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Gallery is published 
eleven times a year as 
a fresh yet discerning 

guide to all that 
happens on the Island 

and beyond. With 
quality and style in 

mind, our tone is not 
too superior or too 

serious, written by the 
people of Jersey for 
people everywhere. 

# 79
‘BOYS’ TOYS’

Cover Credits
Steve wears:

Paul Smith Suit, £649
available at De Gruchy

photography: 
Danny Evans

Those of you that have been, or are shortly 
going, to University will know the excitement 
of looking through the UCAS guide. 

You’re looking for a University that will o!er an 
opportunity to expand your mind, the chance 
to meet likeminded individuals and share your 
desired career interests. You’ll also be looking to 
find a Uni location that will have more than three 
nightclubs and a decent number of other people 
between 18 and 21 that you don’t already know. 

The other factor that was always under scrutiny when I went 
through the process was the ratio. In their wisdom, and I’m 
not sure with what rationale, UCAS chose to list the male/
female ratio of each institution. It’s amazing how important the 
knowledge that there are going to be more girls than boys is to a 
18 year old male. 

The UK University Tables do it as percentage rather than 
ratio. The biggest? 21:79. that’s 79 women for every 21 men. 
Unfortunately that’s at the Royal Veterinary College, and whilst 
I like dogs, I was never going to be James Herriot. Prospective 
male attendees looking for the best ratio must be looking for girls 
AND animals. I guess that narrows it down. 

Fortunately, we men are already at an advantage when it comes 
to natural selection. The Sex ratio at birth in the UK is 1.05. That 
means we have 105 girls for every 100 boys. Woop!  That may be 
why we tend toward the fairer sex with quite a bit of our content at 
Gallery most months. 

This month is di!erent. This issue is ‘boys’ toys’ No girl models, 
no ladies’ creams. This month we have men, doing men things. 
We have the excellent new Lambretta scooter, we have wingsuits, 
we have watches, we have action men and action force. We have 
men’s fashion from men going places. We have man food, beer 
and penthouses. We have hot sauce. We have, er, a diamond ring 
guide... Well, admit it, you’re going to have to consider it at some 
point. Plus, if you choose well, there could be a ‘reward’ for your 
e!orts from your chosen lady. Who says diamonds can’t be used 
as hard currency? 
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JERSEY ELECTIONS

For the last few weeks, it’s become almost 
impossible not to be aware that the Jersey 
Elections are approaching.  And if you 
somehow didn’t realise this, then you surely 
must be wondering why people have been busy 
plastering their faces on cardboard signs and 
distributing them around the island. 
This month, 13 senatorial candidates will be running for 4 positions 
in the States.  Whilst it’s easy to scorn local politics, the fact is 
that politics a!ects us all, and who we elect will determine how 
exactly the money you pay on tax will be spent, and how important 
decisions will be made that will a!ect you now and in the future.  
Our politicians represent the views of the public, so vote and make 
your opinion count.

However, with all kinds of di!erent information floating around 
about the candidates it’s di"cult to know where to begin.  Bearing 
that in mind, we at Gallery (being a helpful sort of people) have 
decided to do a bit of the legwork for you, and have asked all 13 
candidates a few quick questions that should help you in your 
decisions:

words | Alison McArthur

Philip is a retired Judge who has lived 
in Jersey all his life, and is married with 
two children. 

Why are you standing for election?
 “I think that the States have in many ways lost 
the respect of the community and I want to 
see the necessary reforms that will restore that 
respect and ensure that the States operate in 
an e"ective and democratic way.”

Why should Islanders vote for you?
“I’m a lawyer by training and I have the knowl-
edge and experience to help the reform of the 
States, and to make sensible decisions after 
hearing all the arguments.”
What’s your favourite biscuit?
“A chocolate one.”

Freddie has served as Minster for the 
Environment and Assistant Chief Minister 
for UK and International Relations. Prior 
to election to the States he served as 
Centenier, Constables O#cer and Rates 
Assessor in St John and was a trustee of 
Jersey Heritage Trust. He is married with 
four children.

Why are you standing for election?
“Jersey faces major challenges as a result of 
the economic turmoil currently being expe-
rienced worldwide and we need proven and 
reliable politicians to lead us over the coming 
years.”

Why should Islanders vote for you?
“I hope Islanders will feel that because of my 
successes ranging from ECO-ACTIVE to the 
resolution of Zero-Ten I am deserving of one of 
their votes.”

What’s your favourite biscuit?
“Anything chocolate.”

Rose is a partner at Viberts law firm, where 
she works in the family department. She 
currently serves on the States of Jersey 
Appointments Commission and sits on 
the Citizens Advice Bureau Management 
committee.

Why are you standing for election? 
“Elected politicians in Jersey need to recon-
nect with the community. There is a need for 
constitutional reform of the States of Jersey. 
There needs to be a full and informed debate 
of the various options. It is crucial that Island-
ers are fully consulted on these reforms includ-
ing options being put to them in a referendum.“

Why should Islanders vote for you?
“Since moving to Jersey in 1997 I have been 
active in campaigning for a number of social 
reforms that a"ect families including the 
implementation of the Children Law, rights for 
grandparents and step-parents. I believe that 
I have been an e"ective campaigner in these 
areas and now feel it is the right time to use 
these skills in the States.”

What’s your favourite biscuit?
“Chocolate digestives.”

Linda is a housewife and sometime writer 
who is married with two children and has 
been a Jersey resident for 46 years.  

Why are you standing for election?
“I believe that we need new blood in the States 
of Jersey; people who are going to keep their 
word and work hard for the island.”

Why should Islanders vote for you?
“A vote for me is a vote for your voice in the 
house and if elected I would back the wishes of 
the people and what is right for the island as 
a whole, to protect the quality of all our lives.  
Please vote for me if you’re looking for honesty, 
transparency and straight talking.“ 

What’s your favourite biscuit?
“Chocolate chip cookies.”

Lyndon was born in Jersey and is 
married with two children.  His hobbies 
and interests include running, cycling, 
swimming, triathlon, reading, history, music 
(percussion) and politics.

Why are you standing for election?
“I am standing because there is a widespread 
belief in the Island that the States are not 
performing e"ectively. The main concerns are 
that some politicians are motivated more by 
self-interest than the interests of the Island 
and that some do not have the knowledge, ex-
perience or expertise to be able to do the job.”

Why should Islanders vote for you?
“I have valuable States experience and knowl-
edge having served as a Deputy from 1999 
– 2005, during which time I held many key posi-
tions.  I enjoy working with people and I believe 
I have the skills and knowledge to deliver a 
clear line of thought on many important and 
varied issues that will benefit the island and 
contribute to a more productive and credible 
States Assembly.”

What’s your favourite biscuit?
“All of them …”

Ian is 42 years old and lives in St Ouen with 
his wife and young daughter.  He has been 
a States Member for six years, having been 
elected by the parishioners of St Clement on 
two occasions. He is currently Minister for 
Social Security.  

Why are you standing for election?  
”I am standing for election as Senator so 
that with an Island-wide mandate I can, on 
your behalf, continue to make and influence 
decisions on the important issues that a"ect 
us all, including employment and training; the 
economy; and the ageing population.” 

Why should Islanders vote for you?
”As a Minister I have shown that I get things 
done. I have made important progress on is-
sues such as long-term care funding and I have 
also taken steps to secure the financial sustain-
ability of the Jersey old age pension for those 
of us some way from retirement.  If elected, I 
will continue with my inclusive approach.” 

What’s your favourite biscuit?
“Chocolate fingers.”

Mark lives in St Ouens and have been living 
on and o" the island since the age of four. 

Why are you standing for election?
“I have worked in politics for a long time and 
want to bring a more ecological perspective to 
the States.”

Why should Islanders vote for you?
“People should vote for me if they want a 
fairer, greener, cleaner future.”

What’s your favourite biscuit?
“Whichever one I’ve just eaten.”

Sir Philip 
Bailhache

vote or be damned
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FASHION FASHION  

GALLERY FASHION OCTOBER 2011

THIS MONTH WE TOOK SOME OF JERSEY’S 
HIGH FLYERS AND KITTED THEM OUT IN 

THE SEASON’S LATEST THREADS. 

PHOTOGRAPHY: DANNY EVANS
STYLING: EMMA LONG / ALISON MCARTHUR

PUSH THE 
BUTTON

FASHION SHOOT: 1979

Ross Lawrence
Private Banker at 
Santander Private 
Banking
Grey Canali Suit, 
Mens Club, £820
Eton Purple Shirt, 
Mens Club, £118
Brown Hugo Boss Belt, 
Mens Club £72

!"#$

WORK PLAY
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CULTURECULTURE

Andy Dingle, 47. Civil servant and golfer  
‘Everything means something to me. And the pain? That’s part of it’

INKED

Anita Wood, 27. Stay-at-home mum
‘I’ve got ‘blessed’ tattooed on my arm because when I was 18 I was told I could never have children, and now I have three’
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FASHION FASHION  ACTION TIME: GENTS’ TIMEPIECES

1. Cartier Calibre £4,528 
available from Hettich
2. Citizen Eco Drive 
Bracelet Gents’ Watch 
£273.13 available from 
Jersey Goldsmiths
3. Chopard Rosso Corsa 
1000 Miliga £5,250 
available from Hettich
4. Fréderique Constant 
Limited Edition 18ct 
Rose Gold Plated Run 
About Chronograph 
Automatic Watch 42h 
Power Reserve £2,299  
available from Aurum
5. Black Gucci Square 
Faced Watch £568.75 
available from Rivoli 
6. Rotary Automatic 
Strap Gents’ Watch 
£126.98 available from 
Jersey Goldsmiths 
7. Chanel J12 Chromat-
ic Classic Automatic 
Watch, 41mm and with 
42h Power Reserve, 
200m, Water Resistant 
£3,631 available from 
Aurum

1.

7.

6.

5.

4.

3.

2.

MEN’S GUIDE TO BUYING FOR GIRLS
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Gentlemen - if you are still unsure about who Carrie Bradshaw is, then even a cursory understanding of the plot of 
Cinderella means that the majority of you can comprehend 
the depth and intensity of the relationship many women enjoy with their shoes.

There may seem to be zillions of choices but you honestly 
can’t go wrong with something simple.  The ultimate option 
for this is the French brand Repetto, masters of the ballet flat, 
stocked by Marc 2 shoes.  
For the more adventurous suitor, Mexicana, promoters of the perennial cowboy boot are also worth checking out, and 

Michelle of Marc 2 shoes says that for the more classically 
inclined then the German line Kennel und Schmenger has 
been especially popular.  
Make sure you look at your other half’s (probably extensive) 
shoe collection to get the size right (concentrate on the shoes 
she always wears as they will be the comfy ones) and perhaps 
glean some sense of colours that your lovely lady would go 
for.

Mexicana starting from £345.65 Repetto starting from £166.00  Kennel und Schmenger (K&S) starting from £150 All available from Marc2 Shoes

Initially, lingerie seems like the perfect 

present - something meaningful that makes 

you look thoughtful and your girlfriend/

fiancée/wife/partner look (and hopefully 

feel) sexy.  This is before you learn that this 

process is a potential minefield.  Bold is the 

man who makes it over the shop threshold, 

but it takes an impressive combination of 

courage and uxorious devotion to not to balk 

when confronted with a rack of suspenders to 

the left and a display of thongs to the right.  It 

can be di!cult to not feel just a tad pervy when 

you can’t take your eyes o" the curvacious model 

fronting the catalogue nearest you.  

Deep breaths.  Palms are now sweating.  Inevitably, 

a smiling woman (who finds your predicament 

utterly endearing, no doubt) sashays up to you and 

asks if you need any help.  Instinct dictates refusal, 

like not asking for directions when lost.  However, 

you acknowledge the seriousness of your dilemma 

and concede that yes, in this case, external input is 

necessary.  It’s not enough to be able to accurately 

compare your girlfriend’s breast to fruit.  

Camilla Lelec shares her top tips for those men who 

brave the perils of lingerie shopping.  She suggests 

that if customers are overwhelmed with the choice it’s 

worth sacrificing the surprise element and take some 

catalogues home for the female in question to peruse. 

There are very few men who strut in and know exactly 

what they want, but if you are one of the more cool, 

calm and collected types then Camilla advises that 

the three things to get right are style, size and colour.  

She also gives the warning, “Men tend to buy what 

they would like their partners to wear and not what 

their partners would feel more comfortable in...they 

must remember they are buying a present for their 

partners, not for themselves!”  [Debatable.]  

There’s no denying that this is a stressful 

ordeal, but when you get it right, you get it 

really right.  It is one of the potentially most 

successful presents for a man to give, beneficial 

to both parties and symbolic of alpha-male 

consideration.  And to be honest, anything to 

persuade her to give up her granny-bashers...

Fleur of England lingerie pictured 

available from Miss Le Lec (opposite the 

cows in West Centre)

!"#$%&'()*+,-

!"#$%&'.$%&+/$+ Buying your girlfriend jewellery 
can be regarded as the safe option 
when it comes to gift-giving, and as 
a result risks being predictable or 
unimaginative.  If you want to  up the 
ante a bit then we recommend heading to 
Jersey Pearl and making full use of their new Jersey Silver Plating concession on the premises.  Prepare in advance by taking your lovely lady on a romantic walk along one of the many beautiful beaches on the island, and pick up a couple of nice looking shells.  Then drop these o" at Jersey Pearl and in a week they will be totally transformed into a gorgeous and inidividual piece of silver plated jewellery which will showcase just how considerate you are.  

If she has a charm bracelet, it might also be worth trying to find a couple of tiny shells which can be made into charms for added thoughtfulness.  If your partner genuinely has too much jewellery already (note: most girls think that this is impossible), another great idea is to preserve a champagne cork with silver plating from a bottle of bubbly used to celebrate a special occasion.
Jersey Silver Plating available from Jersey Pearl, starting from £45 for a smallish 
shell.

Mens Guide to... !"#$%&'(*0+1)$%&'2*/''
34)+'5$/6'7)*'89,'
:;+/#1)$%&<

=*%>1'?*/&+1'
@AB:@!:C
Guys, it’s time to let the ‘tache take 

over again as moustache season 

returns for its fifth year.  So bin those 

disposable razors, get rid of your Gilette 

and say sayonara to your shaving gel - it’s time to 

grow some hair.  Whether you go for a retro handlebar, 

a ‘dictator’ or the full Fu Manchu, you’ll be in good 

company with manly chaps across the world letting their 

facial hair roam proud and free.  And it’s all for a good 

cause, with cash going to research into testicular and 

prostate cancer.  Find out more at uk.movember.com.  
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PLACESPLACES CASTLE QUAY PROPERTY REVIEW

Nothing says you’ve made it 
quite like a penthouse.  Hit 
that fifth-floor button in the 
Castle Quay lift and you’ll 
shoot straight to the top.  
Where you belong of course.  

If you’re more Prada than Playboy, you 
might find the latte luxury of apartment 
522 Castle Quay more up your strata.  
After all, what’s wrong with a bachelorette 
pad? ‘When we designed it, we were 
thinking chic Italian forty-something 
woman, immaculately dressed, pencil skirt-
wearing professional’ explains designer 
Christopher Dezille from Honky.  ‘With 
the light flooding through the windows, 
we saw it as a party flat for a professional 
woman who would show o! her collection 
of beautifully designed Italian furniture’.  
Chic, sleek and glamorous, this flat is 
definitely more Frida Giannini than Flavio 
Briatore*.

high life

Walk through the front door of 522 and 
you’re faced straight with the breathtaking 
bay views through the overheight windows. 
This apartment is all about light, streaming 
in through the sea-facing windows, 
reflecting from the polished dining table 
and shimmering through the huge crystal 
chandelier.  

‘Here’s a place you can kick your stilettos 
o!, walk across the floor, throw open the 
windows and let the sheer curtains billow in 
the sea air while you’re pouring yourself a 
glass of wine’.  And why keep it to yourself?  
With its open plan entertaining space, it’s a 
perfect party flat.  Chic lunch parties under 
the chandelier in the central dining space 
feel formal with those panoramic views, 
but dim the lights and everything turns 
snug and intimate for supper parties, with 
the twinkling lights of St Aubin across the 
water.  Open the windows wide, and the 
balcony turns into a space you can spill 
out onto, whether you’re watching the sun 
set or sinking a few Martinis. The kitchen’s 
kitted out for serious entertaining too, with 
the latest Miele appliances, a large fridge 
freezer and a separate utility room.  

For the interior, the designers have blended 
carefully chosen design classics with 
contemporary pieces to create a thoughtful 
boutique chic look.  ‘We wanted the décor 
to look as if it had been put together by the 
owner, mixing pieces she’d bought in the 
70s at private views, a glass of prosecco in 
hand, with newer designs.  It would be a 
stylish collection of prized pieces that she’d 
gathered over time, each with their own 
memories’.  Luxury exotic finishes like the 
crocodile-skin e!ect wallpaper and gold 
leather add to the penthouse’s glamorous 

feel.  ‘It’s tactile,’ explains Christopher 
‘and rather like a luxury handbag with its 
fine leather, chrome and beautiful fabrics 
all expertly designed.  You can’t resist 
touching it’. 

The two ensuite bedrooms either side of the 
hallway feel like sanctuaries with their soft 
grey and cream tones and luxurious leather 
headboards.  Floor to ceiling cupboards 
line the walls, with plenty of space for Prada 
carrier bags, and the champagne-coloured 
bathrooms are already full of Aqua de Palma 
toiletries.  And of course, you’d expect 
nothing else from a lifestyle penthouse. 

So for super glossy interiors, stunning sea 
views and, let’s face it, the top (floor) spot, 
all perfectly furnished with design classics, 
check out the Castle Quay penthouse. After 
all, you’re worth it…

*For those of you too busy to read all the red tops 
- Frida = creative director of Gucci, Flavio = former 
F1 boss. 

522 Le Capelain House
Two bedrooms, sea-facing penthouse
£POA
dandara.com  |   honky.co.uk
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CONTRIBUTE 
contribute@gallery.je

Rip it, scrap it, comment, critique, 
research, report. Opinions wanted on 

politics, business, news, home, property, 
music, gadgets, sports and culture. 

Something annoyed you and you want to 
tell the island? We’re here for you baby.  
If you’d like to see your name in... er... 

print, get in touch.

ADVERTISE
ad@gallery.je

We understand that the medium is the 
message. The quality of a magazine reflects 
on the businesses that advertise within it. 

Gallery is Jersey’s highest quality magazine 
and premium print media option for stylish 

and progressive brands. If you have a 
business or strategy to promote to Jersey’s 
forward thinking consumer, get in touch. 

We don’t have pushy sales people and won’t 
try and badger, coerce, harass or try to sell 

you something you don’t want. 
Call us on 811100 or drop us an email...

 
FEATURE

features@gallery.je

If you are an artist with work to exhibit, an 
event or entertainment organiser with an 
event coming up or a business with some 
exciting news or a new product to feature, 

get in touch. We’re keen to feature anything 
of interest that will entertain our readers.

Louise recently moved 
back to the island after 
graduating from university  
and would love to go into 
the world of journalism.  
Her favourite pudding 
is rhubarb and ginger 
crumble and one day she 
would like to learn an 
unusual language, perhaps 
Japanese or maybe Danish.

Lucy has been writing 
ever since she could hold 
a pen, and now churns out 
features and copy like a 
machine. Lover of poetry, 
avid supporter of the local 
music scene and most 
importantly, a mother, Lucy 
is a very busy girl indeed.

Murray has more holidays 
than Judith Chalmers and 
claims to be living someone 
else’s life, which he hopes 
they don’t want back too 
soon. BBC Radio presenter, 
TV presenter in far flung 
places, stage compere, chef, 
restaurant owner, charity 
fundraiser and travel writer. 
Is every day a chore? No

Alison has just graduated 
from university and has 
decided to try her hand at 
journalism.  Drinking tea 
is probably her favourite 
pastime, and she one day 
hopes to travel around 
the world meeting lots of 
di!erent people.

Splitting his time between 
London and Jersey, he’s our 
music man and tries
to keep a finger on the 
pulse of the music scene 
both here at home and over
in the Big Smoke. That’s 
two fingers occupied at any 
one time. What he does
with the other eight is his 
business and his alone.

contributing writers
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Russ Atkinson
Chris Bell

Steven Lawrence 
Will Lakeman
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This isn’t a private party and there’s no VIP 
area (there is a jacuzzi though...).  Entertain 

us with jokes, ideas, youtube clips etc
everyone@gallery.je
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St Helier 
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Recycle.  
Gallery recycles all its storage and packing materials, boxes and any 
old magazines that are returned.  We don’t get that many fortunately. 

We love to know our readers hang on to previous copies but when 
you move or find that they’re taking up too much space, drop them 
down to the recycling bins in the car park o! the Esplanade. If you 

want to find out more about recycling, call 01534 448586. We put this 
on the green strip to look eco innit... That’s smart!
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Found the One?
We’ll help you find the right 

diamonds to match.

Diamond Eternity Rings 
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It’s time for Deals on Meals as 
the Tennerfest returns, for the 
14th consecutive year. Starting 
from the 1st October, Jersey 
can look forward to 6 weeks of 
great meals at fixed prices. The 
Tennerfest is a promotion that 
encourages local restaurants 
to create a special, all-inclusive 
menu that provides the diner 

with more at a fixed amount. 
Restaurateurs in Jersey are 
o!ering menus starting at £10 
with £12.50, £15.00 and now 
£17.50 options. This enables 
the restaurants to o!er a wide 
and exciting selection of food 
during this promotion.  As they 
say on their website, it’s ‘Simply 
the Fest’.

After a huge series of events at The 
Watersplash with Chase & Status, 
Annie Mac, Benga, Jaguar Skills 
& Scratch Perverts, Theology are 
proud to announce another giant 
sized show with a ‘clocks go back’ 
special! Tickets available from 
White Label Records, Colomberie, 
St Helier. Strictly over 18s. ID 
essential. Booking fee applies.

The marathon starts on the streets 
of St Helier and runs through some 
of the Island’s most scenic spots, 
taking in country lanes, picturesque 
valleys and the beautiful coast of 
Jersey. In addition to the main 
marathon, there is a relay race and 
fun run. A run for everyone! 

Visiting choirs from Europe and 
beyond participate in numerous 
concerts and competitions, 
culminating in the ‘Choir of 
Choirs’ Competition on the 
Saturday night.

01.10.11-12.11.11
TENNERFEST
ISLAND WIDE
£10 – £17.50 
TEL: 448877 // INFO@JERSEY.COM //  WWW.TENNERFEST.COM

EVENTS
OCTOBER 2011
FOLLOW ONLINE:
WWW.GALLERY.JE 
WWW.FACEBOOK.COM/GALLERYMAGAZINE
@GALLERYMAG

29.10.11
DJ FRESH
£17.50
21:00 - 3:00
TEL: 887786 //  WARRENLS@
JERSEYLIVE.ORG.UK 

2.10.11
JERSEY 
MARATHON
ISLAND WIDE 
08:00-14:00 // 
TEL: 505926 // CONTACT@JERSEY-
MARATHON.COM

10-11.10.11
MOORE STEVENS
CHOIR FESTIVAL 
OF JERSEY
FORT REGENT
WWW.INTERNATIONALCHOIR
FESTIVALOFJERSEY.COM 

8.10.11
VARIETY
CHILD OF THE 
YEAR AWARDS
HOTEL DE FRANCE
TEL: 731898 // FROM 15:00

8.10.11
LIBERATION
ALE 140 PARTY!
ROYAL SQUARE
11AM - 5PM

Join the party down at the Royal 
Square to celebrate Liberation 
Brewery’s 140th birthday, and 
along with plenty of Liberation 
Ale there’ll be Genuine Jersey 
food stalls, Jersey Beer Bus 
talks from the Head Brewer and 
cookery demonstrations using 
local produce and... beer of 
course.  Raise your glass. 

listings

LISTINGS: WHAT TO DO IN SEPTEMBER

This year the Variety Child of 
the Year award is set to be the 
biggest and the best yet, with 
many categories including child 
carer, child of courage and child 
of the community. If you are 
interested in a heart-warming 
afternoon, then please get in 
touch with Sandra Auckland.

The Caesarea Quilters meet on the 
third Monday of the month. They 
meet at Trinity Parish Hall from 
7.30pm to 10pm.  A club member 
will be doing a demonstration on 
how to make a Sewing Tidy.  There 
will be a ra#e and refreshments 
will be provided.  For more details 
please contact Fiona on 731415 .

17.10.11
CAESAREA 
QUILTERS
TRINITY PARISH 
HALL
TEL: 636977 // SYMUSKRAT@
HOTMAIL.COM  

Having played to over 3 million 
people in 43 countries around the 
world, this stunning special edition 
10th anniversary celebration features 
breathtaking dance with the very best 
music and song from the Emerald 
Isle as performed by many of the 
world’s finest dancers and musicians.

1.10.11
RHYTHM OF THE 
DANCE
JERSEY OPERA 
HOUSE
TEL: 511115// WWW.
JERSEYOPERAHOUSE.CO.UK // £15
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Tanguy’s presents one of the 
world’s best dance labels and 
event specialists hosted at 
Grand Jersey. Defected are the 
‘one and only’ label that carried 
House music’s legacy into the 
21st century. Defected preserved 
their history while continuing a 
new one, bridging the gap across 
multiple generations of music 
lovers and clubbers worldwide. 

Tickets for this event are £30 and 
are on sale from Tanguy’s. For 
more information please contact 
tracy@tanguysbar.com or call 
07797 858352. This event will 
be taking place on The Terrace, 
Victorias, Grand Suite and 
Champagne Lounge. Dinner that 
evening for residents will be held 
in the Leopold Suite.

Run by a local well-established 
Fishing Club, the Jersey Open 
Shore Bass Festival has been 
running for over 10 years now. 
The festival attracts over 250 
anglers each year from the 
most novice angler to the most 
experienced. Anglers entering 
the festival are able to fish 
from the shore anywhere on 

the island, and as the Channel 
Islands are renowned for their 
abundance of Bass, the chances 
of catching one are very high. 
For more information and to 
receive an entry form please 
contact Elaine Feltham (see 
above).

Motorcyclists compete over a 
course full of jumps and tight 
corners. Spectators are able to 
view the majority of the track, 
watching riders jump and battle 
for the best line for the corners. 

Your opportunity to browse a 
range of collectable items and 
unique gifts from the 1900s to 
the 1970s.

The skills of drivers and their 
navigators are tested to the limit 
through the lanes of Jersey. 
Vehicles range from Minis to 
World Rally cars, all of them 
providing superb entertainment 
for the thousands of spectators 
attending each year.

A perfect place to take the kids 
for a hour or so. Includes events 
such as monster freeze, monster 
mural and cookie decorating, 
plus there is a competition 
for the best dressed male and 
female monster. 

This journey of discovery leads 
you through the old German 
Second World War bunkers and 
includes local history, culture 
and a few ghost stories to get 
you shivering.
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15.10.11
DEFECTED IN THE HOUSE
GRAND JERSEY
FROM £30
TEL: 858352 // TRACY@TANGUYSBAR.COM

14.10.11-16.10.11
JERSEY OPEN SHORE BASS FESTIVAL
ISLAND WIDE
£8-£14  // 10:00 - 17:00  
TEL: 07797774794 // ELAINEPRODCO@HOTMAIL.COM

8-9.10.11
MOTO X 
SOREL POINT
£2 (UNDER 16S FREE) // 10:00 
- 17:00 
TEL:  852952 // SECRETARY@
JERSEYMOTORSPORT.COM

15.10.11
VINTAGE FAIR 
ST BRELADE’S 
PARISH HALL
£FREE  //  10:00 - 18:00    
TEL:  07797 744848 FOR DETAILS

14.15.11
JERSEY RALLY
ISLAND WIDE
TEL:  852952 //  £FREE 
SECRETARY@JERSEYMOTORSPORT.
COM // WWW.JERSEYRALLY.COM

30.10.11
HALLOWEEN 
MONSTER MASH
JERSEY LIONPARK
£5 // 11:00-15:00  
ENQUIRIES@JERSEY // 482098 

30.10.11
HALLOWEEN 
BUNKER TOUR
ISLAND WIDE
TEL: 853138 // INFO@
JERSEYKAYAKADVENTURES.
CO.UK
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ELECTION GUIDE BY MIKE HAGGAR

I f you aren’t still living in 
a double decade media 
blackout in protest at the 

cancellation of Bergerac, you’ve 
probably looked at your telly 
at some point over the last six 
months and noticed that people 
in the Middle East are really 
excited right now.  No, it’s not 
because Big Brother is about 
to start - they’re firing guns into 
the air because they’re excited 
about getting to vote.  

Excited to vote; 
imagine that. Well, 
it’s a long way from 
Libya to St Lawrence, 
and in the absence 
of civil war we can 
safely assume that 
the people of Jersey 
will greet this month’s 
historic general 
election with the 

collective shrug that guarantees one of the 
lowest voting turnouts outside North Korea. 

It’s di"cult to understand the widespread 
apathy towards people who’ll be getting 
paid 44 grand a year to spend our taxes, but 
it might have something to do with a lot of 
the candidates on o!er.  With some noble 
exceptions we’re faced with an assortment 
of the simple, the dishonest and the 
incompetent; a Jersey election can be a bit 
like the feeling of arriving at the video shop 
too late and realising that you’re doomed to 
spend Friday evening watching a made-for-
TV Robocop sequel or something directed 
by Madonna.

Then there’s the hustings, often so boring 
that nobody would notice if you flooded the 
parish hall with carbon monoxide.  Even 
when they do get animated the level of 
debate seldom rises above the speeches 
made by 80s WWF wrestlers - I maintain 
that Jersey politics would be massively 
improved by spandex and greasy perms, 
folding chair strikes in the chamber and a 
steroid-enhanced Scrutiny panel featuring 
Jerry ‘The King’ Lawlor.

Unless you’re currently a States Member, 
you’ve probably got your own ideas about 
how Jersey politics can be improved, so get 
out there on polling day and make sure they 
count.  I’ve done my bit for democracy by 
pulling down a few posters, heckling at the 
parish hall and creating this unflattering 
guide to the gallery of rogues who’ll be be 
begging for your votes. >>

Jersey General Election 2011:  

A Voter’s Guide.
Compiled by political correspondent Mike Haggar

The establishment candidates
We may sco! at the hereditary dictatorships 
of the Middle East, but don’t forget Jersey has 
been ruled by the same class of people since 
it was possible to walk to France to do your 
shopping.  We’re still dominated by wealthy 
landowners and their stooges, but now also by 
dapper, well-spoken men from wood-panelled 
executive boardrooms, some of whom do 
a decent job of masking their distaste for 
the democratic process and its requirement 
to mix with commoners who didn’t attend 
boarding school and probably wash their own 
underpants. 

As a rough guide, you shouldn’t vote for 
anybody to represent you if they spend more 
time on their yacht than they do in your parish, 
and ask yourself how much you really have 
in common with somebody who lives o! a 
trust fund or wears robes for a living.  At the 
very least, no member should draw a salary if 
44 grand represents less than half last year’s 
annual bonus. 

The Judean People’s Front
Jersey may have an establishment, but it 
doesn’t have much of an opposition, mainly 
because the self-styled saviours of the poor and 
downtrodden spend as much time squabbling 
with each other as they do with the people 
in charge.  We seem to have around ten 
‘opposition’ parties with six candidates between 
them, each of whom is obliged to have at least 
one blog or internet forum which is primarily 
used to attack the other blogs and internet 
forums, the civil service and whoever is Chief 
Minister at the time.  

You may not appreciate the influence of old-
boy property developers and brown envelope 
backhanders on Island politics, but that doesn’t 
mean the only alternative involves paedophile 
conspiracy theories and the election of people 
whose only day job is posting on Facebook.  
We’re all capable of moaning about things - if 
you get elected we actually expect you to try 
and do something about it.  Vote for change, not 
for the deranged.

The parish godfather
In many ways the people of Jersey are hesitant 
to break with tradition, a feeling expressed by 
our confidence in electing people whose main 
qualification for o"ce is that their families 
haven’t moved out of the parish since St 
Brelade’s bay was a vacation spot for Vikings.  
You can always rely on the parish godfather to 
fight for the rights of ratepayers and to ensure 
that the branchage is carried out in a timely and 
e"cient manner, but not always to maintain an 
interest in any political matter whose e!ects 
are felt further away than his tractor can drive 
him.  On the plus side, at least you know where 
he lives if you need to get an angry, pitchfork-
wielding mob together.

The ‘political comeback’
No election is complete without the 
participation of a disgraced ex-politician 
banking on the notoriously short memory of 
the Jersey public.  Most voters are so old that 
they merely tick the box next to any names 
they can manage to remember, sending these 
rogues back into the States chamber and the 
power necessary to obscure the du! decisions 
and corruption scandals that knocked them out 
of o"ce a few short years ago.  If they didn’t do 
a decent job the first time round, I doubt our 
homegrown Silvio Berlusconis will be much 
improved after a few years playing golf on 
political probation.   

The perennial failure
No hustings are complete without a scattering 
of people who will reliably declare themselves 
candidates for any election whatsoever - 
whether it’s for the post of senator, deputy or a 
replacement for the hand that goes up the back 
of Oscar Pu"n.  Most of these people would 
be better suited to the latter role, and watching 
them speak it’s di"cult not to look around for 
the gloved hand shoved uncomfortably up their 
rear ends.

If I want ill-informed, rambling opinions I 
already have plenty of my own.  If I ever run 
short I can get them at the pub, or read the 
comments below articles on thisisjersey.com - I 
don’t need to go to the hustings and find out 
how a man with grease spots on his tie thinks 
he would fix the economy when he hasn’t even 
managed to iron his own shirt. 

Too young to be in the states
The average Jersey voter is in their mid-sixties, 
still worries about the Germans coming back 
and believes everything they read in The Daily 
Mail.  This fact about the electorate should 
both encourage younger people to vote, and 
also prompt some confusion about how the 
occasional person under fifty manages to get 
elected to the States in the first place.  Yes, it’s 
true that some of them had their parents or 
bosses as campaign managers, but some of 
these naive youngsters also managed to get 
elected through a genuine desire to do politics 
as a job.  The old guard moan about them being 
inexperienced, but ask yourself how much 
benefit we’ve really had from the collective 
‘experience’ that makes our government 
chamber resemble a social 
mixer between the Geriatric 
Farmers’ Union and the 
Chamber of Executive Villains.  
I’d vote for any new blood at all, 
and at this point I’ll probably 
end up voting for people 
simply because I’ve never 
seen their names on the ballot 
before.  If Colonel Gaddafi ends 
up representing the Parish of St 
Ouen, you know who to blame.

PLEASE VOTE
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NEWS IN NUMBERS

!"#$%% !&'(")$!"

day Jersey Live 
proposition 
meets a little 
opposition in 
Trinity

arrests made at the 
biggest Jersey Live 

yet, attended by 
10,000

million pound 
Charing Cross 
redevelopment 
proposed by 
Co-op

pound donation from ‘White Knight’ 
saves St Martin’s parish rectory

million pound 
resurfacing works 
alongside harbour 

completed

pound legal bill for Stuart Syvret 
falls to taxpayer

islander responded to express their view about how 
Jersey’s new Electoral Commission should be run

religious CDs 
were initially 

denied delivery by 
Jersey Post before 

reconsideration

million pounds of 
embezelled funds 

hidden in Jersey are 
returned to Nigeria

JERSEY’S STYLE MAGAZINE14

UPFRONT



BECAUSE QUALITY MATTERS 15

UPFRONT



me&mypet

Holly, Tina &Digby
Breed:  
Holly: Goldendoodle (golden retriever 
mummy, standard poodle daddy)
Tina: Human 
Digby: Goldendoodle

Age: 
Holly: 2 yrs 11 months
Tina: Just turned 40! 
Digby: 5 months old

Likes: 
Holly: Play fighting, boxing with my puppy 
Digby, teasing him, running o! with his chew 
toys, and meeting and greeting everyone on 
the beach!
Tina: Long summer days on the beach, eating 
good food and drinking wine with my friends 
and dancing! 
Digby: Chasing my mummy, catching her 
tail, hanging o! her ears, doing whatever my 
mummy is doing, and running o! with socks 
and pants and getting chased is really fun!

Hates: 
Holly: I really hate the postman and being 
told o! (but it doesn’t happen often)
Tina: Cold weather
Digby: I don’t like being without my mummy 
or being told o! (happens lots)

If human/animal you would be : 
Holly:  I’d be Tina’s best girlfriend and we’d 
hang out all the time!
Tina: A clownfish living in a nice big anenome 
in warm seas o! Fiji! 
Digby: Either way a terrorist!

Wants: 
Holly: Yummy big marrow bones and to chase 
all the seagulls o! St Ouen’s beach
Tina: To spend my next birthday on holiday in 
Ibiza again! 
Digby: To be able to one day keep up running 
beside my mummy, win our tug of wars and 
stop her eating my chews!

Interesting facts: 
Holly: iIsing to the harmonica and can crawl 
on my belly combat dog-style, roll over, give 
each paw and dance for treats!
Tina: I have a degree in oceanography, used 
to collect dolphin carcasses from beaches for 
scientific research and once worked as a butt 
scratcher in Oz! 
Digby: I was the smallest of my litter and it 
took 10mins before I took my first breath
Most impressive thing ever done: 
Holly: I produced ten gorgeous, healthy 
puppies in May this year in two and a half 
hours, almost singlehandedly populated 
Jersey with goldendoodles and I ran up a 15ft 
vertical wall at La Haule!
Tina: Travelled around the world for six 
months with a total of £5 a day to live on! 
Digby: I can sit, lie down, give paws and roll 
over for treats!

Babies for Wills & Kate... the  
meerkats that is.
After only six months of wedded bliss, 
Durrell’s popular slender-tailed meerkat 
couple Kate and William have had their 
second litter of pups. 

The first litter (two males and one female), 
were born on Friday 20th May and Kate 
and William had a second litter of babies 
on 12th August. Three little faces were 
seen on 1st September and the juveniles 
from the first litter are doing most of 
the care. The di!erent personalities of 
the three new pups are starting to show 
already, one of them shares the same 
chubby cheeks as his Dad! 

Keeley Smyth, mammal keeper at Durrell 
said “It’s been two years since the wildlife 
park last had a meerkat litter, a member of 
which was Kate herself, so I think keepers 
had forgotten just how entertaining they 
can be! Watching a three-inch meerkat 
attempt to do sentry duty can keep you 
amused for ages” 

Want to see them?  The team at Durrell 
say the best time to go to see the babies is 
at the 12.30pm feed when they follow their 
parents out of the burrows.  But if you’re 
patient, you may get a glimpse of at least 
one at any point in the day as they slowly 
get braver and make more appearances. 

To adopt William or Kate see:  http://www.
durrell.org/How-to-help/Animal-adoption

ANIMAL

Pictures by Colm
 Farrington
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Misc*
MISC

Video of the Month 
Want your man to smell like the man you’re looking at, then get him to 
use Old Spice.  Plus, who doesn’t love a man on a horse with diamonds 
appearing from his hand:
http://www.youtube.com/watch?v=owGykVbfgUE Boy 

FACTS
(according to girls)

Men like to 
BARBECUE. 
Men will cook if 
DANGER is 
involved. 

Men are VERY 
CONFIDENT 
people. When they 
watch SPORTS 
on television, they 
think that if they 
concentrate really 
hard, they can help 
their team. If their 
team is in trouble, 
they’ll coach the 
players from the 
living room.

Don’t try to teach 
men how to 
do anything in 
PUBLIC. They 
can LEARN IN 
PRIVATE; in 
public they have to 
KNOW.

Every man would 
still really like 
to OWN A 
TRAIN SET.  

90s
Playstation    
1. Gran Turismo (10.85million)  
2. Final Fantasy Vll (9.8 million) 
3. Gran Turismo 2 (9.37 million) 
4. Final Fantasy Vlll (8.15million)  
5. Tomb Raider 2 (9.37 million) 

Mobile
iPhone
1. Tetris 100million+
2. Angry Birds (at least 12 million sold 250 
million downloaded)
3. Block Breaker Deluxe (8 million)
4. Sonic the Hedgehog (8 million)
5. Fruit Ninja ( at least 6 million sold, 20 
million downloaded)

80s 
Nintendo Entertainment System
1. Super Mario Brothers (40.24 million)
2. Super Mario Brothers (18 million)
3. Super Mario Brothers (10 million)
4. The Ledgend of Zelda (6.51 million)
5. Zelda II: The adventures of Link (4.38 million)

00s
Wii
1. Wii Sports (76.76 million)
2. Mario Kart Wii (28.23 million)
3. Wii Sports Resort (27.68 million)
4. Wii Play (27.38 million)
5. Wii Fit (22.61 million)

T he year  you were born has a great impact on what kind of gamer you are.  After 
all, it can make the di!erence between whether you got to play NES, Mega Drive or 
dived straight into Wii or Xbox 360 Kinnect. Here’s our top 5* of biggest grossing 

games to get you going on whether Crash Bandicot, Sonic the Hedgehog, Zelda or Super 
Mario was the best.  And don’t even get us started on Angry Birds.  No really, don’t.

