that I have continued to grow my 
collection and after all, Globals look pretty sexy in the kitchen!

WHAT IS THE MOST IMPORTANT CHARACTERISTIC 
IF YOU'RE LOOKING FOR A QUALITY CHOPPER? 
WHAT'S YOUR CRITERIA?
The most important thing of all is that the knife feels 'right' in your 
hand. If it doesn't, try a di#erent one. You can do so much good with 
that tool and you can also do so much that is dangerous and bad, so 
make sure that you feel comfortable before you start using it, just 
like you would with any other tool. 

A full tang: This is where the blade extends all the way through the 
handle to give the knife strength. It is seriously dangerous when a 
cheap knife's handle snaps o# from the blade when you’re using it.

Blade and Handle shape: I have large hands and fingers like 
Cumberland sausages, therefore it is more comfortable for me, as I 
do a lot of chopping, to have a thicker blade which gives me better 
knuckle clearance.

WHAT IS IT MADE OF AND HOW WAS IT MADE? 
Personally, and without getting geeky about this, I go for a steel 
that does not tarnish and a forged blade as it is stronger.
Very basically; a good chopper for chopping, a good slicer for 
slicing, a serrated bread knife for the bread, something small for the 
fiddly stu# and a beast of a clever for smashing through bones! 

WHAT IS THE MOST USED IN YOUR COLLECTION? 
Without doubt my  global vegetable cleaver GF-36, I use it for 
almost everything, I could probably manage just with this knife.

IF MONEY WAS NO OBJECT, WHAT WOULD YOU ADD? 
A samurai sword because I don't need any more knives in the kitchen!

YOUR KNIVES ARE VERY SPECIFIC. PEOPLE 
MAY USE THE WRONG ONES - WHAT'S THE 
MOST COMMON MISTAKE?
It's got to be the right tool for the job, don't try hand peeling a 
potato with a 30cm long sashimi knife or slicing your baguette with 
a Chinese chopper! Get a knife that feels good for you to chop with 
on a regular basis and a bread knife that you can slice your bread 
nicely with, and for the home you may have everything you need.

HOW DO YOU SHARPEN; STONE OR SHARPENER? 
A waterstone every now and then to sharpen then properly but to be 
honest if I was an everyday home cook, I would have someone else 
sharpen them, it isn't that expensive, it's a lot safer and you'll end 
up with something that is actually sharp at the end of it! On a more 
regular basis, I have a global diamond rod that I keep my blades 
aligned with as they occasionally need to be slightly straightened.

KNIVES. WE WANTED TO KNOW ABOUT THEM, SO WE TURNED TO LA CANTINA’S 
MARCUS CALVANI TO FIND OUT WHICH ONES ARE CUTTING EDGE AND WHICH 
ARE BARELY FIT FOR A BLIND MAN TO BUTTER HIS CRUMPETS.
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GORDON RAMSAY'S restaurant empire might have su#ered a 
few setbacks, but that hasn't prevented him from putting his name 
to a seriously good knife that acts as the perfect all-rounder for 
adventurous cooks. Don't hang around; this is a limited edition and 
there are only 200 left. 
£145, KINKNIVES.COM

SAJI: The young Takeshi Saji started in the art of knife-making at 
14 and became one of the most revered bladesmiths in Japan, not 
least because his knives never lose their cutting-edge touch. The 
Santoku is a stunner, both aesthetically and practically, making it 
the perfect kitchen heirloom. 
£499, JAPANESEKNIFECOMPANY.COM

TOJIRO SENKOU: These Japanese knives are Heston 
Blumenthal's favourite. The blades are made of up to 62 layers of 
steel folded around a hardened blade core, making it extremely 
sharp and strong, as well as resistant to rusting, staining and 
pitting. The handle is moulded to the perfect 'handgrip' shape and is 
reassuringly hard-wearing. 
£104.75, ARMORICA.CO.UK

LAKELAND: Lakeland's Chef's Knife easily covers all basics in the 
kitchen. The stainless steel, fully forged blades have undergone an 
ice-hardening process for reinforced strength, so they stay sharper 
longer and the soft-grip handles are easy to control, even with wet 
hands. 
£31.99, LAKELAND.CO.UK

IO SHEN: IO Shen has constructed a blade that is not only 
outstandingly sharp, but also retains its edge for a phenomenal 
amount of time. The Utility Knife is handsharpened to a 15-degree 
angle, which allows for flawless slicing and portion control. 
£54.95, HARTSOFSTUR.COM

SCANPAN SPECTRUM SANTOKU: These fun, reasonably 
priced knives come in a range of bright colours. Each one has a 
high carbon content, as well as a colourful non-stick coating, which 
together make for super-fast chopping. 
£6.50, SALAMANDERCOOKSHOP.COM

CLAS OHLSON:The molybdenum alloy in the blade of the 
Capere Chef's Knife gives the steel up to 300 times higher 
resistance against corrosion compared to standard stainless steel. 
This, combined with sleek contemporary design and a finely 
balanced ergonomic handle makes it a great-value, versatile knife. 
£22.99, CLASOHLSON.CO.UK

VICTORINOX: Sorry, it doesn't have scissors or a toothpick. But 
the 17cm ceramic Santoku knife from the makers of the famous 
Swiss Army knife features a white ceramic blade made from high-
purity zirconium oxide, which makes it almost as hard as a diamond 
and exceptionally light in the hand.
£46.49, COOKWARE-UK.CO.UK

ROBERT WELCH: Robert Welch has worked with professional 
chefs to develop the Signature knife range and the result is 
optimum cutting action at a reasonable price. Each blade 
is honed and tempered to razor sharpness and the 14cm is 
particularly versatile. 
£36, ROBERTWELCH.COM

NESMUK KNIFE: The  Nesmuk knife is one of the sharpest and most 
expensive knives in the world ever made. Designed by Quintin Nel, 
who is well known for his jewellery art has teamed-up with Ho#mann/
Pieper from Hamburg to develop the classical Nesmuk from a handle 
from patinated sterling silver with a stocking of 8 diamonds.
THE NESMUK KNIFE, TOGETHER WITH THE RING 
COMES IN A PIANO BOX AT A PRICE OF 31,000 EUROS
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T he £12.50, £15 and £20 fest’... 
somehow doesn’t quite 

have the same ring to it as the 
‘Tennerfest’; even if it IS the reality.

It’s coming up to that awkward time of 
year, the end of summer, the beginning 
of winter and people don’t know what the 
hell is happening. Everyone is deliberating 
on whether to spend money going out to 
dinner before the christmas spending begins 
or pretend it’s still summer by leaving the 
Island. That is ultimately why the Tennerfest 
was introduced, to keep people in the Island, 
bring in tourists and promote the great 
culinary experience we have, at a mouth-
watering price. 

The trouble is restaurants seem to be 
having to slash their prices to keep within 

the tradition of Tennerfest.  Obviously a 
ten pound meal is out of the question with 
inflation making the £10 of 1997 now £15 or 
more. Everybody loves any type of discount 
but not if it means meals and ingedients have 
to be compromised. It’s been running for 12 
years in Jersey now, and even restauranteurs 
have indicated that it’s becoming a challenge 
to o#er us what we want for a tenner. The 
fact that money made through the tennerfest 
ends up Guernsey has also ru!ed some 
Jersey foodie feathers.

Tennerfest now being  referenced as a ‘fixed 
price fest’. Undeniably, as restaurant goers 
there are some great deals to be had. This 
year there will be 186 venues across Jersey 
and Guernsey involved. Snap up a midweek 
lunch somewhere nice or just try somewhere 
now. Some are even a tenner!

Harold Bishop 
lookalike 
enjoying the fest 
a man can get.

El Tico’s Street Food
October 2012

South African bunny chow – UXVWLF�UROO��VFRRSHG�RXW�DQG�ÀOOHG�with curried chicken with potato 
and chickpeas

Mexican pulled pork with jack cheese and smoky chipotle chilli 
sauce (hot sandwich)

Thai jungle chicken with holy 
basil, tamarind and roasted 

peanuts, jasmine rice

Vietnamese hot and sour egg noodles with crab and prawn fried 
garlic and shallots

Middle Eastern spiced lamb kofta with mint yoghurt, humous served 
in a warm pitta bread

Masala chicken with green chilli and avocado raita, warm naan, 
basmati rice

Malay pistachio chicken korma 
with Dahl and spinach

Spanish tapas meatball slider 
sandwich with taleggio cheese, 

tomato and chilli chutney

E l Tico have their own 
special menus this 
month, coupled with 

a o!er to get you coming 
back for more. If you’ve been 
traveling or have a penchant 
for exploring grass roots 
international cusine then the 
new Street Food menu is going 
to be right up your, er, street.

Inspired by street food from around the 
world, it’s the sort of Food that makes you 
want to wear flip flops, even if it is stormy 
outside. Warm and spicy is a consistent 
theme. The perfect chow to re-power your 
arms after a morning of paddling in the 
bay.

In addition, for every meal bought in 
October you’ll get a stamp on El Tico’s new 
‘Thank you very much’ card. 10 stamps 
equals 25% o# your bill. Any bill. So if 
you’re going for a couple of family meals 
you’ll be getting 25% o# your next visit. 
Justification enough for a boardroom long 
sunday lunch table with friends... 

TAKIN’ IT BACK
TO THE STREETS

I t’s the time of year that we all start to wear slightly 
more clothing and find it easier to justify a sticky to!ee 
pudding. Warmth for the walk home right?! October 

is the shoulder month for our beloved tourism influenced 
industries which means that, if you fancy a meal out or a 
hotel based getaway then it’s rich pickings for locals. 

In addition to the long established Tennerfest, many restaurants have established their 
own promotions and menus for October. This month we got invited to Gorey and tested 
some menus and caught up with El Tico, who their own promotion planned. We’re not 
bais but these venues were keen to highlight that, for us - the eater, October is a month 
in which resturants pull out some stops to show us they can o#er us good incentive to 
get our bums o# the couch. Sure, you can dine in for a tenner, but eating out for one is 
proving tricky. What you can get is a variety of fixed and cometitevely priced set menus 
across the island. What’s not to like? get out and get eating...

When is a tenner not a tenner?
words | Lauren Clarke

A SWEET 
MONTH FOR 
FOODIES
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down to the 
pier

F east and Sumas 
present their take on 
the October value 

menu. As we breathe out 
the last sigh of summer, it’s 
time to start on that winter 
coat; yes, you guessed it… Eat 
more; stay warmer - is that a 
valid way to save on energy 
costs? Not sure, but we think 
it’s a very good reason to get 
gluttonous and head to the 
dining table. Stretching ones 
legs around town, from bar to 
bar doesn't seem too appealing 
as the clouds hang overhead 
threatening rain – so the best 
option for a day or night out 
under these circumstances has 
to be a good feed. 

Gallery were invited to Gorey, where two of 
our favourite places live; Feast and Sumas… 
Donning a very stretchy dress and having 
skipped breakfast, two very special menus 
awaited… A specially designed menu from 
both restaurants is on o#er for the price 
of just £15 for two courses and only £16 
for three: The perfect contrast with two 

similarities… Great food and great value. 
If you’ve been to Feast on Gorey Pier, you’ll 
have probably tasted their sizzling king 
prawns or their sticky pork ribs… Unlike 
many value menus, where generally all the 
favourites are omitted in favour of cheaper 
alternatives, Annie, Co-Owner of Feast, and 
head chef, Garth Marston, have ensured that 
all of the Feast ole faves are still available. 
We munched on the salt and pepper crispy 
squid to start with (salivating at the memory), 
then the Feast sticky pork ribs came along, 
glistening on the table, all juicy and packed 
with flavour (you’re salivating too no doubt)… 
Finally, the South African influence of Garth - 
Bunny Chow chicken curry served in a bread 
roll with authentic SA chutney, from Mrs 
Balls (all you Durbanites will no doubt know 
what that is!). A dish to warm the cockles.

As per Feast’s general manifesto, all the food 
on their value menu is the freshest, tastiest 
and not scrimping in portion size (regardless 
of the value price here, you can still guarantee 
that tasty platter will be full). Annie and 
her top team at Feast feel that o#ering their 
own value menu is the way forward for their 
customers – passing the discount on to you at 
the table rather than a promotions company. 
We’d have to agree; very tasty prices indeed.

Next stop, Sumas where Paul Dufty was 
on hand to talk through the dual o#ering 
with his Feast buddies on the pier. Again, 
the emphasis is firmly on ensuring the best 
food at the best value with this October 
o#er. With a contrasting menu and very 
di#erent vibe in Sumas, a more formal lunch 
or dinner experience featuring a menu filled 
with delicate classics and indulgent mains. 
Sumas is o#ering two courses for £15 and 
three for £16.

Dishes such as local crab, prawn and avocado 
salad, with pink grapefruit reduction… 
A Sumas take on a classic light starter… 
Alongside other classics like chicken liver 
parfait with red onion marmalade and crisp 
Serrano ham, add to the ‘favourites’ list. Main 
courses range from duo of duck, roast breast 
and confit spring roll with sweet and sour 

plums and cauliflower fritters or pan-fried 
plaice and king prawns with roast veggies, 
tomato butter sauce and deep fried basil… 

Sumas presents a quaint and intimate 
environment for dining. Five star service and 
a selection of fantastic wines (save on the 
meal, indulge in the drinks!). The view from 
Sumas is dramatically di#erent as the weather 
changes from Summer, moody skies are a 
backdrop for boats bobbing around in the 
pretty Gorey Marina… Feast o#ers an equally 
interesting setting, within the relaxed and 
informal surroundings of the quirky restaurant 
(try and get the booth for added coziness)… 

After sampling a couple of the dishes on 
o#er, we cannot wait to get back out East to 
delight on the value menus from Sumas and 
Feast. Both menus are available over lunch 
and dinner service, Monday to Thursday and 
lunch and early dinner Friday and Saturday. 

CALL ANNIE ON 611118 TO BOOK A 
TABLE AT FEAST AND DROP PAUL A 
LINE ON 853291 TO RESERVE A TABLE 
AT SUMAS.  GORGE IN GOREY FOR THE 
TASTY PRICE OF £15-£16 AT SUMAS OR 
FEAST, THROUGHOUT OCTOBER!

VALUE EATS : TREATS OUT EAST!
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THE WAY TO A GIRL’S HEART…
They say the way to a guy’s heart is through his 
stomach but what about the girls, there’s nothing 
sexier than a hottie in the kitchen!

NATIONAL CHOCOLATE WEEK 
8TH – 15TH OCTOBER

You’ll be happy to hear that this month we will 
be celebrating National Chocolate week! As if 
we needed an excuse to gorge on chocolate. We 
caught up with Richard Allen executive head chef 
at Tassili to find out what exciting recipes he will be 
creating during National Chocolate week.
 
Richard said “I love working with chocolate it’s everyone’s 
favourite and what better time than during National Chocolate 
week to get creative and experience a new weird and wonderful 
chocolate experience. The idea behind this creation is for people 
to experience a chocolate dish they may not have experienced 
before and of course, to be surprised with each di#erent 
ingredient.”  
 
This recipe might seem weird and wonderful but Richard would 
love you to give it a go and you’ll love it! If you do attempt to 
create this recipe please feel free to send your food pictures to 
Richard by emailing them to: 
equintal@grandjersey.com
 
INGREDIENTS: 
The ingredients involved in 
this are too many to mention 
some 39 items and I would 
normally serve this with 
smoked ‘Creedy Carver’ duck 
but here, I have created the 
foie gras and the chocolate and 
left out the fa#.
 

4 lobes A grade foie gras 
under 600 grams de veined  
(contact funghi de lecti)
100ml white port
100ml cognac
100ml Madeira (Burn o# the 
alcohol and refrigerate)
30g fleur de sel
30g rock salt
30g sugar

RECIPE: 
Marinate the lobes in the salt, 
sugar and alcohol for 24hrs, 
wash then cook for 20 minutes 
at 68 degrees c.
Once cooked pass through a 
fine and pour into cylindrical 
moulds, leave to chill in a 
refrigerator for 3 hrs.
Grate the 100% Indonesian 
chocolate over the top and 
serve with hot brioche.

The Radisson Blu Waterfront Hotel’s Head Chef, 
Robert Cauchi, has the perfect recipe for guys to 
woo their lady friends and not only has he shared 
his secrets so you can create a delicious dish of 
Baked Sea Bass with Parmesan Crust, but he’s also 
willing to teach one lucky man how to prepare a truly 
impressive mouthwatering meal!  

BAKED SEA BASS 
WITH PARMESAN 
CRUST... 
Complete with carrot cake, 
smoked Jerusalem artichoke 
puree, caper butter. 
Serves 2:

For the sea bass:
360 g – Sea bass
60 g – Parmesan
1 g – Thyme
1 – Small egg yolk
100 g – Bread crumbs
1 g – Parsley 
90 g – Butter
Pinch of pepper
Pinch of salt

Firstly clean the fish 
thoroughly. To make the 
crust, mix all the remaining 
ingredients together, place in 
between two sheets of baking 
paper and flatten with a rolling 
pin. Place crust on top of the 
fillet and bake in the oven at 
180 degrees for 6 minutes or 
until cooked through.

For the artichoke paste:
50g – Jerusalem Artichoke
100 ml – Vegetable stock
4 g – Butter
4 ml – Double cream 
Sprig of thyme
Pinch of salt 

Cook the artichoke for 20 
minutes in salted boiling water 
and remove the skin, then 
blend in to a fine paste. Add 
the butter and cream before 
serving and re-blend. 

For the carrot cake:
2 – Carrots
30 ml – Double cream
1 – Small egg
Spring of thyme
Half a clove of garlic

Slice the carrots, blanch briefly 
and dry well. Heat cream, 
garlic and thyme until reduced 
mixture and allow to cool 
slightly, mix in the egg and 
then add the carrots. Season 
and press into a tray. Bake in 
the oven at 160 degrees for 30 
minutes. 

For the Caper Butter:
100 ml Double cream
20 g Onions 
20 ml White wine
9 g Capers
40 g Butter 
1 clove of garlic
1 whole lemon
Pinch of Parsley

Sautee the onions and garlic, 
reduce mixture with lemon 
juice and white wine. Add the 
cream and simmer. Froth the 
butter in a frying pan and then 
add to the mixture. Wash the 
capers, blend and carefully 
stir in.



Just to say...
THANK YOU

For enquiries or to book the boardroom 
WHOHSKRQH����������������HOWLFRMHUVH\�FRP

El Tico Beach Cantina � St Ouen’s Bay � Jersey � JE3 7FN

At El Tico we like to make 

PVS�PGGFST�NPSF�UIBO�B�n�BTI�
in the pan. That’s why we’ve 

launched our ‘thank you very 

much’ card. Any meal gets a 

stamp and 10 stamps mean 

25% off the total bill for any 

visit you choose*.

Pick one up next 

time you come to 

eat at the beach!

LIMITED EDITION !

WIN
To be in with a chance of winning a special cooking lesson 
from the Radisson Blu’s award-winning chef, a hand 
prepared meal for two and an overnight stay, simply email 
copmpetitions@gallery.je and tell us which one of the below is a 
well known aphrodisiac:

A. POTATO | B. OYSTER | C. ORANGE JUICE

PRIZE:  
Cookery lesson for 1 x guy with Chef, Robert Cauchi, whilst 
your girlfriend relaxes in the PACE Health Club, a meal for two 
(prepared in your cookery lesson) and an overnight stay at the 
Radisson Blu Waterfront Hotel.  Terms & Conditions apply prize 
to be taken in November subject to availability.

Congratulations BOHEMIA!
The team at bohemia is celebrating as the Michelin-
starred restaurant was once again proclaimed by the 
Good Food Guide as amoungst the uk’s finest. 

Ranked in 40th position Bohemia scored an impressive 6/10 for its 
‘Exemplary cooking skills, innovative ideas, impeccable ingredients 
and an element of excitement.’ Heston Blumenthal’s Fat Duck once 
again takes the coveted top spot with a perfect 10 out of 10 score, 
and is one of only two restaurants to achieve top marks. 
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Paul Le Brocq
HEAD CHEF AND OWNER GREEN OLIVE

A proud Jerseyman, Paul began 
his cooking career at 16 with an 
apprenticeship at Longueville 
Manor.  Passionate about food, 
his lifelong ambition has been 
to own his own restaurant - 
something he achieved in 2002 
when he opened the Green Olive 
with his wife Anna.   

What’s your earliest food 
memory?  
My grandmother’s Aga farm cook-
ing... her pastry was to die for!

Who would you love to cook for?  
Paul Weller (a huge musical influ-
ence in my life)

What’s your favorite smell?  
Vanilla and the smell of petrol

Guilty pleasure?  
Indian curries

Cheese or chocolate?  
Definitely chocolate

What’s your most expensive bit of 
kitchen kit you’ve bought yourself?  
My Thermomix... it’s a very techni-
cal form of blender which cooks, 
blends, grinds, purees and chills..... 
it’s amazing!

What would your superpower be?  
To be able to be in two places at 
once

Who would you love to be for a 
day?  
The Chief Minister, so I could help 
locals and promote local business 
more in these times

What’s the greatest crime 
against cuisine?  
Over complicating dishes and 
the use of too much frozen food. If 
possible use fresh, there’s nothing 
like homemade

What words or phrases do you 
overuse?  
‘Be a leader, not a follower’ and 
‘the proof is in the pudding’

How do you relax?  
Spending quality time with my 
wife, riding my vintage Vespa 
scooters and I love holidays (but 
that’s only once a year)

Tell us a secret?  
I’ve cooked for Madonna 

Paul pimps his dessert of... a su-
persized raspberry pavlova, com-
plete with Dolly Mixtures and a 
giant M&M chocolate slice.  Yum. 

Richard Allen 
EXECUTIVE HEAD CHEF  GRAND JERSEY 

With an upbringing that centred 
around food - Richard’s father 
owned a chain of bakeries 
in Dorset, and his mother 
worked for Mary Ford as a cake 
decorator, it’s not surprising 
Richard soon decided he wanted 
to be a chef.  From working 
with master chef Chueng Lu 
in Australia to a stint at Le 
Gavroche, Richard arrived 
at Tassili, and was awarded a 
Michelin star this year.

What’s your earliest food 
memory?   
Making bread hedgehogs in my 
dad’s bakery

Who would you love to cook for?  
All of the soldiers currently based 
in Afghanistan 

What’s your favourite smell?  
The smell of rain on tarmac when 
it has been hot

Guilty pleasure?  
A kebab

Cheese or chocolate?  
Chocolate

What’s the most expensive bit 
of kitchen kit you’ve bought for 
yourself?  
A Robot Coupe blender

What would your superpower be?  
X-ray vision

Who would you love to trade 
places with for a day?  
Brad Pitt

What’s the greatest crime 
against cuisine?  
Cheese slices!

What words or phrases do you 
overuse?  
‘Awesome!’

How do you relax?  
Fishing

Tell us a secret… 
Keep it simple 

Richard pimps his dessert of... 
whipped cream. Well why not?! 

