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ARE YOU IN?

edito
A pathy, by its nature, is such an easy option. 

Not doing something is way easier than doing 
it. I’m not talking about reluctance to lace 

up your shoes and train for an ultra marathon; I mean 
taking time to cook something nutritious, going to 
make use of the £100 a month that direct debits to a 
gym, getting up from the sofa to change the channel.. 
or going to put an X in a box for people you want to 
control your island...

Voting is a funny thing. In my mind an interest in politics is akin to 
holding religious beliefs. As a sometime agnostic atheist I do get the 
decision to opt out of things. However, people in Jersey love nothing 
better than to bitch about politics, politicians, expenses. It seems 
everyone has an interest, but not enough on an interest to actually 
want to get up, get out and influence the decision of who the 26% of 
your wages (and 6% on top from your employer) helps to employ.

If you didn’t watch or listen to the election nominations you’ll not 
know that one third of Jersey politicians were elected unopposed. 
You may think it’s the strong groundswell of support they had or 
the success of their previous term in the assembly that frightened 
others o" but in some instances they’d never stood before. Or had 
any opponents. That’s right. It was like winning a race that only 
they entered. Why? Because no one else wanted the job.

There are politicians that work tremendously hard and undertake 
a role that presents challenging tasks. There are others that would 
rather do little and shout from the back. Some just like using 
‘deputy’ in their Twitter handle. In any case we have no reason to 
moan if we’re not engaged in the democratic process. 

You may be on the side of the fence that believes in trying to 
maintain and grow Jersey’s economy, encumbered with our 
position as a world class finance centre, as it is. You may be on the 
side that thinks we should feed all trust directors to Attac and live 
like it’s 1600 again. You may be, like most people, somewhere in 
between. If you’re not voting though, you’re lost in the void. Take 
an interest, read the manifestos. Bitch if you like but apathy will get 
you nowhere.

B
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CONTRIBUTE 
CONTRIBUTE@GALLERY.JE
Rip it, scrap it, comment, critique, research, 
report. Opinions wanted on politics, business, 
news, home, property, music, gadgets, sports 
and culture. Something annoyed you and you 
want to tell the island? We’re here for you baby.  
If you’d like to see your name in... er... print, get 
in touch.

ADVERTISE 
AD@GALLERY.JE
We understand that the medium is the 
message. The quality of a magazine reflects 
on the businesses that advertise within it. 
Gallery is Jersey’s highest quality magazine 
and premium print media option for stylish 
and progressive brands. If you have a business 
or strategy to promote to Jersey’s forward 
thinking consumer, get in touch. Call us on 
811100 or drop us an email...

FEATURE 
FEATURES@GALLERY.JE
If you are an artist with work to exhibit, an 
event or entertainment organiser with an event 
coming up or a business with some exciting 
news or a new product to feature, get in touch. 
We’re keen to feature anything of interest that 
will entertain our readers.

Disclaimer.  
All rights reserved. Any form of reproduction of Gallery Magazine, in part or whole is strictly prohibited without the written consent of 
the publisher. Any views expressed by advertisers or contributors may not be those of the publisher. Unsolicited artwork, manuscripts 
and copy are accepted by Gallery Magazine, but the publisher cannot be held responsible for any loss or damage. All material, copy and 
artwork supplied is assumed to be copyright free unless otherwise advised. Contributions for Gallery should be emailed to editorial@
gallery.je.  Names have been changed to protect the innocent and no penguins were harmed in the manufacture of this magazine, you 
can’t prove nu!ng.  Why are you still reading the small print?  How about researching what really makes the best paper aeroplane? Test 
them with your friends or colleagues, add a picture to our Facebook and we’ll send you some doughnuts...

Recycle.  
Gallery recycles all its storage and packing materials, boxes and any 
old magazines that are returned.  We don’t get that many fortunately. 
We love to know our readers hang on to previous copies but when 
you move or find that they’re taking up too much space, drop them 
down to the recycling bins in the car park o" the Esplanade. If you 
want to find out more about recycling, call 01534 448586. We put 
this on the green strip to look eco innit... That’s smart!

WOULD YOU LIKE TO INTERN AT 
GALLERY, EMAIL INTERN@GALLERY.JE

CONTRIBUTORS

ARE YOU A LOCAL WRITER OR ARTIST? IF YOU’RE 
PASSIONATE ABOUT YOUR WORK (AND ALIVE, 
PREFERABLY) WE WANT TO SHOWCASE IT, SO GET 
IN TOUCH AND GET INVOLVED IN 2014 AND BEYOND: 
CONTRIBUTE@GALLERY.JE
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LISTINGS

LOCAL EVENTS
WHAT’S HAPPENING IN  
OCTOBER 2014
WWW.GALLERY.JE 
WWW.FACEBOOK.COM/GALLERYMAGAZINE
@GALLERYMAG

02-05.10.14
MONSTER TRUCK SHOW
THE WATERFRONT
£FREE //9AM TO 5PM
With appearances from legendary monster 
trucks such as Big Pete and The Grim Reaper, 
the show is said to be ‘Non-stop action from 
start to finish!’ 
The event is the perfect chance to watch 
the trucks jumping over cars and crushing 
caravans. Seeing vehicles of this size jump 15ft 
in the air is an impressive sight at any event 
and with appearances from the UK’s top ranked 
motocross riders, this event is set to leave a 
lasting impression.

04-05.10.14
MOTO X 
SOREL POINT
£FREE // WWW.JERSEYMOTORSPORT.
COM//10AM TO 5PM
With spectacular views from the North 
Coast of France as well as the spectacular 
views of the moto-x riders this event will 
be scenic in every way possible. With 
competitors as young as six, there will be 
something for everyone. Whether you’re 
into the smaller skills sections or the over-
all race across the demanding course, it’s 
certainly not something you should miss.

09-11.10.14
LA MARE WINE ESTATE 
EXPERIENCE
GREENHILLS 
COUNTRY HOTEL
£120+//TICKETS AVAILABLE FROM 
SEYMOURHOTELS.COM/GREENHILLS-HOTEL
If you thought a wine tasting class sounded 
good, be prepared for the revelation that 
awaits. La Mare Wine Estate and Greenhills 
Country Hotel have teamed up to o"er a 
wine tasting WEEKEND! With tours of the 
private vineyards, tasting sessions, wine 
aroma activities and a 4 course meal (with 
wine!) at the end of the event, this shouldn’t 
take much persuading.

10-11.10.14
JERSEY PAPERCLIX RALLY
ISLAND WIDE
£FREE // WWW.JERSEYRALLY.
COM//12:00PM
The public roads and lanes of Jersey are 
transformed into a rally track for the two 
day event which brings together local 
and international drivers and navigators. 
This year marks the 32nd Jersey Rally, 
with local and international competitors 
entering there’s every possibility we could 
stumble across the next Colin McRae. Let’s 
hope the ‘If in doubt, flat out’ motto is one 
they agree with.

04.10.14
VINTAGE FAIR
ST BRELADES PARISH 
HALL
£FREE //9AM TO 5PM
Vintage has certainly became a modern 
trend. What better chance to ‘update’ your 
wardrobe or home than at the vintage 
fair in St Aubin. With items on sale from 
the 1900’s to the 1980’s, there’ plenty to 
choose from. Not only is there vintage 
jewelrey and clothing available, but also 
vintage furniture, books, artwork and  
glassware. What better opportunity to 
delve into the treasure trove of the past 
and pick up something new.
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31.10.14
HEADWAY MAD HATTER 
HALLOWEEN BALL
RADISSON BLU
£47.50//WWW.RADISSONBLUE.COM//7PM
Feel like you’re getting too old for trick-or-
treating? Well Headway Jersey are running 
a more grown-up Halloween event. The 
Mad Hatter Halloween Ball o"ers arrival 
drinks, a 3 course dinner and music from DJ 
Hannah Jaques. With competitions to win 
a two night stay at the Radisson in France 
there’s a great reason to go and support 
Headway Jersey. For those of you who think 
you’ll never be too old for trick-or-treating, 
there’s a prize for the best fancy dress too!

17-18.10.14
OKTOBERFEST
THE MERTON HOTEL
£27.50PP//7:30PM
Oktoberfest allows everyone the 
opportunity to immerse themselves in 
traditional German beer and food. Not 
only that, it gives you the perfect excuse to 
dress up in your Dirndl or Lederhosen and 
dance around to the traditional ‘Oompah’ 
band that will be there on the night. With a 
three course meal and as much beer as you 
can drink, there will be no reason to worry 
about getting home either as the whole 
event is conveniently located in a hotel. 
They’ve thought of everything.

19.10.14
DURRELL DASH
TRINITY/ST MARTIN
The ever-popular Durrell Dash takes place 
in and around the lanes of Trinity and St. 
Martin, which will start and finish in the 
grounds of the Wildlife Park. Choose from 
either the 6k or 13k route. Last year, around 
450 participants raised over £8,000 towards 
Durrell’s mission to save species from 
extinction. This year, they’re hoping to do 
even better!

25.10.14
P!NK & JESSIE J TRIBUTE
THE MERTON HOTEL
£29.50//9:30PM - 12:00AM
Vicky Jackson, a.k.a. P!nk/Jessie J, is 
performing her tribute act to the American 
rock chick and the British pop star here 
in Jersey! Bringing together two artists 
from two very di"erent areas of music. 
When Vicky is P!nk she brings the vocals, 
performance and attitude to match and 
when Vicky is Jessie J she brings the 
incredible vocal imitation of the urban pop 
star.  Confusing, right?

26.10.14
SUNDAY NIGHT SLAM: 
WRESTLING
THE MERTON HOTEL
£29.50//6PM - 12:00AM 
What better way to spend your Sunday 
night then sat down, with a drink, 
watching adult men fight each other in 
a ring? No this isn’t another odd, new 
TV programme, it’s Sunday Night Slam 
at The Merton. Bringing together some 
of the best faces in Channel Island 
Wrestling, this family fun event will 
hopefully get everyone ‘ready to rumble’!

26.10.14
FORT FOR ALL DAY
FORT REGENT
£FREE
The annual Fort For All Day is a fitness 
and sport event up at Fort Regent. It 
brings together local stalls, exhibitions 
and entertainment as well as fitness 
classes, racket sports and martial arts 
demonstrations. Why not go along and see 
how long it will take you to get your black 
belt? It will be a fun packed day for the 
whole family! 

18-19.10.14
LA FAÎS’SIE D’CIDRE
HAMPTONNE
£7.90//10:00AM - 5PM
La Faîs’sie d’Cidre, otherwise known as 
the Cider Festival, is the perfect place to 
learn about and celebrate Jersey’s fantastic 
Cider and the heritage of apple growing 
in the island. The family event has a lot to 
o"er, from children’s games, craft markets, 
Jersey beekeepers, bread making and even 
demonstrations on using horsepower to 
crush apples (this has nothing to do with the 
monster trucks).
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MISC

THE RANDOMNESS OF

MISC

10 WORDS STARTING WITH THE LETTERS XY 
It’s true everyday is a school day, although we’re not promising that this information will be 
worth retaining for much longer than it takes you to read through the top 10 words starting 
with XY, but here they are nonetheless...

ISLAND FACTS: 
MAN ISSUE SPECIAL

Being as this is our XY issue and given 
the unique nature of the island this 
seemed like the perfect opportunity 
to provide you with some interesting 
facts about the Isle of MAN(N)...
 
The Isle of Man exists. OK, most of 
us are well aware of the Isle of Man, 
but did you know the island is smaller 
than Singapore and slightly larger than 
Guam with a population of about 80,000 
people. It is also locally referred to 
simply as Mann with 2 n’s.
 
They have their very own Gallery 
magazine. But it’s worth noting that 
they are unlikely to hand out a birthday 
party invite to our friend Micheal the 
dwarf, we suggested they did after he 
hosted our party last year, but they’re a 
bit touchy about dwarves up there.
 
Like our fair island Mann is a Crown 
dependancy and therefore is NOT part 
of the United Kingdom. 

The original language on Mann was 
called Manx. Manx is a Gaelic language 
similar to some types of Irish Gaelic. 
The last native speaker of Manx, Ned 
Maddrell, died in 1974.

The symbol on the Isle of Man flag 
is the triskelion. While it looks like 
something someone with a bunch of 
spare doll parts might have put together, 
the triskelion is actually an ancient 
symbol. On Mann it is known as the 
Three Legs of Mann or Tree Cassyn 
Vannin in Manx.
 
Manx cats have no tail. The Manx cat 
is a breed of cat which comes from the 
Isle of Man which is known for being 
tailless. The breed also exhibits very 
large hind legs and a rounded head. It 
feels like this is in some way symbolic
 
Mann is the motorcycle racing capital 
of the world. The International Isle of 
Man TT (Tourist Trophy) Race has been 
conducted on the island since 1907.
 
Saving the best until last... The Bee 
Gees are from the Isle of Mann. Thought 
they were Australian did you? Nope. 
They are Manx. Maurice, Robin and 
Barry were all born on the Isle of Man.

SOCHI RULES IN THE BATHROOMS
Canadian snowboarder Sebastien Toutant arrived in Russia ahead of this years Sochi 
Winter Olympics, and while looking around the accommodation stumbled across a bizarre 
chart showing what he said were the “Sochi rules in the bathrooms”. We’re not sure if these 
were aimed just at the male competitors, but who doesn’t want to drop a fishing line in the 
toilet bowl?!

Xylan
n. - A gummy substance of the pentosan 
class, present in woody tissue, and yielding 
xylose on hydrolysis; wood gum.

Xylem 
n. - That portion of a fibrovascular bundle 
which has developed, or will develop, into 
wood cells; -- distinguished from phloem.
 
Xylograph 
n. - An engraving on wood, or the 
impression from such an engraving; a print 
by xylography.
 
Xyloid 
a. - Resembling wood; having the nature of 
wood.
 
Xylograph
n. - An engraving on wood, or the 
impression from such an engraving; a print 
by xylography.

Xylose 
n. - An unfermentable sugar of the pentose 
class, C5H10O5, formed by the hydrolysis 
of xylan; wood sugar.

Xylotomy 
n. - Art of preparing sections (transverse, 
tangential, or radial) of wood, esp. by 
means of a microtome, for microscopic 
examination.

Xylophone 
n. - An instrument consisting of a series of 
strips of wood or glass graduated in length 
to the musical scale, resting on belts of 
straw, and struck with two small hammers.

Xyster 
n. - An instrument for scraping bones.

Xystus 
n. - A long and open portico, for athletic 
exercises, as wrestling, running, etc., for use 
in winter or in stormy weather.
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NEWS IN NUMBERS
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Back in the era of communal showers and professional 
sportsmen who smoked on the pitch, the relationship between 
fitness and masculinity was quite straightforward. Real man’s 
men spent an hour or two fighting over a ball and swearing at 
each other, and then another three hours in the bar drinking 
approved manly drinks and eating Big D peanuts. Everybody 
involved was hairy, wore Old Spice and modelled themselves 
on either George Best or Charlton Heston in Planet of the 
Apes. They looked great, charmed the ladies and usually 
dropped dead at 52 from a heart attack.

These were the days when darts was 
considered exercise because it was 
technically a sport.  Runners and cyclists 
did exist (mostly in Africa or France), but 
if you’d asked a man what yoga was he 
would have guessed it was a side dish that 
came with poppadoms.  Pre Bruce Lee, the 
western world’s experience of martial arts 

involved being punched in the head by an 
o"-duty bouncer in gym shorts, and the 
only concept of extreme fitness understood 
by most blokes was those massive 
bodybuilders who ate thirty raw eggs for 
breakfast and had competitions to see who 
could drag a truck across Newcastle using 
only their wedding tackle.  

Male identity is both more comfortable 
and more complicated than the dark ages 
of the 1960s, and so men’s relationship to 
fitness has evolved. Traditional bastions 
of masculinity like rugby clubs and truck 
testicle dragging competitions still exist, 
but blokes who want to cultivate the 
appearance of being the manliest of manly 
man’s men are going to need to work a little 
bit harder than that to stand out. If you want 
to project an aura of extreme masculinity 
you’ll need to think of something unique, 
especially given that you live in a safe, 
comfortable island that is only marginally 
tougher than a chihuahua wearing a 
leotard.  You could just do regular exercise, 
and let the results speak for themselves, 
or you could adopt a fitness lifestyle and 
try your hardest to get noticed. If you’re 
leaning towards the latter, we’ve picked out 
some places for you to start.

WORDS Grant Runyon
ILLUSTRATION Luke Moss
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MAN VERSUS NATURE
If you want to get one up on your triathlon 
mates, and possibly even the mud runners, 
make sure you tell everybody who’ll listen 
that you only do these vanilla events as 
training for an extreme marathon held in 
a dangerous foreign location. You might 
look butch running around a muddy field 
in Essex, but it’s even more manly to sign 
up to do a similar distance in the Amazon 
jungle, up a Peruvian mountain or in Death 
Valley (the clue’s in the name). By surviving 
these races you can present yourself as some 
kind of grizzled post-apocalyptic survivor 
who eats rattlesnakes and sleeps in a pile of 
rocks, which is a look guaranteed to knock 
the ladies o" their feet. 

You might even think that just running is 
too easy, even if it does involve surviving 
jungles of poisonous plants, hostile natives 
and deadly snakes. In this case, you should 
consider challenging nature more directly 
by climbing up things (mountains, rocks, 
skyscrapers), ideally without ropes, oxygen 
or shoes.  There’s also “The Running of the 
Bulls” in Spain, which is less about actual 
fitness (or even running) but makes you 
look manly even if you risk proving Darwin’s 
point by getting gored to death by a tonne of 
enraged chilli con carne.

Manliness rating: 8/10 
(Bear Grylls has run out of toilet paper)

VIOLENT FITNESS
Have you seen Fight Club one too many 
times? Have you never recovered from 
discovering that WWF wrestling isn’t real? 
Do you have a signed poster of Chuck 
Norris under your bed? If all of these are 
true and you aren’t currently serving time 
at Her Majesty’s Pleasure then perhaps 
you can become super-uber-mega-manly 
by joining a dojo, learning some real life 
Streetfighter combos and getting proper 
hench by savagely battering a sandbag 
for three hours a day.  Even the softest of 
martial arts will build core strength and 
make you at least stand in a hard way, and 
anything involving sparring or arm bars 
will cause enough facial bruising to make 
Philip Schofield look like Tyler Durden after 
a matter of weeks.  Stick at it and eventually 
you will be tough enough to adopt a daft 
nickname (Grant ‘the chinchilla’ Runyon) 
and step into the octagon to test yourself 
against a 16 stone psychopath who looks 
like a fairground mechanic and has tattoos 
on his face. The only downside to all of this 
is, that despite all the progress achieved 
under globalisation it has not become any 
cooler or even socially acceptable for a 
white man to own a pair of nunchuks.

Manliness rating: 9/10 
(Giant Haystacks has got you in a 
sleeper hold) 

EXTREME RUNNING
Triathlon (also known as swimming for a bit, 
then cycling, then running) has a long and 
noble history that allegedly stretches back 
to the ancient Greeks. However, it came into 
its own once cunning marketers worked out 
they could sell participants a special bike, 
special shoes and a special wetsuit in order 
to take part. Once you added in a special 
bracelet that connects to your iPhone and 
automatically brags about your transition 
times to your peer group, triathlon was ready 
to go big time in the world of workplace 
fitness oneupmanship. On the other hand, 
lots of women do it now, so if you want 
something more ostentatiously rugged you’ll 
need to sign up for an extreme endurance 
race instead.

If you aren’t familiar with the likes of Tough 
Mudder or Nuclear Races, try and imagine a 
school cross country organised by the drill 
instructor from Full Metal Jacket, populated 
by anxious white collar workers in their 
early 30s but carried out in an environment 
designed to slightly inconvenience a 
soldier. You’ll run through mud, navigate 
treacherous (albeit insurance risk assessed) 
obstacle courses and occasionally carry 
heavy objects. If that doesn’t sound enough 
like punishment, you can also do them in 
the winter, at night, with no underpants on. 
The reward is a profile photo of you covered 
in slime and looking like you’re desperately 
holding in a rectal prolapse.

Manliness rating: 7/10 
(Forrest Gump carrying Lieutenant Dan)

HASHTAG GYM CULTS
Prior to the 1990s, gyms were something 
most people simply used to lose weight 
or to get fit for other sports. The only 
people who visited more regularly were 
competitive bodybuilders, who were manly 
to the extent that waxing your chest and 
being so muscled you need help to use the 
toilet is manly. Today, chest waxing has 
spread to the general population, and it’s 
no longer unusual to eat protein bars whilst 
commenting totally objectively on another 
straight guy’s tight glutes and rippling, 
oily six pack.  It’s okay to take pictures of 
yourself flexing your muscles, as long as 
you put them on Facebook with a cheesy 
motivational caption about giving 110%. As a 
lazy vegetable those certainly motivate me - 
every time I see a friend showing o" his pecs 
I get one step closer to getting o" the couch, 
putting down the Doritos and buying some 
steroids o" the internet. 

If you ever find your gym commitment 
wavering in favour of more interesting 
activities, then you might get better results 
by signing up for something like CrossFit, 
a.k.a. the fitness equivalent of Scientology.  
Yes, it works, but you lose manliness points 
for being obliged to constantly talk about 
CrossFit, tweet about CrossFit, get married 
to CrossFit and shun friends and family 
members who aren’t quite as enthusiastic 
about CrossFit as you are. 

Manliness rating: 6/10 
(Dolph Lundgren in a mankini)
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‘A crisis is both a danger and an opportunity’
(Old ancient Chinese Proverb)

WORDS Grey Goose Girl
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I had snuck away from the speeches to have 
a quick shot of vodka at the bar. A bid to try 
and make the conversation with the mainly 
strangers around my table a little more free 
flowing. There are only so many times you 
can ask ‘And how do you know the Bride?’ 
before it becomes a cross between the 
type of polite conversation you have at the 
hairdressers and the more painful attempts 
at chat you have during the dreaded 
dentist’s visit.

I smiled politely as I downed the shot and 
nodded at the rather cute and more my age 
barman for a second, the boy who was now 
looking strangely amused asked me what 
the hurry was and the next minute he had 
half my life story. From the failed marriage 
in the UK, to two children here and SO’s 
lack of work life balance. 

Poor lad probably wished he had never 
caught my eye over a Grey Goose chaser. 
After joining me for my third, his first, he 
made what was to be the life changing 
‘Yolo’ comment. He saw my confusion and 
in a rather loud whisper (i.e. are you thick 
or deaf?) sarcastically explained ‘It means 
you only live once.’  Now, whilst I have 
always preferred what I think to be the more 
sophisticated expression of Carpe Diem, I 
got his meaning immediately – get on with 
your life and stop moaning, if you’re not 
happy do something about it, you’re not a 
tree, you can move you know?

Now this was actually the second event 
to bring about the cataclysmic change of 
mind set. 

The first had happened the weekend 
before after a particularly dusty adventure 
in the loft looking for a pair of neon 
orange leg warmers (another story), when 

I stumbled upon a scrap book made by 
my best friend before I skipped across the 
pond to live here in Jersey. 

Full of photographs, which can never be 
seen by those outside of the circle of trust, 
to tickets from nightclubs and evidence 
of what had then been a risqué and rather 
scandalous coming of age. Who knew 
your boobs would fit perfectly into a pair 
of soup ladles? Did I really look delectable 
standing on a balcony with only a bed 
sheet protecting my modesty welcoming 
new guests to the hotel I was staying in? 
Remember this was Gran Canaria 1990s 
and not Magaluf, 2014! Thank God this was 
before camera phones and social media. If 
they existed then I probably wouldn’t have 
the job I have now or maybe I was always 
meant to be an exotic dancer?  …I digress. 

Strangely, as much as I don’t want to see 
if said boobs will still fit into soup ladles 
or snog loads of blokes whilst pretending 
to work for MTV with a hand held video 
camera (remember it was the 1990s), I had 
started to crave a bit of fun but how his 
would fit into my very normal but incredibly 
predictable, boring life? How can a wife, 
mother, professional (sometimes) and 
generally rule abiding Jersey citizen inject 
a bit of fun without getting arrested, sacked, 
divorced or even worse, all three?

Both events got me thinking. How could a 
stranger, a boy at that, be qualified to give 
me advice and why was I even considering 
it? Was it advice or was it really his 
observations of a slightly tipsy older woman 
having a bit of a crisis? Or actually is the 
di"erence between the sexes? Do men and 
women behave di"erently in a crisis?

It’s no secret that the fairer sex like to share 
their tales, aspirations and desires with 
their dearest girlfriends over a bottle of 
wine or in my case a large shot of distilled 
Russian ‘water’. Whilst the more, shall we 
say, gru" sex likes to keep their feelings and 

fantasies hidden somewhere between their 
bottle of Bud and their phone.  Does this 
mean that by sharing our thoughts women 
are seeking the ‘permission’ of their inner 
circle to be a little crazy, make changes or 
decisions about their future?’

I decided to ask a dear male colleague his 
view on the topic, I recounted my ‘YOLO’ 
moment and his reply was oh so simple. 
That men really don’t have the need to 
overanalyse everything with their male 
counterparts like women do. They are more 
likely to be impulsive and probably won’t 
try to find a reason for their behaviour, even 
after the event. Whilst us girls feel the need 
to share and over think everything!

So back to me, here I am on my journey to 
well, not sure really, rediscovery? I am sure 
it will be over analysed during the wee small 
hours and I will try to make it acceptable 
to everyone around me. Some would call it 
an early mid life crisis. I think I prefer the 
word ‘Reinvention’. Just remember what 
the Chinese said, it could be dangerous, 
it could be an opportunity – or I think it 
could be both. So if you see me around,  just 
remember to hide the soup ladles.

‘You know, Yolo?’ he said. To which I replied with a rather confused 
stare. I clearly had no clue what the boy (yes he was a boy), was 
talking about, but didn’t want to show myself up. I was attending 
the wedding of SO’s (significant other) school friend and was 
horrified when we arrived to see that apart from the page boy and 
flower girl the only other guests under the age of 45 were myself 
and said boy at the bar. Just to clarify I’m the wrong side of 30 and 
the boy was probably about 20.

I decided to ask a dear male colleague his view on the 
topic, I recounted my ‘YOLO’ moment and his reply 
was oh so simple. That men really don’t have the need 
to overanalyse everything with their male counterparts 
like women do. 
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Last year the Jersey Annual Social 
Survey showed that 70% of the 
public did not have faith in the 
States of Jersey. Just recently a JEP 
poll showed that a similar number 
believe that the performance of the 
current Council of Ministers has 
been “terrible”.

You would therefore think that there would 
be a clamour of candidates coming forward 
for election to call for change. But instead 
we find ourselves with over a third of States 
seats being uncontested.

It is clear that our democratic system is 
broken and in need of a complete overhaul.

Our system is unfair because; some voters 
have more votes than others, some States 
Members represent large numbers of people 
whilst others represent barely any, and the 
system is overly complicated and di!cult for 
first-time voters to get to grips with.

But the single biggest reason that most 
ordinary islanders do not vote, is because 
they cannot see a link between how they 
vote and what government they get.

Time after time we hear voters say “what’s 
the point? It won’t change anything.”

Currently, our government is formed from 
the dodgy dealings and negotiations that 
happen behind closed doors once the 
elections are over. The public have no direct 

say on who becomes a Minister. It is left to 
members to find their own allegiances.

We do not get the government we choose.

Whether it’s on issues like GST, zero-hours 
contracts, over-development etc, the States 
is completely out of touch.

There is only one real solution to this – 
Party politics.

AFTER MY SUCCESS IN THE ST 
HELIER NO. 2 BY-ELECTION IN 
MARCH THIS YEAR, SEVERAL 
POLITICIANS AND MEMBERS OF 
THE PUBLIC WITH A SHARED 
POLITICAL OUTLOOK DECIDED 
TO FORM REFORM JERSEY AS A 
POLITICAL PARTY TO PROVIDE 
VOTERS WITH A STRAIGHT 
CHOICE AT THE GENERAL 
ELECTION THIS YEAR.

Reform Jersey have put up 8 candidates 
across the island, all of whom are standing 
on a joint platform with a common set of 
policies. Our outlook is based on a vision 
for a Jersey government focusing on social 
and economic justice.

Some critics will claim that Jersey is too 
small for party politics. Such criticism 
is dishonest because there are many 
jurisdictions around the world with smaller 
populations than Jersey with thriving 
party systems.

Take Gibraltar for example. Gibraltar is like 
Jersey in many ways. It is a British territory, 
but with its own strong identity and culture. 
It has a small population and a large finance 
industry. At their last election they had a 
turnout of over 80% and they were able to 
completely change their government by 
throwing one party out and replacing them 
with another one. Democracy is alive and 
well in Gibraltar, but in Jersey we limp 
by with 40% turnouts and the same old 
business as usual politicians re-elected 
every time.

In politics it is impossible for any candidate 
to achieve anything unless they work as a 
team. But democracy must require that those 
teams are formed before the elections, not 
after, so that the public have an opportunity 
to cast a verdict on them and give them a 
mandate to pursue their agenda.

But one party is not enough. The 
development of Reform Jersey may be an 
important step towards establishing party 
politics, but the job will not be complete 
until there are at least three (hopefully 
more) political parties for the public to 
choose from.

If Reform Jersey is successful in this 
election, then other parties will form. Then 
the people will finally have a real choice 
and maybe the publics’ faith in politics will 
be restored.

With a staggering 62,000 islanders registered to vote, that’s around 80% of those eligible, and 
an islandwide election set to take place on Wednesday 15 October, 2014, we felt it would be 
irresponsible if we didn’t at least dip our toes in the water to find out a little more about the 
island’s current political climate.  As we don’t profess to know it all we asked those currently 
representing the two most vocal sides, to share with us their opinions on why we should be 

making our way to the ballot boxes.  

VIEW FROM THE LEFT OF CENTRE 
Deputy Sam Mézec, Chairman of Reform Jersey
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Lucid.je is a centre-right leaning 
blog site, written by five named 
amateur political commentators 
who want to create a voice in the 
run-up to the election. We want 
those who have concerns to be able 
to be heard and engage candidates 
in online debate where policy 
clarifications are needed.

JERSEY ELECTION – 
DOES IT REALLY AFFECT ME?
A recent Jersey Evening Post online survey 
revealed that 70% of those who responded 
considered the performance of the current 
Council of Ministers to have been “terrible”. 
Surveys will, by definition, attract those 
who are least satisfied, but, even allowing 
for methodological flaws, this is clearly not 
an end of term report that the Council of 
Ministers can be proud of.

So why is satisfaction with our government 
apparently so low? Well, the bungled 
States reform referendum process won’t 
have helped. Wherever you stood on the 
spectrum from Option A to Option C 
(never mind if your view was not an o"ered 
option), the spectacle of a referendum result 
rejected by a subsequent States chamber 
vote damaged the reputation of the States 
Assembly beyond measure.

The divisions sown in the community by 
the long-running story of the Plemont 
purchase might also be a factor. Rarely has 
a saga aroused such deep passions, dragged 
on quite so many years and so perverted 
normal political positions. The right voting 
against the developer’s interests, and the 
left voting against the green lobby. And it 
still gets people animated, perhaps more so 
than the reform referendum!

Then there’s the spat between the Chief 
Minister and his maverick Planning 
& Environment Minister, which went 
to the heart of the fudged rules for the 
composition and governance of the 
Council of Ministers. There will always be 
di"erences of opinion about a politician 
as mercurial as Deputy Rob Duhamel, but 
performance was not the issue. This was 

about the absence of powers for the Chief 
Minister to dispense with a Minister who 
is out of kilter with the rest of the team. 
What a humiliating spectacle for Jersey as 
a self-governing entity - a Chief Minister 
neutered and his nemesis restored.

The result of the recent equal marriage 
debate might have been a final straw. Jersey 
mustered a surprisingly and admirably 
liberal public display of support for a concept 
that should no longer be controversial. The 
response of the States Assembly in debate? 
“Um… we’re not sure. We need to do a bit 
more research. Back soon.”

The common thread in all of these stories? 
Progress. Or lack of progress, in actual fact.