*all these games have been tried and tested at Gallery HQ!

A disgruntled Marks and Spencer customer 
was surprised when a customer service 
adviser complied with his cheeky request for 
a drawing of a ‘smiley dinosaur’.

Bill Bennett had written to M&S asking for a 
refund after he was mistakenly charged £3.00 
for a £1.90 salmon sandwich at a store in 
Taunton, Somerset, reports the Daily Mail.

He received a reply o!ering him a gift card, 
but a few weeks later it had still not arrived, 
so he wrote again - asking for a ‘hand-drawn 
picture of a smiley dinosaur’ to compensate 
‘for the inconvenience’.

He expected his request to be ignored but he 
reckoned without Steve Jones, a customer 
adviser who seemed to share Mr Bennett’s 
sense of humour and sent him a £5 gift card 
and a sketch.

Mr Jones enclosed a note reading: “Please 
also find a picture of a smiling dinosaur, hand 
drawn. Unfortunately art was never my strong 
point, but I hope you will appreciate it.”

Now a delighted Mr Bennett is showing o! his 
prize on the internet, where it has gone viral.

Smiley dinosaur 
compensates customer
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JERSEY HOSPICE ANNUAL FASHION SHOW  Beau Pres Farm Shop : 10/09/11

Jersey Hospice Shop had their annual 
fashion show, which was a great success. 
The nautical-themed marquee was filled to 
capacity, with lots of eager family members, 
friends, shoppers and fashionistas all ready 

to find something they fancied walking 
down the catwalk.  With models of all 
ages and from all walks of life, the show 
was a big hit and guests were treated to a 
wonderful song, sung by Gigi Neil as the 

grande finale of the night. Christine Keen 
said “I thought the show went really well, 
and I can’t wait for next year!” Well we 
thought the show was fantastic and we can’t 
wait until next year either! 

Get paparazzi at your events. 
paparazzi@gallerymagazine.co.uk

SANTANDER  PRIVATE BANK SPONSORS SPARTANS ATHLETICS FB Fields  : 01/09/11

The Jersey Spartan Athletics Club (JSAC) 
hosted a private reception for club members 
and o"cials to celebrate the announcement of 
its new three year sponsorship agreement with 
Santander Private Banking. The sponsorship is 
set to significantly raise the bar in the Island’s 
athletics facilities, with over 400 members of 

the JSAC competing in a variety of disciplines 
including road running, cross country, track 
and field events. Amongst those attending 
the reception were Andrew Winnie of the 
JSAC, Colin Huelin – Managing Director and 
Richard Stevens – Head of Human Resources 
from Santander Private Banking in Jersey and 

Deputy James Reed, Minister for Education 
Sport & Culture. Santander Private Banking in 
Jersey is part of the Santander Private Banking 
Division, which operates in Europe, Latin 
America, and USA, making it one of the largest 
private banks in the world.



New collections in store:
360 sweater

American Retro
American Vintage 

BA&SH
By Malene Birger

Des Petites Hautes
Handwritten by TanYa Sarne

Hoss Intropia
J Brand

Les Petites
Lollys Laundry

Patrizia Pepe
Rutzou

SET
Stefanel

True Religion
Velvet

manna  7 west centre   619985
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Aurum Annual Bespoke Collection Presentation  Aurum: 08&09/09/11

‘Art Deco and the Golden Age of Glamour’ 
were the inspirations behind Aurum’s 7th 
annual bespoke collection, a theme that ran 
clearly throughout the store with classic 

cars, antique dressing tables and a sequined 
singing trio evoking the atmosphere of 1920s 
Paris. ‘We’ve had the biggest turnout ever, 
around 400 people over both nights, and I’m 

thrilled with the event’ said Aurum’s Richard 
Blampied.  Along with the sparkling gems, 
there was a ra#e in aid of the Special Care 
Baby Unit to win an incredible trip to Paris.   

Get paparazzi at your events. 
paparazzi@gallerymagazine.co.uk

BATTLE OF BRITAIN AIR DISPLAY PARTY Sails Brasserie at The Boat House : 08/09/11

It may have stopped the air display going 
ahead, but the poor weather did nothing to 
dampen the atmosphere at the Boat House, 
where guests were treated to plenty of wine 

and delicious food which reminded us why 
the Boat House remains steadfastly one of 
the island’s favourite eating places.  

With everyone in high spirits the party was 
a huge success and we are already looking 
forward to next year’s event! 
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bareMinerals skincare is now available to buy at Pennyfeathers

Open Monday & Tuesday 9-7pm, Wednesday 9-6pm, Thursday 730am-8pm, Fridays 9-6pm and Saturday 8-5pm
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SPIRIT OF INNOVATION DAYBNP Paribas La Mottee Street : 19/09/11

The BNP Paribas Group ‘Spirit of 
Innovation’ programme in Jersey aims to 
nurture and manage a culture of innovation, 
to promote renewed commitment to raise 
client satisfaction, and to push them to 
create new products and services. The 

local o"ces in Jersey dedicated the day to 
enabling the creative capabilities of sta! to 
share and look at improving performance 
within their company and with their 
customers. Finding new ways to unlock 
ideas was the overarching theme of the day, 

with a raft of activities to open the mind. 
Local innovative companies supported BNP 
Paribas, with the key focus being on the 
local community and Corporate and Social 
Responsibility remaining a key value. 

Get paparazzi at your events. 
paparazzi@gallerymagazine.co.uk

HATLEY’S SALON RELAUNCH PARTY Hatley’s Salon: 07/09/11

Spirits were high and champagne was flowing 
at the relaunch of Hatley’s Salon in Beresford 
Street, celebrating the 22 year-old salon’s 
complete design makeover.  Salon owner 

Jackie Rayner embarked on the venture with 
son-in-law Ben Cashford of Precision Interiors, 
and both were clearly delighted with the result- 
sentiments which were echoed by the rest of 

the guests. Everyone on the Hatley’s team was 
looking forward to the next few months and 
being able to show o! the brilliant new salon to 
their clients. 
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Autumn Sample  
Set Menu 

Lunch £10 for 2 Courses, £12.50 for 3 Courses 
Dinner £12.50 for 2 courses £15.50 for 3 Courses

Fresh homemade chunky soup of the day 
Home marinated salmon, smoked salmon fishcake and smoked mackerel pate 

with roasted beetroot andhorse radish crème fraiche
 Crispy melting risotto balls stuffed with woodland mushrooms and Jersey  

cheddar with pumpkin puree and pesto butter
 All butter puff pastry tart with tomato chutney, Spanish chorizo and melting  

basil goat’s cheese with red pepper dressing
  

Twelve hour slow cooked lamb shoulder with sweet red cabbage, parsnip puree, 
mint and shallot jus

Grilled fillet of natural smoked haddock with a creamy mussel and chive risotto, 
soft poached egg and lobster veloute

 Crisp confit pork belly, homemade smokey baked beans, grilled local sausage, 
tomato and oregano sauce

 Pan fried herb gnocchi with reblochon cheese, baby spinach and cherry  
tomatoes, gratinated with Jersey cream and fresh parmesan

 Beef, roast root vegetable and stilton pie, topped with creamy mashed potato
 Homemade steak beef burger with melting Jersey cheddar, smokey bacon, grilled 

mushroom, chunky chips and salad
 Tempura fillets of pouting with pea puree, twice cooked chunky chips and herb 

tartar sauce
 

Warm autumn fruit crumble with clotted cream
Hot chocolate pudding with praline ice cream and milk chocolate sauce

Warm crispy puff pastry apple tart with caramel ice cream and cinnamon sugar
Crunchy meringue with white and dark chocolate mousse, fresh raspberries and 

pistachio crème anglaise   
Selection of local, French and English cheese with biscuits, celery and grapes

 

Christmas Party Menu available online 
 New a la carte menu

Fresh Bass and Lobster homemade soups and cakes 
available at Coffee Republic daily

 Tel: 859590 Email: mail@bassandlobster.com
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CLOSE FINANCE ANNUAL GOLF AND ACTIVITY DAY Les Mielles Golf & Country Club : 02/09/11

STEPHEN PLATT LAUNCH PARTY  2 Mulcaster Street : 20/09/11

“Why wait for hindsight to review your 
governance standards?”  This is a question 
being asked by Associates at Stephen Platt 
& Associates LLP, a new firm that will focus 

solely on regulatory compliance, corporate 
governance and due diligence advisory 
services. Their well attended launch party 
was a great success with guests treated to 

drinks and nibbles by the Jersey Potteries, 
and with brilliant music by Brian White 
Bossa Nova Duo.
 

Get paparazzi at your events. 
paparazzi@gallerymagazine.co.uk

This was a fantastic fun day with 
everyone having a go at all the activities 
on offer followed by a great dinner 
afterwards. Adam Dawson, Managing 

Director of Close Finance commented 
“It’s a great achievement to be celebrating 
our 10th Golf & Activity Day at Les 
Mielles Golf Club, welcoming new clients 

and thanking existing suppliers for their 
business. It’s thanks to their custom and 
support that we have achieved record 
results this year.”
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STUDIO

The stunning 
new studio is 

now open above 
Marccain.

JERSEY’S
 BOUTIQUE 
SHOPPING 

EXPERIENCE. 

NEW AUTUMN/WINTER 
LA PETITE S***** 
NOW IN STORE

26 HILGROVE STREET
ABOVE THE MARCCAIN STORE
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RUN4MEN Finishing at La Fregate Cafe : 11/09/11

Get paparazzi at your events. 
paparazzi@gallerymagazine.co.uk

Approximately 100 men and boys ran 
in aid of Cancer Research UK. Robbie 
Campbell was first out of all the 15km 
runners crossing the finish line in a 

little under an hour. It was a great day 
and the weather held out so everyone 
made it across the finish line dry! Robert 
Christensen, Chairman of Cancer 

Research UK said “I was delighted to see 
so many people of different ages attend 
the event. Our aim is for this event to 
grow year on year.”

LAVENDER VILLA LAUNCH PARTY Lavender Villa : 23/08/11

The opening of the Lavender Villa took 
place on 23rd August 2011. Over 50 
people attended the event, including 

representatives of the States of Jersey, 
Health officials, parish representatives 
and doctors. The residential home 

overlooks the Royal Jersey Golf Course 
and residents are ready to get booked in.
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PLEASE VOTE...

JERSEY ELECTIONS

For the last few weeks, it’s become almost 
impossible not to be aware that the Jersey 
Elections are approaching.  And if you 
somehow didn’t realise this, then you surely 
must be wondering why people have been busy 
plastering their faces on cardboard signs and 
distributing them around the island. 
This month, 13 senatorial candidates will be running for 4 positions 
in the States.  Whilst it’s easy to scorn local politics, the fact is 
that politics a!ects us all, and who we elect will determine how 
exactly the money you pay on tax will be spent, and how important 
decisions will be made that will a!ect you now and in the future.  
Our politicians represent the views of the public, so vote and make 
your opinion count.

However, with all kinds of di!erent information floating around 
about the candidates it’s di"cult to know where to begin.  Bearing 
that in mind, we at Gallery (being helpful sorts) decided to do a bit 
of the legwork for you, and asked all 13 candidates a few quick fire 
questions that should help you decide who gets your vote:

words | Alison McArthur

Philip is a retired Judge who has lived 
in Jersey all his life, and is married with 
two children. 

Why are you standing for election?
 “I think that the States have in many ways lost 
the respect of the community and I want to 
see the necessary reforms that will restore that 
respect and ensure that the States operate in 
an e"ective and democratic way.”

Why should Islanders vote for you?
“I’m a lawyer by training and I have the knowl-
edge and experience to help the reform of the 
States, and to make sensible decisions after 
hearing all the arguments.”

What’s your favourite biscuit?
“A chocolate one.”

Sir Philip 
Bailhache

Vote or be damned
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PLEASE VOTE...

Lyndon Farnham

PLEASE VOTE...

Senator 
Freddie Cohen

PLEASE VOTE...

Mark Forskitt 

PLEASE VOTE...

Advocate 
Rose Colley

PLEASE VOTE...

Deputy Ian Gorst

PLEASE VOTE...

Linda Corby

Freddie has served as Minster for the 
Environment and Assistant Chief Minister 
for UK and International Relations. Prior 
to election to the States he served as 
Centenier, Constables O#cer and Rates 
Assessor in St John and was a trustee of 
Jersey Heritage Trust. He is married with 
four children.

Why are you standing for election?
“Jersey faces major challenges as a result of 
the economic turmoil currently being expe-
rienced worldwide and we need proven and 
reliable politicians to lead us over the coming 
years.”

Why should Islanders vote for you?
“I hope Islanders will feel that because of my 
successes ranging from ECO-ACTIVE to the 
resolution of Zero-Ten I am deserving of one of 
their votes.”

What’s your favourite biscuit?
“Anything chocolate.”

Rose is a partner at Viberts law firm, where 
she works in the family department. She 
currently serves on the States of Jersey 
Appointments Commission and sits on 
the Citizens Advice Bureau Management 
committee.

Why are you standing for election? 
“Elected politicians in Jersey need to recon-
nect with the community. There is a need for 
constitutional reform of the States of Jersey. 
There needs to be a full and informed debate 
of the various options. It is crucial that Island-
ers are fully consulted on these reforms includ-
ing options being put to them in a referendum.“

Why should Islanders vote for you?
“Since moving to Jersey in 1997 I have been 
active in campaigning for a number of social 
reforms that a"ect families including the 
implementation of the Children Law, rights for 
grandparents and step-parents. I believe that 
I have been an e"ective campaigner in these 
areas and now feel it is the right time to use 
these skills in the States.”

What’s your favourite biscuit?
“Chocolate digestives.”

Linda is a housewife and sometime writer 
who is married with two children and has 
been a Jersey resident for 46 years.  

Why are you standing for election?
“I believe that we need new blood in the States 
of Jersey; people who are going to keep their 
word and work hard for the island.”

Why should Islanders vote for you?
“A vote for me is a vote for your voice in the 
house and if elected I would back the wishes of 
the people and what is right for the island as 
a whole, to protect the quality of all our lives.  
Please vote for me if you’re looking for honesty, 
transparency and straight talking.“ 

What’s your favourite biscuit?
“Chocolate chip cookies.”

Lyndon was born in Jersey and is 
married with two children.  His hobbies 
and interests include running, cycling, 
swimming, triathlon, reading, history, music 
(percussion) and politics.

Why are you standing for election?
“I am standing because there is a widespread 
belief in the Island that the States are not 
performing e"ectively. The main concerns are 
that some politicians are motivated more by 
self-interest than the interests of the Island 
and that some do not have the knowledge, ex-
perience or expertise to be able to do the job.”

Why should Islanders vote for you?
“I have valuable States experience and knowl-
edge having served as a Deputy from 1999 
– 2005, during which time I held many key posi-
tions.  I enjoy working with people and I believe 
I have the skills and knowledge to deliver a 
clear line of thought on many important and 
varied issues that will benefit the island and 
contribute to a more productive and credible 
States Assembly.”

What’s your favourite biscuit?
“All of them …”

Ian is 42 and lives in St Ouen with his wife and 
young daughter.  He has been a States Mem-
ber for six years, having been elected by the 
parishioners of St Clement on two occasions. 
He is currently Minister for Social Security.  

Why are you standing for election?  
”I am standing for election as Senator so 
that with an Island-wide mandate I can, on 
your behalf, continue to make and influence 
decisions on the important issues that a"ect 
us all, including employment and training; the 
economy; and the ageing population.” 

Why should Islanders vote for you?
”As a Minister I have shown that I get things 
done. I have made important progress on is-
sues such as long-term care funding and I have 
also taken steps to secure the financial sustain-
ability of the Jersey old age pension for those 
of us some way from retirement.  If elected, I 
will continue with my inclusive approach.” 

What’s your favourite biscuit?
“Chocolate fingers.”

Mark lives in St Ouen and has been living on 
and o" the island since the age of four. 

Why are you standing for election?
“I have worked in politics for a long time and 
want to bring a more ecological perspective to 
the States.”

Why should Islanders vote for you?
“People should vote for me if they want a 
fairer, greener, cleaner future.”

What’s your favourite biscuit?
“Whichever one I’ve just eaten.”
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Sylvia has one son and has lived on the 
island for 43 years.  Before she retired she 
used to own and run her own guesthouse.

Why are you standing for election?
“As a pensioner living on a State pension I 
have experienced first hand the desperate 
situation that we are currently in: the increase 
in State pension this year is only a fraction of 
the sharp rise in the cost of living and is non-
livable.  I want to right this very huge wrong 
in our society.  The States have failed in their 
duty of care to the people of the island and it 
needs to be rectified, with a proper pension 
plan that is set in stone for the future and can’t 
simply be dismissed.”

Why should Islanders vote for you?
“Because this is an issue that a"ects everyone 
- I am standing on behalf of the pensioners of 
now and the pensioners of the future.”

What’s your favourite biscuit?
“Chocolate Viennese biscuits.”

David was born in Jersey and is 
married with two children.  He has 
worked as a population biologist for 
many years and has also qualified as a 
teacher and an accountant.
 
Why are you standing for election?
“As founder of the trust Population Matters, 
I am heavily involved in the issues surround-
ing climate change and believe that there are 
many environmental concerns that the States 
needs to address.  I also want to tackle eco-
nomic issues and immigration policy.”

Why should Islanders vote for you?
“I am an ideas person and a facilitator, which 
means that I am able to get things done.”

What’s your favourite biscuit?
“Chocolate Olivers.”

“I have spent twenty years consistently 
working for greater accountancy 
and transparency in Jersey’s public 
administration, and challenging 
corruption.”

Why should Islanders vote for you?
“I am the only person who has challenged the 
stagnation and unaccountability of Jersey’s 
bloated and expensive public administra-
tion. I believe civil servants who fail, should 
be sacked, not paid-o" with £500,000 golden 
handshakes. I will fight to introduce e"ective 
checks and balances. The States should work 
for us, not us work to maintain the States.”

What’s your favourite biscuit?
“What if one does not like biscuits?  Or is your 
question designed to elicit a hermeneutical 
assessment of the semiotics of baked snacks 
within a consumption-taxed society?”

Chris is a new candidate. The 45-year-old 
building and maintenance manager lives 
in St Helier with his partner and son. He 
is Jersey born and has lived in Jersey his 
entire life.

Why are you standing for election?
“The government needs constitutional reform 
- we need to change the system, starting with a 
decrease in the number of States Members.”

Why should Islanders vote for you?
“The public should vote for me because I would 
bring change to the States of Jersey.  We need 
revolution not evolution and I would do all in 
my power to make that happen.”

What’s your favourite biscuit?
“Digestive biscuits.”

Darius is a supporter of the introduction 
of political parties to Jersey.  He is also a 
co-founder of Progress Jersey - a political 
pressure group - and owns his family 
jewellery business.

Why are you standing for election?
“I am standing for election so that the public 
of Jersey will be more e"ectively represented 
before the States.”

Why should Islanders vote for you?
“I believe that I am the best candidate for the 
job and will be a better representative of the 
people.  I have been heavily involved in politics 
for the past few years and am ready to serve in 
a higher capacity.”

What’s your favourite biscuit?
“Garibaldi.”

Francis was elected to the States just 14 
months ago in a by-election for Senator.  He 
was also Manager of the Jersey Citizens 
Advice Bureau for 18 years.
 
Why are you standing for election?
“I am seeking re-election because I wish to 
continue to serve my island and the people 
that live in it.”

Why should Islanders vote for you?
“I believe that many islanders are seeking a 
change in the style of leadership and I feel 
that major issues such as youth unemploy-
ment, inequitable tax burdens and the social 
e"ects of uncontrolled population growth are 
not receiving su#cient priority. In the short 
time that I have been a States Member I have 
successfully brought four propositions and 
seven amendments to Ministerial propositions 
and have shown that I can positively influence 
policy decisions.”
 
 What’s your favourite biscuit?
“My favourite biscuit would be a dog biscuit as 
I would give it to ‘man’s best friend’, which in 
my case is my ridgeback, Briony.”

Additional photography reproduced courtesy of Channel 103 

Senator  
Francis Le Gresley

PLEASE VOTE...

PLEASE VOTE...

PLEASE VOTE...

PLEASE VOTE... PLEASE VOTE...

Sylvia Lagadu David Richardson Chris Whitworth

Darius Pearce

PLEASE VOTE...

Stuart Syvret
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Firstly, tell us a little bit about yourself.
I was born in Ramsgate, Kent, and went 
to university at UCW Aberystwyth where 
I read political science.  I graduated in 
1976 and started working for Nottingham 
City Council.  Then I went back to Kent 
and qualified as a solicitor and went on to 
specialise in family law.  I moved to Jersey 
in 1997.

What previous experience in politics 
have you had?
I was elected local councillor in the London 
Borough of Southwark in 1984, and was re-
elected in 1986, 1990 and 1994.  I stood for 
Parliament in the constituency of Peckham 
in 1992, and I also represented over 70,000 
people as an elected member of the Inner 
Education Authority for North Southwark 
and Bermondsey.

With the election just around  
the corner we met with Rose 
Colley to learn about what’s 
motivated her to stand and 
what her vision is for Jersey.

MEET... ROSE COLLEY ADVERTORIAL

Coming up...
Rose’s “

”

I listen, think, suggest 
and act, but not before I 
listen again. It's my job. 
Politicians forget to do 
that sometimes - that's 
why I'm standing.
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When you were 
little, what did 
you want to be 
when you grew 
up?
LIke a lot of little 
girls, I wanted to 
be a ballerina, but 
later I did think 
about being a 
teacher.  Surpris-
ingly, I never even 
thought about 
being a lawyer...

2. What was your 
first job?
My first job was an 
engineering clerk 
for Nottingham 
City Council.  It 
was a lot to do 
with looking after 
the buses.

3. What was your 
best ever holiday?
I think probably 
Iceland, we went 
there before the 
2010 eruptions of 
Eyja%allajökull.  
The moment you 
step o! the plane, 
the air just hits 
you because it’s 
so pure.  The land-
scape of Iceland 
is unbelievably 
amazing.

4. What is your 
favourite book?
Wuthering 
Heights, definitely.

5. Which is your 
favourite bay in 
Jersey?
I have to say I 
have a soft spot for 
St Brelade’s, since 
I used to live there.

*

Rose’s Manifesto

ADVERTORIAL

Reaching out and reviving our DEMOCRACY
It is generally accepted that the current system of government is not 
working and there are many questions that need to be answered about 
the alternatives. The composition of the States needs to be reformed. 
There is a huge amount of work for our government to do and we need 
to be careful before we automatically accept that there are too many 
States members (although there may be). What is crucial is that work-
able solutions are put forward as to how many elected representatives 
should represent each area of the Island. The role of the Constables 
should continue in order to foster democracy and participation at the 
Parish level.

Helping create a fair POPULATION POLICY
It is clear that people in Jersey wish to have a say in population policy. 
This can be an emotive issue but one which cannot be ignored. There 
clearly has to be a balance struck between the need for the popula-
tion to grow to keep pace with the economy and the protection of our 
environment and way of life generally. 

Helping strengthen Jersey’s ECONOMY
Our Island is fortunate enough to have a stable economy. We have 
not su!ered from the dire economic conditions that many have faced 
elsewhere including the UK. The finance industry is vital to our economy 
and the States must support it. However, there are other industries such 
as tourism, agriculture and fisheries that also play a key role in our econ-
omy and these too should be supported. These sectors help bring much 
needed diversity to the economy which is essential in the modern age. 

Maintaining a fair TAXATION & BENEFITS SYSTEM
The community quite rightly, demand high quality public services. 
Taxation is necessary in order to pay for these services. However, the 
government should always be accountable for the spending decisions 
that it makes. Currently, the electorate does not feel that all public 
money is properly spent and therefore often feel that taxation is unfair. 
Personal income tax must not rise above 20% but it must be seen as op-
erating in a way that is fair to all taxpayers whether they be employed 
or self-employed.

Creating opportunities for all our YOUNG PEOPLE
There must be educational equality for all our children and young 
people. Pupils in all our schools should reach an adequate standard 
of educational achievement and results from our schools should be 
transparent to both pupils and parents alike.

Fighting for a fair deal for all our OLDER PEOPLE
The population of Jersey is getting older as more and more of us are 
living longer. It is therefore vital that the States responds to the needs 
of the older community. Many are desperately worried about the value 
of their States of Jersey old age pension as against the cost of living 
and therefore full consideration should be given as to whether or not it 
would be more equitable to peg pension increases to the cost of living 
rather than average wage increases in future years.

Taking real action to protect our ENVIRONMENT
Jersey is an amazingly beautiful place to live and all steps should be taken 
to protect our countryside and coast. Local communities should play a part 
in making decisions on the use of land within their parishes. No further 
decisions should be taken that allow development of schemes such as the 
one at Portelet unless the local community supports such a scheme. More 
and faster action is needed on recycling and renewable energy.

Helping to protect and improve our HEALTH SERVICE
There is an urgent need to maintain clinical standards and keep pace 
with new technologies. There needs to be an informed debate over 
whether or not Jersey itself can deliver the full range of specialist care 
that is necessary and innovative ways need to be found.

Creating quality and diversity in HOUSING
There is a shortage of quality housing in the Island. There needs to be 
a clear strategy on how to provide good quality housing for our diverse 
population. Too many in our community live in expensive sub-standard 
housing and this impacts on our well being as a society. 

Encouraging SPORT & CULTURE
Sport is incredibly important to many thousands of people who live in 
Jersey and has a vital role in providing meaningful leisure time to our 
young people. Funding for sport in the Island therefore should be pro-
tected where this is economically viable. The arts are also flourishing 
in Jersey and innovative steps that involve private/public partnership 
should be encouraged. 

So you have a lot of experience with 
inner city politics?
Yes, absolutely, and this was in the late 80s 
which was a very interesting time in Lon-
don, politically speaking.  Having had this 
kind of experience, I feel very prepared for 
entering Jersey politics.

You specialised as a solicitor in family 
law.  What do your own family think 
about you running for Senator?
I think they were all pleased when I decided 
to do this... at least I hope they were!  My 
children have been very supportive and 
have been a good sounding board for policy 
input.  A couple of issues they are especially 
keen on are recycling and the bus service.

And talking about young people, 
education is one of your key things you 
want to focus on, isn’t it?
Yes, I think it’s a really important issue and 
we need to create more opportunities for 
young people; at the moment this problem 
isn’t being given su"cient priority.  The 
choice just seems to be either go to univer-
sity or stay on the island and go to work.  
We can’t have all these bright, intelligent, 
young people leaving Jersey.

Some people might criticise you for 
wanting to re-open the debate about 
GST on food.  What would you say to 
them?
I know that it’s been considered a lot, but 
I’m not sure how informed the debate has 
been.  My perspective is the view of the 
middle income families, where the di!er-
ence that 5% has made is sorely felt.  This 
view could almost be called emotive, but 
this is an inherently unfair tax and the 
argument wouldn’t be so great if food wasn’t 
so expensive in the first place.  I think that 
re-opening the debate would be worthwhile 
with some fresh input.

What do you think that you would bring 
to Jersey parliament?
I think that recently, the people of Jersey 
have felt like their politicians haven’t been 
up to scratch, and I hope to change that.  I 
think that it’s a bit of a fallacy that most 
senators have been deputies, and having 
moved around a lot in Jersey I feel that I am 
better suited to the post of senator since its 
purview is island-wide rather than focused 
on a particular part of a parish.  I also think 
that sometimes being a full-time politician 
is not the best way of understanding a com-
munity.  In London, there was definitely a 
sense of the “Westminster Bubble” and this 
means that politicians can become out of 
touch with the people they are representing.  
Also, rather unusually for a Western govern-
ment, Jersey democracy has very few legally 
trained elected members, so this would be 
another part of my experience I could bring 
to the table.  I am passionate about Jersey 
and as a result of my background in cam-
paigning in Jersey for a number of social 
reforms I feel like now is the right time to 
use my skills in the States.

BECAUSE QUALITY MATTERS 35

ELECTIONS



F ancy a night out with a di!erence?  Put 
your name down for the  black tie charity 
fundraiser at the Hotel de France on Saturday 

8th October.  The 10CC Ball is the latest exciting 
event in Murray’s 10 Charity Challenge, the charity 
fundraising appeal set up by Jersey’s Murray Norton, 
and features a West End quality Rat Pack show.

Stars of the original London production ‘Rat Pack - Live from Las 
Vegas’ show, Stephen Tri"tt, Mark Adams and George Long are 
reprising their roles as Rat Pack performers Frank Sinatra, Dean 
Martin and Sammy Davis Jr.   Responsible for putting the evening’s 
entertainment together, Ian Stephens, ex-Director of Jersey Opera 
House says: ‘The ‘Rat Pack’ shows were fantastic shows back then, and 
have continued to be popular in their modern guise. We really have 
top artists involved and I’m certain it’s going to be a wild night!’  The 
evening also includes a three course dinner, bubbly on arrival, and 
dancing late into the night to local girl group Honeybun.

10CC Ball, Saturday 8th October, Hotel de France. 
Tickets: £110 per person or £1,000 for a table of ten  
Email: murray@murrays10cc.com

Rat Pack are back!

Grand Jersey leaps to the rescue
Sta! at Grand Jersey are hopping with delight 
as guests have helped the hotel raise an ad-
ditional £4,000, which has been donated to 
Durrell for agile frog conservation work. Since 
launching the ‘£1 on bills’ campaign last year, 
Grand Jersey guests have raised a total of 
£6,062 for Durrell Wildlife Conservation Trust.  

Paul Masterton, Chief Executive of Durrell 
Wildlife Conservation Trust said, ‘If it weren’t 
for the generous support of local businesses and 
their clients, we would not be able to carry out all 
of the critically important work that we do.’

Got soul? 
Prove it at a special Motown and Soul Night to 
raise cash for skin cancer, with all proceeds going 
to the Dermatology Department of the General 
Hospital.  Paul Thorniley from Channel 103, the 
organiser says ‘It’s a cause that means a lot to me, 
and I really hope everyone will come along.’ 

Motown and Soul Night, Town House Sat-
urday Oct 15th 7.30 onwards, £15.  Featuring 
The Little Big Band live plus three DJs, hot 
and cold bu!et and great draw and ra#e 
prizes including free flights.  

Tickets: Channel 103, The Town House, or 
contact Paul on 07797 713364

Charity award-winners
Three local charities have been announced 
as the winners of Jersey’s first ever Charity 
Awards.  The Awards, held at Radier Manor 
and supported by the Association of Jersey 
Charities (AJC) are to highlight local 
excellence within the charitable sector thus 
raising the profile of charity and voluntary 
activity in Jersey.  Driving for the Disabled 
was announced as the Small Charity of the 
Year, Jersey Alzheimer’s Association was 
awarded Medium Charity of the Year and 
the Large Charity of the Year Award was 
given to Jersey Sports Association for the 
Disabled (JSAD)   

Lyn Wilton from the AJC said: ‘The AJC 
is absolutely delighted to have supported 
this event, and our congratulations go to 
the very worthy winners.  It wasn’t an easy 
decision for the judges to make as all the 
entries demonstrated so many brilliant 
projects that have been going on. The 
event was a wonderful way to celebrate the 
fantastic work our charities do for everyone 
they assist, and we hope to make this an 
annual event to make sure their hard work 
does not go unrecognised.’
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Run Mark, run
Channel Television’s Mark McQuillan is ‘Big 
Apple’ bound in November for the New York 
City marathon! He is hoping to raise as much 
money as possible for his chosen charity 
the Teenage Cancer Trust. He’ll be in good 
company - famous faces such as actor Ed 
Norton, P Diddy and Will Ferrell have all 
taken part in the past.  

Get Mark o! to a good start and donate 
online at uk.virginmoneygiving.com/Mark-
McQuillan
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Call us on 499449 or email contact@tmlegalservices.com

TM Legal Services provide an essential HR role for employers who do not 
have HR resources or act as an invaluable backup to those organisations that 
do. Every month Lindsay Edwards-Thatcher, an Employment Law specialist,  
will bring you insightful employment law advice in an easy to understand 
format.

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
A to Z

Grievances: 
What is a grievance?  These are defined as problems or concerns and can be  
anything from bullying to poor supervision and can even include a sanction an  
Employer may have issued against an Employee.

It is no longer acceptable to ignore a complaint 
from an Employee even if the complaint is as 
simple as a response to ‘How was your week?’.

An Employer always has to be alive to the 
complaints or concerns from their members of 
sta! no matter if they feel them to be trivial.  

So you’ve heard a complaint, what then? 
When such a grievance is received the aim 
then, as the Employer, is that the grievance 
is dealt with quickly and fairly to prevent the 
issue turning into a huge problem. Small 
issues ignored do not tend to go away, they 
tend to fester and turn into a crisis or even a 
constructive dismissal claim (discussed last 
month). A failure to give an Employee an 
opportunity to raise a grievance is a breach 
of trust and confidence that an Employer and 
Employee are expected to have in each other. 
A claim would arise if the Employee then left 
their position as a result of this.

What’s a typical grievance procedure? 
Something easy to understand, for both 
Employee and Employer, including who the 
Employee should go to and how.

The most important element is that the procedure 
is written down and the Employee has easy access 
to it if they don’t already own a copy of it. 

Every Employee has the right to be accompanied 
at a grievance meeting. This doesn’t mean they 
can bring their mother or next door neighbour; 
it is limited to a fellow colleague or trade union 
representative.

After the meeting the Employer should then 
consider what action if any is to be taken and 
then communicate this to the Employee in 
writing without an unreasonable delay. The 
Employee always then has a right of appeal to 
that decision.

Some examples of grievances as can 
be found on the Jersey Employment 
Tribunal website.
Kosmider v First Class Catering 
Company 2006 
Miss Kosmider was bullied and humiliated 
and in addition the Employer provided 
nowhere for her to go, no grievance procedure 
for her to follow, to deal with her complaints, 
so either she had to accept the treatment, or 
she had to leave.

MacKee v Jacksons (CI) Limited 2006 
Miss MacKee stated Jacksons were in 
breach of her contract of employment by 
making deductions from her salary (for 
accommodation costs), without her consent 
or permission. Miss MacKee did not use 
the company’s grievance procedure but the 
Tribunal found that as Miss MacKee did not 
have a copy it was irrelevant. Miss MacKee 
resigned because no one would hear or discuss 
her complaints.

Robinson v Department of Education, 
Sport and Culture of the States of  
Jersey 2006 
The Department of Education, Sport & Culture 
introduced a Key Skills Policy in Maths from 
which she was excluded. A situation then 
developed where Mrs Robinson’s experience 
was not respected and her status and role in 
Highlands College was seriously devalued to 
the extent that she was forced to resign. 

Of note in this case is that a grievance 
procedure was used but the Employer failed 
to look at exactly why she felt devalued thus 
missing the point.  

What’s Current?  
The Absent Employee. 
In January 2005 a lorry driver had an accident 
at work seriously injuring his spine and was 
therefore unable to do his job. He subsequently 
brought a personal injury claim against his 
Employer. Sometime later he was evicted from 
his home but failed to tell his Employer of 
his new address as required by the Employee 
handbook. In June 2006 the Employer was no 
longer receiving sick notes from the Employee 
and as such the Employer then sent a letter to 
his last known address stating that if it had not 
heard from him by 5 July 2006 they could only 
‘conclude that you no longer wish to work for us 
and that you terminated your employment by 
your own volition.’ The letter was returned by the 
post o"ce. The Employee was unaware of this 
until May 2009 during the injury claim. In July 
2009 he then lodged numerous claims including 
unfair dismissal.  The Employer alleged that 
the Employee had ended his own contract of 
employment e!ective on 5 July 2006. 

The Appeal Tribunal held that no e!ective 
steps were taken by either party to terminate 
the contract of employment until the injury 
claim in 2009, stating that his employment 
had been formally terminated on 5 July 2006. 
That was the Employee’s first opportunity to 
know that his Employer no longer wished to be 
bound by the contract.  He accepted that state 
of a!airs by commencing tribunal proceedings 
on 28 July 2009.

What can be seen here is that the Employer 
must still carry out a full disciplinary procedure 
for failure to attend work and failure to keep in 
contact, it cannot assume.  Whilst this seems 
unreasonable to most Employers, if not all, it is 
a warning that must be heeded. 

Lindsay Edwards-Thatcher
Lindsay Edwards-Thatcher is an Employment 
Law specialist and English Solicitor who 
qualified in 1999.  Since 2002 she has worked 
in private practice in Jersey and for over five 
years has provided specialist contentious 
and non contentious employment advice to 
various institutions in Jersey.
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Jersey’s new civil partnership law will not replace the 
need for same sex couples to prepare wills to safeguard 
their inheritance.

The law, which was approved by the States on 12 July, creates 
a new legal relationship: that of a ‘civil partner’, which carries 
mutual rights and obligations to one’s civil partner akin to 
marriage. This new relationship can only be created or ended by 
certain formalities in the same way as marriage. The law provides 
for such a  relationship only between two people of the same sex, 
and therefore cannot be used by a heterosexual couple who do not 
wish to marry. 

Apart from the creation, and therefore recognition, of this new 
relationship between a couple of the same sex the next most 
significant e!ect in the context of family law is that the new law 
provides for financial obligations between the civil partners both 
during and after the end of the relationship and for the support 
of any children of the family. Careful advice should be sought in 
relation to the ownership of property, financial agreements entered 
into in contemplation of or after entering into the partnership and 
in relation to making wills.

An equally important part of the new law is the protection of 
any children of the family, defined as “any… child… who has been 
treated by both of those parties as a child of their family”. Article 
44 of the new law provides the court with powers identical to those 
on divorce relating to providing for dependent children. 

The new law will also give the same inheritance rights to a 
civil partner to share in his or her deceased’s partner’s estate as 
currently exists between spouses. Although the law is undoubtedly 
a positive step towards recognising the rights of same sex couples, 
the benefits of preparing a will remain the same and there is 
a danger that same sex couples may now believe that the civil 
partnership now means that this is not necessary. Just as is the 
case for married couples, the rights of both individuals need the 
protection that a will o!ers them and makes explicit all intentions.

A will is still a necessity to ensure that an individual’s estate 
is distributed in accordance with their wishes; to address what 
happens to each partner’s estate in circumstances where both 
die in quick succession as the result of an accident or other 
unforeseen circumstance; to appoint an executor and, most 
importantly, to enable matters to be dealt with as quickly and 
e"ciently as possible after death.  

Jersey’s inheritance law had not previously provided an automatic 
right to either unmarried partners or same sex couples to share in 
the estate of their partners, even those who have entered into a civil 
partnership in another jurisdiction. However that will change for same 
sex couples when the Civil Partnership (Jersey) Law comes into force.

Wills should still be on the  
agenda for same sex couples
words | Clare Nicolle
Associate, Collas Crill

legalfocus

www.collascrill.com
t: +44 (0) 1534 601 767
f: +44 (0) 1534 601 701
clare.nicolle@collascrill.com

We all travel more whether for work or pleasure and the 
current economic climate means that our location is often 
dictated by employment opportunities. Cross-border 
relationships are now not uncommon. If partners have 
relocated to be together and these relationships then 
break down, the legal implications for relocating children 
must be considered if a subsequent repatriation is desired. 

Until very recently the UK case of Payne informed judges making 
the tough decision on whether to allow a parent to relocate with 
their child. Payne concerned a mother who wished to return to 
New Zealand following the breakdown of her marriage. Decisions 
following this case have relied heavily on the notion that a happy 
mother makes for a happy child. Thus the impact a refusal to allow 
relocation may have on the mother has become the major factor 
judges consider. 

Payne has been heavily criticised by experts for ignoring 
developments in parental care that now suggest two separated 
parents may be better than one. Increasingly contact arrangements 
allow the marginalised other parent, often the father, to have a more 
prominent role in the child’s life.    

The case of Re K in 2011 forced a change in this area of law making 
it more di"cult for a relocating parent to be granted permission to 
move when there is a shared care arrangement in place. It is seen as 
detrimental to the child to lose contact with the other parent. Nor 
does shared care necessarily mean a 50/50 division of time in Re 
K; the father had the children for 5 nights out of every 14. What is 
important is that the burden of care is shared between the parents.  

If you are a parent who wishes to relocate with your child or a 
parent looking to fight such an application bear in mind that 
despite criticism Payne is still the leading authority for judges when 
there is evidently a primary carer. Critics though are urging the UK 
Supreme Court for a change in the law that provides for modern 
parenting arrangements and a greater focus upon the impact of 
relocation on the child. 