READ MORE CHEF INTERVIEWS IN THIS YEAR’S APPETITE GUIDE, AVAILABLE 
FROM ALL GOOD GALLERY DISTRIBUTION POINTS AND LEADING RESTAURANTS.

take me home and grill meJersey’s eating directory  |  Fourth Edition  |  2012

www.appetite.je

the genuine articles
learn about Jersey’s produce and where to get it.

the chefs: pimp my dessert
We ask some of the Island’s chefs what keeps them sweet

getting roasted
we meet the Jersey folks who love to grind

lovefood
our new special offer deals for you, our lovely readers

Plus categorised listings and menus for Jersey’s leading culinary destinations

inside



Daniel Ward
HEAD CHEF SUMAS

Working in the kitchens from 
leaving school, Daniel was soon 
recognized as a rising star of 
the food world.  He trained at 
Longueville Manor for 3 years 
before moving to Suma’s and 
becoming their head chef.  He 
reached the semi-finals of 
the Young Chef of the Year 
competition, and has held two AA 
rosettes for the last 9 years. 

What’s your earliest food 
memory?
Poached smoked haddock and 
mashed potatoes. My mum used 
to buy the yellow smoked haddock, 
cook it in milk and serve it in a 
bowl. The mash on bottom, the 
haddock on top and then the cook-
ing milk poured over it all
 
Who would you love to cook for? 
One of my favourite authors, 
Steven Erikson. I’d love to find out 
how he can come up with such 
stories
 
What’s your favourite smell?
Fresh baked bread, which is great 
because at Sumas we make our 
own every day
 
Guilty pleasure?
Red wine

Cheese or chocolate? Cheese, but 
only if it’s done properly, there is 
nothing worse than cold cheese at 
the end of a meal!

What’s the most expensive bit 
of kitchen kit you’ve bought for 
yourself? Knives. I have two To-
jiro Senkou knives each costing 
over £100
 
What would your superpower be?
Flight
 
Who would you love to trade 
places with for a day? An astro-
naut.  I can’t imagine anything 
greater than looking down on the 
planet from space

What’s the greatest crime 
against cuisine?
Bad chefs.  A good chef can make 
just about anything work, but a 
bad one can make the simplest 
thing inedible
 
What words or phrases do you 
overuse? I’m told I always say 
‘basically’ when explaining things 
in the kitchen!
 
How do you relax? Either read-
ing and having a glass of wine, or 
spending time with my wife Katja
 
Tell us a secret… When I was 16 
I used to have long hair halfway 
down my back

Daniel pimps his dessert of…
an apple, nectarine, pineapple 
and pear tarte tatin 

Chris Lister
HEAD CHEF EL TICO

Originally from Bradford, a 
17 year old Chris arrived in 
Jersey bright eyed, bushy tailed 
and ready to embrace Jersey’s 
cuisine scene. After a bit of 
travelling, and working in many 
of the island’s best known bars 
and restaurants, Chris found 
his home, joining the team at 
the Salty Dog Bar and Bistro as 
sous chef where he perfected the 
art of creating delicious travel-
inspired dishes with a personal 
twist.  You can now find Chris 
heading up the El Tico kitchen, 
keeping the team in shape and 
looking like a dude.

What’s your earliest food 
memory?
Mum’s roast and Yorkshire pud-
dings

Who would you love to cook for?
Maxi Jazz, Bob Marley, Bobby 
Gillespie, Johnny Depp as the 
Mad Hatter and Matt Moran

What’s your favourite smell?
It’s got to be either pan toasted 
spice or a good old bacon butty

Guilty pleasure?
El Tico’s Mexican Burger

Cheese or chocolate?
Chocolate – definitely

What’s the most expensive bit 
of kitchen kit you’ve bought for 
yourself?
My knives - they’re well sharp, 
innit

What would your superpower be?
Teleportation – this would make 
travel much more fun and fre-
quent; click my fingers and I’m in 
Sri Lanka – ideal. Click my fingers 
and I’m at home – sound!

Who would you love to trade 
places with for a day?
No one – I’m happy being me

What’s the greatest crime 
against cuisine?
Japanese Sushi Chocolate Slugs…

What words or phrases do you 
overuse?
‘B*llocks’

How do you relax?
Chilling out with a good bottle of 
red, my girlfriend and a movie

What’s the greatest crime 
against cuisine?
People who cover their food with 
condiments before trying it - it’s 
bloody rude

Chris pimps his dessert of a... Su-
perSized El Tico Pavlova Sundae
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Martin Flageul introduces... 

Marques de 
Caceres
words | Martin Flageul 

Victor Hugo Wines

Marques de Caceres Crianza red, young white and rose wines are 

very well appreciated already but it is well worth trying some of their 

more prestigious red wines to understand Rioja better. Some of these 

will be served at the Moorings Hotel, Gorey, when Anne Vallejo from 

the Bodega hosts the annual Marques de Caceres dinner on Thursday 

November 15th 2012 – see you there!

Marques de Caceres 

RESERVA 2005

£13.95 per bottle

O"cially classified as an “excellent” vintage 2005 Reserva was pro-
duced with old vines using 85% tempranillo and 15% garnacha and 
graciano. Having spent 22 months in French oak and 2 years in bottle 
this dark ruby coloured wine has fruit and spice on the nose and also 
in the mouth coupled with toasted notes; it pairs well with many dishes 
including fresh tuna, delicatessen products and also game.

Marques de Caceres 

GRAN RESERVA 2004 
£18.95 per bottle

Gran Reserva 2004 was made with the same blend of grapes as Reserva 
but aged in French oak for 26 months with a further 4 years in bottle. 
This outstanding vintage has produced a wine with a dark brick red 
colour o#ering spices, cedar, blackberries and chocolate on the complex 
and intense palate. Serve with lamb, ragout, game or blue cheese. Whilst 
ideal now this Gran Reserva will keep for many years.

MC by Marques de 

Caceres 2008

£26.95 per bottle

Only tiny quantities of MC are produced using carefully selected 
tempranillo grapes aged in new French oak for 15 months. 2005 has pro-
duced a wine with a dark indigo colour, fresh bouquet of blackberries, 
spices and violets and a rich full palate with black fruits and rounded 
tannins. Serve with slightly spicy food or venison, wild boar or very 
mature cheese

GAUDIUM Marques de

Caceres 2004

£39.95 per bottle

Gaudium is produced from old vines from old vineyards situated in the 
best positions. Only produced in top vintages using 85% tempranillo 
and two other varietals Gaudium is aged for 18 months in new French 
oak and 24 months in bottle producing a very refined yet complex wine.  
Its dark garnet colour and pronounced bouquet of roasted co#ee, Mo-
rello cherries, tobacco and violets make this wine special. Best decanted 
to achieve the fully defined flavours and tannins it is wonderful with 
suckling pig, Iberian jamon and cheeses.

Victor Hugo Wines.  

Longueville Road

St Saviour

Tel 764044 

www.victor-hugo-wines.com 

INAUGURAL INTER ISLAND EAT OFF

J ersey is brimming with culinary brilliance 
and now we have a Guild to prove it. The 
organisation exists to nurture and expand the 

knowledge of our catering and hospitality students 
outside the realm of our pretty little island. Gallery 
caught up with Eileen Buike-Kelly, Curriculum and 
Catering Manager at the Academy of Culinary Arts, 
Highlands College along with Philippe Maratier, Head 
Chef at The Hotel de France to get the lowdown on 
this tasty bit of news.

Established in 1965 as a Guild of the Cookery and Food Association, the 
Craft Guild of Chefs has developed into the leading Chefs’ Association in 
the UK and has many members worldwide.  Members come from all areas 
of  foodservice and hospitality, working in a wide variety of positions from 
students and trainees to top management. No other association boasts such 
a broad and experienced membership.

Membership of the Craft Guild is designed to open doors, allowing 
scope and opportunities o# island for local talent. To celebrate the 
establishment of the guild a Muratti is taking place, pitching the best 
of Jersey against the best of Guernsey. O# the football pitch, and into 
the kitchen, this culinary Muratti is a first. Two top chefs from Jersey 
and Guernsey will gear up for the inter-island challenge, where they 
will be tasked with creating a four course meal plus canapés from a 
mystery basket for 55 covers per team. Competition and events organizer, 
Executive Head Chef Philippe Maratier at The Hotel de France said of 
the Craft Guild Jersey’s first event, “It means a lot because there are so 
many chefs in Jersey – there used to be a chef’s circle but that seemed 
to disappear… now we can get all the talent in Jersey together. This is 
great also in terms of the opportunities that come with the Craft Guild; 
competitions and events, not just in Jersey but in the UK, France and 
further afield, giving local chefs a chance to experience working and 
competing outside of the island. The competition is exciting. I’m looking 
forward to it, we’re going to win, of course!” 

The chosen teams (announced on 8th October), will have to impress a 
discerning group of diners, including a judging panel of top London chefs; 
Henri Brosi, executive chef at The Dorchester; Paul Gayler, executive chef at 
the Lanesborough Hotel; and Andrew Bennett, who is food and beverages 
manager as well as executive chef at the Sheraton Park Lane Hotel. The 
Event will be held at the Academy Restaurant At Highlands College, recently 
refurbished and looking every inch a top venue for such a lavish a#air.

Challenge co-ordinator and Craft Guild vice-president Stephen Scu#ell 
said: "Jersey and Guernsey are what you might like to call friendly rivals 
and, in the same vein as the islands' annual football match for the Muratti 
Vase, the inaugural Inter Islands Challenge is set to be a fiercely fought 
challenge. The victors will win the Peter Querée Trophy, named after the 
former head of catering at Highlands College Jersey who passed away 
recently. Peter was a true culinary great and longstanding Craft Guild of 
Chefs member who had many links with both islands and we are proud to 
honour him in this way." 

THE MURATTI DINNER WILL BE HELD OVER TWO EVENINGS, 
WITH THE JERSEY CHEFS COOK-OFF ON 22ND OCTOBER, 
FOLLOWED BY THE GUERNSEY CHEFS’ TURN THE NEXT DAY, 
TUESDAY 23RD OCTOBER. FOR FURTHER INFORMATION 
ON HOW TO BE INVOLVED BY SPONSORING THE FOOD AND 
WINE FOR THE CHALLENGE OR TO BUY TICKETS FOR EITHER 
EVENING (PRICED AT ONLY £50 EACH) PLEASE EMAIL: 
EILEEN.BUICKE-KELLY@HIGHLANDS.AC.UK 
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This edition: 

On The Cover:  Bay Tree Cottage,  
St Ouen: £880,000

Finishing Touches: our pick of 
masculine accessories for the home

Property Profile: West is best, we 
take a look inside an independent 
developer’s farm house



BAY TREE COTTAGE, ST OUEN 
ASKING £880,000 

ASPEN ESTATES  781781 
THOMPSON ESTATES  888855
MOORE PROPERTIES  880544

BAY TREE COTTAGE IS A HOME FOR 
LIFE. IT’S CHARM AND PERSONALITY 
ARE WHAT BARN CONVERSIONS ARE 

ALL ABOUT



TEAMING UP ONCE 
AGAIN WITH BISSON 
BROS. THE PARTNERSHIP 
HAVE COME UP WITH A 
BEAUTIFUL NEW OFFERING 
IN ST OUEN, TURNING 
TUMBLEDOWN BARNS 
AND OUTHOUSES, INTO 
EXCLUSIVE RURAL HOMES… 

Along the main stretch of road passed St 
Ouen’s Village toward Vinchelez, you’ll 
recognize the road, which bends o# to 
the right to Greve de Lecq where the old 
Leoville Hotel used to stand… Well, just 
after that on Route de Vinchelez, on the 
left there is an opening to a soon to be, 
very elegant driveway to Bay Tree Cottage: 
A lovingly restored traditional barn, 
overlooking farmland and meadows, set 
within the charming country lanes in the 
heart of the West. 

Cynthia was there at Bay Tree Cottage 
to tell me all about her biggest endeavor 
yet and to show me the uniqueness of 
each property, “We make homes, not 
houses,” she said. So true, a woman’s 
touch is perfectly sprinkled throughout 
the site as Cynthia treats each home as 
though it were to be her own. Still, just the 
right balance is managed, leaving in her 
property path a sense of style rather than 
ownership. A canvas primed to perfection. 
The drive is, at the moment still under 
some construction, Bay Tree Cottage, 
however is ready to move right in to. 
The large parking bay is surrounded 
by raised flower-beds and the forecourt 
is lit up in the evening, showing o# the 
granite restoration. As with many barn 
conversions and restorations, treasure can 
be found – an old water pump was one of 
the discoveries at Bay Tree Cottage and 
the old relic now sits proudly atop the 
opening to the parking bay. 

The entrance in the front garden leads 
directly into the living room, handy 
indeed for little ones who like to venture 
outdoors - the garden has a secure gate 

and wall surrounding it. The front door is 
situated just at the side of the property, 
with a wide walkway belonging to Bay 
Tree Cottage. The front door leads into a 
spacious reception, with a large storage 
cupboard directly in front, for wellies, coats 
and brollies, vacuum etc. Stepping into 
the living room, the large front window 
and garden door fill the room with light. 
A westerly orientation ensures that the 
warmth remains right up until sundown. 

The cottage has been dressed, which 
makes for more of a fun viewing - 
immediately starting to visualize living 
there. Sitting on the sofa in front of the log-
burning stove in the fireplace, I imagined 
Christmas Day, which, aptly is when the 
rest of the development is set to be ready: 
‘Juniper Cottage’ and it’s little neighbour, 
‘Thyme Cottage’ as well as the main house 
where developers, Cynthia and Mervin 
intend to live. Back to the fireplace… 
it is one of the highlights of the living 
room. A Jersey Oak mantle piece with a 
white cement chimney, rugged texture 
and coziness: A real appreciation of the 
building. *I was so glad they didn’t paint 
it. Under-floor heating warms the whole 
of downstairs leaving the walls free from 
radiators. The carpeted Living room leading 
onto the porcelain tiled floor throughout the 
hallway, cloakroom and kitchen. 

The downstairs cloakroom is an 
impressive size, with carefully considered 
features and décor. The grandly sized 
second mirror, flush with the wall (excuse 
the toilet pun), is a fabulous extra for last 
minute hair adjustments and a quick twirl. 
The fixtures and fittings are stunning, a 
perfect finish and there is a vast storage 
cupboard in there too. 

Into the kitchen, the huge, homely country 
kitchen… *Gasp. Its size is magnificent 
and with a pretty table lay out and a few 
finishing touches, I picture breakfast 
overlooking the vast lush garden. This 
house is wooing me. All the usual 
necessities are integrated in the kitchen, 
high quality Rangemaster oven, Villeroy & 
Boch Belfast sink, plus a few added extras 

like the über cool electric sockets set in the 
corners, no crumb or grime pick up… clean 
and e"cient. The taps of boiling hot and 
freezing cold filter water is a coveted feature 
for sure and the beautiful oak continues 
through into the heart of the home.

The kitchen leads out onto a large patio 
area and up onto the garden. With 
fledgling bushes separating next-door’s 
plot, the expanse of the space outside is 
fantastic. With a stable fence at one end, 
the garden has space for a vegetable patch, 
kid’s play area or a hot tub if you’d rather. 
Plenty of room for a BBQ area, Bay Tree 
Cottage’s garden is an undoubtedly ideal 
host place for outdoor entertaining. 
Up the stairs and onto the split landing, 
up again to the right is the en suite master 
bedroom and smaller double bedroom 
(this room would be an ideal kids room, 
playroom or a decadent dressing room 
if kids don’t apply). Fitted cupboards 
have been installed on the landing where 
wasted space would have left a ledge for 
dust-gathering objects… The cupboards 
provide a lot of space, for hanging clothes, 
and suitcases, toys or boxes etc. The 
master bedroom overlooks the West with 
a sea view across farms and fields from a 
Juliet balcony - this bedroom is brimming 
with rural charm. Sunset from here will be 
quite the picture.

The second largest bedroom and house 
bathroom are across the split landing. 
Beautifully decorated and finished, high 
ceilings are a feature, with exposed beams 
and woodwork throughout upstairs. The 
bathroom contains a feature shelf with 
modern lighting and porcelain tiles on 
the floor. The colour scheme and wood 
finishes have been chosen with care and 
compliment the décor of the rest of the 
house perfectly, as with every detail in 
every room.

Bay Tree Cottage is a home for life. It’s 
charm and personality are what barn 
conversions are all about and as its 
neighbouring dwellings are finished, the 
whole development will be a testament to 
luxury rural living. 
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1. Glass Bottle
Mark Howe, £12.50

2. Table Lamp
Mark Howe, £152.00

3. Red Storage Box
Pebble Home, £55.00

4. Stamp Cushion 
Pebble Home, £22.18

5. Wine Glass
Pebble Home, £8.50

6. Espresso Co#ee Mug
Voisins, £35.00

7. Salt & Pepper Set
Voisins, £24.50 

8. Set of 3 Ceramic Bowls
Voisins, £26.50

9. Pepper Mill
Voisins, £31.50

10. Knife Block Set
Voisins, £240.00

11. No. 1, 2, 3 Biscuit Tins
De Gruchy, £41.99
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SALES

3 Charles Street, St Helier

OVERLOOKING ST AUBINS BAY
(1-2<,1*�)$%8/286�9,(:6��
'(&(37,9(/<�/$5*(�63/,7�/(9(/�+20(��
EXCLUSIVE LOCATION ON HEIGHTS 
$%29(�%(/�52<$/�

,QFOXGHV���UHFHSWLRQ����EHGURRPV����
EDWKURRPV�SOXV�GUHVVLQJ�URRP��3LFWXUHVTXH�
WHUUDFHG�JDUGHQV��SOXQJH�SRRO��H[WHQVLYH�
EDOFRQLHV�VXQ�WHUUDFHV�

OVERLOOKING GOREY HARBOUR
63(&7$&8/$5�9,//$��2))(5,1*�
SUMPTUOUSLY APPOINTED 
$&&2002'$7,21��681�'(&.6�$1'�
%$/&21,(6�21�$//�)/2256�

$FFRPPRGDWLRQ�ZKLFK�FDQ�EH�XWLOLVHG�DV�
��XQLWV��LQFOXGHV���VWXQQLQJ�OLYLQJ�URRP�
FRPSOH[HV��HDFK�ZLWK�OX[XU\�NLWFKHQ����GRXEOH�
EHGURRPV�DOO�ZLWK�HQ�VXLWH�EDWKURRPV��'RXEOH�
JDUDJH�DQG�GRXEOH�FDUSRUW�

 Asking   
£1,975,000

 Asking   
£2,000,000



ECPW and Keys are now working together to offer their clients a 
full sales and rentals service. With 12 full time professionals in place 

to manage property sales rentals and maintainance, you can rest 
assured you are in safe and experienced hands.RENTAL

13 Beresford Street, St Helier

admin@keys.je

www.keys.je

736090

ST MARTIN  A-J  & 11K

0TWYLZZP]L�UL^S`�JVTWSL[LK�Ä]L�ILKYVVT�KL[HJOLK�OV\ZL�
ZP[\H[LK�PU�HU�PK`SSPJ�WHY[�VM�:[�4HY[PU�^P[O�MHI\SV\Z�]PL^Z�V]LY�[OL�
JV\U[Y`ZPKL��:L[�V]LY�HU�HJYL�VM�TH[\YL�NHYKLU�^P[O�KPZ[HU[�ZLH�
]PL^Z�[OPZ�WYVWLY[`�PZ�ÄUPZOLK�[V�H�]LY`�Z[HUKHYK�HUK�IVHZ[Z�SHYNL�
YLJLW[PVU�ZWHJL�PKLHS�MVY�MHTPS`�SP]PUN�

ST MARY  A-J 

-HI\SV\Z�IYHUK�UL^�JVU[LTWVYHY`�[OYLL�ILKYVVT�KL[HJOLK�
OV\ZL�VɈLYPUN�ZWHJPV\Z�SP]PUN�PU�[OL�Z[\UUPUN�IH`�VM�.YL]L�KL�
3LJX��;OPZ�WYVWLY[`�OHZ�ILLU�ÄUPZOLK�[V�H�]LY`�OPNO�Z[HUKHYK�HUK�
ILULÄ[Z�MYVT�OH]PUN�H�KV\ISL�NHYHNL��SV]LS`�Z\UU`�[LYYHJL�^P[O�SV^�
THPU[LUHUJL�NHYKLU�

ST OUEN  A-J 

)LH\[PM\S�UL^S`�JVUZ[Y\J[LK�\UM\YUPZOLK�[OYLL�ILKYVVT�ZLTP�
KL[HJOLK�NYHUP[L�OV\ZL�ZP[\H[LK�PU�[OL�WHYPZO�VM�:[�6\LU��;OL�
WYVWLY[`�PZ�PKLHSS`�SVJH[LK�JSVZL�[V�[OL�]PSSHNL�HUK�SVJHS�ILHJOLZ�HUK�
ILULÄ[Z�MYVT�OH]PUN�JV\U[Y`ZPKL�]PL^Z�[VNL[OLY�^P[O�H�Z[\UUPUN�
elevated decked terrace.

ST OUEN  A-J 

+LSPNO[M\S��SPNO[�HUK�HPY`�MV\Y�ILKYVVT�\UM\YUPZOLK�KL[HJOLK�OV\ZL�
ZP[\H[LK�PU�[OL�WHYPZO�VM�:[�6\LU��;OPZ�WYVWLY[`�PZ�SVJH[LK�JSVZL�[V�
[OL�]PSSHNL�HUK�SVJHS�HTLUP[PLZ�WYV]PKPUN�H�ZWHJPV\Z�MHTPS`�OVTL�MVY�
X\PL[�JV\U[Y`�SP]PUN�
 

£6,500 PCM

£2,500 PCM

£2,500 PCM

£2,080 PCM
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£399,000 FREEHOLD A-H
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FREEHOLD A-J£665,000
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FREEHOLD A-J
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£735,000

www.legallais.co.uk
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£280,000 SHARE TRANSFER A-H
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SHARE TRANSFER A-H£335,000
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£389,000 FREEHOLD A - J
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8 Esplanade. St Helier.  www.redproperties.je

01534 710710

1 A-J3

• Detached 3 bedroom family home
• Close to schools and shops
• Bright and sunny conservatory
• Benefits from large lounge
• Parking for 3 cars, surrounding gardens
• On a frequent bus route into St Helier

3 A-J3

• Simply superb, brand new, detached home
• High specification
• Sought after St Martin location
• Fantastic rural outlook
• Garage, parking and gardens
• High degree of privacy

St Martin £850,000

3 A-J3

• Superior, brand new granite home
• 3 large bedroom suites
• Very high quality finishes throughout
• Fabulous kitchen
• Peaceful, woodland setting
• Garage, ample parking and gardens

St Peter £815,000

Priced To Sell

Not To Be Missed Highly Recommended

St Saviour £475,000

3 A-J3

• Spacious, character family home
• Exclusive residential close
• Quiet north coast location
• Superb sea views from the cliff top!
• 3 large double bedrooms, 3 bathrooms
• Allocated parking and gardens

Tranquil Location

Trinity £660,000



• Wow Factor
• Priced To Sell
• Panoramic Views Of St Helier
• Contempory Feel Throughout
• Two Undercover Parking Spaces

 • One Cool Pad
• Ultra Modern And High Tech
• Music & Changable Lighting Throughout
• Large Two Car Garage
• Lawned Garden And Al-Fresco Dining

• Superb panoramic sea views
• Prestigious development 
• 1st Floor with lift access
• Over 1200 sq ft. of luxury accommodation
• 2 Parking spaces plus Visitor parking 

• Large Penthouse Apartment
• Separate Kitchen & Large Lounge/Diner
• Approx 1,000 sq ft
• Ideal Investment
• Low Maintenance

• Stunning penthouse apartment
• Two bedrooms
• Two receptions
• Marina Views
• Large Balcony

Castle Quay Harbour ReachSt Helier

FEATUREDSELECTION 

BACHELOR PAD: PROPERTIES FOR MEN

A-K2 A-J2

St Helier

2 1

£299,000

A-J

St Clement

4 3

£1,695,000

A-J

£565,000

2 2 A-J

St Saviour

2 2

£315,000

2 2 A-KA-K

A-KA-J

01534 710710

01534 639955

£580,000 £1,295,000

• Top Floor Apartment
• Approx 709sq ft
• Lift Access
• Roof Top Views Of Town
• Separate Kitchen

 
01534 877977

01534 71071001534 710710

01534 73034101534 730341
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INTERIOR FINDS

NEW RANGE OF MODERN INDOOR 
FURNITURE NOW AT ROMERILS
All the new autumn furniture collections are now in at Romerils. 
They have stunning new Italian leather sofas from Marinelli and 
Francoferri and the brilliant new sofa collection from Designer Guild. 