THE PEOPLE OF JERSEY 
WANT TO SEE THEIR ELECTED 
REPRESENTATIVES LISTEN, 
DEBATE CONCISELY, MAKE 
DECISIONS, TAKE ACTION 
AND MOVE ON. HOW HARD 
CAN IT BE? 

Apparently, on the evidence of the past 
three years, harder than it should be. With 
some honourable exceptions, we seem to be 
governed by people who enjoy the process 
of governing more than they enjoy creating 
the results of the process. This is not what 
we need in a small island of some 100,000 
occupants with some very substantial 
challenges ahead.

SO, WHAT’S THE ANSWER? 
In our view, it’s all about the quality of 
candidates we elect, because the best 
candidates will drive for results and not be 
satisfied with process for its own sake.

It is not a matter for celebration that a third 
of our “elected” assembly have already 
been returned without having to gain a 
mandate at the ballot box. At the very least, 
a candidate with no opposition should still 
have to face the competition of a “None of 
the above” option on the ballot paper on 
election day. The good ones would have 
nothing to fear, but voters dissatisfied 
with weaker candidates could exercise the 
democratic right to disapprove. If the “None 

of the aboves” outnumbered the candidate’s 
votes, a by-election would be triggered 
and the parish or district would have to 
look to its electorate to nominate a better 
candidate. There’s an idea for the future.

For now, it’s down to all of us to make sure 
that only the very best remaining candidates 
enter the States Assembly this October.

WHAT’S YOUR ROLE?
Firstly, pay attention. The good news is that 
it’s easier than ever to consume and digest 
information about Jersey elections because 
social media has revolutionised political 
communication, even on this little rock. The 
best candidates are likely to be e"ective 
communicators, so take note of how they 
perform in seeking your vote.

Secondly, have a close look at manifestos. 
All the candidates are listed at www.vote.je, 
with mini-manifestos and links to their own 
websites and social media accounts. Jersey 
manifestos are traditionally thin and full of 
platitudes. Look for the ones with concrete, 
measurable ideas and proposals.

Thirdly, look for evidence of achievement. 
The field doesn’t matter - charity, education, 
sport, business… what matters is the ability 
and determination to get things done. We 
need doers, not talkers.

Finally, don’t be afraid to question and 
challenge. You don’t have to ask a question 
at a hustings meeting (although that 
would be good.) It’s so easy to engage 
with candidates online. A good Twitter or 
Facebook exchange can help you and others 
evaluate a candidate’s ideas.

And perhaps visit Lucid.je. We will be 
sharing our opinions on the latest twists 
and turns and would love to hear your 
reactions. We want to work together for a 
greater understanding of the issues and 
what the candidates o"er and stand for.

So, go and do your bit, and see you in three 
years! When we’ll be looking back at a less 
fractious and more progress-filled era in 
Jersey history. Here’s hoping…

 

VIEW FROM THE RIGHT OF CENTRE 
Lucid.je
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If you don’t vote, then other people will vote on your behalf. 
They will decide who should pass our laws and regulations and 
who should approve the way that tax payers’ money is spent on 
public services.

When you think about it, at 16 you can legally:
Get married
Change your name by deed poll
Become a director of a company
Join the armed forces
Give full consent to medical treatment

If our society lets us do these things from the age of 16, then it 
makes sense that we should also have a say in who governs our 
society. In the UK you have to be over 18 to vote, but that isn’t the 
case in Jersey. If you haven’t registered to vote and you aren’t on 
the electoral register, there is still time to get involved. Visit www.
vote.je and download a voter registration form.

Find out about the candidates
Once you are registered, you can find out who is standing for 
election by visiting www.vote.je. The website includes candidates’ 
photographs, contact details and manifestos, as well as information 
about how and where to cast your vote on Election Day.

Cast your vote
You can pre-poll vote in St Helier, St Brelade, or Trinity before 
Election Day. Pre-poll opening times are as follows:

Weekdays at St Paul’s Centre in St Helier from Wednesday 1st 
October 2014 to Monday 10th October 2014, 8 am to 6 pm, and 
Monday 13th October from 8 am to 2 pm;

Saturday 4th October at Communicare, St Brelade, from 9 am to 2 pm; 
and Saturday 11th October at Trinity Youth Centre from 9 am to 2 pm.

You can also vote on Election Day on Wednesday 15th October 
2014 at your district polling station between 8 am and 8 pm. 

To find your polling station, please visit www.vote.je.

If you will be out of the Island on Election Day then you can either 
pre-poll vote, or you can apply for a postal vote. If you are ill or 
disabled and unable to attend the polling station, please contact 
the Parish Hall.

AN ECONOMIC PROPOSAL
One of the candidates currently standing for election, 
Senator Lyndon Farnham, spoke to us about his reasons for 
seeking re-election, his policies and why he is pinning his 
success on an economic proposal.

“If elected I shall be seeking the position of Economic 
Development Minister not least because I believe that we 
must now put economic prosperity firmly back on the 
agenda.  From the rejuvenation of Fort Regent to sports and 
event led Tourism to FinTech and the digital economy to 
economic diversification and small business development. 
In real terms in 2012/13 Jersey’s economy was at the lowest 
recorded level since at least 1998 – It’s time to act, it’s time 
to TURBO charge the economy.”

The Senator has been frustrated at the lack of action by 
the government to return the economy to growth and is 
particularly concerned that tourism and other mainstays of 
the local economy have been allowed to decline.

“It’s time to LOVE tourism again! We have so much to be 
proud of, we have so much to o"er. Let’s put our island 
firmly back on the tourism map. We must ensure that the 
new Visit Jersey board is fully established and properly 
resourced to ensure that this important pillar of our 
economy can once again prosper.”

The Senator also feels that sports and events led tourism 
are essential in rejuvenating the economy.

“We can be in no doubt that, following the success 
(and legacies) of the London Olympics and Edinburgh 
Commonwealth Games, sport is a major contributor to a 
successful economy as well as being essential to the health 
and wellbeing of our society. If elected, I will propose the re-
location of our Sport and Heritage portfolio from Education 
to Economic Development. I will also establish a new 
sports, conference and events body to develop Jersey as a 
leading venue for sports and event led tourism.”

And finally …
“My politics are about people.  My politics are inclusive.  
My politics are not about left vs. right, my politics are about 
hope, health, vigour, vitality and opportunity for all. I do not 
favour party politics I favour TEAM politics.” 

ELECTION Day is Wednesday 15 October 
2014. Voting in the elections will give you the 
power to decide who will represent you in the 
States Assembly.

MAKE A DIFFERENCE

ADVERTORIAL
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SOAPBOX

With Jersey’s elections imminent, I think it was about time I 
announced to you, my adoring public, that I shall be throwing my 
name into the hat. I shall outline my political agenda by way of a 
precise and very serious manifesto. 

WORDS Alex Farnham

VOTE ALEX FARNHAM
‘a vote for me, is definitely a vote for me’

You may see me out and about, shaking 
babies and kissing hands, but don’t worry 
- I’m still normal, just like you, only now I 
possess the cunning aptitude of a sharp-
toothed politician. I may not be able to 
promise economic growth and a 50 metre 
pool at Fort Regent, but I can tell you this 
without a shadow of a doubt: a vote for me, is 
definitely a vote for me.
    
If elected, I shall be campaigning to increase 
not just one thing, but another thing too! I 
promise to lower the price for the thing you 
don’t like paying for, and by 2016 I will get 
rid of that thing you hate altogether! What 
else shall I do? This manifesto business is 
hard, and it’s taking too long. I’m changing 
to bullet points…

• Make a new tourism advert, and whilst 
we’re at it let’s stick a poster up in the 
arrivals hall at the airport
• Decrease taxes whilst at the same time 
making the island a better place to live.
• Education is important.
• Crime is bad.
• Finance is also important.
• 40mph is too dangerous - from now on it’s 
20mph or jail forever.
• ...actually that’s still too risky, from now on 
everybody has to walk.

It’s easy to have a go at politicians, because 
generally they’re easy targets. They don’t 
give us exactly what we want all of the time 

and therefore they are jerks. I don’t think I 
have any place in telling you how important 
it is to vote, because since emigrating to a 
slightly bigger island I have not yet voted. 
I’m registered to vote, and it is not out of 
apathy that I do it - it’s more of a statement. 
No, I’m not the type to strut about in a Che 
Guevara t-shirt thinking that I’m going to 
spark a revolution, one burning post box at a 
time - I just feel like my vote would not make 
a di"erence. I know, I know ‘if everyone was 
in that mindset then blah blah blah’, but I 
like to think of it as using my right to vote, 
to not vote. I don’t agree strongly enough 
with any single party at the moment to 
merit putting my faith strictly in it. Jersey, 
however, is a small place (you probably know 
that  already), and I think that not voting 
there would be a waste of a vote. You’re not 
just riding on large party promises or facing 
the threat of Scotland breaking up with 
you, you’re investing in an individual and 
choosing them specifically to fight for what 
you want.

Individual based politics is a good thing to 
have. You are given an increased choice of 
candidates, more of a defined personality 
to complement political agendas, and also 
if you recognise your mate’s dad’s uncle’s 
sister’s dog’s owner on a poster you can vote 
for them! Joking aside, voter numbers for the 
last elections were pretty laughable. There 
has been huge controversy this year with 
certain decisions The States has come to, 

and quite a lot of disdain for the people that 
we have supposedly voted in to represent us. 
I realise this is starting to get preachy, and 
I’m not having a go, I’m simply pointing out 
for my own amusement the incredible results 
that would arise if voter numbers increased, 
age demographic started to lean downwards 
a little more, and the States’ body started to 
change shape into something more pleasing.

Politics is politics because people disagree, 
and views clash - in many ways that’s what 
strengthens democracy. Where it su"ers 
though is in the tirade of discontent at 
the decisions that are being made. I think 
Jersey has some fantastic politicians who 
are making the right decisions for the right 
reasons, but if the majority of the public are 
agreeing with the minority of their elected 
representatives, surely that’s a sign that 
we should be voting for more likeminded 
candidates.

I think quite a lot of younger people are 
fairly clued up about politics in Jersey, 
and even if they are not they have the 
opportunity to be. To a certain extent it’s the 
responsibility of The States to make sure 
people are voting, but on the other hand how 
hard is it to go online and read a manifesto? 
We’ve reached a strange point of generation 
torch-passing, and there are younger people 
who are sitting in The States’ Chambers. It’s 
pretty lucky we get the chance to feel like 
we’re heard as an electorate, and it would 
be such a shame to waste it. If you can’t be 
arsed to just read a few manifestos, then at 
the very least just head down to your Parish 
Hall come election day and when you get 
to the booth just close your eyes and tick a 
random box. Just kidding - that’s a terrible 
idea. Please don’t ever do that.
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WORDS Grant Runyon
ILLUSTRATION Pod Hughes

#1: AUSTRALIAN OUTBACK MAN
It’s fair to say that Australia is a nation of manly men. Some people 
say this is a result of accelerated natural selection due to all the 
poisonous animals, some argue it’s the genetic legacy of British 
convicts, others will claim that the government adds special 
hormones to their terrible beer. What most people can agree on is 
that Aussie man generally doesn’t struggle with complex notions of 
masculinity - being a man’s man is about watching sports, drinking 
a lot and cooking meat outdoors. If you can survive a hostile 
environment and kill dingoes and kangaroos with your bare hands, 
all the better. Aussie expats often get annoyed with these narrow 
stereotypes about their nation, but it is an indisputable fact that, if the 
Queen ever comes o" their banknotes, the Australian government 
has a secret contingency plan to issue currency with pictures of 
Crocodile Dundee, Alf from Home and Away and Mad Max.

#2: MEDITERRANEAN SEXY MAN
Europe doesn’t have an outback, and the only dangerous animal 
in the region is Silvio Berlusconi. Therefore, regional images of 
alpha masculinity are less about mastering a hostile environment 
than they are about looking good, living well and pursuing the 
deadliest game of all: woman. This is why when we come to 
imagine the stereotypical man of the Mediterranean we think of 
the tanned, moustachioed casanova and the sexual magnetism he 
generates by sleeping during the day and consuming a seafood, 
olive oil and tomato-based diet.  The countless artists, scientists 
and philosophers produced by this part of the world might bridle at 
being thought of as people who only drink vino and arrange ‘bunga 
bunga’ parties, but speaking as an Englishman I would say that you 
should stop complaining if women world-wide are happy to assume 
you are an amazing lover who cooks a mean lasagne.   

#3: RUSSIAN RUGGED MAN
For once, the media can hardly be blamed for peddling exaggerated 
notions of Russian masculinity because so little exaggeration is 
required when you are talking about a country ruled by a man who 
hunts bears with his shirt o" and does judo with Steven Seagal.  
Vladimir Putin is on a one-man crusade, both to expand his borders 
and to ensure that the world sees Russian man as a cross between 
Ivan Drago and Zangief from StreetFighter 2. It’s true that the 
whole “human rights and honest government” thing tends to get 
sidelined in favour of another press shot of the President putting 
out forest fires with a helicopter, but nonetheless there is a part of 
me that wishes that David Cameron would appeal to the voters by 
stripping to his pants and going Rambo in Middlesex.

#4: SCANDINAVIAN WOODCUTTER MAN
Archaeologists have discovered the surprising fact that up to 
50% of buried viking warriors were actually female. This certainly 
complicates our historical understanding of the swarthy, bearded 
pillagers of legend, but luckily the aura of manliness in the region is 
so intense that revelations about lady vikings just seem to confirm 
the Scandinavian belief that there is no contradiction between being 
both socially progressive and as hard as a frozen reindeer. Like his 
Russian cousin, Scandinavian man has been shaped by a challenging 
environment, although in this case it produces the unusual stereotype 
of a strapping, bearded lumberjack who can spend months alone in 
sub-arctic darkness without complaint, but nonetheless emerges at 
the start of summer to provide for his family by constructing a lovely 
sauna and some minimalist flatpack furniture. 

#5: AMERICAN COWBOY MAN
America is a nation where ideas of manliness are strongly connected 
to taming the wilderness, with a firearm if necessary. Unlike Russia, 
this is hard for their leaders to pull o". George W Bush tried very 
hard to translate his natural lack of sophistication into a Reagan-
like cowboy ruggedness, but America has a free media and so most 
people were well aware that his only connection to the land comes 
from the amount of it he inherited prior to ever doing a day’s work.  
American manly men aren’t born into power, but rather hard-bitten 
individuals who master the landscape and themselves on their own 
terms. Thanks to the US entertainment industry there’s a great many 
professionally grizzled male role models to choose from, but I like 
to ignore Clint Eastwood and Vin Diesel in favour of John Wayne, if 
only because his real name was Marion. 

#6: BRITISH SECRET AGENT SURVIVAL MAN
British men like to imagine that the world sees us as a nation of 
James Bonds (charming, sophisticated, womanising alcoholics), 
when the reality is that the more often foreign nations encounter 
British people on holiday the more they come to regard us simply 
as alcoholics with as much charm as a busload of football hooligans.  
Deep down we know this, which is why we keep electing hopeless 
posh blokes to lead us whilst gradually shifting our cultural icons 
from smooth-talking sophisticates of the Sean Connery persuasion 
to witless pint-sinking bantermeisters like Danny Dyer. If there’s a 
ray of hope for the concept of a uniquely British manhood, it’s Ray 
Mears, who combines the uncomplicated masculinity of a grumpy 
PE teacher with the ability to hand-carve camping equipment using 
a blunt spoon. He may not be the equal of Vladimir Putin wrestling 
a tiger, but if society ever collapses, British man will be the best 
equipped to reconstruct it, one garden shed at a time.

It’s a man’s world - manly men around the globe

Godfather of Soul James Brown famously sang that “It’s a Man’s Man’s Man’s World,” and who are we to disagree? 
I’m certainly not going to argue with a man in a cape who looks like a gargoyle and can scream loud enough to 
shatter a breezeblock.  What JB says goes, whether it’s down to his flagrant disregard for the importance of commas 
or a rather simplistic understanding of gender politics. The Hardest Working Man in Showbusiness did not deal in 
subtlety, and James Brown’s world was so manly that he wrote it three times just to make sure you got the message.

Our ideas about gender have progressed 
from those expressed by shouting, sequinned 
soul singers of the seventies, but that’s not to 
say that the world has become dramatically 
less a man’s one overnight. If anything, the 
uncomplicated machismo of the real man’s 
man has become even more symbolic as 
men around the world gradually understand 
that they don’t really deserve to get paid 
more for doing the same job as a woman, or 
that the ability to reach the top shelves and 

take out the bin bag shouldn’t confer any 
special social privileges. Gender inequality is 
a complicated thing, especially for men who 
achieve the terrifying realisation that women 
work harder, live longer and only need our 
input for a couple of minutes to get on with 
the baby making business. It keeps me up 
at night, which is why there’s something 
reassuring about the cultural presence of 
completely exaggerated manly men. When I 
start worrying about having to compete with 

women on equal terms, I just think about 
Batman or Ray Mears and everything is okay.

Whilst Batman is universal, every culture 
around the world has its own version of the 
manliest man. A man that we can all look up 
to, who doesn’t fuss about pain or discomfort, 
doesn’t talk about his feelings and is better 
than anybody else at taking the bin bag out.  
Join me in saluting them, because I fear they 
might be a dying breed.
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Tattooing is no longer a back street business associated with dark dingy studios; full of 
intimidating folks who make you wonder why you’ve even stepped through the door.  In fact 
walking through the front door of the Stained Nation Tattoo Lounge is a wholly enjoyable 
experience, not only was I o"ered the chance to help myself to a selection of sweets, (this 
was possibly a one o" as they were left over from Ash’s recent wedding to his wife Sarah, 
but I have suggested they make it a feature), but the place is bright and airy and the walls 
are adorned with beautiful artwork, mainly produced by the artists who work there.
 

From o!ce boy to tattoo artist
WORDS Sara Felton

But I’m not here to admire the scenery 
or to get a new tattoo, I’m here to meet 
the rather fabulous Ash Lewis and why?  
Because despite being a relative newcomer 
on the tattooing scene, he only became 
fully ‘qualified’ in November 2013, his 
exceptional talents have already been 
rewarded with a nomination from the UK’s 
best selling tattoo magazine Skin Deep for 
their award for Best Newcomer 2014.  “I 
know that everyone says it but I’m really 
not expecting to win, but it’s amazing what 
it has already done for me as far as profile, 
especially in the UK and the others in the 
category are really good, I’ve been scoping 
them out and I think I know who’ll get it…’ 
 
Having spent six years working as a Trust 
and Company administrator Ash realised 
that sitting behind a desk really wasn’t for 
him so the frustrated artist took a massive 
leap of faith and with the support of his 
family and friends he pursued his dream. 
He explained, ‘Tattooing is a notoriously 
di!cult industry to break in to, securing an 
apprenticeship is the best way to start, but 
they are really hard to find here anywhere, 
but particularly here in Jersey.  So I took a 
slightly less traditional route and opted for 
a tattooing course, which isn’t something 
I’d immediately recommend, you can’t learn 
all you need to learn about the business and 
the techniques in just two weeks and it’s an 
expensive way to learn, the hard way.’ 
 
After the course he found it di!cult to find 
a studio to work in as he was considered 
to be a ‘scratcher’ after his non-traditional 
route into the business.  So, undeterred, 
in January 2012 he took a further leap of 
faith and set up on his own.  Ash’s Ink 
could be found on the top floor of Blades in 
Halkett Street. ‘I knew this was something 
I really wanted to do, so although setting 
up on my own wasn’t totally ideal, it meant 
that I was getting to do what I loved.  The 
environment was tough as I was working 
on my own, which was di!cult at times and 
totally di"erent from working here, where 
I’m lucky enough to be surrounded by 
talented people.’  

This takes us up to June 2012, when 
unfortunately Ash fell ill, this life changing 
five months saw him having to give up 
his own place, but once again thanks to 
the support of his friends and family and 
the arrival of Samael Cahill (his mentor) 
and Fliquet Renouf, co-owners of Stained 
Nation, he was able to continue along his 
pathway to becoming a professional tattoo 
artist, when he started working with them 
in April last year.  Whilst undertaking his 
apprenticeship, under the watchful eye of 
Samael, who’s invaluable guidance and 
support has helped Ash to really hone his 
love for black and grey tattooing ‘Sam has 
really helped me to become the artist I am 
today. He and Flic have also helped me to 
learn the ins and outs of how the business 
works too.’ Which does still included 
sweeping the floor! 
 

Earlier this year he decided to venture on 
to the convention circuit in the UK, which 
is what ultimately led to his nomination. 
If you’re unfamiliar with conventions, they 
are basically like conferences but for tattoo 
enthusiasts rather than bankers.  You can 
book slots with artists, watch those you 
admire work, or just go and enjoy the music 
and entertainment.  ‘You have to send a 
portfolio of your work for the organisers 
to scrutinize and if they like it you get 
o"ered a chair.  It’s obviously a financial 
investment as you have to pay for flights 
and accommodation, but the experience 
and the exposure is amazing.’
 
Here at gallery we all wanted to know if he’s 
ever made any mistakes ‘If you ever do then 
it’ll be spelling, which is why you get people 
to triple check the transfer before you start.’ 
Ash laughs before saying ‘this is about 

the only industry where the customer isn’t 
always right! Because despite, checking and 
rechecking mistakes do happen and if that’s 
the case you can only apologise and try and 
rectify it, if possible. Thankfully mistakes 
don’t happen often, but everyone is human!’
 
It sounds like Ash has got some interesting 
plans for the future too, ‘I love what I’m 
doing now, people trusting me with 
their memorial portraits is a real honour, 
but I don’t want to just be always doing 
portraits, so I have some plans for moving 
this forward over the next year…’ He 
wouldn’t fill us in on the whole picture as 
understandably he wants to work through 
the idea fully first, but he did mention a 
potential sponsorship deal that is on the 
cards, which will mean ‘attending more 
shows to represent their brand and a fair 
amount of free stu".’  

If you want to check out the other artists 
that have inspired Ash to focus on black 
and grey art, he suggests you check out the 
work of Rob Richardson, Dean Taylor, Niki 
Norberg, Sonny Mitchell, Teneile Napoli. 
Being fortunate enough to grab some of 
Ash’s precious time was a real pleasure, 
he’s obviously an incredibly talented, 
hardworking, humble guy, who is set to do 
big things, the award nomination is likely 
to be just the tip of the iceberg as far as his 
career is concerned, he’s definitely not just 
a ‘scratcher’ now.  Be sure to get in quick 
people; Ash’s diary is already be booked up 
until the end of February next year, but it’ll 
definitely be worth the wait!

Stained Nation are based at York Street, 
St Helier, Jersey JE2 3RQ
 www.stainednation.com

 ‘I love what I’m doing now, people trusting 
me with their memorial portraits is a real 
honour, but I don’t want to just be always 
doing portraits, so I have some plans for 
moving this forward over the next year…’
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Toni Bracken and Jo Le Couilliard  are joint owners of leading local recruitment consultancy, Park. This year, 
Park is celebrating 35 years of helping to shape careers in Jersey, combining a passionate, friendly, honest and 
professional service to help find jobseekers their perfect new role.

Favourite possession
My engagement, wedding and eternity ring

Favourite place in the world
Easter Island is an all time favourite

Favourite colour
Red

Favourite smell
Hot buttered toast!

Favourite way to spend a weekend
Busy - full of family, friends, good food and plenty of sunshine.
Saturday would start early with boot-camp, then I’d meet friends for 
co"ee and make a new purchase. In the afternoon my husband and 
I would head o" to the beach for a high tide dip. In the evening we’d 
enjoy a cocktail before meeting friends for fresh seafood and fizz in 
the sunshine; this would end at home with too many laughs, more 
fizz and hopefully dancing.

Sunday would be bright & fresh, a family cli" walk followed by 
Hungry Man burgers. The evening we’d watch a family movie 
and devour a hunk of beef with fat Yorkshire puddings and all the 
trimmings.

Favourite Jersey beach
Beauport Bay

Favourite food
Scallops, pea puree, crispy bacon, then beef wellington

Favourite ice cream flavour
Vanilla

Favourite restaurant
As a true food lover this is a hard one for me. 
Jersey has such a high standard and I enjoy 
both our brilliant beach diners and the 
Michelin stars. However I recently went 
to a fabulous Spanish tavern in the hills 
near Alicante. There was no menu or 
any choice, you just got the wine 
from the hills around you and four 
courses of what the chef had made 
that day. Seasonal, relaxed and 
rustic – it was fantastic.

Favourite pastime
Beach time – swimming and 
sunbathing with a good book.

Favourite film
A Christmas Carol – all versions. 
It’s an annual ritual - a glass 
of red, wrapping presents and 
enjoying the run up to Christmas.                                                                                                                                      

Favourite book
I love to read and get through many every year in my Book Club. 
This year I have enjoyed The Goldfinch by Donna Tartt, but my 
favourite of all time is Great Expectations by Charles Dickens.

Favourite song
Wow, there are too many, but I’ll go for Bob Marley’s Exodus album 
and Turn your lights down low

Favourite person
My best friend – my husband

Favourite things to splurge on
Holidays, but as I am typical girl, 
anything that sparkles! 
Good candles, fresh 
flowers, champagne…

TONI BRACKEN 
DIRECTOR, PARK

RELATIVE VALUES



Favourite possession
My beautiful, sparkly engagement ring. I’ve recently got engaged 

and I can’t stop looking at it.

Favourite place in the world
I love going away, I love long holidays, seeing and experiencing 
new places, but I’m a Jersey girl who loves coming home too. I’d 

probably say St Ouens Bay. I have many fond childhood memories 
of spending long summer days on La Braye beach and I recently 

got engaged down there so it continues to be a very special place.

Favourite colour
Vintage pink.

Favourite smell
Tom Ford – Black Orchid.

Favourite way to spend a weekend
A long cli" path run followed by a day at the beach with friends. 

This would lead to dinner at El Tico or the Dicq Shack for Thai 
food. Then it’s home to watch bake o" with a bottle of fizz.

Favourite Dish
Crab linguine.

Favourite ice cream flavor
Green & Blacks Chocolate Orange.

Favourite restaurant
El Tico.

Favourite pastime
I have several. I love running and bikram yoga, but I also love 

cooking and eating. I’m a real foodie.

Favourite film
I love all Christmas movies. In fact, I’m a sucker for all things 

Christmas! Combine Christmas and a love story and I’m sold so 
I’d say it’s probably Love Actually.

Favourite book
It changes each time I read a new book that I like. I don’t 

have an all time favourite. Recent books I have read as 
part of our book club, which have stayed me with are; 

Blindness, Me Before You and The Help. I also love 
sports autobiographies, I have Seb Coe’s & Jessica 

Ennis’s packed for my holiday later this month.

Favourite person
That’s really, really, really hard. Can I have five? 

Mum, Dad, my two sisters Sam, & Tia and my fiancé 
Andy.

Favourite things to splurge on
Dinners with family and friends involving stupid 

amounts of cocktails and champagne, holidays and 
Christmas. Basically it’s the memory making things.

 

JO LE COUILLIARD 
DIRECTOR, PARK
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ANIMAL ANIMAL

Name:  Humfrey
Job title: Promotions assistant
Breed: Panthera Leo
Age: 33
Likes: Water, sunshine and warthogs (yummy!)
Hates: Mice!
If human I would be: A warthog farmer (I REALLY likes 
warthogs!)
Wants: To see the “Rediscovering Fort Regent” Plans approved and 
fulfilled.
Interesting facts: I played table tennis against Guernsey juniors in 
April 2014 at Fort Regent.
Most impressive thing you’ve ever done: I walked the 
Slackline at Fort For All Day 2013 (and I’m hoping to do it again this year!)
What will you be doing on Fort For All Day: Meeting 
and greeting the visitors to the centre and taking part in the fun and 
activities throughout the day.
 

Name:  Jo Mousdale
Job title: Fort Regent Centre Manager
Breed: Human. Born in Derbyshire but lived in Jersey since I was nine 
years old.
Age: Isn’t that a rude question to ask a lady?
Likes: Living in Jersey, the beaches especially!
Hates: Rudeness.
If I was an animal I would be: A lion of course!
Wants: To see the “Rediscovering Fort Regent” Plans approved and 
fulfilled.
Interesting facts: I once abseiled a sheer drop of 100m down into a 
cave, and then climbed out, whilst on holiday in New Zealand.
Most impressive thing you’ve ever done: Given birth to 
my beautiful daughter who is now 19 months old!
What will you be doing on Fort For All Day: Meeting 
and greeting the visitors to the centre and taking part in the fun and 
activities throughout the day.

DO YOU HAVE AN INTERESTING PET?

TELL US ABOUT YOURSELVES - FEATURES@GALLERY.JE

We’re very excited to be bringing you a pet of the month with a slight di!erence for 
this issue.  This is your chance to get under the skin of a childhood icon, Humfrey 
the Lion!  We met Humfrey and Jo ahead of Fort For All Day 2014 on Sunday 26 
October.  Be sure to mark the date in your diaries and head along to Fort Regent 
where there will be lots of things for you to do; demonstrations, participation 
activities, stalls and exhibitions, entertainment, family fun, fitness classes, racket 
sports and martial arts.  Be sure to take your training gear, a towel and water as there 
promises to be a taster session for everyone!
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words | Deirdre Shirre#sDaddy Long Legs

Now is the season when daddy long legs flutter into 
houses, attracted by the light. What is it about them that 
so many people dislike? 

Is it their weak wobbly flight, blundering into windows and, worse, 
people or is it their disproportionately long legs which break o" at 
the slightest touch? They were voted the world’s second scariest 
creature – after spiders- in a poll a few years ago.

Another name for them is crane flies and there are about 300 
species of them in Britain. The adults emerge in autumn and only 
live for a few days, their sole purpose being to find a mate and lay 
eggs for the next generation. It is thought that they don’t even 
feed during their short adult lives.

The eggs hatch into legless maggot-like larvae known as 
leatherjackets and these live underground from autumn till the 
following autumn, feeding on plant roots and decaying plant 
material. They can be a serious problem if they feed on grass roots 

as they can 
cause bare patches to appear on 
lawns, golf courses and cricket pitches. Lord’s Cricket Ground 
was badly a"ected in 1935 with bald patches on the wicket. Hot 
summers followed by rain often results in a bumper crop of adults 
hatching out as happened in 2006 and perhaps this year will be 
another plague year.

They are true flies with one pair of wings which can be up to nine 
centimetres wide in some species. Below the wings the dumbbell 
shaped halteres act as balancers. Although the long grey abdomen 
is pointed in females, it is for laying eggs and they don’t sting. 

An urban myth is that they are highly poisonous and could kill 
you if their jaws were strong enough to penetrate human skin. 
However they are completely harmless and don’t bite and the 
myth actually applies to what Americans call daddy long legs and 
we call harvestmen – those long legged spider relatives. Even then 
it is untrue.

AN URBAN MYTH IS THAT THEY ARE HIGHLY 
POISONOUS AND COULD KILL YOU IF THEIR 
JAWS WERE STRONG ENOUGH TO PENETRATE 
HUMAN SKIN. HOWEVER THEY ARE COMPLETELY 
HARMLESS AND DON’T BITE



Jersey stamps focus on New Jersey
The US State of New Jersey celebrates the 
350th anniversary of its founding in 2014 
and Jersey Post will mark the occasion with 
a set of six stamps capturing the significant 
and historic link it has with the island of 
Jersey. According to Jersey Post’s Senior 
Philatelic Manager, Melanie Gouzinis: “Being 
such a small island, we find that people often 
don’t know about the direct association 
between Jersey and the State in America. 
In fact, New Jersey was named after the 
birthplace of Sir George Carteret, a former 
Baili" of Jersey who held the o!ce for eight 
years from 1643 to 1651.” The six stamps have 
also been presented as a commemorative 
Souvenir Sheetlet where they come together 
to form a single illustration. 

The stamps will be available to buy from all 
branches of Jersey Post from 15 September 
2014 and can be ordered now at: www.
jerseystamps.com or by phoning the Jersey 
Philatelic Bureau on: 00 44 (0)1534 616320.

Butter’s back, back again
The National Trust for Jersey will once 
again be making Black Butter at The Elms, 
La Chève Rue, St. Mary.
 