Relationships,  
Children and Relocation 
words | Rose Colley
 Partner, Viberts Jersey Lawyers

www.viberts.com
T: +44 (0) 1534 888666
F: +44 (0) 1534 888555
rose.colley@viberts.com

Matrimonialmatters

A LITTLE ADVICE
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Ian Thomson
Short, snappy and to the point, Gallery goes iPhone to iPhone 
with the Jersey Twitterati.  This month, it’s the turn of Jacksons 
Garage and the man who describes his job as ‘probably the best 
job in the world for anyone who likes boys’ toys’, Porsche sales 
specialist Ian Thompson. 

Catch up with 
Ian and see the 
Porsche collection 
for yourself at the 
Porsche Centre, 
Jacksons Garage, La 
Rue Fondon, St Peter.  

The best 
one I had 
was a Por-
sche Carre-
ra GT which 
sounded 
like a F1 
racing car.  
Jenson’s 
got one just 
like it.

TWITTERWIT

Hi Ian.  What’s your ultimate car?  
The 911 Turbo S. It’s so powerful and 
refined, you could drive it every day. And 
it’s not a supercar so it’s a!ordable…

Relatively! And what colour? 
White. It’s the new black. 

Of course. If you were a car, what would 
you be? 
A Porsche.  I find it di"cult to find 
anything better. 

Overused phrase? 
‘Porsche is the best you’ll every drive…’

What’s your best driving memory? 
Porsche test driving days with Chris Abel 
of Jacksons.  They’re pretty memorable, 
let’s just put it that way!

Favourite place in the world? 
Barbados, and Madeira at Christmas. 

What car do you drive? 
I get to drive the company cars!  The 
best one I had was a Porsche Carrera 
GT which sounded like a F1 racing car.  
Jenson’s got one just like it..  

Dream rally? 
Le Mans or the Paris-Dakar. 

Fantasy co-driver? 
Nicole Scherzinger out of the Pussycat 
Dolls. Lewis Hamilton and I have a lot in 
common.  And she’s used to driving in 
fast cars…

Favourite place to drive on the island?  
The coast road to Gorey, and in the 
spring, the road through St Peter’s Valley. 

Objects you can’t live without? 
My iPhone and iPad. 

Last film?  
The Hangover.

And on the small screen? 
Spooks.  It was a great insight into MI5 
and the secret service, and it’s riveting 
stu!. Shame it’s the last series!

Last holiday?  
South Africa for my brother’s wedding, 
it was held on a wine estate just outside 
Cape Town.  The landscape was 
breathtaking, and I was born there so it 
was great to catch up with the rest of the 
family.

What’s your motto? 
Never give up. 

Best moment?  
Getting a Porsche custom-sprayed in 
ballet-shoe pink as a birthday present 
for a customer’s wife who runs a ballet 
school.  They still talk about it at the 
Porsche factory to this day.  And the look 
on her face when her husband brought 
her to the showroom… priceless. 



Mad for it

sport?
shopping?
studying?

no baggage charges . no card charges . free ticket changes . complimentary hot & cold drinks . Jersey lounge access for all.

New route! Jersey to Manchester; Now booking.

www.blueislands.com

TRAVEL
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An all-inclusive can be many di!erent things. 
One version is where to make it work, the cor-
ners are sometimes cut in food, drink and the 
standard of your room. Of course you do get 
a compulsory ‘attractive’ plastic bracelet to 
wear for your entire stay, have to wait forever 
for a drink that comes in a plastic cup and is 
the ‘local version’ of what you once remem-
bered as your favourite tipple. If you’re lucky 
you’ll have to queue up to book one of the 
other restaurants rather than the same bu!et 
food every night, before retreating to a hotel 
room with a lurid colour scheme and rattling 
air conditioning.  And you’ll have to talk to 
Tracey the travel rep on her once-a-week sales 
mission to sell you a trip. A special once-in-a-
lifetime holiday?  Hmmm...

The other version, is a pinch me please, 
almost-to-good-to-be true, personal holiday 
that makes you sigh, that ‘oh that’s so good 
and I’m going to try not to feel guilty about 
it for the next two weeks’ sigh. Allow me 
whisper the words Galley Bay, Antigua to 
you. Not often in the shiny brochures, but 

all-inclusive, in year round sunshine on an 
island with a reputed beach for every day of 
the year. 

From the cocktails on arrival and the iced, 
scented towels to the breathtaking beach, 
you know this is di!erent. The ocean-front 
decked bar and restaurant area is on the 
beach and your view is simply beach and 
sea. Only one house shares your beach and 
Giorgio Armani is a decent enough neigh-
bour to keep himself to himself. Sir Paul 
McCartney was rumoured to be there when 
I strolled along singing ‘Hey Jude’, but even  
he stayed out of the way.   

The Galley Bay is all-inclusive the way 
you would design it, if you made the rules. 
A complete a la carte restaurant serving 
the style and finish of food that has you 
eager for meal time. Breakfast is more like 
“What would you like? We’ll make it”. With 
three restaurants set within the extensive 
grounds all meals are as relaxed as you are, 
which in my case meant glazed. 

If you’re yearning for sunshine and tropical heat - and let’s 
face it, in the dark and damp months ahead, who won’t be - 
then dream a little dream of winter sun with me. 

words | Murray Norton
Bring me sunshine!
By the time you’re reading 

this, the TV, newspapers 
and magazines will be 

full of promised sunshine on 
a far-flung beach somewhere. 
As is the fashion, all-inclusive 
will be very much in evidence 
o!ering the one stop shop 
where you’ll get your flights, 
accommodation, food and 
booze all thrown in and paid 
up front. Good value no doubt, 
but surely if you are treat-
ing you and the loved one to 
that ‘big holiday’ of the year, 
it should be more than good 
value. 
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Bring me sunshine!

Drinks are all premium brand, readily on 
hand and better still, my whiskey was a 12 
year old single malt - nice! 

The atmosphere everywhere is quiet, still, 
chilled - actually you’re on holiday - so you 
should be resting right?. If you want some 
loudspeakers blasting reggae, go into the 
capital of Antigua, St John, it’s worth it, for 
the vibrant feel of this excellent safe town. 
Here though, it’s tranquil and calm. The ser-
vice is so personal and friendly, that the sta! 
were not sta!, but instant friends who man-
aged to be e"cient but relaxed in one go. 

The rooms are beyond expectations too. 
The ocean-fronted accommodation is total 
luxury, from the showers (there are more 
than one) to the huge spa bath. The bed, 
the most comfortable ever, was as modern 
and stylish as was the lounge. The thought-
ful inclusion of a kitchen meant you had 
a fridge fully stocked with your choices of 
drinks and fruits. A full glass end of the 
building led to an outside terrace, just a 
mere twenty paces from the sea. 

Galley Bay last year picked up the 2010 
Award for Excellence as "Most Excellent 
Eco Resort" by Condé Nast Johansens, the 
international luxury travel guide authority, 
so not luxury at any expense then, but with 
some thought behind it.

How rewarding then to know that this hotel 
is owned by a Jersey resident and is man-
aged rather brilliantly by his son James 
Laine, former manager of the Boat House in 
St Aubin! It would be to easy to cry ‘handed 
on a plate from Dad’ and you’d be wrong. 
He has worked hard to establish himself 
and the style of the hotel over the past few 
years. My thoughts of his life being one of 
a languid approach to this dream job, were 
quickly dispelled. He works hard. Harder 
than I could certainly in this warm environ-
ment to constantly maintain the sta!, stan-
dards and serenity.  Good on you James.

If peace and quiet and tropical winter sun 
combine with that pushing the boat out 
holiday of a lifetime, go and see our man in 
Antigua, he keeps a Jersey flag flying there. 
You’ll get everything you want, except a 
plastic bracelet!  

www.galleybayresort.com

Galley Bay last 
year picked up 
the 2010 Award 
for Excellence as 
"Most Excellent 
Eco Resort" by 
Condé Nast 
Johansens, the 
international 
luxury travel 
guide authority, 
so not luxury 
at any expense 
then, but with 
some thought 
behind it.

“

”
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Coming up roses on 
the Hibiscus Coast…

It was Jerseyman John Mallett 
who first suggested the move. His 
uncle had already emigrated there 
and had invited John down to visit 
sometime. That day soon came 
but little did John know it would 
change his life forever. “He told 
me he fell in love instantly with 
the beautiful greenery and warm 
weather”, says his wife Lisa. 

They weren’t married at the time –some 
fifteen years ago – but John’s enthusiasm 
after his trip was so inspirational to his then 
girlfriend Lisa, the couple decided to start 
a new life together in the antipodes. They 
began this journey as a de facto couple 
(armed with the obligatory letters proving 
they’d been together for three years). “I had 
never been to New Zealand before”, admits 
Lisa gamely, “but we came with the view that 

we could always come back to Jersey if we 
didn’t like it”. 

Taking a gamble like this had paid o! once 
before: Lisa first came to Jersey in the mid-80s 
from the small village of Caddington near her 
birthplace of Luton, in order to work a couple 
of seasons in the island’s tourism industry. 
She spent a further year in the USA before her 
fond memories of Jersey lured her back and 
she remained here for almost a decade longer.

So the move to New Zealand seemed a natural 
leap of faith but with an added incentive. “They 
were even giving cheaper flights to get there – 
that’s how badly they wanted people to come!” 
she reminisces. Crucially, John had already 
served out his apprenticeship as a builder but 
he still needed to obtain his City & Guilds 
Certificate to prove his abilities. While he was 
doing this, Lisa took a City & Guilds course too, 
qualifying in beauty therapy. Thus the seeds 
were sown for this entrepreneurial couple to 
flourish in the right environment. 

Bean Abroad
LISA AND JOHN MALLETT 
Words |  Viv Pallot

BEAN ABROAD
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As it happened, New Zealand turned out to be 
a fortunate place for them both. John’s career 
trajectory continued to shoot ever upward and 
he currently acts as site supervisor overseeing 
building renovation projects. Lisa has done 
really well too. She had her own successful 
beauty salon for many years but now works 
from home while she studies an interior 
designing course. 

The couple remained in the same area 
where they first settled back in 1996, about 
40 minutes’ drive north of Auckland in the 
North Island because they say “it kind of 
reminds us of Jersey, with all the beaches… 
and we just love it here”. This area is a 
peninsula called Whangaparaoa – otherwise 
known as the Hibiscus Coast.

With John’s building skills and Lisa’s 
creative abilities, the couple prospered 
spectacularly and now own two houses 
both of which were self-built and which are 
currently rented out to tenants. Property 
prices have soared in New Zealand and 
these days a three-bedroomed house 
typically retails for around NZ$450,000. 
One of their houses is a Swiss Chalet-
style house just walking distance from 
the sea but without sea views, and the 
other is inspired by what Lisa describes 
as “old Italian school-house”, nestling in 
three acres of land in the countryside at 
Warkworth, just 20 minutes’ drive away 
from Whangaparaoa.   

But even a charmed life such as this can 
begin to pall after a while. So in 2008, Lisa 
and John decided to chance a further risk: 
to take a family gap year with their two New 
Zealand-born sons, John now 14 and Jake, 
11. The family flew over to Jersey and then 
sailed across to France where they travelled 
around for several months with just a tent 
for accommodation. The nomadic foursome 
eventually ended up in Spain and Andorra 

before returning once more to Jersey. Lisa says 
the boys loved every minute of the sojourn but 
confesses it was di"cult home-schooling them 
during a period they viewed as a holiday! Back 
in Jersey, the boys enjoyed a brief stint at local 
schools before the whole family returned to 
New Zealand, refreshed and inspired.

It was after this French trip that Lisa 
realised her idyllic lifestyle in the country 

was missing something vital to her 
wellbeing - being next to the sea. So the 
family discovered a house for rent down on 
the coast with sea views and easy access to 
the beach, found tenants for their Italianate 
country home, switched homes …. et voilà, 
equilibrium was restored once again. 

There are some things Lisa and John still 
miss about Jersey even now, but they are 
unanimous it’s not the weather - they really 
love the warm climate and mild winters 
in New Zealand’s north island and they 
are equally enamoured by the wonderful 
diversity of the landscape. Lisa misses the 
“character and quaintness” of some of our 
older buildings - the likes of which simply 
don’t exist in New Zealand.  

But the country is of course a long way from 
Jersey geographically and Lisa in particular 
misses being able to pop over to France or 
England, for example, to visit friends and 
family spontaneously. However, there’s 
something the family CAN do on impulse 
where NZ wins hands down – it’s only a three-
hour drive down to the nearest ski slopes…

If you know anyone who would like to be 
featured on Beans Abroad, please email 
beansabroad@gallery.je
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BRISTOL: 
RWEA Autumn Exhibition  
All month 
Expand your cultural horizons this October 
at the Royal West of England Academy.  This 
year’s Autumn Programme features a collabo-
ration between Louise Bourgeois and Tracey 
Emin - Do Not Abandon Me - as well as work 
from op art pioneers Bridget Riley and Mi-
chael Kidner.  The 159th Autumn Exhibition 
(the RWA’s most popular show) presents an 
exciting and eclectic mix of over 500 works 
– and many are for sale, so you can take your 
unique piece of art home… rwa.org.uk.

LONDON: 
Revolutions in Sound 
13th October 
For one night the London Eye is being trans-
formed for one night only into a music festival.  
Spend the night of the 13th October partying at 
one o! gigs as the capsules of the iconic obser-
vation wheel will be turned into 30 micro-clubs, 
with a whole host of leading DJs, bands and 
clubs performing sets. With a silent disco on 
the forecourt, even more clubbers can take part 
in all the fun. Slip on your headphones and tune 
into live feeds from the pods above your head. 
Tickets to Revolution in Sound are free and can 
be booked in advance at redbull.co.uk/events

MANCHESTER: 

Manchester Weekender 
14-16th October  
The Manchester Weekender (14-16th Octo-
ber) showcases the best of Manchester’s art, 
culture, music, film, food, literature, walks, 
politics, poetry, photography and theatre, 
staging a series of one-o!, intimate events 
that sum up the city. It pairs international 
artists, musicians, writers and more with 
some of the city’s most beautiful settings for 
forty-eight hours of some of the most unusual 
cultural experiences you’ll find anywhere in 
the UK. creativetourist.com/weekender

ISLE OF MAN 

48th Isle of Man Rally
27th-29th October. 
The 48th edition of the International Rally 
Isle of Man will take place from the 27th-29th 
October.  One of the biggest rallies in the 
British Isles, it takes place on 160 stage miles 
of closed public roads and is renowned as 
one of the toughest tests of competitor and 
machine the sport has to o!er.  
rallyisleofman.co.im

GUERNSEY

Cheap Gâche 
All month 
As well as being the excuse for Jersey folk 
to dine out even more often in the Autumn,  
Tennerfest is also taking place throughout 
this month in Guernsey.  If you’ve exhuasted 
all the eating-out possibilities in our island, or 
you just fancy mixing it up a bit, why not try 
something di!erent in our sister island.  
Menus can be found at tennerfest.com.

SOUTHAMPTON

Southampton Film Week
7th and 16th October
Southampton Film Week will transform the 
City into the South’s film capital.   With an 
exciting mix of film screenings, workshops, 
master-classes and competitions, whether 
your fascination is with filmmaking or film 
watching there will be plenty to interest you. 
And with people, organisations and venues 
all over the City celebrating film together – 
why not join in! southamptonfilmweek.com.

GENEVA:  
The HOPE Exhibition
All month 
Get in the mood for London 2012 by visit-
ing the HOPE Exhibition at the Olympic 
Museum. Through accounts from athletes, 
interactive modules and archive films, the 
exhibition explores and highlights the way in 
which the Olympics exemplifies the virtues 
of sport, and features events from the Games 
where the human qualities of the participants 
have been as remarkable as their records. 
Find out more: olympic.org

ZURICH: 

Kunsthaus Zürich  
October 21 onwards 
From October 21, the Kunsthaus Zürich (Museum 
of Fine Art) will present an exclusive premiere of 
masterpieces from the Nahmad family’s private 
collection. The exhibition includes more than 100 
paintings by Miró, Picasso, Matisse, Kandinsky, 
Monet, and many more. kunsthaus.ch

Flying visit?
We find it almost impossible to 
deal with some of the airlines 
that serve Jersey... with the ex-
ception of Blue Islands who seem 
to be doing good things. This 
month they’ve added Manches-
ter and Bournemouth.



CULTURE

BUSINESS: CULTURED?
If your business CSR remit involves supporting local culture, get in touch with us. We’re committed to suporting local 
art, culture photography, film and events in our culture section and we’re on the hunt for a partner for 2012. It would 

involve being represented on every page of our culture and working with us on some culture projects. 
Oh, and you get this space to use for whatever you like...

Call us on 811100 and ask about culture sponsorship
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MY NAME IS  Andrea Jones

MY NAME IS.... 
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As well as o!ering a chance for the public to enjoy a slice of local culture, the exhibition 
provides an invauable opportunity for artists to showcase their work and build their reputations.  
Clare Ormsby, a former JJ Fox prizewinner, shares her thoughts on the exhibition:

How has winning the competition impacted 
on your career?
Before winning the competition I had tried and 
failed a few times to get a solo exhibition. I used 
winning as leverage for securing my first solo 
show at the Berni Gallery. I also shamelessly 
(over)use the phrase ‘prizewinning artist’ in all 
my publicity. If you want people to recognise your 
work you have to constantly promote yourself 
and be involved in competitions, solo and group 
exhibitions or other creative projects. The JJ Fox 

is a long-established and prestigious art prize, and whilst it doesn’t physically alter the work itself, 
being able to associate it with my art does in some ways validate it - especially to a wider audience.

What makes the Fox Open Art Exhibition stand out from other exhibitions?
It truly is an ‘open’ competition so anyone can enter so long as you are a resident in the Channel Islands 
and over the age of 16. Plus with having a visiting judge there is no bias of recognising the work, each 
submitted piece is judged on its own merits.  I would encourage all local artists to give the Fox a go you 
have nothing to lose and everything to gain – prestige and a cash prize! What’s not to love!

Why should the public go and view the exhibition?
Because it’s free culture and you won’t be bored. It’s always interesting, varied and an overview of 
what local artists are up to. Plus it features a large cross section of artists of di!erent ages and from 
varying walks of life using a variety of di!erent techniques, as well as being an insight into the 
tastes of the competition judge - a di!erent visiting established artist each year.  So if you are in 
Café Jac make the e!ort to go upstairs and have a look – the gallery is always open.

EXHIBITIONS

This month the Arts Centre is hosting the annual JJ Fox Open Art Ex-
hibition.  Now in its 29th year, the exhibition has become a prominent 
fixture in the art community’s calendar, and promises to yet again 
provide a fantastic showcase of local artistic talent.

The exhibition will feature a range of selected artwork by professional and amateur artists 
from the Channel Islands who have entered the JJ Fox Open Art Competition and have 
been chosen to exhibit by judge Sophie Tarbuck.  The carefully selected pieces will as 
a result comprise a broad and diverse collection, combining promising new talent with 
established local artistry.  The work will be on display from the 3rd through to the 22 
October, with the prizewinners being announced at the preview on Tuesday 4th October.  

JJ Fox Open Art Exhibition

In the bag
Jersey artist Rychel Therin is exhibit-
ing two of her works in a brand new 
pop-up gallery exhibition in Paris.  
Taken from her ‘Collected Memories, 
Collecting Dust’ collection,  

‘One for every occasion’ is a set of five photo-
graphs of her grandmother’s handbags. Rychel 
inherited them after her grandmother died, and 
found handkerchiefs, wedding invites, confetti, 
pens and paracetamol still inside.  ‘These details 
intrigued me, and by photographing four of 
them open and leaving the most decorative one 
shut, the story of the bags becomes open ended.  
Where did she take this one?’  ‘Pantry’ is a 
photomontage of her grandmother’s under-stairs 
shelves. ‘I loved the way she stored her potas-
sium nitrate next to the weighing sales, Pledge 
next to the cake tins and mop heads with Quality 
Street left over from last Christmas’.  

The Paris-based ‘dans cette maison’ exhibitions 
from freelance gallerist/curator Jeannie Remy 
transform domestic spaces into pop-up galleries 
with music events, artist talks, workshops and 
co!ee afternoons. This exhibition features a rock 
gig and an opera performance alongside the 
work of 11 di!erent artists.  

‘Dans cette maison’, Mon 3 Oct - Sun 9 Oct 
at 106 Avenue Médéric, 78110 Le Vésinet, 
Paris. Doors are open from 11 - 6pm each 
day.  www.rycheltherin.com /  
www.facebook.com/rycheltherin

Blampied by the sea
Catch the last few days of Edward Blampied’s exhibition ‘By the Sea’ at the new Artzone gal-
lery, on the site of the Amethyst art shop on the Parade.   Celebrating the beauty in and around 
Jersey’s shores, from beach cafes to fishing boats, the paintings have all been created on salvaged 
wood using acrylics. ‘I love finding old pieces of wood that have been discarded and bringing 
them back to life’ says artist Edward Blampied – known for his colourful vintage-style seaside art, 
as seen at the Hungry Man.  ‘Often the wood I use was part of a boat once, so it’s rather fitting 
that it gets a new lease of life as a piece of marine-themed art’. 

‘By the Sea’  ArtZone Gallery, The Parade, St Helier.  Until 5th October. 

Jersey Arts Centre, Berni Gallery | Monday 3 October - Saturday 22 October



WENDELL STAMPS: FESTIVAL SEASON  ISN’T OVER YET

Trick or treat: 
Halloween costume quiz
 by OSBOURNE RUDDOCK,  doodles by MATTHEW le MAISTRE SMITH

“Darkness falls across the land; the midnight hour is close at hand” – the 
late, great poet who penned those words may not have been talking 
about his preparations for a Halloween party, but they’re lyrics to live by 
as we approach the annual shindig that represents the only night of fun 
and glamour in the dark, miserable month of October.    

Halloween isn’t just about haunted houses, 
apple bobbing and the opportunity to get 
egged by gangs of feral teenagers - it’s 

the chance to dress up and drink witches’ brew, but 
before you pass out in a pile of plastic skeleton parts 
you need to make sure you pick a costume that will 

guarantee you’ll be mistaken for one of The Addams 
Family rather than somebody who shops in dustbins 
and talks to the seagulls.  Take five minutes to answer 
our spooktacular quiz, and our on-loan-from-Cosmo 
experts will prescribe the perfect Halloween costume 
for you.

1.  What’s your idea of an amazing Saturday night out?
A: A chess tournament that finishes at 9pm, but only if 

there’s no air conditioning, peanuts or cats: they cause 
me to erupt in hives.

B: I’ll begin with a few drinks with the girls from work, 
and we’ll end up wherever there is an alcopop 
promotion, a cheesy disco and the possibility of going 
home with Darren from accounts.   

C: My cousin will buy us some cider if we give him petrol 
money for his scooter - we can either neck it in the 
park or at Shane’s house if his mum is still on remand.  
Make sure everybody on Facebook knows about it.

D: I don’t care where I start out or what day it is, but I 
don’t count it as a great night if I don’t wake up in 
a field somewhere with a splitting headache, chest 
smeared in peanut butter, and stark naked with at least 
one tropical fruit jammed up my tradesman’s entrance.

2.  When was the last time you got dressed up?
A: Every weekend, when my warlock brotherhood must 

face the dread army of orcs that threaten Middle Earth.  
I have a spare rubber sword and my own XXL Starfleet 
uniform in case we get rained o!.

B: A hen party in Brighton, although I lost most of my 
costume after my eighth pint and was arrested for 
flashing my bits at a mounted policeman.

C: Mate, the only time I’m not wearing a tracksuit is when 
I’m in court.

D: I don’t ever dress down - the sta! at Spar love me 
because I shop for groceries in a PVC catsuit and 
fishing waders.

3.  What do your everyday clothes say about you?
A: That even IT work doesn’t pay so well that I can a!ord 

for somebody to do my washing for me.  Also that I 
don’t know what anti-perspirant is.

B: That if you buy me enough drinks I’ll take them o!.

C: That I am a connoisseur of sporting goods, luxury 
brands and websites that give shoplifting tips.

D: They’re tight enough that you can probably tell I’ve 
run out of places to get pierced.

4.  If you had to wear a uniform, what would it be?
A: I believe I mentioned a Starfleet uniform? I also 

possess a working communicator and a certificate in 
conversational Klingon.

B:  I don’t know! A schoolgirl, a nurse, a flight attendant – 
it doesn’t really matter as long as the skirt is so short  
you can see my uterus.

C: I haven’t worn a uniform since I was expelled from 
school at 14 for leaving my baby in the common room 
whilst I went out for a cigarette.

D: I have created a dashing, modern update on the classic 
dress uniforms of the Third Reich. The main di!erence 
is that the Führer didn’t wear a gimp mask or butt-less 
leather chaps. 

5.  Who is your favourite historical figure?
A: Ragnar Lodbrok, fabled viking warrior, conqueror of 

Paris and renowned example of a fat, virile man.

B: Jade Goody, she was a true legend.

C: Probably Willy Fogg, Sinbad or Dogtanian.

D: The Marquis De Sade, it’s a tragedy that he lived 
before the days of nipple electrodes and silicone- 
based lubrication.

6.  If you had a secret identity, what would it be?
A: I already have a secret identity - on the internet I’m  

an elven princess with humungous knockers.

B: I’m not very good at keeping secrets - Batman 
probably doesn’t tell everybody whose partner he  
got crabs from on that holiday in Torremolinos.

C: Honestly, your honour, the man on that CCTV  
footage has obviously stolen my cap.

D: By day, I’m a vicar.
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Mostly As: 
You may not be the life of the 
party, but you can certainly 
be relied on to man the bar 
and deal with any emergen-
cies that involve Windows 
95 or arguments about the 
plot of Battlestar Galactica.  
You should probably just 
wear your warlock’s armour, 
if you’re lucky you might end 
up with somebody so drunk 
that they don’t notice that 
your bedroom looks like the 
comic shop in The Simpsons.

Mostly Bs: 
You like to dress up most 
weekends, so just recycle the 
least-stained of your large col-
lection of revealing polyester 
outfits.  It really doesn’t mat-
ter if you’re supposed to be 
Marilyn Monroe or Dorothy 
from the Wizard of Oz - they 
both look pretty much the 
same when they’re teamed 
up with a Wonderbra and 
covered in sick.  

Mostly Cs: 
You don’t really do costumes, 
although if you turn up at 
the right party people will 
assume that your Argos 
jewellery and immaculate 
white trainers are supposed 
to be an ironic comment on 
Britain’s social underclass - 
whilst they’re distracted by 
thinking that you can get 
busy drinking all the booze 
and working out which is the 
best window to climb out of 
with their Xbox.

Mostly Ds: 
You’re the sort of person who 
still looks like an extra from 
a Marilyn Manson video 
when you’re attending a bar-
mitzvah, so Halloween is your 
night to really let your hair 
down.  PVC, rubber, a giant 
panda costume; just remem-
ber that you’re still going to 
need to take it o! to go to the 
toilet at some point.  Well, 
at least we really hope you’ll 
take it o! first.

ANSWERS: HOW DID YOU DO?

53
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Back to school
Unleash your inner Gleek (you know you 
want to) and put on your dancing shoes for 
this sing-along, dance-along show featuring 
all the best hits from High School Musical, 
Hannah Montana, Camp Rock and Glee.  High 
School Rocks is arriving at the Opera House 
on the 28th and 29th October and promises a 
‘rollercoaster ride of fun’ with its ‘high energy, 
foot stomping, totally interactive production’.  
Wannabe Troys, Rachels and Hannah Mon-
tanas will even get their chance to be the star 
of the show, with a select few chosen from a 
dance o! competition to join the cast on stage 
to shoot hoops. With all the very best hits and 
dance routines performed by a brilliant multi-
talented cast, this is quite possibly the only time 
you’ll be thrilled to be going back to school.  So 
all you Wildcats out there – be prepared to rock 
out as High School Rocks….
High School Rocks
Jersey Opera House
6pm Friday 28th October  
2.30pm Saturday 29th October
Tickets £14.  For a chance to win free tickets, 
‘like’ the Jersey Opera House’s Facebook page. 

Crafty
Hotfoot it along to ‘Spice: Treasures and 
Trade’, the unique art and craft event taking 
place on the first weekend in October, and 
you’ll find local craft, kids entertainment and 
acoustic sets all within the shelter of two 35ft 
handmade Mongolian Yurts.  It’s the work of 
Sarah Jordan and Bianca Padidar, two local 
artists who have created this contemporary 
craft event, supported by Jersey Tourism and 
the Jersey Arts Trust to promote local busi-
nesses and raise the profile of talented makers 
in Jersey.  Go along. 
Spice: Treasures & Trade,
Saturday 1st - Sunday 2nd October 10am-5pm 
Jersey Accommodation 
& Activity Centre, La Rue 
de Pouclée et des Quatre 
Chemins, St Martin

Mixing it up
Five local artists and five very di!erent approaches all add up to a fascinating exhibition on 
the use of di!erent media in art.  From George Kowzan’s Mondrian-esque slate and metal 
panels to Marc McCarty’s sculptural glass creations (above), Martin Bullivant’s brooding 
acrylic landscapes, Karl Amundsen’s thoughtful pencil drawings and Naomi Renouf’s art 
in stitches, Media Melange the new exhibition at The Harbour Gallery is one to catch this 
autumn.   

Media Melange, until 17th October at The Harbour Gallery, St Aubin. Open every day, 
10am-5pm. Tel: 743044 or email: partintheframe@yahoo.co.uk

Now you see it... 
 
Indonesia? Seychelles?  No, it’s a sandbank at our very own Écréhous as decorated by local 
beach artist Andy Coutanche.  You’ll get the chance to see even more incredible beach art at 
the very first MyMemory.com Beach Art World Championships in Jersey where some of the 
world’s most talented beach rake artists will leave their tracks on our sandy shores. 
 
Beach art is totally natural, there’s no paint, no materials, just tracks in the sand.  These fleeting, 
fluid designs are drawn freehand with rakes and only last until the tide washes them away.  Co-
sponsored by Jersey Tourism and MyMemory.com, the weekend of the 29th and 30th October 
will be full of opportunities to see and share in this wonderful art. Get involved from midday 
on Saturday onwards at Ouaisne where you can meet the artists and take part in free beach art 
masterclasses as well as enjoy local food and guided walks and activities.  On Sunday, the artists 
get their pick of the island’s beaches to leave their mark on, but only until the tide comes in.  
Rebecca Huggler from MyMemory.com says ‘Beach art really makes full use of the limited time 
available before the tide comes in; with the beautiful sand creations only available to see for a 
short time before they’re washed away forever.  Snapping the moment is the only way to keep 
the art alive – something that fits perfectly with our ethos as a company.  We’re very excited that 
such a large, international event is happening here on Jersey’s beaches’. 
 
Saturday 29th – Sunday 30th October | Saturday 12.00-16.00 at Ouaisne beach, St Brelade, 
low tide Sunday at a selection of north-west beaches.  www.jerseybeachart.com
Get a sneak preview of what’s on o!er by watching the YouTube clip of Andy’s freehand 
design at Plemont beach on the jerseybeachart.com website. 
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For more details and bookings  
call 01534 511115 or go to  

www.jerseyoperahouse.co.uk
‘Like’ our JOH facebook page 
for a chance to win tickets to 

High School Rocks!
 facebook.com/jerseyoperahouse

Fascinating Aida:  
The Cheap Flights Tour 
Friday 14th & Saturday 15th October (8pm)  
If mature ladies singing about dogging makes you 
chortle then this show will crack you up. The fond 
homage to al fresco sex is just one of the hilarious 
numbers which makes these 
ladies Britain’s best-loved 
comedy cabaret trio. 
Why be one of 6 
million watching 
them on YouTube 
when you can see 
them live? £12–£22 
Concession £2 o!.

The Met: Live in HD presents 
Anna Bolena (Donizetti) 
LIVE SCREENING 
Sunday 23rd October (6pm)  
Increasing in popularity, these 
live screenings make a 
spontaneous trip to the 
opera possible in Jersey. 
This premier portrays 
the ill-fated queen who 
was driven insane by her 
unfaithful king. Features 
one of opera’s greatest mad 
scenes and stars Anna Netrebko 
and Ildar Abdrazakov.  
£17.50 £15 concessions  

Goldilocks & The Three Bears 
Monday 24th & Tuesday 25th October   
(11am & 2pm) 
Got kids or just a big kid yourself, then why not 
have some half-term holiday fun? This interactive 
adventure features original songs, stunning sets 
and incredible costumes.  
£8.50 Children. £10.50 Adult. £33 Family tickets 

High School Rocks 
Friday 28th & Saturday 29th October  
(Fri 6pm, Sat 2.30pm) 
Think High School Musical meets Glee meets 
Hannah Montana and 
you’ll get the vibe. This 
production combines all 
these teen favourites 
and more in one 
electric, energetic and 
infectious concert! Get 
your gleeful groove on 
for some half-term musical 
madness.  £14.

showing this month
turn over a new leaf

Round and round
In October 2004, the book ‘Discovering 
Jersey - 30 Circular Walks’ was published and 
became an instant hit as an ideal gift, topping 
the local best sellers chart in its early pre-
Christmas weeks. Over 5,000 books were sold 
with all proceeds donated to Jersey Hospice 
Care.

The second book ‘Discovering Jersey - 30 
Circular Walks II’ is being launched on 16th 
October, priced £12, with all the proceeds 
again being donated to Jersey Hospice Care. 

Exact and concise step-by-step directions for 
30 very di!erent circular walks - varying from 
45 minutes to over 3 hours duration - are at 
the heart of the book. 

Not only is it a great way to keep fit, the book 
is filled with fascinating historical insights, 
makes an ideal gift and gives you the feel 
good factor by helping a really worthwhile 
charity. Judge for yourselves how ‘Discover-
ing Jersey’ can bring you and others pure 
enjoyment!

Discovering Jersey: 30 Circular Walks II,
£12 from The Hospice Shops and Clarkson 
House, Jersey Tourism O"ce, WH Smith, 
Waterstones and Ransoms Garden Centre.

If you didn’t catch Jonny Labey’s performance 
at Jersey Live’s JT Recharge tent, you missed 
out.  And it’s not just the Jersey Live crowd 
he’s been wowing – the local 18 year old singer 
has just landed this year’s Olive Brown Bursary 
from the Jersey Arts Trust.  The bursary 
provides up to £1,000 per year, for up to three 
years, to assist the study of one performing 
arts student (acting, dancing, music, technical 
skills in music and theatre, directing or design-
ing) every year for the life span of the fund. 

The Jersey-born Vic College student got his 
start in the arts at the age of 8 playing the part 
of Fizzy in Bugsy Malone, and has appeared 
in a whole array of shows since including Les 
Miserables, Sweet Charity, A Midsummer 
Night’s Dream as well as professional produc-

tions such as Cats and The Buddy Holly Show.  
He says: ‘it means a great deal to me that my 
passion is being encouraged by the groups 
who taught me all I know.’  Jonny’s accepted a 
place at the Doreen Bird 
Dance College for 
a Musical Theatre 
degree which he 
hopes will be an 
excellent training 
ground for a life 
in the performing 
industry. 

While we couldn’t be without our iPads, we’re still fans of proper page-turners here at Gallery, 
especially when they’ve been penned by local authors.  Welcome to Gallery’s new book corner. 

The Post Box
Local author Alan Hanby tells us how a bed-
time story turned into a book...

“Along with the usual books that I read to my 
two children at bedtime, I’d often make up 
stories for them.  My son began to ask for one 
particular story to be retold time after time.  
One day I decided to jot down the story to see 
where it would take me, and it gradually took 
shape.  Thanks to the help of an old friend 
who put me in touch with a local author, Ian 
Ronayne, I finally had it published.  When the 
book finally arrived, I thought up a scenario 
to surprise my son.  I’d ‘plant’ the book at the 
Library, guide him to the right spot and then 
wait for him to realise what it was.  Imagine 
my son’s face when I took him to the library to 
‘discover’ the book I’d written for him!”

The Post Box by GB Albert, an old-fash-
ioned yarn set in the island will appeal to 
ages  9+.  Waterstones, £6.95.  

And this month you can even get your 
hands on a signed copy, author Alan Hanby 
will be signing copies of The Post Box at 
Waterstones on 22nd October at 2pm. 

Image |  Colin Cruickshank Photography

Jonny cash
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no smoke  
without fire 
An exciting print exhibition for Jersey
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It was 50 years ago that 
Terry O’Neill first picked 
up a camera, and began an 
astonishing career. Becoming 
the key photographer in 
London’s heady 1960’s 
milieu, he went on to capture 
major stars of stage and 
screen, and has helped 
to define our very notion 
of ‘celebrity’ o!ering an 
intimate insight into their 
lives, both public and private. 
His famous photographs of Brigitte 
Bardot smoking a cigar, of Frank Sinatra 
with his bodyguards sauntering down the 
Miami boardwalk, and of Faye Dunaway 
the morning after her Oscar win have 

become iconic images that have made 
Terry one of the world’s most popular and 
collectable photographers. 

Rebecca Poynton Design will exhibit a 
collection of Terry’s modern prints, open to 
the public from, Tuesday 11th October until 
Saturday 22nd October at Liberty Wharf. 
These will include a number of his ‘classic’ 
images, but also a few that were discovered 
only recently. All prints are for sale and 
limited to editions of fifty.

Gallery spoke to Terry to learn 
more> 

Who would you have loved to photograph?
The greatest picture that I didn’t take was 
Marilyn Monroe… the reason being that I 
fancied her PR more than her!

Which of your images means the most to you?
I couldn’t pick out a particular image from 
my archive. Each of them has it’s own 
meaning and memories for me from the 
di!erent points in my life. 
 
Who’s been the easiest person to 
photograph?
One of the most surreal moments in 
my career was when I was invited to 
photograph HRH Queen Elizabeth II. I was 
extremely nervous for three months before 
thinking of everything that could go wrong, 
but I needn’t have been! She was a natural 
of course, having spent her life sitting for 
portraits. I’d heard she was into her horse 
racing, and so I started to tell her all sorts 
of horse jokes to make her feel even more 
at ease. Having a giggle with the Queen on 
England was one of the highlights of my 
career and I will never forget it.

…and the most di!cult? 
Aging sex symbols are by far the most 
challenging subjects to shoot. I mean, if 
they used to spend one hour in hair and 
make-up in their twenties, add an hour for 
every decade as they get older! 
 
What would you have been if you hadn’t 
become a photographer?
A modern jazz drummer. In fact, when I 
started working for British Airways as a 
technical photographer back in the Fifties, 
it was with the intention of becoming an air 
steward so I could fly to New York and be a 
jazz drummer.

What objects do you always carry with 
you?
You’ll never find me without my iPhone, 
I love keeping up to date with the sports 
with Sky Sports News app!
 

What’s the secret of your success?  
The secret, for me, of a great portrait 
photograph, is for the subject to be totally 
relaxed. I understand that having your 
photograph taken can be daunting, and so I 
try to put people at ease. So, before a shoot, 
I read up on the person that I am going to 
photograph so that I get to know them and 
their idiosyncrasies. It helps to know a bit 
about the person in front of the camera so 
you can engage in a conversation with them 
– this can be the best way to relax someone 
and get a great shot. 

What’s your guilty pleasure?
Strawberry ice cream

 How do you relax?
 Playing jazz

What’s your greatest extravagance? 
My jazz cds!

What’s your greatest regret?
My greatest regret has been losing the 
negatives of shoot I did with John F. 
Kennedy. I wish more than anything that I 
could find them again.

Favourite smell?
Roses

What’s your happiest memory?
I’ve been very happy recently. Not only 
did I win the Royal Photographic Society’s 
Centenary Medal in recognition for my 
contribution to photography, but I sold 101 
prints in Sweden in three days!

What’s the trait you most deplore in yourself?
I’m a perfectionist and I can always find 
flaws in my work – I’m my own worst critic! 

What’s the trait you most deplore in others? 
I can’t stand laziness.

What keeps you awake at night?
Nothing, I sleep like a log!

What’s the most important lesson life has 
taught you?
I think as my life has gone on I’ve realised 
that you only get what you give and that 
karma is just round the corner. 

Terry O’Neill in Jersey is brought to you 
by Rebecca Poynton Design from the 11th - 
22nd October at Liberty Wharf. The event is 
sponsored by Santander Private Banking.

rebeccapoynton.com/exhibition
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think
something to

about

INKED

It’s great to get Facebook messages, it’s lovely to get 
mail. It’s nice to be left answerphone messages. Last 

month we got all three. Most of them weren’t the 
delightful flattering feedback we’ve come to blush at. 
No, this time our journalistic needles struck a nerve 

with a satirical article we ran on tattoos. 