It was good to see that they have a great value range of dining 
tables from a reasonable small glass table and four chairs for 
£399.99 to a stunning high impact oak extending table and eight 
chairs for £999.99.

In their bedroom department there is now a new range of free-
standing sliding door wardrobes from Germany, from as little as 
£499.99. Then their new beds from the Millbrook Bed Company will 
be on special o#er until the end of October with two free storage 
drawers worth £60, when you purchase a divan bed. Also their 
collection of Memory mattresses from Zen are now in stock and 
o#er great value for a quality 1000 pocket spring with Memory 
Foam and Outlast cover mattress for only £299 in a double.

PICTURED: FAMA FABRIC ARIANNE SOFA, 
AVAILABLE IN A HUGE RANGE OF FABRICS OR 
LEATHER APPROX £1999

OLD STYLE FOR YOUR NEWBORN
You’re going to be gifted a whole lot of frighteningly psychedelic 
childrens items when your new born arrives, so preempt this 
onslaught of colour with a classic nursery in soothing vintage 
muted tones.

Shaun O’Connor
Conveyancing Manager | Collas Crill

Buying or selling a property? 
Collas Crill Conveyancing Manger Shaun O’Connor gives 
his top tips for choosing the right conveyancer.

You are buying or selling a house or flat and have been told 
you need a conveyancer to look after the legal business. 

A good conveyancer will guide you through the whole 
process of moving home, ensuring timescales are kept 
and the process is as simple as possible. 

Of course, a lot goes on behind the scenes to ensure 
everything happens as and when it should, from preparing 
contracts, checking boundaries and completing legal 
searches, to ensuring the financial documentation is in place. 

How do you choose the best  conveyancer for you?

1) Price
Shop around, but remember, cheapest isn’t always best. 
It may be worth paying a little extra for having the peace 
of mind that you will get excellent service now, which 
also means no hidden surprises in the future. If you were 
booking a holiday, or employing a contractor, you would 
search for the best deal – the same applies here but on 
an even larger scale. Conveyancing fees are on average 
0.5% of the value of the property, but it can vary as each 
transaction is different. That’s why getting two or three 
quotes from different firms is sensible. 

2) Service
You deserve the full attention of a conveyancer with solid 
experience, to ensure everything goes to plan. Make sure 
your conveyancer explains everything to you from the 
beginning, in detail and without jargon. No questions 
are too small so make sure your conveyancer is happy for 
you to call or email with queries throughout the process. 
Communication is key here.

3) Recommendations
Ask friends and family. They could give valuable insights 
into their good and bad experiences! But remember, just 
because your family have always used the same lawyer it 
doesn’t mean they are right for you.

4) Go with your gut instincts
What was your first impression of the firm when you called 
for a quote? Did they get back to you promptly? Were they 
friendly and approachable? Don’t cut corners or settle for 
second rate service. Property transactions and mortgage 
lending is a serious business - you deserve the best.

ZZZ�FROODVFULOO�FRP
t: +44 (0)1534 601770
VKDXQ�RFRQQRU#FROODVFULOO�FRP

Left to right, top to bottom: White Company Bunny from Voisins, Laura 
Ashley Armchair from David Hick Interiors, Origami Mobile from 
Kidivist, New Zealand Sheepskin Rug from deGruchy, Cable Knit Blanket 
similar available at Romerils, Georgina Cotbed from John Lewis,
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INTERIOR NEWS

SHED-HEADS
WORDS | REBECCA RANSOM
DIRECTOR, RANSOMS GARDEN CENTRE

BACHELOR PAD KITCHENS & 
COOL KITCHENALIA
More and more people are getting divorced and there has been a 
steady rise in the demand for stunning masculine kitchens to kit out 
new bachelor pads up and down the country. 

We’ve been most impressed with Bulthaup’s o#erings for this market 
with their sleek sharp lines and beautifully muted colour palette, 
creating a space which will re-ignite a love a#air with cooking. Some 
great gadgets we’ve recently come across are the Hang Around 
Kitchen Utensils by Muuto to save cleaning work surfaces, the 
Kitchen Multi-Storage so that the essentials are on hand and not 
burried in a draw and Herb Scissors which instantly make you look 
like you know what you’re doing in the kitchen. 

FOR MORE INFORMATION ON BULTHAUP 
KITCHENS CALL STEWART CARR AND HIS TEAM 
ON 01962 849000

Women have handbags, men 
have sheds, and all that is 
essential to the wellbeing of 
both are contained within. Men 
without sheds tend to have a 
surrogate space, or they go 
walking. A lot.

This may seem to be a bit of 
an assumption but there are, 
in fact, a growing number of 
‘men-shed groups’ springing up 
in the UK, following a distinctly 
Australian trend. There does 
appear to be a deep-rooted 
desire for many men to be able 
to disappear into their own 
world, and to potter in their 
particular cave of choice. 

Pottering for men is found to 
improve health, lower blood 
pressure and improve the stress 
levels. Most men appear to 
have an ‘inner shed’. It may be a 
rickety old one from a previous 
owner that has been done up 
and is the emporium for tools, 
DIY, and ‘stu# ’, but in here you 
may find a radio, a fold out chair 
and a thermos. 

Alternatively it could be a smart 
o"ce, complete with electricity, 
broadband, heating and a big 
chunky lock to keep everyone 
else out. You can buy some 
stunning garden o"ces these 
days and to be honest they are 
the perfect way to work from 
home as it makes you leave the 
house and ‘go to work’. They 
can give your day an edge and 
a routine.

The greenhouse is another 
type of ‘cave’ for pottering in 
and the upside is that it you 
can also use it to produce 
vegetables, bedding plants, 
cuttings and seedlings to keep 
your garden going at a base 
cost. The downside is that it is 
see-through so if you have just  
put your feet up, got the paper 
out and poured yourself a cup 
of co#ee, you can be spotted.

One word of warning to all 
those men and their sheds. 
“Women have become the 
largest part of the growth 
market in sheds and 
greenhouses.” We too have an 
‘inner shed’.
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BUSINESS ON THE SOFA: PARIS QUARRELL

JERSEY ENTREPRENEURS  
ON THE SOFA

Paris Quarrell

Born       Jersey

School Jersey College For Girls

Uni Southampton Institute

First job Saturday Girl at Fusion

Car Carless 

Book Mario Testino - Any Objections 

Music Bruce Springsteen, Van Morrison, 
The Black Keys, Scissor Sisters, 
Jamiroquai, Coldplay, Dance 
Music

Film Anchorman closely followed by 
Stepbrothers. I love Will Ferrell

Gadget  iPhone

Last holiday Ibiza

Enjoys Spending time with family and 
friends, shopping and sunbathing.

PARIS QUARRELL
FROM PARIS WITH LOVE X

SO, TELL US WHAT INSPIRED YOU 
TO GET THIS OFF THE GROUND? 
I studied Fashion with Photography at 
Southampton University where I covered a 
number of things, but Fashion Styling was 
something I really took to. That led me to 
specialising in Styling and Make-Up at the 
Up To Date Fashion Academy in Milan. 
This included a Make-up course - not to be 
a make-up artist, but as a Stylist. It is very 
important to have an understanding of 
the art; to know what you want to portray 
when preparing a photo shoot, fashion 
show or such like. Having my own boutique 
is a great way to express my creative 
background whilst helping others look 
good and feel good. 

WHAT DID YOU DO PRIOR TO 
STARTING THIS BUSINESS?
I began my venture interning in PR in 
London, which was great for building 
contacts. There I worked closely alongside 
an experienced account manager, pulling 
items from the showroom for stylists to 
use for shoots and music videos. One 
highlight of my time in London was being 
part of London Fashion Week. My role 
was, amongst other general fashion related 
matters, finding sponsors for the event and 
inviting celebrities to our shows. During 
that week, I had to make sure V.I.P.s were 
sat in the front row at the designers shows 
and everything ran smoothly from behind 
the scenes. I also freelanced in London as 
a stylist’s assistant working on tv and for 
fashion magazines, doing my best to build 
up my C.V. I then wound down my work 
to focus more on styling, becoming part 

of a well known brand agency. Following 
that, I joined River Island’s studio team 
as a Stylist’s Assistant, creating fashion 
images for their website, which after a few 
months lead me to become Head of the 
Studio Team. This exposed me to some 
of the lesser known sides of fashion such 
as E-commerce. After completing the 
most recent River Island internet project, 
I decided to return to Jersey where I 
obtained further experience in the retail 
industry and knowledge on the market 
there before setting up From Paris With 
Love x.

DID THAT TEACH YOU 
ANY LESSONS THAT HELPED 
YOU SUCCEED?
Having the opportunity to live and be 
educated in two major fashion cities 
has developed my knowledge and 
understanding of how the fashion industry 
works. It’s really important to know how 
diverse fashion can be and Milan and 
London are so very di#erent. I wanted 
to bring with From Paris with Love x a 
London edge together with some unique 
complementary international pieces to 
Jersey; something di#erent, bang on trend 
pieces at a#ordable prices and accessible 
and attractive to various generations of 
style conscious women. 

WHAT’S THE HARDEST LESSON 
YOU’VE LEARNT SINCE STARTING 
THE BUSINESS?
People have their own unique tastes that 
reflects their character and, on occasion, 
mood. It’s all about identifying these traits, in 

addition to sizes and body shape, and fitting 
the pieces together to meet expectations. In 
summary, helping women feel happy about 
themselves through their appearance. 

ANY FUNNY STORIES THAT 
YOU HAVE ABOUT THE 
BUSINESS STARTING OUT ?
My dad, who was helping set-up the shop 
at the time, thought it would be funny 
to tell inquisitive passers-by that it was 
going to be a sex shop! Thanks dad! And I 
managed to open on my first day without 
petty cash in the till. Once I realised, I had 
to embarrassingly round-up an emergency 
collection from the neighbouring business.

WHAT ARE YOUR PLANS 
FOR THE FUTURE ?
For From Paris With Love to have an 
online presence. With Jersey only having 
the population it has, there are other 
opportunities out there for me to explore. 
Hopefully I can spread my views on what 
is and can be stylish and interest people 
outside of Jersey. I have had the experience 
working in fashion e-commerce so I am 
looking forward to developing that side of 
the business. 

WHAT ADVICE WOULD YOU GIVE 
TO WOULD-BE ENTREPRENEURS ?
Don’t live life thinking “what if”. If you 
believe you have worked hard enough to get 
to where you are and you are determined 
to continue to then try it, otherwise you will 
never know or may even regret.
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movers&shakers

MOVERS AND SHAKERS

jobs. jobs. jobs. jobs. jobs. 
That’s right. We’ve got lots of them. 

PWC CHANNEL ISLANDS 
MAKES SENIOR 
MANAGERIAL PROMOTIONS

PwC Channel Islands has announced that 
six sta# across its Guernsey and Jersey 
o"ces have been promoted to Senior 
Manager level, as it looks to bolster its 
pan-Island audit, assurance, advisory and 
marketing capabilities.

In Jersey, three of those promoted to Senior 
Manager are in the Audit and Assurance 
teams. Metesh Vara has a focus on private 
equity, SPVs and local government, and 
joined the Jersey o"ce after graduating 
from Loughborough University in 2005, 
gaining ACA qualification in 2007. 
Working predominantly in real estate and 
private equity funds, Allan graduated from 
the University of Glasgow. Anil Kumar 
works largely in banking, real estate, debt, 
shipping and fund of hedge funds. Having 
graduated from Karachi University in 2002.
In addition, Marie Vibert becomes Senior 
Marketing Manager in Jersey. She is the 
firm’s Sustainability and Environmental 
O"cer and sits on the Jersey Chamber of 
Commerce's Sustainable Business Forum.  

In Guernsey, Tony Corbin becomes a Senior 
Manager in the Assurance and Advisory 
business, focusing on private equity, litigation 
funding, private banking, internal audit and 
third-party controls reporting. Educated 
in Guernsey, Tony joined PwC in 2005 
from the University of Reading and is ACA 
qualified. Stephanie Coxon has been made a 
Senior Manager in the Guernsey Audit and 
Assurance team, and works predominantly 
in listings, third-party controls reporting, 
and private equity, real estate, debt and 
hedge funds. Part of PwC’s recruitment team, 
Stephanie joined PwC in 2005.

SEE MORE SEYMOURS
Seymour Hotels of Jersey is delighted to 
announce that Stephanie Seymour has 
recently joined their Marketing Depart-
ment.  Stephanie is the 5th generation 
of the Seymour family to join the Group, 
which was started in 1920 by her great 
grandfather, George Frederick Seymour 
and her great, great grandfather, George 
Andrew Seymour.  

Stephanie graduated from Bournemouth 
University with a BA Honours Degree in 
Hospitality Management in June 2010, 
having spent a year on industrial place-
ment with the iconic Headland Hotel 
in Newquay, where she experienced all 
aspects of working in a luxury four star 
hotel. Her travels after University took her 
to Whistler in Canada where she gained 
valuable marketing and promotions 
experience in Tapley’s, one of the famous 
ski resort’s largest and most popular bar 
and restaurant operations. For the last 
year Stephanie has been working as the 
Events and Marketing Co-ordinator of 
Liberty’s helping to establish it as one of 
the Island’s foremost restaurant, bar and 
entertainment complexes.

Oliver Appleyard, the Group Sales and 
Marketing Manager said “As the grand-
daughter of the Group’s current Chair-
man, Robin Seymour, and the daughter 
of its Managing Director, David Seymour, 
Stephanie obviously has the hospitality 
industry in her blood.  I am delighted to 
have her on my team and am confident 
that she will bring lots of new ideas and 
fresh thinking to the business in these 
challenging times. I am also delighted to 
see the faith that even the newest genera-
tion of the Seymour family has in the 
future of the tourism industry in Jersey”.

WORLD CLASS BABBÉ RECOGNISED 
IN AWARDS WINDFALL

Global mergers and acquisitions magazine, 
ACQ, recognised Babbé as the Channel 
Islands’ Dispute Resolution Law Firm of the 
Year, as voted by their industry peers.

In addition to winning the ACQ Magazine 
award, Babbé has also been recognised 
by business magazine, Corporate Interna-
tional as the winner in five categories of its 
global awards: Insolvency Law firm of the 
year, Commercial Property law firm of the 
year, Insurance law firm of the year, Capital 
markets law firm of the year.

There was also the Acquisition Interna-
tional’s M&A Awards which recognised 
Babbé as the Guernsey Corporate Law Firm 
of the Year. At the Finance Monthly Global 
Awards, Babbé won the Channel Islands 
Mergers & Acquisitions Law Firm of the 
Year and Babbé also won the Guernsey 
O#shore Law Firm of the Year Awards.

FAIRBAIRN TRUST APPOINTS 
NEW SENIOR DIRECTOR
Rosemary Marr has joined as a new senior 
director, heading up its Jersey-based trust 
team, with over 30 years’ experience within 
the financial services industry. She is a 
Fellow of the Chartered Institute of Bankers 
and is also currently vice president of the 
Society of Trust and Estate Practitioners 
(STEP) and immediate past chairman of 
STEP Worldwide.
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We know that people are concerned about the job market at the moment. Fortunately 
at Optimus our clients are still recruiting and we’re still busy placing people in great 
roles. If you’re looking for a new role pop in and have a chat with us. Our consultants 
possess in-depth knowledge and experience within all sectors of the fi nance industry 
and will be pleased to provide you with impartial, informed advice. No pressure.

For a bespoke and a discreet approach to recruitment, please contact us on 
01534 832660 or visit our website.

TWO FROM BEDELL ARE INCLUDED IN LIST 
OF INDUSTRY RISING STARS
Bedell Cristin is the only law firm in the Channel Islands represented 
within Private Client Practitioner’s ‘Top 35 Under 35’ lists announced 
this week. Two practitioners from Bedell, have been selected as rising 
stars within the private wealth industry.  Kellyann Ozouf, who has 
been included in the women’s list for the second consecutive year, is 
a Senior Associate in the International Private Client group at Bedell 
Cristin and Samantha Symons is an Associate Director at Bedell Trust 
with the Private Wealth Management team.

Kellyann Ozouf advises on all aspects of Jersey trust law and on 
related company and commercial law, as well as on Jersey foundations 
and wills and succession planning. She has contributed to specialist 
publications on trust matters including assisting with the chapter on 
trusts in the World Trust Survey and the Butterworths LexisNexis En-
cyclopedia of Forms and Precedents.  She was admitted as a solicitor 
of the Senior Courts of England and Wales in 2007 and sworn in as a 
Jersey advocate in 2010. 

Samantha Symons began her career in 1997 in the private wealth sec-
tor. An Associate of the Institute of Chartered Secretaries and Admin-
istrators, Samantha is responsible for a portfolio of complex structures 
for ultra high net worth individuals including a variety of entities 
holding investments and high value commercial and residential real 
estate. She has extensive experience and knowledge of working with 
international private clients in the UK, Europe, Middle East, South 
Africa and the USA.

ACTING ON THE BOARD
Dave Chalk, Mary O’Kee#e-Burgher and Cyril Whelan have been 
selected for the voluntary non-executive positions and join the existing 
Jersey Opera House Board members, Pierre Horsfall CBE, Beverley Le 
Cuirot, Ian Ridgway and Pat Stanley, with immediate e#ect.

Working for SandpiperCI, Dave Chalk is Finance Director of Ciman-
dis, M&S, George and the Group’s other franchises. Dave is also the 
Treasurer to the Craft Guild of Chefs in Jersey.

Jersey businesswoman Mary O’Kee#e-Burgher is Director of the Lib-
eration Music Festival. With experience working in the arts in Orkney 
& Norway, she also has a Masters in European Cultural studies from 
Aberdeen University.   

An advocate of the Royal Court, Cyril Whelan has 40 years’ experi-
ence working at senior management level within both the public and 
private sectors.  He remains the Island’s senior Crown Advocate and, 
among other appointments, is a Commissioner of the Jersey Financial 
Services Commission. 

LOCAL TRUST COMPANIES ANNOUNCE MERGER
The merger between the Europlan Group and Volaw which brings 
together two long-established Jersey-based trust services business-
es, was agreed following a careful review of recent and anticipated 
trends in the trust company sector.

The merged business will comprise almost 100 directors and 
employees, making it one of the larger independent fiduciary ser-
vices companies in Jersey.  Europlan Chairman Michael Dee, and 
Managing Director Ben Warner, will join Volaw’s board of directors, 
increasing the directorate to 11.
.
The combined business will operate from Volaw’s o"ces in Tem-
plar House, St Helier, Jersey and Europlan’s employees will move to 
those o"ces during September this year.  Advocate Ian Strang and 
Robert Christensen will continue as, respectively, Volaw’s Chairman 
and Volaw’s Group Managing Director.

30 YEARS AT THE ATLANTIC
There is a special place at The Atlantic Hotel 
for Reservations Manager Hayley Brockwell, 
who is celebrating 30 years of dedicated 
service and the honour of being this Small 
Luxury Hotel of the World’s longest standing 
member of sta#. Commenting on the anni-
versary Hayley said: “I am so proud to be part 
of the team at The Atlantic Hotel and to have 
seen the business grow and become what it is 
today; one of the UK’s finest establishments 
with four AA Red Stars, four AA Rosettes and 
a Michelin-starred restaurant, whilst main-
taining such a family-friendly atmosphere.”
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movers&shakers

MOVERS AND SHAKERS

PWC CHANNEL ISLANDS STRENGTHENS ASSET MANAGEMENT TEAMS 
WITH DIRECTOR PROMOTIONS

PwC has strengthened its pan-Channel 
Island asset management capabilities with 
the triple Director level promotions of Lisa 
McClure and James de Veulle in Jersey and 
Joanne Peacegood in Guernsey.

Based in PwC’s Guernsey o"ce, Joanne 
Peacegood joined PwC in Guernsey as a 
trainee accountant in 1999, and undertook 
a secondment to the Toronto o"ce of PwC 
Canada in 2005, returning to Guernsey in 
2007. She works across a range of financial 
services clients, with a specific focus on 
alternative investment funds including 
structured products, private equity 
structures and litigation funds, whilst she 
also has experience of listings on the Main 
London Stock Exchange. Joanne sits on the 
Guernsey International Funds Association 
education sub-committee.

Lisa McClure originally joined PwC in 
Guernsey.  In 2008, following a secondment 

in Sydney with PwC Australia, she returned 
to the Channel Islands, basing herself in 
Jersey. Working with clients in a broad 
range of industries including real estate, 
shipping, banking and insurance, Lisa 
has specialist expertise in the real estate 
industry and in her new senior role will take 
over the lead role in the PwC CI Real Estate 
practice.  A regular presenter at various 
forums including Jersey Funds Association 
and client seminars, Lisa sits on the 
technical committee of the Jersey Society 
of Chartered Certified Accountants.

James de Veulle supports a wide variety 
of assurance and advisory services in 
Jersey and further afield. He joined PwC’s 
legacy firm Coopers & Lybrand in London 
as a trainee accountant, becoming part 
of PwC UK’s London Banking & Capital 
Markets group for nearly a decade, before 
returning to Jersey in 2007, spending four 
years at KPMG in the Channel Islands. He 
re-joined PwC in 2011, supporting clients 
across a range of financial services sectors, 
predominantly in private equity and 
alternative funds. James has been working 
on an international Anti-Money Laundering 
assignment in Poland and the United States 
this year and is an active member of the 
Jersey Funds Association committee.

HAWKSFORD’S ÁINE O’REILLY CELEBRATES PLACE IN 
PRESTIGIOUS TOP 35 UNDER 35 RANKING

Hawksford’s Áine O’Reilly has been recognised by international 
publication, Private Client Practitioner, in its annual Top 35 
Under 35 ranking. The Top 35 Under 35 is designed to identify, 
promote and celebrate the rising stars of the private client 
professions. The full list of winners will be published in the 
September edition of Private Client Practitioner.

‘I’m very proud of Áine’s achievements,’ said Peter Murley, chief 
executive, Hawksford. ‘She deserves this recognition as she 
provides exceptional service to our clients and inspires those 
around her. Her ability to find practical solutions to any number 
of client matters is second to none - she is a credit to Hawksford 
and consistently shows the highest level of professionalism and 
technical expertise in her work.  On behalf of the whole company 
I’d like to congratulate her.’