On Thursday 23rd October, apple peeling 
will commence from 2pm to 5pm in the 
pressoir.  The fire will be lit early on Friday 
24th, when the apple peeling will start at 
10am and the stirring will also commence, 
continuing until Saturday lunch time (25th) 
at which point we will need help filling jars.
 
During Friday evening there will be food 
and entertainment from The Ukoholix, a 15 
piece Ukulele band from Swansea (please 
see below for further details) to encourage 
the peelers and stirrers. Breakfast will be 
provided for all those that stir into the small 
hours.  This year there will be a Genuine 
Jersey Market all day Saturday (10am to 
4pm), where you can buy the best local 
produce and there will be a National Trust 
stall selling sale items from our seasonal 
stock and of course our hot fresh Black 
Butter once it is ready!  Entrance is free and 
everyone is welcome.
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COMMUNITY AND SOCIAL    
RESPONSIBILITY IN JERSEYGIVE

OUR COMMUNITY

Modern families
WORDS Advocate Claire Davies, 
Partner of Davies & Ingram 
 
Men feel they get a raw deal when separating 
from their partners. Robin Williams said 
divorce is “from the Latin word meaning to 
rip out a man’s genitals through his wallet”. 
But what about your relationship with your 
children, is that doomed? 
 
Modernfatherhood.org have collated 
information from fathers in the UK, 17% 
of whom reported having non-resident 
children. The vast majority of Dads 
(87%) continued to have contact and 81% 
reported a close relationship with their 
children. Regular overnight and holiday 
contact were common. 
 
If you are in the process of separating find 
out what the law in Jersey is and how it can 
help you to maintain a strong relationship 
with your children. Get to grips with your 
responsibilities as a father and live up to 
them. Be prepared to resolve any disputes 
constructively with your partner even when 
things are tough; do not mess her around. 
This is about your child and what is best 
for them, no matter how hurt or upset the 
adults are. 
 
Oscar Wilde was brave to say “Divorces are 
made in heaven”; but separation and divorce 
do not mean that your family life is over.

A jumping success for charity 
Kathrin Hasenkampf has left two charities 
jumping for joy after she jumped out of a 
plane in aid of the Jersey Cancer Trust and 
Cancer Research UK. Kathrin, a bookkeeper 
at GoldMoney, decided to take the plunge 
after being inspired by her work mate’s 
strength in dealing with a cancer diagnosis. 
 
She had perfect weather conditions for 
the tandem skydive, ‘It was an absolutely 
amazing experience. The best part was 
when I left the plane and went into the free 
fall, it only lasts around 30 seconds but 
was incredible. Then when I arrived at the 
Gunsite area my friends and colleagues were 
waiting for me and cheered as I landed.’ 

GoldMoney sta" not only supported Kathrin 
for the actual jump, but she raised further 
funds with cake sales at the o!ces. CEO, Geo" 
Turk, also made sure the company donated, 
‘This was a great show of team support, the 
fact that Kathrin was inspired by one of her 
colleagues and then had many others turning 
out to cheer her on, goes to show how both 
as an individual and as a team we can make a 
di"erence for a very worthwhile cause.’ 
 
Kathrin has raised £677.45 for Cancer 
Research UK and £600 for Jersey Cancer 
Trust. She paid for the jump herself as she 
wanted all the donations to go straight to 
the charities.
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Take one mid-life crisis, add a schoolboys 
dream, destination Arctic Ocean, Yukon and 
the famed Alaska Highway. (Dawson Creek 
to Fairbanks, 2,450 Kilometres built in 1942, 
completed in eight months at a staggering 
cost for the time of $140 Million…)

The start was Calgary, Canada, up and over 
the Rockies, re-group at Fairbanks, heading 
True North on the “Ice Road Truckers” 
route, Dalton Highway. Arctic Circle 66° 
33’ and then head home for tea and medals, 
what’s the big deal?

Armed with KTM’s finest adventure 
motorcycle, tent, sleeping bag, stove, map and 
a Swiss Army knife with an attachment to 
fight o" mosquitos the size of small planes! 
Then I was ready! Well, I thought I was.

To get 220 kilos of motorcycle and 
equipment to Calgary, Canada where the 
madness was to begin, was no mean feat, 
and thanks to DVS in Jersey and Direct 
Cargo Services, the new shipping and 
logistics guys in the Channel Islands and 
4Hire, who made a lovely crate for the bike 
and equipment, this was made easy.

Thanks Guys and when the crate gets back it 
will be recycled to make a lovely garden table!

I now needed to do this…..

On a sunny Calgary morning at 5:30am, 1st 
August I met the guys at Canmore, Alberta 
– the enormity of the task ahead set in, 17 
days to ride 9,000 Kilometres across some 
of the harshest terrain in the world and 
getting to the Arctic and home.

Five miles in and stopped by Police for the 
Jersey number plate and a little too much 
throttle, I mentioned how disappointed 
I was he wasn’t on a horse, wearing a red 
tunic and hat, and something about miles 
and not foreign metric kilometres. The 
result? A $100 fine!

Winding up through the mountain 
passes of Jasper, Ban" and Whitehorse is 
simply stunning, and probably the most 
spectacular scenery I have ever seen, then 
Lake Kluane crept over the horizon. The 
staggering beauty, remoteness and size 
left us speechless, Nature made us feel 
very insignificant ….we stayed for hours 
just staring at the raw beauty, time ticking 
miles to ride, but we couldn’t leave, it was 
a moment some people would call “life 
changing” I call it “re-wiring”

We should not live in the past, or focus on 
the future but what we can and should do is 
live the moment….

Our beautiful island Jersey, now embraced 
as my family home has many charities 
including Autism and Diabetes and need 
the recognition they deserve, this was the 
integral part of our trip, to raise awareness 
for theses wonderful charities, and for my 
brother Andrew’s Hospice, St Davids in 
North Wales.

It was wonderful to meet so many fellow 
“Adventurer” people, all with their own 
reasons to be there but we all have a common 
goal, to make our world a better place.

I really can say I lived a dream, my love 
of all things motorcycles, the vast North 
American Continent the Arctic Circle and 
spell binding beauty, spending time with 
my dear brother…..

There are no excuses, Detox, buy a motorcycle.

PS. For the dead mans toe: dawsoncity.ca/
attraction/sourtoe-cocktail-club/

CORBIERE TO THE ARCTIC CIRCLE……. AND BACK!
Bears, Wolves, severe weather, a Dead man’s toe, 9,000 
kilometres of pain, mud, and unbelievably beautiful scenery…

I MENTIONED HOW DISAPPOINTED I WAS HE WASN’T ON A HORSE, 
WEARING A RED TUNIC AND HAT, AND SOMETHING ABOUT MILES 
AND NOT FOREIGN METRIC KILOMETRES. THE RESULT? A $100 FINE!



If you took a drive though town on the 7th September you may 
have been forgiven for thinking you’d stumbled into the video 
for Cotton Eye Joe (look it up kids). Yep, hay bails abounded 
as 2,000 people attended the inaugural ‘Halkett Hoedown’.
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The show was opened by the festivals own 
band ‘The Jersey Hoedowners’  before The 
Constable of St Helier, Simon Crowcroft 
welcomed a huge receptive crowd to 
the party shortly after a dynamic live 
performance from Jerseys’ Frankie Davies 
(her fourth in as many days) just before 
she headed o" to the USA with BBC 2’s 
Bob Harris as part of the BBC Introducing 
delegation showcasing UK talent at the The 
Americana Music Conference in Nashville. 
Frankie, performing with her all girl band, 
had the crowd jumping with her hour long 
performance of self penned original songs 
peppered with a light sprinkling of well 
known covers.

Halkett Place was closed to tra!c as the 
flannel shirted team worked hard from 
7AM to set the scene and town really met 
country as straw bales, barrels, cactus, 
cartwheels, carriages and Western themed 
decorations were placed all along the road 
to provide a fairly authentic Western feel 
to the day. All the local restaurants and 
traders joined in the fun and sold food 

and refreshments to an eager crowd and 
manned games and competition stalls.

No tickets were required, but the public 
was asked to make a donation to Headway 
Jersey on entry. The event ran from 
lunchtime until 10pm and was extremely 
well attended from the start.  Wild West 
Fancy dress was the order of the day and 
(although no bad behavior was reported), 
the ‘Halkett Jail’ was a popular place to 
have your photograph taken. 

Upbeat live music was performed all day 
and into the night. Jersey artists included 
a rare performance from the very talented 
Rick Jones & the previously mentioned 
Frankie Davies. The music continued in 
a Country, Blues & Folk vein with well-
received sets from The Blind Drivers, Sula, 
Badlabeques & Roodmood.

Visiting artists also performed at the event. 
The Bu"alo Huddlestone Band traveled 
from Guernsey to play the show and 
received a rapturous welcome & all the way 
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from Sark, currently one of the most popular bands in the Channel 
Islands, alternative five piece folk band The Recks closed the show 
with the street still full of eager music lovers who called for more 
until there simply could be none as the party had to end at 10PM. 

A superb sound system was put in place by 
David Findlay with staging kindly donated 
by Stage 2 & Paul Davies freight. Lighting 
and production support was provided by 
Youth Arts Jersey (Formerly La Motte 
Street Youth Centre) with a number of 
young volunteers from the Youth Service 
providing support for the event. Many 
local people volunteered to man the event 
and helped to build sets and clear the 
street in time for normal service to resume 
by midnight. Other activities on the day 
line dancing, Western themed games, 
face-painting, caricatures, prizes for best fancy dress (children & adult 
categories), food stalls, outdoor bar, Jersey cider, homemade cakes, 
to"ee apples, candy floss and much, much more.

Maximum respect to Dave Stokes, the co"ee kingpin and proprietor 
of Bean Around the World who, together with Niall MacFirbhisigh 
of Stoked Music and Louise Stirling of Headway Jersey, arranged 
an amazing street party. The aim was to raise the profile of Halkett 
Place & and raise £10,000 in aid of the brain injury charity Headway 

Jersey. It was announced that the target had been broken even 
before the night ended. A 50/50 ra$e (proceeds collected are paid 
out half to winner – half to Headway) proved very popular with the 
winner receiving £2,500 after donating some of his winnings back 
to Headway Jersey.

After such a successful first event, The Halkett Hoedown organisers 
are already planning a return in 2015 with thoughts of a much 
bigger event being discussed, perhaps adding a Saturday evening 
show too. The organisers would like to thank the musicians, crew 
& everyone who gave freely of their time helping make the day 
such a huge success and the islanders & visitors who attended and 
donated so generously.

“The aim was to raise the profile of Halkett 
Place & and raise £10,000 in aid of the 
brain injury charity Headway Jersey. It was 
announced that the target had been broken 
even before the night ended”



Turning Pink for Breast Cancer Awareness Month
October is Breast Cancer Awareness month, which means local 
charity After Breast Cancer (ABC) will have their busiest and most 
important month, not only to promote breast cancer awareness 
but also to promote what ABC can do to help local breast cancer 
su"erers.   Aside from other activities ABC are asking all local 
companies and organisations to turn pink on Friday 24th October to 
help promote their cause.

ABC was founded in 1999 and has helped thousands of women 
through their fight against breast cancer.  They are a totally self 
funded organisation, and it is run purely on a voluntary basis, by 
local women who have all received treatment for breast cancer, which 
helps them when helping others through their journey.

The money they raise every year goes towards funding flights to 
the UK for treatment and appointments, wig purchases, cleaning, 
ironing and childcare services whilst receiving treatment, 
lymphodema sleeves, post operative bras and tattooing if required 
after reconstructive surgery. This years project was to provide a small 
hospital bag with some luxury products which is soon to be given to 
all newly diagnosed patients.

77 women last year in Jersey where diagnosed with breast cancer. That 
figure continues to increase every year. However with advancement 
in medicine more and more su"erers are surviving.  On Saturday 27 
September they turned the Jersey Rugby Club pink, including the first 
team players who played their fixture against the Rotherham Titans in 
a specially commissioned kit, which was of course pink!  The day was 
dedicated to raising funds and awareness for ABC.
More details on the charity can be found at 
www.afterbreastcancerjersey.org.je
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Radisson Blu Waterfront team get sickleing
A team of nine sta" from the Radisson Blu Waterfront Hotel 
recently joined the Jersey Trees for Life charity team in St 
Clements to begin the physically demanding task of sickleing.
 
This activity formed part of the Hotel’s continuing partnership with 
Jersey Trees for Life as part of their two-year pledge to the charity 
and ongoing commitment to local biodiversity.   
Working in private farmland in St Clements, the team worked 
tirelessly, sickleing back the nettles and excess growth in the hot 
sun, to give the tree shoots the best chance to grow and blossom.  
It is an important task to maintain these hedgerows, as it creates a 
wildlife corridor for the local tree-dwelling animals.
 
The Hotel was also delighted to present a cheque for £500 to 
Jersey Trees for Life in support of their chosen charity.
 
Conrad Evans, Arboriculture O!cer of Jersey Trees for Life, 
thanking the Radisson Blu for their e"orts commented “Sven 
and the team, as usual, put in a good shift. They were very 
meticulous in their work making sure none of the hedging 
plants and trees were missed out. The icing on the cake was 
the presentation of a cheque in the very generous sum of £500, 
which was most unexpected.”
 
Taking responsibility for the environment and the local 
community is firmly rooted into the Radisson Blu Waterfront 
Hotel’s Responsible Business Programme and the relationship 
with Jersey Trees for Life a"ords the opportunity for the 
protection, preservation and planting of trees to support the 
island and its wildlife. 

A total donation of £63,000 has been made 
to Autism Jersey by the 28 trekkers who took 
up the ‘JT Kilimanjaro Climb’ challenge at 
the beginning of 2014.
 

Reaching the 5,895m (19,336 ft) summit of 
Mount Kilimanjaro over an eight day trek, 28 
intrepid Islanders, completed the challenge 
after months of physical preparation and 
charity fundraising. Together they faced a 
number of gruelling physical challenges 
along the way, including the change in 
altitude and weather conditions ranging from 
snow and ice to rain and drizzle.
 
The team’s e"orts have resulted in a 
considerable donation to Autism Jersey 
which will be set towards the Charity’s new 
purpose-built centre at St. Saviour, which will 
be designed to help those living with autism 
in Jersey. Autism Jersey will need to raise 
at least £1.5 million for the centre in a joint 
e"ort with the States of Jersey.

Sponsoring the Kilimanjaro Trek formed 
part of JT’s three year support for Autism 
charities around the world. As well as 
sponsoring the challenge, JT also matched 
the funds raised by trekker Rosemary 
Parker who is the Customer Relationship 
Coordinator at JT.
 
The climb team took the Lemosho Route 
to the mountain’s 5,895-metre peak. They 
ranged in age from the early 20s up to 70 
and included a policeman, two accountants, 
some finance employees, a restaurateur and 
a member of the Jersey Criminal Justice 
team, as well as three trustees and three 
members of sta" from Autism Jersey and 
one from JT.

Kilimanjaro Trek Brings In £63,000 For Autism Jersey



Vicki Birch 
Receptionist at Hampshire Hotel
“I worked as a PA until I became a full-time 
mum, and then I stopped work for four 
years. Although I helped at school when my 
daughter started there, I needed something 
a bit more concrete.

Back to Work put me forward for JobsFest 
and it was brilliant. I went to a two hour 
training session on how to sell yourself 
to employers, which really helped at the 
JobsFest Job Match. Employers sat at 
tables and I spoke to people from about 
15 companies, including the man from the 
Hampshire Hotel, who’s now my boss. I 
handed him my CV, we chatted, and he rang 
me two days later and asked me to come for 
an interview. I started the week after.

It was an eight week trial (under the 
JobsFest Employer Incentive) and at the 
end I was o"ered a contract. Reception is 
the first port of call when guests arrive. 
It’s a people job, and I love it and am very 
happy here.”

Murray Brookfield 
Gardener at Samares Manor
“After finishing school at Les Quennevais 
I became an apprentice carpenter and 
worked on building sites for several years 
before becoming a fisherman, but the work 
dried up.

When I went to the JobsFest Job Match 
event I had in mind that I would go 
into construction, and those were the 
employers that I planned to meet. I only 
really sat down to talk to Samares Manor 
so that I could get a bit of confidence 
talking to employers before meeting the 
construction representatives, but I was 
very lucky. I hadn’t really thought about 
becoming a gardener, and I had never 
done gardening work before, but if I hadn’t 
sat down and talked to them I wouldn’t be 
here now.

I’ve been here since October 2013, and in 
that time I’ve done so much – we’ve worked 
on landscaping projects and planting. I love 
it here; the work is varied and I’m outside, 
working with nature.”

Businesses will be paid 
to hire eligible sta!, and 
jobseekers will be inspired 
and trained, during JobsFest

Traditionally, there is a lull in the jobs 
market in October and November – but 
Back to Work is bucking the trend with 
JobsFest.

For eight weeks, Jersey businesses can 
employ locally-qualified jobseekers at no 
financial cost, and those islanders who are 
looking for work are given fresh skills and 
inspiration. Last year, the initiatives – which 
are the core of JobsFest – resulted in more 
than 100 jobs being created, and they are 
expected to do the same this year.

JobsFest Employer Incentive
Under the JobsFest Employer Incentive, 
businesses can claim almost £2,000 to cover 
wages and Social Security contributions 
when employing eligible jobseekers 
between 6 October and 30 November. 
Anyone who has been registered as actively 
seeking work since January 2014 can 
be hired, and trained and tested by the 
company during those eight weeks at no 
financial cost.

Last year, many firms kept their new 
employees after JobsFest showing that 
o"ering employers a short-term wage 
incentive gives them the confidence to hire 
someone that they might not otherwise 
have considered.

JobsFest events
JobsFest events are designed to help 
registered jobseekers gain new skills and 
fresh inspiration, and everyone who is 
actively seeking work will be encouraged to 
get involved.

Events include meeting employers; 
workshops in CV writing and interview 
skills; and confidence-building sessions. 
Last year’s free events were so popular 
that additional events were added, and 
more than 1,400 places were booked on 98 
JobsFest events.

There’s more information about JobsFest 
on www.gov.je/backtowork

JOBSFEST: 
Inspiring Jobseekers and Businesses

CASE STUDIES: 

“FOR EIGHT WEEKS, 
JERSEY BUSINESSES 
CAN EMPLOY LOCALLY-
QUALIFIED JOBSEEKERS 
AT NO FINANCIAL COST, 
AND THOSE ISLANDERS 
WHO ARE LOOKING 
FOR WORK ARE GIVEN 
FRESH SKILLS AND 
INSPIRATION. LAST 
YEAR, THE INITIATIVES 
– WHICH ARE THE 
CORE OF JOBSFEST 
– RESULTED IN MORE 
THAN 100 JOBS BEING 
CREATED, AND THEY 
ARE EXPECTED TO DO 
THE SAME THIS YEAR”



The Radisson take Responsible Action
Each year, the team at Radisson Blu take time out to give something 
back to the community during their Responsible Business Action 
Month. This year was no exception! The team had a varied 
programme of activity throughout September to raise money and 
awareness for local charities.

One initiative, supporting the World Childhood Foundation, was the 
sale of beaded bracelets handmade in Uganda, costing £10.00 each. 
The mission of World Childhood Foundation is to defend the rights 
of children and to promote better living conditions for vulnerable 
and exploited children at risk all over the world.

Radisson Blu’s Executive Chef, Vincent Du"y, donated 50p from 
every sale of his dish ‘Chef’s Fry’ to go to charity. An optional £1 
donation was also added to guest bills, with all funds raised going 
towards the Autumn Walking Week challenge, in which seven 
members of the Radisson Team undertook a six hour walk to raise 
awareness for local charities! The energetic Radisson team didn’t 
stop there either! 17 team members took part in this year’s Dragon 
Boat race, raising money for Jersey Hospice Care. They caused quite 
a stir on their Terrace too, where their friendly dragon collected funds 
to support the charity each week! To top it all o", a group of five team 
members are due to run the Jersey Marathon as a relay team. 
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WILLS & HOUSING 
QUALIFICATIONS
Clare Nicolle
Head of Wills and Estates
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Collas Crill’s wills expert Clare Nicolle considers 
why wills are essential if you buy a property with 
your partner’s housing qualifications and you’re 
not married.

Q: My boyfriend and I recently bought a house together. Because 
I don’t have housing qualifications we had to buy in his sole 
name but we’re both paying the mortgage.  We signed an equity 
agreement saying that we both own half the house. When we 
bought it our lawyer told us we should also have wills to say who 
the property should go to on our deaths.  Why is that?

A: Because you are not married you have no rights of inheritance at 
all should something happen to your boyfriend. If he died without 
leaving a will stating that you should inherit the house, it will pass 
to his heirs at law.  

Q: Who are his heirs at law?
A: His heirs at law would be his children or, if no children, his sib-
lings. If he has no siblings then the house would pass to his parents.

Q: And this is the case even though I pay half the mortgage and 
we have an equity agreement in place?

A: That’s right. The equity agreement only comes into e"ect during 
your lifetimes, should your relationship break down.

If something happened to your boyfriend, then under Jersey law 
you have no right to the house even though it is your home and 
you have paid for half of it. You would have a right to make a claim 
against his personal (moveable) estate (i.e. his cash estate) for 
repayment of the money you have paid, but his heirs at law would 
take the house. You could be left in a really di!cult situation if you 
were unable to reach an agreement with the heirs at law and could 
potentially be asked to leave your own home.

Q: And will my rights be protected if my boyfriend makes a will 
leaving the house to me?

A: Absolutely. Under Jersey law an individual can leave their real 
(immoveable) property to whoever they choose. The only person 
who would have a right to claim would be a spouse or civil partner, 
who is entitled to one third. If your boyfriend makes a will that 
leaves the house to you then you are able to inherit it if he were to 
die even though you don’t have housing qualifications.

T: +44 (0)1534 601767
E: clare.nicolle@collascrill.com
40 Don Street, St Helier

World Mental Health Day
Be sure to head down to Liberty Wharf on Friday 10 October 2014 as 
it is World Mental Health Day.  This year the focus of the day locally 
is on ‘Living with Schizophrenia’.  However the day will also be 
used to highlight the various mental health problems or issues that 
islanders may face, as well as make us all aware of the services that 
are available to us for help and support.

The day has been organised by Mental Health Nurse and a Practice 
Education Facilitator for Jersey Health and Social Services Gillian 
Martin, who alongside her colleagues Sonya Hurley and Martina 
Conway, have been working with community based organisations to 
organise a campaign to promote Mental Health Awareness on the 
island.  The event will be a collaborative e"ort from all the States of 
Jersey mental health departments as well as charitable community 
organisations such as MIND Jersey, Jersey Alzheimer’s Association, 
Jersey BEAT (eating disorder group), Jersey Talking Therapies, 
Jersey Samaritans etc.
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West Collections Launch Party
LES QUENNEVAIS PRECINCT 
THURSDAY 4TH SEPTEMBER

This lively launch party was for the 
beautiful new West Collections fashion 
boutique. The shop has always been a firm 
favourite with women of the island who 
like to look their best and the growth of 
the business has meant that they’ve been 
able to secure a fantastic new larger shop 

just across the square. A handsome butler 
shared the bubbles around and guests 
enjoyed the first glimpse at the gorgeous 
new season collections. Owner Deirdre 
Bates commented “We were thrilled that so 
many of our loyal clients could come along 
and celebrate with us.”

Cocktail Hour Jewellery 
Collection Launch 
AURUM 
FRIDAY 5TH SEPTEMBER

The Jersey fine jewellery brand Aurum 
Jewellers was proud to announce yet 
another new collection of exquisite 
design-led creations called “Cocktail 
Hour”.  Typically dripping with diamonds 
and precious gems, the new collection 

designed by Alexa Blampied and created by 
Richard Blampied and his team of talented 
goldsmiths was unveiled at this year’s 
fantastic Aurum show. Delighted guests 
got to try on the latest designs whilst being 
treated to cocktails and canapés.



45

BOX OFFICE: (01534) 511 115  

www.jerseyoperahouse.co.uk
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Re-launch of the 
Waterfront Bar & Terrace
RADISSON BLU 
THURSDAY 4TH SEPTEMBER

The weather could not have been better 
for the private terrace re-launch of the 
Waterfront Bar & Terrace, which took place 
on 4th September in the Radisson Blu 
Waterfront Hotel. With a delicious BBQ 
bu"et, topped up with grilled fresh fruit 
and Jersey ice cream, the invited guests 

celebrated the final refurbishment of the 
Waterfront Terrace area until late in the 
evening. Accompanied by live music from 
DJ Hannah Jacques and entertainment by 
Jersey Party Booth all guests enjoyed the 
view and the free cocktail tasters alike.

Halkett Hoedown
HALKETT STREET 
SUNDAY 7TH SEPTEMBER

If you took a drive though town on the 7th 
September you may have been forgiven for 
thinking you’d stumbled into the video for 
Cotton Eye Joe (look it up kids). Yep, hay 
bales abounded as 2,000 people attended the 
inaugural ‘Halkett Hoedown’.

The aim was to raise the profile of Halkett 
Place & and raise £10,000 in aid of the 

brain injury charity Headway Jersey. It was 
announced that the target had been broken 
even before the night ended.

The organisers would like to thank the 
musicians, crew & everyone who gave freely 
their time helping make the day such a huge 
success and the Islanders & visitors who 
attended and donated so generously.
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SDS Rejuvenate launch party
LIDO WELLNESS CENTRE
THURSDAY 18TH SEPTEMBER 2014

 

SDS Rejuvenate is the latest non-surgical 
aesthetics clinic to open in Jersey. The 
clinic is the brainchild of Drs Ian and Sally 
who have established similar clinics in the 
north of England and their love of Jersey 
has brought them to our shores. Based in 
the Lido Wellness Centre, o"ering Body 
Contouring, Anti-Wrinkle Injections, 
Dermal Fillers, Chemical Skin Peels and 

various Cosmeceuticals. Doctor Sally 
commented ‘We noticed the need for a 
dedicated clinic in Jersey, we welcome 
anybody to come in and talk to us about 
what they are looking for.’ The party was 
attended by a VIP guest list who enjoyed 
a glass of bubbles whilst watching various 
demonstrations of the products SDS 
Rejuvenate o"ers.

Mind Jersey short film 
screenings
CINEWORLD AND THE BAR
TUESDAY 9TH SEPTEMBER

Over 180 people joined the charity Mind 
Jersey at Cineworld for the launch of 
two short films, commissioned by Mind 
Jersey and produced by The Observatory, 
featuring two local Mind ambassadors 
speaking candidly about their experiences 
with mental illness. The screening was 
followed by a reception at The Bar. 

James Le Feuvre, Executive Director of 
Mind Jersey, said: “We are honoured to 
have such courageous young ambassadors 
and believe that their stories will bring 
encouragement to many others, increase 
understanding of mental health issues 
and help address the stigma that still is 
all too prevalent.” The films can be viewed 
at www.mindjersey.org.
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If you’re looking for a new adventure for your next holiday then why not 
check out what’s on o"er on your doorstep? Jersey Heritage Holiday 
Lets can be that exciting getaway or relaxing retreat you have been 
looking for.

QUAINT AND QUIRKY

With 13 historic properties located in 
picturesque locations throughout Jersey, 
there is something to suit everyone. All 
of their self-catering accommodation is 
fully furnished with all home comforts 
accommodating from four to 12 guests, 
whereas their coastal towers are rustic 
hideaways with stunning views of Jersey’s 
coastline sleeping up to 30 people.

Their most recent self-catering addition 
is the iconic Kempt Tower. Sleeping up to 
12 guests, this property is a jewel within 
the bay of St Ouen with a fully equipped 
kitchen, comfortable lounge area with flat 
screen TV with Freesat, spacious dining 
area and a fantastic roof terrace with 360 
degree views across the whole of the bay 

and beyond. It‘s a perfect location for the 
ultimate staycation, with access to the 
beach and a stroll to fantastic cafés and 
restaurants. The tower is available to hire 
throughout the year and is even great for a 
cosy winter’s evening with a wood burning 
stove.

Dotted around the Island, they have coastal 
towers which stand alongside beautiful 
bays including Archirondel and St Ouen’s. 
If you’re the type of family who are always 
on the look out for a new jaunt then their 
towers are great for discovering what 
Jersey’s shoreline has to o"er.

To find out more and book, go to: 
www.jerseyheritage.org/holiday

STAYCATION = UTTER RELAXATION
If you’ve never tried a staycation then now is the time; it really is the most relaxing treat. Seeing our beautiful 
island through the eyes of a visitor is fantastic. When you’re not just on auto-pilot making your way between 
the o#ce and home a whole new world is revealed to you, one that people come from all across the world to 
experience, and yet it is here on your doorstep.

Staycations make a wonderfully romantic escape with your partner 
in tow and are ideal for anniversaries, birthdays or simply just 
because you deserve a bit of time out. Over the next four pages 
you’ll surely find something to suit you, from an unusual Jersey 

Heritage escape to something slightly further afield, read on to be 
inspired. Whichever you choose these brilliant staycation packages 
will give you a proper bit of ‘you-time’. 
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Grand Jersey is the islands’ stylish, sophisticated hotel and spa. Their 
aim is to give their guests an exceptional experience. It is the perfect, 
cosy place to relax in the winter, o"ering all of its 5 star facilities under 
one roof.

THEY’VE GOT IT ALL!

Indulge in a restful night’s sleep with 
luxurious mattresses, fine linen and soft 
feather pillows with their Love our Local’s 
staycation package. Enjoy a three course 
meal in Victoria’s restaurant which o"ers 
creative seasonal and local menu’s in 
a relaxed, chic and informal setting. It 
provides the perfect brasserie experience 
serving quality comfort food with views 
over Elizabeth Castle.

Tassili at Grand Jersey is a fine dining, 
Michelin starred restaurant o"ering an 
exquisite modern British menu. Richard 

Allen’s menus are the platform for the very 
best of Jersey’s local and seasonal produce, 
showcased in an opulent setting within 
an intimate ambience. Tassili, Restaurant 
Manager Shaun and his team will ensure 
you have the very best service and an 
abundance of fine wine to choose from. 
This is why Tassili is classed as one of the 
best restaurant’s in Jersey.

You can make the most of your stay by 
enjoying a fabulous ESPA massage with 
your other half in a couple’s treatment room 
followed by a swim, Sauna and Jacuzzi 

in their award winning Spa. Or perhaps 
treat yourself to a sumptuous Champagne 
afternoon tea in the decadent Champagne 
Lounge overlooking St. Aubins bay. 

Grand Jersey also have their very own 
private cinema which hotel residents can 
hire free of charge with a selection of 
DVD’s to choose from, or why not bring 
your own to watch?

With a host of winter events including 
a Casino Night, Rocky Horror Murder 
Mystery and a Big Band Night why not 
book a staycation to tie in with these events 
and save the taxi ride home.

Call 722301 to find out more about their 
special staycation packages. 

There’s simply no faulting the dining here, with a full range of 
options, including a cafe, a cocktail bar and the most incredible 
gourmet restaurant, Sa"rons, that uses where possible local 
produce and Indian spices. If you get a chance, eating in Sa"rons is 
a must. The incredibly presented dishes are as good as they look; it 
really is an experience not to be missed. 
 
The 17,000 square foot spa is exceptional; with five ‘bubbles’ from 
the Good Spa Guide to prove it. As well as the wonderful range of 
tempting treatments such as the holistic ‘Abhyanga’ where you are 
expertly massaged by two therapists or the unusual ‘Padaghata’ 
treatment where the Therapist uses their feet to give you a deep 
tissue massage, there is also a choice of pools, a sauna and a steam 
room to enjoy during your stay. 
 
Their breakfasts are also something to behold with what seems 
to be an amazingly endless option of pastries, cheeses, fruits, 
preserves and a traditional full English with all the trimmings. It is 
a proper feast that will set you up for the whole day.  

Their Staycation Package Includes:  
Overnight accommodation  
Full English and continental breakfast  
3 course table d’hote dinner in Cafe Aroma  
Use of their extensive award winning spa facilities  
Free parking and free wireless internet  
Just £119 per couple 
 
If you’d like to extend your stay it is only £70 B&B per couple per 
night. You could also treat yourself with an upgrade to a Spa Room, 
simply enquire at time of booking.  O"er available from 1st Oct to 
14th December 2014. 