People thought it was anti-tattoo, that we were 
‘inkist’. No my friends. The truth is; we have tattoos 

too; it wasn’t meant to be a serious article. We 
thought it was pretty funny. Turns out a few people 

thought it was a bit OTT. 

We’re out to stir things up but we didn’t intend 
the pro bodyart populace of our fair isle to take 
it to heart. People shouted, Facebook protested. 
There were demands for a retraction or apology. 

Unfortunately there isn’t going to be one, just this 
clarification. 

The article in question got people talking. It made 
some smirk, it made some mad, it raised some 
heckles, it DID something. In our minds, that’s 

fantastic. We checked it first with tattood people. 
They saw the funny side, we ran it. ‘Publish and be 

damned’ as they say. Damn right. 

It’s so easy in publishing, particularly our kind of 
local free high quality magazines, to churn out 
bland easily digestable nonsense that hits the 

middle market and doesn’t rattle any cages... all 
flu!y and bland. Balls to that. 

At Gallery we’re happy to stir things up. Someone 
this week told the new Guernsey Gallery they were 
looking forward to our ‘irreverent tone’ hitting their 
shores. Bang on. We’re not planning on hanging the 

donkeys out to dry but we’re going to rattle them, 
that’s what we do.

We do, however, want to a"rm our standpoint on 
all things tattoo. We want to show the people who 
thought we were some kind of suited tattoo haters 

that we’re clearly not. Over the following pages 
(and on our cover) we have a portrait celebration 
of tattoo art, from those who create it to some of 

the people who we fired up. We thank them all, not 
only for being part of our shoot and their art, but for 
understanding. They ARE Gallery... you all are.  We 

just put it together.

words: BD
photography: Danny Evans
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Hannah Ruderham,18. Apprentice hairdresser and classical music fan
‘I’ve got five tattoos so far and plan to have many more’ 
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James Springthorpe, 23. Tattooist at Skin Scene and Thai boxer
‘Yes I’m a tax payer and my 25% tax rate hurts more than my tattoos did*’

*we’re with you James.
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Gareth Thomas, 32. Tattooist at Skin Scene and classic car driver
‘I collect tattoos from di!erent artists like other people would collect art for their walls.  My body’s a canvas I suppose…’
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Andy Dingle, 47. Civil servant and golfer  
‘They all mean something to me. The pain? That’s part of it’

INKED
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Anita Wood, 27. Mother
‘I have ‘blessed’ tattooed on my arm because when I was 18 I was told I could never have children, and now I have three’
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Laura Quenault, 24. Fund administrator and fan of Pokemon tattoos
‘I come up with the basic ideas for my tattoos and then Jon at Skin Deep creates them for me’
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Jess Stanier, 20. PR Executive and Gallery columnist
‘It’s like a picture, but you carry it on yourself so you can never forget it’
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Rai Garcia-Singh, 45. Personal trainer and horse whisperer
‘I wanted to mark my new life away from competitive bodybuilding.  And ‘El Toro’ on my arm? That’s me.’ 
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Net Wong, 48. Tattooist at Somewhere Else and backgammon player
‘I studied art in Thailand and I’ll never forget the first time I saw a tattooist creating art on skin. I knew straight away that’s what I 
wanted to do.’
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Want to win £100? All you have to do is email your entry  
with the subject ‘upload’ to: upload@gallerymagazine.co.uk before 
the deadline of 20th October, and you’ll be in with a chance.  

Make the files nice and big though, about 4MB is a good size to aim 
for as a guide. We print every photo but we can’t get them ALL on the 
page full size unfortunately - they just wouldn’t fit!

The Monthly Upload

Photographer: James Goode

MONTHLY UPLOAD
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Next month’s theme is ‘End of the World’. Email your images 
to us nice and early to be in with the best chance of making the 
Upload pages. We’re looking forward to seeing what you come 
up with!

Photographer: Gabriella Street

Photographer: Nigel Grieves

Photographer: John Liot

Photographer: James de La Cloche 

Photographer: Beav Binet
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Mark Errington
Filmmaker, ‘Into the Channel’

G: What’s your favourite boys’ toy? 
ME: My laptop. 

G: Which event at Branchage Film Festi-
val are you most looking forward to? 
ME: The parties, I mean who doesn’t love 
to party?!

G: If your life was turned into a film, who 
would you want to play you? 
ME: Sean Connery

G: If you could collaborate with anyone 
alive or dead who would it be? 
ME: Kai Neville (famous surf film maker) 

G: If you could cast anyone in your films, 
who would it be?
ME: Well because I make surf films I don’t 
really deal with actors, so it would have to 
be the pro surfer Kelly Slater. I would love 
to shoot him.

G: Complete the sentence “not a lot of 
people know that I..... 
ME: ...make films.

Jeremy Swetenham
Chairman of Branchage Film Festival

G: What’s your favourite boys’ toy? 
JS: The two cannons I made at home! 
(Don’t worry they’re only toys...)

G: Which event at Branchage Film Festival 
are you most looking forward to? 
JS: That’s very hard, but it would have to be 
the Saturday night party in the Spiegeltent. 
My costume is finalised but I can’t give any 
clue away.

G: If your life was turned into a film, who 
would you want to play you? 
JS: Daniel Day Lewis

G: If you could collaborate with anyone, 
who would it be? 
JS: Xanthe Hamilton!
 
G: Complete the sentence “not a lot of 
people know that I..... 
JS: ...sail to work.

Will Smith
Comedian

G: What is your favourite boys’ toy? 
WS: My iPhone but I’m only on a 3GS 

G: Which event at Branchage Film Festival 
are you most looking forward to? 
WS: Meeting the cast members from the series 
and TV show that I based my career on. So the 
Bergerac Anniversary Dinner.

G: If your life was turned into a film, who 
would you want to play you? 
WS: Alan Ruck,  he was in Ferris Bueller’s Day 
O!.

G: If you could collaborate with anyone 
alive or dead who would it be? 
WS: Stan Laurel
 
G: Complete the sentence “not a lot of 
people know that I..... 
WS: ...am related to the actor Hugo Weaving 
(Agent Smith in the Matrix Trilogy). 

With JerseyLive and Branchage now firmly top’n’tailing 
September it really is the month for culture in Jersey.  We 
thought we’d head down to our fabulous film festival and ask 
some of the people that helped make it happen a few questions, 
from international stars of stage, screen, sound and sight to 
homegrown local creatives. We got them all to hold up their 
favourite Jersey magazine too...

branchingout
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Will Burns
Poet

G: What is your favourite boys’ toy? 
WB: It would have to be my desk, it’s only 
from Ikea but it was so much hassle to get it.

G: Which event at Branchage Film Festival 
are you most looking forward to? 
WB: The dance and music event in one of the 
churches, but there is just so much going on 
that everything is exciting.

G: If your life was turned into a film, who 
would you want to play you? 
WB: Chevy Chase in his younger years.

G: If you could collaborate with anyone alive 
or dead who would it be? 
WB: Jay Feldman (a musician).

G: Complete the sentence “not a lot of people 
know that I... 
WB: ...exist!

David Moats
Film Editor for Quietus.com

G: What is your favourite boys’ toy? 
DM: Dictaphones, but only the MP3 ver-
sions because the tape versions can be so 
temperamental.

G: Which event at Branchage Film Festival 
are you most looking forward to? 
DM: The ‘Teeth of the Sea’ soundtrack. We 
are all a massive fan of the band at the of-
fice, so I’m really excited for that.

G: If your life was turned into a film, who 
would you want to play you? 
DM: Everyone says I have an uncanny re-
semblance to Jonathan Rhys Meyers, so it 
would have to be him, however I don’t like 
him, so I couldn’t watch the film.

G: If you could interview anyone alive or 
dead who would it be? 
DM: David Lynch

G: Complete the sentence “not a lot of 
people know that I..... 
DM: ...am American because I always say 
‘cheers’ in my emails like you Brits.

Rob Da Bank
Radio 1 DJ and Bestival founder

G: What is your favourite boys’ toy? 
RDB: My Pioneer DJ 800 which is a great 
piece of kit to help mix songs. 

G: Which event at Branchage Film Festi-
val are you most looking forward to? 
RDB: The Variable 4 sound installation at 
Elizabeth Castle. The fact that these guys 
are creating music with wind and the envi-
ronment is pretty special.

G: If your life was turned into a film, who 
would you want to play you? 
RDB: Johnny Depp. I mean who wouldn’t 
want him to play you?!

G: If you could collaborate with anyone 
alive or dead who would it be? 
RDB: Ralph from Kraftwerk. Kraftwerk in-
vented Electro music years ago, so it would 
be great to work with him.

G: Complete the sentence “not a lot of 
people know that I..... 
RDB: ...used to be in the UK Sailing Team.
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Jason Butler
Artist

G: What is your favourite boys’ toy? 
JB: I’d have to say my kayak.

G: Which event at Branchage Film Festival 
are you most looking forward to? 
JB: Because I’m manning the horsebox 
featuring my art for the weekend, I’m not 
able to watch many things.  I did manage to 
watch ‘Senna’ which was brilliant. 

G: If your life was turned into a film, who 
would you want to play you? 
JB: Christian Bale. 

G: If you could collaborate with anyone 
alive or dead who would it be? 
JB: Goya because he is incredible. 

G: Complete the sentence “not a lot of 
people know that I..... 
JB: ...support Manchester United a lot more 
than I should! 

Carrie Cooper
BBC Radio DJ

G: What is your favourite boys’ toy? 
CC: My flash mic, you can record hours 
of high quality sound on it, and it fits into 
your hand bag!

G: Which event at Branchage Film Festival 
are you most looking forward to? 
GG: The King Kong Live score from Rob 
da Bank 

G: If your life was turned into a film, who 
would you want to play you? 
CC: Tessa Coleman

G: If you could interview anyone alive or 
dead who would it be? 
CC: Well I have already interviewed Sir 
Patrick Moore and that was incredible. 
 
G: Complete the sentence “not a lot of 
people know that I..... 
CC: ...am a big Matthew Wilder Fan.

Murray Norton
BBC Radio DJ/Chef/Restaurateur/Writer

G: What is your favourite boys’ toy? 
MN: Meccano 

G: Which event at Branchage Film Festival 
are you most looking forward to? 
MN: The John Nettles’ event at the Spei-
geltent is going to be pretty special.

G: If your life was turned into a film, who 
would you want to play you? 
MN: Dudley Moore

G: If you could interview anyone alive or 
dead who would it be? 
MN: Sir Paul McCartney
 
G: Complete the sentence “not a lot of 
people know that I..... 
MN: ...was the props man for Tommy Coo-
per and that I am actually really shy.

John Nettles
Bergerac and/or DCI Barnaby from Midsomer Murders depending on how old you are...

G: Are you looking forward to the Bergerac anniversary black tie dinner tonight?
JN: I certainly am.  It’s quite a thing to have the original creator of Bergerac and so many of 
the original cast together for a such a worthwhile cause, Holidays for Heroes.  It’s quite apt 
really, a fictional hero gets to meet the real ones, and provides me with a very nice occasion 
to look at clips from the old series.  It’s quite remarkable to think it’s 30 years almost to the 
day since we started out on that extraordinary adventure. 
 
G: And an iconic series alongside new film work here at Branchage, it’s fitting isn’t it. 
JN: Yes although the style of shooting in Bergerac is very old fashioned now.  It was all 
done ‘on the zoom’, ‘on the legs’ and gave us a certain look which is very dated these days.  
You can almost tell the year it was shot – certainly the decade!  It’s completely di!erent now.
 
G: Who would play you in the film of your life?
JN: There’s a thing!  Brian Dennehy, an amazing American actor. 
 
G: Where are you o# to now?
JN: To Beauport to catch some sun before tonight’s celebrations.  But don’t tell anyone!
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Film: Halloween Special
By Steve Lawrence

HALLOWEEN is a magical time of year. It’s a time to gather the family together, take out your sharpest knife and carve a pumpkin. It’s 
a time to harass your friends and neighbours for a diabetes-inducing amount of sweets. It’s a time to indulge your cat/horse/penguin 
fetish out in the open with an elaborate and exotic costume.  But for me none of these things sum up the true meaning of Halloween. For 
me Halloween is about buckets of blood, teens getting stabbed, decapitated and blown up and monsters and maniacs running wild. Be it 
a futuristic cyborg killing machine with an oedipal complex or a Leprechaun fish out of water taking on gangsters in the ghetto – for me 
Halloween is all about horror films. 

STEVE LAWRENCE’S FILM PAGE

Don’t Be Afraid of  
The Dark
One-man horror industry Guillermo 
Del Toro is onboard as co-writer and 
producer for this remake of a 1970s 
British Gothic chiller. On the surface 
it doesn’t look like it has all that 
much new to o!er – family move into 
creepy house intending to renovate, 
child discovers dark secret about 
house, family are menaced. Yet, that’s 
all beside the point. This is Del Toro. 
From Pan’s Labyrinth to his Spanish 
productions such as The Orphan-
age he has o!ered sophisticated 
horror more than just a cut above the 
average American studio o!ering. 
If anyone can find a spark in what 
might be considered a tired genre it’s 
him and the team assembled here. 
If nothing else expect the monsters 
(only half glimpsed in the trailer) to 
far exceed the norm. 

Paranormal Activity 3
The second sequel or prequel to 
the first sort of prequel is here 
for fans of the found footage 
sub genre.  I was actually very 
impressed with the previous 
instalment and the manner in 
which it tied itself to the mythol-
ogy of the first film. Part three 
does the same by taking us back 
in time eighteen years to the ori-
gin of the haunting. Ignoring the 
suspiciously high quality footage 
I like this move with the main 
characters being children giving 
the story a whole new dimension. 
Directors Joost and Schulman 
are a great choice having proven 
with Catfish they are capable of 
getting performances from kids 
and spinning a story capable of 
completely messing with your 
sense of reality. 

Contagion
Steven Soderbergh is certainly 
no stranger to blockbuster films 
or blockbuster casts (Ocean’s 
11-13). However, up to now the 
talented auteur has not even 
come close to the horror genre. 
That all changes with this 
month’s epidemic ensemble 
piece. Matt Damon, Kate Winslet, 
Gwyneth Paltrow, Laurence 
Fishburne and Jude Law are the 
main players as humanity falls 
victim to a mystery virus. This 
isn’t science fiction - Soderbergh 
instead plays on our paranoia via 
the very possible threat of germ 
warfare. Don’t expect jumps just 
a creeping dread as the horror 
of the event unfolds. This is the 
horror of how we interact with 
one another and for that reason 
it’s a whole lot scarier than your 
regular shock fest.

Demons Never Die
It’s di"cult to find a way to stand 
out in the crowded horror market. 
One ingenious way is stunt cast-
ing. Enter this low budget British 
slasher and enter Tulisa from the 
X-Factor. To be fair this film was 
made before the N’Dubz star was 
crowned the new Cheryl Cole but 
they’re certainly not shying away 
from mentioning it during the 
promotion. She’s backed up by 
Robert Sheehan (Misfits), Emma 
Rigby (Hannah from Hollyoaks) 
and brilliantly enough Reggie 
Yates (Radio 1!). Casting director 
I salute you!

Of course if a trip to the cinema 
doesn’t take your fancy then there’s 
a near endless back catalogue of 
classics to choose from. To add a little 
spice why not try watching a Night-
mare on Elm Street after a heady 
cocktail of sleeping medicines, Friday 
The 13th after antagonizing the local 
psychopath or The Descent after 
making detailed plans to go on an 
orienteering trip with your girlfriends 
on November 1st? Halloween is what 
you make of it. Don’t let this year’s 
festivities pass you by. 



Treat 
 

26 Beresford Street, St.Helier
 724922 . www.misslelec.co.uk

Exquisite lingerie and unique swimwear 
from some of the world 's best designers.

yourself...

FASHION
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In collaboration with British designer Drew Perridge, this 
new line celebrates the decade when pearls first came to 
the people. 

BRAND NEWS

New 
men’s 
Ugg 
boots
If they’re good 
enough for New 
England Patriot 
Tom Brady, then 
they are good 
enough for males 
everywhere.  The 
highest-paid 
player in the 
National Football 
League is 
fronting the new 
campaign for the 
Ugg Fall Men’s 
line, a venture 
which departs 
from the look 
we expect of the 
typical Ugg boot.  

The Beacon is 
one of the more 
chunky and 
weatherproof 
options, the 
perfect casual 
footwear to get 
you through the 
dreary weather 
ahead without 
having to resort 
to full-on wellies 
or hiking boots.  
Look out in 
particular for 
the Stoneman 
and Rockville 
styles too which 
are destined to 
become a vital 
part of any man’s 
autumn/winter 
wardrobe.  And 
while you’re in 
there, best pick 
up a pair for 
your other half 
to avoid being 
subjected to any 
jealousy-induced 
silent treatment.  

Now stocked by 
Little Joe’s Surf 
Shop (Little Joe 
himself is happily 
addicted to his 
black Beacons). 
[From £175]

Men’s Jackets
The casual jacket is an important look for the 
male to master.  If you sport a suit during the 
working week, then it’s true that the majority 
of the time you’ll be able to get away with 
only having a dark overcoat in your wardrobe.  
However, it cannot be denied that every man 
is in need of a more casual alternative.  Look 
no further than the brilliant British brands of 
Barbour and Belsta!.  Barbour have released 
the new Barbour Steve McQueen line which, 
as the name indicates, is ultimately cool. 
Particular ones to look out for are the Rexton, a 
multi-pocketed distressed wax jacket inspired 
by McQueen’s avid love of motorcycles.  

If you are considering a garment which is a 
little bit more of an investment then it’s well 
worth considering a jacket from Belsta!, the 
Panther being the most sought-after option 
although the Sammy Miller or the Kerala 
would also be excellent choice for a high-
performance motorcycle jacket.

De Gruchy | Barbour Steve McQ Rexton £410, 
Baker £265, Greenham £218. 
Axleman | Barbour SMcQ range starting 
from £189 
Men’s Club | Belsta! Panther £930, Sammy 
Miller £625, Kerala £400

Great Timing 
Channelling Chanel

It’s a fact that most men shy away from jewellery.  True, you get the 
occasional diamond-embellished types like Beckham and Diddy but for 
the most part men have one weapon in their arsenal when it comes to 
embellishment: the man’s watch.  This season sees an influx of carefully 
crafted chronometers.  The big contenders in particular come from Chanel 
and Frédérique Constant.  For the man who likes something impressive 
and chunky but doesn’t want a weighty watch which might result in a 
strained wrist, then the Chanel J12 Superleggera is the supreme option.  
This model has been cleverly created from aluminium, titanium and 
rubber with a sand-blasted ceramic case.  And never fear, it’s not just a 
great looking timepiece but also COSC-certified which means that the 
Contrôle O"ciel Suisse des Chronomètres (who are the best of the best) 
say that it tells the time correctly.  For the man who wants something with 
more of an old school feel and a classic look, then go for the Constant 
Runabout Chronograph.  This watch is a new limited edition piece, 
inspired by the Runabout yachts which were famous in the 1920s, and the 
watch looks especially attractive with a brown leather strap and a bezel 
of 18 carat rose gold plating.  For a metallic alternative, try the Chanel J12 
Chromatic which is out this month and is lightweight and has a scratch 
resistant metal sheen.  This one is also excellent if you are aquatically-
inclined as it is water resistant up to a depth of 200m.

Available at Aurum 
Chanel J12 Chromatic [REF H2934] £3631 
Chanel J12 Superleggera [REF H2039] £3610 
Frédérique Constant Runabout [REF FC392RM6B4] £2249

Jackpot!
Jack Wills is here.

Jack Wills has finally seen the light 
and is opening a store in  
St Helier next month, which is 
excellent news for the Jersey male.  
All their clothing is highly desirable, especially their cosy socks 
and sweaters for winter, but the most lustworthy items have to be their 
men’s pyjama-style loungepants.  Quite possibly the comfiest garment 
in the world with classic checks or stripes, they manage to combine 
two qualities which don’t often overlap as they are both snuggly and 
sexy.  Beware however, as any loungepants left unguarded will almost 
certainly be purloined by females-in-residence.

Aldersgate and Blackstope approx £49.

Men’s Styling
What’s new for Autumn.
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Lets hear it from the experts.
We met up with the managers and buyers from some of our favourite places to get guys’ 
clothes in town and found out what they think is going to be big this Autumn / Winter.

de Gruchy
Jhune Gabriel, Brand Manager

“Cords are going to be really prevalent this 
autumn, especially in more unusual colours. 

Also these ones are tapered-cut which is what 
we’ve been seeing more and more of.”
Paul Smith coloured cord jeans, £95

Voisins
Rui Soares, Concession Manager 

Tommy Hilfiger
“For this season everything is really American-

inspired. It’s all very preppy and laid-back-
cool, so this shirt is ideal for layering under 

jumpers and coats.”
Tommy Hilfiger Leonard plaid shirt, £66

Axle Man
Kevin Smith, Manager 

“If you want to be in the now, you’ve got to be 
in Barbour.”

Barbour Steve McQueen quilted Mulholland 
Jacket, £189

Roulette Men’s
David Cullen, Owner

“This is perfect for this winter, it is real duck 
down, super light and really warm. And its 

aviator style is right on trend.”
Acne aviator jacket, £485

Men’s Club
Peter Kaye, Manager

“This is handcrafted leather of the highest  
quality. These motorbike-style jackets are 

going to be great going into winter. They are a 
classic, so a definite winner”

 Belsta# leather Panther jacket, £930

Massimo
Marco Donascimento, Buyer

“This is a good jumper because it is chunky 
and warm but also nicely fitted so it will look 

great on.”
Ma.stum marblerized grey jumper, £275
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18 Bath Street, St. Helier - tel: 01534 629942
hiheelsandhandbags@jerseymail.co.uk 

New Ash  
Autumn/Winter  
shoes now in store

4/6 Hilgrove Street, St. Helier

Sweet Pea and Willow is bulging with 
wonderful vintage and designer 
fashion for far less than the 
original price.

From cocktail and evening 
dresses great for summer 
parties and school proms, 
day dresses and office suits 
to casual wear, shoes, bags 
and accessories.

We will provide you with a whole 
new shopping experience.

Our everchanging collection 
means that you can enjoy 
affordable individuality all  
year round.

For more information please contact:
01534 61919111 Bond Street  St Helier | 722500

admin@thaddeusjewellers.com | www.thaddeusjewellers.com

Exclusive stockists of Tresor Paris.

CAD Design & Jewellery Repairs
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Gentlemen - if you are still unsure about who Carrie Bradshaw is, then even a cursory understanding of the plot of 
Cinderella means that the majority of you can comprehend 
the depth and intensity of the relationship many women enjoy with their shoes.

There may seem to be zillions of choices but you honestly 
can’t go wrong with something simple.  The ultimate option 
for this is the French brand Repetto, masters of the ballet flat, 
stocked by Marc2 Shoes.  
For the more adventurous suitor, Mexicana, promoters of the perennial cowboy boot are also worth checking out, and 

Michelle of Marc2 Shoes says that for the more classically 
inclined then the German line Kennel und Schmenger has 
been especially popular.  
Make sure you look at your other half’s (probably extensive) 
shoe collection to get the size right (concentrate on the shoes 
she always wears as they will be the comfy ones) and perhaps 
glean some sense of colours that your lovely lady would go 
for.

Mexicana starting from £345.65 Repetto starting from £166  Kennel und Schmenger (K&S) starting from £150 All available from Marc2 Shoes

Initially, lingerie seems like the perfect 

present - something meaningful that makes 

you look thoughtful and your girlfriend/

fiancée/wife/partner look (and hopefully 

feel) sexy.  This is before you learn that this 

process is a potential minefield.  Bold is the 

man who makes it over the shop threshold, 

but it takes an impressive combination of 

courage and uxorious devotion not to balk 

when confronted with a rack of suspenders to 

the left and a display of thongs to the right.  It 

can be di"cult to not feel just a tad pervy when 

you can’t take your eyes o! the curvacious model 

fronting the catalogue nearest you.  

Deep breaths.  Palms are now sweating.  Inevitably, 

a smiling woman (who finds your predicament 

utterly endearing, no doubt) sashays up to you and 

asks if you need any help.  Instinct dictates refusal, 

like not asking for directions when lost.  However, 

you acknowledge the seriousness of your dilemma 

and concede that yes, in this case, external input is 

necessary.  It’s not enough to be able to accurately 

compare your girlfriend’s breast to fruit.  

Camilla Lelec shares her top tips for those men who 

brave the perils of lingerie shopping.  She suggests 

that if customers are overwhelmed with the choice it’s 

worth sacrificing the surprise element and take some 

catalogues home for the female in question to peruse. 

There are very few men who strut in and know exactly 

what they want, but if you are one of the more cool, 

calm and collected types then Camilla advises that 

the three things to get right are style, size and colour.  

She also gives the warning, “Men tend to buy what 

they would like their partners to wear and not what 

their partners would feel more comfortable in... they 

must remember they are buying a present for their 

partners, not for themselves!”  [Debatable.]  

There’s no denying that this is a stressful 

ordeal, but when you get it right, you get it 

really right.  It is one of the potentially most 

successful presents for a man to give, beneficial 

to both parties and symbolic of alpha-male 

consideration.  And to be honest, anything to 

persuade her to give up her granny-bashers...

Fleur of England lingerie pictured 

available from Miss Lelec (opposite the 

cows in West Centre)

!"#$%&'()*+,
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Mens Guide to...
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Buying your girlfriend jewellery 
can be regarded as the safe option 
when it comes to gift-giving, and as 
a result risks being predictable or 
unimaginative.  If you want to up the ante 
a bit then we recommend heading to Jersey 
Pearl and making full use of their new Jersey Silver Plating concession on the premises.  Prepare in advance by taking your lovely lady on a romantic walk along one of the many beautiful beaches on the island, and pick up a couple of nice looking shells.  Then drop these o! at Jersey Pearl and in a week they will be totally transformed into a gorgeous and individual piece of silver-plated jewellery which will showcase just how considerate you are.  

If she has a charm bracelet, it might also be worth trying to find a couple of tiny shells which can be made into charms for added thoughtfulness.  If your partner genuinely has too much jewellery already (note: most girls think that this is impossible), another great idea is to preserve a champagne cork with silver plating from a bottle of bubbly used to celebrate a special occasion.
Jersey Silver Plating available from Jersey Pearl, starting from £45 for a smallish 
shell.
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Guys, it’s time to let the ‘tache take 

over again as moustache season 

returns for its fifth year.  So bin those 

disposable razors, get rid of your Gilette 

and say sayonara to your shaving gel - it’s time to 

grow some hair.  Whether you go for a retro handlebar, 

a ‘dictator’ or the full Fu Manchu, you’ll be in good 

company with manly chaps across the world letting their 

facial hair roam proud and free.  And it’s all for a good 

cause, with cash going to research into testicular and 

prostate cancer.  Find out more at uk.movember.com.  
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So you like it and 
you want to put a 
ring on it…
So you’ve found ‘the one’, your true love, the 
person you want to spend the rest of your life 
with… but before you walk o! into the sunset 
together reciting sonnets you first have to pass 
one main obstacle: the proposal.
Most men approach the issue of buying an engagement ring as if 
they were approaching a minefield - fearful that one wrong move 
could blow everything sky-high.  And we’re not going to lie; buying 
an engagement ring is a huge deal, but luckily for you we have 
rounded up a selection of the foremost diamond experts on the 
island to o!er their sage advice on one of the greatest investments 
you will make in your life.  Hopefully reading this guide will make 
buying an engagement ring as pain-free as possible, and dare I say 
it, perhaps even an enjoyable experience.    A great engagement ring 
will give even the most romantically-challenged of you the chance 
to become the wonderfully disarming and irresistible knight in shin-
ing armour you always secretly suspected you were, giving even old 
Casanova a run for his money… if only for a day.

When selecting an engagement ring, it is vitally important that you 
make the right choice.  Why is that, you ask?  Because it is symbolic 
of the fact that we are perfectly in tune with each other, that I have 
taken the time to listen and appreciate her wants and needs, and 
that we really are made-for-eachother soulmates? Well yes, sort of.  
But mainly because of the humongous bragging rights that comes 
with getting engaged.  For many women, one of the greatest joys 
of getting engaged is getting to show o! the ring to her family, 
friends, the postman, random strangers on the bus…  Take that 
away from her with a shoddy o!ering and there may be unpleasant 
consequences.  And besides, pick correctly and it can guarantee you 
10000000+ brownie points more than a hastily-bought bouquet of 
flowers from a garage forecourt ever can.

Okay, so down to the nitty-gritty.  When buying a diamond, you 
need to consider four things, which are known as the 4Cs: Cut; Clar-
ity; Colour; and Carat.  And that’s just the start. Have no idea what 
that means?  Then read on and prepare to be educated…

Cut
Expert advisors
Je"rey Chinn and 
Tim Booley at Hettich 
Jewellers

Though extremely di"cult to analyze or 
quantify, the cut of any diamond has three 
attributes: brilliance (the total light reflected 
from a diamond), fire (the dispersion of light 
into the colors of the spectrum), and scintil-
lation (the flashes of light, or sparkle, when 
a diamond is moved).  As a value factor, cut 
refers to a diamond’s proportions, symmetry 
and polish.
                 
The most important feature of a diamond is 
the cut; even if the other features of the stone 
are good, if the cut is bad then it can ruin the 
look of the stone, whereas a well cut stone 
will always look good.  The first impression 
you get from a diamond is due to the cut - the 
right cut is absolutely vital.

Nowadays, when a man is searching for an en-
gagement ring he will tend to use the internet 
as the first port of call.  This can be a negative 
thing, as it is easy to get too consumed in the 
other details and neglect the most important 
feature.  This results in customers failing to 
understand what they are looking for and 
failing to appreciate the overall beauty of an 
engagement ring.

“When deciding on a cut you need to look at 
the shape, proportions, symmetry, polish, and 
the facets need to be rightly aligned.  There 
are di!erent types of cut: the most popular is 
the round brilliant.  It’s very classic and opti-
cally powerful.  Another popular choice is the 
emerald cut, which gives a more transparent 
clear look.  Other traditional shapes include 
the marquise, princess, pear and oval cuts.”

Choosing an engagement ring is a matter of 
personal taste.  It’s the emotional investment 
that’s the most important thing.  You are buy-
ing the diamond, not the certificate and a lot 
of thought must go into it.  Buying an engage-
ment ring is one of the biggest investments 
that you will make in your life, and something 
that you can get enjoyment from every day 
for years to come.  My wife’s engagement ring 
still looks great, and I love to see her wearing 
it.
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Clarity
Expert advisor
Julian Delacour at Aurum

When one is talking about the clarity of the 
stone it refers to inclusions within the stone, 
for example black carbon deposits, or gas fissures, or marks on 
the surface of the stone. A 10x lens is the method all jewellers use 
to help grade a stone.  Diamonds that are flawless and internally 
flawless are very rare. 

Using an international diamond grading system, diamonds 
are assigned a clarity grade that ranges from flawless (FL) to 
diamonds with obvious inclusions (I3).  As expected the price 
of the diamond increases the more ‘flawless’ it is.  To the naked 
eye however, no inclusions can be detected through to VS2, so 
choosing anything within that range would be ideal.  The clarity 
of the diamond is very important as it is something that you can 
physically see, and along with colour dictates the quality of the 
diamond, as opposed to being a matter of personal taste.

Carat
Expert Advisor 
Lisa Pereira at Diamondology 
(located in Jersey Goldsmiths)

One of foremost questions in a man’s 
mind when it comes to choosing an 
engagement ring boils down to one ques-
tion: does size matter?  In terms of making 
the most of your budget, the value of an engagement ring tends 
be down to a combination of four elements of rarity.  Carat, colour, 
clarity and cut all mesh together to find your perfect diamond, 
with carat often being the most popular part. A solitaire diamond 
(a single stone) is the most popular style at the moment compared 
to multi-stone rings with smaller diamonds, but this is down to 
personal preference and style. At the moment we are making rings 
with diamonds between 0.5-1.5ct, as the most popular.

So it seems that while some girls dream of wearing a massive rock 
on their finger that may as well come with a flashing neon sign 
that spells out ‘look at me I’m getting married’ (you will know if 
this is your girlfriend because, let’s be honest, it’s probably just 
the latest in a long line of expensive things she’s forced you to 
buy her), while others prefer something slightly more subtle. Lisa 
invites you to join the Diamondology Facebook page where you 
can share your opinion on the matter.

Jersey's experts in everything diamond. 
You are guided through the world of 
diamond grading by GIA trained staff 

Combined with a bespoke handmade 
setting, what more shows you want the 

best for the one you love? 

The Diamond Experts

Open 7 days a week 

869927  
07797 771499 

Solitaires  
Wedding Rings  
Eternity Rings 

 
Diamond Earrings  
My First Diamond 

From simple studs to all out design.
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1. Royal Asscher 
Brilliant Cut Ring 0.71ct 
£4,950. 
Hettich

2. Royal Asscher Cut 
Single Stone Platinum 
Ring 1.02ct £8,250
Hettich 

3. Platinum Engagement 
Ring with Round 
Brilliant Diamond In 

Centre and Tapered 
Baguette on the 
Shoulders £3,340.62
Diamondology at 
Jersey Goldsmiths

4. Three-Stone 18ct 
White Gold Princess 
Cut Centre Stone 1.01ct 
Side Stones 1.06ct Total 
Caret Weight 2.07ct 
£9,995
Rivoli

5 Three-Stone Platinum 
& Emerald Cut .81ct + 
.39ct + .37ct = 1.57 £7,295
Rivoli

6. Platinum Diamond 
Ring Limited Edition. 
Centre Diamond 1.02 
cts Total carat weight 
1.272cts £5,495
Catherine Best

6.

3.

4.
5.

1.
2. 
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But... don’t forget 
the romance
 
Expert advisor 
Melanie Mayer FGA at Rivoli Jewellers

So there you have it - a beginner’s guide to buying 
engagement rings.  We’ve got you this far, and by putting 
you in the hands of our diamond experts you can’t go far 
wrong.  Just for goodness sake don’t put the ring in her 
dessert, or copy any elaborate proposal scene from a cheesy 
American rom-com, as it is bound to not work out that well 
in real life.  Especially if it involves white doves.  Good luck - 
and don’t forget to send us an invitation to the wedding.

With so much information about diamonds 
available it is easy to get confused with too much 
detail. “Forget the science and enjoy the romance” 
says Melanie Mayer FGA, Rivoli Jewellers.

Your engagement ring is likely to be one of the biggest (and 
smallest) purchases you make so it is understandable that many 
people research their purchase first. Guys especially like to ensure 
that they are fully equipped with as much knowledge as possible 
before setting foot into a jewellers. Plenty of information about 
the 4Cs is available but what many people don't realise is that it 
is the power of the 4Cs taken together that gives each diamond 
its personality. Each diamond is as unique as a fingerprint, no 
two diamonds will have exactly the same characteristics, in the 
same combination. Trust your jeweller to guide you in the right 
direction and to ensure that you are getting value for money 
regardless of how much you spend. Ladies - you'll know when 
you find the right one, it will sparkle on your finger and make you 
smile everytime you look at it. It's your diamond and no one else 
in the world will have one quite it! And guys, don't sweat or panic! 
We've never known a lady to be unhappy with a gift that involves 
diamonds! 

Jewellers since 1900

A very special diamond ring for a very special occasion
Royal Asscher brilliant diamond 1.29ct GVVS2 in a hand made platinum 

mount from the Hettich Engagement Ring Collection

Finesse & Beauty

 1 KING STREET   ST. HELIER JERSEY  JE2 4WF 

+44 (0)1534 734491  |  info@hettich.co.uk

Colour
Expert advisor
Paul Freeman at Catherine Best.

Colour is now the most important of the 4 
Cs in my opinion, followed by polish and cut.  Nowadays most 
people buy a platinum engagement ring and so a tinted stone 
does not look as good as a bright white stone (somehow they 
seem to shine more too).  Colourless diamonds are rare and this 
makes them much more expensive. G and H tend to be the best 
value and are still good colour: make sure the colour is not less 
than “H” but anything above this is good.   It is possible to get 
a natural coloured stone (such as yellow or pink) but it really is 
worth ensuring the girl likes the colour before investing in one of 
these stones.  In my opinion however there is nothing like a pure 
white stone for the timelessness of it.
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1.  18ct White 
Gold Emerald Cut 
Engagement Ring With 
Pave Set Shoulders 
o.99 total carat weight. 
£4,463
Diamondology at 
Jersey Goldsmiths 

2. 18ct White Gold 
Square Emerald 
Cut Diamond and 
Round Pink Sapphire 
Shoulders Three-Stone 
Ring 1.00ct centre and 
0.63ct shoulders £4,830
Aurum 

3. 18ct White Gold 
Brilliant Cut Diamond 
.50ct Solitaire Ring 
with Pave Diamond Set 
Surround .42ct £2,952 
Aurum

2.

1.

3.
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StyleStalker
We sent our Style Stalker out into the streets of St Helier to find some fashionable fellas who 
are trend setting for the boys.

words | Anne Winter

William. “over 21”, Retired
“I am very surprised to be selected to be 

photographed for an article about fashion.”
Style Stalker: This excellently dressed older 
gent illustrates perfectly the joys of a tweed 

jacket and accessorising with a manbag.

Jason A’Court. 26, Trainee Accountant
“I’m wearing just my normal work clothes. I head 
to Redvers for most of my work stu!. I prefer to 
not bother with ties, and tend to keep it simple.”

Style Stalker: Love the deep grey suit; it beats 
black any day!

Guy. 18, Student
“I’ve done work experience at Gallery so I 

know how hard it can be to get guys to have 
their photos taken! I don’t really think too 

much about what I wear.”
Style Stalker: The t-shirt and button-down 

combination is a standard formula, and here 
the printed t-shirt works with the neutral 

tones of the shirt and grey jeans 

Luke. 22, Student
“I like to go shopping for clothes.  I’m from 

Guernsey but think that Bournemouth is 
pretty good for shopping.”

Style Stalker: The simple casual look of a 
clean, white, button-down shirt and well-cut 

jeans never fails.

Andrew. 16, Student
“I’m not too fussed about clothes but I think 

that these sunglasses are definitely my 
favourite item in my wardrobe.”

Style Stalker: The bright blue Kanye-style 
sunglasses are a key accessory and the faded 

yellow t-shirt keeps the vibe bright without 
being overwhelming.

Johnny. 17, Student
“I’m pretty sure my whole wardrobe comes 

from Topman, which is good because of their 
ever changing trends.”

Style Stalker: Loving the skinny jeans and 
vintage Mickey Mouse is always a winner.



46-52 King Street, St Helier, Jersey, JE4 8NN

Tel: 01534 818782

Steve McQueenTM  Licensed by Chadwick McQueen 
and The Terry McQueen Testamentary Trust, 
represented by GreenLight. 
Photography by Francois Gragnon.
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GALLERY FASHION OCTOBER 2011

THIS MONTH WE TOOK SOME OF JERSEY’S 
HIGH FLYERS AND KITTED THEM OUT IN 

THE SEASON’S LATEST THREADS. 

PHOTOGRAPHY: DANNY EVANS
STYLING: EMMA LONG / ALISON MCARTHUR

PUSH THE 
BUTTON

FASHION SHOOT: 1979

!"#$

WORK PLAY
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Ross Lawrence
Private Banker at 
Santander Private 
Banking
Grey Canali Suit, 
MensClub, £820
Eton Purple Shirt, 
MensClub, £118
Brown Hugo Boss Belt, 
MensClub £72
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2. Richard Laignel 
Lawyer at Bedell 
Beige chinos, Ralph 
Lauren, 
De Gruchy, £124
Brown belt, Hugo Boss, 
MensClub, £72
Beige knit jumper, 
Ralph Lauren, 
De Gruchy, £162
Blue Ralph Lauren Polo 
shirt, De Gruchy, £76
Navy Blue Ralph 
Lauren blazer with crest 
De Gruchy, £489
Yellow detailed silk 
scarf, De Gruchy, £76

1. Chris Nurse
Deloitte 
Diesel Denim Jeans, 
Axle, £95
Lyle & Scott,  
White Shirt, Axle, £67
Black International 
Steve McQueen, 
Barbour Jacket, 
Axle, £189

4. Chris Le Quesne
Trainee Solicitor at 
Voisin Law
Beige chinos, Boss 
Orange, MensClub, £92
Blue striped shirt, Sand, 
MensClub, £95
Green heavy knit 
sweater, Sand, 
MensClub, £116
Grey wool coat, Sand, 
MensClub, £379
Red & green scarf, Hugo 
Boss, MensClub, £38

John Gavey
Director at  
State Street
G-Star, Tobacco 
Cardigan, Axle, £90
G-Star, Navy Shirt, 
Axle, £69
G-Star, Dark Blue 
Jeans, Axle, £120
Raw by G-Star Grey 
Coat, Axle, £225

3. Craig Singleton 
Client Services Team 
Member at Santander 
Private Banking
Boss, two-piece blue 
suit, MensClub, £455
Boss blue shirt, 
MensClub, £105
Boss black belt, 
MensClub, £57

1

3

2

4
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Charles Le Maistre 
Conveyancing 
Executive  at Collas Crill
Paul Smith floral navy 
shirt, De Gruchy, £129
Paul Smith, Westbourne 
velvet jacket, De 
Gruchy, £425
Paul Smith, grey tweed 
trousers, De Gruchy, 
£180
Long navy coat, Paul 
Smith, De Gruchy, £579
Blue navy striped silk 
scarf, De Gruchy, £52
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Peter Trenchard Photography, West Hill, St. Helier, Jersey JE2 3HB. email: peter-trenchard@jerseymail.co.uk

PETER-TRENCHARD/PHOTOGRAPHY
www.petertrenchard.com    Tel: 769933

These sessions can be purchased  
as vouchers to be given as gifts. 