Ms O’Reilly is an ACCA qualified accountant with over 10 
years’ experience in the finance industry.  She joined Hawksford 
in 2004 and now leads her own team. Ms O’Reilly has built 
strong working relationships with her clients - she is directly 
responsible for and is first point of contact for two of Hawksford’s 
multi-millionaire clients, operating a financial concierge service 
for them together with managing their financial structures. Ms 
O’Reilly manages corporate structures tax resident in several 
o#shore centres, such as Switzerland, Bermuda and New Zealand 
and is also responsible for UK and French tax resident corporate 
structures. She has experience of managing portfolios of fine art, 
racing stock, personal and agricultural property holdings and 
private equity structures. Ms O’Reilly is also an associate of the 
Chartered Management Institute.

LET YOU ENTERTAIN THEM
Business travellers are increasingly 
finding serviced apartments, such as 
the Merton Suites, part of the Seymour 
Group, are o#ering excellent value for 
money. Corporate rates are available 
for longer-term lets making this type of 
accommodation much more cost e#ective 
than staying in a hotel. 

The Merton Suites located adjacent to its 
sister Merton Hotel provide the perfect 
place for business visitors to the Island 
who are looking for flexible, stylish 
accommodation that o#ers independent 
living and true value for money within 
walking distance of St Helier’s main 
business hub and all its amenities.

Individual Suites can interconnect 
to provide full apartment-style 
accommodation. Each suite is equipped 
with twin or double beds, fully equipped 
kitchen, telephone, free Wi-Fi, the latest 
flat screen TV technology including 
smart phone and laptop connectivity and 
free in house movies. There’s a stylish 
modern bathroom, in-room safe and 
south facing balcony. The suites also 
provide guests with secure parking and 
on site laundry facilities.

Business guests may like to hold private 
meetings or entertain colleagues in the 
privacy of their apartment which reduces 
costs of hiring a separate meeting room. 
Longer- term guests spending weeks 
or months away from home would 
also appreciate relaxing with a home 
cooked meal which they have been able 

to prepare themselves in their own well 
equipped modern kitchen. 

Whilst guests can enjoy the independence 
and flexibility associated with a serviced 
apartment they also have the added benefit 
of being able to enjoy the restaurants, bars, 
live entertainment and services of the 
Merton Hotel, including free entrance to 
the Merton Aquadome and Leisure Club 
o#ering a variety of ways to unwind after a 
busy schedule.

For more information on corporate rates 
please contact Monika Gottlid on 751 608 
or for reservations please call 724 231 or 
contact: enquiries@mertonsuites.com
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ESPORTIF INTERNATIONAL, the world’s leading professional 
rugby management group, have recently relocated their 
European o#  ce to Jersey and are looking for a

ESPORTIF
I N T E R N A T I O N A L

CLIENT WELFARE 
MANAGER.
THE ROLE INVOLVES: Dealing and assisting with clients who 
are professional athletes and coaches · interacting and liasing 
with Esportif’s other o"  ces in NZ, Australia, South Africa, Japan 
and France · General o"  ce management and PA functions

The role would suit someone with strong organisational and 
administrative ability. Both an interest or basic knowledge of 
rugby or professional sport and language skills including French 
would be advantageous although neither are prerequisite.

The successful candidate would need to be able to show initiative 
and be comfortable working both with others and independantly 
and would need to be highly motivated and ambitious in what is a 
demanding but rewarding role.

 
Covering letters and CV’s 
should be emailed to 
duncan.sandlant@esportif.com 
by 15 October

www.esportif.com
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888866 
Select Recruitment 
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6W�+HOLHU��-(���54�
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www.selectrecruitment.je 

 729314
AP Executive
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832660
Optimus
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www.optimus.je

Company Secretarial Administrator 
Our client is seeking a Company Secretarial 

Administrator to work as part of a team 
on a range of matters, providing company 
secretarial services for established and new 

funds, and corporate entities. If you have 
previous co sec experience and are ICSA 

qualified contact us today. 

EBT Administrator 
Our corporate client is seeking to recruit 
an experienced administrator to provide 

administration of EBT’s, Pensions, Trust and 
Companies.  If you have previous experience 
in Trust and Company or EBT administration 

and are ICSA qualified contact us today. 

Senior Trust Administrator – Private 
Clients

A vacancy has become available for a 
Senior Trust Administrator with one of 

our most respected clients.  This new and 
privately owned trust company requires a 

senior administrator to carry out day to day 
administration on a portfolio of trusts and 
companies.  The ideal applicant must be 

able to hit the ground running and hold or 
be studying towards a relevant professional 

qualification. 

Fund Accounting Manager
Our independently owned Funds Firm are 
seeking to recruit a newly qualified Fund 
Accounting Manager to be responsible 

for a small team of accountants and 
administrators.   Working on high profile 
and entrepreneurial clients the successful 

applicant will have 3-4 years funds audit and/
or fund accounting experience.    

7(0325$
5<���

CONTRACT ROLES:

�7UXVW�$GP
LQLVWUDWRU

�6HWWOHPHQ
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recruitment.je

COMPLIANCE 
OPPORTUNITIES
Various opportunities ranging 
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Opportunities in Trust – all levels from 
TO, STO to Manager  

Urgent need for ambitious candidates 
with private client experience.  The 

desired applicants will have relevant 
experience and be studying towards 

or have completed a professional 
qualification.

 
Senior Fund Administrator

Our client is looking for individuals 
with 4 years or more relevant 

experience, ideally with exposure 
to Private Equity Fund admin. Must 

hold or being working towards a 
relevant qualification with a strong 

understanding of due diligence 
procedures and the regulatory 

environment.
 

Director – Funds
Outstanding opportunity for a 

candidate with close ended funds 
exposure at a senior level (minimum 

10 yrs PQE); team management 
(performance management, appraisal, 

resourcing etc) and Board level 
experience are key.

 
Associate Director - Funds

Do you have Private Equity 
experience? If so this leading 

fiduciary services firm with multi-
jurisdictional presence could be the 

perfect place to take your career 
forward.

 

primepositions Gallery brings you the pick of the job market from Jersey’s leading agencies.

PRIME POSITIONS

FINANCE & WEALTH 
MANAGEMENT 
PROFESSIONALS!
:H�DUH�\RXU�FDUHHU�PDQDJHPHQW�
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RI�WKH�ZRUOG·V�PDMRU�ÀQDQFLDO�

MXULVGLFWLRQV�

Cash Portfolio Manager – Reference 
31161

New role with an international 
banking and investment institution 

in a growing business segment.   
Considerable focus on business 

development. Uncompromising in 
attention to detail, confident with 

people at various levels, experienced at 
presentations, team focussed, experience 

in managing private client portfolios? 
We want to talk to you!

Accountancy – Ref:31172 
UK firm in Jersey providing UK & International 
Private Client Tax Services via trust companies, 

banks and private clients requires a fully-
qualified accountant with ACA or CTA & 2 

to 4 years PQE.  Familiarity with UK Tax Law 
relating to o#shore structures for UK residents, 

compliance and consultancy projects.
 

Senior Manager Business 
Development - 30731

Our client is an international trust 
company who is seeking a senior 
executive to develop the business 

development division in Jersey. 10 years 
experience within the private client 
or wealth planning department and 

professional qualifications are required.

Senior Resourcing Manager – 31121
A  leading law and fiduciary firm are 

seeking a Senior Resourcing Manager 
to work in their HR Department for 

an initial 6 month period with a view 
to turning permanent. HR experience 

essential, liaising with managers, 
not a day to day recruiter role, great 

opportunity!
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QUALITY REACH...
IF YOU’RE LOOKING FOR

OUR SPORT BANNER IS NOW AVAILABLE

Quality brands need quality media placement. Our divider banners align you 
with a relevant Gallery section and o!er a creative design opportunity.
Call us on 811100 and ask about sport divider sponsorship
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NAME
Ollie Jones

AGE
30

SPORT
Ex Gymnast 

Bodybuilding 

WHAT YOU DO
Personal trainer at Fitness First

SCHOOL ATTENDED
Les Quennevais 

FAVOURITE ICE 
CREAM FLAVOUR

Vanilla

FAVOURITE ANIMAL
Shark

FAVOURITE FOOD
Pizza

WHAT WOULD YOU WEAR 
TO A FANCY DRESS PARTY? 

Not a lot

FAVORITE SONG
Whitney Houston- I Have Nothing 

FAVOURITE BODY BUILDING EXPRESSION
“I don't want to get too big!”

I’M SURE A LOT OF YOU GO TO THE GYM. AS IT’S ONE OF THE BIGGEST 
ON THE ISLAND, A LOT OF YOU WILL NO DOUBT BE MEMBERS AT THE 
WATERFRONT TOWER OF EXERCISE THAT IS FITNESS FIRST. IF SO 
YOU’LL PROBABLY HAVE SEEN OUR SPORTSPERSON OF THE MONTH 
BEFORE. OLLIE JONES WORKS THERE AS A PERSONAL TRAINER.

THE SWORD & THE 
(ABS OF) STONE
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Photo captions in Gallery are usually exploited to their greatest 
potential to o!er an element of humourous and friendly ripping to 
their subjects. We think Ollie is ripped enough already though.

HAVING TRAINED FROM A YOUNG AGE, IT WASN’T 
UNTIL HE HIT SEVENTEEN THAT THE WEIGHT 
TRAINING REALLY KICKED IN WHEN OLLIE BEGAN 
TRAINING WITH HIS COACH AND TRAINING 
PARTNER, WAYNE STEWART.

Adaptability is the key, says Ollie, going on to say that when it 
comes to training you should be able to focus and do it anywhere, 
but when it comes to competing there’s nowhere quite like show-
ing your hard work in front of your home crowd. 

He’s been competing in the UK-BFF Channel Island body build-
ing championships recently, securing a win in the beginners 
class before going on to win the overall title of ‘Mr Channel 
Island’. Not bad for a newbie, don’t you agree? Understandably, 
he told Gallery that this was definitely his favourite moment in 
body building. 

So far, at least. That’s because local broadband supplier Y-Tel have 
agreed to sponsor him all the way to the British Finals in Man-
chester on the 20-21st of October this year and we wish him the 
very best of luck - not that he needs it by the looks of things.

Given that his current trophy is essentially a giant sword, what 
could the prize for coming out on top of the next stage up be? 
Hopefully we’ll be able to find out later on in the year.

If you’re interested in becoming involved with body building in 
Jersey, Ollie recommends that you start, and keep, training hard 
ahead of the next UK-BFF Channel Island competition.
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CAN YOU SMELL 

WHAT LA HOCQ 

IS COOKING…

The collective have been working to hone their craft quietly, 
unleashing themselves on Jersey’s public with their first live show at 
Fort Regent earlier this year, and with plans underway to hit the UK 
wrestling circuit they are undeniably the most electrifying men in 
Channel Island sports-entertainment today. 

Gallery caught up with head honcho “Hollywood” Dirty South, very 
much Jersey’s own Vince McMahon (but slightly less evil), to find 
out how they lay the smackdown, why they take the pain and how 
you can get involved!

How long has CI Wrestling been going and how did it get started?
CIW started in October 2009 when the ring was delivered. 
Basically after traveling back and forth from the UK for a couple 
of years for training sessions I decided to start up a wrestling 
promotion here in Jersey. I chatted with a few close friends who 
agreed to get in involved, bought a ring, a van and started training 
my mates. Since then I've trained ten guys; some have realised 
that wrestling is hard work and have left, and others have now 

participated on a live show. 

Being head of the first wrestling organisation in Jersey that 
o!er training makes you something of a pioneer; if people 
want to learn to wrestle they can come to you, but where did 
you go to learn?
In 2006 I found an advert for a wrestling school in a magazine 
and attended a weekend training camp at the FWA [Frontier 

Wrestling Alliance], then over the next couple of years went 
back and forth to Varsity Pro Wrestling in Portsmouth where I 
was trained by former WWF superstars Billy Gunn and D'Lo 
Brown. 

Can you tell us a bit more about the superstars on 
your roster?
We have Juggernaught Jackson, who at 35 stone is the 
largest man in  British wrestling today. JVY, the very 

popular highflying underdog, Guernsey's own "Gorgeous" 
Scotty Thompson and a masked luchador "The Delicious" 

Concorde Adams. 

I n deepest St Clement, a new movement 
has been a-rumbling since 2009. Each 
weekend, a group of Jersey’s toughest 

spandex-clad wrestling superstars assemble to 
trade blows, grapples, choke holds and suplexes 
at St Clement’s Parish Hall. This is no namby-
pamby Greco-Roman nonsense, and the likes of 
“Classic” Ric, “Juggernaut” Jackson and Madman 
Mac Master are more likely to take a steel chair 
to an opponent’s cranium than be standing on an 
Olympic podium in Rio in four years’ time. 
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What do you say to people who criticise wrestling as being ‘fake’?
I really don't mind, Wrestling's not everyone's cup of tea. People 
who don't like it will always call it fake and people that do like it, 
like it for what it is; entertaining. The funny thing is people that say 
it's fake are the ones that don't want to try it because it hurts. 

Maybe I’m asking you to give away tricks of the trade here, but 
how do you go about planning a bout?
Generally in wrestling the guys in the main events and fighting for 
championships are the ones that people want to watch the most. 
Technically Hulk Hogan wasn't the "best wrestler" but he got the 
crowd to love him so much he stayed at the top of the industry for 
decades! As far as pre planning matches, the outcomes are set to 
entertain you and get a story going much like Eastenders. Some 
guys freestyle their matches, some don't, but generally every guy 
knows what moves go well with others, what I love about wrestling 
is how creative you can be in a match and when you can get the 
crowd to sustain their disbelief for a short space of time. 

Which wrestler inspired you to get involved yourself? And what 
have been your favourite epic bouts?
There are so many... The Ultimate Warrior was my childhood hero 
but to list them all would take a long time. My favourite match of 
all time has to be "the career ending" match between Randy "Macho 
Man" Savage and The Ultimate Warrior; it was epic. My other 
favourite would be Dirty South vs Scotty Thompson! This was my 
debut and years of hard work finally paid o#. 

How can people get involved?
Very easily, just get in touch. Whether you want to wrestle or you 
want to get involved in another way.

How many shows have CI Wrestling’s wrestlers participated in? 
Do you have any shows lined up?
So far we've been on one here at Fort Regent. We are set to go 
and do five shows in the UK in October and next year we really 
want to unleash ourselves here in Jersey. We're open to all sorts of 
bookings i.e hotels, parties, festivals etc. All we need is a level floor 
and a high ceiling.

The theme of this month’s Gallery is ‘men’ – what are the most 
and least macho things you’ve done today?
The most macho would have to be putting on some spandex and 
lacing my boots ready to throw some chumps around the ring! 
The least macho would have to be tapping out to JVY's fantastic 
clutch... Epic fail.  

What’s your favourite song to soundtrack you slamming 
someone to the canvas?
“You're The Best” by Joe Esposito

If you could square o! against anyone in the ring (wrestler or 
not) who would it be – and who would win?
Mumm-Ra from Thundercats and I would win – this is wrestling 
remember!

What’s the worst injury you’ve sustained?
I've never been injured wrestling, however I did get bested by a 
double cheese egg burger, which dislocated my jaw... the bugger.

Last film or song that made you cry?
That would be a song by The Happy Chappy Chaps called 
“Mommy's Boy”

Favourite wrestling move?
That would be my finisher: the T-Bone Suplex 

FIND OUT MORE ABOUT CI WRESTLING AT 
WWW.CIWRESTLING.COM

We have Juggernaught Jackson, who 
at 35 stone is the largest man in  British 
wrestling today. JVY, the very popular 
highflying underdog, Guernsey's own 

"Gorgeous" Scotty Thompson and 
a masked luchador "The Delicious" 

Concorde Adams.

“

”
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MEET 
THE 
TEAM 
WE MET WITH MICK LE 
VAILLANT, GYM SUPERVISOR 
FOR FORT REGENT TO FIND 
OUT FOR OUR ‘HOMME’ 
ISSUE WHAT THE MAN IN THE 
KNOW RECOMMENDS AS THE 
TOP THREE MACHINE WORK 
OUT SPECIFICALLY FOR MEN. 

1. BARBELL 
BENCH PRESS 
To strengthen and 
condition the front 
muscles in the upper body
 
· Lie on back
· Feet firmly on the floor
· Grab the bar with a palm forward, wide grip.
·  Keep you wrists straight, and lower the bar 
to just of your chest.
· Push the bar back to the start position, 
keeping your elbows soft at the top.
· Repeat 10 -15 times
· Rest for 1 minute.
· Repeat for 2-3 sets
 
2. LAT PULL-DOWN 
CABLE MACHINE 
To strengthen and condition 
the rear muscles of the 
upper body

· Sit down facing the machine
· Grab the bar with a palm forward, wide grip.
· Keep you wrists straight, and pull the bar to 
just of your chest, whilst leaning back slightly.
· Slowly release the bar back to the start 
position, keeping your elbows soft at the top.
· Repeat 10 -15 times
· Rest for 1 minute.
· Repeat for 2-3 sets
 
3. BARBELL 
SQUATS 
To strengthen and 
condition the whole of 
the lower body, including 
the core muscles

· Bend legs, and carefully pick up the barbell.
· Clean, press and carefully lower the barbell, 
to rest on the soft part of your rear shoulders 
and upper back.
· Adopt a shoulder width stance.
· Keep eyes looking forward and slightly down.
· Transfer your body weight i8nto your heels, 
and slightly curl your toes o# the floor.
· Squat down until your knees are at 90 
degrees, pushing your backside backwards 
(imagine you are trying to touch the wall 
behind you with  your buttocks)

During a class participants draw letters 
and numbers with their feet while 
performing an energizing and addictive 
cardio workout routine. 

No Counting Steps
Because Bokwa steps are structured and 
based on the forms of letters and numbers, 
doing Bokwa does not require you to count 
steps, like a traditional 8 count followed by 
most dance fitness programs. Simply feel 
the music and freely move with the beat. 

No Choreography
Once you know the step, you own it and 
can do it without following an instructor’s 
personal choreography. 

Today’s Popular Radio Hits
The music is energising and addictive and 
it is likely the same feel good songs you 
listen to in your car.

Everyone Can Do Bokwa
Because the steps are structured as letters 
and numbers everyone can do Bokwa, even 
if you have two left feet!

It Doesn’t Feel Like Working Out
Because of the up beat music, the fun and 
predictable steps and great motivation you 
will not realise that you are burning up to 
1,200 calories in one workout.

BODY ATTACK
An athletic challenge that delivers 
a high intensity aerobic work-out.
Monday 6:00-7:00 Fort Regent 
Wednesday 5:45-6:45 Fort Regent
Saturday 9:00-10:00 Fort Regent

BODY COMBAT
A non-contact, martial arts-based fitness 
programme with moves drawn from karate, 
tae kwon do, kung fu, kickboxing, Muay 
Thai and t’ai chi.
Tuesday 5:45-6:45 Fort Regent
Thursday 5:45-6:45 Fort Regent

BODY BALANCE
A dynamic one hour based stretch 
programme that leaves you feeling relaxed 
and renewed.
Tuesday 7:15-8:15 Fort Regent
Thursday 7:15-8:15 Fort Regent

ZUMBA
A fun energetic class combing spicy dance 
rhythms – Cumbia, Samba, Salsa, Latin and 
Merengue/Hip Hop. Cardiovascular and 
interval training to torch fat and calories. 
Easy to follow steps, you’ll be so busy 
having fun you’ll forget you’re exercising.

Tuesday
9:30-10:15 Fort Regent
10:15-11:00 Les Quennevais
6:00-6:45 Fort Regent

Wednesday 
1:10-1:45 Fort Regent
5:45-6:30 Springfield

Thursday 7:15-8:00 Les Quennevais
Saturday 9:30-10:15 Fort Regent
Sunday 11:15-12:00 Les Quennevais

NEW CLASS: BOKWA
BOKWA WAS DEVELOPED BY INTERNATIONAL FITNESS 
PERSONALITY PAUL MAVI, A LEADING LOS ANGELES BASED 
GROUP FITNESS INSTRUCTOR. TAPPING INTO HIS NATIVE 
SOUTH AFRICAN ROOTS AS A DANCER AND MUSICIAN, HE 
DEVELOP BOKWA. 

CLASSES
Saturday 9:15am-10:00am 
with Jo in the Blue Room at Springfield 
Sunday 11:00am - 12:00pm 
with Nat in the Active Studio at 
Fort Regent
£7.00 per class or free for Active 
card holders

WHY NOT GIVE IT A GO? 
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HOME BODY?
 

W ith the weather declining we 
can no longer have that active-
summer outdoor lifestyle that has 

been burning those extra calories so it is 
time to start thinking about moving fitness 
back indoors. One option is to invest in your 
own piece of gym equipment to have at 
home ready to fit into your busy lifestyle.
 
Top reasons why people invest in fitness machines for their home
 
1. WEIGHT LOSS AND IMPROVED FITNESS.
Home fitness equipment has helped millions of people achieve their 
weight loss and fitness goals. Walking, running, rowing and cycling  
can help you burn a lot of excess calories and can improve the strength 
and health of your heart and lungs as well as burning up to 700 calories 
an hour, all whilst you watch the telly at home. Most machines come 
with heart monitors so you can tailor your work out so that you are in 
the appropriate heart rate zone to burn the most calories. 
 
2. YOU TAKE IT AT YOUR OWN PACE.
With no one around at home you will be working out at the right level 
to suit you. One of the most common mistakes people make is to do 
too much when they first start exercising which can lead to injuries and 
may encourage you to quit because you feel it’s too hard and not worth 
all the e#ort.
 
3. IT CAN BE USED AT ANYTIME.
One of the greatest benefits of owning your own fitness equipment is 
that you can exercise when you want, day or night, hot or cold, sun or 
rain. 
 
4. THE WHOLE FAMILY CAN USE IT TO EXERCISE.
One of the great things about having equipment at home is that the 
whole family can use it to lose weight and get fitter. Research shows 
that when the whole family has similar goals and is committed to los-
ing weight together, each family member is more likely to succeed.
 
5. YOU CAN SAVE MONEY.
Buying your own fitness equipement can be cheaper than paying gym 
fees, especially if more than one person in the family wants to exercise. 
Gym fees can be expensive, and for some of us, that money may be 
better invested in a good quality machine which will serve them for 
many years.
 
6. EXERCISING IN PRIVATE.
Many people who want to lose weight are very self conscious and don’t 
necessarily want to exercise in public. Having your own equipment al-
lows you to exercise in the privacy of your own home so you won’t need 
to feel embarrassed working out at your own pace.
 
If you pop into The Fitness Agency  at Good Health, Harbour 
Reach on the Waterfront one of their team will be able to show 
their fantastic range of Life Fitness equipment and talk through 
with you all the di#erent options for fitness equipment for your 
home, and help you figure out what would work best for you. 

DO YOU FANCY A CHALLENGE; 
SOME BEAUTIFUL SCENERY; FRESH 
AIR AND EXERCISE AND FREE ENTRY 
TO DURRELL WILDLIFE PARK?
 