Call 01534 614100 quoting ‘Jersey Short Break’  

This beautiful building sits above the St Helier skyline, and is a great spot to watch the sunset with a gin 
and tonic. The four-star Hotel de France is a majestic spa hotel and boasts smooth green lawns, immaculate 
gardens and of course the superb Ayurvedic Ayush Spa. 

IF RELAXATION IS THE ORDER OF THE DAY...  
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STAYCATION...  
WITH A TWIST! 
If you’d like to get just that bit further 
from home to attain that ‘holiday 
feeling’ then consider hopping across 
the water to Guernsey. With its cobbled 
streets and picturesque seafront 
marina, St Peter Port really is one of the 
prettiest harbour towns anywhere.
 
If you’re looking for some peace and tranquillity 
then you can check into a five star spa at the 
Old Government House Hotel, or four star 
Duke of Richmond and wander through the 
beautiful Candie Gardens and leisurely move 
from restaurant to restaurant sampling their 

Come in from the cold and enjoy 
the warm hospitality, comfortable 
rooms and personalised service. 

Indulge in some of the finest foods the 
island of Guernsey has to o"er in the 
unique Leopard Bar and Restaurant 
where the chefs serve an array of dishes 
with local seafood being one of the 
highlights. It’s just a comfortable stroll to 
the quaint and charming town centre of 
the harbour capital, St Peter Port where 
you can indulge in festive shopping. 

With stunning décor, splendidly 
luxurious facilities and exemplary 
personal service the Duke of Richmond is 
a real gem and every member of the team 
takes the principle that “No request is too 
large, no detail too small” truly to heart.

THE DUKE OF RICHMOND HOTEL

STAYCATION PACKAGE 
from £90 per person per night

• Complimentary cup of hot chocolate 
with marshmallows on arrival

• 1 nights luxury accommodation in a 
beautifully appointed room or suite

• 3 course dinner from the Winter 
Warmer Menu in the Leopard Bar  
and Restaurant

• Full English breakfast in the morning
• Complimentary late check-out at 4pm

Valid from 1st January 2015 – 5th of April 2015. This 
package is available from £90.00 per person, based 
on two people sharing a Classic Double Room up to a 
maximum of two nights. Subject to availability. Terms 
and conditions. Black-out dates apply

TENNERFEST PACKAGE 
from £90 per person per night

• 1 night in a beautifully appointed 
bedroom or suite

• A welcome glass of bubbly on arrival
• A 3 course Tennerfest meal in The 

Leopard Bar and Restaurant
• Complimentary upgrade subject to 

availability

Packages can be booked on 01481 726221
reservations@dukeofrichmond.com

Valid from 1st October – 11th November 2014. This 
package is available from £90.00 per person, 
based on two people sharing a Classic Double 
Room and is subject to availability

STAYCATION PACKAGES

www.dukeofrichmond.com

Why not have a staycation that’s a million miles away but can be reached in 15 minutes? A short hop across 
the water and you can experience luxury and island life but in a completely new context on our sister island!

The inviting rooms at the Duke of Richmond in Guernsey
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STAYCATION PACKAGE 
from £105 per person per night

• 1 nights luxury accommodation in a 
beautifully appointed bedroom or suite

• Full English breakfast in the morning
• A 3 course Lunch for two in The 

Brasserie Restaurant or Champagne 
Afternoon Tea for two

• Enjoy a late check out at 4:30pm
• Unlimited hot chocolate during your stay
• 10% discount on all beauty treatments 

in the Hotel’s own Spa
• Complimentary use of the Health 

facilities, including the gym, spa pool, 
sauna & steam room

• Friday and Saturday nights only - 1 
night stay

TENNERFEST PACKAGE  
from £99 per person per night

• Tennerfest at the Old Government House 
Hotel & Spa

• 1 night in a beautifully appointed 
bedroom or suite

• A welcome glass of bubbly on arrival
• A 3 course Tennerfest meal in The 

Brasserie at the OGH
• 10% discount on all beauty treatments in 

the Hotel’s own Spa
• Complimentary upgrade (subject to 

availability)
• Complimentary use of the Health 

facilities, including the gym, spa pool, 
sauna & steam room

THE OLD GOVERNMENT HOUSE HOTEL & SPA

STAYCATION PACKAGESWith the ever increasing stresses 
of everyday life, why not treat 
yourself and be truly cosy at The 
Old Government House Hotel & 
Spa this time of year. Sumptuous 
surroundings await you at this 
award winning 5* hotel. 

Located at the heart of St Peter Port, the 
hotel is just up the hill from the main 
shopping street and barely five minutes’ 
walk from the picturesque quayside.

Despite the central location the situation 
is extremely peaceful and tranquil. Once 
inside, you realise that the property is 
arranged around a gorgeous private 
garden, with terraces and a heated 
swimming pool. Facing to the South East 
it has stunning panoramic views over the 
harbour, castle and sea, and the islands of 
Herm and Sark too. Do as much or as little 
as you like, it’s your break and you deserve 
to enjoy it.

Packages can be booked on 01481 724921
reservations@theoghhotel.com

Valid from 1 October 2014 – 11 November 2014. This 
package is available from £99.00 per person based 
on two people sharing a Classic Double Room.

Valid from 1st November 2014 until 31st March 2015. This 
package is available from £ 105.00 per person per night, 
based on two people sharing a Classic Double Room. 
Friday & Saturday nights only. Subject to availability and 
Terms and Conditions. Black-out dates apply.

www.theoghhotel.com

tennerfest menus through October and into 
November. Or if you’re up for a bit of an 
adventure then hire some bikes and head 
along the coast road, see if you can find 
the Millennium Stone and get to know the 
island from the sea with a kayaking trip!

Visit Guernsey’s ‘Tasty Walks’ are also very 
tempting; a series of 15 self-guided walks 
that make the most of the very best the 

island has to o"er - its stunning scenery 
and fabulous food. Whether it’s the rugged 
south coast cli" paths, the long sweeping 
bays of the west or uncovering the historic 
past of the island’s capital, the island has 
much to o"er in just 25 square miles. 

Or maybe you’ve got Christmas shopping 
on your mind? With plenty of boutiques 
it’s the ideal place to get your family 

and friends unique presents; we love the 
beautiful interiors shop Table General 
Store in the Commercial Arcade or 
try Gwyneth & Grey at 51 Le Pollet for 
beautiful clothing and jewellery. 

Whatever you’re looking for you’re 
guaranteed a lovely break in Guernsey. 
Check out Blue Islands, Aurigny or Condor 
for easy travel options by sea and air. 

The view from the Old Government House Gardens
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STAG DO CHECKLIST:
DESTINATION 
Obviously the priority for most stags will 
be leaving the island, the age old mantra 
of ‘what goes on tour, stays on tour’ loses 
its edge a little if you’re popping across to 
Gorey for a nice lunch and a few beers at the 
Dolphin, although this option does provide 
the perfect second stag, for the b-list mates 
that didn’t make the o" island cut.

Therefore we’d recommend you consider 
first whether or not your going big and 
opting for a transatlantic flight, or playing 
it slightly safer and taking advantage of the 
islands ever improving transport links in 
to the UK and Europe. Which ever option 
you choose, don’t forget your passport, if 
nothing else it’ll provide solid proof of your 
identification, just in case...

WHO DO YOU INVITE
This is another tricky one. The rules on 
stags are slightly di"erent to hen parties, 
mainly because most men will jump at the 
chance of a weekend away getting ‘on it’ with 
their friends, and not be worried they’ve not 
actually been invited to the wedding.

It’s simple, just stick to this one golden 
rule: If they will make the stag do better, 
or if them not being there will make the 
stag feel bad, they’re in. Otherwise, send 
‘em a postcard.

FANCY DRESS OR NO 
FANCY DRESS?
Fancy dress might sound expensive, 
ridiculous and slightly humiliating, but 
that’s the whole beauty of it, surely? It’s an 
essential part of making sure your night 
is memorable, since garish costumes will 
stick in your memory even when you’ve 
had 16 drinks and tearfully chucked up 
in the corner of a club somewhere, they’ll 
also make it easier to identify your lesser 
spotted fellow stags. If not everyone wants 
to get involved then be sure to find the 
stag a suitable outfit and dress him up, 
something that’s going to both humiliate 
him and make him look as repulsive to the 
opposite sex as possible, is usually a good 
place to start.

CONTINUED
OVERLEAF

The stag do: done right it is the mother and father of all knees-up, but unfortunately you only get one chance 
to get it right. We know that organising the celebration to mark the end of your friends bachelorhood can be a 
stressful time, so we’ve put together this guide to help you negotiate the possible pitfalls. After all no one wants 
to be responsible for letting down the groom on his last weekend of freedom.

LOOKING FOR INSPIRATION? 

HERE (AND OVER THE 

PAGE) ARE JUST A FEW 

SUGGESTIONS WE’VE FOUND 

THAT BREAK FROM THE NORM:

Zorb Football 

As crazy as its name suggests, this is as unique as it is hilarious.  
Five a side, cup games, league games, indoor, park, beach and 
street, the beautiful game like never before.  
 
Strap yourselves into your own one man body zorb and split o" 
into teams. Rather than tackle, use the more e"ective barge to win 
the ball o" your opponents, sending them flying end over end in 
the process. When in control of the ball, if you can stop yourself 
howling with laughter for long enough, dribble it forward before 
smashing it home past the goalie, but beware, a barge could come 
from any direction! 
 
Pros: It’s likely to be an unforgettable 60 minutes of 
fun guaranteed to have the you belly laughing long after the 
final whistle blows.

Cons: We’re not sure there are any, even if you don’t love 
football it looks like epic fun.
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IF YOU’RE STILL DOUBTING YOUR ABILITIES TO ORGANISE 

THE STAG DO TO END ALL STAG DOS, THEN FEAR NOT 

THERE IS PLENTY OF HELP ON HAND, IN THE FORM OF 

COUNTLESS WEBSITES AND COMPANIES DEDICATED TO 

PROVIDING YOU WITH EVERYTHING YOU’LL NEED TO 

STITCH YOUR MATE UP GOOD AN PROPER.

Horror Camp LIVE! (www.horrorcamplive.co.uk) is an overnight 
immersive experience, based in the fictional Campground Mass 
Acre in Lancashire. During your 13 hour stay you’ll become part of 
an interactive living horror game, you’ll be challenged to undertake 
a series of dare games, during which you’ll be split up from the rest 
of the group. Every campers experience will be di"erent, but all will 
include content which is intended to shock, scare and entertain. 
The campsite is available exclusively to groups of 30 or more. But 
they cannot admit campers under the age of 18. 

Pros: Great if you’re looking for an alternative to traditional 
camping holidays and you’re a massive horror movie fan.

Cons: Not for the feint hearted.

Cost: £89.99 per camper

Horror Camp Live

Stuntman Training

Most Stag Dos generally involve somebody falling over, into or 
o" something, but at a stuntman training course, trained sta" 
will teach you and your mates how to do it with destructive style. 
Involving physical and mechanical activities, the British Action 
Academy www.britishactionacademy.com) teach courses with 
the best in the business at Pinewood Studios, where they shot 
the majority of the Bond movies and was most recently, Morgan 
Freeman’s testing ground for the Batmobile in The Dark Knight.

Pros: Unique and reasonably dangerous, yet in safe hands.

Cons: Certainly no pre-match drinking.

Cost: Upwards of £100 depending on the activity.
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MY NAME IS...
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THE MONTHLY 
UPLOAD

UPLOAD

WANT TO WIN £100? EMAIL YOUR PHOTOS (AROUND 4MB 
IS A GOOD SIZE) WITH THE SUBJECT ‘UPLOAD’ TO: 
UPLOAD@GALLERY.JE BEFORE THE DEADLINE OF 

15TH OCTOBER AND YOU’LL BE IN WITH A CHANCE.  

Darren Maervoet

Stephanie Pollock

Alison Lombardi

Cameron Cairney

Hannah Paton

Jason Masterman
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 Laurie Corbel

Sarah Mapplebeck

Kayla Bulstrode Kayla Bulstrode

Phil GordonNigel Grieves

NEXT MONTH’S UPLOAD THEME IS ‘ESCAPE’ SO GET THOSE CAMERAS 
READY AND GET SNAPPING FOR YOUR CHANCE TO WIN £100! THE 
DEADLINE IS OCTOBER 15TH. IF YOU’RE THIS MONTH’S WINNER JUST GIVE 
GALLERY HQ A CALL ON 811100 TO CLAIM YOUR PRIZE.
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PERFORMANCE AND CREATIVITY AT JERSEY ARTS CENTRE

DIRTY DUSTING  
Thursday 16th & Friday 17th October, 
8pm 
This is one sex chat up line that really 
cleans up! Everyone and anyone will be 
amused by this laugh out loud comedy 
about three ‘mature’ cleaning ladies who, 
on the cusp of being “put out to pasture”, 
find themselves having to ‘diversify’ 
into the phone sex business to boost 
their falling incomes.  Written by Ed 
Waugh and Trevor Wood, Dirty Dusting 
is a"ectionately referred to as ‘pure 
theatrical Viagra.’ Get ready for one hell of 
a climax! 
Tickets: £20

BARRY MANILOW’S 
COPACABANA 
Tuesday 21st – Friday 24th October, 
8pm, Thu Matinée 2:30pm 
Her name was Lola…she was a showgirl.  
Yes, you know how the Grammy award-
winning tune goes and now Barry 
Manilow’s musical by the same name is 
coming to Jersey Opera House. Starring 
Jon Lee from S Club 7 and Les Miserables 
and Richard Grieve of Priscilla Queen 
of the Desert and Emmerdale fame, 
this 20th anniversary tour promises to 
be full of dazzling costumes, fabulous 
choreography and all those sensational 
songs by Manilow, the master himself. 
Packed with glamour, drama, and 
musicality, this is one show that will have 
you doing the samba in your seat. Early 
booking highly recommended.     
Tickets: £17.50-£22.50

RAY QUINN AND 
THE JERSEY BOUNCE 
Join X Factor finalist and Dancing on 
Ice Champion Ray Quinn and members of 
his band who are regulars at Ronnie Scott’s 
Jazz Club, plus support from local band 
The Jersey Bounce for one night only!

Ray has just returned from New York after 
recording his forthcoming album and, as 
he was this year’s Mr Battle of Flowers and 
his manager is from Jersey, he decided to 
extend his UK tour to our local shores.

For fans of live music this night promises 
to be a must, plus a donation from the 
concert will be given to the Jersey charity 
for Parkinson’s.

October is yet another busy month at 
Jersey Arts Centre with a myriad of 
performances and courses which promise 
to delight.

The Budapest Cafe Orchestra is a 
music-driven phenomenon, a specialist 
performance-entertainment outfit, certain 
to enthral audiences everywhere…and 
appearing at Jersey Arts Centre on Tuesday 
14 October at 8pm. Their infectious energy 
will sweep you o" your feet and stay in your 
heart forever, taking you on a journey from 
one emotional pole to another.

Inspired by the iconic David Lynch film and 
following a critically acclaimed launch at 

the Edinburgh Festival Fringe, the tale of the 
Elephant Man returns in a stunning new stage 
adaptation from Fourth Monkey Ensemble. 
A “profoundly unforgettable”, “uplifting” and 
“beautiful” production that takes to the stage 
on Tuesday 28 October at 8pm.

Enjoy an evening of creativity and 
design where you can learn how to make 
a bespoke piece of jewellery for that 
special outfit or great ideas for a gift, on 
Wednesday 15 October from 6.30pm - 
8.30pm.

For more information on other events, 
be sure to pick up one of their autumn 
brochures or visit: www.artscentre.je
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A NOVEMBER DAY 
Saturday 11th October, 6pm & 8pm 
Evocative puppet characters, live music and an ever-changing set tell the story 
of a First Word War veteran’s unexpected encounter with a stray dog who 
knows no boundaries. In the centenary year of WW1, Thingumajig Theatre 
presents this “poetic & masterful” show for one night only in the Jersey Opera 
House Studio. 
Tickets: £11 

CALL FOR CREATIVE ARTISTS 
The Bedell Creative Arts Programme is a year-long initiative that supports 
local creative artists in the development of their own craft and encourages 
people to collaborate with artists of different genres to produce exciting 
new work.
 
They are currently appealing for a new intake of artists to benefit from the 
programme. This opportunity is open to artists of all genres (composers, song-
writers, filmmakers, multi-media artists, dancers, choreographers, performance 
artists, writers, designers, directors, visual artists) who, once selected, will form 
a company that will together go through a unique process of development and 
learn about the art of collaboration.
 
The process will be split between two stages: ‘development’ and ‘production’ 
where the artists will work with professional mentors on both their own craft 
and then collectively to create exciting new work, which will be showcased at 
the ‘Original Works Concert’ on 30th August, 2015 at the Jersey Opera House.
 
It is open to anyone over the age of 16 and will consider people at all levels 
of experience (from self-taught to fully trained; from emerging to fully 
professional).
 
To apply, simply fill out an application form (which can be collected from the 
JAT o!ce or downloaded from their website) and submit it along with up to 
three examples of your work (this can be a recording, script, images, notes, 
website links – anything that gives them a flavour of what you do).
 
The deadline for all submissions is: Monday 24th November 2014
For further information regarding the submission process or to be sent an 
application form, contact Alice Bravery: alice@arts.je
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EXHIBITIONS

Fox Open Art Exhibition 
Berni Gallery,  Jersey Arts Centre
The Fox Open Art Competition was 
originally conceived in 1983 by the then 
managing director of JJ Fox International 
Limited, the late Jock Russell, as a 
competition to raise the profile of the 
newly constructed Jersey Arts Centre. 
It quickly caught the imagination of 
the island’s community and when in 
1990 St James’ in Guernsey also agreed 
to take part it mushroomed into a full 
Channel Island event. Now 30 years on 
it has produced winners from Jersey and 
Guernsey as well as runners up and highly 
commended work from Alderney and Sark. 
Household names like Jason Butler, Rob 
Sweeney, Ian Rolls, Larry Ham and Molly 
Harris are all past winners of “the Fox”.
Every year the competition attracts over 
200 entries with an age range between 12 
and 80 years.

An exhibition of the work by Channel 
Island artists, entered in to the Fox Open 
Art competition, as selected by this year’s 
Fox judge Liam Spencer can be seen at 
the Jersey Art Centre’s Berni Gallery until 
18th October.

The exhibition will also be shown at
St. James Concert Hall in Guernsey 
from Tuesday 11 November – Saturday 
29 November.
 

Lenticulars: A Unique Art Form
 
‘One always thinks of the future as being out there, with little men in 
silver suites and holograms, when in fact it’s already here.’ Sir Peter Blake.
 
Artists have been exploring how to represent depth and 3-dimensionality for centuries. 
Lenticular printing is a technology in which lenses are used to produce images with an 
illusion of depth. This type of printing has a fascinating history, from seventeenth century 
Royal portraits, to early corporate advertising, and kitsch memorabilia. The way lenticular 
works is to mimic movement so our eye mistakes a flat, stationary image for a moving one.

Leading the way in lenticular printing is Martin Richardson, often regarded as an ‘imaging 
pioneer’. He has made holograms of many famous people, including film directors Martin 
Scorsese and Alan Parker as well as the fine artist Sir Peter Blake and writer Will Self to 
name but a few.
 
Richardson’s lenticulars are made using proprietary print software and a special lens 
material, otherwise known as a micro-lens. This combined with other optical components 
create a 3-D moving image called a lenticular. In the 1850’s a marked step in solving 
the complicated problem of detailed representation of our three-dimensional world was 
made by photography, today in 2014 lenticular technology is advancing that science. 
Lenticular technology o"ers artists the opportunity to construct mini three-dimensional 
representations of the physical world, albeit an illusion.
 
Richardson’s work with rock star David Bowie, for a project using 3-D promotional 
material for the album ‘hours’ is well known, all of which has been documented in his first 
published book ‘Spacebomb: Holograms and Lenticular 1984 – 2004’. His most recent 
book, ‘2D3D4D’ is currently available from CCA Galleries International.

Gallery opening times: 10am to 5pm (Monday – Friday), 10am to 2pm (Saturday)
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RADICAL REJUVENATION
SDS Rejuvenate Jersey is a new Aesthetic 
Medicine Clinic run by two experienced 
doctors, who o"er professional, a"ordable and 
e"ective cosmetic rejuvenation treatment, skin 
care treatment and body contouring. At your 
initial consultation proposed treatments are 
fully discussed including all known risks, side 
e"ects and expected outcomes. All injectable 
treatments are performed by one of the 
doctors and all clients are o"ered a follow up 
consultation to assess results and satisfaction.

theirCore business includes injections of Botulinum Toxin A (Botox) and Hyaluronic acid 
Dermal Fillers for cosmetic purposes. They also use Botox for medical indications such 
as treatment of migraine and scar reduction following facial trauma. They provide advice 
regarding all aspects of skin care including acne and rosacea and provide a range of 
chemical skin peels.

They o"er body-contouring treatment using the latest 3D Lipo Med technology which 
performs ultrasound Cavitation and Cryolipolysis both of which permanently reduce fat 
cells, and radio frequency skin tightening and vacuum rolling for the treatment of cellulite. 
This is a non invasive equivalent to liposuction, which used in conjunction with lifestyle 
and dietary advice helps combat the ever increasing problem of obesity.

For a confidential consultation with Dr Sally-Ann Dolan or Dr Ian Jones call 630208

Tackling Anxiety: 
Why do we fear the unknown? 

WORDS Christopher Journeaux

It’s a normal human emotion which we’ve 
all experienced at some point or other and 
come out the other side but sometimes 
anxiety morphs into something much more 
overwhelming.  How do we recognise when 
it’s time to seek help and take on this ‘burden’ 
which might be controlling us? Anxiety 
disorders vary in their nature and severity.  
You might be familiar with anxiety-related 
conditions such as generalised anxiety, 
panic attacks, social anxiety, phobias, health 
anxiety and obsessive compulsive disorders.  
These all di"er in many ways from each other 
but the one thing they all have in common 
is FEAR. Anxiety is about fearing the future 
– the future can be one second from now or 
50 years from now but either way there is a 
fear of the unknown, of what could happen 
between now and then.  

The future is, by its very nature, unknown 
(unless you believe in psychic powers) 
and therefore we cannot control it.  We can 
plan for it and prepare the best we can, but 
we cannot predetermine it. When we feel 
anxious, our senses are heightened, as we 
revert to a very primal state, where we have 
the options of ‘fight or flight’.Anxiety helps 
to keep us safe by making us more alert to 
danger, making us perform better at certain 
tasks and it can prompt us to move from a 
state of inaction to taking positive action.  

Think about times when anxiety might 
have been useful to you – maybe you were 
nervous about an exam or a job interview, so 
you prepared yourself so as to minimise the 
chance of failure.  In contrast, anxiety becomes 
unhelpful when we are reacting where there 
is no danger or threat. For example, we might 
think that a harmless house spider is going 
to jump out of the bath and land on us, when 
actually spiders don’t do this.  Anxiety can also 
be unhelpful when it is disproportionate to the 
level of threat. In such cases, anxiety does not 
serve to protect – it becomes an imprisonment 
and stops us from living.   When something 
happens to challenge this belief, the ability 
to keep things in perspective is how we push 
through and carry on living.

Dealing with anxiety: It is very important to 
understand that you don’t choose to have anxiety 
in your life.  It is there for a reason, whether it 
is beneficial or not.  Try to accept this and stop 
blaming yourself for feeling the way you do as 
it’s counter productive to think otherwise.   If you 
can stop this blame game, you are likely to feel 
better about yourself and therefore more likely 
to feel able to face your fears.  Talk to others who 
won’t judge you.  It really can help.

Therapy Jersey is a partnership between psychology 
graduates Cliodhna Smith and Christopher Journeaux. Both 
have been in private psychotherapy practice for three years, 
supporting clients in dealing with a wide range of issues.  
Building an alliance and a trusting relationship with clients is 
at the centre of their psychotherapeutic work.

First of all Aveda’s new Smooth Infusion 
Naturally Straight £20.31 is brilliant and it 
is flying out of the shop. Clients have been 
having such great results. It progressively 
straightens curls with every use, with its 
plant-derived fibers helping hold hair 
straight and building up strength with use. 
This new product is a real big hitter, and 
causing quite a stir in the hair world. 

Then the new ‘it’ beauty product Buriti Oil, 
which is an ingredient in the Dry Remedy 
Oil £19.37, moisturises, strengthens, and 
smooths the hair without the drying e"ect 
of the alcohol that has traditionally been 

used in other brand’s styling products. It 
is also fab in the fight against frizz! Hair at 
this time of year is often very dried out from 
the summer sun and in need of a bit of TLC.  
This is one to try if you haven’t already. 
Finally I have to include the Be Curly Curl 
Controller £17.95, I have so many clients 
with curly hair who use this to keep their 
locks tamed and frizz free. Curly hair can 
be a real hassle, but it doesn’t have to be, it 
really is about getting the right products. 
Take charge and handle your hair with 
this clever product that will leave hair soft, 
supple and manageable.

We met up with Stuart 
Farmer, Creative Director at 

Feelunique St Brelade, to 
find out his current top three 

recommended products 

ASK THE EXPERT

All products are by Aveda and available from the Feelunique Salon is St Brelade. 
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MEN’S SPECIAL

Guys, you’ve got to stop 
‘borrowing’ our products 
and take the manly plunge 
into the ever growing 
world of men’s cosmetics. 
Men’s skin is very di!erent 
from womens and 
therefore requires a whole 
di!erent set of tools. Here 
is our round up of the 
latest and greatest. 

Clarisonic Deep Pore Cleansing Brush 
£99-£155

Boys and their toys…what can we say? This 
brush is the sure fire way to say goodbye to 
dirt and hello to clean skin! If you’re a guy 
who loves his gadgets, this is the accessory 

for you!

Guerlain Paris L’Homme Ideal 
eau de toilette 

£43.20
‘Smart, handsome, strong’, with woody 

undertones and citrus notes, this fragrance 
is simply ‘ideal’.

Dermalogica Invigorating Shave Gel 
£15.95

If you’re after a barber-close, pain-free shave, 
this cooling, lightweight gel is for you. Made 
without artificial colours or fragrances, your 
skin will thank you for this soothing product 

that is guaranteed to improve your skin’s 
natural protective barrier.

Clinique Anti-Age Eye Cream £26.00 
This product not only corrects fine lines 

around the eyes, but also diminishes dark 
circles and pu!ness – the one stop wonder 

to turning back the clock!

The Refinery Face Wash £18.00
With an invigorating formula bursting 

with citrus and spearmint, this face wash 
is sure to freshen and stimulate your skin. 
Impurities are washed away, leaving your 

skin revitalised and renewed.

Bobbi Brown Hydrating Face Tonic 
£21.00

Cucumber and chamomile infused, this 
product is applied immediately after 

cleansing, leaving your skin smooth, soft 
and soothed.

Dermalogica Close Shave Oil £21.90
For the ultimate close shave, this oil will 
create an instant cushion between your 

skin and razor, providing a smooth glide 
and sharp finish to your look. 

Kiehl’s 24-Hour Anti-Shine 
Moisturizer for Men £21.50

To develop this Kiehl’s use Aerolite 
Technology which is traditionally used 

in space exploration.  It is able to absorb 
4 times its own weight in oil, providing 
e!cient sebum absorption capabilities 

and it will also disperse and vaporize sweat 
away from the skin because it’s super 

hydrophobic. This is essential for any man 
who does sport and still wants great skin. 
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Of course, a bigger and better vision requires 
an equally improved location, and Castle 
Quay is just that to owner’s Adrian and 
Andrea Luckhurst.

‘We knew straight away that this was the 
right space for us. A space that would allow 
us to both grow and evolve, whilst supporting 
others in healing themselves.’

The Wellness Centre has been designed 
to be a state-of-the-art facility, wrapped in 
a sumptuous, contemporary and relaxing 
environment. It’s now the very modern home 
to several specialists in integrated healthcare, 
who together o"er one of the widest varieties 
of natural care in the Channel Islands. 

On speaking to Adrian and Andrea, I soon 
discover their ethos to be more than that of 
healing alone.

“We’re about community, healthy lifestyle, 
finding balance and creating a unique 
experience for our clients and patients.”

The centre’s main goal is to provide a service 
that epitomises a unique experience, leaving 
individuals’ better connected with their 
physical bodies and cognitive minds. So what 
does wellness actually mean? E"ectively, it 
means di"erent things to di"erent people. 
Some see it as health and freedom from 
disease, whilst others define it as healthy 
balance of the mind, body and spirit. 
Regardless of the definition, it’s an infallible 
way to maintain a sense of balance. 

After several months of planning, designing 
and developing, The Wellness Centre is 
now ready to open its doors. Conceived with 
both nature and science in mind, the entire 
building, which takes pride of place in the 
now thriving Castle Quay, boasts a natural 
yet industrial form. The six treatment rooms 
have been designed specifically with each 

therapy in mind. The venue also hosts a state 
of the art Hydrotherapy suite, a Wellness/
Rehabilitation Studio and additional space, 
which could easily pose as scope for a 
likeminded professional. The studio, which 
is fitted with floor to ceiling mirrors, holds 
a number of beneficial services ranging 
from sports therapy/rehabilitation, yoga 
therapy, pilates, mindfulness tuition and 
guest lecturing. Whilst the reception area is 
a designer’s industrial blend of glass, steel, 
natural hardwoods and a soothing water 
feature in the shape of a copper willow tree.

Services o"ered include chiropractic 
treatments (mainstream, mctimoney 
and animal care), hydrotherapy, 
massage (aromatherapy, hot stone, indian 
head, pregnancy, remedial and sports 
massage)  and much more. Treatments such 
as individually prescribed Dermalogica 
skin care and Face Mapping will help 
to pinpoint areas of stress, sun damage 
and fatigue on the skin’s surface, whilst 
acupuncture, craniosacral therapy and 
reflexology will help to rebalance the 
body from within, encouraging a sense of 
equilibrium. The Wellness Centre will also be 
o"ering nutritional guidance by one of most 
qualified nutritional therapists on the island.

Other notable features include the Float SPA 
Hydrotherapy Pod (pictured) – the first of 
its kind in the Channel Islands and indeed, 
the UK – a scientifically proven, time-e!cient 
method of unwinding and regenerating from 
the daily grind, which invites clients to float 
e"ortlessly on the surface of warm water 
supersaturated with Epsom salts that are 
high in magnesium. It is a means of intense 
relaxation, for both body and mind, which 
derives from the perfect state experienced 
in our foetal existence. The advantageous 
e"ects of a floatation pod mimic those 
found in nature. This natural healing 
phenomenon has been combined with the 

latest technology to create the ultimate 
environment for relaxation.

Those looking to achieve a more balanced, 
younger, stronger, faster, more flexible, 
relaxed and less tired mind and body have 
certainly come to the right place, as it’s here 
you’ll find not just one treatment, but many. 
From physical, mindful to spiritual…

Applying a comprehensive model of 
integrated healthcare, and enabling all to take 
advantage of the centres vast experience will 
guarantee to bring balance to your life.
 
www.the-wellness-centre.com 
Book an appointment today by 
phone on 633060 or by email 
the-wellness-centre@hotmail.com
 
 

From small beginnings in the early 90’s the Jersey Chiropractic 
Centre has grown significantly and evolved in recent years into 
a much larger Wellness/Health Centre that o!ers a wide variety 
of integrated healthcare services. 

THE ART & SCIENCE OF 
BRINGING BALANCE TO YOUR LIFE…
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BRAND 
NEWS

BRAND NEWS

Such a fitty
We’ve just seen the latest o"ering from Roxy’s fitness range, 
which focuses on running, surfing, swimming and yoga, and we’re 
excited! It’ s a great collection that allows you to be outside in all 
elements, running free, breathing in fresh air and enjoying your 
surroundings. Plus it’s pretty gorgeous, with some great simple 
staples as well as fun brights.