Your photoshoot includes: 
• Consultation prior to sitting 

• Champagne and chocolates on arrival
• Make-up and hairstyling by Suzi Robinson 

• Photography by Peter Trenchard 
• Complimentary 10-inch print with your print order 

• Complimentary retouch/airbrush of portraits 

To take advantage of this great offer, you must book  
and pay for your session during the month of October.  

You can have your sitting anytime from  
October 11 to December 11 inclusive.

Private & Confidential portraits  
make a very unique and personal  

gift for you or your partner. 

The portraits are designed to be flatteringly sexy. You 
choose to wear  as much or as little as you like. All your 
photographs are beautifully retouched and airbrushed. 

!"#$!%%$&'(")*$"(+,-
Private & Confidential 

portraits with a 
complimentary  

10”x8” print and make-up

ONLY £55.00!
Normally £160.00

./)!0$1$.2(+,
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1.

3.

2.
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1. Cartier Calibre £4,528 
available from Hettich
2. Citizen Eco Drive 
Bracelet Gents’ Watch 
£273.13 available from 
Jersey Goldsmiths
3. Chopard Rosso Corsa 
1000 Miliga £5,250 
available from Hettich
4. Fréderique Constant 
Limited Edition 18ct 
Rose Gold Plated Run 
About Chronograph 
Automatic Watch 42h 
Power Reserve £2,299  
available from Aurum
5. Black Gucci Square 
Faced Watch £568.75 
available from Rivoli 
6. Rotary Automatic 
Strap Gents’ Watch 
£126.98 available from 
Jersey Goldsmiths 
7. Chanel J12 Chromat-
ic Classic Automatic 
Watch, 41mm and with 
42h Power Reserve, 
200m, Water Resistant 
£3,631 available from 
Aurum

7.

6.

5.

4.



Raymond Weil Rose Gold 
and Black Watch £2,525 
Rivoli Jewellers
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Hotel Chocolat, Liberty Wharf, St Helier, Jersey
Tel 01534 780265 



Learn more by visiting www.jerseyveinclinic.co.uk or call 01534 625000 for  
information about VNUS Closure which can be performed on a walk-in walk-out   
basis, and is covered by all private medical insurers.
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BEAUTY

POSITIVE REFLECTION
YOUR ADVERTISING SHOULD GIVE A 

OUR BEAUTY BANNER IS NOW AVAILABLE

Quality brands need quality media placement. Our divider banners align you 
with a relevant Gallery section and o!ers a creative design opportunity
Call us on 811100 and ask about beauty divider sponsorship
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Elmina 
Refurbishment
Elmina at 71 King Street has had a gor-
geous refurbishment and the flagship 
Aveda Lifestyle Salon and Spa has never 
looked better.  

Rachel Crawford, the owner of Elmina Salons, 
says that she is excited about the new look 
for the St Helier premises. “The world of fash-
ion, hair and beauty changes so incredibly 
quickly, but I feel it’s important that we grow 
and evolve, o!ering our guests not only the 
highest standards of service and customer 
care but also an aesthetically pleasing, relax-
ing and pampering environment to enjoy all 
those extra special Aveda touches.”  

The ground floor is light and bright with an 
exclusive feel, enhanced by the new stand-
alone chrome stylist stations, whereas the 
upper floor has a di!erent kind of atmos-
phere as clients can enjoy lying back in their 
massage chair as they have their treatment 
and zone out from the hectic schedule of 
their everyday life.  

If you really feel like you deserve a treat, the 
upmost floor still houses the Elmina Spa 
where you can fully embrace the therapeutic 
benefits of a little bit of 
you-time. Also Brenda 
Miller is re-joining the 
team, bringing with her 
a wealth of experience 
having worked in some 
of the UK’s most exclu-
sive health spas. There 
will also be several 
new treatments on the 
menu such as Reiki, 
reflexology, Indian head 
massages and Hopi ear 
candling!

Tidal Treats
On a small island like Jersey we get so used to seeing beaches and the accompanying sea-
weed, so it’s easy to forget that scientists and beauticians the world over use various kinds of 
kelp to create products like the new Thalgo Nutrition range available from Les Roches. 

Seaweeds are ‘super-plants’ with exceptional nutritional properties – they absorb all the beneficial 
nutrients found in seawater and are highly concentrated in vitamins and minerals. Thalgo har-
nesses the incredible properties of seaweed for their beauty, slimming and well-being benefits, 
which naturally complement Thalgo spa treatments and products. You can choose from Beauty 
(Anti-ageing, Moisturising, Hair & Nails), Well-being (to detox your body), Slimming (to give 
you an extra slimming boost from within), Women 45+ (to combat the e!ects of the menopause); 
and Sun (to boost your tan).  This kind of therapy is shown to work inside and out, and ideal for a 
post-holiday detox session!

This month in ‘Beauty’ we are looking at 
some great new products for the guys as 
well as taking a sneak peek at Elmina’s 
new refurbished town salon.

Men’s Essentials
(and we mean ‘essential!’)

Razor
You might as well get a good looking razor set 
if you’re going to use it almost every day. These 
sets also make a great present if you’re lacking 
in ideas for what to get your friend, brother or 
father for their birthday. Edwin Jagger do a few 
really nice sets which come with a pure badger 
shaving brush, soap bowl and shaving stand. 
Cleverly the razor uses easy-to-refill Gillette 
Mach 3 razor blades, so you’ll be able to get 
new ones from most places. 

Edwin Jagger 4-piece wet shaving set, £59.99 
www.menkind.co.uk

Stubble and Beard Trimmer
Having some sexy stubble or a beard is 
becoming much more popular, but having 
it wild and woolly only suits real mountain 
men.  If you’re not a Mountie then get one 
of these clever gadgets which has its own 
built-in vacuum system to capture cut hair 
for mess-free trimming. It has 18 secured 
length settings from 1 mm up to 18 mm and 

a stubble comb designed to trim with more 
precision.

Philips Vacuum Stubble and beard trimmer, 
£61.27 www.philips.co.uk

Nose and Hair Trimmers
Men get hairy ears as they get older, so if you 
are at the 30ish mark then get up close to a 
mirror and turn your head to the side to get a 
good look. If you suddenly realise that your ear 
resembles an outpost of your underarm then 

help is at hand with a nose and hair trimmer. 
This Panasonic version has a bright 
focused light for precision and 
accuracy so you can see into the 
depths of your ear where the real 
big bad boys are growing. 

Also all women would be 
grateful if you kept your nose 
hair under control because 
stubble is sexy to kiss, but 
having a nose hair prod 
you in the face when you’re 
kissing is a real passion 
killer. The Panasonic has 
curved, hypo-allergenic 
stainless steel blades so it 
still leaves enough hairs 
behind for natural filtering.

Panasonic Nose and Ear 
Hair Trimmer, £18.00 
approx from www.amazon.
co.uk

Tweezers
There’s no easy way to say this but if you 
have a monobrow and you don’t keep it in 
check it looks really, really bad.  People who 
go for the monobrow as a lifestyle choice also 
choose mankinis - they’re a weird bunch, don’t 
join them.  Invest in a good pair of tweezers 
to save you hacking at your hairs for ages. 
Tweezerman are super sharp making it easy to 
grab even the peskiest of hairs. 

Tweezerman Tweezers, £16 from Boots 
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We are proud to announce that we have 
undergone a stunning refurbishment of 
our much loved salon. 

Come in and see us or call 733176  
to book your appointment.
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1. Sisley Eau d’Ikar 
Do not be put o!, this is NOT a perfume.  It 
is a well-known fact that men are far more at-
tractive when they smell good, and if you don’t 
have time to shower between work and a hot 
date then this man-fragrance will up the ante 
with minimum e!ort and maximum e!ect. 
[£50.75 for 50ml] 

2. Aveda Men Pure-formance  
Exfoliating Shampoo 
Dandru! is never a desirable look and 
shoulder snowfall needs to be avoided at all 
costs.  This shampoo gets rid of greasiness 
and grossness in one fell swoop, and it smells 
pretty good too.  In a manly way, obviously.  
[£17 for 200ml]

3. Dermalogica Redness Relief  
SPF 20 UltraCalming
The mid-week hangover can be the bane of 
your life, but there is no need for the pain 
to be made worse by everyone at the o"ce 
noticing reddened skin.  Apart from downing 
water or trying a hair of the dog, and keeping 
noise and light to a minimum, this product is 
vastly helpful in calming your complexion to 
a healthier-looking state.  Do not be put o! 
by the fact that it’s green, it genuinely works.
[About £27 for 40ml]

Gone is the stigma associated with using 
cosmetics to enhance your looks, it’s now 
every man for himself.  Welcome news, I’m 

sure as it is probably getting a bit tiresome sneak-
ing into the bathroom and blindly applying a ran-
dom assortment of girls’ products to try and heal 
dry skin and random spots. If you’re working hard 
and playing hard you might as well utilise some 
of the great products for guys out there which will 
help you cheat aging and tiredness.  There are also 
some good new scents on the market as well. Here 
is our guide to a few of the essentials... 

Hello Boys!
Product of the month
Clinique Skin Supplies For Men 
Anti-fatigue cooling eye gel
Do you have energetic children?  A 
duvet-stealing wife? A sexually demand-
ing mistress? Inconvenient early-risers as 
housemates?  If black circles have taken up 
residence under your tired eyes this is an 
ace product.  This eye gel is refreshing and 
strangely addictive so you can be bright-
eyed and bushy-tailed and no one will be 
any the wiser.  Also can be combined with 
Dermalogica Redness Relief for a double at-
tack on the after-e!ects of a night out.  You 
heard it here first...  [£17.50]

5. Sisley Sisleÿum For Men Anti-
Age Global Revitalizer  
George Clooney is the obvious example of the 
man who ages well.  Unfortunately, this does 
not hold true for all of us.  There’s no need to 
follow in Shane Warne’s footsteps and go for 
Botox, this moisturiser will take care of your 
skin without resorting to needles. 
[£133.85]

6. Origins for Men Save the Males 
Multi-benefit Moisturizer
Some men can wear a beard, others can’t.  The 
grizzled look simply doesn’t work for everyone.  
Shaving has its perils, but stop your skin mis-
behaving by using Save the Males moisturizer 
to calm any razor-induced or other irritations. 
[£27 for 75ml]

7. Ted Baker The Right Tools For 
The Job Antiperspirant Deodorant
For any Casanovas out there who happen to 
find an unsuspecting female and subsequently 
don’t quite make it home one evening, this is 
an o"ce-drawer essential.  E!ective without 
being overwhelming, this deodorant also has a 
rather aesthetically pleasing toolbox-inspired 
design. [£4.10 for 150ml]

8. Guerlain Homme Eau de Toilette
This fragrance combines rum, mint and lime.  
This means it is essentially a mojito.  For your 
skin.  Best not to actually drink it. [£33 for 
30ml]

9. Fish Freezer Fishshape Frozen 
Firm Texturising Cream
An excellently minty product from the range 
created by Fish Salon in Soho.  Very fresh 
indeed and won’t budge until you wash it out.  
[£5.99 for 100ml]

10. Origins for Men Skin Diver Ac-
tive Charcoal Body Scrub
Rub-a-dub-dub, pass me the scrub.  Sounds 
potentially vicious but really isn’t, and Origins 
deliver on their promise of “A bu!, new bod 
when you step out the tub.”  [£18 for 150ml]
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55 Halkett Place  
Tel 734458

POSITIVE REFLECTION
YOUR ADVERTISING SHOULD GIVE A 

Quality brands need quality media placement. 
Call us on 811100 to plan your marketing for 2012
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The male spa treatment market is a growing 
one. The guys all want to know what we’re 
raving about when we get back blissed out 
from a spa session with our girlfriends. Spas 
such as the Ayush Wellness Spa at Hotel de 
France have a selection of treatments designed 
specifically for men, or you can always go and 
have some real quality time with your partner 
and book a couples treatment. 

The Ayush is a very male-friendly enviro-
ment, decorated with neutral all muted wood-
en colours and stonework, so he shouldn’t 
feel too much out of his comfort zone. In 
fact when we were last there the swimming 
pool and hot tub area had lots of macho male 
pilots all filling their time with a bit of R&R in 
the spa because of the cancelled airshow!

We met with Dr Prasanna Kerur who is an Ayurvedic Consultant at 
Ayush to find out what men can expect when they visit the Spa:

“We o!er holistic, wellbeing treatments especially tailored to men 
who aspire to bring a balance at their mind, body and spirit.  

At Ayush, your Spa experience begins with a full use of the Spa fa-
cilities including Swimming pools, Jacuzzi, Sauna and an exclusive 
Gymnasium.  

The Gentlemens enlightenment and Energy boost packages aim 
to aid in detoxification and induce a deep mental relaxation. The 
Gentlemens’ Refresher package is a soothing spa day combined 
to refresh the senses and rebalance the body.   Our Couples and 
friends rituals allow you to have a great time away together in the 
privacy of couple treatment suite.” 

We’d recommend opting for a treatment in the afternoon so you can 
always pop upstairs afterwards and sample the Indian delights of 
Sa!rons Resturant; the perfect way to carry on a wonderful day into 
the night. 

R&R AT THE SPA

Ayush Wellness Spa’s  
Male Treatment list:

Gentlemens’ Enlightenment
An Ayurvedic analysis to determine your 
specific Dosha requirements leads onto a 
powerful Abhyanga massage administered 
by two therapists working in synchronised 
harmony using long flowing strokes. 
Bashpa Sweda to deep cleanse the system 
and aid in detoxification is followed by 
Shirodhara a warm herbalised oil flow 
administered to the forehead. A practice re-
nowned for its ability to calm the mind and 
induce a state of deep mental relaxation.
Allow 2 hours and 30 minutes ~ £195

Gentlemens’ Energy Boost
An incredible cocktail to revive vital energy. 
An Ayurvedic consultation will be followed 
by a stress busting massage administered 
by the feet. Detoxification takes place 
with the Bashpa Sweda steam therapy and 
concluding with Padahyanga - a wonderful 
treatment for much neglected feet.
Allow 2 hours and 30 minutes ~ £145

Gentlemens’ Refresher
A soothing spa day combined to refresh 
the senses and rebalance the body. The 
body is awakened with a dry skin brushing 
and deep herbal exfoliation. The soothing 
heat of the hot rocks as the body is mas-
saged inducing a deep state of relaxation. 
To complete a luxurious scalp massage will 
relieve any last traces of stress and tension.
Allow 2 hours ~ £120

Male R&R at the spa
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APPETITE FOOD NEWS

 

Art at the Atlantic 
On Wednesday 19th October, Swiss entrepreneur, vintner and 

world-renowned art collector Donald M. Hess will host an 
exclusive wine and art dinner at the luxurious Atlantic Hotel.  With 
sponsorship from Swiss private banking group Julius Baer and all 
proceeds going to Durrell, it’ll be a gastronomic and cultural event 
not to miss. A four-course menu specially created by Mark Jordan 
will be served and paired with wines from Hess Family Estate 
wineries specially selected by Dunell’s Premier Wines.

Wednesday 19th October, tickets £125 per person.  The Atlantic 
Hotel, 744101 www.theatlantichotel.com 

Now you’ve got no excuse not to take her out as the 
Jersey’s celebration of fixed price dining arrives for its 

13th year!  With lots of the island’s best restaurants o!ering 
to feed you for a bargain price, you’ll be spoilt for supper 
destinations this month.  

Need some inspiration? www.tennerfest.com 

OCTOBER’S FOOD NEWS 
From easy post-pub suppers to how to get in her good books, this month’s Food News is all about the guys.  

What women want…
Chocolate of course.  And it’s no tricks, just treats, at Hotel 

Chocolat this month as the chocolatiers of Liberty Wharf 
show that Halloween is not just something to be enjoyed by the 
under-12s.  There’s no occasion that doesn’t call for chocolate, 
and the new seasonal collection includes a deliciously 
gruesome display of bitesize bats, cats and gravestones.  The 
pièce de résistance is a fabulous “Headonism” skull, this rare 
and devastatingly scrumptious gift is finished with precious 
24-carat edible gold and cast in extravagantly smooth 40% milk 
chocolate and award-winning 70% dark This is Halloween’s 
answer to the Easter Egg, perfect as a gift or any chocoholic’s 
dream indulgence.

Headonism Skull, £50
Hotel Chocolat, Liberty Wharf.  

Know any more?  Drop us a line 
at hi@gallery.je

Jam hot
Heading down to Liberation Brewery’s 140th celebrations at 

the Royal Square on Saturday 8th October?  Make sure you 
pick up a jar of Liberation Ale chutney from Isabelle Jepson who 
runs Izzy’s Kitchen.  Isabelle started making homemade jams 
and chutneys as gifts for friends, and brings her French approach 
to her products.  ‘Being French, I don’t do classic!’  Experimental 
flavours include balsamic strawberry jam with black pepper and 
chilli jam with ginger and lemongrass. ‘I try to steer away from the 
classics and give things a twist.  It must be the chemist in me’ says 
Isabelle, who yes, did actually do a degree in chemistry.  

Izzy’s Kitchen jams,  chutneys & cordials.  Available at Durrell 
and local farmer’s markets as well as the Liberation 140 party,  
Royal Square, Saturday 8th October.   
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On the side 
Take our really well-researched quiz* and find  
out if you eat like a man.  Just don’t blame us  
for the results…

What are you most likely to find in your freezer?

(a) Frozen veg 
(b) Chicago Town Pepperoni Feast… or two

You’re planning your dinner.  Are you thinking…
(a) ‘Mmm, I’ve got a couple of chicken breasts in the fridge. Maybe 

I could go online and find a recipe to use that jar of Harissa paste I 

bought at Waitrose the other week…’
(b) ‘I really fancy a steak’

Weekend breakfast choice? 
(a) Scrambled eggs
(b) Full English with crispy bacon. 

You’re hungry and you’re passing the health food shop on the way 

back to work.  Do you grab….
(a) Yoghurt-covered banana chips
(a) Dry-roast peanuts

Tapas choice?
(a) Tempura squid
(b) Vodka-flamed chorizo

Runny eggs…?
(a) ‘Bleurgh’
(b) ‘Deal with it’ 

What are you most likely to order at the Cineworld counter…

(a) Popcorn and a diet coke
(b) A couple of those hot dogs and a giant bag of Maltesers.

Which vegetable would you rather make one of your ‘5 a day’?

(a) Green beans
(b) Brussels sprouts

Co!ee order
(a) Chai latte
(b) Cappuccino 

It’s dessert time.  You order…
(a) Vanilla cheesecake
(b) Sticky to!ee pudding

Which flavour can’t you stand?
(a) Horseradish
(b) Cinnamon

You’ve got the midnight munchies. What are you more likely 

to finish o!?
(a) The last few strawberries and a scoop of Ben & Jerry’s

(b) A half-opened jar of Jalapeno peppers and some tortilla crisps.

Peanut butter has to be…
(a) Smooth
(b) Crunchy

If you answered mostly (a), you’re a girly eater.  Circled all the 

(b) answers?  You’re eating like a man.  Manly high-five. 

Here’s the science bit. 
This questionnaire is just for fun, but studies have shown 

that men like red meat, pizza and bacon.  Tell us something 

we don’t know…  Male tastebuds also go for stronger flavours 

like horseradish, chilli and wasabi, and although they don’t 

get their girlfriend’s salad-addiction, they do tend to like 

Brussels sprouts.  

*yeah right 
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Liberating Ale since 1871…
Raise a glass with Liberation Brewery as they celebrate 140 years 
in the beer business.  Brewing locally since 1871, the brewery’s 
produced pints of everything from the iconic Mary Ann to gold-
medal winning master brews.  Join them at the Royal Square on 
Saturday 8th October for a day of beer-themed celebrations, local 
produce, cookery demonstrations and of course plenty of pints.  

Working in a brewery – is it the dream job?
It certainly is. I describe myself as the 
luckiest man I know!

How long have you been at the Brewery?
Twenty-seven years.  There are six of us in 
the brewery team and between us, we’ve got 
140 years of experience.  That’s quite fitting 
as it’s the Brewery’s 140th anniversary!

How did it all happen?
I’d just finished a degree in biochemistry 
and the Brewery were looking for a lab 
manager.  I went for an interview, and a 
twenty-minute tour of the brewery turned 
into two hours.  I was fascinated.  Gradually 
I got more and more into the brewing side 
of things, and then one day Ian Stephen 
who was head of Ann Street Brewery 
o!ered me the head brewer job.  I was still 
very young so he must have had a lot of 
faith in me. 

Timeline

Bartalk : Interview with Paul Hurley, Head Brewer at Liberation Brewery

1971: 
Ian Steven becomes 
head of the Ann 
Street Brewery and 
leads its expansion as 
the Channel Islands’ 
leading brewery and 
pubs group. 

1970s: 
Mary Ann becomes 
known as ‘the beer 
that made Jersey 
famous’ 

1958: 
Ann Street adds a 
distribution license 
for Bollinger 
champagne.

1952: 
Ann Street extends 
into soft drinks 
with a Coca-Cola 
franchise for the 
Channel Islands. 

1905: 
The Ann Street 
Brewery is founded. 

1871: 
Jersey Brewery 
founded

Proudest moment?
There have been a few actually. The first 
was when we won two gold medals for our 
ale in 1998.  Then being an international 
beer judge. That was phenomenal – I was 
first asked for the millennium awards and 
I thought they were winding me up.  That’s 
when I got my nickname ‘The Dark Lord’ 
for the amount of dark beer I had to taste!  
And most recently, winning two gold 
medals at the Brewing Industry Awards this 
year.  It’s like the Oscars for the brewing 
world.  I was very proud of my team, they 
work exceptionally hard. 

Are you looking forward to the 140th 
celebrations?
I can’t wait, I’m going to have a ball – I’ll 
lose my voice by the end of the day!

Hear more about Paul’s brewing secrets and 
his award-winning ales at the Liberation 
Brewery’s 140th birthday celebrations. 
Saturday 8th October, Royal Square, St Helier
www.liberationgroup.com
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After you’ve finished raising a glass or two, take 
home a bottle of Liberation Ale for some home-
from-the-pub Welsh Rarebit, with this recipe 
courtesy of St Mary’s Inn chef Christian Gott.   

“A pound of cheese, a bottle of Liberation Ale and a 
couple of store cupboard staples are all that’s needed for 
my favourite boys’ own supper dish. After a night out 
why not try whipping up Welsh Rarebit for yourself and 
a few friends? Rarebit was traditionally served at the end 
of dinner, but it’s a great snack and you get to drink the 
beer that’s left over!

4 to 6 Servings
2 tablespoons Jersey butter 
4 tablespoons Jersey cream
1 pound aged Cheddar, grated 
1/3 bottle Liberation Ale 
1 tablespoon Worcestershire sauce
l teaspoon English mustard 
A good pinch or two of cayenne pepper 
Sea salt to taste
Hot buttered toast

In a large glass bowl over hot (but not 
boiling) water, start to melt the butter, 
cream and cheese. As cheese begins 
to melt, gradually stir in the ale. Cook 
only until smooth and hot. Stir in 
the remaining ingredients and serve 
immediately on hot crisp buttered toast.

BLONDE: seafood 
dishes, pasta and 
salads. 

AMBRE: mature 
cheeses, barbecue 
meats, curries and 
pizzas.  

ROUGE: autumnal 
comfort food like 
sausages and mash 
and rich stews. 

NOIR: dark or white 
chocolate, or a 
fruit and chocolate 
dessert. 

CHRISTMAS ALE: 
with mince pies by 
the fire. 

LIBERATION ALE: 
seafood and salads, 
crumbly mature 
cheddar.

Not-so-small beer
Cider used to be the drink of choice in 
Jersey, but in the early 19th century, cider-
production dwindled and the consump-
tion of beer increased.  In 1911, the Ann 
Street Brewery were advertising in the 
new weekly, “The Jerseyman” with the 
tagline: ‘Ann Street Brewery Co’s Noted 
Ales and Stouts.  Makes you well and 
keeps you fit. Recommended by the Medi-
cal Faculty’.   It’s good to know.  And in 
1927, the Jersey Temperance Federation 
discovered to their horror that there were 
twice as many pubs in Jersey as in an 
average English community of the same 
size.  Hic!  

2011: 
Change of name to 
Liberation Brewery

Liberation Ale 
wins ‘Best Cask 
Ale’ at the Brewing 
Industry Awards

2008: 
Management 
buyout

2004: 
The Brewery moves 
from its Ann Street 
premises to a new 
microbrewery site 
at Longueville.

2002: 
Ann Street merges 
with Le Riches 
Stores

2000: 
Ann Street acquires 
the Blubeckers 
restaurant group in 
southern England.  

1994: 
Paul Hurley 
becomes Head 
Brewer

Tasting notes : Food pairing 
Matching a beer with your food is all the rage, and Liberation Brewery’s range of ales mean you’ll always have plenty of choices.  

Here are our perfect beer and food pairings.  

Recipe : Christian Gott’s Welsh Rarebit 

CASK ALE WEEK (1st-9th October) will give you the chance to sample the range of di!erent Liberation Brewery ales at participating pubs.  
You’ll also be able to ‘try before you buy’ a Liberation Brewery beer – a great way to introduce a friend to the world of real ale.
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Chefspeak 

CHEFSPEAK

Eat like a man.  Go on.  Jersey chefs tell us how it’s done.

Danny Moisan, Danny’s

After playing footie for 
Jersey Wanderers on 
Saturday afternoons 
I always crave a big 
manly beef and lamb 
burger with chunky 

hand cut chips and chilli jam.

Emma Carlton, Sweet Inspirations

Simple. Meat and lots of 
it.  A thick, juicy & rare 
steak is the way to any 
man’s heart, followed by 
my Sticky To!ee Pudding 
and ice-cream of course…

Peter Brewer, Randalls

The macho £3.95 pork 
sandwich at the Lovin’ 
Spoonful – slow-cooked 
pork, sour cream and 
pickles in a Portuguese 
roll. Only one problem – 

it’s so juicy you need about 17 napkins!

Steve Walker, The Royal Yacht Hotel

As a chef you get this 
question a lot, and I’d say 
put half a lobe of seared 
foie gras on anything, 
and it turns into the 
ultimate man food! 

Inaka Weerasinghe, The Royal Yacht Hotel 

Good old bangers and 
mash!  The sausages 
have to be good quality 
though.  

Richard Allen, Grand Jersey

My favourite man-food?  
A madras and four pints 
of Stella with the boys.

Chris Pendle, Quay Bar - The Boat House 

A Boat House Burger! 
Because it’s a man-size 
hand made beef burger, 
with melted cheese and it 
comes with chips. 

Michael Patton, The Tree House

The Hāngi - a traditional 
Māori firepit filled with 
meat and yams and left 
to cook for 8 hours. When 
it’s dug up the meat is 
torn straight from the 

bone, smothered in barbecue sauce and 
washed down with enough beer to fill a small 
reservoir.  Not a salad leaf or green vegetable 
in sight!

Andrew Baird, Longueville Manor

Beef steak and oyster 
pie with champ and 
Guinness gravy. 

John Meyer, The Beach House

A Medieval banquet 
including a spit roasted 
wild boar, duck, lamb 
and chicken with jugs 
of wine and beer.

Daniel Ward, Sumas

The marmalade breakfast 
martini at Sumas which 
turns our weekend 
breakfast into the 
breakfast of champions!

Marcus Calvani, La Cantina

It’s about the cooking 
techniques, pits, fires, 
spits, smoking guns 
and gathering your 
own food from the wild, 
caribou with crossbows 

or wild hog traps, that’s man food!

Manfood
‘A plate of salami can be a meal, if it’s 
what’s there. You look around. Fried 
eggs over tortilla chips. Hunger spurs 
creativity in a man.’  That’s what Esquire 
Magazine thinks anyway. And thanks 
to Gallery, you can be creative with 
Esquire’s brand new ‘Eat Like a Man’ 
cookbook. Say no to all those girly 
cookbooks and reclaim your hunter-
gatherer heritage with this mansize guide 
to (almost) your favourite subject: food.  
Want one?  Email win@gallery.je with 

your favourite manfood, and the most 
macho wins a free copy.   You’ll have to 
bring your own hot sauce though…

Men eat as competition. We eat on dares. 
We eat the hottest pepper to show our 
strength. It bonds us. 
Esquire Magazine.  

Eat Like a Man by Ryan D’Agostino, 
£19.99 or email your dream manfood 
menu to win@gallery.je to be in with a 
chance of winning your own copy!





JERSEY’S STYLE MAGAZINE114

APPETITE REVIEW: BASS & LOBSTER

W hat is it about au-
tumn?  The clocks 
go back, the nights 

get darker and we feel like eat-
ing.  Thick steaks, rich risot-
tos and spicy, smoky flavours 
- manfood in other words.  It’s 
the caveman in us, bulking up 
for the winter.   

The Bass & Lobster’s been specializing 
in this sort of chic comfort food since it 
opened back in 2009.  A bit posher than a 
pub but with the same easy atmosphere, it’s 
always busy with in-the-know locals and 
fans of Roger White’s flavourful cookery 

style.  And when Gallery heard about his 
brand new autumn set menu, we couldn’t 
resist trying it out.  

Busy, buzzing and laid back, the Bass & 
Lobster’s the place to go if you want to avoid 
awkward silences.  In fact, the only time you’ll 
stop talking is when the food arrives. Dishes 

like the marinated salmon, smoked salmon 
fishcake and smoked mackerel pâté with 
horseradish crème fraïche are pure plate-mop-
ping perfection – thankfully there’s plenty 
of bread.  It’s comfort food, but made better.  
Take wild mushroom risotto for example. It’s 
not bad on its own, but add some Jersey ched-
dar, deep fry it into crispy balls of melting 
risotto-ness and serve it with pumpkin puree 
and pesto butter like the Bass & Lobster have 

done, and it’s just amazing.  And as for the 
noodles with tempura squid, seared scallops 
and sweet chilli and red pepper sauce, well if 
you like your Asian food, this one’s for you. 
Fragrant and piquant, salty and sweet all at 
the same time, this is umami heaven.  And 
that’s just the starter menu.  The restaurant’s 
ramped up the ‘Mmm’-factor even more for 
the main courses, with classics like creamy 
red Thai chicken with sweet potato, and the 
slow-cooked 12-hour lamb that just falls apart, 
ready to be scooped up with mouthfuls of 
buttery parsnip mash and caramelized shal-
lots.  October weather’s almost bearable if it 
means you get to eat food like this.  And my 
favourite?  The haddock with mussel risotto, 
soft poached egg and lobster velouté.  Smoky 
and creamy this was like the perfect decon-
structed fish pie.  Keep your ears peeled for 
the specials, and you might be lucky enough 
to get the monster T-bone steaks that come 
with chunky chips and garlic king prawns 
(they’d sold out when we arrived).  That’s real 
21st century caveman food.  

And make sure you upgrade to the three 
courses – it’s well worth it for the desserts. We 
tried an amazing to!ee apple tart with cin-

namon and caramel icecream and a chocolate 
meringue with white and dark chocolate 
mousse, raspberries and vanilla cream 
sprinkled with pistachios.  There’s an art to 
achieving the perfect meringue – crisp on the 
outside, chewy on the inside, and the Bass & 
Lobster has it spot on.  

With a packed restaurant most nights, 
what’s the Bass & Lobster secret? ‘We keep 
things simple’ explains chef Roger White 
‘with just three or four basic flavours and 
as much local produce as we can’.  What-
ever they’re doing, it’s working, the menu’s 
meaty, mouthwatering and manfood at its 
best.  And even better, during October and 
November, it’s an absolute bargain.  Get 
yourself down there. 

Catch 
it while 
you can 
Review | The Bass & Lobster

Bass & Lobster 
Gorey Coast Road 
St Martin 
Tel: 859590
www.bassandlobster.com
Open Lunch: Tues-Sat, Dinner: 
Mon-Sat.
Autumn set menu: Lunch: £10 for 
2 courses, £12.50 for 3 courses. 
Dinner: £12.50 for 2 courses, 
£15.50 for 3 courses. Set menu 
available Mon-Fri dinner, Tues-
Sat lunch.

 the slow-cooked 12-hour lamb 
that just falls apart, ready to 
be scooped up with mouthfuls 
of buttery parsnip mash and 
caramelized shallots.  
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HotStu!

BITS

Are you man enough? From mild to wild here’s our round 
up of the island’s chilli sauces for those who like it hot. 

MILD WARM TOASTY BALMY SCORCHIN’

AS
 TE

STED
 BY REA

L M

EN’ 

Chilli Sauce, The 
Chilli Kitchen £4 
‘a sweet start with 
a good flavour and 
a real kick of a 
finish’

Frank’s RedHot 
‘Xtra Hot’ sauce, 
Waitrose £1.90 
‘kicks in 
immediately, 
smooth dash-able 
consistency’

Mexican Hot & 
Sweet Jalapeño 
Sauce, Rondells 
£2.95 
‘jalapeño-heavy 
and definitely more 
sweet than hot’

Cholula Hot 
Sauce, Waitrose 
£2.37 
‘distinct salsa-y 
flavour, fades 
quickly’

Tabasco Pepper 
Sauce, Co-op 
£1.65 
‘it’s a classic – but 
better as a dash 
in a Bloody Mary 
than on its own’

Jersey Dairy products have been reaching 
dizzyingly high accolades at a spate of shows 
across England this year including two of 
Britain’s largest agricultural shows; The Great 
Yorkshire Show and the Nantwich Show.
The events attract over a thousand entries from across UK dairy 
and are seen as key tests of the best in dairy product quality. Head 
of Quality, Janet Wyatt commented  “We’re delighted to have won 
awards at some of the most important and prestigious shows in 
Britain.  Jersey Dairy is focused on constantly improving the qual-
ity of our ranges on sale in Jersey and also meeting the equally 
exacting standards required for export and these competitions 
o!er the best opportunity for us to pit our products against those 
produced by some of the biggest dairy in the UK. We hope these 
awards will help develop national recognition of the range of excel-
lent products available locally.” 

Milk It

Th
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t Yorkshire Show

Top of 
Category
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GOLD 
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 Cream Company Award
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LE GALLAIS

www.legallais.co.uk

call: 766689
email: estates@legallais.co.uk

£1,925,000                             A - J CATEGORY
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Elevated Coastal Location 
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766689
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£895,000 FREEHOLD A-J
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£755,000 FREEHOLD A-J
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Close to all Amenities

£266,000 FLYING FREEHOLD A-J
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£270,000 FLYING FREEHOLD A-H
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£1,225,000
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01534 620620
TALK TO US

We know that, in our business,  
sometimes you just click.

View our latest properties at  
www.choicejersey.com

Members of Jersey Estate Agents Association, National 
Association of Estate Agents & Mayfair Office London.

4 4
St. Brelade £1,195,000 Firm

A-K

DETACHED TRADITIONAL RESIDENCE
BEAUTIFULLY RESTORED THROUGHOUT

FABULOUS KITCHEN
SITTING ROOM WITH REAL FIRE

DINING ROOM
FABULOUS EAT-IN KITCHEN
STUNNING MASTER SUITE

FLAT LAWNED GARDEN
TRIPLE GARAGE AND PARKING
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Don’t forget to follow us on Facebook

St Martin

6

• Stunning re-development of a  
 Jersey Mill house

• 4 bedroom suites, option of 2  
 more bedrooms

• Just completed and ready to view

• Large surrounding gardens

• Tranquil location with sea views

• Joint sole agent

• Offers invited!

4 A-K

£3,500,000 

St John

St Brelade

3

3

• Detached 3 bedroom Norwegian chalet
• Equine/horticultural field with stable
• Quiet rural setting in St John
• Log cabin feel to interior
• Large safely enclosed sunny garden

• Peaceful semi-rural location
• Just minutes from St Ouens Bay
• In excellent decorative order
• Woodland Views
• Next door to the railway walk

3

2

A-J

A-J

£859,000

£699,000 St John St Brelade

• Corner plot, exclusive residential close
• Immaculate throughout
• Close to village amenities
• Rural outlook
• Parking and attractive gardens 

• St Aubin’s Harbour
• Full of charm and character
• Immaculate throughout
• Decked terrace with views of the harbour
• Rented parking available

2 2A-J A-J

£645,000 £575,000

St Brelade

3/4 1 A-J

• Imposing, detached family home
• Sought after, west of island location
• Distant sea and rural views
• Large lounge diner
• Surrounding gardens, garage and parking

£745,000 

33/4

St Lawrence

• Unrivalled Sea Views
• Complete refurbishment project
• Detached 5 bedroom 1930s Home
• Possible 2 generation
• Garage + ample driveway parking

1 A-J

£795,000

5

  8 Esplanade  St Helier.  www.redproperties.je
01534 710710
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•  VIEWS VIEWS VIEWS
•  LOCATION LOCATION LOCATION
•  Spacious detached bungalow
•  Private, exclusive estate
• Scope for development
• Surrounding gardens

• Superb Sea Views
• Spacious Apartment
• No restrictions Children or Pets
• On-Site Caretaker
• Garage Parking + Visitor

• Large Detached Villa
• Two Generation
• Stunning Kitchens
• Live above St Ouen’s Bay
• Garage and Parking

• Superb Position 
• Infinity Spa and Pool 
• Entertainment Complex  
• Staff Accomodation 
• 5 Bedroom Suites

• Unrivalled Sea Views
• Complete refurbishment project
• Detached 5 bedroom 1930s Home
• Possible 2 generation
• Garage + ample driveway parking

• Panoramic Sea Views
• Sonos Music System
• Cutting Edge Design Features
• Contemporary Living
• Secluded Location
• High Specification

St Ouen St BreladeSt Martin

featuredselection 

Views to die for

A-K2 A-K2

St John

2 2

£555,000

A-J

01534 766689
ESTATE AGENTS

St Brelade 

3 2

£1,225,000

A-J

£12,000,000

5 5 A-J

St Lawrence

5 2

£795,000

4 3 A-KA-J

A-KA-J

01534 620620

01534 710710

01534 710710

01534 877977 01534 766689
ESTATE AGENTS

£1,750,000 £1,750,000
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ST LAWRENCE
Newly renovated detached bungalow on an excellent bus route,  
close to local shops and amenities.
*21! sitting room  *newly constructed conservatory  *dining room
*kitchen/breakfast room  *3 bedrooms  *house bathroom
Externally there is a paved garden area, garage and parking for  
two cars.
  

ST JOHN
This excellent high quality newly constructed (2143 sq.ft) family 
residence, enjoys a very quiet location within a prestigious "gated! 
courtyard style character development, within the sought after Parish 
of St John.  There is an integral garage plus good parking facilities.  
Surrounding the house to the rear is a very generous sized enclosed 

development is most conveniently located, being within a very short 
walking distance of the facilities at St John!s Village.
 
  

RURAL ST SAVIOUR
Beautiful period property with lovely far reaching rural country views, 
delightful terrace and garden areas and generous sized reception 
rooms.  Master bedroom suite and guest bedroom suite.  Large solely 
owned courtyard with ample parking, garage and store shed.  
To the rear of the property is an outdoor pool  with terrace dining 
area.  Garden with children!s play area and vegetable patch.

ST JOHN 
Created by a leading local developer and building contractor.

has been constructed to an excellent standard and provides a 

accommodation offered comprises 2 reception rooms, a Paul Haslam 

garage, parking facilities and level lawned rear garden. 

Asking   

Asking   

Asking   

Asking   
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Channel House is a five storey office building 
which provides efficient modern open plan 
accommodation throughout. The subject 
premises are on the fourth floor which are 
accessed via both lift and staircase.