On October 21st, Durrell will be hosting the annual ‘Durrell 
Dash’ 3k and 6k runs. Whether you are a heroic marathon 
master, fresh and fit from the Standard Chartered Jersey 
Marathon, or just want to take in the autumn scenery in 
and around Durrell Wildlife Park at a leisurely pace, this 
race is for one and all.
 
For those who just want to come and o#er support and en-
couragement, those turning up to cheer before 10am also 
get complimentary entry to the wildlife park for the day!
 
As if this wasn’t enough, all proceeds from sponsorship 
and entry fees goes directly back to their mission of saving 
species from extinction.
 
SIGN UP, OR FIND OUT MORE AT WWW.DURRELL.
ORG/DASH - WE LOOK FORWARD TO SEEING YOU!

Oi you!
Yes you. 

SPORT OF THE MONTH

FOOTBALL
words | Taylor Jones

Football has always been a popular game, the first record 
of it being played was in medieval times; 1170. It has 
developed a lot since, with the modern game believed to 
have been innovated in London in th 1800s. With England 
having the word’s oldest football clubs dating from at least 
1857, creating the first football trophy, the Youdan Cup, 
having the first national competition, (the FA Cup, founded 
in 1871), the first ever football association (1888) as well 
as having the first national football team that hosted the 
world’s first ever international football match (1870), it is 
considered the home of football. Therefore, if you heard 
about Wayne Rooney’s hair transplant and thought, ‘well if 
he and all his brains (and now hair) can play on a football 
team, why can’t I?’, then join Jersey Wanderers FC. 

JERSEY WANDERERS FC*
With 25 1st Division wins under their belt, Jersey Wander-
ers are one of the most well-renowned clubs on the island. 
With teams from the Mini Academy, playing seven-a-
side matches, to the C team and Over 40s, playing seven 
minute matches before needing a break, there’s a place for 
everyone wanting to get into football at Wanderers.

If you’d like to get involved with the club
Telephone: +44 (0) 1534 484666
or email: sueandloukey@jerseymail.co.uk
*other teams are available!
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GREAT WALL STEED S
FROM AROUND £15,000

It’s new to Jersey and available from Bagot 
Road Garage which should put aside any 
doubt in your mind about any potential 
parts availability and servicing issues 
associated with relatively unknown brands, 
and crucially it’s significantly cheaper than 
the competition in the manly double cab 
pick-ups sector.

They claim best in class urban fuel 
consumption and the lowest insurance 
premiums so if you’re pinching pennies it 
just gets better and better. 

With all that money you’ll be saving 
choosing a Great Wall as your trusty Steed 
you can a#ord to splurge on a few extras. 
iPod (other portable music players are 
available) leads, Alpine multi-media and 
satellite navigation systems, a reversing 
camera, all manner of bed liners and a 
line of toolboxes named after a supersonic 
airliner for goodness’ sake. Well, or a 
French square. Or the national anthem of 
Gabon, but regardless, buying a Concorde 
2 (with twin lids) toolbox to complement 
your Steed is going to make you feel pretty 
damned manly.

MANLY MOTORS

MAKING TRACKS

NISSAN NAVARA
FROM AROUND £18,000

Coming soon to Freelance in Jersey along 
with the rest of the Nissan range, the 
Navara is a well-established player in the 
double cab pick-up sector and dare I say 
it, the one that 98%* of people will think of 
almost instantly along with Toyota’s Hilux.

Navara boasts a 2.5 litre turbodiesel over 
the Steed’s 2.0 litre turbodiesel kicking 
out a decent 190PS. Oh, unless you’re an 
absolute badass and opt for the ‘Outlaw’ 
trim level to get the 3.0 litre V6 diesel 
coupled to a 7, yes, seven-speed gearbox. 
Yeeeeee-haw! Confederate flag not 
included.

Packed full of airbags and other safety 
features like puddle lamps (you wouldn’t 
want to be walking around in soggy 
cowboy boots now, would you?) ISOFIX 
child seat anchoring (even a total badass 
needs to drop their badass-in-the-making 
o#spring to the shooting range) as well as 
all of the creature comforts you’d expect 
from a mid-range modern hatchback or 
saloon like heated, electric everything. As 
standard. Stick that in your exhaust pipe 
and smoke it, Great Wall.

*I made that up for e#ect, sorry.

VOLKSWAGEN AMAROK
FROM AROUND £19,000

If you’re a badge snob (there’s no shame in 
that, so listen not to the naysayers) but re-
ally need or even just quite fancy a pickup 
for that matter then Volkswagen’s new 
entry to the market might be for you. You’ll 
be needing slightly deeper pockets though.

With a 2 litre twin-turbodiesel packing 
163PS (very precise, hats-o# Volkswagen) 
and a sizeable 400Nm of torque, the only 
other equipment advantages discernable 
on the options list appear to be the optional 
cup holder, paper clip and magnet accesso-
ries that are available for the two ‘multi-use 
mounting points’ in the cab. Oh, and amus-
ingly the Volkswagen website lists ‘storage 
draws [sic] under front seats’ which I can 
only assume means scrawled pictures of 
bedside cabinets, roller shutter cupboards 
and maybe even the odd tea-chest for any 
potential old-timers who might be in the 
market for an Amarok, lost in translation 
from their Germanic roots. No, wait, Argen-
tinian - they’re made over there. 

Curiously, the name was devised from the 
Inuit word for ‘wolf’, just as they looked 
toward Italy for when naming the tiny Lupo, 
which is Italian for wolf. So, the 64,000 Peso 
question must surely be; which language will 
next donate a wolf to their automotive pack?

MEANWHILE, HERE IN 
NOT SO MANLY CORNER...
The jury is still out for Land Rover’s Range Rover Evoque. Yes, it has stayed fairly true 
to the original concept. Yes, there’s are subtle nods toward the futuristic Land Rovers 
in Judge Dredd (remember those?) whilst remaining undeniably Range-Rovery. But 
yes, it’s probably a little bit too soccer-mum SUV, especially given the cramped-looking 
interior and the cabriolet version concept (I promise that the image bottom right is no 
joke) is possibly pushing it too far.

I want to love it though. I want it to surprise me. I want to get over the feeling that the 
five-door version was a bit of an oversight, ruining the flow of the three-doored concept’s 
lines. I’d like it to prove that it’s actually worth the ten grand more that it commands over 
its closest rival that comes to mind in the compact SUV niche; Nissan’s Juke. Well, the 
£10k to £24k premium that is, dependant on how tick-happy you get with the options list. 
I think I should finally man-up enough to drive one. Or man-down, maybe?
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DON’T GET IT TWISTED LAST NIGHT, AN IMPULSIVE GOOGLE SEARCH THAT 
MUST HAVE BEEN TRIGGERED BY A FLEETING 
THOUGHT THAT I JUST CAN’T RECALL NO MATTER 
HOW HARD I TRY SENT ME INTO A BIT OF A PANIC.

Having almost autonomously tapped the name of a man that 
I’ve never met in person but have spoken to over the telephone 
as well as communicating once a year over email for the past 
five years I hit return, and what my eyes sent to my brain 
shocked me, momentarily freezing to come to terms with the 
top five results.

Not an obituary, thankfully, but numerous news stories about 
a man who my brief research into had previously brought 
up nothing. The gentleman in question had earlier this year 
announced that his personal collection of a certain British 
marque was up for auction with a prestigious auction house. 
One vehicle of which I sold to him and came to regret soon 
after, despite knowing that it was ‘for the best’. For some 
reason, no longer knowing who might own it triggered the 
onset of anxeity, a sensation that was amplified by the sheer 
madness of the situation - why should I even care?

I’m sure there’s a medical term for such an odd emotional 
attachment to an inanimate object but unfortuantely online 
search results automatically assume that there’s an element of 
sexual attraction involved, and I solemny swear that I’ve never 
found the urge to get jiggy with a vehicle, your honour.

In a similar vein, I saw a photo that somebody I know recently 
took in the Mercedes musuem in Stuttgart which struck me 
with such awe that for the rest of the morning the only place 
I wanted to be was right there where he stood and pressed 
the shutter release on his camera, half way across Europe, in 
Stuttgart. Childhood memories came flooding back, memories 
of watching Steve Parrish dominating Supertruck racing in 
his great big green Mercedes. Memories of building a replica 
model with my father, the first time I was allowed to use spray 
paint and the garden shed that bore traces of green paint until 
long after the model had been parted with. I had no idea the 
truck still existed, let alone that it was on display. Suddenly I was 
desperate to have that back too, proudly sitting on my desk.

All strange, because whilst I’m a petrolhead I’m not usually at 
all sentimental. Maybe I’m just certifiably mental and nobody’s 
realised yet. Maybe it’s just a man thing. I once heard someone say 
‘he who dies with the most toys, wins’. It’s time to sell my kidneys.

  AUTOMOTIVE

 EMOTIONAL

ATTACHMENT

Oh of course, a beautifully crafted maple box that dominates the rear floor 
within which to stash your gin. ‘It’s in the back, Mr O#cer sir, do I look like I 
have go-go-gadget arms - and of COURSE I can walk in a straight line’

You know what? Forget all of those pickups over there. Yeah, I 
said it. Our esteemed publisher asked me to write about manly 
o#-roaders, so naturally my knee-jerk reaction was to blurt out 
‘Defender’ with an air of confidence that to my amazement was 
shot down. Apparently pretty much everyone over here buys them 
but they’re incredibly uncomfortable to drive and completely 
impractical. ‘You’ve clearly never owned a Land Rover’, I replied.

Having owned a V8 Ninety that I could barely a#ord to own, let 
alone fuel and maintain as my first car I know first-hand about not 
being able to fit into most multi-storey car parks, the five to eleven 
inches of play in the average Land Rover steering box, repeatedly 
smashing your knuckles on the cubby box when executing the 
fifteen nautical mile throw on the gearlever between first and 
second, the complete inability to drive in a headwind and their 
almost unique knack of rusting quicker than they dry after it rains 
but frankly, I just don’t care.

Twisted Performance in the UK set out to build the fastest Land 
Rover in the world and win the title of the same name at the event 
of the same name, but they didn’t want to take the more obvious 
route of adding a supercharger to a bored out V8, so they used a 
TD5 instead. Oh, and they nigh-on doubled the horsepower from 
its modest 122 up to 239.5, and 510Nm of torque. That’s the same 
torque figure as an E61 BMW M5, for reference.

In recent years they’ve been o#ering performance and styling 
packages to both owners of existing vehicles and prospective 
Defender owners. They’re not cheap, but they’re fast and reliably so 
too. I’ll take a ‘Retro Edition’ in sports spec, please.

WWW.TWISTEDPERFORMANCE.CO.UK
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IF YOU’VE EVER YEARNED FOR 
THE HIGH-OCTANE, HIGH-SPEED 
AUTHORITY EVADING DANGER 
OF MAXIMILLIAN COOPER’S 
INFAMOUS GUMBALL 3000 RALLY 
BUT AREN’T A RUSSIAN OLIGARCH, 
HEIR TO A NATURAL GAS FIELD IN 
NIGERIA OR 30 YEAR OLD RETIRED 
WALL STREET TRADER, THEN 
STAPLES2NAPLES MIGHT BE MORE 
UP YOUR AUTOSTRADA.

The basic gist of the event is to acquire a 
vehicle for less than two-hundred and fifty of 
your scraggiest, dog-eared English pounds, 
decorate it however you choose (the greater 
the absurdity, the greater the reward) and then 
drive it from Calais via nightly stop-o#s in 
certain towns to everybody’s least favourite 
seafront Mafioso run city; Naples. The rest of 
the route is entirely up to you. Being gluttons 
for punishment (read: too miserly to pay 
100€ in French tolls) we headed straight for 
Belgium, ending up lost whilst attempting 
to navigate around Brussels and becoming 
firmly lodged in the midday city 
centre tra"c before a 
not-so-speedy 

blast down 
the hard shoulders 

of Luxembourg at the mercy of 
a contraflow system of epic proportions 
spanning a good 40km of motorway in a 
sneaky, failed attempt to avoid tra"c. Then 
it was a hop across the border into Germany 
before dropping into Switzerland’s Sarnen, 
our destination for the evening. 

All of this was no easy task given the level of 
alcohol consumption that had inevitably been 
reached the night before in Calais. 

Switzerland to Italy was a fairly smooth 
transition via two passes which transpired 
to be the ‘wrong’ passes yet we still made 
it to Andermatt for lunch at the same 
time as many other teams. The lads in the 
‘Paddywagon’, an ex-funeral director’s Volvo 
limousine that looked more like a cross 
between an Irish dignitary’s car and a mobile 
disco that made animal noises to boot were 
struggling with cooked brakes and had to 
clamp one brake line after a caliper seized, 
leaving them with no rear brakes. Ouch.
At this point we also noticed a worrying trend. 

There was a Fiat 600 that looked like it’d been 
dragged striaght out of a lake that had beaten 
us to every single town despite having a top 
speed of under 60mph. On a good day.

Speeding fines averted in Chur and some 
tail-out fun thrown in for good measure, I 
managed to miss the gargantuan sign for 
Livigno and make a u-turn onto the wrong 
side of the road around a blind corner. Time 
for a driver change.

Livigno is an Italian town that becomes so 
inhospitable during the winter month that 
they declared it tax free as an incentive for 
people to settle there. After topping up with 
slightly less ridiculously priced fuel, we 
noticed a shop that was proudly selling tax 
free ‘zucchero, alcool & sigarette’. Now, my 
Italian is limited to less words than I have 
fingers but it seemed that the establishment 
we had stopped at was selling duty 
free cigarettes, alcohol 
and sugar. 

That’s right, 
duty free sugar. I had no 

idea that duty on sugar was so high in 
Italy. Imagine declaring that at customs.

One last winding and sodden pass saw 
us arrive in Bormio to possibly the most 
torrential rain I’ve even witnessed, which we 
duly sprinted across town in to get to the bar 
after finally managing to find out hotel having 
arrived at our alleged destination to be met 
by a completely empty apartment block. Oh, 
the joy of internet booking!

The next day was Stelvio day, and I’m not 
going to lie, the part that sealed the deal when 
it came to signing up. Better still, ‘the tank’ 
was on form and when our convoy eventually 
managed to point our bonnets in the correct 
general direction of the infamous pass the 
excitement built quickly. Stirling Moss 
managed to career o# of the road in an event 
during the nineties and I didn’t want to su#er 
the same fate. Although I DID want to get up 
there as spiritedly as possible, which we duly 
did. Not as spiritedly as some of the bikers 
who were out to play though, one of whom we 
met in a narrow tunnel, the distinctive roar 
of his Ducati closing in as we rounded the 
corner at a snail’s pace. I was expecting a very 
expensive, very red bonnet ornament addition 

to be made, and how he avoided us from such 
speed is still beyond me.

 Popping the bonnet and expecting an oily 
nightmare, there were no obvious leaks. 
Stunned, I turned my attention to another 
team’s Ford Cougar and noticed the black oil 
dripping down their front bumper, fresh out 
on their oil cooler. Result. Their registration 
ended in ‘CRY’, which was apt.

Lunch at the top of the highest paved 
mountain pass in Europe seemed like as 
good a shout as anything, especially as it was 
nearing freezing point outside. Returning 
to a convertible car slowly filling up with 
light snow, a canoe might have proved 
better transport down the other 
side. Having made it 
through 

motorway 
rain refusing to put the 

roof up so far we weren’t about to 
give in and drove through the rain hoping 
that the ‘Paddywagon’ wouldn’t need to 
use us as brakes should the need arise, as 
agreed. Negotiating hairpin after hairpin 
to the sound of moo’ing and barking we 
soon realised their brakes were completely 
cooked. Deciding to push on with the others, 
we were back in 38 degree heat within the 
hour as the surroundings changed once 
more from an alpine landscape to fields of 
apples and olive groves.

Soon realising that no matter how much 
you risk driving down the hard shoulder 
in heavy tra"c (bikes were doing it, so 
why not?) there was no way we were 
going to make it to Vitterbo in time for 
anything resembling a decent meal and 
so a pan-team decision was made to stop 
in Florence for tea. Pointed vaguely in the 
correct direction thanks to Trip Advisor 
we eventually settled for a nice looking 
restaurant en route on the advice of our 
eager stomachs, where we met an American 
couple who were typically friendly and 
chatty, eager to recommend dishes. Friendly 
soon turned to decidedly creepy, and the 
husband, allegedly a chiropractor, was 
absolutely set on the five of us coming 
back to their hotel room for a quick drink 
and a massage. As if he were some kind of 
deity, this was precisely the point at which 
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Gianpaolo, our hotelier called to check 
that we were still alive. Excuses made, bills 
paid, we exited the premises at a speed 
that would have put Scooby Doo to shame, 
leaving florence behind in a cloud of 
exhaust smoke before our new friends could 
crack out the Rohypnol.

Gianpaolo, who might as well have been the 
great, great, great, great, great great grandson 
of Adonis, greeted us just before 2am having 
stayed late along with his less than impressed 
but model-like girlfriend to give us the keys 
to an amazing little apartment which was 
also the cheapest place we’d booked for the 
whole trip. A few hours later we’d meet the 
crazy hotel owner who not only told us that 
the ducks in her garden were her babies, 
but also said ‘Cappuccino’ far more than the 
average Italian, a drink that she was insistent 
everybody drink in vast quantities. After 
about four of the finest Cappuccinos that have 
ever passed my lips, we dawdled to the town 
square to pick up the day’s challenge and it 
was as good as empty, bar a few bangers with 
their bonnets open. Not ones to be too fazed 
by the tardiness that has tainted both of our 
lives (Henry’s girlfriend had commented 
before we left that she’d be surprised if we 

even made it from London to Calais to get 
to the start on time) we continued on the 
final leg toward Naples, meeting another of 
the teams from our close-encounter of the 
unwanted sexual kind in Florence on the 
autostrada by pure coincidence. Lucky too, 
because having been on time for the start 
they’d found out about a speed trap looming 
ahead and our surprisingly clean sheet so 
far wasn’t about to pick up any black marks. 
Giving up on the challenges completely, the 
three cars went to Rome instead to get a bit of 
culture. And some lunch.

One guided tour of the Colosseum and two 
ice-cold Fantas that seemed to be priced in 
Euros but using Zimbabwe’s rate of inflation, 
we settled for lunch before deciding that we’d 
have to prepare for Plan B in the event that 
our car either didn’t make it all the way into 
Naples or to its new owner. It was news to 
us, but this event also carries a ‘hitchhiker’s 
award’ for the longest distance hitchhiked 
during the event. The glory of receiving 
this mantle had been covered from the very 
start by an American girl who turned up 
without a car who had complimented ‘the 
tank’ in Bormio. I told her it was all hers, and 
glass shattered for miles around, such was 

her excitement. Not wanting to have the car 
scrapped and not having a huge amount of 
time the next morning as there are a mere two 
flights a day from Naples to London (we were 
on the early one) we hoped that she’d still be 
able to give the car a home but nevertheless 
started to spray paint over out names and 
remove all of the paperwork from the car, 
including around £1,400 of repair bills from 
the previous owner that I’d not seen until this 
point. Needless to say, the moment you crack 
out a can of spray paint and start aiming it at 
a car the police generally manage to turn up 
and not possessing a great command of the 
Italian language we all decided toget the hell 
out of Rome, sharpish. A not-so undercover 
car tailing us, we hit the ramp onto the 
Autostrada heading south and I guess they 
decided we were no longer their problem. 
Naples was calling.

You know when you’ve reached Naples.

Even if you had ignored the road signs that 
seem to provide multiple routes in (and there 
was me thinking that all roads led to Rome) 
it’s the bags of rubbish lining the roadside 
that gives it away. I’d been told not to wear a 
watch in Naples by someone who was born 

“
MUDFLAPS SCRAPING 

AROUND ALMOST EVERY 
HAIRPIN, WE REACHED THE 
SUMMIT WITH MORE THAN 
JUST A WHIFF OF BURNING 
ENGINE OIL IN THE THIN AIR 

”



JERSEY’S STYLE MAGAZINE136

TRAVEL

there, and we’d packed our bags and locked 
the boot just in case we had to run. Sticking a 
GPS to the windscreen in a convertible with 
the roof down was almost unthinkable, even if 
our sunglasses cost more than the car itself, so 
we were at the mercy of the Neapolitan tra"c 
whilst attempting to follow the guys (and girl) 
in front.

Imagine a road about 40 feet wide with no 
markings and then add 6 or 7 lanes of tra"c. 
Throw in about sixty scooters and motorbikes 
per square metre, everybody fighting for that 
four inch gap just up ahead and you’re getting 
close to what driving in Naples involves. Then 
just for the hell of it, imagine someone driving 

AGAINST the flow of tra"c, frantically 
beeping their hooter only to cut across said 6 
or 7 lanes and down an alley with a no entry 
sign. Close your eyes and imagine being at a 
fair, handing over your token for the bumper 
cars. Now you’re getting closer still to what 
driving in Naples involves. Clearly into the 
swing of thinking like a Neapolitan and in 
the face of being cut o# from the team we 
were following by not one, but two buses 
AND a car all descending and merging in 
simultaneously my teammate decided that 
switching into sport mode, kicking her down 
into first and firmly holding down the hooter 
whilst travelling flat out into the unfolding 
carnage would be the best option. Muttering 
‘no mate’, I closed my eyes, fully expecting 
to find out first hand what it feels like to be 
sandwiched between two buses that are likely 
operated by the Mafia. When I opened them, 
the hooting had stopped and I was greeted 
by the familiar sight of a Fiat Punto with two 
guitars and a keyboard glued to the roof. 
Miraculously, we’d made it.

Checking into Caracciolo 10, our sixth floor 
converted contemporary apartment hotel 
where Isabella, the owner had patiently 

waited for our arrival she showed us to our 
room and gestured to three landmarks 
from the balcony; ‘building giallo’ across 
the street with ‘24H GARAGE’ emblazoned 
above the entrance, Capri in the distance 
and another o#shore outcrop of dim lights 
before bidding us arrividechi and leaving. 
Presenting our weapon of choice to the 
chap at the valet parking place Isabella 
had promised would provide free parking, 
he wasn’t convinced when I proclaimed 
‘machina giallo mucho bene’ and provided 
me with a ticket. Wandering back toward 
the seafront with only a photograph of 
somebody else’s Google maps that I had 
cunningly acquired earlier to show us to the 

endpoint we were shocked to be greeted 
by a familiar voice. An American voice. 
Hands were shaken, documents signed 
over, parking slips and telephone numbers 
exchanged - we could finally relax. We’d 
made it, avoided being shot or mugged and 
had found a new home for our car. Picture 
next around 100 Brits imbibing Heineken at 
an ungodly rate from the largest green beer 
bottles I’d ever seen for a mere 3.50€ from a 
kebab shop opposite the seafront followed 
by a high speed taxi convoy through a now 
almost eerily silent city and then a distinct 
lack of memory until 7am the next morning 
where, having returned to the room just in 
time for 90 minutes of sleep it was time to 
find the airport and undo all of the miles 
we’d travelled southward in just a little over 
two hours.