Star light, star bright
The highly anticipated Stardust bracelet 
has landed at Swarovski Jersey making 
its debut in a variety of colours from 
vibrant fuchsia to the elegant rose 
gold. Whatever the season, whatever 
your style, Stardust can be adapted 
to virtually any look and be worn in 
a multitude of ways. Fun, feminine 
and vibrant, this must have design 
can be worn as a double wrap bracelet 
or choker. It features a nylon fishnet 
tube filled with tiny coloured crystals, 
creating a 3D silhouette. These bracelets 
can be stacked in a variety of colours for 
an on-trend look.  
Single Stardust Bracelets £42.95. 
Double Stardust Bracelets £59.95. 
Available from Swarovski Jersey.

We’re all-over oversized!
There are some exceptional new 
winterwear pieces in at Renaissance 
at the moment. We’ve fallen head over 
high heels for the latest Fabiana Filippi 
collection which is full of the softest, 
most beautiful over-sized coats and 
jumpers. So e"ortless to wear; the pieces 
will take you from a winter walk to a 
lunch date at Bohemia no problem. 
We’re in awe of this designer. Go marvel 
at it for yourself upstairs in Renaissance. 

Success for 
The Log Kabin Quilters
Jersey’s Fiona Ducker has just come first 
in her category at a major competition in 
America for her quilted piece (pictured) 
‘The Ony Ony Bird of Aphrodite 3”.

Fiona is a qualified teacher and practices 
from her base, The Log Kabin in St 
Lawrence, where she also retails the fabrics 
and haberdashery necessary for quilting. So 
if you’re interested in learning a new skill 
this Autumn give her a call on 732214.

Make your Marc
There’s been one overwhelming winner for fashion trend of the season in celebrity’s 
wardrobes - monochrome. Worn on and o" the red carpet by everyone from Kate 
Beckinsale to Fearne Cotton, each star has their own take on the trend, but one thing is 
clear; matching monocrome looks chic. We’ve been marvelling at the Marc Cain winter 
collection which, as always, has hit the nail on the head, with bold geometric black and 
white patterns and sweet rock-chick leathers (in their wonderfully flattering cuts!). This 
latest line really is the greatest! Pop in to see them on Hilgrove Street to see the new range. 

Eclectic prides itself on o"ering something 
for everyone and this season is no 
exception with some ace new and exciting 
brands on board; the lovely Irish brand 
Avoca o"er dresses in feminine prints 
and fabrics. Brakeburn embraces the 
outdoor lifestyle with a touch of English 
seaside heritage. Unreal Fur promises to 
envelop you in the softest gilets, coats 
and accessories in ice-cream colours 
whereas Religion (dress pictured) o"ers 
something a little rock and roll. Pop instore 
to see beautiful jackets, cocoon coats, 
delicious knits, prints and pastels as well as 
luxurious accessories which all promise to 
take you from the ordinary to the extra-
ordinary this season. 





TREND NEWS

Clockwise from top left: Tudor Fastrider Black Shield with leather strap, £2,950 | Tudor 
Heritage Ranger on a leather strap, £1,700 | Tudor Pelagos £2,485 | Tudor Heritage 
Advisor with leather strap, £3,520 | Tudor Heritage Black Bay with steel bracelet, £2,040 

LIFE HACKS
Get your autumn/winter wardrobe sorted in one fell swoop with the 
epic new collection from Hackett. Their impeccable tailoring, great 
range of sizes and bang-on-trend designs for their latest collection 
have got the fashion world all worked up! Looking good has never 
been so easy.
Hackett is available from Ashworth & Bird menswear in 
deGruchy

FIX UP, LOOK SHARP
Having launched as a shirt specialist 
of some repute in Glasgow Ted Baker 
quickly became the place to buy some 
of the very best contemporary men’s 
shirting around. From the beginning 
Ted has had a very clear, unswerving, 
focus on quality, attention to detail and 
a quirky sense of humour, so much 
so in fact that the first stores used to 
provide a laundry service for every shirt 
purchased – something that gained the 
quickly growing brand the title of ‘No 
Ordinary Designer Label’. Everything 
produced under the Ted Baker name has 
his personality woven into its very heart 
and their latest menswear collection 
is no exception with its slim fit and 
sophisticated colour palette. Pop instore 
at deGruchy to view the new range. 
Ted Baker is available from 
Ashworth & Bird menswear in 
deGruchy

KEEP IT PERSONAL
Aurum Jewellers have some brilliant accessory ranges with a fun 
‘nod’ to locals. Their silver ‘Jersey Bean’ Key ring is great for the 
man who has everything, and their cool crapaud cu$inks would 
make a fantastic present for a groom, best man or the patriotic 
Jerseyman in your life! 
Pictured sterling silver Aurum Crapaud cu#inks £465 
and sterling silver Aurum Bean keyring £135

WRIST ACTION 
Watches are so much more than just a means to tell the time. We’ve got phones for that. 
There’s something about investing in a real watch that sets the men apart from the boys, 
and from leather-strapped chronos to sleek bezels, cutting-edge tech or a statement sports 
watch, here’s our edit of the new watches to buy now and keep forever. Covetable, wearable 
and infinitely show-o"able, these watches from Tudor suit any occasion when you might 
need a new watch. Which is most of the time…
Tudor watches from a selection at Hettich Jewellers, 1 King Street, St 
Helier. www.hettich.co.uk
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TREND NEWS: MEN’S STYLE SPECIAL





PHOTOGRAPHY  
DANNY EVANS

MODELS 
ADAM & EMILY

CLOTHING 
ASHWORTH & BIRD WOMENSWEAR FIRST FLOOR VOISINS 

AND ASHWORTH & BIRD MENSWEAR AT DEGRUCHY



EMILY TOP BY WHISTLES £112, SKIRT BY WHISTLES £148, SHOES BY WHISTLES

ADAM PEACOAT BY TOMMY HILFIGER £243, SCARF BY TOMMY HILFIGER £54, 
JEANS BY HUGO BOSS ORANGE £99, BOOTS BY HUGO BOSS £161



ADAM JACKET BY MATCHLESS £387, 
HAT BY TOMMY HILFIGER £40.50, 

JEANS BY HUGO BOSS ORANGE £99



EMILY JACKET BY FRENCH CONNECTION 
£80, SKIRT BY TED BAKER £116, BOOTS BY 

MICHAEL KORS £84

ADAM JACKET BY BELSTAFF £1,237, SCARF BY 
ETON £85, JEANS BY HUGO BOSS ORANGE 

£99, BOOTS BY HUGO BOSS £161



EMILY GREEN DRESS BY FRENCH CONNECTION £85, BAG BY WHISTLES £238

ADAM SPORTS JACKET BY HACKETT £405, POLO SHIRT BY HACKETT £67, TIE BY HACKETT £67, 
CHINOS BY HACKETT £90,  SHOES BY HUGO BOSS £179



EMILY JACKET BY 
MATCHLESS £715, 
SHIRT BY DIESEL £90, 
JEANS BY DIESEL £99





EMILY BLUE BY DRESS BY TED BAKER £25, BOOTS BY WHISTLES £139, BAG BY TED BAKER £206



This season trends are all about 
beating the cold, wet weather in the 
most chic way imaginable. 

Introducing our new season fashion 
report at de Gruchy, we have a host of 
new inspiring ideas that will transform 
your wardrobe for the months ahead.

From chunky knits, lush leathers and 
decorative detail we will have you 
looking fabulous this season. 

Grey Jumper, Filippa K £121.50
Blue Shirt, Filippa K £85.49

Jeans, Filippa K £112.50
Gold & Jewelled Necklace, Coast £33

Leopard Heels, £65.55
Clutch Bag, Skagan, £215.10
Red Umbrella, Hunter, £26



Red Dress, Bitte Kai Rand £206.10
Leather Jacket, B Young £71.99
Gold Chain Necklace, Coast £19

Backpack, Abro £306
Ankle Boots £235

Umbrella, Totes £16.20

White Shirt, MIH Jeans £171
Denim Skirt with Side Zip, MIH Jeans £157.50

Gold Belt, Dune £23.75
Silk Scarf, Bella Belou £62.10

Watch, David Wellington £161.10
Sunglasses, Ray Ban £129
Black Heels, Dune £75.05
Umbrella, Totes £14.40



Cream Turtle Neck, Gant £85.50
Grey Scarf, Gant £58.50

Tartan Trousers, Gant £112.50
Gold and Clear Floral Necklace Coast, £33

Red Heels, LK Bennett £170
Umbrella, Lexon £26.10

Bracelet, Coast £17

Silk Patterned Top, Great Plains £45
Leather Skirt, Great Plains £58.50

Pink Coat, Great Plains £117
Lace Up Boots, Roberto Vianni £46.55
Gold and Jewelled Necklace, Coast £33

Umbrella, Display Prop



Purple Jumper, Second Female £70.20
Silk Patterned Dress, Second Female £99.99

Coat, Second Female £124.20
Black Boots, LK Bennett £260
Jewelled Necklace, Coast £33

Umbrella, Radley £30.62
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StyleStalker We sent our Style Stalker out onto the streets of St Helier, 
camera in hand, to find some fashionable folk who are 

ahead of the trends and working their own style.
WORDS NAOMI GRACE BRIGGS

Steve Dowd 
65, Works at a Charity

“Co!ee while waiting for a friend” 

Hats in all forms are quickly becoming popular in 
menswear! Whether it be a Bowler, Panama, Trilby 
or Fedora, hats are a great addition to any warm-

weather outfit and combined with tailoring bring a 
touch of gentlemanly charm to traditional formal 

attire. The ultimate smart-casual SS ‘14 look!  
Bang on trend, Steve!

Adam Je!ries
41, CIO

“Nice and formal for work”

While fashion trends come and go, there are 
very few items that have stood the test of time, 

one of them being: the suit. Timeless, extremely 
versatile and ever adaptable, the navy suit 

has long been seen by many as an essential 
component of any gentleman’s wardrobe.  

Adam is looking e!ortlessly dapper!  

Paul Le Boustouler
24, Salesman 

“Lunch break! ”

One of the biggest surprises this season was seeing 
a variety of designers famed for their love of all 

things colourful move to the opposite end of the 
spectrum. Black! 

An all black ensemble oozes sophistication and 
class and teamed with a chocolate brown belt and 

silver watch to give his outfit some extra personality, 
Paul is looking ultra stylish! 

No colour will ever be “the new black”!

Jason
30, Finance

“Running errands while the sun is still shining!” 

Jason has anchored bold block-coloured 
garments and muted pieces by teaming yellow 

shorts with a navy top! By keeping the rest of his 
outfit restrained, it allows the statement piece to 

take centre stage! 
A perfect summer look Jason!   

Popa Cosmin
Bar Sta! at Mimosa 

“Drinks with a friend on a nice sunny day”

From bold block colour seperates to pieces with 
multi coloured detailing, segmented colour is a 
fantastic way to incorporate some excitement 
into any outfit so Popa’s look of a mint blazer, 

teamed with yellow chinos, orange socks and a 
sky blue shirt is a perfect example of this! 

A definite fashion win Popa!!

Jake Michel
21, Trust Administrator

“A quick lunch before heading back to work”

Jake proves that navy and grey can be worn 
together to excellent e!ect and the main reason 
for this is due to its versatility! It can transcend 

from the o"ce to a night out seamlessly! Also, the 
muted tones of grey and navy always look classic 

and chic!! 
E!ortlessly cool!! 

STYLE STALKER
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Pan fried, braised, 
chargrilled, flamed 
or baked – they 
say the best way 
to a man’s heart is 
through his stomach. 
As this month’s 
Gallery is the XY 
issue, we thought 
we’d kick it o" by 
featuring a few of 
the top places for 
guys to grab a steak 
on the island!

Candlelight Restaurant 
dinner and a show

A locally renowned restaurant that o"ers 
an abundance of excellent traditional and 
modern French cuisine in the shape of 
speciality flamed steaks, chateaubriand and 
fresh lobster from the vivier.

Exposed oak beams and original Jersey 
granite fireplaces take pride of place in 
what was once a 17th century coach house, 
whereby a certain richness and indulgence 
go hand in hand.

Priced at just £23.50, a definite must for 
meat lovers on the island is the famous 
‘Drunken Bullock’ - a slab of the finest 
prime rib eye steak, impaled on a saber and 
spectacularly flambéed in brandy at your 
table. Smothered in a taste-tantalising red 
wine, onion, bacon & mushroom sauce - this 
epic feast is not for the faint hearted!

Candlelight Restaurant
reservations@revere.co.uk
01534 611111
www.revere.co.uk 
Kensington Place, St Helier

Pedros
a good cut

If you’re in search of the perfect steak, 
look no further than Pedros - a small, 
relaxed restaurant in the heart of St Aubin’s 
brandishing two very talented French 
chefs. They buy none other than the finest 
quality meats – all cuts come complete 
with a side of vegetables and a handful of 
Pedros very own hand cut chunky chips 
and are chargrilled to perfection. Aside 
from the friendly service, the prices are 
equally enticing with sirloin priced at 
£16.95, the Prime Fillet at £22.95 and the 
Chateaubriand (for two) at just £44.95.

Pedros
www.pedrosjersey.com
01534 745567 
Mont Les Vaux, St Aubin
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The Grill 
a long-standing Jersey favourite

From steaks to surf and turf, The Grill 
boasts an abundance of perfectly cooked 
dishes, all of which are prepared and cooked 
in front guests on the grill. There’s no need 
to book, simply turn up and make yourself 
at home in the restaurant’s cosy and 
relaxing surroundings. 

Both the accompaniments and versatile 
wine list have been designed with the 
dishes in mind, with something to cater 
to everyone’s tastes (and pocket). Prices 
start from £16.50 for a 12oz rump - which 
comes complete with grilled vine ripened 
tomatoes, mushrooms, baked onions and 
chips - to the succulent and very popular 
chateaubriand, priced at £45.00 (based on 
two sharing). 

The Grill, The Royal Yacht
www.theroyalyacht.com
01534 720511
The Weighbridge, St Helier

Max grill 
a Portuguese twist 

Late servings and generous portions make 
Max Grill (a small, yet atmospheric eatery 
with friendly sta") a popular hangout for 
meat enthusiasts alike – especially those 
searching for a steak with a Portuguese 
twist. From the specialty beef skewer, 
packed with tender, juicy fillet, to the rib 
eye with gambas and the authentic classic 
‘picadinho’ (beef stew) served with chips 
and milho; there are a number of hearty 
options to choose from. They also o"er 
a special set menu for two, priced at just        
£28.95, which includes two courses and a 
bottle of house wine.

Max Grill
01534 724421
46 Bath Street, St Helier

Rio 
a meat eater’s paradise!

Rio’s unique Brazilian theme encompasses a 
mishmash of bright, vivid colours, exciting 
artwork and a friendly atmosphere. 

At just £22.50 per head (and that’s for ‘all you 
can eat’) or £17.95 before 7pm, Rio is proud to 
bring authentic Brazilian ‘Rodizio’ cuisine to 
the island. Once seated, you’ll be presented 
with innovative tra!c light serving cards 
(which entitle you to a breather every once 
in a while) and a number of moreish dishes 
comprising entire joints of meat carved at 
your table. Gaucho servers are on hand to 
cater to your every need and included in the 
set price is an extensive bu"et brimming 
with cold and hot sides.

All in all, you’ll be treated to a total of 15 
di"erent meats, prepared to perfection and 
marinated in age old recipes for at least 24 
hours, before being cooked over the open 
flames of Rio’s unique Rodizio grill.

From Sirloin to Rump to Beef Ribs, there’s 
plenty to choose from. They even serve 
Brazil’s most popular beer ‘Brama’ on 
draught.

Rio Bar and Rodizio Restaurant
01534 630303 
bookings@riojersey.com
12 Sand Street, St Helier
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Candy Kittens! 
If you’re a fan of *MIC you’ll know all 
about cheeky chappy Jamie Laing’s cool 
confectionery brand Candy Kittens. 
Well, the great news is that they’re now 
stocked on the shelves of Waitrose so 
you can easily get your fashionable 
sugar fix. We love the Sour Watermelon 
sweets, but the Apple and Elderflower 
are next on our list to try. 

*Made In Chelsea - where have you been? 

Tennerfest - Make a meal of it! 
Oct 1st - Nov 11th 2014 
Tennerfest guarantees you a slap up meal for a bargain price along 
with some fantastic, innovative menus drawing on the wealth of 
good food available in the island.

Tennerfest was originally exactly what it said: a festival of menus 
for just £10 but now in its 14th year in Jersey inflation has eaten 
into the £10 and the tenner of years ago has an actual value in 
the islands now in excess of £15. Which is why the event has 
menus starting at £10 but, with the addition of menus priced in 
£12.50, £15 £17.50 and £20 categories. All menus represent fantastic 
value for money and new this year is a Gourmet category which 
has no price restriction.

This year sees a brand new website and look for the event and the 
launch of their very own locally brewed, limited edition bottled 
“Tennerfest Craft Beer” which has been specifically created 
by Liberation Brewery to complement all types of food.

Ged Kelly, Director at Hamilton Brooke, the ad agency that 
created the promotion said: “We are looking forward to 
another great Tennerfest this year, we love our new branding 
and enhanced website and are particularly excited about 
launching our own limited edition bottled Tennerfest Craft Beer. 
Each year as the event continues to grow, it’s hard to believe that 
from a modest start of just 34 restaurants in Guernsey and 28 
in Jersey 17 years ago that the event has become such a major 
highlight in the calendar for both visitors and locals in the 
Channel Islands and once again this year will see almost 190 
fantastic menus to tuck into!”

We popped into the wonderful Hotel Chocolat in Liberty Wharf 
to check out their latest delicious o"erings. If you’re throwing a 
Halloween party then you can trick or treat in style this year with 
their Halloween collection. A devilishly delicious selection of 
chocolates ranging from their hair-raising Halloween Bites and 
Boo Boxes, to their cool twist on the classic pumpkin. The Boo 
Box is packed full of individually wrapped milk chocolate spooky 
shapes, including bats, skulls and witch’s fingers. Perfect for 
Halloween party nibbling.

If you’re looking for a gift for the foodie in your life then 
their cocoa cuisine collection could be perfect. With both sweet 
and savoury dishes – including dips, sauces, cookies, gin, cocoa 
pasta and more. We think it would make a great thoughtful gift 

(plus they might make you dinner!).  Or a personalised hamper 
packed with life’s essential luxuries, could make whole families 
say ‘oooh’. They’re also ideal for pampering friends or for 
colleagues and o!ces to share. 

And finally, have you seen their beauty range? For girls who 
love chocolate they can now slather themselves in the Hotel 
Chocolat Cocoa Juvenate beauty products, rich in antioxidants, 
vitamins, minerals and feel-good happiness, cocoa is a natural 
wonder. These treatments help protect, renew, enliven and uplift, 
all with an invigorating scent. Whoever invented this range needs 
an award quickly! All hail Hotel Chocolat!

Visit Hotel Chocolat in Liberty Wharf

Calling all Chocoholics
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lovewine.je
Beers available online or in store at Longueville Road

Curious?

You should be!
Now available on draft at The Boat House 
and by bottle at Ti"n, Suma’s, Tiki Hut & 

Ormer…. fill ya boots!
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Featured Real Ale

Tenby Trawler (4.2% ABV)
 
The Tenby Trawler is a bespoke ale 
brewed especially for The Tenby Pub by 
the Skinner’s Brewery in Truro.  Described 
as a golden session ale infused with 
100% Cornish pale malted barley and a 
total of three varieties of whole flower 
hops, comprising  Northdown (UK, Spicy, 
Cedar, Pine), Celeia ( Slovenia, Lemon, 
Lime, Floral) and Target (UK, Pine, Cedar, 
Liquorice ), the Pineapple, Citrus & floral 
aromas lead to a refreshingly zesty, hoppy & 
bittersweet taste. 

The recently refurbished Tenby sits in an 
enviable position, overlooking St Aubin’s 
picturesque harbour. It’s here you’ll find a 
mixture of eclectic and traditional styles, 
as well as an alfresco garden terrace and 
decking area..

Featured Real Ale

Late Red (4.5% ABV)

Brewed by Shepherd Neame, Late Red 
Autumn Splendour Ale has been triple-
hopped to create a full-flavoured treat for 
budding beer lovers.

Expert brewers have hand-crafted this 
complex and richly flavoured premium ale 
from the finest Kentish hops, barley and 
mineral water - forming the perfect balance 
between well-heeled, dark malt flavours and 
a strong, full-bodied hoppiness.

Plum, prunes, raisins, a touch of to"ee and 
tropical fruit are just a few of the flavours 
flourishing beneath the crimson-copper 
coloured cloak of this eminently easy-
drinking ale, which is the perfect pairing to 
a roast.

Late Red can be found at The Lamplighter, 
which is not only an extremely popular town 
pub with a welcoming ambience; it’s also 
home to the largest selection of real ales on 
the island.

WHETHER YOU’RE AN ALE CONNOISSEUR OR 

A BUDDING BEER DRINKER, JERSEY IS HOME 

TO A NUMBER OF TOP TAPS, WHICH MEANS 

YOU’RE GUARANTEED TO FIND THE PERFECT 

TIPPLE TO WHET YOUR WHISTLE! LISTED 

BELOW ARE A FEW OF OUR FAVOURITES!

The Tenby
The Bullwarks, St Aubin
01534 741 224 
www.randalls-jersey.co.uk/pub-guide/
rest-of-island/the-tenby/

The Lamplighter  
Mulcaster Street, St Helier 
01534 723 119 
www.randalls-jersey.co.uk/pub-guide/st-
helier/lamplighter/
 



Featured Beer 

Smuggler’s Delight (4.2% ABV)

Smuggler’s Delight is a pale ale born 
through the venue’s customer penchants. 
It comprises plenty of hops and bags of 
flavour with a balanced and delicate finish. 
Brewed by Liberation Ale specifically 
for the establishment; you won’t find 
Smuggler’s Delight served anywhere else 
on the island! It’s a firm favourite with both 
the locals and tourists and costs just £3.20 
a pint. In order to get the flavours just 
right, there was several tasting sessions 
involved. 

The Old Smuggler’s Inn itself originated 
from two fisherman’s cottages and has 
been part of the landscape since the 17th 
century. No matter what time of year you 
choose to acquaint it, it o"ers a warm and 
welcoming vibe. Recent refurbishments 
including the new stone work, beams and 
decor - all incorporate the old character 
and charm of the original property, 
ensuring The Old Smugglers Inn is in 
keeping with its historical authenticity.

Featured Beer 

Mary Ann Best (3.6% ABV)

Even though the Liberation Brewery has 
become renowned for its cask ales, Head 
Brewer Paul Hurley is particularly proud 
of the quality and consistency of its Mary 
Ann. ‘Although I inherited the beer from my 
predecessors, as it’s been brewed for over 
a 100 years, we have continually strived to 
make this craft beer a stand out product on 
its own. It has an amazing complexity for a 
sessionable beer with rich dark chocolate 
and co"ee notes, which are further 
complimented by a superb blend of English 
and continental hops. The overall beer is 
smooth and as well balanced as any we have 
ever produced, and is one myself and my 
team, are justifiably proud of. It is a beer I 
would recommend to fellow brewers, my 
peers and customers alike – paradoxically 
it doesn’t look like it tastes but the flavours 
are unrivalled for a beer of this strength.’

Can be found at The Post Horn, a great 
‘locals’ pub with a large alfresco area, 
located bang in the centre of St Helier!

Featured Ale 

Liberation Ale (4% ABV) 

Since its inception in 2009 Liberation Ale 
has gone from strength to strength and is 
now firmly established as a Genuine Jersey 
product sought by locals and visitors alike.  
This cask ale has become synonymous 
with quality in the Channel Islands and is 
a regular export to pub estates in the UK. It 
has won a host of major plaudits, primarily 
the Gold Medal at The Brewing Industry 
International Awards (held biannually and 
recognized as the Brewing Oscars) in both 
2011 and 2013 – an extraordinary feat. 

Paul Hurley, Head Brewer at the Liberation 
Brewery is very proud of this product too 
‘As a team we had a concept of an easy 
drinking, balanced beer and set about 
brewing Liberation Ale. Using only the 
finest Maris Otter malts and a unique 
blend of English and Continental hops we 
achieved a product that actually exceeded 
our expectations. That it has become so 
popular with its light, subtle hop, with 
hints of citrus and  a superb maltiness, is 
a testament to the vision and attention to 
detail of our  small team who take such a 
pride in this, and all our beers.’

Post Horn 
Hue Street, St Helier 
01534 872 853 
www.liberationgroup.com/pubs/post-
horn

Five Oaks 
La Rue a la Dame, St Saviour 
01534 726 278 
www.liberationgroup.com/pubs/five-oaks

Old Smugglers Inn 
La Mont Du Quaisne, St Brelades 
01534 741 510 
www.oldsmugglersinn.com
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Maison Bonvin, a specialist wine shop, is set to o"cially open its doors on Saturday 
18th October. No grand opening however would be complete without a launch event – 
and this one intends to run for the entire week – canapés and all!
 
On meeting business partners and co-
owners’ Edyta and Aurelien Buard – a 
French and Polish duo – I’m instantly 
intrigued by their roles. Aurelien, who holds 
a WSET degree in alcohols and over 15 
years’ of experience in the industry, looks 
after the product development side of the 
company, whilst Edyta, an MBA graduate 
specialising in business development, 
focuses on the brand’s online and o$ine 
marketing. Just like the products they 
stock, Edyta and Aurelien perfectly 
complement one and other.
 
So why did they decide to open 
Maison Bonvin?
Last year, we re-opened Trinity village store 
under the name of Le Shop – its success is 
one of the reasons we decided to open a 
more specialised outlet. We also launched 
the French wine website bonvin.co.uk two 
years ago. Maison Bonvin felt like a natural 
road to take.
 
You’ve chosen to open the new premises 
in Liberty Wharf Shopping Centre, what 
makes it such a great location?
Liberty Wharf is such an iconic Jersey 
landmark – we couldn’t wish for a better 
place. We were lucky enough to find the 
right sized shop with the right ‘micro 
climate’ for the wine, and also, a space that 
is easily accessible.’
 
The shop itself will promote an in depth 
French culture – a life style that is greatly 
enjoyed by the Islanders. ‘All products come 

from France and French territories and are 
produced, matured and bottled in France. 
Our winemakers are very often featured 
in the French Wine Guide ‘Hachette’, a 
publication that sets the standards in 
French wine making.
 
Maison Bonvin works with various 
vineyards and winemakers, many of which 
are lesser known to the British public, which 
is mainly down to the limited number of 
bottles they produce. In order to foster 
such products, Edyta and Aurelian have 
a number of promotions in the pipeline, 
including those from a growing group of 
French women-winemakers.
 
When I ask Edyta and Aurelian whether 
they themselves have any favourite 
products, they reply with a simple 
yes. Some of the latest products to hit 
the shelves include German Breton 
champagne, Sibell crisps and Savoie wine. 
Another favourite of ours is Alsatian wine – 
unfortunately it’s hard to get a hold of!
 
All wine o"ers di"erent sensory 
characteristics, and in order to create the 
desirable e"ect; they should be matched to 
individual preferences, the occasion and the 
food. French wine accompanies everything 
from chocolate, to Asian food and even 
bangers and mash, which is when knowing 
a little about the product certainly comes 
in handy. Thankfully, at Maison Bonvin, 
recommendations on both the wine and 
flow freely.

What makes Maison Bonvin di"erent?
We’re a French wine house. Unlike our 
other outlet, food will play a less important 
role here; the main focus will fall on the 
wine. Our aim is to educate others on the 
exoticness of many of the French wine 
available. We will also deliver goods on 
request when customers’ spend over £40 
and organize wine tastings as a part of the 
shopping experience. Customers will even 
be able to book private tastings for the 
likes of corporate events. All information 
will be published on our website and 
Facebook page.
 
As for the style and feel of the shop, 
Maison Bonvin will be divided into three 
areas: the first will boast a more urban 
style, comprising products such as beers 
and French liquors, as well as a number 
current promotions. The second will 
resemble a local French winery with price 
tags ranging from £4.99 to £200 per bottle 
and the third will showcase wine tastings, 
as well as some of the more expensive 
vintages and champagnes.
 
From extremely a"ordable table wine 
to high end and special occasions’ gifts, 
Maison Bonvin has something to suit all 
and the best bit, it’s located bang in the 
centre of town!
 
 

MAISON BONVIN, LIBERTY WHARF
WWW.BONVIN.CO.UK

MAISON BONVIN
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JERSEY’S TASTIEST EATING GUIDE

OUT NOW!

HUNGRY FOR SOMETHING?
LET US HELP YOU CHOOSE.. .
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Richard Howell 
Pain de Famille Locally baked sourdough bread

In the summer of 2010 I had the pleasure 
of hanging out with some amazing folks in 
Wales at the Do Lectures (www.thedolectures.
com) where they advocate a simple principle 
- do one thing well. Here amongst other 
things I met Tom Herbert, a fifth generation 
baker, and baked bread on a camp fire. This 
really caught my imagination and I went 
on a further workshop at his bakery in the 
Cotswolds. Since then I’ve baked sourdough 
bread every day.

My bread making day starts at 530am when I 
bake loaves made the previous evening. I then 
feed my sourdough starter flour and water - 
this is the yeasty engine of my bread baking. 
This is left for 11-12 hours to ferment whilst I 
go to my day job as a graphic designer. On 
my return home at 6pm I start the process of 
making the loaves - this involves mixing the 
sourdough starter with water, flour and salt - 
the ingredients may be minimal but are the 
best I can find; stoneground organic flour and 
the finest organic sea salt.

I don’t knead the dough in a frenzy of activity 
but use an old world technique which involves 
folding the dough over a number of hours to 
help it develop in to a dough that’s ready to 
use. This is then weighed out into loaf size 
pieces, shaped and left to proof overnight in 
a fridge until they’re ready to bake. To make 
great bread you need time but most bread 
is fast, made in just a couple of hours, the 
day long process of making mine helps it to 
develop it’s distinctive flavour and texture.

I love that bread is simple - just flour, water, 
yeast and salt - but that it’s also complicated, 
no two loaves are ever the same. My favourite 
loaf of sourdough is always the next one due 
out of the oven as there’s always something to 
improve on.

My pain au levain loaf is available in limited 
quantities on Thursday to Saturday at 
The Fresh Fish Company, La Collette and 
Saturdays at La Belle Gourmand, St Aubin. 
Pain de Famille bread is also used daily on the 
menu at Dandy co"ee shop on Conway Street.

To find out more about my bread drop me 
a line at hello@paindefamille.com or visit 
www.paindefamille.com

Sam Lempriere & Matt Ryan 
La Manche Smokehouse Smoked fish & meat

We’ve always enjoyed making and eating 
good food and smoked salmon has been a 
long-time favourite. After experimenting for 
a while, we felt we had a product that tasted 
much better than anything we could buy in the 
shops. We undertook some research (and a lot 
of planning!) and came out the other end as La 
Manche Smokehouse. 
 
We really enjoy the flexibility of working for 
ourselves. We have the freedom to choose 
how we develop the business while keeping 
a tight control on our product quality. That 
means a lot of tasting which is fine by us! 
 
The best part about our job is getting 
to produce the food we love to eat. Our 
passion is employing traditional artisan 
methods (and sometimes modern science) 
to transform high quality ingredients into a 
finished product that is second to none. The 
satisfaction of delighting our customers with 
a fantastic end product is hard to beat. 
 
Outside of our own, we recently visited 
Arbroath on the east coast of Scotland and 
sampled the wonderful “smokies” they 
produce around the harbour-side from 
locally caught haddock. Well worth a stop if 
you’re ever passing by! 
 
The American BBQ scene has influenced 
our thinking recently and when time allows 
we have produced some fantastic slow 
cooked ribs and pulled pork on the BBQ – 
truly amazing! As our business develops we 
hope to bring this experience to the Jersey 
people in some way.