Channel House, Green Street 1,448 sq ft

T: +44 1534 874141
bill.sarre@cbre.com

Registered Lodging House. Excellent 
decorative order, 5 x ONE BEDROOM FLATS
Quiet, walk to work location
Fully let showing 7.45% return

£725,000 / Share Transfer

Duhamel Place N/A

T: +44 1534 710710
ashley@redproperties.je

£675,000 / Freehold

St Saviours Road, St Helier  N/A

T: +44 1534 710710
ashley@redproperties.je

Registered lodging house. Recently 
refurbished. 7 x doubles + 1 single room
Rental return 8.5%. Convenient location
Fully let.

Shop for Sale. Opposite the Hospital and near 
the Opera House. Suspended ceiling with 
recessed lighting. Kitchenette and W.C. facilities. 
Modern shop front. Share Transfer

£225,000 / Share Transfer
 

St Helier 550 sq ft

T: +44 1534 710710
ashley@redproperties.je

Sizes range from approx 800 to 3700 sqft GIA 
Ideal for office / medical suite. 
To let or for sale (7% yield)

Spectrum - St Helier 3700 sq ft

T: +44 1534 506247
commercial@dandara.com

Excellent modern self contained second floor 
town centre offices of 3289 sq ft.
Negotiable rental and terms with landlords 
incentives.

To Let 

Halkett Street, St Helier 3,289 sq ft

T: +44 1534 730341
abigailw@gaudin.je

• Office Nia: 8,431 sq ft
• Warehouse GIA: 2,816 sq ft
• Refurbished to a high specification 
• 30 parking spaces held on a seperate lease.

£1,150,000 / Freehold

Industrial Premises with Offices 11,247 sq ft

T: +44 1534 880880
M: +44 7797833506

To let or for sale

Commercialselection
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PLACES CASTLE QUAY PROPERTY REVIEW

high life
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Nothing says you’ve made it 
quite like a penthouse.  Hit 
that fifth-floor button in the 
Castle Quay lift and you’ll 
shoot straight to the top.  
Where you belong of course.  

If you’re more Prada than Playboy, you 
might find the latte luxury of apartment 
522 Castle Quay more up your strata.  
After all, what’s wrong with a bachelorette 
pad? ‘When we designed it, we were 
thinking chic Italian forty-something 
woman, immaculately dressed, pencil skirt-
wearing professional’ explains designer 
Christopher Dezille from Honky.  ‘With 
the light flooding through the windows, 
we saw it as a party flat for a professional 
woman who would show o! her collection 
of beautifully designed Italian furniture’.  
Chic, sleek and glamorous, this flat is 
definitely more Frida Giannini than Flavio 
Briatore*.

Walk through the front door of 522 and 
you’re faced straight with the breathtaking 
bay views through the overheight windows. 
This apartment is all about light, streaming 
in through the sea-facing windows, 
reflecting from the polished dining table 
and shimmering through the huge crystal 
chandelier.  

‘Here’s a place you can kick your stilettos 
o!, walk across the floor, throw open the 
windows and let the sheer curtains billow in 
the sea air while you’re pouring yourself a 
glass of wine’.  And why keep it to yourself?  
With its open plan entertaining space, it’s a 
perfect party flat.  Chic lunch parties under 
the chandelier in the central dining space 
feel formal with those panoramic views, 
but dim the lights and everything turns 
snug and intimate for supper parties, with 
the twinkling lights of St Aubin across the 
water.  Open the windows wide, and the 
balcony turns into a space you can spill 
out onto, whether you’re watching the sun 
set or sinking a few Martinis. The kitchen’s 
kitted out for serious entertaining too, with 
the latest Miele appliances, a large fridge 
freezer and a separate utility room.  

For the interior, the designers have blended 
carefully chosen design classics with 
contemporary pieces to create a thoughtful 
boutique chic look.  ‘We wanted the décor 
to look as if it had been put together by the 
owner, mixing pieces she’d bought in the 
70s at private views, a glass of prosecco in 
hand, with newer designs.  It would be a 
stylish collection of prized pieces that she’d 
gathered over time, each with their own 
memories’.  Luxury exotic finishes like the 
crocodile-skin e!ect wallpaper and gold 
leather add to the penthouse’s glamorous 

feel.  ‘It’s tactile,’ explains Christopher 
‘and rather like a luxury handbag with its 
fine leather, chrome and beautiful fabrics 
all expertly designed.  You can’t resist 
touching it’. 

The two ensuite bedrooms either side of the 
hallway feel like sanctuaries with their soft 
grey and cream tones and luxurious leather 
headboards.  Floor to ceiling cupboards 
line the walls, with plenty of space for Prada 
carrier bags, and the champagne-coloured 
bathrooms are already full of Aqua de Palma 
toiletries.  And of course, you’d expect 
nothing else from a lifestyle penthouse. 

So for super glossy interiors, stunning sea 
views and, let’s face it, the top (floor) spot, 
all perfectly furnished with design classics, 
check out the Castle Quay penthouse. After 
all, you’re worth it…

*For those of you too busy to read all the red tops 
- Frida = creative director of Gucci, Flavio = former 
F1 boss. 

522 Le Capelain House
Two bedrooms, sea-facing penthouse
£POA
dandara.com  |   honky.co.uk
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Penthouse 
Story
Two thousand square feet of 
contemporary glass-fronted 
penthouse, a thousand square 
feet of open-to-the-sky balcony 
and stunning king of the castle 
views.  Could this be Jersey’s 
ultimate bachelor pad?

With 180˚ views sweeping across town, 
the harbour and out to sea, apartment 40 
at Harbour View certainly gets a plum spot 
at Jersey’s waterfront.  And although it’s 
not frontline, the penthouse’s owner says 
he prefers the more sheltered position and 
the constantly changing views. ‘At night, the 
town lights up and turns into a flickering, 
illuminated landscape.  It’s beautiful’.  

The view’s framed by a curved wall of floor 
to ceiling windows that form the focal point 
of the huge reception room, with its layout 
carefully placed to maximise the design 
of the room.   A stunning glass table is set 
next to the window for evening supper 
parties and back towards the centre of the 
room, long low sofas form a lounge area 
close to the wall mounted flat screen tv.  As 
penthouses go, it’s got some pretty cutting 
edge design to show off its sleek good 
looks – cool marble flooring, glass and dark 

wenge wood contrast with softer touches, 
textured fabrics and luxurious fur throws.  
The interior has been designed by David 
Rondel, and features bespoke furniture made 
to fit the penthouse’s style and proportions 
perfectly.  And as you’d expect from a luxury 
penthouse, this one comes with all mod 
cons: air conditioning, underfloor heating 
and ceiling speakers… and that’s just the 
lounge.  

The designer kitchen features slick minimalist 
styling with glossy floor tiles and latte-
coloured leather-feel wall cabinets, and 
there’s a bespoke breakfast table with 
cream leather chairs perfectly placed to take 
advantage of the sea views.  Tucked away 
across the hallway is a study with made to 
measure pine cabinets and porthole windows, 
and a wrap-around balcony curves around 
the whole apartment from the living room to 
the master suite.  ‘You can’t escape the views’ 
says the owner, and the abundance of natural 
light means this already sizeable penthouse 
seems even larger. 

The ensuite guest bedroom continues the 
apartment’s neutral theme with its white 
and silver Moroccan-style décor, but it’s 
the master suite that brings an explosion of 
colour to the apartment with red silk-covered 
walls and black furniture.  With its bold 
masculine styling, it’s certainly a statement 
room and features a made to measure 
two-metre bed with a black velvet overhead 
canopy, sofa and wall-mounted flat screen tv.  
The ensuite bathroom has a jacuzzi bath as 
well as a shower and there’s a large walk-in 
wardrobe with room to extend and create an 
even larger dressing room.  

Estate agents Choice Properties say; ‘it’s a 
rare opportunity to own such an extensive 
contemporary penthouse in the increasingly 
sought after Waterfront area. If you are 
seeking a change of scenery and a modern 

Jersey lifestyle, in a low maintenance, luxury 
apartment of leading edge design, fitted out 
to the highest specification, then this may be 
the one for you’.

The penthouse is being sold complete with 
its bespoke furnishings, so you could move 
straight in.  With town and the gym just 
a short stroll away, space for a couple of 
convertibles in the underground parking and 
a view straight down to the marina to check 
on the boat, we think this would make an 
ideal luxury bachelor pad.  So all you luxury 
bachelors out there, form an orderly queue… 

Large penthouse apartment
Over 2,000 square feet
2 bedroom suites 
Large study
3 bathrooms
Large balcony and sea views
Garage and good storage

For more information or to book a viewing, 
contact Choice Properties on 620620.

THE SPECIFICATIONS

£1,650,000 A-K

Apartment 40, The Penthouse, Harbour 
Reach, Rue de Carteret, St Helier
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F orget turning up the 
central heating, and let 
this luxury five-bedroom 

villa brighten up your day. With 
its ideal climate of mild, dry 
winters and warm but not stifling 
summers, this Costa del Sol villa 
in the exclusive Marbella Club 
Golf Resort would make the 
perfect escape.     
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PLACES HASTA LA VISTA: A SPANISH DREAM

This beautiful development matches a 
laidback lifestyle with a luxury setting, 
a brand new five-bedroom, seven-
bathroom palatial villa stretching over 
6,500 square feet (8,000 square feet 
including the terraces).  Set on its own 1.5 
acre plot in the heart of a 24-hour guard-
gated prestigious golf club and at the end 
of a cypress and olive tree-lined private 
drive, it’s both secure and secluded.  
And with a vista that stretches straight 
across the countryside to Gibraltar 
and the African coastline, to say this 
property is in a commanding position is 
an understatement. 

Walk in through the villa’s bespoke oak door 
and the entrance hall with its vaulted ceilings, 
marble staircase and forged iron balustraded 
gallery opens up in front of you.  It’s certainly 
impressive, and even more so when you 
step into the living room and the next door 
dining room with their spectacular sea views.  
Both rooms have sliding doors that open 
onto a covered terrace with its own outdoor 
fireplace, creating an extensive entertaining 
space with the beautiful backdrop of the 
Mediterranean. 

The designer SieMatic kitchen is pure 
luxury with its dark wood and cool Silestone 
countertops, and the top-of-the-range Miele 
appliances can handle anything from intimate 
soirées to elaborate supper parties.  Outside, 

there’s a covered terrace for alfresco dining 
with views over the infinity pool, heated 
Jacuzzi and gazebo. ‘The villa is south facing’ 
explains developer Trevor Rooke, ‘and every 
room has a sea view.  The sunsets are just 
spectacular, whether you’re watching them 
from inside the house, or from your table on 
the terrace’.  

To truly appreciate the views though, you 
have to see them from the expansive master 
bedroom, where sliding doors open to a 
private terrace with views straight across to 
the coast of Africa.  A wall of fitted wardrobes 
lines one wall and the ensuite bathroom is 
pure up-to-the-minute luxury with a jacuzzi 
bath set under the window and a walk-in 
marble rain shower.  There are a further two 
ensuite bedrooms on this floor, one with its 
own balcony overlooking the pool and the 
sea.  A ground-floor bedroom suite would 
make an ideal guest suite, with its own direct 
access to the villa’s main terrace. 

A staircase leads down to the lover level, and 
a large games or cinema room along with an 
ensuite fitness room that could be used as an 
extra bedroom, and the pool bathroom with 
hydro-massage shower.  This level is also 
home to a vast showroom-style garage with a 
gleaming floor, ready and waiting to showcase 
an impressive collection of sports cars – 
there’s space for six - as well as a golf buggy.  

Hasta la
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The landscaped garden features an 11-metre infinity pool overlooking 
the golf course where you can stretch out and relax after a hard day 
on the fairway.  And as you’d expect with a luxury villa, you have the 
latest technology at your fingertips, from a fully-controllable Lutron 
lighting system inside and outside the villa to integrated Bang & 
Olufsen audio and video systems, underfloor heating, hot and cold air 
conditioning and even a garden irrigation system.  

The villa is in the heart of the prestigious Marbella Club Golf Resort, 
and comes complete with two golf memberships.  ‘You feel part of 
the community immediately’ says Trevor, ‘and of course you have all 
the security benefits of being within secure confines of the resort’.  
Overlooking the 9th hole of the golf course, it’s a golfer’s paradise; 
you can go from your terrace to teeing off in a matter of minutes.  The 
resort also has a top class riding stables, host of both the international 
and national horse jumping championships, so residents can arrange 
guided rides through the stunning foothills of the Sierra Bermeja 
mountains.  As well as offering top-class facilities, the Marbella Club 
Golf Resort is an exclusive villa-only resort.  And with many other 
golf courses in the region, along with beautiful beaches, lively towns 
and excellent restaurants, it’s an idyllic spot.  Marbella is a short drive 
away, and historic towns like Ronda with its stunning architecture 
and the oldest bullring in Spain are nearby. Further afield, Seville 
and Granada can be reached in a couple of hours and in the winter, 
there’s even skiing on the Sierra Nevada mountain range.  ‘This part 
of Spain has a broad appeal, whether you’re spending most of the 
year here, or just soaking up some of the summer sunshine on a short 
trip’ adds Trevor. ‘And one of the main advantages is the excellent 
infrastructure, there’s great health care and English is widely spoken’. 

So if you want to escape from it all, to a luxury villa with a pristine golf 
course just steps away, we think we’ve found your dream spot.  

Property information
Brand new villa in an exclusive golf club resort
 Idyllic setting with panoramic views
5 bedrooms
7 bathrooms
11-metre infinity pool
Jacuzzi
Financial initiatives available 
 Luxury garage for 6 cars plus golf buggy

Check it out online at  
www.susanadevelopments.com 

Email 
info@susanadevelopments.com 

Call  
Trevor Rooke 
01534 729114 or 07797 739548 

€3,950,000

The entrance hall with its marble staircase and forged iron balustraded gallery Lower level showroom-style garage with space for six cars plus a golf buggy

The 11-metre swimming pool and gazebo set in the villa's lush grounds The designer SieMatic kitchen features dark wood, Silestone and Miele appliances
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Fantasy 
Who doesn't 
like a quick 
knock up 
game of ten-
nis? Followed 
by a spot 
of Pimms? 
And maybe 
sanwiches 
with the crusts 
cut o! to top 
everything o!? 

Having your 
own tennis 
court is a 
status symbol 
of the wealthy 
and landed.

So if you are 
thinking of 
building one, 
and you have 
a spare couple 
of billion lying 
about, then 
you could try 
and compete 
with The Burj 
al Arab Hotel 
in Dubai and 
build yourself 
the highest 
tennis court 
in the world 
Mowhahaha-
hahaha! Mow-
hahahahaha...

INTERIORS NEWS

Hubble, Bubble, Toil 
and... no trouble  
at all, actually
Lifestyles can be so hectic nowadays that 
it’s all you can do to grab a shower first 
thing in the morning, but as the chillier 
months draw in you’d be hard pressed to 
find someone who isn’t at least tempted 
by a hot, bubbly bath.  It’s the perfect 
time to get in your beloved’s good 
books and upgrade your tub to some-
thing guaranteed to improve bathtime 
for the foreseeable future.  

The recent refurbishment of On Tapp has brought loads 
of new options to the island, including the Bathomatic brand which 
blazes the trail for hi-tech ablutions.  A romantic gesture requiring 
minimal e!ort, you can now run your other half a bath to the correct 
temperature, depth and even with their favourite bubble bath without 
having to leave the sofa via a marvellously convenient iPhone app.  
Genius.  And there are even models equipped with 'stealth jets' with 
extra features such as a champagne chiller and an inbuilt 24” media 
player television.  

For the more conventional washer, the excellent Roca range has an 
exciting bath with multiple massage jets for those who want to maxi-
mise foamy fun.  However if, like some of us, you currently inhabit an 
abode with less than palatial dimensions and space is at a premium, 
then perhaps a wiser choice would be to snazz up the shower.  Vado do 
an excellent Touch Multi-Media Shower system which means you can 
play MP3s and de-grime simultaneously - a brilliant opportunity to 
practise your karaoke skills.

Vado, Bathomatic from Unique Automation and Roca products are all 
available from On Tapp, Prices on request.

The ultimate guy's gadget?
Not to be sexist, but generally speaking the 
home kitchen is the domain of the female.  
That is, until now.  It is time for Man to 
assertively reclaim the culinary arena.  The 
rise of the techno kitchen is upon us - bring 
on the gadgets and hardware.  Leading the 
field is the cleverest kitchenmaker of them 
all, SieMatic, which now includes full-on 
multimedia centres which can be fitted 
in as part of a kitchen unit.  It seems that 
anything and everything can be integrated 
in the SmartBoard interface: TV, Sky, iPod, 
iPad, and iPhone and more besides can 
all be streamed through this sleek panel, 
which means that not only can you watch 
TV and check your email through the 
screen, you can even check what tempera-
ture the oven is on from your phone.  In-
credible, I know.  Even more ideal, you can 
hook it up to any media systems already 
existing in your house and, for those of us 
who watch Nigella for her... wit, rather than 
the recipes, there is a pre-installed program 
with a how-to for an extensive variety of 
dishes that even the least kitchenwise of 
males can navigate.  

If you are not the sole resident of your 
abode then you might encounter some op-
position to your kitchen overhaul plan.  In 
this case, pitch for your own personal beer 
dispenser, and establish your manly pres-
ence this way instead.

SieMatic S1 SmartBoard. Price on applica-
tion from Pastella.

Integrated compact draught beer dispenser 
BVB4 £1500 exclusive to Pastella.

It's a man's world
Interior gadgets for men



133

JE
RS

EY
’S

 S
TY

LE
 M

AG
AZ

IN
E

In today’s market it can be hard to keep up 
with the amount of gadgets that are available 
to us. Although our demand for technology 
has fuelled the growth in the gadget world, 
we often feel cheated when a new model is 
launched, relegating our recent purchase to the 
technological scrapheap and making us realise 
it wasn’t quite the investment we had hoped for. 

Since the radio was invented over 100 years ago 
it has advanced unrecognisably from its initial 
use in the shipping world for sending telegraphic 
messages between vessels and land using morse 
code. It is now a tool that connects us all to the 
outside world, keeping us up-to-date on current 
a!airs and reminding us of our youth (or how old 
we actually are!). It’s interactive, it’s e!ective and 
it’s simple. Three things that are hard to find in 
many of the mod cons around today. 

For years we have been able to listen to the 
radio wirelessly on our computer, we can tune in 
to a soulful bar in the Caribbean or to the local 
station back home with the familiar voice of the 

broadcaster.  Now all this is great if you are 
spending hours in front of a computer but 
what about if you want to check out other 
radio stations whilst moving around the 
house or o"ce? Well if you have broadband 
and a wireless router then all you are missing 
is the Q2 WI-FI Internet Radio. 

Q2’s straightforward approach is about 
simplicity. The Q2 WI-FI Internet Radio has no 
buttons or controls and has just 4 presets. To 
change a channel, just turn the Q2 cube on to 
one of its sides. Four sides equals four channels.  
To raise or lower the volume, just tip the Q2 
Radio up or tilt it down. Don’t be deceived by 
how tiny it is... the sound quality is incredibly 
clear and the battery is rechargeable and lasts 
up to 9 hours. Your preset radio stations can be 
changed by simply plugging the Q2 into your 
computer (PC & Mac compatible) and choosing 
from the thousands of internet stations on o!er. 
The Q2 is available in five di!erent colours 
making it even more endearing to look at. 
Something with  such cute packing as well as 

packing 
quite a sound 
punch will make even the 
most cynical of critics smile. 

So rather than at the ‘switch of a button’ it’s the 
‘knock of the Q2’ and the world of radio is quite 
literally at your fingertips. You can quickly tune 
in to the sports results before knocking it over 
to some background music to keep the missus 
happy.  Either that or just buy her a new pair of 
shoes. 

Q2 WI-FI Radio is available from Rebecca 
Poynton Design for £90 including GST and 
P&P.

Kitchens | Bathrooms | Tiles | Natural Stone | Corporate 
La Rue a La Dame - Five Oaks - St.Saviour - Jersey - JE2 7NH | 870167 - www.pastella.co.uk

Pastella
for your home

Unique finds
Boys and their toys are like women and shoes, they simply can’t have enough.
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Self Storage facilities are not a new 
phenomenon and are well established in 
the US where they are deemed an essential 
extension to the home or business. The UK 
is now hot on the spurred or Cuban heels 
of our American cousins and new state of 
the art self storage facilities are popping 
up all over the UK, and now we have one in 
St Helier!  

The old Le Gallais Removals and Furniture 
Depository in Hilgrove Street has been 
completely gutted and fitted out as the 
Channel Islands first purpose built Self 
Storage facility. Bright, dry storage is 
o!ered with easy access to your unit (15 
square foot to 200 square foot) all with 
piped music, CCTV surveillance and your 
own pin code access to dis-alarm your 
'space capsule'. 

'But what would I use a storage unit for?' I 
hear you say. Some people have come up 

with some imaginative, even whacky uses 
for their storage units;

1. Steve Sansweet, the LucasFilm executive, 
started o! storing his extensive Star Wars 
memorabilia collection in a self-storage 
unit, an impressive hoard which includes 
everything from a Princess Leia cookie 
jar to an R2D2 made from popsicle sticks.  
It’s now reached such a size that it had to 
be moved from its original self-storage 
home to a climate-controlled barn on Mr 
Sansweet’s California estate.

2. Robin Sappé of Le Gallais self-storage 
heard of a woman in the UK who found 
everyday life sometimes just got a bit too 
much for her, so she set up her storage unit 
as an alternative living room, complete 
with armchair and reading lamp, where she 
could have a breather in peace.

3. A self-storage facility in Hampshire 
admitted that certain lovebirds used their 
storage unit instead of a hotel room - not 
the most romantic of locations perhaps 
(and not a recommended or condoned 
use of a storage unit) but such a tale 
indeed opens your eyes to the range of 
possibilities that come with the a!ordable 

rental of storage space. 

Thinking  
inside the Box
C aptain Kirk once said 'Space… the final frontier', which 

of course is quite true if you live in a town flat, have a 
bulging loft or are too scared to open your garage door 

in case the contents surge out and write o! your car.

But for the majority of the population it is 
a simple storage option that is required. 
As Jersey’s growing population converts 
lofts and garages to living space combined 
with the growing trend for minimalism and 
de-cluttering, people don’t want to have 
to dump their accumulated ephemera, 
but don’t want to have to look at it either. 
A storage unit can cost as little as £2 per 
day, there is no need for a lease and with 
a minimum stay of just 2 weeks is very 
convenient. 

The way we now live has also changed; 
it is now quite common for  someone to 
disappear o! to Cayman, Geneva or even 
Guernsey for a year or two (usually for 
work, not punishment), you can rent out 
your house, but what to do with all of the 
contents?

 Couples are setting up home together later 
in life bringing together double the amount 
of junk into a small space. Whilst he doesn’t 
want to share his bed with her cuddly toy 
collection her ex-boyfriend bought her, 
she has a burning desire to torch that 
old sheepskin coat that his ex-girlfriend 
thought he looked cute in. The answer of 
course is his and her self storage units.

But whatever you need your space for is up 
to you, so join the craze and take Captain 
Kirk's wise advice to 'Boldly go where many 
men and women have gone before'.
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For two generations, the Liault Family concern 
has been perpetuating the finest traditions of the 

cabinet making in the Loire Valley. 

As a specialist in bedrooms for adults, Célio bedrooms 
have developed, for your pleasure, an aesthetic approach 
to storage based on an original wardrobe concept. These 
practical wardrobes can be adjusted to suit your needs 

with the emphasis well and truly on user comfort. 

With Célio bedrooms, you will be able to test 
the old adage: “A place for everything and 

everything in its place”.

please call 720197 or visit our newly 
refurbished showroom at Five Oaks  

St Saviour’s Hill, St Saviour.

!"#$%&'"()%%*+&,)"&-%.&%-&($+/#,0
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www.places.je
the number one site for property in Jersey
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Tom Hacquoil
Infuse Internet

Jersey Entrepreneurs on the sofa

So, tell us what inspired you to get this o! 
the ground?
I wanted to have the ability to make 
decisions that actually make a di!erence 
to people’s lives and the industry as a 
whole. Growing my own business allows 
me to create a team that can do this by 
being creative, working hard and (most 
importantly) having fun. 

What did you do prior to starting this 
business?
Years of self-education, lots of freelance 
work, three months in the finance industry 
and then I took the plunge and established 
Infuse Internet. 

Did that teach you any lessons that helped 
you succeed?
Your team and your network are everything.  
You not only need to build a team of 
colleagues that you trust, but having 
mentors you can turn to for advice as well 
as family and friends determined to take 
your mind o! business every now and again 
is invaluable.
 
What’s the hardest lesson you’ve learnt 
since starting the business?

Running a business is an emotional 
experience.  It’s a 24/7, 365 days of the year 
commitment.  You nurture and grow this 
thing from day one and it becomes a part of 
you.  When it’s going well, you’re on top of 
the world, but when times are tough you’ve 
got to be able to adapt quickly and get back 
into the game.  Achieving a good work / life 
balance is much harder when you have your 
own business. 

Do you have any funny stories?
Nothing appropriate for this magazine...

What are your plans for the future?
I’m looking to expand into London in the 
next 18-24 months in order to accelerate 
growth, but for now the primary focus 
is to continue to grow the Jersey team 
and put some serious time and e!ort 
into technology education via our new 
educational arm; Infuse Education.

What advice would you give to would-be 
entrepreneurs?
Love what you do, you’re not going to 
cope with 100 hour weeks if you don’t love 
it.  When recruiting, look for culture fit 
and ‘sponge brains’ over credentials. Get 

out there and meet people, you can learn 
something from everybody.  You can do 
whatever you want, ignore those who say 
otherwise. 

Tom Hacquoil

Born       Jersey

School Victoria College

Uni N/a

First job Other than a few months in the 
finance industry, I’ve always been 
entrepreneurial and done my own 
thing.

Car Audi A1

Book The First Sex, Elizabeth Gould 
Davis

Music Most things from the late 60s to 
the early noughties!  From Gen-
esis to Semisonic, not a massive 
fan of more recent stu!. 

Film Wall Street (the 1987 original, no 
Wall Street 2 nonsense)

Gadget Pretty much constantly on my 
iPhone

Last holiday Track Day at Goodwood Festival 
of Speed

Enjoys Undertaking crazy sporting 
challenges (London Marathon 
in Bananas In Pyjamas suit for 
charity, etc)

Marital 
Status

Single

 
About the business:

Infuse Internet provide web 
services to businesses of all 
sizes.  We create cutting-edge web 
applications and inspiring brands by 
combining programming talent with 
international design and marketing 
experience.  

Our web hosting company (Infuse 
Hosting) provides a range of bespoke 
web and email hosting solutions 
for over 500 clients in the Channel 
Islands.  Our new educational arm 
(Infuse Education) plans to reform 
technology education throughout the 
island by providing free resources and 
training to local students. 
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Everyone’s walked past the boarded 
up windows opposite Romerils and 
wondered why it’s so dowdy. You’ve 
probably glanced up at the old HMV 
dog and wondered why he’s so sad 
and faded. Well, worry no more. 
The Channel Islands Co-operative 
has submitted a formal planning 
application to revitalise and 
redevelop the site at Charing Cross. 

The Society has re-iterated its 
commitment to the town centre by 
submitting a scheme which includes 
2 large retail units and 38,000 sq feet 
of high quality o"ce space for lease 
with 17 basement car park spaces. The 
development will have three key benefits 
for this important anchor site in the 

town centre. Firstly, it will regenerate 
and revitalise a site which commands 
one of the principal gateways into the 
town centre. Secondly, it will deliver new 
architecture of exemplary quality in a 
development which will settle seamlessly 
into its surroundings and thirdly, it 
will secure the high quality repair and 
beneficial reuse of the majority of historic 
buildings on the site. 

  JERSEY 
   ENTERPRISE 
    AWARDS 

The tenth annual

We’re honoured to annouce that, 
following our win in the ‘Natwest Best 
Small Business’ category last year 
and a three way pitch, Gallery has 
been chosen as design partner for 
this year’s Jersey Enterprise Awards. 

This year is particularly significant as it 
marks a decade of the awards in Jersey. 
For ten years they have recognised and 

celebrated business and community 
achievements and been a highlight of the 
corporate event calendar with seminal 
speakers including James Caan from 
Dragons’ Den and Cobra Beer founder 
Karan Bilimoria. We’ll be updating you with 
news of the awards over the coming months 
and profiling some previous winners. Keep 
abreast of all things Enterprise Awards at 
www.jerseyawards.com

The tenth Jersey Enterprise Awards take 
place at Fort Regent on Friday 2nd March 
2012. For ticket information visit the website.

Ogier establishes the first 
Jersey incorporated limited 
partnership
 
Ogier Jersey has advised in relation to the 
establishment of the first incorporated limited 
partnership in Jersey, Invescap (Villette) 
ILP (“Invescap”).  Invescap invests in UK 
commercial real estate. 
 
Key features of the transaction include: the 
use of shari’a asset-backed certificates as part 
of a shari’a acceptable structure and funding 
arrangement; and the first launch of an 
incorporated limited partnership following the 
introduction of these new investment vehicles 
in Jersey in May 2011.
 
This novel and unique transaction required 
in depth legal advice from Dan Richards, 
Partner, and Samuel Sturrock, Associate, at 
Ogier on the incorporated limited partnership, 
corporate, regulatory and finance matters. 
 

The Co-op invest in revitalising Charing Cross 

You can have your own game of spot the di!erence

Front view

Telecommunications company, Sure, 
is celebrating five years of creating 
competition in the telecoms market. 

The firm was the first to give islanders a choice 
of telecoms supplier when it opened its doors 
in September 2006 and brought competition 
to the mobile phone market. Since then, Sure 
has constantly worked to bring prices down in 
the mobile, broadband, fixed line and business 
markets by implementing the latest network 
technologies and leveraging the economies 
of scale that it can access as part of the global 
Cable & Wireless Communications (CWC) 
network.   

In five years, Sure has grown from providing 
mobile phone services to o!ering a full range 
of telecoms products. Continually increasing 
competition will bring greater benefits to 
islanders, says Graham Hughes.
“Competition has been most e!ective in the 
mobile market because we’ve been able to 
bring the latest technologies to the island 
through the deployment of our own network. 
We’re looking forward to full competition 
being introduced in other areas such as 
broadband and fixed line services, so islanders 
can benefit from lower prices on more services.
“So far, we’ve invested over £20 million in 
Jersey and our decision to build our own 
fibre-optic network in St Helier is an excellent 
example of our commitment to giving 
islanders increased choice and better priced 
communications technologies. Over the next 
five years we’ll continue to invest in Jersey, 
providing telecoms users with the full benefit 
of a competitive market. ”

!ve.
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Careers blossom with BromleySanders
!"#$%&'()*+&",-,.&/0)%0,&-0*-12&-"&/"301$&*1-#4-.&",#**&%-)1-

5&-#44&"-/)*+0+)1&,-)*+-/%0&*1-/#$.)*0&,-3*.)")%%&%&+-.&",#*)%-

-

-
6 -
7 -
5

8-93)%01'-,&":0/&--8-93)%01'-/)*+0+)1&,--8-93)%01'-/%0&*1,--8-93)%01'

Swan dives into Managing Partner 
role at Ogier Jersey Legal
Ogier Jersey announced today that Mat-
thew Swan will become Managing Partner 
of Ogier Jersey Legal from September 2011.  
He will carry out this role while continu-
ing with client work and replaces Matthew 
Thompson whose term of o"ce has come 
to an end after four years in the role.  

New Managing Partner, Matthew Swan 
is head of the Jersey firm’s Business and 
Trust Law Group and the Jersey Banking 
Team.  Matthew is named as a leading 
individual for Corporate and Finance in 
Chambers Global 2010 and for Banking 
and Finance in the 2010 UK Legal 500.

They’re the tops
Two Bedell Cristin lawyers have featured 
on Private Client Practitioner’s Top 35 
Under 35 list. Kellyann Ozouf and Henry 
Wickham are lawyers in the International 
Private Client group at Bedell Cristin, 
which is one of the largest international 
legal advisory groups o!shore.

The Top 35 Under 35 is designed to identify, 
recognise, promote and introduce the rising 
stars of the private client profession.   Edward 
Bennett, head of Bedell Cristin’s International 
Private Client group, commented:

“Congratulations to Kellyann and Henry for 
their rankings on Private Client Practitioner’s 
Top 35 Under 35. Both lawyers deserve this 
recognition for their exemplary commitment 
to building strong relationships with clients 
and consistently exceeding their expectations.”

New Lending Manager at Skipton 
International  
Skipton International has announced the 
appointment of Chris Le Tissier to the 
newly created role of Lending Manger. With 
a strong track record in financial services, 
Chris will draw on experience which covers 
not just credit and mortgage lending but 
also Treasury services, a key component 
of modern mortgage product design. With 
Skipton International becoming the leading 
new mortgage lender in Guernsey in 2010 
and growing market share in Jersey, Chris 
will be leading a busy team, whose focus 
is to provide both a personal and e"cient 
service at all times.

Recipients of first ever Jersey accountancy society bursary announced 
Following the release of this year’s A-Level results, the Jersey Society of Chartered and Cer-
tified Accountants (JSCCA) announced the recipients of its Bursary scheme for 2011.  Intro-
duced for the first time this year, the Bursary is designed to help fund students from Jersey 
to attend a UK university and pursue a degree in a business related subject.  Hautlieu 
School pupils Ruben Caldeira and Kathryn Rothwell along with James Ahier from Victoria 
College were awarded bursaries to help them pursue their degrees. Ruben Caldeira said: 
“University education can be particularly expensive, not just fees but also books and living 
costs. I’m delighted to have been awarded the Bursary following the selection process and 
am looking forward to starting my studies at Exeter this autumn.”
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Lawrence Agnes Fetch & Karrie
Hiad-crane - with a 25 metre-reach... and it’s remote control!

Boys with their Toys

Tim Marsh Style Group
My favourite’s the all-terrain telehandler (a cross between a fork-lift  
and a crane)

Ollie Power Power Carpenters
Favourite big boy toy?  ‘All of them!’

Gary Willmett Just Glass
The Edge Polisher.  It’s noisy. 

We wanted to get out into the business community this month and 
see what some of the Island’s working folk get to play with on a day 
to day basis. We got one unusual photo back! 



all part of the service

SACO APARTMENT

Serviced apartments are becoming an increas-
ingly popular alternative to hotels o!ering 
lots more space, flexibility and freedom which 
employees can use as a home from home.

This is particularly good for guests staying 
away for any length of time, such as em-
ployees on graduate schemes. By booking 
a serviced apartment, businesses can make 
further savings as they can accommodate 
more than one graduate in each apartment.

SACO already works with a range of com-
panies including large FTSE institutions, 
public sector organisations, law firms and 
financial services companies, often with 
pre-agreed corporate rates in line with 
specific budget requirements.

SACO’s apartments at Merlin House in 
the centre of St Helier, close to the marina 
waterfront, are an exclusive collection of 
studio, one and two bedroom apartments 
graded four star by Visit Britain. Facilities 
include satellite television, DVD player, 
washer/dryer, dishwasher and a regular 
laundry and maid service. Wireless broad-
band is also available.

Each apartment has a spacious living room 
and dining area, fully equipped kitchen, 
bathroom and large double bedroom. All two 
bedroom apartments have two bathrooms.

Jo Redman, sales and marketing director 
at SACO, said: “Over the years, we have 
perfected the process of booking accommo-
dation for business travellers. We continue 
to build our services so that we can provide 
for any need.

“All the hassle is taken away from the company 
and dealt with through a single point of contact.

“Meanwhile, employees can enjoy all the 
benefits of staying in a home from home. 
In our experience, we know that business 
travellers can get weary of dining out and 
apartments allow them to eat whatever they 
want, whenever they want. The whole expe-
rience is much more flexible and relaxed.”

For more information, contact SACO on 
0845 122 0405 / info@sacoapartments.
co.uk / www.sacoapartments.co.uk. To 
arrange a viewing contact Sue Kerivel on 
07797 716 700

Tighter travel budgets don’t have to mean space is tight with SACO

A s Jersey businesses continue to keep a 
tight rein on their travel budgets, serviced 
apartment company SACO believes it 

can help businesses save money while o!ering a 
place to stay that employees will love.
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Check out www.jobs.co.je
Our new website was launched earlier this year 
and is packed with all the career shaping tools 
you will need to land that perfect new role! 
Check out our latest vacancies, subscribe to our 
job feed, swot up using our qualification guide 
and get hints and tips in our advice centre.
 
Bookmark m.jobs.co.je on your mobile
We know you’re busy and always on the go 
so we’ve created a mobile jobs application for 
your smart phone. Whether you’re at work, 
home, the airport, down the beach or in the 
pub you can have instant access to all the 
latest jobs and career opportunities right in 
the palm of your hand. Don’t miss your dream 
job! Bookmark m.jobs.co.je to your device’s 
home screen.
 
You may also see us using these…

They’re two 
dimensional bar codes 
called QR codes. We 
use them in adverts 
and our jobs windows 
to give you immediate 
access to our jobs! 

Using a QR scanner on your smart phone, you 
will be able to scan the code and the scanner 
will then extract the relevant information from 
the code and display it on your phone instantly  
- definitely quicker than copying down and 
typing in a URL.

Be a fan on Facebook
Like ‘Park’ on Facebook, and gain access to 
all our competitions, talk to our recruitment 
experts and keep up to date with what’s 
happening in the Park o"ce.
 
Follow ‘Park’ on Twitter
We like tweeting. All our hottest jobs are 
uploaded directly onto Twitter as soon as 
they come in – literally hot o! the press! 
In a highly competitive marketplace job 
opportunities are not around for long so 
follow us on Twitter and be the first to learn 
about our newest vacancies!
 
Bloggers!
We’re relatively new to blogging, but we’ve 
taken to it like ducks to water! As a team 
we like talking so we now channel our 
chitchat energy into keeping you informed 
with industry news, insights, local market 
information and recruitment know how via our 
blog on our website.
 
Pop in 
We know that apps, tweets and pokes are not 
for everyone and that sometimes you would 
like to speak to someone face to face about the 
opportunities available to you. Pop into our 
o"ce on Hill Street and speak to one of our 
friendly recruitment consultants in confidence.

Tie or trainers? Handshake or high five?  
Informal interviews can be tough to 
gauge. We would advise that you treat it 
like any formal interview... 
[Read more at www.jobs.co.je/blog]

R ecruitment has evolved significantly over the last few decades. 
Imagine, just thirty years ago recruitment technology included 
hand deliveries, snail mail and eventually facsimile. Twenty years 

ago the concept of the world-wide-web was launched and we started 
advertising online, then ten years later we began communicating via 
email. Four years ago Apple unveiled the iPhone and two years ago the 
iPad, so recruitment went mobile. We began poking, tweeting and profiling 
at some point too! This demonstrates how quickly technology is changing 
and the Park career shaping team are committed to investing in the latest 
recruitment mod-cons to ensure job seekers have access to the hottest 
opportunities anytime anywhere!

Getting your career in shape 
is a walk in the park

‘Digi’ Recruitment

Brought to you by

Read more at 
www.jobs.co.je/blog

For more hot jobs 
visit www.jobs.co.je

Just how informal is  
‘an informal interview’?

Don’t miss Park on the Job Channel
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FLYING HIGH

Acquired in 2004 by the 
Guernsey-based Healthspan 
Group, and rebranded to Blue 
Islands in 2006, the locally-
owned airline has taken o! in 
the last few years.  Following 
a management restructure, 
Rob Veron was appointed as 
Managing Director of Blue 
Islands in January this year 
and since then the brand has 
grown significantly to bring 
islanders four new routes this 
year.  Gallery caught up with 
the high-flying Guernseyman to 
find out where Blue Islands are 
headed.
 
How has Blue Islands developed?
The airline was originally founded in  2000  
by Noel Hayes as Le Cocqs Air Link, and 
rebranded to Rockhopper in 2003.  In 

2004 Derek Coates, Chief Executive of 
the Healthspan Group acquired a major 
shareholding in the company, and we 
rebranded to Blue Islands two years later.  We 
went through our first fleet transformation, 
expanding to include turboprobs and 
jetstream aircraft, enabling us to launch 
our Southampton service in 2007.  We also 
launched a Business Advantage account for 
local corporates with secure online login, 
and various levels of benefit depending on 
volume.  That’s currently being developed 
into a follow up scheme, due to be launched 
in the next few months.  This year, we’ve 
invested heavily in new aircraft and grown 
our network by 50%, adding London City, 
Bristol, Manchester and Bournemouth to 
our destinations.  In the last nine months 
alone our network has grown from eight 
destinations to twelve, and in terms of growth, 
it’s phenomenal.  Our network has grown 
more in the last nine months than in the last 
three to four years.