As we all know, things don’t always go 
as smoothly as we might like. We were 
fortunate in that our car managed to take 
absolutely everything we threw at it without 
fault, although she did sound a little tired 
and wheezy at the peak of the Stelvio pass, 
but quite frankly I’m sure I’d sound tired 
and wheezy if I’d have just sprinted for 

miles, climbing the 2757 metre summit. Our 
expectations of the challenges had been 
somewhat greater than what they provided in 
reality. We were expecting cryptic clues and 
photographs to prove you’d correctly solved 
them and followed the prescribed route but 
what we were met with were much lazier ‘take 
as many photos of other teams as possible’ 
tasks amongst similar others. Add to this 
booking a hotel through the organisers upon 
their advice and being stung for 110€ per 
person when we had understood that it was 
to be 110€ for a room. Irritatingly, teams who 
booked directly with the hotel in question on 
the night secured rooms for 40€ per person 
based on 3 sharing and we were left with a 

sour taste in our mouthes. Oh, and that was 
to be paid in cash - their card machine had 
unfortunately broken that afternoon. Given 
that the event is in its 10th year of running 
with a largely unchanged route that could 
have been planned from anywhere with 
an internet connection to choose nightly 
meeting points on Google maps and send a 
couple of emails to the starting and finishing 
locations the £200 entry fee at this point also 
seemed a little steep.

Nevertheless it was a fantastic journey, if only 
one that you’d necessarily want to experience 
once, and we met some great people whilst 
taking part. Something else that it was for 
me was inspiring. The sights, the focus on 
making the travelling part of the experience 
as a whole rather than a necessary evil to get 
to your ultimate destination and just making 
things up as you go along. All I can think of 
now is getting a few bikes together, taking 
a month o# and riding to wherever the hell 
takes your fancy. Who’s with me?

Racing to the clouds: Not quite Pike’s Peak Oily tears: Some teams used oil and petrol in 
almost equal quantities. Ouch.

Naples by night: The view inland from our 
hotel room. Minus the rush-hour madness.

“
CLOSE YOUR EYES AND IMAGINE SLIPPING 

INTO A BUMPER CAR. YOU’RE GETTING CLOSER 
TO WHAT DRIVING IN NAPLES INVOLVES 

”
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HARDWARE YE OLDE GADGETS

GADGETS FOR GUYS
OFFICE PRANKSTER
OVERLOOKED AT FIRST, THIS 
GIMMICKY GADGET IS SURE TO 
ANNOY YOUR COLLEAGUES 
AND MAKE THE I.T. DEPARTMENT 
LEAVE THE COMFORTING HUM 
OF THEIR HIDEAWAY

Plug this unassuming USB device into a 
colleague’s computer, select the functions 
you’d like it to carry out and it’ll randomly 
take over the mouse, turn caps lock on and 
o#, type out random nonsense and more. 
A little pricey at £21.95 if but you’re feeling 
flush just imagine the hours of fun you could 
have. Just be sure to keep it to yourself.

AVAILABLE FROM BOYSSTUFF.CO.UK

HACK YOUR LIFE
NOT STRICTLY A GADGET, BUT A 
WORTHY ADDITION TO MODERN 
MAN’S TOOLBOX NONETHELESS

Stand aside, duct tape - Sugru is FAR more 
versatile. It’s fascinating, and it works 
incredibly well. As soon as I heard about 
it, I just had to have some. Mainly because 
my headphone jack kept breaking and that, 
my dear readers, made me want to cry with 
boredom on my way to work.

Just remove it from the packet in a Play Doh 
like form, mould to whatever you want it to 
stick to and in whatever shape you require 
and leave it to set into a flexible but solid 
plastic. Their website is full of ingenious 
suggestions and well worth a look.

FOR MORE INFORMATION VISIT: 
SUGRU.COM

BRAINSTRINGS
A RUBIK’S CUBE? I CAN SOLVE 
ONE USING ONLY MY...

This one will melt your brain before you’ve 
even opend the box. Slide the buttons to 
group them by colour, but without tangling 
the strings. Best put the kettle on.

PASTE, NOT WASTE
35% MORE TOOTHPASTE CAN 
BE SCAVENGED WITH A TUBE-
WRINGER. APPARENTLY.

This one’s pretty self explanatory, and 
looks undeniably masculine. Too bad my 
Aquafresh comes in a pressurised tin.

STRAIGHT-UP SUAVE
TAKE YOUR BLACK TIE GET-UP 
UP A LEVEL WITH A SET OF 
HANDMADE SILVER CUFFLINKS

Made by LeeAnn Herald in the USA, these 
working spirit level cu!inks are part of an 
o# the wall little range of building trade 
based dress accessories. It doesn’t stop 
at cu!inks, no boss - there are bracelets, 
earrings and necklaces to be had too. No 
‘long weights’ in the range though, sadly.

ISLANDERS AMONGST 
FIRST TO SIGN UP 
FOR THE WORLD’S 
FASTEST RESIDENTIAL 
BROADBAND
JT has announced that its fibre-to-the-
home programme, Gigabit Jersey, has 
passed the significant milestone of 1000 
homes now connected to its new fibre 
services.  This figure exceeds expectations 
and proves demand among Islanders who 
are keen to take advantage of the benefits 
of fibre broadband.

Of the 1000 homes now connected, one 
percent have chosen JT’s Gigabit (1042 
Mb) fibre service and become amongst the 
first to experience the world’s fastest fibre 
broadband. Meanwhile, three percent of fibre 
customers have chosen 100Mb services, 
which means they too are now experiencing 
superfast broadband and benefitting from 
the advantages this presents.

JT’s Gigabit Jersey programme is 
progressing on schedule as the company 
is installing the cabling and equipment 
to connect properties around the Island 
to its new fibre network. So far JT has 
categorised 15,000 as ‘Homes Passed’ 
(ready for connection) and installation 
has commenced to get a further 8,000 
properties to this stage within the current 
phase of the roll-out. 

Lee Monamy was the first customer to 
sign up for a Gigabit connection meaning 
he can now access the world’s fastest 
broadband at speeds up to 1 gigabit (1024 
Mbps). He said: “As soon as fibre services 
were available in my area I contacted JT to 
upgrade my 8 Mbps ADSL line to a Gigabit 
connection. Having fast internet access has 
always been important in running my IT 
business from home and I was one of the 
first customers to get a residential ADSL 
line twelve years ago, so I’m absolutely 
delighted to be the first to experience 
Gigabit broadband speeds as well."

Gigabit Jersey involves replacing the 
existing island-wide copper network 
with fibre-optic cabling and is due for 
completion in 2016, when every household 
will have access to JT’s ubiquitous fibre 
network. For full details of JT’s fibre rollout 
plans please visit www.gigabitjersey.com 
and for more information on JT’s retail 
fibre products see www.jtglobal.com/fibre 

JT’S FIBRE BROADBAND PACK-
AGES ARE AVAILABLE WHER-
EVER FIBRE HAS BEEN PASSED 
(HOMES PASSED) FROM £17.99 
FOR 2MB SPEED AND UP TO 
JUST £59.99 FOR 1GB SPEED.
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TREADWALL: 
BECAUSE TREADMILLS ARE FOR THE WEAK
FEEL LIKE YOU’RE GETTING NOWHERE RUNNING INSIDE TO HIDE 
FROM THE RAIN? REAL MEN TRAIN ON A TREADWALL

So you want to get into climbing, but don’t have a near sheer rock face on your doorstep or a 
garden large enough in which to build your own fibreglass rock climbing face? Even if you do, 
it’s going to take ages for the planning department to stop throwing your application out and 
grant you permission, so why not go for one of these instead?

A painfully simple concept to grasp (fear not, Gallery reader, this isn’t a pun-a-thon, trust me), 
imagine a treadmill with shaped hand holds to cling onto that’s set vertically, or even past 
vertically if you’re feeling ambitious. Pictured here is the M4, which is the baby of the Brewer’s 
Ledge range of endless climbing wall contraptions which is more likely to fit in your house 
than its bigger brother.

Allowing for improvement to core strength as well as o#ering a full body workout, the ability 
to vary the speed and angles between +5 and -20 degrees enables the Treadwall M4 PRO to 
be used by climbers of all skill levels and prevent you outgrowing it in a hurry. If you’re on a 
budget there’s always the M4 BASE, which doesn’t tilt but as a result will fit snugly up against a 
wall if required. Both versions include a counter so you can keep track of your distance covered 
and time spent climbing and it’s non-motor driven so will operate quietly. After all, there’s 
nothing like a midnight climbing session to sort you out when you can’t sleep. Apparently.

FOR MORE INFORMATION VISIT BREWERSLEDGE.COM

IRIG - JAM ANYWHERE 

Turn your iPhone, iPod Touch, iPad into 
the ultimate mobile Guitar and Bass 
Sound Studio. Download the App from the 
Store (Full version £13.99), plug the iRig 
into your device and a electric guitar, and 
away you rock!

Choose from some of the most popular 
and famous guitar amp sounds on the 
planet or be daring and create a “tone 
of your own” using the Stomp FX’s and 
Amplifier controls.

Create full songs and compositions right 
on your iOS device, and export them in 
WAV or MP3 formats to share.
As a little bonus with newer Mac 
computers, the iRig can be used in the 
headphone out/microphone in port to 
record on your computer as well. 

PRICE FOR IRIG - £24.50

ALSO CONSIDER:
iRig Mix - The Ultra Compact 
DJ Mixer - £59.99
iRig Stomp - Stompbox guitar 
interface - £36.50

BRAVEN 625S

Mobile Bluetooth Speakers that are 
Adventure Ready™
Can be used wirelessly with any bluetooth 
device up to 33 feet away. Play music with 
nature filling high fidelity audio.
Has a Built-in speakerphone to take calls 
and to speak via Facetime™ or Skype™

Up to 16 hours wireless audio playback. The 
Braven also allows you through the power 
bank to charge your phone or other USB 
device up when in the Big Outdoors.

The 625 has a rugged exterior to protect 
it from the elements, and includes a water 
resistant pouch and LED light just incase. 

PRICE FOR 625S - £105

BELKIN @TV PLUS

@TV turns your smartphone or tablet into a 
TV, so you can watch your favourite shows, 
movies and sporting events anytime, 
anywhere.

Streams exactly whatever is playing on 
your TV at home through the Internet. 

Can be used to pick up your TV away 
from home on one device over Wifi/3G or 
4G connections. Or in the home, have up 
to 8 devices watching the stream at the 
same time.

Can also be used to play back previous 
programmes you may have recorded on a 
DVR recorder or you can record directly to 
your device to play back later.

PRICE FOR @TV - £126

ALL AVAILABLE FROM THE iQ STORE 
ON BERESFORD STREET
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SONY XPERIA TIPO 
NOW AVAILABLE FREE AT AIRTEL-VODAFONE ON SELECTED PLANS

iPHONE 5 - THE NEW 
STANDARD FOR 
SMARTPHONES
The recent unveiling of the iPhone 5 has 
been met with a hugely positive response. 
Many people didn’t think the new iPhone 
could be that di#erent to the last but these 
concerns have been put firmly in their 
place with the launch of a phone that 
really does set new standards.

The most obvious change from earlier 
versions is the new design. The larger 
screen makes for better usability and the 
retina display that has gone down so well 
on the latest iPad, gives a vastly improved 
viewing experience that makes the most of 
the 8MP iSight camera. All of this has been 
achieved by making the phone longer but 
not any wider so it’s still easy to use with 
one hand.

The iPhone’s dimensions may have grown 
but that does not mean that it is any bulkier 
than before. In fact at 18% thinner and 20% 
lighter that the iPhone 4S, the 5 will be 
easier to handle and far more comfortable 
in your trouser pocket.

Apple has also made a great deal of the 
iPhone’s connectivity, particularly its 4G 
capabilities but this is not the end of the story. 
The iPhone 5 operates dual-band 802.11n wi-fi 
connectivity, which in conjunction with the all 
new A6 chip, makes downloading far faster 
and streaming video, far more accessible. 
If you’re worried that all this improved 
technology means that you’ll have the iPhone 
on charge all the time, then stop worrying 
now! iPhone 5 comes with a new battery 
design that gives up to 8 hours of talk time 
and up to 10 hours of video playback.

There’s no doubt that the iPhone 5 will be 
hugely popular in Jersey, as it is proving to be 
around the world. Sure will be working hard 
to get them in stock as soon as possible. 

IF YOU’D LIKE TO REGISTER 
YOUR INTEREST AND RECEIVE 
ADVANCE NOTICE OF WHEN 
THEY’LL BE IN STOCK, PLEASE 
POP INTO OUR STORE ON KING 
ST OR SIGN UP ONLINE AT 
WWW.SURECW.COM

The Xperia Tipo is the latest addition to the 
Sony Xperia family. An entry-level Android 
smartphone, it is all about making life 
easier, and a number of its features ensure it 
does just that. 

With its dedicated set-up guide it makes 
downloading apps, browsing the web, 
sharing pictures or listening to music 
simple and all of this is only a click away 
from the home screen making it e#ortless 
to find.

Running on the latest Android platform 
Android 4.0 Ice Cream Sandwich, it makes 
using the web quick and easy on the Xperia 

Tipo and with Wi-Fi and Bluetooth, web 
access and content sharing is also foolproof. 

With all this freedom to browse however, 
this is where the data usage app comes in 
handy. It allows you to set your data limits 
so you can make sure you never spend more 
than you want to, leaving you worry free 
when browsing online.

The Xperia Tipo is a small phone at 103 
x 57 mm in size, which fits comfortably in 
your pocket and won’t weigh you down. The 
3.2” scratch-resistant glass display screen 
is adequate for outside viewing and the 
3.2MP camera is great for snapshots and 
video. The rubber coating on the battery 
cover also adds to the well thought out 
design as it makes it much easier to get a 
grip on the phone and allows it to be wiped 
clean keeping your phone looking newer 
for longer.

Come into our store and try it out! After all, 
it is free on selected plans.

BLACKBERRY
9380 CURVE
HANDSET ONLY £199 (RRP 
£299!). FREE ON YELLOW 24 
MONTH CONTRACT FROM JT. 

Say goodbye to keyboards, this BlackBerry 
is 100% touch screen. Featuring the 
BlackBerry OS 7, a 5MP camera with VGA 
video recording and an LED flashm Wi-fi, 
GPS support, Bluetooth 2.1, microSD 
card and NFC built in there are plenty of 
features to keep you connected.

Light in the hand but with a quality feel, 
it measures just 109 x 60 x 11.2mm and 
weights a mere 98g. An optical trackpad 
features in the centre of the bottom array 
of feature buttons to help you navigate the 
9380 Curve’s bright, crisp 3.2 inch screen 
which o#eres excellent viewing angles.

With an 806MHz processor and 512MB 
of RAM it won’t set the world alight but is 
more than capable of multitasking whilst 
you attempt to go about all of your daily 
tasks, so no need to worry!
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SONY XPERIA GO 
NOW AVAILABLE FREE AT AIRTEL-VODAFONE 
ON SELECTED PLANS

The Sony Xperia Go is a tough phone to crack and living up its 
name, it’s a smartphone you can take places without worrying about 
the perils of everyday life which may befall it!

The handset is IP67 certified, which means it has achieved the
industry standard IP rating for protection against dust and water 
immersion. In practical terms, this means it is dust-proof and 
can be submerged in up to 1m of water for as long as 30 minutes 
without damage, which covers you in situations few other phones 
would. Under pressure, the Xperia Go produces no unwanted 
flex, bending or worrying creeks and the scratch resistant screen 
coating further protects the phone from undesirable consequences. 

Traditionally more durable handsets have been designed to 
withstand the forces of nature but have lacked aesthetic quality 
however despite the Xperia Go’s tough credentials, the phone 
itself is slim and compact at just 111 x 60.3 x 9.8 mm in size.

The Xperia Go features a 3.5” touchscreen display which is powered 
by Sony’s Mobile Bravia Engine, which results in good brightness 
and is perfect for web browsing, checking emails and sending texts. 
It also boasts a 5MP fast capture camera which goes from sleep 
to snap in just over a second and the 1Ghz dual core processor 
ensures a super fast performance online.

Come into our store and try it out. After all, it is free on selected plans.

The power of Google Chrome 
on any TV!

Providing easy access to online content, Google Play 
apps and games and allowing you to explore the 

web from any television, this little black box is full of 
features and includes an easy to use remote so that 

you can enjoy browsing from the comfort of your sofa.

Featuring a touchpad on one side and a keyboard on 
the other, the remote will also control the rest of your 
home entertainment system so everything is in just 

one flexible, functional and convenient place. It even 
includes a motion sensor for use when playing games!

Connected to your home wi-fi, you’ll not only be able 
to access a world of online audio and video content 

through the internet but can also stream music, 
movies and photos from any laptop, tablet, iPod, iPad 

or Android smartphone sharing your wi-fi network 
to create a world where everything works together in 

perfect harmony.

Sony NSZ-GS7
£169.99

Beyond Computers
Gadget of the month

Jersey Electricity Powerhouse : 505460 
Don Street : 510010

FREE HEADPHONE OFFER WITH 
SONY’S XPERIA TIPO FROM JT
HANDSET ONLY £119, FREE ON YELLOW 24 MONTH 
CONTRACT FROM JT.

Purchase a Sony Xperia Tipo from JT at the handset only price as 
well as a £10 top up card in store and receive a free pair of Sony 
MK200 headphones worth £39.99.

Look, that’s them there - the 
perfect accompaniment to
 the tiny Android handset.

What are you waiting for?
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INTRODUCING:

Al Fresco Bandits are the new 
kids on the musical block… 
Following their win of the Battle 
of the Bands, Gallery caught 
up with the kids who rocked 
JL2012 and got the lowdown 
on how the whole day went. So, 
without further delay, we take 
great pleasure in introducing you 
to Jamie (drums), Chad (bass), 
Eleanor (guitar and vox), Michelle 
(keyboard and vox) and Kim 
(guitar) of the freshest upcoming 
Jersey band, Al Fresco Bandits - 
A group of eclectic mini rockers 
who have only been playing 
together for 3 months! We’re 
very excited to see how things 
progress for this band brimming 
with talent and enthusiasm…
   

How did it feel to play to such a large 
crowd at JL 2012?
It was brilliant. None of us have ever played on 
such a large scale before and we didn’t even 
expect to win BOTB; making it even more 
exciting. It was strange playing in front of such 
a large audience, most of whom we didn’t know 
– which was a change, as our previous audiences 
were mainly made up of our mums. 

What was the most memorable part 
of the day?
Well, even though the performance was 
fantastic, being asked for our first autograph 
was pretty cool! It was also Kim’s first Jersey 
Live and I doubt any of us would’ve guessed 
that the first time she’d go she’d be playing. All 
in all, it was a great weekend.

Did you get to meet anyone interesting?
Well we met our good buddies Rizzle Kicks, who 
declined our request for a photo. But we went 
on stage whilst Maverick Sabre was performing; 
it was surreal to see such a massive audience. 
Not they were ours.. Elle also met Nina Nesbit, 
which was very exciting! It was also amazing to 
see some of our favorite musicians, including 
the Stranglers and Alex Clare (So much so, that 
we’re now covering one of his songs!) 

What’s next for Al Fresco Bandits?
We’re performing lots of local gigs, hoping to 
get ourselves out there. But we’re also planning 
on writing more of our own material, and 
releasing an EP within the year.

If you guys could play anywhere, 
where would it be?
The main stage of Jersey Live, but if we’re being 
ambitious, the moon wouldn’t be too shabby. 
But seriously, Glastonbury would be great - 
We’ve heard the moon doesn’t have much of an 
atmosphere *Buddum Tisshh*

If you could play alongside anyone, 
who would it be?
The only band we’ve agreed on together is 
Mumford & Sons, as we all have incredibly 
di#erent musical tastes. However, because of 
our breadth of musical tastes, we’d love any of 
the following, Red Hot Chili Peppers, Lenny 
Kravits, Johnny Cash, Florence & the Machine, 
Laura Marling and Morrissey. 

What sort of music will you be 
recording in the studio following 
your win?
We’re hoping to supply some of our usual 
harmony-driven-swung-alternative-blues-folk-
pop. We’re busy writing some more of our own 
material, ready to put together an EP.

Where can the Jersey public catch 
you playing and where can they find 
out more about you?
We’ll be playing some more local gigs and you 
can always check our band Facebook page 
for updates. You’ll find us at facebook.com/
AlfrescoBandits

AL FRESCO BANDITS
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NIGHTLIFE

!CON!C WELCOMES YOU TO THE CHURCH OF 
HOUSE MUSIC, PRESIDED OVER BY TODD THE GOD. 
ARE YOU A BELIEVER? 

PARTY TIMETODD 
TERRY 

!CON!C returns to mark the end of summer, 
bringing one big party indoors, within 
the stunning confines of The Royal Yacht. 

These events are eagerly anticipated for 
Jersey folk, especially those who really like to 
indulge… !CON!C events are guaranteed chic, 
music magnifique. 

Following the resounding success of their previous events, featuring the 
likes of Felix Da Housecat, Boy George, Stephane Pompougnac, !CON!C 
is back with Todd “The God” Terry. A DJ of mega proportions, Grammy 
Award nominated DJ/Producer and all round pioneer of house music, 
Todd Terry is not to be missed. 

TOUCHED BY THE HAND OF TODD…
Born 18th April 1967 in Brooklyn, New York, pioneering American house 
producer & DJ, Todd Terry is one of the producers who helped to define 
New York’s house music during the 1980s. Todd’s productions can be 
described as a varied collection of samples blending the sounds of classic 
disco, the more introspective Chicago sound pioneered earlier in the 
decade, plus plenty of hip-hop energy and sampling of piracy. 

Todd’s breakthrough slab of vinyl - and his first fully-fledged house track 
- was ‘Party People’, which he laid down in the autumn of 1987. Operating 
out of a makeshift bedroom studio that consisted of a sampler and a 
modest collection of drum machines, including the Casio RZ1, Todd laid 
down a foundation of beats that consisted of a tough, dry four-on-the-floor 
bass, a swarm of sibilant hi-hats and snares, and a loop of aggressively 
funky punched-out toms. Into this structure, which was more reminiscent 
of the locomotive funk of James Brown than the build and break of disco, 
Todd wove a series of disconnected, floating samples (including ‘Gotta 
have house music’) and rhythmic synth stabs. Disorienting yet structured, 
claustrophobic yet euphoric, ‘Party People’ became the grounding 
template for decentred, sample-driven dance, a montage-oriented art form 
that took dancers on a furious drive into the unknown. 

“There was a demand for house and I made it.” – Todd Terry
Much of Todd Terry’s early work in the late 1980s is considered 
a milestone in the development of both progressive and modern 
deep house. Todd Terry has been responsible for releasing two of 
the most respected crossover remixes of the house era: ‘I’ll House 
You’ by the Jungle Brothers and ‘Missing’ by Everything But The 
Girl by the mid 1990s. 