La Manche Smokehouse can be contacted at:
www.lmsmokehouse.co.uk or contact@
lamanchesmokehouse.co.uk
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MYDISH

MY DISH

WORDS PATRICE BOUFFAUT
SUMAS RESTAURANT 

HAND DIVED LOCAL SCALLOPS, BROAD BEAN, 
TOMATO, SAGE BEURRE BLANC, PANCETTA CRISPS

INGREDIENTS (SERVES 8)
14 Scallops

100g large leaf spinach
50g broad beans

1 large tomato from Three Oaks 
Vineries

2 tbsp chopped sage
50ml white wine

50ml white wine vinegar
75ml Classic Herd cream

½ a lemon juiced
2 tbsp olive oil

150g butter
5 slices Pancetta

METHOD Pre heat oven to 200C. Slice 
pancetta in half and place on a baking tray. 
Place in the oven for 12-15 minutes.

On a medium heat in a pan reduce by half 
the vinegar and white wine. Add the cream 
and reduce by 1/3. Take o" from the heat 
and whisk in little by little 100g of cold 
butter until the liquid is of double cream 
consistency. Season with salt and pepper 
to taste and leave o" the heat. This is your 
beurre blanc.

Boil Water in a pan and put the tomato in 
for 20 seconds. Take out and place straight 
into iced water. Peel, Quarter and de seed the 
tomato and then dice.

Place your broad beans into the boiling 
water and cook for 4 minutes.

Add your diced tomato, broad beans and 
sage to the beurre blanc, and mix together.

Wilt the spinach with a little butter and 
salt & pepper. Drain o" excess liquid as 
necessary. Keep warm to the side.

Place your scallops in olive oil and some 
seasoning. Sear in a hot pan for 1 minute 
either side or until golden colour. Add a little 
soft butter, cook for a further 30 seconds and 
then finish with lemon juice.

PLATING Dress a little spinach to go 
under each scallop. Put your scallops on top, 
and then drizzle your beurre blanc around 
the plate. Finish with the pancetta crisps.

Serve with a side of Jersey Royals and enjoy!



THE BEST PLACE TO FIND A NEW PLACE IN JERSEY

Jersey’s only specialist property magazine & portal  |  #111  |  October 1st 2014

View properties from all 
quality agents 24/7 at

www.places.je

Jersey’s most comprehansive property platform for home buyers and sellers. Use one of these brands and get your property advertised in the right Places, in print and online

ARCHITECTURALLY AWARE
...And environmentally aware to boot, we 

take a look around The Palms, a breathtaking 
property with views across St Ouen’s bay





Born in Bermuda and raised in Jersey, 
Anna Powell – the brainchild of Vesta 
Architecture, a boutique practice that o"ers 
an incredibly personal service to its clients’ – 
is a designer intent on giving each and every 
project she works on a sustainable twist. One 
of her more recent ‘eco’ endeavors being 
‘The Palms’ a property boasting breathtaking 
views across the entirety of St Ouen’s Bay. 

Having dedicated over eight years of study to 
Environmental Architecture, self-sustainability is high on 
Anna’s agenda. ‘Ever since my Trident work placement, 
I’ve always wanted to be an architect.’ Anna is certainly 
passionate about construction, regardless of whether 
it’s her own work or creations from admired designers 
such as Alvar Aalto and Thomas Heatherwick. This is 
an architect who focuses on o"ering a complete service 
from start too finish, transforming existing properties 
into more e!cient, completely self-sustainable visions of 
their former selves.

‘I don’t want people to become intimidated by 
‘environmental’ terminology. My aim is to take the 
mystery out of this, showing clients how to create 
homes and projects that cost less to run and essentially, 
homes that are more ‘green’.’

Anna’s impressive CV includes working for 
architectural practice in Melbourne. ‘It was an 
incredible experience and one that has given me a 
broad vision in modern build and heritage renovation. 
Australian architects are very forward minded, they’re 
already pursuing a great deal of environmental 
construction – even normal projects boast an eco twist!’ 
Anna’s worldly experiences have taught her to never 
shy away from a challenge, in fact, she welcomes both 
complex and technically detailed projects – possibly 
one of the reason’s she’s been appointed a member 
of the AJA Council, an organiser of the bi-annual 
Architecture Week and a visiting lecturer in BSc 
Architectural Technology at Highlands College.

So what’s her favourite part of the job? Asides from 
building budding relationships with clients and 
delivering the final project, Anna enjoys nothing 

more than being on site. ‘I’m like a kid at Christmas, a 
computer visual is never as good as the real thing!’

THE PALMS 
When Anna was asked to design a green roofed, two-
story extension – aptly named The Palms – she took on 
this challenge with a vengeance. The entire building 
(both the interior and the exterior) incorporates a 
natural, yet contemporary feel, with panoramic views 
spanning from Corbiere lighthouse to L’Etacq, this 
project was all about the vista! From the floor to ceiling 
windows, to the composite timber cladding, every inch of 
The Palms has been planned with sustainability in mind. 
The Gullwing roof has even been dressed in the same 
zinc used to create the impressive entrance extension.

Despite The Palms brandishing an aesthetically pleasing, 
user-friendly space, Anna tells me it wasn’t all plain 
sailing. The original lawn was a sea of protected orchids, 
a plant species only found in two parts of the world, 
which for Anna, meant enforcing ‘a never tried before’ 
experimental procedure. Designed by the Landscape 
Architect Bruce Labey with guidance from the Eric 
Young Orchid association and Kew Gardens, the turf and 
orchids were removed in thick sods and maintained by 
Bruce and his team. They were then carefully re-planted 
into the new green roofs. Damaging any one of the 
orchids could have resulted in an exceptionally high fine. 
Safely embedded in their new home, they now lower the 
biodiversity impact of the building. 

“The original lawn was a sea of protected orchids, 
a plant species only found in two parts of the 
world, which for Anna, meant enforcing ‘a never 
tried before’ experimental procedure. Designed 
by the Landscape Architect Bruce Labey with 
guidance from the Eric Young Orchid association 
and Kew Gardens, the turf and orchids were 
removed in thick sods and maintained by Bruce 
and his team. They were then carefully re-planted 
into the new green roofs” 



THE ENVIRONMENTAL ASPECTS 
From rainwater recycling fixtures to cladding 
made from recycled plastic and wood, Anna’s 
design is one of minimal maintenance. Other 
notable environmental aspects include 
future-proof glazed windows (sourced from 
German-based company WERU), reused 
stone excavated on site and the permeable 
paving in the driveway.

What started life as a double garage 
(then converted into a small two-bedroom 
property) now stands as an eco masterpiece, 
complete with ample living space, a 
Master suite, a study, a games room and an 
equally sizable garage. The entrance to the 
property has been transformed to reveal a 

grand entranceway and a fourth bedroom, 
whist the interior boasts a curved feature 
staircase, designed to appear like a sinuous 
ribbon – a perfect contrast to The Palm’s 
angular build. 

The property’s interior appears drenched 
in natural sunlight. ‘Walk on roof lights 
were included in the new terrace to ensure 
that even the underground rooms are 
flooded with light, whilst a lantern above 
the stairwell illuminates the underground 
hallway.’ Asides from encouraging masses 
of picture-perfect light, the cowl on the 
lantern opens to allow for a stack e"ect – 
drawing the hot air up through the house 
creating a thermal flow.

The original living room has been 
renovated to reveal a contemporary kitchen 
come dining area, with the focal point being 
a double-sided wood-burning stove.

A feeling of synergy runs throughout, 
whereby the pool terrace has been 
revamped to create a modern seating 
area, complete with outdoor fireplace and 
poolside shower – an ideal spot in which to 
enjoy a little al fresco entertainment.
 
All in all, The Palms poses as an 
exceptional, eco friendly property; a 
beautiful home that is inventively low 
impact on the environment.

www.vestaarchitecture.co.uk  |  07797 764569  |  anna@vestaarchitecture.co.uk
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FEATURED SELECTION 

Superior second floor apartment
Large south facing balcony overlooking woodland
in good condition throughout
Ideal investment opportunity, rarely available
Allocated parking for 1 car

St Brelade £285,000

1 1

01534 710710

Delightful town cottage
Just completely refurbished
Brand new fully fitted kitchen
Patio area and 3 block built storage sheds
Fully double glazed and new carpets

St Helier £289,000

2 1

01534 710710

Rural Setting
Detached Property
Garage Plus Ample Parking
Attractive Patio Garden
Spacious Reception Space

St Martin

2 3

£695,000

A-K

01534 71071001534 766689

Large Garden
Perfect Downsize
Extremely Spacious
Walk to work/Town
Restrictions on children and pets

St Helier

2 2

£420,000

A-K

01534 71071001534 766689

 

St Brelade

4 2

£825,000

01534 877977

Detached family home
Sunny position in heart of St Aubin
Large open plan kitchen/living room
Beautifully presented
Good parking, sun terrace & garden

 

St Helier

6 5

£2,250,000

01534 877977

Georgian period property
Good condition throughout
Garage and ample parking
Landscaped grounds and swimming pool
Seperate 2 bedroom coach house
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FORTUNA EURONICS 
2014 has been a great year for Fortuna, 
who have not only celebrated their 
60th birthday, but also, the o!cial launch 
of their new website, which went live on the 
1st September!

The website has been carefully designed 
to create the feeling of an in store 
experience online, allowing customers 
to view a multitude of products from 
the comfort of their own homes. As well 
as a comprehensive webpage, Fortuna’s 
Facebook page, which went live at the same 
time, already boasts a firm following of fans 
and an impressive 1000 likes!

From in-depth information to a section 
that allows customers to book engineers 
and a live chat tool, the website is home 
to a number of beneficial features, all of 
which help consumers to choose a product 
perfectly suited to their lifestyle, persona 
and requirements. Once they’ve found the 
perfect match, they can opt for either a 
‘click and collect’ service or free delivery.
So after many years of being a solely land-
based brand, what made Fortuna finally 
take the virtual plunge?  On speaking to 
General Manager Ben Stone, he tells me ‘a 
face to face service is still very important 
but in order to stay ahead of the times, an 
online service is equally as important.’

It’s extremely easy to use – even for those 
who are less technically minded! Products 
can simply be found by typing in a number 
or name. The website even reveals which 
items are available and in stock.

Ben tells me the site boasts a large online 
database, which is constantly growing – 
featuring a number of must-see products 
– all with detailed descriptions, including 
everything from white goods to state-of-the-
art speakers – such as the recently launched 
Bose Cinemate15. Whether you choose to 
order online or in store, you’re guaranteed 
an impeccable service every time.
 
In fact, to promote this, they’re o"ering 
all Gallery readers a discount of 5% for 
the month of October. 
Just enter the code ‘Gallery’ at checkout. 
www.fortunajersey.com | 01534 732 549 

THE PERFECT PRINT
Stephanie Auckland is the founder and 
designer at The Memory Mix; a new 
company specialising in personalised 
prints. Her passion for graphic design 
started at Beaulieu when her ICT 
teacher, Rory Steel, introduced her to the 
Adobe Creative Suite which she went 
on to learn through online tutorials. 
Since getting to grips with all aspects of 
design Stephanie put her creative flare 
to use and came up with these fantastic 
unique print designs that make brilliant 
gifts for any special occasion. We love 
the sweet personalised Tape Song print 
and cool Birth Year print; there are so 
many great designs to choose from. 
The prints range from £8 to £50, 
visit www.thememorymix.com to find 
out more. 

THE GENERAL STORE REVIVAL
There is a small global movement happening and Guernsey is playing its part. In places as 
far flung as San Francisco and New Zealand, the General Store is making a come back and 
reinventing itself for the 21st century.

In St Peter Port’s Commercial Arcade, Ginny Morgan and Charlotte Barnes’ shop, Table 
General Store, combines a sense of community with a thoughtfully edited collection of 
home wares. The shop nods to a time when life was simpler, friendlier and a little slower 
but at the same time it is a fresh, contemporary space full of cool and timeless things from 
all over the world. Whether old or new, the provenance of the products is crucial to the pair 
and many of the businesses they work with are families or friends, like them, who had an 
idea and made it happen. Pop in and say hi next time you’re passing. We doubt you will 
leave empty handed! 
To find out more, visit Facebook.com/ginandjoan or www.tablegeneralstore.co.uk

PICTURED:  Artisan bag £79.99 | Jao brand Goe oil £32.00 & Jao brand Patio oil £24.50 
| Enamel tumblers £5.50 each | Fig Candles from £4.50 | Dish brush £2.50, Bottle brush 
£3.90, Mangle & Wringer natural kitchen cleaner £3.50 & Mangle & Wringer natural 
bleach £3.50 | Dusters £21.50 | Variopinte enamelware from £8.50 | 
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Newgate Ice Cream 
Advert Clock 

Romerils 
£79.99

Wine Holder 
De Gruchy 

£13.49

Plum and Ashby Candle 
Pebble 
£22.00

Slate 
Pebble 
£14.50

Copper Light 
Pebble 
£110.00

Lexon Radio 
De Gruchy 

£39.60
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ON THE AGENDA THIS EDITION: 

TECHNOLOGY
Agenda investigates gigabit schooling,  tries to explain Bitcoin 

and meets locally based people pushing technology forward 
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brought to you in Gallery every month...
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WELCOME TO AGENDA

Jason Laity is not only the managing director of KPMG Channel 
Islands, but he also has a very interesting perspective on the 
islands emerging digital and technology sector, which makes 
him the ideal person to introduce this issue of Agenda... 

Welcome

#NMŗS�O@MHBʖ̂�8NTŗUD�MNS�LHRS@JDMKX�
OHBJDC�TO�@�ƥM@MBD�L@F@YHMD���ATS�XNT�
@QD�DMSHSKDC�SN�@RJ�VGX�@M�@BBNTMS@MS�HR�
OQNUHCHMF�@M�HMSQNCTBSHNM�SN�@�CHFHS@K�@MC�
SDBGMNKNFX�SGDLDC�RTOOKDLDMŜ�6DKK��SGHR�
@BBNTMS@MS�SGHMJR�SG@S�SGDQD�HR�HRMŗS�@�LNQD�
HLONQS@MS�HMCTRSQX�RDBSNQ�MNV@C@XR�SG@M�
SGD�CHFHS@K���SDBGMNKNFX�RDBSNQ���L@XAD�
MNS�DUDM�ƥM@MBD̂�+DS�LD�DWOK@HM
^
3GD�DUHCDMBD�HR�BKD@Q�SG@S�@�SGQHUHMF�CHFHS@K�
@MC�SDBGMNKNFX�RDBSNQ�HR�BQTBH@K�SN�@MX�
DBNMNLX�SG@S�QD@KKX�V@MSR�SN�CHUDQRHEX�@MC�
FQNV���@MC�LNRS�VHKK�@FQDD�)DQRDX�MDDCR�
SN�CN�@S�KD@RS�NMD�NE�SGNRD��SN�@�FQD@SDQ�NQ�
KDRRDQ�CDFQDD̂�!TS�SG@S�CNDRMŗS�LD@M�VD�@KK�
MDDC�SN�KD@QM�GNV�SN�ATHKC�@OOR��BGHOR�NQ�
K@OSNOR̂�3GD�RDBSNQ�HMBQD@RHMFKX�TMCDQOHMR�
DUDQXSGHMF�VD�CN�Ŕ�BNLLTMHB@SHNMR��
GD@KSGB@QD��FNUDQMLDMS�@MC�XDR�DUDM�
ƥM@MBD̂� MC�SG@SŗR�NMD�NE�SGD�QD@RNMR�
VGX�(�SGHMJ�HSŗR�RN�HLONQS@MS�Ŕ�NTQ�BQHSHB@K�
ƥM@MBD�RDBSNQ�MDDCR�SN�FDS�SN�FQHOR�VHSG�
ANSG�SGD�QHRJR�@MC�NOONQSTMHSHDR�SG@S�HS�
OQNUHCDR̂� MC�XDR��ONSDMSH@KKX��SGHR�MDV�
RDBSNQ�BNTKC�HM�LX�UHDV�OQNUHCD�SGD�@KK�

HLONQS@MS�řDWONQS@AKDŚ�RDQUHBDR��SG@S�@�
RL@KK�(RK@MC�RTBG�@R�NTQR�MDDCR̂�!TS�VDŗKK�
MDDC�SN�VNQJ�UDQX�G@QC�ENQ�HS
^
(M�SGHR�RTOOKDLDMS�XNT�VHKK�QD@C�RNLD�
FQD@S�HMRHFGSR�EQNL�KNB@K�HMCTRSQX�
OQNEDRRHNM@KR�@MC�XNT�VHKK�GNODETKKX�
FDS�@�RDMRD�ENQ�SGD�VNQJ�SG@S�HR�@KQD@CX�
FNHMF�NM�KNB@KKX^�6DŗUD�FNS�@M�HMCTRSQX�
ANCX�MNV�QD@KKX�OTRGHMF�@GD@C�VHSG�
RNLD�DWBHSHMF�HMHSH@SHUDR��@MC�GNODETKKX�
@�&NUDQMLDMS�SG@S�VHKK�RTOONQS�SGDL�HM�
CNHMF�RN^�3GDQDŗR�@�VGNKD�GNRS�NE�SGHMFR�
VD�MDDC�SN�CN��L@MX�NE�VGHBG�@QD�HM�
OQNFQDRR���ADSSDQ�BNMMDBSHUHSX��HMBQD@RHMF�
KNB@K�RJHKKR��LNQD�QDKDU@MS�DCTB@SHNM�ENQ�
NTQ�BGHKCQDM��ATS�HM�VG@S��VGX�SD@BG�@�
BGHKC�GNV�SN�TRD�@M�@OOKHB@SHNM�VGHBG�
L@X�MNS�DUDM�DWHRS�VGDM�SGDX�KD@UD�
RBGNNK��@MC�VD�@ARNKTSDKX�MDDC�SN�
BNMMDBS�LNQD�VHSG�VGDQD�SGD�@BSHNM�HR��
DF�2HKHBNM�5@KKDX��3@HV@M��+NMCNM�DSB���
SGD�SN�CN�KHRS�FNDR�NM^� MC�VD�MDDC�SN�CN�
@KK�NE�SG@S�PTHBJDQ��LTBG�
LTBG�PTHBJDQ���VGHBG�LD@MR�)DQRDX�
MDDCR�SN�HMUDRS�

!TS�GDQDŗR�@�SGHMF�VD�B@M�@KK�CN�MNV��
@MC�HSŗR�EQDD^�6D�MDDC�SN�BNKK@ANQ@SD�
LNQD�Ŕ�ANSG�VHSGHM�SGD�HMCTRSQX��VHSG�
NSGDQ�HMCTRSQHDR��DF�ADSVDDM�ƥM@MBD�
@MC�SDBGMNKNFX���@MC�VHSG�NSGDQ�OK@BDR�Ŕ�
MNANCX�B@M�CN�SGHR�@KNMD^
^
$MINX�SGD�RTOOKDLDMS

Jason Laity
#HQDBSNQ��*/,&�"G@MMDK�(RK@MCR





Codex DLD (www.codexdld.com) formed from a chance meeting between Richard Rolfe, the former 
headmaster of Jordan Love on King Street. The simple idea that started in a co"ee shop has lead to 
over 100 people being trained with digital skills and confidence in just over 100 days!

1HBG@QC�RDS�GHLRDKE�@�BG@KKDMFD�K@RS�
"GQHRSL@R��Ŗ(MRSD@C�NE�V@SBGHMF�2S@Q�6@QR�
����@MC�+NQC�NE�SGD�1HMFR�SQHKNFX��(�VNTKC�
HMUDRS�SGD����GNTQR�KD@QMHMF�SN�BNCDʖ^(S�
SGDM�NBBTQQDC�SN�LD�SG@S�@S�SGD�@FD�NE�
���(�G@C�KD@QMDC�@�RJHKK�SG@S�(�BNTKC�O@RR�
NM�SN�SGNRD�VGN�G@C�LHRRDC�NTS�NM�SGD�
BNCHMF�QDUNKTSHNM

^

2N�@ESDQ�SGDHQ�HMHSH@K�BG@MBD�DMBNTMSDQ��
VGDM�)NQC@M�G@C�KDES�SGD�HRK@MC�SN�FN�
SQ@UDKKHMF�GD�FNS�@�LDRR@FD�ŖHS�V@R�
1HBG@QC�'D�OQDRDMSDC�LD�VHSG�@M�HCD@�
SG@S�HMUNKUDC�TRHMF�LX�OQDUHNTR�CHFHS@K�
DWODQHDMBD�SN�GDKO�ODNOKD�SN�KD@QM�BNCD��(�
Q@BDC�A@BJ�SN�)DQRDX��@MC�@S�SGD�@FD�NE�����
LX�"NCDW�@CUDMSTQD�G@C�ADFTMʖŗ
^

.SGDQ�OQNIDBSR�@MC�DUDMSR�G@UD�DLDQFDC�
RTBG�@R�-@SHNM@K�"NCHMF�6DDJ���@�
M@SHNMVHCD�@V@QDMDRR�DUDMS�@MC�)NQC@M�
ADBNLHMF�$4�"NCD�6DDJ� LA@RR@CNQ�
ENQ�SGD�4*�-NS�A@C�ENQ�@M�NKC�L@M�@MC�@�
XNTMF�JHC���KDS�SGD�@CUDMSTQDR�BNMSHMTDʖ
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RELATIVE VALUES

Relative Values



119THE TECHNOLOGY ISSUE

'3"�.MD

'NLD

"NCDW�1DC

,DDQJ@S�

/DSQHBGNQ���SGD�RBDMS�XNT�B@M�RLDKK�@ESDQ�
Q@HM�E@KKHMF�̂NM�CQX�FQNTMC

2HSSHMF�NM�SGD�AD@BG�VQHSHMF�NQ�FNHMF�ENQ�@�
KNMF�V@KJ�VHSG�"@SGDQHMD�LX�VHED

/@Q@KK@W�RBQNKKHMF

'@MC�CHUDC�RB@KKNOR

"GNBNK@SD

3GD�.KC�2S@SHNM�"@E¤

VVVM@SHNM@KBNCHMFVDDJBNL

1@HCDQR�NE�SGD�+NRS� QJ�(S�QDLHMCR�LD�
SG@S�KHEDŗR�@M�@CUDMSTQD

!HQCR�NE�/QDX���6HKATQ�2LHSG

-DV�8NQJ��-DV�8NQJ���%Q@MJ�2HM@SQ@

,X�VHED��NE�BNTQRDʖ

&@QLHM�%NQDQTMMDQ

,X%HSMDRR/@K

3VN�GNTQ�ROKTQFD�@S�SGD�FXL�
KHESHMF�VDHFGSR

Favourite possession

 

Favourite place in the world

 

Favourite colour

 

Favourite animal

 

Favourite smell

 

Favourite way to spend a weekend

 

Favourite technical/digital term

 

Favourite food

 

Favourite ice cream flavour

 

Favourite restaurant

 

Favourite website

 

Favourite film

 

Favourite book

 

Favourite song

 

Favourite person

 

Favourite gadget

 

Favourite app

 

Favourite things to splurge on

,@B!NNJ� HQ

2TM��FNNC�BNLO@MX�@MC�@CUDMSTQD

/TQOKD

/DMFTHM

+@UDMCDQ���QDLHMCR�LD�NE�GNLDʖ

 MXVGDQD HM�SGD�RTM��VGDQD�SGD�VDDJDMC�
JDDOR�QNKKHMF�HMSN�NMD�DUDMSETK�@CUDMSTQD

1DRONMRHUD�#DRHFM

2VDDS�ONS@SN

5@MHKK@

+HCN�HM�+@SUH@

3GDQDŗR�SNN�L@MXʖ

3NX�2SNQX�ADB@TRD�NE�SGD�MNRS@KFH@

3GD� KBGDLHRS���/@TKN�"NDKGN

 S�SGD�LNLDMS��-DUDQ�R@X�-DUDQ���
!@RDLDMS�)@WW

,X�LTL��RGDŗR�LX�HMROHQ@SHNM

,X�H/GNMD��

,X%HSMDRR/@K

%..#

Richard RolfeJordan Love
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FOCUS ON TECH

With technology being the focus of this months Agenda, 
we wanted to get the opinion of someone currently 
working within the industry about Jersey’s potential to 
join the digital revolution.

 S�VNQJ��,@SS�"G@SSDQKDX�HR�NMD�NE�SGD�
CHQDBSNQR�NE�,@SSBGDC�(3��GSSO���VVV
L@SSBGDCHSBNL���@�RNESV@QD�CDUDKNODQ�
@MC�SDBGMNKNFX�@CUNB@SD��VHSG�@�K@QFD�
BNKKDBSHNM�NE�G@SR���VGN�HR�JDDM�SN�
DMBNTQ@FD�SGD�@CNOSHNM�NE�QDKDU@MS�
SDBGMNKNFHDR�VGDQD�@OOQNOQH@SD�SN�@CC�
U@KTD�@MC�HMBQD@RD�DƧBHDMBX̂ V@X�EQNL�
SGD�JDXAN@QC��,@SS�HR�@�JDDM�QTMMDQ�@MC�
BNNJ�.QHFHM@KKX�ANQM�HM�)DQRDX��GD�KHUDC�@MC�
VNQJDC�HM�/NQSRLNTSG�ENQ�SDM�XD@QR�ADENQD�
QDSTQMHMF�SN�)DQRDX�HM������̂'DQD�@QD�GHR�
SGNTFGSR�NM�SGD�HRK@MCŗR�CHFHS@K�ETSTQD�

6GDM�(�V@R�FQNVHMF�TO�HM�)DQRDX��
SNTQHRL�V@R�RSHKK�@�AHF�O@QS�NE�SGD�
DBNMNLX�Ŕ�SGD�AD@BGDR�VDQD�ATRX�@MC�
'@QUD�CDR�/@R�V@R�ETKK�NE�GNSDKR�.E�
BNTQRD��DUDM�SGDM��SGD�%HM@MBD�HMCTRSQX�
V@R�@KQD@CX�VDKK�DRS@AKHRGDC�@MC�Q@OHCKX�
ADB@LD�SGD�L@HMRS@X�!TS�MNV��VD�@QD�
ONHRDC�SN�VHSMDRR�SGD�QHRD�NE�@MNSGDQ�
HMCTRSQX�Ŕ�"QD@SHUD���#HFHS@K� KSGNTFG�

HS�L@X�MDUDQ�QDOK@BD�%HM@MBD��HS�NƤDQR�
RHFMHƥB@MS�ONSDMSH@K

3GD�DRS@AKHRGLDMS�NE�#HFHS@K�)DQRDX�@MC�
HM@TFTQ@SHNM�NE�Ŗ3GD�'TAŗ�@S�%NQTL���NM�
&QDMUHKKD�2SQDDS�HR�ITRS�NMD�LHKDRSNMD�NM�
SGD�QN@C�SN�CHUDQRHSX��ATS�@M�HLONQS@MS�
NMD�MNMDSGDKDRR�3GDQD�@QD�L@MX�
BNLO@MHDR�HM�)DQRDX�VNQJHMF�HM�@MC�
@QNTMC�SGD�SDBGMNKNFX�RDBSNQ��GNVDUDQ�
SGD�HCD@�NE�AQHMFHMF�SGD�HMCTRSQX�SNFDSGDQ�
@R�@�VGNKD�@MC�FQNVHMF�@M�HMCTRSQX�
ENBTRRDC�NM�SGD�VNQKC�NTSRHCD�NTQ�RGNQDR�
HR�MDV

Could it be that we are on the cusp of a 
‘tech revolution’ here in Jersey, and if so, 
what challenges do we face in making it 
a reality?
(M�FDMDQ@K��LNCDQM�SDBG�RS@QS�TOR�@QD�@�
UDQX�KD@M�@Ƥ@HQ�@MC�QD@KKX�CNMŗS�G@UD�L@MX�
MDDCR�NQ�V@MSR�Ŕ�@�FQNTO�NE�BKDUDQ�@MC�
LNSHU@SDC�ODNOKD�VHSG�SGDHQ�K@OSNOR�HR�

Focus on:
The Tech Revolution
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LNQD�SG@M�DMNTFG�Ŕ�ATS�@R�SGD�ATRHMDRR�
FQNVR��RN�CN�SGD�CDL@MCR� LNMFRS�SGD�
RDQUHBDR�QDPTHQDC�@QD�DWBDKKDMS�KDF@K�
@MC�ƥM@MBH@K�@CUHBD��E@RS�@MC�@ƤNQC@AKD�
HMSDQMDS�@BBDRR��@�RTOONQSHUD��ENRSDQHMF�
ATRHMDRR�DMUHQNMLDMS�@MC�TKSHL@SDKX�
@BBDRR�SN�ETMCHMFŔ�@KK�@U@HK@AKD�HM�)DQRDX�
�DUDM�HE�VD�MDDC�SN�VNQJ�G@QCDQ�NM�RNLD�
NE�SGDLʖ�

3GDQD�HR�BKD@QKX�@�ŖRJHKKR�F@Oŗ�Ŕ�@�
RGNQS@FD�NE�RJHKKDC�SDBGMNKNFX�
OQNEDRRHNM@KR�Ŕ�RN�@�UHS@K�O@QS�NE�NTQ�
RSQ@SDFX�LTRS�ENBTR�NM�DCTB@SHNM�
@MC�@KSGNTFG�SGDQD�HR�FNNC�VNQJ�
@KQD@CX�ADHMF�CNMD�NM�SGHR�EQNMS��LNQD�
VHKK�@KV@XR�AD�MDDCDC� R�VDKK�@R�
HLOQNUHMF�SGD�RS@MC@QC�@MC�AQD@CSG�
NE�(MENQL@SHNM�3DBGMNKNFX�BTQQHBTK@�HM�
RBGNNKR�@MC�@S���
��VD�LTRS�BNMRHCDQ�
HE�VD�B@M�NƤDQ�ADSSDQ�@KSDQM@SHUDR�SN�
SGD�SQ@CHSHNM@K�ř4MHUDQRHSXŚ�O@SG�SN�
RBGNNK�KD@UDQR� KK�@S�SGD�R@LD�SHLD�@R�
NƤDQHMF�@CTKS�DCTB@SHNM�@MC�QD�SQ@HMHMF�
SN�SGNRD�VGN�@QD�RDDJHMF�@�MDV�B@QDDQ�
�DHSGDQ�EQNL�TMDLOKNXLDMS�NQ�@R�@�
BG@MFD�NE�CHQDBSHNM�

 MC�HM�SGD�RGNQS�SDQL��VD�VHKK�HMDUHS@AKX�
G@UD�SN�@BBDOS�SG@S�HLLHFQ@SHNM�HR�
DRRDMSH@K�SN�RTOONQS�SGD�CDUDKNOLDMS�NE�
@�ƦDCFKHMF�HMCTRSQX�Ŕ�VD�B@MŗS�OQNCTBD�
MDV�DWODQSR�NUDQMHFGS

3GDQD�@QD�NSGDQ�DKDLDMSR�VNQJHMF�HM�
NTQ�E@UNTQ�SNN�Ŕ�)DQRDX�NƤDQR�@�FNNC�
RS@MC@QC�NE�DCTB@SHNM��DWBDKKDMS�
GD@KSGB@QD��D@RHKX�BQHSHBHRDC�TMSHK�XNTŗUD�
KHUDC�RNLDVGDQD�VHSGNTS�HS�ENQ�@�ODQHNC�
NE�SHLD��Ŕ�@MC�SG@SŗR�VHSGNTS�LDMSHNMHMF�
SGD�GHFG�RS@MC@QC�NE�KHUHMF�VGHBG�VD�@KK�
DMINX��2TMʖ�2TQEʖ�2D@ʖ�2@MCʖ�

(SŗR�MNS�@�RHLOKD�S@RJ��NE�BNTQRD�Ŕ�@MC�SGDQD�
HR�@�LNTMS@HM�NE�VNQJ�SN�AD�CNMD��@R�@�
BNLLTMHSX��SN�CDLNMRSQ@SD�SN�SGD�VNQKC�
SG@S�)DQRDX�B@M�OTMBG�@ANUD�HSR�VDHFGS�
VGDM�HS�BNLDR�SN�3DBG�@R�VDKK�@R�ƥM@MBD