What’s your demographic?
There’s certainly corporate demand for 
destinations like Geneva, Zurich , Isle of Man,  
and London City  but there’s a big leisure 
trade as well, especially to Geneva and Zurich 

high
flying

JERSEY’S STYLE MAGAZINE144

BUSINESS



during ski season.  We’ve also found there’s 
a real demand for our service from specialist 
tour operators in Switzerland – we have a lot 
of bookings for garden holidays direct from 
Zurich, they seem to like islands!   We’d always 
hoped to grow an element of inbound tra"c, as 
we knew there was existing trade there,  which 
we are now investing in, for example with our 
Manchester service. 
 
What makes Blue Islands stand out?
Since we started, Blue Islands has been all 
about competitive ,  transparent  and honest 
pricing.  No, we’re not the cheapest but we’re 
not the most expensive, and if we advertise a 
price, you can be sure you’ll actually be able 
to book and get that price.   Our brand values 
focus around three main USPs which we call 
our ‘Welcome  Di!erence’; we don’t charge 
for credit or debit card transactions, you 
can change your flight for free whether it’s a 
name or a time change and we don’t charge 
for baggage, which makes a huge di!erence 
when you’re heading to the slopes with your 
snowboard  for example!  They’re our key brand 
values, and that’s how we intend to grow our 
business.  Take our free hot drinks and biscuits 
in our lounge for example. Our London City 
flight leaves at 7.25am – that’s an early start, 
so you can have a co!ee in the lounge and 
then when you’re on the flight you can have a  
complimentary  drink and a croissant.  On the 
return flight back in the evening there’s a bar 
service, so if you want a glass of champagne 
on the way back, that’s there as well.  They’re 
small touches, but we think they make a big 
di!erence, and sit well with our brand and how 
we’re trying to make our customers feel. 
 
We’re very pleased you’ve restored the London 
City link….
Yes, and at those times as well.  We have peak 
time slots in the morning and the evening, 
aimed at getting people in at the right times, 
outbound and inbound.  Thanks to the transport 
links  with the DLR  and quick check-in time it 
makes a trip to the city simple,  swift  and stress 
free.  It was a significant investment for us, with 
a deposit for the slots and the purchase of a new 
aircraft, the ATR 42-500 which will serve the 
London City route and our Swiss flights. 
 
What are the challenges of operating on an 
island?
Obviously the weather!  And our limited 
market, so we need to strike the balance 
between o!ering a good number of destinations 
and still being mindful that we need it to be a 
sustainable route.  Of course we’d like to o!er 
ten new destinations, but we’re pulling from a 
finite island population. It’s about identifying 
the right market. 
 
What’s the future for Blue Islands?
This year has been about developing  and 
implementing our  new  strategic plan. 
Phase one has been the shift around in our 
management structure  and addition of four key 
new routes, and the next phase for us will be to 
continue the expansion and look at extending 
routes and where we can further deploy  
additional  aircraft.

Quick-fire round…
 
Born: Guernsey
Age: 32
School: La Mare 
de Carteret
Car: Jeep / Audi 
Just read: It’s 
Not About the 
Bike: My Journey 
Back to Life, 
Lance Armstrong. 
‘Inspirational.’
 Window or aisle?  
‘Both for di!erent 
reasons.’
 Favourite route? 
‘Southampton is 
the one I use the 
most often, but 
my new favourite 
is Manchester, 
because I’m flying 
there for a concert 
soon!’
First job? Trainee 
accountant
Last holiday: 
Cyprus this 
summer
If he hadn’t 
been MD of Blue 
Islands?  ‘I’d have 
carried on being 
an accountant, 
or maybe even a 
chef!’

*
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Award-winning Appleby 
Appleby, the world’s 
largest provider of 
o!shore legal, fidu-
ciary and administration 
services, was named “In-
ternational Legal Team 

of the Year 2011/12” at the prestigious Step 
Private Client Awards 2011/12 held in London 
last month.  The Awards ceremony, held at 
the London Hilton on Park Lane Hotel, was 
attended by over 670 professionals in trusts, 
estates and private client work.  In addition to 
the International Legal Team award, Appleby 
was also shortlisted for the Owner-Managed 
Trust Team of the Year by STEP at last night’s 
ceremony, and the Group was named one of 
the top 25 most admired companies 2011 by 
Private Client Practitioner magazine.
 
 

BusinessNews 
NEWS

SandpiperCI buys CT Maine build-
ing for Jack Wills debut in Jersey 
SandpiperCI has announced its purchase of 
one of King Street’s most historic buildings. 
The C.T. Maine building (no. 35) had been a 
retail jeweller for more than 200 years – 113 of 
them as C.T. Maine, but has been empty since 
2009 when Charles Maine retired. Sandpiper 
intends to restore the building, keeping its 
original features, ready to house Jack Wills, 
the ‘Fabulously  British’ clothing and lifestyle 
brand. 
 
Sandpiper CEO, Tony O’Neill said: “Jack Wills 
is a mid-range, quality British clothing brand 
synonymous with British heritage and style. 
The first Jack Wills store was launched just 12 
years ago in Devon. The brand has been such 
a success that there are now more than 40 
stores across the UK, two in Ireland and three 
in the USA.”   It is hoped the new refurbished 
building will be ready to trade as a Jack Wills 
store by Christmas.

Positive performance for funds 
industry as Jersey’s finance 
industry reports steady growth
Jersey’s finance industry showed stable 
overall growth in the second quarter of 2011, 
with the value of funds administered in the 
island reaching its highest level for two years 
and the value of funds under management 
increasing by 4.2%.

A very unique partnership
Europe’s largest Online Beauty Retailer, feelu-
nique.com has announced the acquisition of 
long-standing local Cosmetics and Fragrance 
business, Au Caprice in both Jersey and 
Guernsey.  The newly merged company sees 
present owner and Managing Director of Au 
Caprice, David Agnes, join the board of feelu-
nique.com. David will maintain responsibility 
for the management of the stores in Jersey 
and Guernsey as well as playing an active role 
in the feelunique.com board and strategic 
direction of the company. CEO, Aaron Chat-
terley said “We are absolutely delighted with 
this deal.  Au Caprice is a hugely respected 
business that has a long standing tradition 
of exemplary customer service and quality 
products, both of which are cornerstones of 
our own business.”  

Jersey Pearl leads the way 
The Professional Jeweller has named Jersey 
Pearl as one of their ‘Hot 100’.   More than 700 
guests attended the dazzling awards presenta-
tion at this year’s most-anticipated celebration 
of the UK jewellery industry, held at  London’s 
One Mayfair.

Growing from a small Jersey retailer to a 
wholesale retailer currently stocked in over 
250 jewellers in the UK and Ireland, Jersey 
Pearl has seen a phenomenal increase in 
growth in the last few years.  Director of 
wholesale, Mike Taylor (pictured) is the grand-
son of Jersey Pearl’s founder and is growing 
the brand’s expansion through campaigns 
to build relationships with the trade and also 
consumers.  Passionate about highlighting 
the environmental venefits of pearl farming 
and the threats posed to it by climate change, 
Jersey Pearl has also launched a collection of 
CarbonNeutral® pearl jewellery.

JIBS Annual Leadership Forum
Launched in 2010 as the JIBS Annual Direc-
tors Convention, the Business School created 
what proved to be a ‘thought leadership 
event’, without equal in Jersey. 

The event has been redefined as the JIBS 
Annual Leadership Forum in order to provide 
inspiration and direction for today’s high 
performing leaders. Taking place this year 
on Wednesday 22 November at the Hotel 
de France, there is a phenomenal line up 
of speakers from the business sector, the 
military and politics who will be examining 
current key issues.

Stephen Platt, Director of Jersey Interna-
tional Business School said: “I am delighted 
that Sir Ranulph Fiennes OBE and John 
Bird MBE, Founder and Editor-in-Chief of 
the Big Issue will be key speakers and I look 
forward to the ensuing debates throughout 
the programme. Miles Templeman, Director 
General of the IoD, Pall Mall will be chairing 
the event and his interview technique is 
second to none. Leaders will be in a position 
to raise their bar through information and 
critical analysis ” 

To find out more and to book a place for the 
conference contact Chris Elliott on 816331 
or email chriselliott@jerseyibs.com.

Ken Hames speaker event  
Ken Hames is well known as a television 
presenter.  However, when not presenting 
documentaries his main focus is as a top 
trainer and motivational speaker in business.  
As a preferred trainer for many blue chip com-
panies Ken is in great demand.   He combines 
over 25 years of military experience (includ-
ing the SAS) with 10 years training expertise, 
which has seen him working alongside leaders 
in many organisations.
 
Ken is one of the very few British o"cers 
to have worn the red beret of the Parachute 
Brigade, the green beret of the Royal Marines 
and the sand beret of the Special Air Service.  
His military experience includes nine tours of 
Northern Ireland, the liberation of Port Stan-
ley in the Falklands war, the first Gulf War and 
commanding Britain’s anti- terrorist team. 
  
Ken uses his vast and diverse experience to 
inspire vision in others through motivational 
speaking, coaching and leadership training. 
He is driven by the desire to help people to 
unlock their innate potential and is an expert 
in cultivating the positive behavioural prac-
tices which enable people to reach their goals.

Ken Hames Speaker Event  
supporting Holidays for Heroes Jersey  
4pm- 5.15pm, Thursday 6th October 
Grand Jersey
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888866 
Select Recruitment 

 2nd Floor, York Chambers, York Street,  
St Helier, JE2 3RQ 

info@selectrecruitment.je 
www.selectrecruitment.je 

626777
Rowlands

Trinity House, Bath Street
St Helier, JE2 4ST

jobs@rowlands.co.uk
www.rowlands.co.uk

832660
Optimus

St Helier, JE2 3RU
info@optimus.je

www.optimus.je

Private Client Administrator
A vacancy has become available for a private 
client administrator to provide administrative 
and operational services and to support the 
relationship managers.  An administration 
qualification is desirable, combined with 

previous experience. Candidates should also 
possess good communication skills. For more 
information contact Select Recruitment today 

on 88 88 66.

Contract Fund Administrator
Our client a local fund management and fund 
administration provider for institutional and 

corporate clients are seeking to recruit a 
contract administrator based on a 3 month 
period. The successful candidate must have 
relevant fund administration experience and 
hold or be studying towards a professional 
qualification.  Contact us today for further 

information.

Private Bankers
Our client who is one of the world’s largest 

banks are looking for Private Bankers.  
Potential candidates must have excellent 

knowledge of associated products, market 
movements and investment requirements. 

Must be able to prove a previously 
successful sales record and have relevant 

qualifications such as IMC or ACIB.

Want to Improve or Develop your 
IT Skills? 

We o!er training on Sage Line 50 and 
Microsoft packages such as Word / Excel / 
Outlook / Access / PowerPoint / Windows 
XP and the Internet. Contact our training 
department on 88 88 66 today for further 

details. ECDL is on Special O!er: only £100 
for all 7 modules.

FACEBOOK & TWITTER

Join us on Facebook or follow us 

on Twitter to keep up to date with 

all recruitment / employment related 

news and our newest vacancies.  

!"#!$%&'"(&)*"

LEGAL SECRETARYcompany is looking for an 

experienced legal secretary to join 

their growing team. This is a new 

challenging opportunity for the 

right candidate to succeed! Great 

package on offer!

Junior Performance Analyst
Do you have exposure to reconciling fund 
benchmarks? Have you previously worked 

in an Investments Support role? If you 
are interested in markets and are keen to 
undertake a 6 month contract, call now!

 Trustee & Client Relationship 
Portfolio Manager

An exciting opportunity has arisen with a 
large banking & trust organisation to carry 
responsibility for the management, control 

and development of administration services 
provided to departmental clients. Interested 

to learn more? Get in touch.

Trainee Fund Accountant
Are you a Maths or Economics graduate 
looking for a trainee opportunity within 
fund accounting? Strong academics and 
a positive, enthusiastic ‘can do’ attitude 

essential. 

Assistant Company Secretary
Do you have Co Sec exp within a financial 

services environment?  Do you strive to stay 
ahead by anticipating rather than reacting? 

If you are looking for an interesting 12 
month contract then call today for more 

information!

Compliance O=cer / MLRO
Are you a Compliance O"cer / MLRO 

looking for a new position within a small 
privately owned Trust Company? If you 
hold your ICA  Diploma and a flair for 

compliance, get in touch now to investigate 
this exciting option!

r

EXECUTIVE ASSISTANT

Global company requires an 

Executive Assistant urgently to 

work alongside the board, dealing 

with strategic issues, change 

management and interfacing 

with the business.  Extensive EA 

experience is required and an ability 

to motivate a team essential.

Assistant Company Secretary
Great opportunity to join a leading o!shore 
banking, fiduciary and corporate services 

provider in assisting the Company Secretary 
with regulatory and statutory requirements.  

You will have a relevant academic 
qualification and su"cient practical 

company secretarial experience, coupled 
with a willingness to study for a relevant 

professional qualification.

 
Treasury Accountant

Our client is looking for a newly qualified 
accountant with a strong understanding 

of the application of IFRSs. Good 
interpersonal skills coupled with the ability 
to communicate with senior management 
confidently are essential.  The successful 

applicant will be the primary contact in the 
business for financial accounting on treasury 

and structured products.

 
Temporary Private Banking O=cer

Urgent need for an organised, focussed 
candidate to join a growing team on a 

temporary basis to professionally service the 
needs of an existing client base and to assist 
in the profitable development of those and 
new relationships.  You will also support the 
Private Bankers in all other duties, including 
administration and transaction processing.  

A professional qualification would be 
desirable but not essential.

 

movers&shakers

primepositions Gallery brings you the pick of the job market from Jersey’s leading agencies.

PRIME POSITIONS



Sport

QUALITY REACH...
IF YOU’RE LOOKING FOR

OUR SPORT BANNER IS NOW AVAILABLE

Quality brands need quality media placement. Our divider banners align you 
with a relevant Gallery section and o!ers a creative design opportunity
Call us on 811100 and ask about sport divider sponsorship
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SPORT SPOTM: NEIL HARRISON

Age 22
School Les Quennevais

Favourite ice cream flavour? Vanilla or rum 

& raisin.
Favourite animal? Armadillo. They’re so 

cool and roll up into a ball and you can play 

football with them.  

Perfect weekend?  Sitting on the beach 

looking out at the surf and chilling with my 

friends. 
Favourite food? Cornish pasty.  You can’t 

beat a good old Cornish pasty.  I don’t actu-

ally mean an old one of course, they have to 

be freshly-baked.
Favourite dance move?  ‘You’ve got to 

shake it, shake it!’ from Just Dance! Every-

one loves laughing at me.

Pet hate?  I’m afraid of falling.  

Favourite quote?  Everyone around here 

says ‘you’re doing a Neil’ when anyone 

makes a mess of themselves…

Guilty pleasure?  Ben & Jerry’s and a movie.

Where in the world would you like to be 

right now?  Australia, and in fact I’m head-

ing over there at the end of the year. 

When did you start flowriding? About 4 

years ago when it was built over here. 

If you hadn’t got into flowriding, what would 

you have been into? I really like kite bug-

gying. 
What’s the secret of being a successful 

flow rider?  Throw yourself into it – literally, 

and keep practising!

How di!erent is it to surfing?  So di!erent 

it’s unbelievable.  Flowriding’s more like 

snowboarding or wakeboarding. And the 

tricks are more like skateboarding… 

Complete this sentence, ‘Not many people 

know that I... am diabetic.  

Any accidents? A couple. I tore a ligament 

in my shoulder once. 

How do you prepare for a big competition?  

Just keep practising!   that’s all you need 

to do! 
Where’s the best flowriding place in the 

world?  South Africa is the best I think, then 

Dreamworld in Australia.

What’s your most recent competition – 

and how did you do?  I came second in 

the bodyboarding section of the European 

Flowriding Championships.  It was a hard 

competition, everyone was good. 

What’s your motto? Practice, practice 

practice! 
How can people get into flowriding?  Come 

to the Merton and try it!  You can get a 

membership at the Merton Aquadome or 

find a friend who’s a member and then it’s 

£8.50 for the day, and just keep practising 

until you can do it.  

Fancy flowriding? Give Neil a call at the 

Merton on 767774

Neil  
Harrison  

< FLOWRIDER>

Sports Personality of the Month
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SPORTSPORTS NEWS

Next door to Big Vern’s on the 5 mile road, St. Ouens Bay

Special offer, Free Express  
Whey XRT4 800g worth £24.99  

with every Mass attack  
heavyweight purchased.

Whilst stocks last terms and conditions apply 
limited to one per customer.

Open Mon-Fri 3pm till 9pm  
and Sat 10am till 4pm

FREE!
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The Deutsche Bank Men’s Beach Soccer Challenge Cup 
tournament was held on Sunday last weekend, concluding the 
three open invite competitions this year for men, women and 
children 
Junior Deutsche Bank Beach Soccer Challenge Cup 2011 
The result in the final, played on Saturday 20th August, was ‘Mini Fantasy’ 6 v 3 ‘Mini PPS’. 
Mini PPS powered into a 3-1 lead but Mini Fantasy eventually rose to win 6-3. The winning 
team consisted of Sol Solomon, Jake Prince, Reece Hughes, Joe Kilshaw, Jake Ebert and 
another player! Mini Sandstorm finished in third position. 

Deutsche Bank Women's Beach Soccer Challenge Cup 
Scotland took the honours to win the first ever Deutsche Bank Women's Beach Soccer 
tournament.  O! the back of the recent Women's World Cup in Germany, Beach Soccer 
Jersey decided to introduce Beach Soccer to women in Jersey. Prior to the tournament, 
Beach Soccer coaches put the girls through their paces with some conditioning and some 
useful hints on how to play the game on the beach and how it di!ers from what most of them 
were used to on grass.  Running in the sand, turning, flicking the ball up and free kicks were 
practised and once the girls had picked up the basic skills, the tournament was ready to go 
ahead.  The girls were split into four teams  Poland, Jersey, Portugal, and Scotland   The initial 
rounds were fiercely contested with only a goal separating the winners from the losers - 
Scotland and Jersey both winning through to secure their place in the final. 

The final was a great contest done under the same conditions as would be played in the 
professional game, with three periods of 12 minutes each. The first period saw Jersey go in to the 
lead but Scotland ending the period strongly and the first period ending all square. The second 
period saw Scotland stretch their lead by two goals with Helen Durkin scoring a fantastic goal 
straight from kick o! and volleying the ball straight in to top right hand corner.  The third period 
saw Scotland stretch their lead, winning in style with the final score 7-4. With the first event being 
a great success, Beach Soccer Jersey are sure that women playing beach soccer could become a 
regular sight on the beach at St Aubin next summer.The winning team from Scotland included 
Helen Durkin, Andrea Allen, Patrcya Suskwjoksa, Janoun Dunleavy and Amy Hardiman.

Men's Beach Soccer Open Invite Deutsche Bank Challenge Cup 2011 
PPS ‘The Power’ defeated BSS in a hard fought final 1-0.  The scoreline, though, did not reflect 
the game, as the woodwork was hit five times!  Third place went to the Channel Islands Co-
Op.  It was a great tournament which will only increase in numbers in 2012.

Will Partington of Beach Soccer Jersey, said: “Everyone enjoyed the tournaments and 
promised to be back next year. We feel this is the first series of Challenge Cups and that they 
will become a regular feature in the local sporting calendar. Thanks again go to Deutsche 
Bank for supporting the inaugural tournaments this summer.”

Power for breakfast
Everyone’s heard the expression ‘breakfast 
is the most important meal of the day’, but 
still too many of us skip it in favour of lying 
in, or simply don’t get a chance to grab any 
during the frantic activity early mornings 
often involve.  If this scenario applies to 
you, and you’ve been wanting to bu! up 
for a while now, then help is at hand in the 
form of Promax Breakfast Oats. These high 
protein oats are rich in fibre and contain 
lots of branched chain amino acids to help 
build up or repair any muscles in need 
of a bit of a boost.  The low GI count is 
also a plus, along with the high glutamine 
levels which ensure that your immune 
system stays on top form.  It comes in two 
flavours, chocolate and golden syrup and 
depending on your ultimate aim can be 
taken up to three times a day.  And not to 
worry if you still don’t think you’ll be able to 
work breakfast in to your hectic schedule; 
Promax Breakfast Oats also make an ideal 
snack that you can have at any time.  

Available from The Supplement Store 
for £24.99.
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HARDWARE MOTORING NEWS

Ultimate toybox
Known for being possibly the 
best group activity for petrol-
heads, the Palmersport day is 
one thing you should put on 
the list to do before you die. 

A full day at their purpose built playground, 
the 384 acre Bedford Autodrome certainly 
isn’t cheap, but it looks like so much fun 
for any self-respecting petrolhead that I’m 
struggling to type this for shaking with 
excitement.

Running the event for either half or whole 
days, the whole day package includes 
breakfast and a waitress served lunch 
chosen in advance from their set menus as 
well as your being let loose in no less than 7 
di!erent toys over four di!erent circuits, all 
of which are run at once to reduce waiting 
times between each session.

Let me give you an idea of what they’re 
o!ering here; a BMW M3 GT, Porsche 911, 
Jaguar-Palmer LM two-seater prototype, 
Land Rover Defender for the o! road 
experience, a Renaultsport Clio Cup car, 
Caterham 7 for the handling and head-to-
head challenges then their Formula Jaguar 
single seater with its 3 litre Cosworth V6 as 
the cherry atop the petrol infused icing on 
top of your motorsport cake.

Often used for corporate events, the 
Palmersport voucher can also be bought as 
a gift to be used within a year from  issue 
so why not shell out for one to give to your 
favourite petrolhead or convince a group 
of your mates to join you for the driving 
experience of a lifetime?

Most of your laps are filmed on the in-car 
cameras and transferred onto a USB stick 
for you to take home at the end of the day, 
and with plenty of time to trash-talk your 
contemporaries (they refer to it as ‘compare 
lap times’, but we all know how it works) 
throughout the day as well as refreshments 
on tap I’m actually struggling to think of 
anything potentially more exciting that 
can be printed without attracting a raft of 
complaints right now.

FULL DAY: £657 + VAT (o! peak)
FULL DAY: £772 + VAT (peak times)
HALF DAY: £400 + VAT
See www.palmersport.com for details

Must have #2: TROPHY TRUCK
Most popular in the USA, trophy trucks are mostly found re-shaping 
deserts at an unholy rate. Take THAT, Mother Nature!

Often 2 wheel drive, fitted with a large V8 and loosely resembling a mass-produced pickup truck in 
body style, and badging trophy trucks are pretty much the fastest o!-road vehicles going. 

Forget the stateside specials though, because this contender from Volkswagen that dropped into my 
inbox and straight into the ‘never, ever forget this’ section of my mind where vivid images of all the best 
franken-motors reside has got to be king of the hill.

Built to compete in both the Baja 1000 and Pikes Peak ‘race to the sky’ hillclimb and very loosely based 
on the Touareg and with VAG’s 6 litre V12 TDi powerplant putting out unfathomable amounts of torque 
this is what it looks like in ‘naked’ form, underneath its protective, Touareg-esque shell. Personally, I 
think it looks ten times as mean like this, resembling a pimped-out Kubelwagen. If this had existed in 
the 90s, you just know Moesha would have had to have one.

Must have #3:FAST BIKE
There are three schools of motoring thought; those who only entertain 
four wheels, those who like getting cold and wet exclusively on two wheels, 
and those who prefer to both have their cake AND eat it, regardless of the 
amount of wheels.

With two-wheeled opinions varying so vastly, and despite not being much of a sportsbike kind of guy myself, this 
is the bike that people just haven’t seemed to stop talking about for the past couple of years: BMW’s S1000RR.

193hp (enough for a car, let alone a bike), stunning looks and breathtaking performance all readily on tap and 
with extras like anti-wheelie for those of us whose testicles don’t get transported on palletboards it seems like a 
winner to me.

Must have #1:DAILY DRIVE
The first of my three fuel-guzzling boys’ toys must haves is obvious, because 
you need to get around, right? But I’m not talking about a clapped out small-
capacity hatchback. Oh no, you deserve better than that.

Plus who knows, you may even have a dog. Once you’ve sourced a suitable car that is equally at home collecting 
said canine companion from the vet, transporting lady-friends to and from dinner engagements or being 
thrashed around a racetrack (remember the article we featured about local trackday organisers Delta Racing  
a few months ago? Of course you do) then you may progress onto one or both of the following items below.

Motoring News



155

JE
RS

EY
’S

 S
TY

LE
 M

AG
AZ

IN
E

!"#$%#&'()*+

T: 01534 722819  18 GREAT UNION ROAD, ST HELIER, JERSEY JE2 3YA

GET READY TO 

$,)) A light, sprinty, safe and economical scooter, suitable 
for young and not too young people. With three 

different engines 50cc, 125cc and 150cc

-,*,$.-.
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THE NEW LAMBRETTA LS125

THE START OF A NEW ERA?
Having borne the Defender moniker for 21 years and having 
remained essentially unchanged aesthetically for closer to 
31 years, Land Rover have finally hinted at the direction that 
the original’s successor could be going in the form of the 
DC100, seen here.

At its debut at the 2011 Frankfurt Motor Show, Land Rover 
have confirmed that they will release a new Defender 
model for 2015, citing this as the beginning of a 4 year 
journey into the development of the new vehicle.

NEW INTERCEPTOR
Worried at first, having discovered 
that the people who now own Bowler 
and are planning to produce the new 
Spyker range will be responsible 
for the new generation of Jensen 
Interceptor I’m slowly coming round 
to the idea. Thankfully, the fishbowl 
rear window will remain. Phew.

THE BRITISH SUPER SUV
Formed by a group of motoring enthusiasts, backed 
by a selection of international investors, designed by 
an engineer who was partly responsible for Jaguar’s 
XJ220 supercar way back when I was of the age to 
want a poster of such a vehicle on my bedroom wall 
and with former F1 driver Johnny Herbert on board, 
Eterniti Motors sounds like a party!

Their first o!ering, the Hemera, sounds a bit like 
something that could be responsible for a sore bottom, 
but owing to the docks for two iPads and a drinks 
chiller in its limousine inspired interior that being 
reality is rather doubtful. Eterni say that by combining 
this luxurious interior with performance and space they 
will be creating a brand new motoring niche, leading 
me to believe that it’s probably fair to say they’ve never 
seen a Porsche Cayenne.
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People will try to put it down, 
but regardless, the new 
Lambretta is a great little 

scoot to help you get around. 
Dubious re-appropriation of Who 
lyrics aside, this bike probably isn’t 
for the scootering purists but as I 
discovered during the 100 mile test 
of the new LN125, that didn’t stop a 
few of them from talking about it!

In fact, whilst stopping to chat to a handful 
of the enthusiasts over from the mainland 
enjoying Jersey’s first scooter rally, one 
chap even spoke of a video taken on a 
friend’s mobile phone of none other than 
yours truly zipping about the day before, 
such is the hype and intrigue surrounding 
this new entry to the twist-and-go market.

Lambretta ceased manufacturing scooters 
in 1972, with Innocenti selling the tooling 
to Scooters India Limited, who continued 
manufacturing some models for their 
domestic market. This, new Lambretta is 
manufactured by established Taiwanese 
motorcycle manufacturer Sym, and as far 
as a twist-and-go getarounds go it’s pretty 
good.

Think Italian and the brain conjures 
up notions of e!ortless style, espresso, 
a crescendo of beeping horns and a 
generally laid back attitude to life, but 
think Taiwanese and you’ll be seeing 
manufacturing, technology, and plenty of 
drive. With body panel design courtesy of 
a reassuringly Italian named gent called 
Alessandro and the bike underneath 
having been developed in Taiwan you can 
expect quirky, retro looks combined with 
reliability and ease of use.

You see, the LN125 isn’t pretending to 
be a classic Lambretta from the days 
of old, more a cheeky nod to the past 
whilst providing easy to use transport to 
a modern generation. From the flip-out 
pedals for pillions that fold neatly into the 
running boards to the throaty exhaust note 
from its 4-stroke motor and through to 

the smaller details such as the ‘Lambretta’ 
emblazoned handlebar grips, cute dials 
that echo the look of the originals and a 
key shaped like the rear panel of an old 
Li it’s clear they’ve had fun designing it. 
Something that never failed to put a smile 
on my face was the almost impossibly loud 
tick-tocker (that’s a technical term) for the 
indicators. Whereas it can be all too easy to 
leave the indicators flashing on most bikes, 
anyone riding a new Lambretta would have 
to be completely deaf to manage it, which is 
definitely a good thing in the eyes of safety. 
Not being deaf and riding a motorcycle, 
that’s not particularly safe, I meant more 
that you’ll never mislead other road users 
with poor signalling.

Its part metal, part plastic 
body construction will 
be a winner in the eyes 
of smaller riders as 
heavier competitor bikes 
could prove a pain to get 
onto the centre stand, 
although they do look 
a lot cooler resting on 
the side stand anyway. 
Small wheeled scooters 
are always going to be 
a blast to ride, their low centre of gravity 
providing the ability to lean over into 
corners at such low speeds you’ll imagine 
you’re riding something much faster. 

If you’re fed up of waiting impatiently in 
an endless snake of tra"c every morning 
but feel anxious about getting wet now 
that winter is settling in, don’t! You get a 
surprising amount of weather protection on 
one of these and with a range of accessories 
being developed such as screens as well as 
racks and other parts to customise your 
scoot things can only get better.

Out on the road, things are as you’d expect 
from a modern 125cc air-cooled twist-and-
go. Turn the throttle for nippy acceleration 
to get you out in front of the tra"c you’ve 
just filtered through and on up to a top 
speed of around 50mph. Not that I’d know 
from the test, o"cer. It picks up well from 

between 20-30mph too, leaving a few 
surprised onlooking faces as I pulled away. 
The brakes work well enough to inspire 
confidence and the bike itself isn’t so wide 
that you worry about scraping anything as 
you squeeze past buses, lorries and tractors 
whilst all the time providing you with a 
sense of smugness that is hard to beat as 
you cruise past the gridlocked tra"c at a 
cool 30mph.

Under the comfortable seat for two there’s 
also a small amount of storage space, but 
unfortunately not enough to store your 
helmet whilst you’re not riding which is a  
shame, but in practise most likely not too 
troublesome to live with.

With a range of di!erent and some quite 
bright panel colours to provide an accent 
in contrast with the white finish of the main 
body there’s a new Lambretta to suit all 
tastes. I’ve even seen one online with white-
walled tyres - something tells me that owner 
customisation of these little machines is set 
to take o!!

With an established and reputable local 
dealer for servicing and backup and a 50cc 
version also in the pipeline for the younger 
fashionistas out there I’m expecting these 
to sell like hot cakes did back in the 60s.

The Lambretta LN125 is available from 
Motorama in Great Union Road, for 
£3,147.75 To find out more call 722819 or 
visit: www.motorama-jersey.co.uk

Think Italian and the brain conjures up notions 
of e#ortless style, espresso, a crescendo of 
beeping horns and a generally laid back attitude 
to life, but think Taiwanese and you’ll be seeing 
manufacturing, technology, and plenty of drive. 
With body panel design courtesy of a reassuringly 
Italian named chap called Alessandro and the bike 
underneath developed in Taiwan you can expect 
quirky, retro looks combined with reliability and 
ease of use.



A 
First licence printed in German

Every now and then, there comes a 
problem that can’t just be sorted at the 
Parish hall, meaning that some of our most 
elderly residents must back the dusty 
voiture intermédiaire out of the barn and 
make the stressful journey to that Saint 
Helier, a terrible noisy place where the 
youngsters have no respect for a woman 
who remembers this Island before we had 
penicillin or electric lights.  

The journey is certainly dangerous, 
although mainly for the cardiac systems of 
other drivers unlucky enough to be stuck 
behind a Morris Minor doing less than 
twenty on the avenue.  It’s fortunate that 
the driver indicates every time the road 
bends, yet only the foolish will take this as 
a sign that she is aware of other road users, 
other lanes of tra"c or the very concept 
of a roundabout. Ba#ingly, she still pays 
less insurance than you, even though she is 
legally blind and her J plate is so old it’s in 
Roman numerals.    

type type

B 
Bargain-basement boy racer 

If you can’t a!ord the hot hatch of your 
dreams - or merely can’t insure it because 
you’re only 17 - you’ll probably have to 
settle for a second-hand Ford Fiesta and 
be prepared to spend your evenings 
modifying it into a Burberry bumper car 
with a giant chrome exhaust and more 
power in the stereo than there is in the 
engine.  With a Max Power sticker on the 
back window, unnecessary spoiler and 
alloy wheels from the Argos catalogue, 
your chariot of power will be fit for a 
princess (Jodie Marsh) to hop into the 
racing-style bucket seat of a vehicle with a 
top speed of 65 mph.

Your ‘ride’ will undoubtedly be ugly, 
dangerous and annoying to other road 
users, but this is of small concern if it 
allows you to wheelspin around car parks 
at 1am like a trackie-wearing tribute to the 
Fast and Furious franchise.  Providing you 
don’t get nicked for speeding down green 
lanes or strewing torn Rizla packets across 
the countryside, you might eventually 
graduate to a real car.  If not, you could 
be downgraded to the buzzing horde of 
mopeds that seem to stream behind the 
bargain-basement boy racer like flies 
behind a donkey’s arse.
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A FIELD GUIDE TO JERSEY DRIVERS

I’d happily switch to commuting on 
my bicycle, if only the bonus-bought 
status symbols of unscrupulous 

hedge fundsmen were not hellbent on 
crushing any less-important road users 
into the sides of St Peter’s valley in order 
to reach the tra=c jam at Bel Royal 
quicker.  Perhaps they could ride in with 
their wives, although it’s probably hard 
to organise a hostile takeover when 
you’re sharing Lexus space with your 
blazer-wearing brats and their shrieking 
arguments about who gets a new pony at 
Christmas.  No wonder the au pair quit 
and Mummy’s on Mogadon.  

Not that I’m bitter towards people who 
can a!ord nice cars.  Honestly, I couldn’t 
be happier driving  a dented Peugeot that 
smells like a wet dog and handles like its 
previous owner was Fred Flintstone.  Just to 
prove I don’t look down on other road users, 
here’s a catalogue of mean stereotypes I 
managed to assemble whilst I was waiting 
for somebody to stop and help me change 
my tyre. 

A field guide to

words | WILL LAKEMAN   
illustration | ANDREA JONES

For such a tiny place, Jersey 
really does have a thing for cars.  
According to some estimates 
we have more than one motor 
vehicle for every member of 
the adult population, scuttling 
like steel cockroaches along 
the densest network of roads 
in the world.  It’s little surprise 
that Tourism are keen to keep 
this particular fact away from 
the makers of Countryfile – the 
Jerseyman’s misplaced dread 
of carpooling means that I’ve 
only endured worse tra#c in the 
year I lived in Los Angeles, and 
St Helier driving can’t boast 
the excitement of potential 
carjacking or the opportunity to 
have my windows haphazardly 
cleaned by crazed, toothless 
crack addicts.

Jersey drivers
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E 
Vintage camper van dude

This guy is always on his way to the 
beach, even if it’s winter, raining and 
he’s heading in completely the wrong 
direction.  The vintage camper van dude 
is Jersey’s version of Patrick Swayze in 
Point Break - sporting a seatbelt woven 
from his own hair, a cooler full of Breaker 
and a comprehensive knowledge of the 
music of Jack Johnson.  Don’t be fooled 
- vintage camper van dude often doesn’t 
surf, otherwise he would have spent the 
35 grand required for his immaculate 
vintage Kombi van on a cheaper, modern 
Transporter and a few trips to somewhere 
with reliable waves.  

He’s one of the few Jersey drivers who’s 
never in a hurry, perhaps because his only 
concept of an early morning involves being 
woken by the honoraries when sleeping 
o! a Breda hangover in La Porte car park.  
Still, it’s a short ride back to his parents’ 
granite farmhouse, where he’s known as 
“Sebastian” instead of “Bodhi,” and has to 
wrap his dreads in a Harrods carrier bag if 
he wants to sit on the couch.     

D 
Tax deductible business vehicle

To this driver, a hands-free kit is the ability 
to steer the Jaguar with his knees whilst 
one hand holds the Blackberry and the 
other rummages in a glovebox overflowing 
with golf socks, silk ties and his secretary’s 
underwear.  He always drives like he’s 
going somewhere vastly more important 
than you, even if that destination is only his 
free parking space whilst he nips into town 
to pick up a few Jeremy Clarkson DVDs 
and some fertiliser for his hair plugs.

If only other road users would just pull 
over whilst the giant corporate ambulance 
rushes by, perhaps then we’d be spared 
the sclerotic road rage of a man who gets 
paid more to fiddle the stock market for 
an afternoon than a teacher earns in a 
year, still drives like he’s in Chelsea and 
has a paint job so expensive that he has to 
drive right in the middle of country roads 
in case a single blade of grass makes his 
car explode.  Be even warier of the female 
of the species, who is equally aggressive 
despite never needing to be anywhere 
more important than an appointment at 
the Botox clinic.  She’s at her most deadly 
in the garden centre car park: watch out for 
anybody with Labrador art on the wheel 
cover of their Land Rover. 

C 
EU driving permit

It’s not that unusual for Jersey drivers 
to forget what side of the road they’re 
supposed to be on, the only di!erence 
is that this guy isn’t insured – probably 
because his driver’s licence isn’t valid 
outside whatever home village he left in 
order to do the jobs that the locals don’t 
want and then complain about him doing.  
This also explains why his rusting Transit 
has eight passengers, no bumpers and is 
proudly flying pennants for three di!erent 
football teams.  Overcrowding may also 
be caused by the tendency to take most of 
his relatives with him every time he has a 
driving lesson.

Despite his poor lane orientation and utter 
inability to pronounce our road names, 
the EU driver is still less accident-prone 
than many natives, perhaps because 
he is utterly dependent on his motor as 
he can only a!ord to live in a freezing 
chalet miles away from the nearest bus 
stop.  He also represents one of the few 
examples of a ‘white van man’ who can 
still operate a vehicle with his shirt on and 
without a rolled-up copy of The Sun on the 
dashboard.      
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If luxury yachts are right up your shipping canal but you 
haven’t heard of Wally, you must have spent the past few years 
bobbing about somewhere in the Bermuda Triangle.

From the almost impossibly overbearing monolithic Wally 118 
that blurs the lines between a powerboat and a luxury cruiser 
with its stunningly contemporary interior and 17,000hp turbine 
engine, to sailing yachts that are the epitome of modern sea-
travel, a range of cruisers and down to this, the brand new 
Wally One, the design of these machines couldn’t possibly be 
described as anything short of breathtaking.

Use it as a tender, for short trips away, relaxing, diving, 
watersports or any other marine activity that requires either 
agile handling or a capacious deck area - both of which are 
attributes of the Wally One. 

Of course, agile handling is of little use without the power to 
fully exploit it. Cue not one, but two Yammar twin-turbo V8s 
providing over 600 horsepower to the 13 metre carbon fibre 
hull, designed to pierce the waves and provide a smooth ride 
whatever the sea state but without ever compromising the 
luxury that is at the heart of each and every Wally creation.

There’s also a well trimmed double berth below deck and prices 
range from between 580,000€ and 620,000€. Get saving!

For more information about Wally yachts visit www.wally.com

Toys for Big Boys

The world’s latest little Wally

Full of hot air? Then this isn’t for you
If you talk the talk when it comes to winter sports, and still want 
to walk the walk once you’ve conquered your very own patch of 
this season’s backcountry you might want to look into investing 
in one of these. After all, a probe and a shovel is only helpful if at 
least one rider in your group isn’t buried under tonnes of snow if 
you’re caught in an avalanche.

Pull the cord to rapidly inflate the airbags contained within 
the backpack and the manufacturer says you’ll be floating 
on top of the snow within 2 seconds of it first hitting you, 
massively increasing your odds of survival. There’s plenty of 
scientific thinking behind the concept, but rather than bore you 
with things even I don’t understand I’ve managed to boil the 
facts, figures and statistics down to one simple statement. Buy 
one of these and you’re less likely to die a snowy death. Easy.

ABS Freeride dual system 499€ from www.abssystem.com Is it a bird? Is it a plane? Is it a... 
Vampire?
When jumping out of a plane just doesn’t cut it anymore 
or your jumps keep getting cancelled thanks to bad 
weather, you really need a plan B. No, I’m not talking 
about a stocky bloke with a surprisingly decent singing 
voice despite his inability to talk the Queen’s English 
under normal circumstances, I mean wingsuits.

Jump o! anything high enough and be your very own 
aeroplane. If you’ve not seen these in action then get 
onto the manufacturer’s website below because some of 
the footage shown surpasses breathtaking and takes you 
straight to heart-in-mouth craziness. Feeling brave?