During the mid 90’s, the Ministry of Sound’s eponymous UK label 
released ‘A Day In The Life’, a collection of Todd Terry tracks that had 
been causing dance floor panic. That then led the way to a deal with 
Mercury Records allowing him to set up a context in which to work with 
his favourite singers and performers. The first release, ‘Keep On Jumpin’’ 
featured a vocal workout from super-divas Martha Wash and Jocelyn 
Brown, together for the first time ever. The song became a top 10 UK 
crossover pop hit and worldwide smash. Todd followed with the anthem 
‘Somethin Going On’, a top 5 UK crossover pop hit.
All the while, Todd continued to break new ground as a Producer/
Remixer. From SNAP to Annie Lennox to George Michael to Bjork, Todd’s 
mixes bridge the ground between club cool and commercial accessibility. 
In 1995, his remix for Everything But The Girl’s Missing became a 
worldwide smash, giving the British duo their first ever hit. He then rode 
the charts with mixes for Garbage (Stupid Girl), The Cardigans (Love 
Fool), Everything But The Girl (Wrong), 10,000 Maniacs (More Than 
This), Jamiroquai (Alright), The Cardigans (Been It), and The Lightning 
Seeds (You Showed Me), among others. 

Todd is one of the world’s most celebrated figures in dance music. With 
almost two decades of dance floor domination under Todd’s belt the 
quality of his productions goes from strength to strength. !CON!C party 
goers can expect a set bouncing with a mix which runs the gauntlet from 
classic house anthems through funk bombs and dirty bangers. 

In typical !CON!C fashion, a troupe of top local support DJs are on hand, 
with Craig Alder, Steve Ferbrache and Kaa San taking the reigns in the 
Main Room and DJ’s Warren Le Sueur and Simon Gasston reminiscing 
Old Skool style in Lazy Jack. A highlight in the hotel club night calendar, 
!CON!C featuring Todd Terry is to be an unforgettable night of epic 
proportions; top notch production in a unique environment for partying, 
hard.

Tickets come in two tiers - you have your standard ticket for £25, entitling 
each guest access to all rooms of the event with the exception of the V.I.P 
Area and pre event reception. Standard tickets are available from The 
Royal Yacht Hotel Reception T. 720511, Tanguy’s – T. 721949, Roulette 
Clothing – T.  638003 and White Label Records – T. 725256.
VIP tickets now sold out.

FOR TABLE ENQUIRIES, EMAIL CRAIG@
FIRETHORNPRODUCTIONS.COM 

SUBJECT TO AVAILABILITY, ROOMS AT THE ROYAL 
YACHT CAN BE ORGANISED THROUGH THEIR 
RECEPTION. CALL 720511.
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SUMMER’S OVER FOLKS, IT’S TIME TO GET SPOOKY – 
HERE’S OUR PICK OF THE BEST GOINGS-ON THIS MONTH…
CHRIS HELME 
(THE SEAHORSES)
Britpoppers of Jersey, unite! Returning to the Live Lounge after 
appearing there last year is former Seahorses frontman Chris Helme. 
Best known as John Squire’s first post-Stone Roses vehicle, The 
Seahorses were responsible for 90s indie anthems ‘Love Is The Law’ 
and ‘Blinded By The Sun’, both of which, you can bet your bottom 
dollar, will get an outing at this show. Having toured the world and 
supported the likes of Oasis, The Rolling Stones and U2, this is a 
somewhat more intimate a#air for Mr. Helme, and support comes from 
local acts Beau & James, Craig Smith and Adam Bradbury, with DJ Phi 
Foster playing indie classics all night. Sure to be a sell out.
The Live Lounge, Friday October 5th, 9pm – 2am
Tickets £9 from Roulette Clothing, Beresford St

JUICEBOXX PRESENTS… 
UTAH SAINTS
Following their hit summer event headlined by The Wideboys at 
The Live Lounge, new electro promoters Juiceboxx stage their first 
Watersplash event with the seminal British dance duo Utah Saints 
topping the bill. Influential former KLF frontman and all-round music 
industry guru Bill Drummond described them as the ‘first true stadium 
house band’, their mix of rock and electronic music and collaborations 
with Annie Lennox, Kate Bush and The Human League making them 
one of the most recognisable dance acts of the 90s. A mainstay on the 
UK club and festival circuit, they certainly know how to put on a show, 
and they’ll have more than a few helping hands in the form of support 
DJs Hannah Jacques, Danny Cockram, Ross Barron, Spim and more who perform across the 
venue’s 3 rooms. To top it all they’ll also be installing a huge laser show for the evening!
The Watersplash, Saturday October 13th, 10pm – 2am
Tickets £15 from The Watersplash and White Label, Colomberie

ROCKSTEADY PRESENTS… 
PAUL WOOLFORD
Local promoters Rocksteady return to Pure with another huge line up 
headlined by house and techno maestro Paul Woolford, who returns 
after having appeared to sell-out crowds in Jersey twice previously. 
A ‘We Love… Space Ibiza’ resident and regular at superclubs like 
London’s Fabric, Woolford is unquestionably one of the most respected 
and sought after DJs around. The likes of The Chemical Brothers, 
Erol, Alkan, Richie Hawtin and Laurent Garnier are avowed fans 
of his Detroit-inspired yet wholly original style, and his intrepidly 
experimental tendencies make him one of the most cutting-edge DJs 
operating today. With support from local DJs Dan King, Jon O’Connell 
and Ben Newman on the ground floor, and Dubsoulvibe, Woogie and Danny Booth heading up 
the Rocksteady Reggae Room on the first floor, this is sure to be an unmissable night for dance 
music connoisseurs. And a bargain at four bucks.
Pure, Saturday October 6th, 9pm – 2am
Tickets £4 from White Label, Colomberie, £6 OTD

REASONS TO BE FEARFUL HALLOWEEN PARTY
Following their summer ‘Reasons to be Cheerful’ party, the people behind the Rocksteady and 
Kidnapped nights return with a new spooky-pun-based event, the details of which so far are 
shrouded in secrecy. The word on the street, however, is that this will be the (or at least one of 
the) standout events of the Halloween weekend. Local DJs Pete De Momme, Ashley Ford, Ben 
Newman and Danny Booth will be joined by a secret headliner and live acts, in a secret location, 
and the ticket price will include a spooky cocktail or two. Admittedly, not much info to go on, but 
it’s all in the name of suspense…
Secret Location, Saturday October 27th, 8pm - late
Tickets £16 from a Secret Outlet (search Facebook “Reasons to be Fearful”)

DECADENCE BURLESQUE HALLOWEEN NIGHT
Jersey’s only regular burlesque events promoters Decadence couldn’t let a Halloween pass 
without laying on an evening of entertainment, and aided by regular Decadence burlesque dance 
troupe, London’s Folly Mixtures, this promises to be a fabulously wild a#air. Complete with 
spooky décor and a haunted house, this looks set to be a night to look amazed and look amazing. 
DJs Rich Eager and Andy Manson will be manning the decks and with only 170 tickets available, 
it’s sure to sell out soon. Booths and table bookings are available.
The Grand Jersey, Saturday October 27th, 7.30pm - late
Tickets £30 from The Vintage Tearoom and White Label, Colomberie

HOTLIST

XMAS FACTOR 
AT RADISSON BLU!

Have you been watching the X Factor 
lately? See yourself as the next Gary 
or Tulisa? Or are you more inclined 
to leap out on stage and blast a few 
numbers in front of a crowd? Either 
way, if you like X Factor, then you’re 
going to love XMAS FACTOR! 

DJ Bruce and the Radisson team are 
putting on their second XMAS Factor 
evening… Set to take place from 7pm 
on 14th December at the Radisson, it is 
a night for mingling, singing, dancing 
and prancing… It’s really good value 
too! We caught up with Bruce to get 
the lowdown on XMAS Factor…
“It’s a joiner party, by that we mean, 
it really doesn’t matter if there’s 2 or 
20 of you… We will make tables up 
of 8, 10 or 12 people and each table 
will have a chance to sing a track or 
pick an individual to sing on that 
table’s behalf… If I get some notice, 
like a week before, I can organise the 
backing track for them. It worked 
really well last year, some people 
brought along instruments, one guy 
even dressed up as Freddie Mercury 
and brought along a vacuum! XMAS 
Factor works especially well for the 
smaller o"ces’ Christmas do - If 
there’s only a few people in your 
o"ce then XMAS Factor is a great 
way to indulge in the festivities over 
Christmas within a large setting and a 
real Christmas party.”

Of course, the Radisson can’t o#er 
a record deal, or pics in the national 
papers… They can however tell us that 
prizes will be given out to the best 
performers. First prize is an overnight 
stay with dinner and breakfast at the 
Radisson, second prize is a dinner for 
two and third is a Sunday lunch for two… 

We’re loving the price of this event, 
at £34.95 it really is a steal – a night of 
entertainment alongside a delicious 
three course meal. Call 671100 to 
reserve spaces at XMAS Factor and 
rock around the Christmas tree to DJ 
Bruce and your fellow diners!
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When sitting down to pen 
a piece for this music 
section, for ‘homme’, I 

asked my Facebook friends who, 
in Jersey, they deemed to be ‘DA 
MAN’ in terms of home grown 
musical genius…

Marc Mitchell, they hollered. I had heard 
this name before, many a time, over years 
and years - whilst my musical fancies 
fluttered over the likes of Bob Dylan, Crosby 
Still Nash and Young, James Taylor, The 
Velvet Underground; anything acoustic … 
Electronic music was massive throughout 
my musical youth, yet it seemed to pass me 
by. The odd beat giving me a nudge, but 
nothing much more than that.
Marc Mitchell, however is seemingly made 
of electronic music, or at least, electronic 
music is made of Marc Mitchell. 

It was through Facebook that I introduced 
myself to Marc, asking if he’d be cool for an 
interview. He added me, I checked out his 
page; realized how much I REALLY wanted 
to interview Marc. He said yes, admitting 
immediately that he was a recluse, but I’d 
be welcome round for a cuppa and a slice of 
cake. Cake? *Where abouts are you? 

FIRST THOUGH, PING ME A 
RECOMMENDATION OF AN 
ACOUSTIC TRACK… 
So, Marc’s reply comes back dotted with 
yellow smiley faces, “haha I dont do 
acoustic m8”. He has, of course produced a 

few acoustic tracks, but as he says, he’s an 
electronic music producer. Marc’s career 
spans more than 25years. In fact, years are 
poignant as this is Marc’s 42nd and as a result, 
he deems it a special year - it’s his birthday 
over Halloween. *Happy Birthday M8! 

IAcouting the web for Marc Mitchell, I 
hit upon a treasure trove of a site, www.
marcmitchell.com - Whilst reading through 
his biography, I don a pair of headphones 
and take a listen to his acoustic o#ering, the 
track I asked for – my ears are pleasantly 
filled with Stan Getz & Joao Gilberto - Aguas 
De Marzo. Nice.

CAN YOU DEFINE YOUR 
MUSICAL ROLE IN JERSEY?
Currently I feel like the old knight at the 
end of the Indiana Jones movie guarding 
the Holy Grail; never leaving the cave of 
treasures, committed for centuries & just 
strong enough to lift my sword… People 
with talent tend to share it, its those without 
it you got to look out for, my role is to help 
save the talented & committed a lot of 
time, money and energy when, as an artist 
you start to ask certain questions about 
moving forward and my name seems to 
keep coming up in conversations… I do my 
best to make sure your boat is pointed in 
the right direction, introduce you to other 
equally as talented creatives in every field 
and o#er help, ideas and advice from 27 
years experience sailing the waters of the 
music industry on how best to get to your 
destination safely and in one piece. In the 

past I was one of the originators of the 
‘Epic house’ sound and ‘House sound of 
Jersey’, producing over 100 releases in the 
90s with local DJs appearing on countless 
record labels & gaining notoriety around 
the world. Founder of Sanctuary Music 
Technology at Fort Regent, which housed 5 
studios, DJ and band rehearsal, web design, 
printing, duplication and other media for 
local creatives in & around music culture & 
industry. My career at present focuses on 
writing and producing music and sound for 
games, media, films and adverts.
Who or what inspires you most?
Moments in songs that make you feel like 
falling to your knees and crying - when 
your heart opens at a beautiful moment 
and you feel helplessly invincible. That’s 
what inspires me in all music, capturing 
that. What inspires me in life is the nearest 
thing to it, my better half Karen and my son 
Malachi. Love is really the only success; 
nothing truly inspires more than that. 

HOW DOES SOMEONE 
FROM LITTLE OLD JERSEY 
GET INVOLVED IN MUSIC 
PRODUCTION? WHAT ADVICE 
DO YOU HAVE?
This falls in to 2 categories - 1: not 
important to make money: The answer is 
simple, get an Apple Mac computer or, 
2: yes I would like to make money: well 
start with forgetting the music production 
and getting skilled in a needed trade. I’ve 
never met a plumber or electrician out of 
work, you’ll always be busy, fit and paid 

HOMME(BRE) WHO’DA MUSIC MAN? 
MARC MITCHELL, A GURU AT 42.
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regularly. Back in my school days of 1984 
I wasn’t in a high enough set to get to do 
computer studies (on the BBCB), but I 
was working every night after school in 
a studio on one of the island’s first Apple 
Mac computers. Nowadays schools teach 
what I was doing all those years ago, unlike 
plumbing, which let’s face it, is way more 
useful. There are amazing courses out 
there to get you started, even the right 
YouTube question is enough nowadays, 
its crazy seeing something so new then, 
now having become an integral piece of 
our education culture, with 70% of local 
students studying overseas taking media 
related courses. This industry has suddenly 
become very crowded. Unfortunately since 
2000 the Internet has made all form of 
media virtually worthless, so making money 
from music has fallen very sharply into 3 
areas, 1: games 2: live gigs 3: advertising/
sponsorship. What ever you’re doing, if you 
can make sure you’re aiming with that in 
mind my only advice would be to sit up 
straight, trust me, this studio lark really 
does do ya back in.

DO YOU HAVE A FAVOURITE 
MUSICAL PROJECT THAT 
YOU’VE WORKED ON? WHY?
I have to say remixing Jean Michael Jarre 
with Stuart King as part of our Sunday Club 
Project: Working on one of your heroes’ 
new tunes was just amazing, a Jim’ll Fix It 
request come true. Our Oxygene 8 remix 
was played by Jarre underneath the Ei#el 
tower to 600,000 people for the end of 
the 1996 world cup on Bastille day, and 
broadcast on TV across the world to over 
a billion. The best of times... But the raw 
truth is that while that gig was happening, 
myself and my family were homeless in a 
leaking car, parked at the end of the airport 
runway, feeding our 4 month old son from 
a bowl of hot water that we got from Burger 
King. The dark side of the industry is real. 
To cut a long story short, as it truly is a 
chapter from a book, our young Jedi (Marc 
Mitchell), ran into a rather nasty sith lord 
manager who had had plans all along to 
use this source of creativity for his own 
evil monetary benefits… It all got a bit 
“Empire Strikes Back” to be honest, but we 
survived and found Sanctuary, Sanctuary 
Music Technology to be precise. This is my 
favourite music project ever. After needing 
to find storage for all the studio equipment, 
we had inadvertently found a base for the 
thriving music scene that had grown out of 
its basement & bedroom beginnings & into 
the east bastion of Fort Regent. Sanctuary 
brought so many talented people together 
at the right time. We did something 
incredible there that has led to so many 
great and inspiring things. Just being able 
to make that happen against all adversity 
will always make me proud. The people 
that found each other there have now 
become family. We were the most requested 

Trident work experience position ever, and 
I truly believe everyone that came through 
those massive white dungeon doors had 
definitive changes made to their lives and 
careers because of their involvement. When 
Sanctuary opened, people needed space, 
volume & collaboration. It was open until 
2006 by which time all you needed was 
a laptop & an internet connection. It had 
fulfilled its purpose, so the doors closed. Up 
to current day, every job I do I treat as my 
best project ever. I used to get excited when 
my tunes were on Radio 1 at the weekend, 
now it’s my music and sound on adverts 
between X Factor, Big Brother or the FA cup 
final I really get o# on.

If you could work with anyone in the world, 
alive or dead, who would it be and why?
“Pop”- ular music is made up of 3 facets, 
youthful talent, changing attitudes & 
music technology. Every artist, electronic 
or acoustic, is subject to the equipment 
they record with and the first to use 
these techniques or equipment tend to 
be innovators or pioneers in their genre. 
Whether it’s a particular pick up, amp, 
guitar, mic, synth, plug in, compressed, 
desk, e#ect; it all adds up to a very coloured 
sound. So because of this I have to also add 
‘when’ to the question criteria to make it a 
little more specific. 

I would have loved working with (then) 
Walter (now) Wendy Carlos, on the 
‘Switched on Bach’ album in 1969. You 
might be more familiar with her work on 
the films Clockwork Orange, The Shinning 
or Tron. Before Carlos, electronic music was 
just an arty noise, no one got it. Switched 
on Bach as the backdrop to man landing on 
the moon for the first time subconsciously 
threw open the cathedral doors of 
acceptance and finally gained the world’s 
approval. I’ve been privileged to have a 
couple of email conversations with her (now 
73) and all I can say is that she truly is one 
of the last musical masters left in this realm. 
Only history will see just how important her 
work has been.

Another would be Trevor Horn mid 80s 
making the Frankie goes to Hollywood 
‘Pleasure Dome’ album, stamped in time 
with the new SSL console sound and a ton 
of brand new technology, the best hardware 
and synths got just as the computers really 
took over - a great time in music technology 
that made this album sound just incredible.

I would have liked to have visited 
Elizabeth Parker while she was making the 
transporter sound FX for 70’s BBC scifi 
classic, ‘Blakes 7’ and say, “don’t ever use a 
cymbal for a teleporter sound, they’re going 
to shut the radiophonic workshop down if 
you do stu# like that”…

I would also have loved working with 

Giorgio Moroder and Donna Summer on ‘I 
feel love’, but I think I might have just kept 
my mouth shut & boogied with the master…

WHAT’S YOUR VIEW ON 
JERSEY’S MUSIC SCENE?
The local music scene is like water being 
poured into a sink with no plug in. All 
perfectly usable but ends up leaving the 
sink to head to the ocean. This is why 
Jersey finds it so hard to define or hold on 
to culture. Jersey needs to put the plug in 
& create its own territory for music, movies 
& media in the same way it does for money. 
Each year millions leave the islands, paid 
out by pubs, clubs, shops and restaurants 
that all need to pay a license to play music. 
And all this money goes to the UK MCPS, 
which is where royalties are distributed 
to artists around the world. The 20% this 
controlling body takes from all money is 
used to pay for all the arts funding in the 
UK, universities, festivals, movies, building 
of venues, galleries & its own running. As 
Jersey has never benefited from this one-
way system, I think its time Jersey made 
a change to keep 20% of the money that 
leaves it & out of thin air Jerseys arts would 
have more money every year for funding 
than they would know what to do with. 
This is what New Zealand has done, where 
it has the best arts funding in the world, 
totally self su"cient & thriving. NZ radio by 
law has to play 12% locally made music, so 
those artists get royalties & exposure from 
their performance. Not only that, but like 
banking, if Jersey had its own music/movie 
publishing territory it would mean every 
media company in the world would want/
need an o"ce here to take advantage of the 
same benefits all the banks & corporations 
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do. We would have work for that 70% of 
students with art, music & media degrees 
returning to the islands. I have long 
believed that the worlds’ music & media 
industry could exist here with equal income 
& work that banking & financing currently 
brings in to the islands. All we need is our 
own territory & all of a sudden the Jersey 
local music scene could be one of the most 
profitable in the world & no-one would have 
to go anywhere.

ARE THERE ANY LOCAL 
ARTISTS YOU’D LIKE TO GIVE 
A SHOUT OUT TO?
The Sanctuary veterans - Scott Nixon, 
making music for Quicksilver & Nike. 
Lee and Robin, the Terminal State crew, 
now with their own label Vanguard. The 
cryptically calm Warren Le Sueur now 
Jersey Live. Jon Leverrier & Dan Sharpe the 
kings of site & social, Will Luis now London 
product manager for Apple. Michael 
Hooker DJ & RE: Sound label owner. Rene 
& Krisp for being there & positive from day 
one, Stuart King & Paul Mac my partners 
in dance floor crimes. Sean Henstridge for 
his life’s service repairing all the islands 
music technology. DJ Spim with 8 years 
of consistent Sub-factory radio shows 
under his belt. Nick “Hard wood” Le Bon. 
DJ Nelson - the only real working DJ in 
Jersey. All that “Baked Beats”, “All mixed 

up’s” Mark & Martyn. The Sanctuary 
Trident students, Sam Falle now recording 
at Gilbert O’Sulivan & Ray Hedges studios. 
Nathan C currently touring the world with 
Ministry of Sound, Richard Delph - Core 
Development & still way ahead of us all, 
sat on a beach with his laptop in Thailand. 
Many colours make a rainbow, & what a 
beautiful sight it is ;)

WHATS ON THE HORIZON FOR 
YOU IN THE COMING MONTHS?
Its been a busy year so far & it gets busier 
as we get near to Christmas with adverts & 
composition for campaigns for early next 
year. There’s a lot of work lined up, including 
work for RBS & next year’s FA Cup music. 
But the most exciting on the table at the 
moment is possibly scoring music & sound 
for an American movie called ‘Dutch Kills’. 
The directors are after a very ‘Scar Face’, 
‘Drive’, Giorgio Moroder feel & its just going 
to be so much fun. I’ve just finished the 
trailer for them & I cant wait to share it with 
people; it looks & sounds fantastic. Also 
over the next few months I’m focusing on 
splitting my artistic persona & professional 
sound services into separate entities. The 
new artist music I do will come out under 
the ‘Music for Spaceships’ guise just to keep 
my toe in the dance/electronic music release 
pond. I get asked weekly by DJ’s & labels 
to do remixes & releases but in the current 

pirate-able climate, there’s just no profit 
unless you’re a DJ with a gig at the end of 
it. I still like to get 1 or 2 releases out a year 
though, to keep my hardcore fans happy & 
show these youngsters how its done. The pro 
audio & music for media is moving under 
the ‘Thunderbird5.com’ banner. This is like 
an emergency service for broadcast audio. 
I always loved the fact that Thunderbird 
5 monitored all the worlds’ broadcasts & 
Scott Tracy would sit up in space listening 
& recording it all, I’m a bit of a sci fi nut & 
I love the idea of a production company 
in trouble somewhere in the world saying 
“Call Thunderbird 5”, international rescue 
of audio. This o#ers a 24 hour a day drag & 
drop solution to agencies, games companies, 
independent broadcast & production 
companies in emergencies, whether needing 
music, mastering for broadcast, preparation 
for other territories or languages, sound fx 
& foley, editing voice overs, full sound mix, 
5.1 surround or fully original orchestral 
links, basically anything that gets in your 
ears that ends up on game, radio, big screen 
or TV. With this I can pool together a few 
of my friends around the world doing the 
same thing & together o#er world class 
post production audio solutions as well as 
a few composers to choose from. Artists & 
business tend not to mix too well, so I’m 
looking forward to separating this double 
creative life into two more focused elements.

BUT THE RAW TRUTH IS THAT WHILE THAT GIG WAS HAPPENING MYSELF AND 
FAMILY WERE HOMELESS IN A LEAKING CAR, PARKED AT THE END OF THE AIRPORT 

RUNWAY, FEEDING OUR 4 MONTH OLD SON FROM A BOWL OF HOT WATER THAT 
WE GOT FROM BURGER KING. THE DARK SIDE OF THE INDUSTRY IS REAL.
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Show your 
colour.
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PAPARAZZIPAPARAZZI AT KOKO & KAS BAR

www.gallery.je/store

Standard or American Apparel Cotton
Block or premium print finish 

men or women
Because it’s Summer and it’s still raining...