So how might our new Tech landscape look?
3GD�NAUHNTR�BNMBKTRHNM�HR�SG@S�VD�
@QD�ODQEDBSKX�OK@BDC�SN�CHUD�HMSN�SGD�
Q@OHCKX�DWO@MCHMF�VNQKC�NE�ř%HM3DBGŚ�
�%HM@MBH@K�3DBGMNKNFX�Ŕ�OQNCTBSR�@MC�
RDQUHBDR�@HLDC�@S�SGD�%HM@MBH@K�2DQUHBDR�
L@QJDS��DHSGDQ�SGQNTFG�SQ@CHSHNM@K�
@UDMTDR��HMSDQMDS�A@MJHMF��O@XLDMS�
OQNBDRRHMF�@MC�SGD�KHJD���NQ�SGD�LXQH@C�
NOONQSTMHSHDR�ONRDC�AX�DLDQFHMF�
SDBG�RTBG�@R�Ŗ!HS"NHMŗ�@MC�NSGDQ�
"QXOSN"TQQDMBHDR��KD@QM�LNQD�@S�GSSO���
AHSBNHMID�@MC�HM�1NAAHD� MCQDVRŗ�@QSHBKD�
VHSGHM� FDMC@�NM�O@FD�����

6GHKD�HSŗC�AD�ENNKHRG�SN�CHRLHRR�SGD�U@KTD�
HMGDQDMS�HM�TRHMF�NTQ�HRK@MCŗR�TMCDMH@AKD�
DWODQSHRD�HM�SGD�ƥM@MBH@K�RDQUHBDR�QD@KL��

HSŗC�AD�DPT@KKX�M@ªUD�SN�S@JD�@�AKHMJDQDC�
@OOQN@BG�SN�SDBGMNKNFX��VGHBG�HR�
TMCNTASDCKX�SGD�LNRS�ODQU@RHUD�HMCTRSQX�
NE�@KK���DUDQX�ATRHMDRR�TKSHL@SDKX�TRDR�
SDBGMNKNFX�HM�HSR�C@X�SN�C@X�NODQ@SHNMR�Ŕ�
@MC�RNLD�@QD@R�@QD�QHOD�ENQ�CHRQTOSHNM

(MCDDC��SGD�LNQD�BNMSQNUDQRH@K�E@BD�NE�
LNCDQM�SDBG�HR�ITRS�SG@S�Ŕ�CHRQTOSHUD�
HMMNU@SHNM�Ŕ�SGD�OQNBDRR�NE�TRHMF�MDV�
SDBGMNKNFX�SN�RG@JD�TO�@M�DWHRSHMF�
L@QJDSOK@BD��KHJD�Ŗ4ADQŗ�G@R�VHSG�SGD�
S@WH�L@QJDSR�HM�L@MX�OK@BDR�@QNTMC�SGD�
VNQKC�2TBG�HMMNU@SHNM�HR�MNS�@KV@XR�
ONOTK@Q�VHSG�SGNRD�HM�SGD�L@QJDSOK@BD�
VGHBG�HR�ADHMF�CHRQTOSDC��ATS�VGDM�
@OOKHDC�HM�@�RNBH@KKX�QDRONMRHAKD�V@X��
HS�B@M�AQHMF�FQD@S�ADMDƥSR�Ŕ�VD�CN�@�KNS�
NE�SGHMFR�ADB@TRD�VD�@QD�TRDC�SN�CNHMF�
SGDL�@�BDQS@HM�V@X�@MC�@KK�HS�S@JDR�HR�NMD�
FNNC�HCD@�SN�BG@MFD�SGHMFR�ENQDUDQ

6GHBG�KD@CR�SN�SGD�SGNTFGS�(�ƥMC�LNRS�
DWBHSHMF���BNTKC�)DQRDX�ADBNLD�@M�
HMBTA@SNQ�ENQ�RS@QS�TOR�@MC�NQ�ƦDCFKHMF�
SDBG�ATRHMDRRDR�KNNJHMF�SN�FQNV��6D�
G@UD�@�QHBG�@MC�UHAQ@MS�BQD@SHUD�GDQHS@FD�
@MC�BTKSTQD��NE�VGHBG�HMMNU@SHNM�HR�
QD@KKX�ITRS�@MNSGDQ�@RODBS�6HSG�SGD�QHFGS�
DCTB@SHNM�@MC�SNNKR��(�RDD�MN�QD@RNM�VGX�
VHSGHM�@�EDV�XD@QR�VD�BNTKCMŗS�G@UD�@�
G@MCETK�NE�RTBBDRRETK�RS@QS�TOR�NODQ@SHMF�
EQNL�SGD�(RK@MC

(E�XNT�SGHMJ�@ANTS�HS��@KLNRS�DUDQXSGHMF�
XNT�MDDC�HR�HM�OK@BD�@KQD@CX�Ŕ�@MC�@R�(�
R@HC�D@QKHDQ�Ŕ�@�BNTOKD�NE�DMSGTRH@RSR�VHSG�
@�K@OSNO�QD@KKX�B@M�BG@MFD�SGD�VNQKC�2N�
VG@SŗR�XNTQ�FQD@S�HCD@��@MC�VG@S�@QD�XNT�
FNHMF�SN�CN�@ANTS�HS�

^
^
^

Matt is a keen and outspoken supporter of Jersey’s digital and creative 
community and runs a community blog at  www.collaborate.je
 
Twitter: @mattchedit
^

It’s not a simple task, of course – and there is a 
mountain of work to be done (as a community) 
to demonstrate to the world that Jersey can 
punch above its weight when it comes to Tech 
as well as finance.
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CLOUD COMPUTING

With the advances in our island’s digital community it is essential that our 
educational system keeps up, in order that children are able to take best advantage 

of the opportunities that are opening up for them. Whilst things are moving 
forward one school in particular is carving a pathway to being the exception not 
the rule, they are not only streets ahead here in Jersey, but are also currently the 

fastest connected school in the UK, here Assistant Headmaster Rory Steel talks us 
through Gigabit Beaulieu.

Gigabit Beaulieu
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3GHR�CDB@CD�XNT�B@MŗS�G@UD�DRB@ODC�Ŗ3GD�"KNTCŗ��
VGDSGDQ�XNT�SQTKX�TMCDQRS@MC�HS�NQ�MNS�XNT�
G@UD�LNQD�SG@M�KHJDKX�TRDC�HS�#QNOANW��H"KNTC��
&NNFKD#QHUD��,DF@"KNTC��2JX#QHUD�@MC�"KNTC#QHUD�
@QD�ITRS�SGD�SNO�NE�@�KNMF�KHRS�NE�EQDD�RSNQ@FD��ATS�
RSNQ@FD�HR�ITRS�SGD�SHO�NE�SGD�"KNTC�ADQF��HSŗR�RN�LTBG�
LNQD�SG@M�SG@S

3GD�U@RS�L@INQHSX�NE�RBGNNKR�HM�SGD�CDUDKNODC�VNQKC��
HMBKTCHMF�NTQ�NVM��TMSHK�QDBDMSKX��@QD�RDS�TO�HM�@�
RHLHK@Q�V@X��LNCDKKDC�NM�@M�NKC�ATRHMDRR�RDBSNQ�
$WODMRHUD�HMSDQM@K�RDQUDQR�@MC�LHKDR�NE�B@AKHMF�@QD�
TRT@KKX�KHMJDC�SN�@�RTHSD�NE�ƥWDC�BNLOTSDQ�QNNLR�
@MC�CDRJSNO�L@BGHMDR�3GHR�HR�MNS�MDBDRR@QHKX�@�
A@C�SGHMF�@MC�G@R�GDKODC�LNRS�RBGNNKR�QD@BG�@�
S@QFDSDC�����L@BGHMD�SN�RSTCDMS�Q@SHN��HLOQNUHMF�
CHFHS@K�KHSDQ@BX�'NVDUDQ�SGD�LNCDK�HR�MNV�TMƥS�ENQ�
OTQONRD�HM�@�LNCDQM�SD@BGHMF�VNQKC�!DHMF�KNBJDC�
CNVM�SN�,HBQNRNES�.ƧBD��TM@AKD�SN�D@RHKX�SQ@MREDQ�
XNTQ�VNQJ�HM�@MC�NTS�NE�RBGNNK�VHSG�@QBG@HB�ƥKSDQHMF�
RXRSDLR�HR�@�SGQNVA@BJ�SN�SGD���SG�MNS�SGD���RS�
BDMSTQX�3GD�HMSDQMDS�@MC�SDBGMNKNFX�HM�FDMDQ@K�
CDUDKNOR�DWONMDMSH@KKX�HM�SGHR�ř@KV@XR�NMŚ�VNQKC�
@MC�SGD�DCTB@SHNM�RXRSDL�HR�ADHMF�KDES�ADGHMC�6HSG�
SGD�BTQQHBTKTL�@MC�ŖANQHMFŗ�KDRRNMR�ADHMF�AK@LDC

3GD�ƥW�HRMŗS�RHLOKD��SDBGMNKNFX�HR�BGD@ODQ�SG@M�HS�
G@R�DUDQ�ADDM�ATS�ATCFDSR�@QD�MNS�HMBQD@RHMF�HMKHMD�
VHSG�SGD�BNRS�NE�KHUHMF�$UDQXNMD�V@MSR�NTQ�RBGNNKR�
SN�G@UD�RTODQ�E@RS�BNMMDBSHNMR�VHSG�SGD�ADRS�
SDBGMNKNFX�SN�B@S@OTKS�SGD�4*�A@BJ�HMSN�SGD�KD@C�
NE�CHFHS@K�HMMNU@SHNM��ATS�VGNŗR�FNHMF�SN�O@X�ENQ�HS�
CTQHMF�SGD�BTSA@BJR�HM�@�FKNA@K�QDBDRRHNM�
3GD�RGNQS�@MRVDQ�HR�MN�NMD�ATS�3GD�"KNTC�BNTKC�
AD�SGD�R@KU@SHNM�!D@TKHDT�CNDRMŗS�G@UD�SGD�AHF�
ATCFDS�NE�@�MDV�4*� B@CDLX�ATS�VD�G@UD��@R�

DUDQXNMD�CNDR��@M�HMBQD@RDC�MDDC�ENQ�(3�$UDQX�
RTAIDBS�V@MSR�SGD�(3�RTHSD�ENQ�QDRD@QBG��SXOHMF�TO��
OQDRDMS@SHNMR��BNTQRD�VNQJ�NQ�U@QHNTR�SDBG�QDK@SDC�
HMMNU@SHUD�KD@QMHMF�ATS�VD�G@UD�MN�LNQD�RO@BD�@MC�
LNMDX�SN�LDDS�SGD�MDDC�6D�RODMC�@KK�NTQ�LNMDX�
NM�QDOK@BHMF�SGD�RDQUDQR��BNLOTSDQR�@MC�HMSDQM@K�
MDSVNQJHMF��@MC�SGD�SDBGMHBH@MR�SN�RTOONQS��HSŗR�MNS�
@�BGD@O�QDRNTQBD�,@JHMF�NTQ�RBGNNK�HMSN�@�ř"KNTC�
2BGNNKŚ�BNTKC�OKTF�SGD�LNMDX�OHS

 KK�XNT�MDDC�SN�RODMC�XNTQ�ATCFDS�NM�HR�@�FQD@S�
HMSDQMDS�BNMMDBSHNM��6H%H�MDSVNQJ�@MC�LNRS�

HLONQS@MSKX�"KNTC�2DQUDQR�@MC�VD�B@M�SDKK�XNT�ƥQRS�
G@MC�HSŗR�MNS�@R�DWODMRHUD�@R�XNT�SGHMJ�2N�VG@S�
CNDR�SGHR�"KNTC�2BGNNK�KNNJ�KHJD��6DKK�MNS�SG@S�
LTBG�CHƤDQDMS�SN�SGD�BTQQDMS�LNCDK�ITRS�ADSSDQ�@MC�
BGD@ODQ� KKNVHMF�RSTCDMSR�SN�RVHSBG�NM�SGDHQ�NVM�
HMSDQMDS�DM@AKDC�CDUHBDR��JMNV�@R�!8.#��AQHMF�
XNTQ�NVM�CDUHBD��EQNL�2L@QSOGNMD�SN�K@OSNO�@MC�
BNMMDBSHMF�HS�SN�XNTQ�BNMSQNKKDC�MDSVNQJ�FDSR�XNT�SN�
@�BNMRDQU@SHUD�����CDUHBD�SN�RSTCDMS�Q@SHN�VHSG�L@MX�
RBGNNKR�@BGHDUHMF�LTBG�LNQD�SG@M�SG@S�(M�!D@TKHDT�
VD�GNOD�SN�G@UD�Q@HRDC�SGHR�SN�SGD�E@AKDC�����AX�
MDWS�XD@Q�3GHR�RK@RGDR�XNTQ�BNLOTSDQ�QDOK@BDLDMS�
BNRSR�HLLDCH@SDKX�@MC�@KNMFRHCD�VHSG�LNUHMF�XNTQ�
DWODMRHUD�HMSDQM@K�RDQUDQR�SN�"KNTC�2DQUDQR�XNT�
R@UD�SGNTR@MCR�AX�O@XHMF�@�LTBG�QDCTBDC�LNMSGKX�
BNRS�SN�@�SGHQC�O@QSX�VGNRD�RNKD�INA�HR�SN�TOC@SD��
HLOQNUD��A@BJTO�@MC�L@HMS@HM�XNTQ�UHQST@K�MDSVNQJ

2N�VGX�HR�!D@TKHDT�RN�E@Q�@GD@C�NE�SGD�4*��6D�
G@C�@�TMHPTD�NOONQSTMHSX�SN�INHM�)DQRDX�3DKDBNLR�
&HF@AHS�)DQRDX�RBGDLD��VGHBG�LD@MR�VD�@QD�SGD�
E@RSDRS�BNMMDBSDC�RBGNNK�HM�SGD�4*�@MC�@R�E@Q�@R�VD�
B@M�OQNUD�$TQNOD�2SHKK��VGX�HR�SGHR�RN�HLONQS@MS��
3N�ADBNLD�@�"KNTC�2BGNNK����������RSTCDMSR�
MDDC�SN�CNVMKN@C��@MC�LNQD�HLONQS@MSKX�TOKN@C��
SGDHQ�KD@QMHMF�L@SDQH@KR�HMRS@MSKX�8NT�L@X�G@UD�
DWODQHDMBDC�SQXHMF�SN�CNVMKN@C�@�ƥKD�HE�RNLDNMD�
DKRD�HR�V@SBGHMF�@�ƥKL�NMKHMD��SGHMFR�FQHMC�SN�@�G@KS�
(L@FHMD�HE�XNT�G@C�����ODNOKD�CNHMF�SGD�R@LD��
SGDM�XNT�@QD�HL@FHMHMF�NTQ�RBGNNKR�MDDCR

The fix isn’t simple, technology is cheaper than it has 
ever been but budgets are not increasing inline with the 

cost of living. Everyone wants our schools to have super fast 
connections with the best technology to catapult the UK back 
into the lead of digital innovation, but who’s going to pay for it 
during the cutbacks in a global recession? The short 
answer is no one but The Cloud could be the salvation.



Rory Steel, Assistant Headmaster at Beaulieu

The advantages of cloud learning are staggering, 
the cost of hardware, technician time and 

network issues are significantly reduced while 
reliability, speed, and accessibility are increased
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3GD�L@SGR�O@QS�NE�LX�AQ@HM�HR�RSHKK�BNLOQDGDMCHMF�SGD�
RODDC�@S�!D@TKHDT�3GD�RS@MC@QC�GNLD�BNMMDBSHNM�
HR��,AOR�@S�ADRS��VGHKRS�NTQR�HR�����,AORʖ�3GD�
RS@FFDQHMF�����W�E@RSDQ�BNMMDBSHNM�@RSNTMCR�LD�
VGDM�RSTCDMSR�TOKN@C�L@SDQH@K�@MC�SG@SŗR�VGDQD�SGD�
AHF�CHƤDQDMBDR�BNLD� �GTFD��GQ�TOKN@C�@S�!D@TKHDT�
BNTKC�S@JD�XNT�NUDQ�@�VDDJ�@S�GNLDʖ

6D�@QD�@S�SGD�ENQDEQNMS�NE�BG@MFD�@MC�RGNTKC�
QDBDHUD�FQD@S�EDDCA@BJ�EQNL�@R�E@Q�@V@X�@R�(RQ@DK��@�
SDBG�KD@CDQ�3GD�ED@Q�VHSG�SGHR�JHMC�NE�BKNTC�KD@QMHMF�
G@R�@KV@XR�ADDM�ƥKSDQHMF�SGD�BNMSDMS�6D�G@UD�
UDQX�RNOGHRSHB@SDC�ƥKSDQHMF�RXRSDLR�SG@S�CV@QER�
@MX�JHMC�NE�GNLD�ƥKSDQHMF��HE�SGDQD�HR�@MX�@S�@KK�.TQ�
@SSHSTCD�SN�NTQ�OTOHKR�NMKHMD�DCTB@SHNM�HR�NMD�NE�
B@QD�6D�CNMŗS�SD@BG�SGD�SGDNQX�@MC�KDS�SGDL�KNNRD�

QDK@SHUDKX�TMFTHCDC�@S�GNLD��VD�LNMHSNQ�SGDHQ�
INTQMDX�VHSG�@�FTHCHMF�G@MC� R�/QNEDRRNQ�2SDOGDM�
'DOODKK�QDBDMSKX�RS@SDC�SN�SGD�DCTB@SNQR�HM�)DQRDX�
řXNT�VNTKCMŗS�S@KJ�SN�XNTQ�BGHKC�@ANTS�RVHLLHMF�
SGDM�ITRS�SGQNV�SGDL�HM�SGD�ONNK�@MC�RDD�GNV�SGDX�
FDS�NMŚ�-NS�SN�LDMSHNM�SGD�RS@SDLDMS�ř(E�XNT�AKNBJ�
8NT3TAD�XNT�AKNBJ�KD@QMHMFŚ��VGHBG�VD�CN�MNS

 F@HM�(�EDDK�NTQ�RS@MBD�NM�D2@EDSX�HR�UDQX�
OQNFQDRRHUD�@MC�VD�TRD�@M�HMSDQM@K�RNBH@K�LDCH@�
RHSD�ENQ�KD@QMHMF�6D�FTHCD�RSTCDMSR�SGQNTFG�SGD�
DSHPTDSSD�NE�RNBH@K�LDCH@�HM�@�R@ED�DMUHQNMLDMS�3GD�
OQNIDBS�G@R�DWBDDCDC�LX�DWODBS@SHNMR

3GD�HMUDRSLDMS�NE�SHLD�HMSN�RNBH@K�LDCH@�DCTB@SHNM�
G@R�DM@AKDC�TR�SN�TRD�RDQUHBDR�KHJD�8NT3TAD�HM�@�
OQNCTBSHUD�V@X�(S�B@M�AD�BNMRHCDQDC�@�V@RSD�NE�SHLD��
ATS�G@R�QDBDMSKX�ADBNLD�@�OQHL@QX�@MC�UHS@K�RNTQBD�NE�
HMENQL@SHNM�2STCDMSR�FDS�DMSGTRDC�TRHMF�SGD�SNNKR�NE�
SGDHQ�FDMDQ@SHNM�SN�GDKO�SGDL�KD@QM�6D�@QD�DCTB@SHMF�
NTQ�FHQKR�ENQ�SGD�ETSTQD�MNS�ITRS�SGD�OQDRDMS

3GD�@CU@MS@FDR�NE�BKNTC�KD@QMHMF�@QD�RS@FFDQHMF��SGD�
BNRS�NE�G@QCV@QD��SDBGMHBH@M�SHLD�@MC�MDSVNQJ�HRRTDR�
@QD�RHFMHƥB@MSKX�QDCTBDC�VGHKD�QDKH@AHKHSX��RODDC��
@MC�@BBDRRHAHKHSX�@QD�HMBQD@RDC�2S@Ƥ�MN�KNMFDQ�G@UD�
SN�ANNJ�QNNLR��RSTCDMSR�B@M�BQD@SD��@BBDRR�@MC�
RG@QD�SGDHQ�VNQJ�@MXVGDQD�HM�SGD�VNQKC�8NT�B@M�
DKHLHM@SD�SGD�MDDC�ENQ�OQHMSHMF�@MC�SGD�GTMCQDCR�
NE�SGNTR@MCR�NE�O@FDR��HMJ�@MC�OQHMSDQ�L@HMSDM@MBD�
BNRSR�@RRNBH@SDC�2STCDMSR�STQM�HMSN�,@QSHMH�KD@QMDQR�
@BBDRRHMF�L@SDQH@K�ř@MXSHLD�@MXVGDQDŚ��HMBQD@RHMF�
DMF@FDLDMS�@MC�KD@QMHMF�NOONQSTMHSHDR

2N�E@Q��HM�NTQ�D@QKX�ƦHFGS�SN�3GD�"KNTC�VD�G@UD�
RDDM�SGD�OQDUHNTRKX�HLONRRHAKD�MNV�S@JDM�ENQ�
FQ@MSDC� �RSTCDMS�SG@SŗR�HKK�NQ�@AQN@C�2JXODR�HMSN�
@�KDRRNM��HM�@M�DWSQDLD�DW@LOKD�SGD�CHRDLANCHDC�
GD@C�NE�@�BNMS@FHNTR�#Q@L@�RSTCDMS�V@R�OTRGDC�
@QNTMC�SGD�RS@FD�NM�@M�H/@C�UH@�2JXOD�SN�S@JD�O@QS�
HM�@�QDGD@QR@K�EQNL�GNLD�2S@Ƥ�RG@QHMF�HCD@R�VHSG�
BNKKD@FTDR�G@KE�@�VNQKC�@V@X��HM�QD@K�SHLD��DMUHNTR�
NE����CDFQDD� TRSQ@KH@M�GD@S�@S���OL�VGHKD�SGDX�@QD�

KNNJHMF�HMSN�SGD�LHCC@X�Q@HM�(MUHSHMF�OQNEDRRHNM@KR�
SNN�E@Q�@V@X��DWODMRHUD�NQ�ATRX�SN�BNLD�SN�XNTQ�
RBGNNK�CHQDBSKX�ATS�@MRVDQHMF�PTDRSHNMR�EQNL�
HMSDQDRSDC�RSTCDMSR�EQNL�SGDHQ�NƧBD�S@JHMF�NMKX����
LHMTSDR�NE�SGDHQ�SHLD�"K@RRDR�BQD@SHMF�@KATLR�NM�
H3TMDR�� L@YNM���2ONSHEX�BNLAHMDC�VHSG�@�8NT3TAD�
LTRHB�UHCDN�F@HMHMF�NUDQ��������GHSR�HM���LNMSGR��
QDUHDVHMF�ONRHSHUD�BNLLDMSR�EQNL�@QNTMC�SGD�
VNQKC�(M�SGHR�MDV�ř%KHOODC�"K@RRQNNLŚ�GNV�B@M�XNT�
FN�A@BJ�SN�řL@JD�@�ONRSDQŚ�KDRRNMR�MNV�

3GDQD�G@R�SN�AD�CQ@VA@BJR��8NT�@QD�SQTRSHMF�@�SGHQC�
O@QSX�VHSG�XNTQ�C@S@�ATS�SGD�EDV�AHSR�VD�CN�G@UD�
@QD�JDOS�HMSDQM@KKX�(�B@MŗS�RDD�SG@S�L@MX�G@BJDQR�
HMSDQDRSDC�HM��!ŗR�&DNFQ@OGX�!KNF�ATS�MDUDQ�SGD�
KDRR�VD�@QD�ETKKX�BNLOKH@MS�VHSG�#@S@�/QNSDBSHNM�

K@VR�@MC�SQD@S�NTQ�RSTCDMSR�ODQRNM@K�OQHU@SD�C@S@�
VHSG�DWSQDLD�B@QD�3GD�AHFFDRS�ONSDMSH@K�HRRTD�HR�
FDSSHMF�SN�SG@S�����@MC�L@JHMF�RTQD�DUDQXNMDŗR�
SDBG�HR�BNLO@SHAKD�@MC�BG@QFDC�ATS�VD�B@M�QDBK@HL�
NKC�K@OSNOR�EQNL�HMCTRSQX�SN�ƥKK�HM�SGD�AK@MJR�(E�@�
RSTCDMSR�BG@QFD�QTMR�NTS�NQ�SGDX�ENQFDS�SGDHQ�CDUHBD�
VD�B@M�RTOOKX�@�SDLONQ@QX�QDOK@BDLDMS�L@BGHMD�@R�
SGDHQ�VNQJ�HR�RSNQDC�NM�3GD�"KNTC��MNS�SGD�CDUHBD

)DQRDX�HR�ONHRDC�SN�S@JD�@CU@MS@FD�NE�VNQKC�DMUHDC�
HMSDQMDS�RODDCR� R�SGD�ƥQRS�)DQRDX�RBGNNK�SN�S@JD�
@CU@MS@FD�NE�RTODQ�E@RS�B@LOTR�VHCD�6H%H��RNBH@K�
LDCH@�ENQ�KD@QMHMF��BKNTC�A@RDC�VNQJƦNVR��AQHMF�
XNTQ�NVM�CDUHBD��ƦHOODC�KD@QMHMF�@MC�MTLDQNTR�
NSGDQ�FKNA@K�CHFHS@K�HMMNU@SHNMR�VD�B@M�SDRSHEX�SG@S�
HS�HR�@KK�ONRRHAKD�DUDM�NM�@�RBGNNKR�KHLHSDC�ATCFDS
 

3GD�VNQKC�G@R�BG@MFDC��SGD�FKNA@K�(3�Q@BD�G@R�
@KQD@CX�ADFTM�6D�MDDC�SN�AD�BQD@SHMF�CHFHS@K�
M@SHUDR�SG@S�SGHMJ�KNFHB@KKX��DMF@FDC��BQD@SHUD�@MC�
@QD�@TSGDMSHB�@TSGNQR�3GD�"KNTC�CNDRMŗS�CN�SG@S�ENQ�
XNT�ATS�HS�GDKOR�XNT�BQD@SD�SGD�"KNTC�2BGNNK�SG@S�
B@M�!X�BNRSHMF�KDRR�@MC�FHUHMF�XNT�LNQD��(ŗUD�ENTMC�
LX�'NKX�&Q@HK��(�ITRS�G@C�SN�KNNJ�TO�SN�3GD�"KNTC

CLOUD COMPUTING
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FUTURE TALENT

Coders of the Future
Following on from the article on Gigabit Beaulieu we were lucky enough to meet 
just two of the schools most recent success stories. Nicolle Maltwood, a former 
student who has foregone higher education in pursuit of her chosen career with 
a local digital agency and Jadine Ingram who has just begun the first year of her 
A-Level studies, yet already boasts an incredibly impressive CV of achievements.

Nicolle Maltwood
6GHKRS�BNLOKDSHMF�GDQ� �KDUDKR�@S�SGD�RBGNNK�-HBNKKD�@KRN�
BNLOKDSDC����LNMSGR�NE�VNQJ�DWODQHDMBD�VHSG�SGD�KNB@K�CHFHS@K�
L@QJDSHMF�@MC�SDBGMNKNFX�@FDMBX�2VHSBG�#HFHS@K��@MC�K@RS�LNMSG�
RGD�ADB@LD�SGDHQ�#HFHS@K�,@QJDSHMF� RRHRS@MS�@S�SGD�@FD�NE���

3GD�QDK@SHNMRGHO�RS@QSDC�VGDM��HM�-NUDLADQ�������2VHSBG�#HFHS@K�
HMSQNCTBDC�!D@TKHDT�SN�@�M@SHNMVHCD�CHFHS@K�HMHSH@SHUD�Ŕ�!(, ŗR�
#�#@X�3GD�B@LO@HFM�V@R�CDRHFMDC�SN�BDKDAQ@SD�OHNMDDQHMF�
SD@BGHMF�@MC�KD@QMHMF�SDBGMHPTDR�@MC�SN�DMF@FD�RDBNMC@QX�RBGNNK�
RSTCDMSR�AX�DWOKNQHMF�GNV�CHFHS@K�KD@QMHMF�B@M�GDKO�OQNUHCD�SGD�
JDX�RJHKK�RDSR�SG@S�@QD�QDPTHQDC�HM�SGD�VNQJOK@BD�SNC@X
^
(S�V@R�@ESDQ�S@JHMF�O@QS�HM�SGHR�HMHSH@SHUD�SG@S�-HBNKKD�CDBHCDC�SG@S�
SGD�CHFHS@K�HMCTRSQX�NƤDQDC�RNLD�FQD@S�NOONQSTMHSHDR�@MC�DPT@KHSX�
MNS�ENTMC�HM�@KK�RDBSNQR� ESDQ�ADHMF�LDMSNQDC�SGQNTFGNTS�SGD�
B@LO@HFM�AX�SVN�NE�SGD�2VHSBG�#HFHS@K�CHQDBSNQR��RGD�QDPTDRSDC�
SGD�NOONQSTMHSX�SN�F@HM�LNQD�JMNVKDCFD�@MC�@�ETQSGDQ�HMRHFGS�HMSN�
SGD�HMCTRSQX�AX�TMCDQS@JHMF�VNQJ�DWODQHDMBD�VHSG�SGD�HMMNU@SHUD�
SD@L

-HBNKKD�R@HC��ř4MHUDQRHSX�HR�MNS�ENQ�DUDQXNMD���L@MX�ODNOKD�SGHMJ�
SGHR�HR�@�BNLLDMS�L@CD�VHSG�QDFQDS�@ESDQ�TMDWODBSDC�QDRTKSR��ATS�
HS�QD@KKX�HR�SQTD��(�V@R�CDƥMHSDKX�NMD�NE�SGDRD�B@RDR�(�G@C�RSQTFFKDC�
SGNTFG�LX� �+DUDKR�@MC�VGHKRS�OTSSHMF�HM�@R�LTBG�VNQJ�@R�(�BNTKC�
SN�LX�RSTCHDR�(�@KRN�DWOKNQDC�SGD�VNQKC�NE�VNQJ�(�ENTMC�SG@S�
4MHUDQRHSX�CDFQDDR�@QD�MNS�@KK�ODNOKD�KNNJ�@S��MNV�ODNOKD�KNNJ�SN�
XNTQ�DWODQHDMBD�VHSGHM�@M�HMCTRSQX�ƥQRS���SGHR�V@R�SGD�@CUHBD�(�SNNJ�
@MC�(�RS@MC�AX�SGD�BGNHBD�(�L@CD

(�KNUD�SGD�BKHDMS�HMSDQ@BSHNM��LDDSHMF�SGD�L@MX�CHƤDQDMS�2VHSBG�
BKHDMSR��KD@QMHMF�@ANTS�SGD�BG@KKDMFDR�E@BHMF�SGDHQ�HMCHUHCT@K�
ATRHMDRRDR�@MC�GDKOHMF�SN�OQNUHCD�CHFHS@K�RNKTSHNMR�SN�GDKO�SGDLŗ

Jadine Ingram
 S�ITRS����)@CHMD�@KQD@CX�G@R�@�QDL@QJ@AKD�"5�NE�@BGHDUDLDMSR�
VHSGHM�SGD�CHFHS@K�BNLLTMHSX�2GD�G@R�OTAKHRGDC�@MC�OQNCTBDC�
RDUDQ@K�VDARHSDR��VQHSSDM�@MC�HKKTRSQ@SDC�GDQ�ƥQRS�MNUDK��@M�TQA@M�
E@MS@RX�@CUDMSTQD�DMSHSKDC�2@OOGHQD�@MC�2G@CNV�VGHBG��RGD�
SDKKR�TR�HR�@U@HK@AKD�SN�ATX�HM�LNRS�DANNJ�RSNQDR��@MC�HR�BTQQDMSKX�
OK@MMHMF�NTS�SGD�RDPTDK�2GD�CDRHFMDC�SGD�@QSVNQJ�ENQ�SGD�)DQRDX�
6NLDMŗR�1DETFD�Ŗ'NV�2S@X2@EDŗ�@OO��VGHKRS�NM�GDQ�VNQJ�
OK@BDLDMS�8DS�SGHR�HR�ITRS�SGD�SHO�NE�SGD�HBDADQF

(S�HR�ODQG@OR�HLONQS@MS�SN�LDMSHNM�SG@S�)@CHMD�G@R�@KAHMHRL��VGHBG�
LD@MR�RGD�G@R�@�UHRT@K�HLO@HQLDMS� KKNVDC�SN�TRD�@M�H/@C�RHMBD�
8D@Q���HS�G@R�MNV�ADBNLD�SGD�MTLADQ�NMD�SNNK�NE�GDQ�SQ@CD�RHMBD�
@MC�G@R�@KKNVDC�GDQ�SN�@BBDRR�KHED�HM�@�VGNKD�MDV�V@X�3GD�TRD�NE�
GDQ�H/@C�HMHSH@KKX�GDKODC�GDQ�NTS�HM�SGD�BK@RRQNNL�DM@AKHMF�GDQ�SN�
DMK@QFD�SDWS�SG@S�V@R�@KLNRS�HLONRRHAKD�SN�QD@C��ATS�RGD�HR�@KRN��
HM�GDQ�NVM�VNQCR�ŖUDQX�ENMC�NE�L@JHMF�@QSŗ��O@QSHBTK@QKX�L@JHMF�
CHFHS@K�HKKTRSQ@SHNMR�NM�GDQ�H/@C�'DQ�CQ@VHMFR�U@QX�EQNL�E@M�@QSR�
SN�GDQ�NVM�TMHPTD�BG@Q@BSDQR�2GD�RGNVB@RDR�@KLNRS�@KK�NE�GDQ�
VNQJR�NM�GDQ�#DUH@MS� QS�@BBNTMS�@MC�TRT@KKX�TOKN@CR�RODDC�@QS�
SN�GDQ�8NT3TAD�BG@MMDK��VGHBG�@KQD@CX�G@R�@�RHFMHƥB@MS�MTLADQ�NE�
ENKKNVDQR��HE�XNT�CNMŗS�ADKHDUD�TR��SGDM�AD�RTQD�SN�BGDBJ�HS�NTS��)@XC�
 KDW�(MFQ@L

)@CHMD�G@R�@SSDMCDC�MTLDQNTR�DUDMSR�HM�VGHBG�RGD�G@R�RG@QDC�GDQ�
DWODQHDMBDR�VHSG�SD@BGDQR�@MC�RSTCDMSR�HM�SGD�GNOD�RGDŗKK�AD�@AKD�
SN�RGNV�SGDL�GNV�ADMDƥBH@K�SGHR�SDBGMNKNFX�HR�SN�@MX�RSTCDMS�
3GHR�XNTMF�K@CX�HR�CDƥMHSDKX�NMD�SN�V@SBG
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Dr Andrew Mitchell is Consultant Cardiologist in Jersey and 
at Oxford University Hospitals. Andrew has a strong academic 
background centred on medical devices and heart rhythm 
management. He has published over 150 papers, articles and 
abstracts on aspects of clinical cardiology including a leading 
series of practical guides for cardiac procedures. 