Phantom-fly wingsuits start at 415€ and cost up to 1090€ 
dependant upon model from www.phantom-fly.com
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PUT YOUR FOOT 
DOWN & HIT THE 
STROLL IN THESE...

With all of the hype surrounding 
Citroen’s DS3 of late, what could be 
better for any self-respecting hip 
owner or owner-wannabe alike than 
the shoes to match?

Citroen have teamed up with Gio-Goi 
to create a high-top limited edition 
shoe based on the look and trim of 
the car - in this case black with orange 
detailing and the manufacturers say 
they’re the perfect compliment to each 
other, making a great driving shoe.

The pattern on the sole is a reflection 
of the curves seen on the DS3’s alloy 
wheels, and with only 100 pairs being 
manufactured (with only a handful of 
those available to purchase) they’re 
sure to be a hit on the streets.

If you can manage to get hold of a 
pair expect to pay around £120. They’ll 
undoubtedly sell out fast so checking 
eBay might be a good plan!

Surely, the ultimate boy’s toy and man-
project all rolled into one has to be 
building your very own aeroplane in your 
very own man-shed?

Building, flying and most probably 
crashing kit aeroplanes is a big thing 
over the pond in the United States and 
there are plenty of kits out there to 
choose from. You can choose how deeply 
you’d like to get involved in the build by 
either buying partly or pre-assembled 
sections or for extra bragging points 
down the pub (not less than 48 hours 
before flying though please) choose to 
build it all yourself down to every last nut 
and bolt.

With a choice of car or aero-specific 
engines depending on the kit it doesn’t 
have to cost an arm and a leg either. 
Which is a bonus, as you’ll be needing 
them to fly it with.

The aircraft below, from Zenith Air, needs 
a mere 88 metres to take o!, will cruise 
at 112mph up to a maximum ceiling of 
16,000ft and will allow you to fly 320 
miles in around 6hrs or twice that if you 
go for the ‘extended range’ option with 
larger fuel tanks.

Obviously you’ll need a license first, but 
training can be obtained on (or should 
that be ‘above’?) island through the 
Jersey Aero Club from £8,500, meaning 
you could potentially be airborne for 
under £25k.

Surely I can’t be serious? Well I am, and 
don’t call me Shirley.

Zenith STOL CH801 kits start from 
$24,990 (approx £16,000)
www.zenithair.com

You’re going to be needing a decent camera to record all of your 
adrenaline-fuelled activities, so how about a compact camera 
featuring SLR quality imaging and interchangeable lenses? 
That’s exactly what Olympus’ E-PM1 is, and it’s available in a 
range of colours too.

A comprehensive range of lenses are available, which in 
conjunction with a 12.3 megapixel sensor enabling you to shoot 
gorgeous, high definition movies with stereo sound as well as 
high resolution stills and o!ering stunning depth of field as well 
as decorative lens rings you can be sure both the camera itself 
and the photos you take on it will look great.

There’s also the option of a flash attachment for working in low 
light, all in all making this miniature masterpiece an extremely 
versatile bit of kit to keep in your pocket.

Available from Beyond Conputers at the Powerhouse for £369.99

Chocks away old boy!

Good things come in small packages

Focus on teabreak
A must for any self-respecting camera
bu!, confuse your family, 
friends & colleagues by 
drinking from a lens. 

Available from 
www.firebox.com for £15.99

SmarTouch
This winter you can stay
warm AND still use your 
iPhone with your  gloves on 
with a pair of these.

Available from 
www.firebox.com for £14.99
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HTC Evo 3D
Handset Only £499 or 
Free On Blue 24 Month 
from Jersey Telecom.

Get your old-school paper glasses out 
people, because now 3D is in your pocket 
and you can export the video in good ole’ 
blue and red goodness to view on your 
computer, non-3D television or other 2D 
device thanks to HTC’s Evo 3D.

Of course, you won’t be needing any special glasses to view 
the video on the handset itself, just load up some 3D content 
and prepare to be amazed! For more information about the 
phone and its capabilities get down to the JT retail store.

Stachetastic, £0.69
Apple app
Movember is coming up, and if you just 
don’t know what ‘tache to sport, get this app! 
Handlebars, the toothbrush or the Mexican? 
Try before you grow with the iPhone app.

Fanfinder £1.49
Apple app
Don’t know the area, but need to find 
the match? Search for other fans of your 
favourite team, whether it’s Rozel Rovers or 
Manchester United.  Never watch a match 
alone again, whether you’re in Jersey or the 
UK.

Jetpack Joyride £0.69
Apple app
Barry Steakfries is back with yet another 
seriously addictive iPhone platform shot-em-
up game. I can’t stop playing it. Seriously. 
Get it. 

Barcode Scanner FREE
Android app
Wondering how much you might be able 
to get that for somewhere else? Scan the 
barcode via the camera, wait, then watch for 
price comparisons – both local and online. 
You can even check product reviews.

Gtunes FREE
Android app
An obvious Apple competitor, but cheaper. 
Much cheaper. Completely free music 
downloads in fact. 

HTC Sensation
Free with the £40 monthly price plan, which includes 
unlimited data, when you sign for 24 months; handset only 
£439, from Airtel-Vodafone in Queen Street 

There’s no doubt that the HTC Sensation is nothing short of 
sensational. 

A hugely popular upgrade of the HTC range, with an 
excellent screen, great video and stills camera, it’s simple and 
silky-smooth to use, responsive and looks brilliant too. 

The high-performance dual core processor makes web 
browsing really fast and easy, enabling your smartphone to do 
more for you, and with the latest version of HTC Sense, you 
can personalise your handset just how you want it. 

Top 5 ‘Apps for Chaps’
By Tiago De Freitas, Airtel-Vodafone.

Sagemcom Sixty
£89. Available in Orange and Black 
from Jersey Telecom.

This 60s-inspired cordless telephone doesn’t just look great, 
but is packed full of modern features in contrast to its classic 
aesthetic. Lasting 120 hours on standby and providing up to 
10 hours of talk time, there’s also a talk time indicator so you 
should never get caught out chatting away to yourself for an 
age - admit it, we’ve all been there!

Also including touch-screen operation and an integrated 
answering machine as well as a phonebook handling up to 
150 entries and a handy hands-free feature, this telephone will 
prove functional as well as get people talking when they spot it 
on your desk.

Phone Home
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Next Generation Intelligence
The term ‘smartphone’ is a huge understatement for the Motorola 
Atrix 4G; the dual-core-CPU-sporting device actually does the 
job of a laptop, set top box and desktop computer as well as every 
smartphone function you could possibly want - all thanks to their 
extravagant docking system. This dock doubles as a charger and a 
multimedia adapter presenting the strong argument that technology 
has progressed past laptops as a smartphone is capable of meeting 
all your requirements.

The phone provides a glimpse of what the future could hold for 
mobile technology. One feature definitely worth noting is the use of 
fingerprint recognition technology, a welcome addition to security 
conscious users. The phone responds to you, and only you, giving 
peace of mind for those who carry secure information without the 
need for messy pins or passwords. 

The Atrix is surprisingly slim and light for such a powerful phone. 
Its sleek appearance complements the high resolution screen 
nicely. With a resolution of 960x540, the 4 inch screen is just trailing 
behind the iPhone’s 960x640 but is still well ahead of all its closer 
competitors.

The rear features a 5-megapixel HD-capable model with an LED-
flash, o!ering definition that rivals top of the market digital cameras. 
The front-facing camera, although not as high resolution, is just as 
valuable o!ering the option to video call on the move.

The Motorola Atrix is available at Sure Shops or at 
www.surecw.com

Sure is island’s first o!cial supplier 
of BlackBerry PlayBook
BlackBerry PlayBook features an ultra-portable design and 
delivers industry leading performance, uncompromised web 
browsing with support for Adobe® Flash®, true multitasking, 
HD multimedia including forward- and rear-facing video 
cameras, advanced security features, out-of-the-box 
enterprise support and a robust development environment. 

To achieve o"cial approval to sell BlackBerry PlayBook, 
Sure’s retail and corporate sales teams have now undergone 
extensive training by RIM, to ensure that the teams are fully 
up to speed on all of the tablet’s features and capabilities.

The BlackBerry PlayBook tablet is ideal for both personal 
and business use and is available at the Sure Store in King 
St with prices starting from £369 for the 16GB version, as 
well as bundled with various BlackBerry smartphones on 
contract.

The Olympus PEN E-PL3 
The most recent addition to the Olympus PEN family is 
definitely proof that the brand deserves their excellent 

reputation.  Olympus are occasionally criticised for 
failing to keep up with the compact system cameras 

of their rivals but they have hit back with the Olympus 
PEN E-PL3. Suitable for both amateurs and any 

o!-duty professionals, this lightweight model has 
an amazingly zippy auto-focus thanks to their newly 

developed “Frequency Acceleration Sensor Technology” 
(FAST, get it? Also abbreviated to AF in the specs) 

and even though it has stayed with their 12-megapixel 
resolution, Olympus have managed to improve high 
ISO performance.  Along with the interchangeable 

lenses, this means that you are essentially getting the 
perks of a chunkier camera condensed into a convenient 

apparatus.  The tilting LCD screen is another helpful 
feature, and those interested in aesthetics will not fail to 
find the simple but sleek exterior and retro style rather 

pleasing indeed.  Another plus is the camera’s HD 
movie ability and for any keen beans who channel the 

arty vibe then you can get excited about the six di!erent 
Art Filters and e!ects to enhance and beautify all your 

pictures.  If you are not too technologically minded, then 
do not fear as this camera is very easy to use.

Available in red, silver, white and black. 
Available for £449.99

Beyond Computers
Gadgets of the month

The JEC Powerhouse : 505460 
Don Street : 510010
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thetracys

INTRODUCING... THE TRACYS

Who are The Tracys?
Craig Smith (Vocals), Glenn Cowie (Bass), 
Aaron Bouchard (Drums), James Dolan 
(Guitar) and Jonny Aubert (Guitar)… It’s 
a new formation, we were The Hype, but 
no one believed us… So now we’re pretty 
sorted: Jim (Jauthor) came from The Au-
thor and Audio and Glenn has played with 
Aaron for a while in the Reminders… We’ve 
got our set up nailed now.

Growing up, who inspired you musically?
Between us, we’ve got a right mix of 
inspiration.  There’s a few years’ di!erence 
between some of us, so influences come 
from right across the board.  If we all had to 
agree on a selection of artists though, it’d 
probably be Arthur Lee, Ian Brown, Jonny 
Marr, John Lennon, John Bonham, Keith 
Richards to name a few.

Now who is inspiring you musically? 
Which artist is causing your ears to take 
notice and why?
There really is so much great music out 
there, especially from the UK (obviously) 
Bands like The Macabees, The Drums, 
Two Door Cinema Club definitely have an 

influence on what we’re doing. Although, 
the new ‘Tracys’ sound came about quite 
organically, we didn’t push for our current 
noise, it’s happened on its own and bands 
like those we mentioned have certainly 
been ringing in our ears.

What inspires you day to day?
Life in general – there’s inspiration in the 
smallest thing, the tiniest gesture, a smile, a 
journey, whatever. Also, we are probably just 
a little bit inspired by women, money and in 
the words of Charlie Sheen – WINNING.

What are your thoughts on the local music 
scene?
There are some decent bands about but 
there’s a lack of decent venues for original 
bands to play their own material. Jersey 
Live says it all really – the local scene is on 
it, but the rest of the year is a little lacking. 
Plus, a lot of the live venues have pretty 
shoddy sound set up – unless a promoter 
puts in decent sound equipment it can be 
hard for a band to get the sound they want.

Where is your favourite place to play in 
Jersey?
Jersey Live main stage... see you there next 
year, ha ha! (The gig we played on the SoBe 
stage was our best yet – by far our favourite 
place to play).
If you could play alongside anyone, alive 
or dead, who would that be?
Steve Marriott, Kurt Cobain, James Brown, 
John Lennon, Ray Davies or Frank Zappa.

Who’s on your most played list on your 
iPod?
Di"cult question as we all listen to di!er-
ent stu!, but at the moment we’re all pretty 
into Two Door Cinema Club and Miles 
Kane. There’s loads.

Who did you most enjoy seeing at Jersey 
Live?
Cage the Elephant, Ed Sheeran, The Lovely 
Eggs and of course, Madness – legendary. 

Where and when can the Jersey public 
catch you playing?
Keep an eye out for us… after smashing 
Jersey Live, we all needed a little rest! 
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Monster’s Ball 

Beth from Headway is a busy lady of late… 
following the recent success of the Pirate 
Tease Tent at Jersey Live, she is inviting you 
to join her in raising much needed funds for 
Headway by coming along to the next event 
on her calendar – The Monster’s Ball. This 
event promises a night of momentous fun 
and frivolity; a thrilling theme, anything but 
monstrous… But monsters and menaces are 
more than welcome. Last year’s annual Head-
way Ball, brought you a burlesque bonanza… 
brimming with entertainment and excellence, 
great food, great set up and a great reason to 
get together and be charitable. 

The Monster’s Ball is being held at The 
Grand Hotel on 29th October - Cabaret, com-
edy, dancing and entertainment, surprises 
with a spooky twist. Live music from the 
Little Big Band and last year’s compère, Ivy 
Paige, will be hosting the evening. Cham-
pagne on arrival, kindly sponsored by Duval-
Leroy, will be followed by a three-course 
meal and wine and it’s all in aid of Jersey’s 
Headway charity for local people a!ected by 
brain injury. 

Tickets are priced at £70 and Beth has even 
secured a special room rate at The Grand 
for £49.50 per person, including breakfast 
the next morning (please contact Grand 
Jersey for reservations directly quoting 
‘Headway Ball’ on 288454). 

For information and tickets for the 
Monster’s Ball, please email Beth at beth.
headway@gmail.com.

ULTRAFUNKULA with A.SKILLZ 

Beatmeister extraordinaire, A-Skillz is coming 
to play Ultrafunkula’s 4th Birthday Finale at 
Pure on Saturday 15th October. 

Having started out his musical career as a 
drummer in the band ‘Sabio’, Adam A-Skillz 
fast gained a rep for being a studio wizard 
and troubadour on the turntables. Taking his 
fusion of funk, hip-hop and breaks from the 
beaches of Brighton, London to France and 
NYC to name a couple of places, A-Skillz has 
become a renowned scratch master and sam-
pler of the highest calibre… Now this top class 
beat balladeer brings his skillz to Jersey… Not 
to be missed.

Ultrafunkula’s 4th Birthday Finale
(Yep last one... for a long while)
Saturday 15th Oct 
Pure Nightclub

Defected in the house  

For one big night only Tanguys presents 
Defected In The House with Sandy Rivera and 
Andy Daniell at the Grand Jersey.

Tanguys has nearly been open two years and 
through the support of our customers and 
sta! they now feel it’s time to put together a 
rather special event - something a little bit dif-
ferent to Tanguys on a very busy Friday and 
Saturday night!

The event will be a first class experience, with 
world class performances sporting great hits 
like Roger Sanchez’s ‘Another Chance’ ATFC 
‘Bad Habit’ Bob Sinclar ‘In and out of my 
life’ and our very own Sandy Rivera ‘Kings of 
Tomorrow Finally (My favourite song ever!)

15 October at 8pm - Grand Jersey
Tickets are now available only from 
Tanguys for £30.00

Uh huh huh...

The Drift are proud to present Jersey Elvis, 
considered the most popular tribute to 
the 'King of Rock and Roll' in the Channel 
Islands. We had him at our New Year’s Eve 
Kidnapped event a few years’ back and he 
was epic!

Jersey Elvis's enduring reputation is reflec-
tive of his incredible talent as a musician 
and performer, visible in each and every of 
his acts. Emulating both Presley's sound and 
look, Jersey Elvis has become renowned for 
the power of his performances, recreating 
for his audiences the same atmosphere and 
image that the original was so famous for.

Elvis Presley, born in 1935, has been widely 
regarded as a cultural icon and the leading 
figure in the introduction of rock and roll.  
As an American musician and actor, Presley 
enjoyed a level of fame that was almost 
unprecedented and continues to thrive 
posthumously.  Accredited as transforming 
popular music and defining rock and roll as 
a musical genre, it is of little surprise that 
he has become known as the 'King of Rock 
and Roll'.

Presley's versatile voice and his ability to 
encompass many genres has been seen as 
the principal reason for his astonishingly 
wide success, making him the best-selling 
solo artist in the history of popular music.  
His accomplishments include winning three 
Grammys, receiving the Grammy Lifetime 
Achievement Award and being inducted 
into four music halls of fame.  Holding the 
records for the most British number one hits 
and the most top ten hits, Elvis' popularity 
remains fervent, even after his untimely 
death in 1977.

Jersey Elvis's reproduction of Presley's 
distinct sound has acquired him many fans 
throughout the island, whilst promising a 
fantastic performance in The Drift on Friday, 
7th October.  Singing a number of Elvis's 
hits, including 'Hound Dog', 'Jailhouse Rock' 
and 'Suspicious Minds', this is not to be 
missed.

Supported by DJ Craig Alder
Live on stage @ 9pm
The Drift, Friday 7th October
Free entry. Over 18s only.

Flyer Viewer
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Anyone involved in music 
on our little rock knows 
the name Mal White. 

Mal is the fuzzy haired funkster 
who’s been running White Label 
Records for the past decade, 
bringing music to our ears since 
January 2002. 

Originally at home at the top of Snow Hill, 
White Label Records was a hive of musical 
exchange and spirit. Now, having moved up 
the road to the pedestrian precinct at Co-
lomberie, White Label is still a hangout for 
DJs and music collectors alike – gone are 
the turn tables which used to fill the shop 
with tunage, but music still bellows out the 
door and down the street, marking the spot 
where the music lives.

We had a chat with Mal about the changes 
he’s seen and heard over the past ten years, 
how he feels about the local music scene 
and what he’d love to see and hear over 
here… We are also launching Mal’s top ten 
and we’ll be bringing you his expert opinion 
on tracks and albums over the coming 
months, every month. 

Aside from being a music mogul, master 
and maestro, Mal is also something of an 
antiques dealer in the new shop. Stocking 
an array of vintage vinyl and classic records, 
White Label is a one-stop shop for your spe-

cialist musical needs – vinyl or CD. He sells 
much of his vintage vinyl via the web…
“If people want to have a look through all 
of the vinyl I have to sell, I flog a lot of it 
through Discogs. I’ve got a collection of 
over 5000 records at home, too many to 
store in the shop, so I sell them through the 
website… www.discogs.com/seller/white-
labelrecords. With the CDs I have in stock 
in the shop, 90% of them you wouldn’t find 
in mainstream, commercial music shops.” 
Mal’s stock is specialist, not something you 
come across browsing HMV shelves. “It’s 
trying to specialize in more unusual stu!, I 
try to go for something a bit more obscure… 
You wouldn’t find, for instance, African 
Bambaataa ‘Death Mix 3’, John Digweed’s 
‘Structures’ or Andy Moore’s ‘Breaking the 
Silence’ in any other shop in Jersey” said 
Mal. The collection doesn’t just conform 
to dance genres, Mal stocks all manner of 
music – from rockabilly, classic rock and 
blues to any sound you can think of – an 
eclectic mix.

Eclectic is the word for Mal’s own taste in 
music too, loving everything from classical 
to dub step, trance and hip hop. “I listen to 
anything” he says. Having worked in record 
shops since 1990, Mal’s like an encyclope-
dia of musical knowledge and his love for 
music spans across genres and eras. When 
asked if there is anything that really makes 
his ears bleed he did reckon on death metal 
as being his least favourite type of music. 
‘Tis indeed an acquired taste. 

Looking back over the past ten years, a lot 
has changed musically: technically things 
are totally di!erent, ever-changing. An 
obvious change to Mal’s line of work was 
the shift from vinyl to CD.  Decks take on 
a whole new twist as CDJs are the way 
forward. But are they? Does anyone else 
miss the deep sound of vinyl? The quirky 
imperfections that actually enhanced a 
dance floor – Mal does, and so do we.  The 
crisp sound of CD is undoubtedly crystal, 
clear and perfect – but the odd crackle here 
and there, the odd jump as someone gets a 
bit too frisky behind the decks was always a 
welcome fallibility.

Referring to the other massive change; 
downloading, Mal sees the di!erence as a 
shop owner and music lover. “Things have 
changed, and I don’t know if it’s for better 
or worse really… In fact, it’s probably for 
the worse, people just download for free 
nowadays. With that, they miss out on that 
interaction – you know, going into a shop, 
having a bit of banter, exchanging ideas, 
discussing upcoming tracks and events. Ba-
sically, that vibe and generation of energy 
around the music… You still get it here a 
bit, but not as much as it was. We get a lot 
of the younger kids coming in and hanging 
out at the shop – mainly because we stock a 
lot of the trendy clothing and hats and caps 
and that… New Era hats and t-shirts, Skull 
Candy headphones… all the stu! the cool 
kids are wearing.”

“We’re 
all little 
trance 
monkeys 
at heart.” 
– Mal White
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Mal White’s  
TOP TEN

This month 
Dance  
Compilations…

1. Skillrex 
Scary Monsters 
and Nice Sprites
2. Jaguar Skills  
Toolroom Knights
3. Pukka Up
 Ibiza Loves Me
4. Paul Oakenfold 
Never Mind the 
B*ll*cks
5. Roger Sanchez 
Release Yourself 
2011
6. Nightmares on 
Wax – 
Wax the Beach 
(Sunset Sessions)
7. Paul Oakenfold  
Goa Mix 2011
8. Hard to Find 
Classic and Rare 
Remixes (Various 
Artists) 
New State Label
9. Various Artists 
Deep House Pt 3 – 
Harley & Muscle
10. DJ Spim (JSY!) 
– Jersey Live 2011

Although Mal said the shop wasn’t as 
much of a hub these days, the couple of 
hours we spent in there saw a pretty tidy 
amount of people through the door, some 
seeking new music they were waiting on, 
some perusing the vintage vinyl and oth-
ers just rocking past for a natter with Mal – 
White Label Records is still a harmonious 
haven… Phew.

We asked Mal who he rates over here, DJs 
are his common knowledge field (live 
music is something he says he really ought 
to make more of an e!ort with locally, but 
then, there are only so many hours in a 
day and he can’t be everywhere). “About 
the local dance scene. All promoters do a 
great job over here considering the size 
of the island. Every week there seems to 
be a few decent guest DJs over. Without 
sounding preferential, I like what Fuzzbox 
do amongst others and ‘Kidnapped’ 
themed parties are one of my personal 
favorites, they only happen maybe twice a 
year but they’re well worth checking out. 
All the local DJs have their own niche 
and the talent is probably second to none 
– unfortunately the only way these guys 
can sort of make it bigger (same as the live 
musicians), they really need to gig outside 
of the island.  Look at the likes of Stuart 
King and Michael Ashford – Ashford really 
knows his music production, he’s doing it 
well.” Mal also mentioned Paul Mack, who 
has been doing his thing alongside the 
aforementioned pair of electronic elders 
for a long time in Jersey.  Warren Le Sueur 
got a big mention, as the man who really 
put Jersey on the map, back in the day, Inn 
on the Park being a major deal for the DJ 
scene.  “If you can recall it – you weren’t 
there” said Mal on trying to reminisce 
back to when the mighty DJs took the is-
land by storm. “Of it all, I miss the Venue… 
where anything went.”

On that note, who would Mal love to see 
play here, and where? We went through a 
few dream gigs – Pink Floyd on the sand 
bank at the Minquiers, or the Police or 
the Sex Pistols, he said at the Cavern at 
Snow Hill, or at Green Island.  Aside from 
that, Mal would like to see a revival of the 
Elizabeth Castle events, or something at 
Fort Regent – but that’s up to the promot-
ers, as he said, it’s their money on the line, 
not his.  Come on guys, give the old b*gger 
something to come out for! 

If you want to go and check out Mal’s new 
space, White Label Records can now be 
found at Shop 2 Eagle House, Colombe-
rie (next to Shylocks Hairdressers), you 
can call the shop on 725256 or catch it 
on Facebook under White Label Records 
Limited. White Label is the place to pick 
up tickets to all the music events in Jersey; 
from big gigs to dance events... Mal’s is 
just the ticket.

It’s gonna get LOUDER.
Here we go again… Theology’s monthly deliverance of music at the 
Watersplash is by far one of the best this year.  Not one, but two 
amazing headline acts are gracing the decks with sounds superior; 
DJ Fresh and The Freestylers will be playing a late night ‘clocks 
back special’ set until 3am on Saturday 29th October. Support on 
the night will come from the Islands best DJs, including Terminal 
State, Schema, JE3 and Fuzzbox Inc to name a few.  Live MCs and 
live bands in Room 3 will include the elusive Hip Hoperation and 
Top Buzzer, accompanied by the magnificent DJ Pip with his brim-
ming record collection.

For anyone not in the know about the two massive headliners… 
here’s a little lowdown on each of them to bring you up to speed.
British born DJ/Producer Dan Stein aka the now legendary DJ 
Fresh, has been causing cosmic vibrations across the drum and 
bass scene for some time. Having teamed up with Kosheen vocalist, 
Sian Evans for the mega track, ‘Louder’ which was used as part of 
a Lucozade Lite ad campaign; DJ Fresh became a commercially 
recognized name, managing to establish himself, not only as a 
credible underground artists, but also launching his career into the 
‘overground’ without any dent in his musical integrity. ‘Louder’ was 
Fresh’s first number 1 hit in July 2011.

Fresh has worked with artists ranging from Pet Shop Boys, DJ 
Shadow, Apollo 440 to Andy C and Grooverider, and has also held 
a working relationship with the drum and bass trio Pendulum, until 
2007 when Pendulum decided to leave his imprint.

The second headliner, Freestylers need very little introduction.  
They’ve been rocking dance floors of the free world since 1996 
and have had a huge amount of success. Breakbeat legends and 
drumstep pioneers, The Freestylers are a British collaboration 
that have sent musical vibes across the water to the States as well 
as being an integral part of the UK music scene.  Tracks such as, 
‘Security’ (2007) featuring Pendulum and ‘Electrified’ (2007) and 
the infamous ‘Push Up’ (2004), which was a chart hit in a number of 
countries, number 22 in the UK, number 2 in Australia and number 
1 in Belgium is a get up and shake, timeless track.  As are many of 
their records. Collaborations with artists such as Pendulum and the 
aptly named, Definition of Sound show The Freestylers as an peren-
nial production and their popularity only ever gains momentum.

Tickets to this (probable sell out) event are priced at £17.50 plus 
booking fee and are available from White Label Records, Carob and 
The Watersplash. On the door (if there are any), entry will be £20. 
Doors open at 9.30pm for over 18s only.
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did you get shot?  

PAPARAZZI AT THE ROYAL YACHT
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did you get shot?  

PAPARAZZI AT ROJOS
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PAPARAZZI AT PURE

did you get shot?  
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PAPARAZZI AT TANGUY’S

did you get shot?  
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Jersey Insight Classifieds
For anything and everything – the biggest market 
place on the island.  With more than 9,000 classified 
listings, Jersey Insight is the perfect way of buying 
and selling unwanted items at a fraction of the cost 
of new items. Have it – sell it!  Want it – buy it!
“There is loads of new stuff each week to look 
through, all at great prices”  
Sarah Thorogood, St Mary’s

www.jerseyinsight.com

online

David Hick Interiors
Leading the way with interiors and home design, 
the new showrooms are full of inspiration.
Product for every room in your home, including 
bespoke and affordable kitchens by Edwin of 
Loxley, tiles by Fired Earth, AGA and AGA cookshop.  
Rolf Benz, Hulsta, Curtains, Natural Flooring, 
Accessories…and so much more !  

hom
e&

interiors

David Hick Interiors 
Carrefour Selous 
St Lawrence
Tel: 865965 
Open Tues to Sat 9:30am to 5:00pm

 

fashion

Pebble 
Stylish and relaxed boutique offering something 
different from the High Street but still at pleasantly 
affordable prices. Located in St Helier’s quaint 
Market Street, Pebble stocks beautiful clothes, 
shoes, jewellery and other accessories for women, 
from brands regularly seen on celebrities to new and 
exciting designs not seen anywhere else in Jersey.
Mon, Tues, Wed, Fri & Sat 10-5.30pm Thurs 10- 2pm 

5 Market Street, St Helier
tel: 01534 769333
www.ilovepebble.com
(online shop available)

beauty

RIO • HAIR • BEAUTY
Rio conveniently situated in the heart of St Helier, 
this dynamic salon has something for everyone, 
quality hairdressing and beauty services in modern 
contemporary surroundings. A great retail shop for 
all your hair/skin cleansing and conditioning needs, 
our knowledgeable staff have the answers. 

RIO • HAIR • BEAUTY
Tel 734458
55 Halkett Place, St Helier

Harbour Gallery
The largest contemporary art and craft gallery in 
the Channel Islands: exhibiting and selling work of 
over 800 local exhibitors. Stockists of art and craft 
materials, textile materials in the shop “Sew and 
Sew” and knitting yarns and accessories in “Knit 
Wits”.  The Harbour Gallery is home to “Evolve” 
showcasing one off fashion designs from Jersey. 

Harbour Gallery
Open 7 days a week 
10.30am – 5.30pm 
Tel: 743044

culture

  

Blush
Blush is a stylish bar and restaurant set in the heart 
of St Helier, the perfect place to enjoy fine food 
and cocktails with excellent service in comfortable 
surroundings. Our newly refurbished venue is perfect 
for a wide range of private and corporate events. 
Enjoy a light snack or sit-down meal and choose from 
a selection of healthy Asian and traditional dishes.

Blush
36 King Street, St. Helier
(01534) 759 420
blush36@gmail.com
Open Mon-Sat 11am till 11pm

appetite

directory

Leading Change Through Perilous Times 
JIBS Annual Leadership Forum  
in association with the Jersey Evening Post

Date: Tuesday 22 November 2011, 09.15-17.15 
Venue: Hotel de France , St Helier Cost: £425 CPD: 7hrs

Leadership skills are of critical importance to the Island’s future prosperity on a 
global scale. The Leadership Forum enables delegates to raise their game and 
fine-tune their skill base through an interactive format with critical analysis of key 
issues by world leaders.

Keynote speakers: 
Sir Ranulph Fiennes Bt. OBE, will talk about ‘Leading Through Adversity’

John Bird MBE, Founder and Editor-in-Chief of The Big Issue, will be talking 
about ‘My Story and Lessons for Business Leaders’ 

Tel: 816331 or  Email: chriselliott@jerseyibs.com   www.jerseyibs.com

B
usiness

Photography | Stephen Venables
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Get included this year. Call Susan on 01534 811100

We’re pretty sure you don’t carry the Yellow Pages 
around with you and I bet you don’t browse it every 
month... it’s massive! 
The directory is designed to allow advertisers a low cost, long term 
communication solution. It can be used to show an individual 
corporate presentation or to present individual brands stocked by 
your business. We’ll be trying to gather places that sell the nicest 

bits, bobs, stuff and desirable items for the home and office.

So we thought we’d give select businesses the ability to tell you all 
about their services in our monthly Gallery directory. We’ve even 
categorised them and arranged them for easy perusal. If you see 
something you like, give them a call and and tell them you saw 
them in Gallery! We’ll love you forever... 

get your business in the directory from just £9.49 per week*

single booking 3 issues 6 issues 11 issues  
pay monthly

11 issues  
prepay

Directory: cost per issue 59 56 53 47 44

Ivory Pictures 
Ivory Pictures offers a passionate, professional 
and tailor-made wedding photography service. 
We aim to capture those honest and perfect mo-
ments that encompass your special day.

For an informal chat and free consultation, 
please contact us.

Tony Gaspar
Tel: 07797 921 646 
info@ivorypictures.co.uk 
www.ivorypictures.co.uk

Follow us on:

W
eddings

passionate about photography

H
om

e&
Interiors

House Architecture 
Design-Environment-Health
Your environment impacts on your life, and indeed 
your health. The World is our environment, our 
Homes are our environment. House Design is all 
important in creating the right environment to suit 
individual needs. 
See the work of Jane Blakeley (JFA Architect) at 
www.jfa-architect.co.uk
and further review of DEH and all related links at  
www.facebook.com/janeblakeley

Folow us on: 

10-14 Beresford Street 
St Helier, Jersey 
Tel: 01534 769320 
www.IQJersey.com

H
ardw

are
IQ 
Your local Apple experts. Get the full Apple 
experience right here in Jersey. 
All the latest Apple computers, iPods and iPads 
now with training in store !

Join the revolution and test drive one today. 

Pippa Barrow Lifecasting Studio
Time is fleeting...
Remember your child’s early years with a fine-art 
quality lifecast. Three-dimensional sculptures that 
capture every tiny detail. 
Home visits available to take the initial impression.

Pippa Barrow
07797855003
pippabarrow@gmail.com
www.pippabarrow.com

hom
e&

interiors

Offering what you deserve...
Our professional stylists and team bring you leading 
branded products and services in a friendly relaxed 
atmosphere and luxury environment. Contact a 
member of our team today to book an appointment 
you won’t regret making.

Hair Central 
Tel 630443
7 Market Street St. Helier
www.haircentraljersey.com 

beauty

Rebecca Poynton Design Ltd
Rebecca Poynton Design always has the client at the 
forefront of the project. We will work closely with you, 
offering you a source of inspiration and a confident 
eye in helping you create a beautiful and lasting 
interior that you will love and enjoy.

Floor 1, Liberation Station,  
St. Helier, Jersey, JE2 3AS
M: 07700 718 718
T:  01534 719 719
W: www.rebeccapoynton.com 

hom
e&

interiors
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Professional Sports Massage
Paul is one of Jersey’s top professional sports / 
remedial therapists and has been in practice for 
over 18 years. Having treated many professional 
and amateur athletes, Paul also extends his 
services to everyday people from all walks of life. 
As well as offering studio facilities, Paul can also 
provide a full massage treatment in your own home, 
fitting conveniently into your lifestyle and schedule. 

!"#$%&'%(')*+')%
SPORTS & REMEDIAL MASSAGE THERAPY

Paul Le Verdier LSSM Dip.
Tel: 07700 748748 
event09@hotmail.com

Pain Relief (Bowen)
Book for the gentle Bowen Technique for sciatica, 
back and neck pain, sports injuries, asthma, knees, 
fibromyalgia, migraine, frozen shoulder and general 
pain relief.  I hour session £40. 

“Many complaints are treated in 3 sessions making 
Bowen easy on the wallet” Daily Telegraph.

 
tel: 07797 720828 
jerseyremedy@gmail.com

10% off 1st hour session  
with this voucher.

health

Sail Shades
Sail Shades are the modern solution to heat and 
glare within your conservatory.  Machine washable 
and available in a range of sizes, shapes and colours 
they offer a cost effective alternative to traditional 
fitted blinds. Call now to arrange a free quotation.

Tel 01534 522131
mob 07797 792362
email info@sailshadesci.com
web www.sailshadesci.com

hom
e&

interiors

Avalon Hair & Beauty
Avalon offers a complete portfolio of cutting edge 
hair and beauty services personalised for the 
individual. Experienced stylists and therapists 
deliver a friendly, high quality service making 
your visit a truly memorable experience. We also 
exclusively sell Sassoon hair products.

Avalon Hair & Beauty
15 Burrard Street
St Helier
Tel: 888178

B
eauty

directory

The Gooseberry Bush
Want to be different? Then it has to be the 
Gooseberry Bush, with clothing shoes and 
accessories from companies such as Oska, Mais il 
est ou le Soleil, Lauren Videl and Ultimate Miks, and 
gifts and interiors from all over Europe - you won’t 
be disappointed... And for the new arrivals in your life 
we have organic babywear, wooden toys and loads of 
gorgeous gifts. For women who love life - their way.

The Gooseberry Bush
St. Aubins Inner Road 
Tel: 726224

hom
e&

interiors

Manna
Manna is a relaxed laid back store that stocks the 
hard to find fresh designer labels that have been 
selected for their individuality and fashion forward 
design including: By Malene Birger, American 
Retro, Bllack Noir, Hoss Intropia, Rutzou, Patrizia 
Pepe, Handwritten, Ba&Sh, American Vintage. Vel-
vet, Graham & Spencer as well as top end denim by 
True Religion and J Brand. New for A/W 2010 - Won 
Hundred and Lolly’s Laundry

Manna
Tel: 619985
7 West’s Centre

fashion

Providing competitive up-skilling 
solutions in a global market
JIBS has a reputation for excellence in meeting the 
Island’s learning and development needs for all 
sectors of the business community.

2 Degrees • 29 Professional Qualifications • 6 Certificated 
Awareness Programmes • CPD Plus • 35 Short Courses  
e-Learning • In-company Training Solutions

tel: 816333
www.jerseyibs.com 
12/13 Caledonia Place,  
The Weighbridge, St Helier

B
usiness

Teresa Hughes - Counsellor
• Advanced Diploma in Counselling
• Member of The British Association for Counselling 
& Psychotherapy

An opportunity to verbalise your feelings and 
anxieties in a private and confidential setting
Learn to live in a more resourceful and  
contented way.

Tel: 734751
treehughes@live.com

B
usiness
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the guide for all seasoningsJersey’s foodie annual  |  Third Edition  

last supper
We talk fi nal meals with some of the island’s best chefs 

fantastic farm shops
Wholesome and handy food

the genuine articles
Learn about Jersey’s produce and where to get it

via Michelin
What it means to be on Bibendum’s list

www.appetite.je

Fancy winning a meal for 
two at a restaurant of your 
choice? 
 
Just join the foodie list at 
www.appetite.je

Choice Properties
 620620
 www.choicejersey.com 

Crespel Properties
 625569
www.crespel.co.uk

Dandara
 789900
 www.dandara.com

Edge Cox Peel & Wilson
 877977
 www.ecpw.co.uk

Le Gallais
 766689
 www.legallais.co.uk

Gaudin & Company
 730341
 www.gaudin.je

Indigo Estates
 639955
 www.indigo.je

ND Estates
 629009
 www.ndestates.com

Maillards
 737293
 www.maillardsestates.com

Red Properties
 710710
 www.redproperties.je

Savills
 722227
 www.savills.je

Flat Fee
 766667
 www.flatfee.je

ESTATE AGENTS

.je
Self-Service Property Sales

EDGE
COX
PEEL
WILSON

Jersey’s only 
specialist 
property 

portal

Appetite
 Third Edition 

out now

.je
Estate Agent Directory

Get added to the list. Call 811100

Jersey’s annual foodie directory

next month

call us

Appetite began when we couldn’t find a 
local restaurant guide that would tell us 
when all our favourite places were open, 
and what was on the menu.  So we decided 
to write one ourselves.  The third edition of 
Appetite has all the key features you love 
about your food annual – easy to navigate 
sections, sample menus and clear contact 
details as well as a few extra tasty tidbits 
like our new pre-dinner drinks section and 
our Last Supper chef photoshoot.  

Yes, we know there’s the internet, but it’s 
just not the same! If you’re digital only 
check out the whole lot and more online at 
www.appetite.je

Brand stockists
Hey beautiful!

Don’t forget to tell them you saw 
them in Gallery!  They may give you 
something extra... (and it will make us 
smile at least).

next month....

End of the World

SISLEY
VOISINS 837100

DERMALOGICA
RIO HAIR AND BEAUTY 734458

CLINIQUE
BOOTS 730432

GUERLAIN
VOISINS 837100

AVEDA
ELMINA SALONS 610082

ORIGINS
VOISINS 837100

FISHSHAPE
BOOTS 730432

THALGO 
LES ROCHES SPA 487856

ONLINE:
TED BAKER
WWW.TEDBAKER.COM
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THE PERFECT 
WOMAN

 

 

 

Andy  / 21 / Student

 

THE PERFECT 
WOMAN

Daniel / 26 / Cobbler

Harry / 26 / Student

Mick / 50 / Director

Nigel / 21+ / Sales Rep  
Ford / 25 / BMW Technician

Zac / 36 / Senior Credit O!cer 

  Daniel / 24 / Administrator  
        

 

 

 

 

 

 

 

 

THE PERFECT 
WOMAN

THE PERFECT 
WOMAN

THE PERFECT 
WOMAN

WHAT WAS YOUR 
FAVOURITE TOY 

WHEN YOU WERE A 
CHILD?

*

SUPERMAN

AN ABACUS 

SCALEXTRIC

PADDINGTON 
BEAR

PROBABLY MY 
SKATEBOARD

A FROG TEDDY I 
USED TO HAVE

MY WHITE TEDDY 
CALLED 

‘WHITE TEDDY’ PLAYING IN THE 
BATH WITH MY 

TEENAGE MUTANT 
NINJA TURTLE TOYS

Mike / 20 / Student 
        

LEGO, OR SOME-
THING 

CONSTRUCTIVE

boardom 