WHY STOP JUST BECAUSE THE NEIGHBOURS SAY SO?

DEFINE YOUR OWN LIMITS
SILENT DISCO HEAPHONE RENTAL FROM £1.75 PER PAIR (BASED ON 400 PAIRS)
SEE GALLERY.JE FOR DETAILS OR CALL 811100 TO MAKE A RESERVATION
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SILENT |sīlənt|
adjective

DISCO |diskō|
noun (pl. discos)
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Bellezza
A stunning new salon situated in the recently 
renovated St Brelade’s Bay Hotel. We offer a 
wide range of treatments from essential beauty 
maintenance to more indulgent body treatments. 
Indulge yourself with our professional team in 
luxurious surroundings. Open 7 days a week 
(including 4 evenings).

T: 639393
E: beauty@bellezzajersey.com

Matisse Hair & Beauty Studio 
All our beauty treatments are now bespoke and 
tailored to the needs of each individual client. 
We offer professional, affordable treatments and 
advice coupled with traditional beauty therapy 
techniques. We specialise in non-surgical face 
lifting. Highest quality service since 1982.

La Neuve Route
St Brelade
JE3 8BS
741731
www.matissehairbeautystudio.co.uk

Harbour Gallery 
The largest contemporary art and craft gallery in 
the Channel Islands: exhibiting and selling work 
of over 800 local exhibitors. Stockists of art and 
craft materials, textile materials in the shop “Sew 
and Sew” and knitting yarns and accessories 
in “Knit Wits”.  The Harbour Gallery is home to 
“Evolve” showcasing one off fashion designs from 
Jersey. 

Harbour Gallery
Open 7 days a week 
10.30am – 5.30pm 
Tel: 743044

RIO • HAIR • BEAUTY
Rio conveniently situated in the heart of St Helier, 
this dynamic salon has something for everyone, 
quality hairdressing and beauty services in modern 
contemporary surroundings. A great retail shop for all 
your hair/skin cleansing and conditioning needs, our 
knowledgeable staff have the answers. 

RIO • HAIR • BEAUTY
Tel 734458
55 Halkett Place, St Helier

Pebble Boutique/Home/Baby
Always packed full of beautiful things you want, 
with Scandinavian & French influences through the 
ranges, Pebble Boutique, Home & Baby is located 
across two stores on Jersey’s quaint Market 
Street.  You’ll find our homeware, gifts & baby in 
one store, and ladies clothes & accessories just 
across the street.

Tel: 769333 or 736449
www.ilovepebble.com 
5, & 12-14 Market Street, 
St Helier 

Manna
Manna is a relaxed laid back store that stocks the 
hard to find fresh designer labels that have been 
selected for their individuality and fashion for-
ward design including: By Malene Birger, Ameri-
can Retro, Bllack Noir, Hoss Intropia, Rutzou, 
Patrizia Pepe, Handwritten, Ba&Sh, American 
Vintage. Velvet, Graham & Spencer as well as top 
end denim by True Religion and J Brand. New for A/W 
2010 - Won Hundred and Lolly’s Laundry

Manna
Tel: 619985
7 West’s Centre

To Have Or To Hire
Austin Reed is synonymous high quality tailoring 
and luxurious fabrics, and Q Hirewear is no 
exception. Perfectly suited for weddings, the 
beautiful range of classic morning suits, tradi-
tional tails, waistcoats and accessories will make 
you look and feel your best on your ‘big day’.

31-33 Halkett Street, St. Helier, 
Jersey, JE2 4WJ
tel: 629797
www.austinreed.co.uk

ChiChi  Boutique 
If you’re looking for a fun shopping experience 
then come join us at ChiChi in St Aubins. 
Surrounded by our colourful decor & chilled 
atmosphere, offering you plenty to inspire your 
wardrobe for this season! Collections from our 
favourite labels Twist & Tango, Custo Barcelona, 
MiH Jeans, Urban Code, by Second Female, Yerse, 
& Charli. New for SS11 Evil Twin, Black Orchid 
Denim, Skunk Funk & Nation Ltd.

St Aubin
490021
Mon-Sat 10am-5.30pm
Sun 12.30pm-4.30pm

Creme
Welcome to Creme the exclusive ladies’ boutique 
in the heart of St John’s village. Creme is the 
out of town established boutique with plenty of 
parking. Creme have exclusivity on many brands 
such as Elisa Cavaletti, Joseph Ribtoff,  as well 
as stocking well known designers such as Gerry 
Webber, Basler and many more. Our hours of 
opening are as follows:

Creme
01534 862603
Mon - Saturday 9.30am-5.00pm
Wednesday      10.00am-5.00pm  

FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL TRACY ON 07700 811104
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Roger Baudin
Tel: 861756

Design Dimensions
La Route du Mont Madot, St John
862979

Roger Baudin Upholsterers 
& Curtain Makers
We design and re-upholster furniture including 
chairs, sofas, headboards and more. These can 
be made to your design and specification. Our 
skills also include making loose covers, cushions 
and arm caps.  A long established company with a 
professional, customer friendly service. Whatever 
your needs we will try our very best from; 
loose covers, foam cut to size and curtain poles 
supplied and fitted. 

Design Dimensions
Design Dimensions Ltd has been in business for 
28 years specialising in commercial and domestic 
contracts,We design, manufacture and fit from
one-off desks and tables to full fit outs of kitchen, 
bedrooms, bathrooms and libraries.We have fully 
refurbished pubs, nightclubs, restaurants and
rental shops.  We also have a wide range of solid 
surface worktops including Corian, Hi-Mac and 
Avonite.

David Hick Interiors
Leading the way with interiors and home design, 
the new showrooms are full of inspiration.
Products for every room in your home, including 
bespoke and affordable kitchens by Edwin of 
Loxley, tiles by Fired Earth, AGA and AGA cookshop.  
Rolf Benz, Hulsta, Curtains, Natural Flooring, acces-
sories… and so much more!  

David Hick Interiors 
Carrefour Selous 
St Lawrence
Tel: 865965 
Open Tues to Sat 9:30am to 
5:00pm

10-14 Beresford Street 
St Helier, Jersey 
Tel: 01534 769320 
www.IQJersey.com

IQ 
Your local Apple experts. Get the full Apple 
experience right here in Jersey. All the latest Apple 
computers, iPods and iPads now with training in 
store! Join the revolution and test drive one today. 

Open New Horizons
Why not take full advantage of the outdoor space 
you have. Don’t be shut in! Don’t be closed off!
Folding sliding doors can be used in a whole 
range of applications, from Terraces to Orange-
ries. Modern Living at its best.

Affordable Windows
Tel: 01534 747858
info@affordablejersey.co.uk
www.affordablejersey.co.uk

AFFORDABLE 
JERSEY

Looking for something a bit different...?
The Gooseberry Bush - your one-stop Clothing & 
Lifestyle store! Clothing collections from Lauren 
Vidal, Gabrielle Parker with Jewellery, shoes and 
accessories to compliment. Gifts and Interiors 
from all over the world. Gorgeous babywear, 
comforters and keepsakes, including the popular 
East of India gifts.

The Gooseberry Bush @Rondel’s 
La Rue du Haut de l’Orme,
Trinity. Bus Route 25

Tel: 726224

fashion 
beauty

appetite
culture 

business
travel

hardware
sport

St Ouen’s school of dancing 
St Ouen’s school of dancing offer children’s dance 
classes in St Ouens and St Clements for ages 3-18 
years. NEW CLASSES STARTING IN SEPTEMBER 
ST OUENS: Beginners Modern and Tap from 5 years 
Baby Ballet from 3 years
ST CLEMENTS: Baby Ballet from 3 years

St Ouen’s School of Dancing 
Tel: 01534 485218
Contact Carol Hurry
dancing@stouens.com

Providing robust credible business 
education for your success
JIBS has a reputation for excellence in meeting the 
island’s learning and development needs for all sectors 
of the business community. 3 Degrees • 28 Professional 
Qualifications  • 10 Certificated Awareness Programmes • 
CPD Plus • 40 Short Courses • e-Learning •  In-company 
Training Solutions

tel: 816338
www.jerseyibs.com 
12/13 Caledonia Place,  
The Weighbridge, St Helier

KL-SOLUTIONS
enquiries@kl-solutions.je
www.kl-solutions.je

Tel: 07797 912 520

Protect your identity & the environment
With Identity Theft being more commonplace now 
is the time to act to avoid it happening to you. 
KL Solutions provides a bespoke collection and 
recycling service of your confidential information 
to ensure your protection from financial and 
reputational loss.
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REAL Professional Tools
L.C. Pallot & Sons Ltd. carries an extensive range 
of hand, power and air tools, air drills, sanders, 
blow guns, spray guns, impact wrenches and 
sockets, spanner, plier and screwdriver sets, 
cordless drills, angle and bench grinders and cut 
off saws!  If L.C. Pallot & Sons Ltd. does not have 
your desired tool in stock, our staff will happily do 
what it takes to order it in as soon as possible.

Unit 6, Clos du Marais
Rue de Bechet, Trinity
01534 863888
www.lcpallot.je

Complete groundwork solutions 
JB offer all aspects of ground works including; 
drainage, excavation, landscaping, slab formation, 
concrete foundations, brick paving & concrete works. 
We offer reliable, efficient and affordable machinery 
hire using the most up to date equipment. For free 
estimates and competitive rates, call James to 
discuss your requirements.

Get your garden in order
At CAF we supply the full range of Efco Garden 
Machinery from Hand Tools to Compact Tractors.  
We service and repair all makes of garden machinery 
at our fully equipped Engineering workshop. Our 
rates  are ompetitive, we can collect and deliver, 
ensuring a fast and efficient service.

JB Groundworks Ltd
01534 482108
07797 818032
james@jbgroundworks.com

C A F Engineering Ltd 
Lyndale, Augres Trinity
Tel: 01534 863900 
enquiries@cafengineering.com

Belldrains - The Drainage Specialists 
(Formerly Dyno-Rod) We have been clearing drains 
in the island since 1968 and are able to undertake 
all of you’re requirement with regard to drainage 
including DRAIN CLEARANCE, HIGH PRESSURE 
WATER JETTING, C.C.T.V. INSPECTION SURVEYS
DRAIN REPAIR AND REPLACEMENT, ADVANCED 
(NO-DIG) DRAIN LINING TECHNOLOGY, RE-
ROUNDING AND LINING OF PITCH FIBRE PIPES
JET-VAC TANKER SERVICES

Le Petit Fosse
St Ouen,
01534 485000
enquiries@belldrains.com

Sewage and Effluent Systems
Bellpumps are Jerseys leading Specialist Water, 
Waste Pumping and Treatment Engineers with 
over 30 years experience with all types of systems 
around the Island. The Company designs both 
commercial and domestic systems specifi-
cally for the clients individual requirements. All 
Installations systems can be complete with fully 
automatic controls where required. 

bellpumpsbelldrains
Le Petit Fosse
St Ouen,
01534 485555
enquiries@bellpumps.com

Les Greffes Landscapes
If you’re looking to landcape your garden and require 
decking, fencing, pergolas or bridges look no 
further than Les Greffes. Les Greffes Landscapes, 
is a Jersey based company that  offers customers a 
quality, bespoke service to help you make the most 
of your outdoor area and enhance your home.based 
company that  offers customers a quality, bespoke 
service to help you make the most of your outdoor 
area and enhance your home.
Les Greffes Group Limited 
01534 860795
Michael@lesgreffes.com
www.lesgreffes.com

FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL TRACY ON 07700 811104

Broken Screen!!?
iPod, tablet, laptop & smartphone repairs and modifi-
cations.  Our main focus is to provide all of our custom-
ers with a truly satisfying customer service.  We take 
pride in our high level of customer service and repair 
experience - therefore we provide same day turnaround 
and even free collection and drop off to your work 
place. Give us a call, email or visit us online. 

Phone 01534 527999
Email AandE@phonedoctor.je
www.PhoneDoctor.je
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Daghorn Motors
Established in 1957, Daghorn Motors is a company with 
a deserved reputation for supplying quality used and 
new cars at realistic prices. Being based in the Channel 
Island of Jersey and the U.K. we are in the envyable 
position of having a constant source and supply of low 
milage used cars, from Fiats to Ferraries,  available 
to us. 

Daghorn Motors 
9 Great Union Road, St Helier
01534 870393 
077977 15820 
enquiries@daghornmotors.co.uk

Alternative Motorcycles
La Route du Marais, St Ouen
01534 482261
altmcs@hotmail.co.uk

Want to go faster?
Offering a full range of diagnostic, repair and 
maintenance services as well as specialising in 
performance upgrades, Sports & Racing Motors in 
Trinity also have a 4WD dyno.
We specialise in Japanese performance cars, but 
are able to carry out work on all manner of vehicles 
- contact Rui to find out more.

Sports & Racing Motors
Tel: 01534 869629
Unit 8B, Rue de Bechet, Trinity
sportsracingmotors@hotmail.com

Soundwave Surf Shop
Jersey’s Core Surf Shop, run by dedicated Jersey 
Surfers since 1978. With street parking on the main 
road to the beach, pop in for last minute wax and check 
out the latest from Hurley, Dephect, Da Kine, Astrodeck, 
FCS, Body Glove, LSD Surfboards, JS Surfboards, Glen 
D’Arcy Surfboards, VS & NMD Bodyboards!

Soundwave Surf Shop
La Rue De L’eglise, St. Peter
01534 485799
www.soundwavesurfshop.com

Mont a la Brune, St. Brelade
Tel: 07700 37 085
gcmhoy@googlemail.com
http://www.jsmc.co.uk/about-the-clinic/pilates/

Lyndale Sports
tel: 862411
Open: Mon – Sat 9am – 5pm
Follow the signs on Trinity Hill (A8)

Pilates at Jersey Sports Medicine Clinic
JSMC offers individual and small group Pilates 
sessions. Pilates is a safe and effective exercise 
system which improves strength and flexibility 
regardless of age or ability. With the added benefit 
of working with other specialists at the clinic, clients 
can expect specific and personal Pilates training.

Need school uniforms 
We are now also stocking the complete uniforms for 
De La Salle and De la Salle Prep, Le Rocquier, St 
Saviour, Rouge Bouillon and Janvrin, along with JCG, 
JCG Prep,.Bel Royal, D’Auvergne, First Tower, Grands 
Vaux, Haute Vallee, Hautlieu, Helvitia, St George’s, St 
John, St Lawrence, St Martins and Trinity. Visit our 
web site www.lyndalesports.com for all your uniforms, 
accessories and embroidery at your leisure. The only 
dedicated uniform specialist in the Islands.

SPORTS&
RACING

MOTORS

Alternative Motorcycles
We are the only motorcycle shop for the Sinnis bikes 
in Jersey, and we sell both new and secondhand bikes 
of all makes and models, we are also able to offer a 
restoration service. We have a breakdown/recovery 
service and our shop in St Quen caters for both 
parts,accessories,helmets, clothing and luggage. We 
are opposite the St Quen village car park so plenty of 
free parking available. For all your needs just pop in and 
see us or give us a call.

Deveau Commercials 
Deveau Commercials Ltd are the sole Channel 
Island agent for Toyota Materials Handling 
equipment. All types of forklift trucks, pallet trucks 
and attachments for sale or hire. Spare parts 
stocked for Toyota Forklifts, and an all makes forklift 
spare parts service is available.

Deveau Commercials Limited,     
La Rue de Bechet, Trinity
865940 |  07797 726639
deveauworkshop@gmail.com

fashion 
beauty

appetite
culture 

business
travel

hardware
sport
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Rosedale Stores
Gorey Village
Open Monday to Saturday
8.30pm - 5.45pm

Dry cleaners that bring a smile
Marily and Dalila at smile laundry have a 
fantastic service for busy people on the go. From 
Wedding dresses, ball gowns, soft furnishings, 
curtains,laundry service, wash and Dry, Ironing 
service, Shirts, duvet and pillows, Blankets, 
Bedspreads, Horse blankets, Ski clothes almost 
anything that can be laundered. We also have a 
professional alteration service, pop in or give us 
a call.

Smile Dry Cleaning
Gorey Village
840797
Monday,Tuesday,Wednesday,Friday  8am-5.30pm
Thursday and Saturday 8am-12.00am

Finest Independent Butcher In Jersey 
The Village Butcher in the heart of Gorey Village 
is The Finest Independent Butcher in Jersey. 
Proprietor Brendan Hickey prides himself on Top 
quality Beef, Pork and Lamb and in addition to all 
that provides the highest selection of most quality 
products that you expect from an experienced 
village butcher.  All major credit cards accepted.

An Aladdin’s Cave of surprises 
Cooked meats, bacon, olives and around 24 different 
types of cheese – all cut to your requirements in 
our delicatessen. Many organic products. Fairtrade 
Products: tea, coffee, cocoa, chocolate, muesli, etc. 
Wines & Spirit, Christmas: Cards & gift wrap, candles, 
a delicious range of chocolates, biscuits . Many grocery 
lines not generally available elsewhere. Grandma 
Blampied’s Home-Made Christmas Puddings:  
Advance orders taken.

Maison Gorey Hotel 
The restaurant at the Maison Gorey Hotel has an 
established reputation for delicious food at very 
affordable prices. Traditional Madeiran espetadas 
along with fresh fish speciality dishes , pastas and 
steaks , plus a wonderful wine list make dining 
a pleasure. If you’re planning a function , party 
or Christmas party , whatever the occasion , do 
check out the superb facilities. The bar/ function 
room  has a dance floor, stage area and gorgeous 
comfy sofas Also we offer evening meal for non-
residents  from 6:00 pm until 9:00 pm and Sunday 
Lunch from 12:00am - 4:00 pm

The Village Butcher
Mathew House, Gorey Village  
Open Mon-Fri 7:30am-5:30pm
Sat 7:00am-5:00pm. Closed Sun

The  
Village 
Butcher

The Village Butcher

Eclat
Gorey Village Main Road, Grouville, 
Tel: 840511

FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL TRACY ON 07700 811104

FULL COLOUR 
ANNUAL 
ADVERTISING 
FROM £43 PER 
MONTH
CALL TRACY 
ON 07700 
811104

For Beautiful Gardens...
Speak to Andrew Le Maistre. Also stocking a 
wide range of sheds and outbuildings as well 
as offering every aspect of garden clearance, 
creation and care. A family run company, all work 
is professionally undertaken to meet the highest 
standards and guarantee longevity of the finished 
product whether it be for domestic, commercial 
or retail premises. 

Andrew Le Maistre 
Landscapes
T: 01534 867021  
T: 07797 729123

Andrew Le Maistre 
L A n d s c A p e s

 

Beatiful things
If you’re looking for unique and beautiful gifts, you 
should pop into Eclat next time you’re in Gorye. They 
have just received delivery of their new Autumn bags 
and beautiful new scarves. Their winter range of 
baby and toddler outfits has also just arrived. Call in 
and join their mailing list for Christmas ideas. 
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Fancy winning a meal for two at 
a restaurant of your choice? 
Just join our facebook page. 
www.facebook.com/appetitejersey

Choice Properties
 620620
 www.choicejersey.com 

Crespel Properties
 625569
www.crespel.co.uk

Dandara
 789900
 www.dandara.com

Edge Cox Peel & Wilson
 877977
 www.ecpw.co.uk

Le Gallais
 766689
 www.legallais.co.uk

Gaudin & Company
 730341
 www.gaudin.je

Indigo Estates
 639955
 www.indigo.je

ND Estates
 629009
 www.ndestates.com

Maillards
 737293
 www.maillardsestates.com

Red Properties
 710710
 www.redproperties.je

Savills
 722227
 www.savills.je

Flat Fee
 766667
 www.flatfee.je

ESTATE AGENTS

ÁDWfee.je
6HOI�6HUYLFH�3URSHUW\�6DOHV

EDGE
COX
PEEL
WILSON

Estate Agent Directory

Appetite began when we 
couldn’t find a local restaurant 
guide that would tell us when 
all our favourite places were 
open, and what was on the 
menu.  So we decided to write 
one ourselves.  

The fourth edition of Appetite is out 
now and has all the key features you love 
about your food annual – easy to navigate 
sections, sample menus and clear contact 
details as well as a few extra tasty tidbits 
like interviews, features and special o#ers 
and giveaways for Appetite readers.  

Brand stockists

/L`�ILH\[PM\S�

Don’t forget to tell them you saw 
them in Gallery!  They may give you 
something extra... 

YSL 
FEELUNIQUE @ AU CAPRICE  732380

GUERLAIN
VOISINS  837100

LANCOME 
FEELUNIQUE @ AU CAPRICE  732380

ESPA
THE GRAND  288450

GUERLAIN
VOISINS 837100
DE GRUCHY 818818 

DERMALOGICA
RIO HAIR AND BEAUTY      734458
BELLEZZA 639393

ESTEE LAUDER
DEGRUCHY 818818               

GELAIRES
GELAIRES 730163

ONLINE
BUMBLE & BUMBLE
WWW.BUMBLEANDBUMBLE.CO.UK

BEEVER
WWW.BEEVER.CO.UK

KYOKU
WWW.KYOKUFORMEN.COM

take me home and grill meJersey’s eating directory  |  Fourth Edition  |  2012

www.appetite.je

the genuine articles
learn about Jersey’s produce and where to get it.

the chefs: pimp my dessert
We ask some of the Island’s chefs what keeps them sweet

getting roasted
we meet the Jersey folks who love to grind

lovefood
our new special offer deals for you, our lovely readers

Plus categorised listings and menus for Jersey’s leading culinary destinations

inside

Jersey’s 
annual 
foodie 
directory

NEXT MONTH’S THEME IS
WANDERLUST
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GOODBYE

 

 

THE PERFECT 
WOMAN

 

 

 

Dexter / 17 / Rugby Player

 

THE PERFECT 
WOMAN

Monika / 30+ / 
Business Development Manager

Eleanor / 21 / 
Marketing Accounts Executive

Stephen / 17 / Student

Jessica / 32 / TeacherRachel / 21 / Temp

Henry / 17 / Student

Curtis / 17 / Student

 

 

 

 

 

 

 

 

THE PERFECT 
WOMAN

THE PERFECT 
WOMAN

THE PERFECT 
WOMAN

WHO’S THE 
GREATEST MAN YOU 

CAN THINK OF 
AND WHY?

STEVEN SPIELBERG FOR 
HIS IMAGINATION AND 

CREATIVITY

MY DAD; 
HE WOULD DO 

ANYTHING FOR ME

STEVE JOBS - HE’S 
GOT THE SAME NAME 

AS ME!

USAIN BOLT AS HE 
IS THE FASTEST 

GUY ALIVE!

LITTLE RICHARD BECAUSE 
HE IS A GREAT 

JAZZ MUSICIAN

DAVID BECKHAM; HE’S A GREAT ROLE MODEL
MARTIN LUTHER 

KING BECAUSE HE’S 
INSPIRING

Beth / 15 / Student

BOB MARLEY AS HIS 
MUSIC INSPIRES ME

boardom 
Brought to you by JT

Would you like to be our 
girl or guy on the street? 
We’re looking for a new 

questioner! email 
work@factory.je

CHARLES DARWIN AS 
HE FOUGHT AGAINST 

SOCIETY TO STAND UP 
FOR WHAT HE BELIEVED