Andrew Mitchell
Cardiologist, researcher and digital entrepreneur

 MCQDV�G@R�ENTMCDC�RDUDQ@K�CHFHS@K�
GD@KSG�BNLO@MHDR�HM�)DQRDX�@MC�@CUHRDR�
RS@QS�TOR�@R�VDKK�@R�HMUDRSNQR�HM�MDV�
GD@KSG�SDBGMNKNFX

 R�@�BNMRDPTDMBD��SQ@UDK�HR�@�QDFTK@Q�O@QS�
NE� MCQDVŗR�VNQJ��MNS�NMKX�VHSGHM�RHSDR�
HM�SGD�"G@MMDK�(RK@MC�@MC�SGD�4*�ATS�
@KRN�VGDM�SQ@UDKKHMF�@AQN@C�SN�OQDRDMS�@S�
HMSDQM@SHNM@K�LDDSHMFR

ř3GD�DPTHOLDMS�ADKNV�HR�@KK�ONQS@AKD�
VHSG�FQD@S�BNMMDBSHUHSX�SN�@KKNV�QDLNSD�

@RRDRRLDMS�@MC�CH@FMNRHR�NE�GD@QS�
O@SHDMSR�6D�G@UD�@KQD@CX�RS@QSDC�
QDRD@QBGHMF�SGD�TRD�NE�SGDRD�CDUHBDR�HM�
SGD�BNLLTMHSX�HM�)DQRDX�@MC�K@RS�XD@Q�
BNLOKDSDC�@������ODQRNM�RSTCX�VGHBG�
G@R�ITRS�ADDM�@BBDOSDC�ENQ�OTAKHB@SHNMŚ

ř3GDRD�CDUHBDR��BNTOKDC�VHSG�ODQRNM�
BDMSQDC�GD@KSG�@OOR�VHKK�@KRN�@KKNV�
O@SHDMSR�SN�RS@QS�S@JHMF�LNQD�BNMSQNK�NE�
SGDHQ�LDCHB@K�HMUDRSHF@SHNMR��CH@FMNRHR�
@MC�SQD@SLDMSRŚ

AliveCor:� �G@MC�GDKC�GD@QS�LNMHSNQ�
SG@S�RHSR�@R�@�B@RD�@QNTMC�LX�H/GNMD���
(S�@KKNVR�LD�SN�QDBNQC�@�PTHBJ�GD@QS�$"&�
SQ@BHMF�SN�HMRS@MSKX�CH@FMNRD�@�QGXSGL�
@AMNQL@KHSX�/@SHDMSR�B@M�RG@QD�SGDHQ�
SQ@BDR�VHSG�LD�EQNL�@MXVGDQD�HM�SGD�
VNQKC�VVV@KHUDBNQBNL

Stethoscope:�(MUDMSDC�SVN�GTMCQDC�
XD@QR�@FN�@MC�RSHKK�GDKOETK�DUDQX�MNV�@MC�
SGDM�2TOOKDLDMSR�SGD�LNQD�@BBTQ@SD�
HMENQL@SHNM�NAS@HMDC�VHSG�HL@FHMF�
CDUHBDR�:@MC�HS�KNNJR�OQDSSX�BNNK�SNNʖ���$C<

QardioArm:� �VHQDKDRR�AKNNC�OQDRRTQD�
CDUHBD�SG@S�SQ@MRLHSR�QD@K�SHLD�C@S@�SN�LX�
RL@QSOGNMD�ENQ�QDBNQCHMF�@MC�SQ@BJHMF�
AKNNC�OQDRRTQD�LD@RTQDLDMSR�VVV
FDSP@QCHNBNL

iHealth Saturation monitor:  �!KTDSNNSG�
CDUHBD�SG@S�@KKNVR�LD�SN�@BBTQ@SDKX�
LD@RTQD�@MC�QDBNQC�AKNNC�NWXFDM�KDUDKR�
MNM�HMU@RHUDKX� KRN�SQ@MRLHSR�SN�LX�
H/GNMD�VVVHGD@KSGK@ARBNL 

iPhone 5 and iPad Mini:�MDHSGDQ�NE�VGHBG�
(ŗC�AD�VHSGNTS�̂3GDX�RSNQD�SGD�ENKKNVHMF�
@OOR�

Argus:� �KHED�SQ@BJHMF�@OOKHB@SHNM�1DBNQCR�
CHRS@MBDR�V@KJDC��Q@M��KNB@SHNMR�UHRHSDC��
@R�VDKK�@R�@�MTLADQ�NE�ƥDKCR�SG@S�XNT�B@M�
DMSDQ�SN�BNLOKDSDKX�KNF�XNTQ�C@X�VVV
@YTLHNBNL^

Medtronic Carelink:� �RDBTQD�VDARHSD�SG@S�
@KKNVR�LD�SN�QDLNSDKX�@BBDRR�SGD�GD@QS�
QGXSGL�C@S@�@MC�DKDBSQNFQ@LR�NE�O@SHDMSR�
@BQNRR�SGD�"G@MMDK�HRK@MCR�VHSG�HLOK@MSDC�
CDUHBDR� KDQSR�@QD�RDMS�SGQNTFG�SN�LD�HE�
@AMNQL@K�NQ�C@MFDQNTR�GD@QS�QGXSGLR�@QD�
CDSDBSDC�VVVLDCSQNMHBBNL

Babylon:� �QD@KKX�DWBHSHMF�MDV�UHCDN�
@OOKHB@SHNM�SG@S�@KKNVR�O@SHDMSR�SN�BNMRTKS�
VHSG�@�FDMDQ@K�OQ@BSHSHNMDQ�NQ�RODBH@KHRS�
NUDQ�SGD�HMSDQMDS�TRHMF�SGDHQ�RL@QSOGNMD�
NQ�S@AKDS�VVVA@AXKNMGD@KSGBNL

“These devices, coupled with person-centred health apps will 
also allow patients to start taking more control of their medical 
investigations, diagnosis and treatments.”
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Jersey born Robbie Andrews is at the forefront of trying to build 
Jersey as the World’s first #bitcoinisle.    Having built his first 
website at  the age of 14, he spent the following 16 years working 
in all areas of tech, covering hardware, network, security, 
strategy, creative & development.  He’s held the position of tech 
director at The Observatory since 2008, bridging the link between 
creative, digital & online.

#BITCOINISLE

1NAAHD�BN�ENTMCDC�^!HS"NHM)D^�VHSG�
)NM�#@X��@�RHSD�VGHBG�@HLR�SN�OQNUHCD�@�
ENBTR�ONHMS�ENQ�DCTB@SHNM�@MC�@CNOSHNM�
NE�SGD�BTQQDMBHDR�KNB@KKX�@R�VDKK�@R�Q@HRD�
)DQRDXŗR�OQNƥKD�FKNA@KKX�^'DQD�GD�SDKKR�TR�
@KK�XNTŗKK�MDDC�SN�JMNV�SN�GDKO�XNT�ADSSDQ�
TMCDQRS@MC�!HSBNHM���"QXOSNBTQQDMBHDR�
^
Bitcoin: A Technology, not a Company
 R�VHSG�L@MX�MDV�ENQLR�NE�SDBGMNKNFX��
SGDQD�HR�RSHKK�@�K@QFD�@LNTMS�NE�
LHRTMCDQRS@MCHMF�@ANTS�!HSBNHM�
'NODETKKX�SGHR�VHKK�@KKNV�XNT�FDS�@�ADSSDQ�
TMCDQRS@MCHMF�NM�SGD�A@RHBR��@R�VDKK�@R�
RDD�SGD�ONSDMSH@K�NOONQSTMHSHDR�@QNTMC�
SGHR�SDBGMNKNFX
^
+@TMBGDC�HM������AX�@M�TMJMNVM�
CDUDKNODQ�M@LDC�2@SNRGH�-@J@SLNSN��
SGHR�.ODM�2NTQBD�SDBGMNKNFX��JMNVM�@R�
@�BQXOSNBTQQDMBX��RNTFGS�SN�QDHMUDMS�SGD�
V@X�VD�SQ@MR@BS�NMKHMD
^
Digital Cash or the Internet of Money?
!HSBNHM�B@M�AD�UHDVDC�@R�RDUDQ@K�SGHMFR��@�
CDBDMSQ@KHRDC�MDSVNQJ��@�OQNSNBNK���@�TMHS�
NE�@BBNTMS�3GD�D@RHDRS�V@X�SN�TMCDQRS@MC�
SGHR�HR�SG@S�!HSBNHM��B@OHS@K�!��HR�SGD�
OQNSNBNK��AHSBNHM�R��KNVDQB@RD�A��HR�SGD�TMHS�

NE�@BBNTMS��SGD�BTQQDMBX����SGD�BNLOTSDQR�
QTMMHMF�SGD�OQNSNBNK�@QD�SGD�MDSVNQJ
^
(E�XNT�HL@FHMD�AHSBNHM�@R�@�ENQL�NE�RDBTQD�
#HFHS@K�"@RG��SGD�ƥQRS�PTDRSHNM�TRT@KKX�
ONRDC�HR�HE�RNLDSGHMF�HR�CHFHS@K��VG@S�HR�
RSNOOHMF�@�TRDQ�BNOX�SGDHQ�BTQQDMBX�@MC�
SGDM�RODMC�HS�LTKSHOKD�SHLDR
^
3GHR�OQNAKDL�HR�RNKUDC�AX�VG@S�LNRS�
BNMRHCDQ�SGD�AQHKKH@MBD�NE�!HSBNHM���SGD�
!KNBJBG@HM
^
A Chain of Blocks
$@BG�BNLOTSDQ�S@JHMF�O@QS�NM�SGD�!HSBNHM�
MDSVNQJ�G@R�@�ETKK�BNOX�NE�@�KDCFDQ�NE�
@KK�SQ@MR@BSHNMR�NM�SGD�MDSVNQJ��VGHBG�
RXMBR�HM�QD@KSHLD�@BQNRR�SGD�MDSVNQJ�2N�
VGDM�RNLDNMD�ŖRDMCRŗ�!HSBNHM�SN�@MNSGDQ�
TRDQ��VG@S�HR�@BST@KKX�G@OODMHMF�HR�SG@S�
SGD�KDCFDQ�HR�TOC@SHMF�SGD�ŖNVMDQRGHOŗ�
NE�SG@S�O@QSHBTK@Q�@LNTMS�NE�AHSBNHM�SN�
@MNSGDQ�DMSQX�HM�SGD�KDCFDQ�3GHR�@KKNVR�
SGD�MDSVNQJ�SN�BNLOKDSD�SQ@MR@BSHNMR�RN�
PTHBJKX��VHSGHM�RDBNMCR��3GHR�SQ@MR@BSHNM�
OQNO@F@SDR�SGQNTFGNTS�SGD�MDSVNQJ�@MC�
SGD�HMCDODMCDMSKX�QTM�BNLOTSDQR�NM�SGD�
MDSVNQJ�BNMƥQL�VGDSGDQ�SGDXŗUD�RDDM�
SGD�SQ@MR@BSHNM�NQ�MNS

2N�VG@S�MNV�DWHRSR�HR�@�L@RRHUDKX�
ONVDQETK�VNQKCVHCD�MDSVNQJ��QNTFGKX�
����SHLDR�@KK�SGD�SNO�RTODQBNLOTSDQR��
SG@S�CDBHCDR�NM�SGD�RS@SD�NE�RNLDSGHMF�
UH@�BNMRDMRTR��HE�SGD�L@INQHSX�NE�SGD�
MDSVNQJ�@FQDDR�RNLDSGHMF�G@OODMDC��
SGDM�HS�CHC
^
 R�D@BG�SQ@MR@BSHNM�ŖAKNBJŗ�HR�SHLD�
RS@LODC�@MC�TRDR�SGD�OQDUHNTR�AKNBJ�@R�@�
A@RHR�ENQ�HSR�DMBQXOSHNM��SGDQD�HR�MN�BG@MBD�
SG@S�RNLDNMD�B@M�@OOD@Q�@MC�RTCCDMKX�
BNMUHMBD�SGD�MDSVNQJ�SG@S�SGDX�G@UD�
NVMDQRGHO�NE�@M�@LNTMS�NE�AHSBNHM�TMKDRR�
HS�V@R�OQDUHNTRKX�SQTD
^
What’s the point?
/QDUHNTRKX�SGDQD�V@R�MN�V@X�SN�RDMC�@�
CHFHS@K�@LNTMS�NE�U@KTD�VHSGNTS�QDKXHMF�
NM�@�BDMSQ@K�SQTRSDC�ANCX�3GHR�HR�VGX�
VD�G@UD�A@MJR��@R�VDŗC�GNOD�SGDX�@QD�
SQTRSVNQSGX�DMNTFG�SG@S�VGDM�XNT�@RJ�
SGDL�SN�RDMC�RNLD�NE�XNTQ�LNMDX�SN�
RNLDNMD�DKRD�SGDX�@BST@KKX�CN�RN�!TS�
CTD�SN�SGHR�LHCCKDL@M��SGDQD�HR�@�BG@QFD�
HMBTQQDC�@R�SGDX�NAUHNTRKX�S@JD�@�BTS� MC�
VGDM�XNT�KNNJ�HM�LNQD�CDS@HK��TMKDRR�XNT�
��XNTQ�QDBHOHDMS�TRD�SGD�R@LD�A@MJ��HSŗR�
KHJDKX�SN�FN�SGQNTFG�LTKSHOKD�OQNBDRRNQR��
D@BG�RKNVHMF�SGD�OQNBDRR�@MC�S@JHMF�SGDHQ�
NVM�BTS�3GHR�BNLOKHB@SDR�ETQSGDQ�VGDM�
XNT�@QD�CD@KHMF�VHSG�CHƤDQDMS�BTQQDMBHDR
^
6G@S�L@JDR�!HSBNHM�CHƤDQDMS�HR�SG@S�SGDQD�
HR�MN�MDDC�ENQ�@�LHCCKDL@M��ADB@TRD�XNT�
@QD�ITRS�SQ@MREDQQHMF�NVMDQRGHO�NE�SGD�
@LNTMS�@MC�SGD�QDBHOHDMS�SGDM�G@R�@BBDRR�
SN�SGD�@LNTMS�VHSGHM�RDBNMCR��VHSG�SHMX�
SQ@MR@BSHNM�EDDR
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Nous acceptons bitcoin ici:^Jersey: the #BitcoinIsle
 KQD@CX�SGDQD�G@R�ADDM�@�LNUDLDMS�SN�
Q@HRD�@V@QDMDRR�NE�!HSBNHM�@MC�SN�FDS�
AHSBNHM�@BBDOSDC�AX�)DQRDX�ATRHMDRRDR�
�3HƧM��3GD�%NQTL�/TA���3HA�2SQDDS�
ADHMF�@�EDV��VGHBG�BNTKC�CQHUD�SNTQHRL�
NOONQSTMHSHDR�@R�VDKK�@R�HLOQNUD�SGD�
@AHKHSX�ENQ�)DQRDX�LDQBG@MSR�SN�@BBDOS�
O@XLDMS�ENQ�FNNCR���RDQUHBDR�UH@�
CHFHS@K�LD@MR��VHSGNTS�TRHMF�D/.2�@MC�
K@QFD�NMKHMD�OK@SENQLR�!TS�ENQ�LD��SGHR�
ENBTR�NM�@BBDOS@MBD�KNB@KKX�G@R�@�K@QFDQ�
OTQONRD�!X�FDSSHMF�ODNOKD�E@LHKH@Q�VHSG�
SGD�SDBGMNKNFX��VD�B@M�RS@QS�KNNJHMF�
@S�SGD�ETQSGDQ�ONRRHAHKHSHDR�@QNTMC�
!KNBJBG@HM�A@RDC�RXRSDLR
^
(E�XNT�G@UD�@�RXRSDL�SG@S�DUDQXNMD�NM�
HS�BNMƥQLR�VGDM�RNLDSGHMF�G@OODMR��
SQTRS�NE�@�O@QSHBHO@MS�HR�MNS�MDDCDC��HS�
HR�@�SQTRSKDRR�RXRSDL�2NLDSGHMF�DHSGDQ�
G@OODMDC�NQ�HS�CHCMŗS��CDODMCHMF�NM�SGD�
L@INQHSX�NE�SG@S�CDBHRHNM
^

Take a moment to think 
of the bigger picture; 
if the agreement of a 
transaction happening 
isn’t based on a trusted 
body saying it has then 
suddenly we have, in some 
lines of code, the power 
that currently we depend 
on Lawyers, Accountants, 
Fund Administrators, 
Politicians, Brokers, Payroll 
departments, Voting 
O#cials etc. to provide.
^
)TCFHMF�AX�SGD�ETQHNTR�RODDC�SG@S�SGHR�
RDBSNQ�HR�LNUHMF�@S��SGHR�ƥUD�XD@Q�NKC�
BTQQDMBX�MNV�G@R�@�L@QJDS�B@O�NE�ʙ��
AHKKHNM���SGDRD�RXRSDLR�@QDMŗS�SNN�E@Q�
@V@X�)DQRDX�G@R�@�Q@QD�NOONQSTMHSX��
SG@S�AX�DLAQ@BHMF�SGHR�SDBGMNKNFX�@MC�
ADBNLHMF�KD@CDQR�HM�SGD�ƥDKC��VD�B@M�
AD�@�KD@CHMF�O@QS�NE�SGD�CHRQTOSHNM�SG@S�
SGDRD�RXRSDLR�VHKK�B@TRD�!X�CNHMF�
MNSGHMF�SGD�KNB@K�RDQUHBD�HMCTRSQX�QTMR�
@�QD@K�QHRJ�NE�ADHMF�KDES�ADGHMC� ESDQ�
@KK�GNQRD�RS@AKD�NVMDQR�SGNTFGS�SGD�
LNSNQB@Q�VNTKC�AD�@�E@C
^
For further information on these 
systems, search for Smart Contracts, 
OpenTransactions & MultiSig Escrow

$/;�7UDLQLQJ�/WGb
www.alxtraining.com

Bearpig - Consultant 
First Floor, 1-3 La Colomberie, St Helier 
^^ BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.bearpig.co.uk

Carpe Diem Accountants Limited
Business Suite 26, 4 Wharf Street, St Helier �
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.carpediem.je

Coin Custody 
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR

El Toro Health & Fitness 
^ BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.teameltoro.co.uk

Global Advisors Limited
^^ BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.globaladvisors.co.uk

Matt Porteous Photography
First Floor Studios, 1-3 La Colomberie, St Helier 
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.mattporteousphotos.co.uk

Ollie Jones 

Personal trainer - Based at Fitness First 
 BBDOSR�AHSBNHM�@R�O@XLDMS�ENQ�GHR�RDQUHBDR

TAG Jersey Limited
!DRONJD�BKNTC�A@RDC�CDUDKNOLDMS�BNLO@MX�
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR

Tib Street
Bath Street, St Helier 
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
www.facebook.com/TibStreet
 

7LƫQ�7HDKRXVH
Castle Quay, St Helier
 BBDOSR�!HSBNHM�UH@�G@MCRDS�@OO��@RJ�SGD�L@M@FDQ�HE�HM�CNTAS�
ZZZ�WLƫQWHDKRXVH�MH

The Forum Bar
13 Grenville Street, St Helier
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR

7KH�5HƩQHU\
3HWHU�6W��6W�+HOLHUʙ
 BBDOSR�!HSBNHM�@R�O@XLDMS�ENQ�SGDHQ�RDQUHBDR
ZZZ�JHWUHƩQHG�FRP
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We couldn’t let this issue of Agenda pass by without speaking to 
some of the islands digital professionals.  We wanted to find out 
about their current projects, get their views on what digital is and 
why they love it and we also asked ‘Why Jersey...’

Suzan Gray 

 

My Job is ... (ŗL�SGD�^'D@C�NE�#HFHS@K�,@QJDSHMF�@S�^$�RB@OD�
(MSDQ@BSHUD�+HLHSDC�(�L@M@FD�@�SD@L�NE�@�CNYDM�CHFHS@K�ODNOKD���
VGN�DM@AKD���NOSHLHRD�CHFHS@K�OQNIDBSR 

Current projects include...�@�A@MJ��@�SDKBN��@M�DRS@AKHRGDC�
ATRHMDRR�AQ@MBGHMF�NTS�HMSN�MDV�NMKHMD�NOONQSTMHSHDR��@�
ƥSMDRR�KHEDRSXKD�OQNIDBS��OTAKHB�RDBSNQ�OQNIDBSR�#HFHS@K�KD@QMHMF�
OQNIDBSR�5DQX�CHUDQRD� KK�HMSDQDRSHMF�HM�RNLD�V@X

Digital is... SGD�ODNOKD��OQNBDRRDR�@MC�SDBGMNKNFHDR�SG@S�L@JD�
SGHMFR�G@OODM�HM�@M�NMKHMD��LNAHKD�NQ�RNBH@K�VDA�VNQKC��(SŗR�
V@X�LNQD�SG@M�ITRS�SDBGMNKNFX�

Why Jersey...^�+HEDRSXKD�@MC�GD@KSG�QD@RNMR�(�V@KJ�SN�
VNQJ�(�BNTKC�D@RHKX�FDS�VNQJ�HM�+NMCNM��ATS�SGD�RSQDRRETK�
KHEDRSXKD�^VNTKC�OQNA@AKX�JHKK�LD� MC�(�VNTKCMŗS�AD����NQ����
LHMTSDR�@V@X�EQNL�@�AD@TSHETK�AD@BG�V@KJ��HM�@MX�CHQDBSHNM�
3GDQDŗR�@KRN�FNNC�řGD@QSŚ�GDQD�/DNOKD�B@QD�@ANTS�SGHMFR�
2NLDSHLDR�SNN�LTBG

What I love about digital is... 'NV�HSŗR�BG@MFHMF�GNV�VD�UHDV���
RNKUD�GTL@MHSHDR�BG@KKDMFDR�'NV�HS�BNMMDBSR�ODNOKD���HCD@R�
'NV�HLO@BSETK�HS�B@M�AD�3GD�V@X�HSŗR�NMKX�ADFHMMHMF�SN�CHRQTOS�
ATRHMDRR�@MC�RNBHDSX�@MC�ONKHSHBR

My favourite website/app is...�3GDQD�@QD�@KLNRS�SNN�L@MX�
SN�LDMSHNM�"TQQDMSKX�OK@XHMF�VHSG�'TLHM�@MC� BBNLOKH�NM�
H/GNMD�+HJD�.BBTKTR�1HES���VNTKC�KNUD�SN�OK@X�VHSG�HS�VGDM�
HS�FNDR�BNLLDQBH@K�(�OQNA@AKX�KNUD�3VHSSDQ��� OOKD�@OOR�SGD�
ADRS��QHFGS�MNV�(ŗUD�ADDM�CDKDSHMF�@OOR�NƤ�LX�OGNMD�K@SDKX�
3GDX�S@JD�TO�RBQDDM�@MC�AQ@HM�RO@BD 

Advice for those on the brink of making their career choices...
#N�VG@S�FQ@AR�XNTQ�GD@QS�@MC�@SSDMSHNM�/QNSDBS�XNTQ�CNVMRHCD�
��#NHMF�VG@S�XNT�DMINX�L@X�NQ�L@X�MNS�L@JD�XNT�QHBG���ATS�
XNTŗKK�AD�@�G@OOHDQ�GD@KSGHDQ�ODQRNM

Where can we find out more about what you’re doing?�,X�
SVHSSDQ�@BBNTMS��RYMP��LNRSKX�6DŗQD�QDCDRHFMHMF�NTQ�BNLO@MX�
VDARHSD��(ŗKK�AKNF�SGDQD�VGDM�VD�CN

Rob Dudley 

My Job is to... !THKC�BNNK�RSTƤ�NM�SGD�VDA��S@KJ�@ANTS�ATHKCHMF�
BNNK�RSTƤ�NM�SGD�VDA^@MC�SD@BG�NSGDQR�GNV�SN�ATHKC�BNNK�RSTƤ�
NM��XNT�FDS�SGD�OHBSTQD 

Current projects include...^(ŗL�"3.���KD@C�CDUDKNODQ�NE�@�KNB@KKX�
ENTMCDC��VDA�A@RDC�RS@QSTO^�B@KKDC�1@BD�-@SHNM�VGHBG�JDDOR�
LD�OQDSSX�ATRX�(ŗL�@KRN�@�LDLADQ�NE^�3DBG�3QHADR��@�FQNTO�NE�
KNB@K�SDBGHDR��@MC�@�LDMSNQ�ANSG�@S�#HFHS@K^�)DQRDX�@MC�NE�SGD�
)DQRDX�"NCDQR���
�BNCHMF�BKTA 
 

Digital is...^�DUDQXSGHMF��DUDQXVGDQD��XNTQ�ETSTQD��LX�OQDRDMS��
@MC�BNLOKDSDKX��^SNS@KKX�@VDRNLDʖ 
 

Why Jersey... (�B@LD�GDQD�@ESDQ�GHFG�RBGNNK�@MC�G@UD�XDS�SN�ƥMC�
@�QD@RNM�SN�FN^@MXVGDQD�DKRD�&QD@S�ODNOKD��VNMCDQETK�RBDMDQX��
@V@QC�VHMMHMF�KNB@K^�ADDQ�@MC�@�PT@KHSX�NE�KHED�LNRS�NE�LX�
MNMD�)DQRDX�EQHDMCR�@QD�UDQX^�DMUHNTR�NE 
 

What I love about digital is... SGD�O@BD��SGD�ODNOKD�@MC�SGD�
MDSVNQJ�(S�LNUDR�HMR@MDKX�E@RS��RN�^SGDQDŗR�MN�BG@MBD�SN�FDS�
ANQDC�2NLD�NE�SGD�BNNKDRS�ODNOKD�(ŗUD�DUDQ�LDS�VNQJ�@MC�KHUD�
SGDQD�@MC�(�FDS�SN�S@KJ�SN��@MC�BNKK@ANQ@SD�VHSG�^�HMCTRSQX�KD@CDQR�
EQNL�@QNTMC�SGD�VNQKC�NM�@�C@HKX�A@RHR 
 

My favourite website/app is... BG@MFHMF�C@HKX� �BTQQDMS�
E@UNTQHSD�HR^�-NNM^/@BHƥB^�VVVMNNMO@BHƥBBNL��ENQ�@M�@L@YHMF�
BTQ@SDC�VDDJKX�OK@XKHRS� ^�QDKH@AKD�NKC�EQHDMC�HR�$UDQMNSD�VGHBG�
OQDSSX�LTBG�GNKCR�LX�KHED 
 

Advice for those on the brink of making their career 
choices... 8NTQ�B@QDDQ�HRMŗS�@KK�XNT�@QD�-NSGHMF�HR�ENQDUDQ�8NT�
FDS�L@MX�LNQD^�BGNHBDR� KV@XR�SQX�SN�CN�VG@S�L@JDR�XNT�
G@OOX 
 

Where can we find out more about what you’re doing?  On 

3VHSSDQ���QNACTCKDX���NMKHMD��QBVCLD��NQ�VD�BNTKC�ITRS�LDDS�
TO�@MC^�VD�B@M�S@KJ�@ANTS�HS��AQHMF�BNƤDD
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Stephanie Peat
My Job is to... @CUHRD�SGD�2S@SDR�NE�)DQRDX�NM�RSQ@SDFX�ENQ�SGD�
CHFHS@K��SDKDBNLLTMHB@SHNMR�@MC�AQN@CB@RSHMF�RDBSNQR
^
Current projects include... @�O@QSHBTK@Q�ENBTR�NM�SGD�HRK@MCŗR�
CHFHS@K�BNLLTMHB@SHNMR�HMEQ@RSQTBSTQD�3GHR�HR�@M�HLONQS@MS�
ENTMC@SHNM�ENQ�ATHKCHMF�@�RSQNMF�CHFHS@K�DBNMNLX
^
Digital is... MN�KNMFDQ�@�CHRSHMBS�@QD@�NQ�CHRBHOKHMD�(S�MNV�
ODQLD@SDR�MD@QKX�DUDQX�O@QS�NE�NTQ�KHUDR�'DQD�HM�)DQRDX�����
NE�QDRHCDMSR�G@UD�@BBDRR�SN�SGD�HMSDQMDS�@MC�L@MX�ATRHMDRRDR�
@MC�NSGDQ�NQF@MHR@SHNMR�@QD�DLAQ@BHMF�SDBGMNKNFX
^
Why Jersey... )DQRDX�HR�HM�@�E@MS@RSHB�ONRHSHNM�SN�B@OHS@KHRD�NM�
MDV�NOONQSTMHSHDR�/KTR��HS�G@R�FQD@S�AD@BGDR^
^
What I love about digital is... SG@S�HMMNU@SHUD�MDV�BNMBDOSR�@MC�
NQ�CDUHBDR�B@M�AD�BQD@SDC��CHRSQHATSDC�@MC�@CNOSDC�HMBQDCHAKX�
PTHBJKX^^�(�@KRN�KNUD�SG@S�SGDRD�HCD@R�B@M�BNLD�EQNL�@MXVGDQD�
Ŕ�MNS�ITRS�2HKHBNM�5@KKDX^� �FNNC�DW@LOKD�NE�SGHR�HR�SGD�FQNVSG�
NE�LNAHKD�BNMMDBSHUHSX�HM� EQHB@�VGHBG�HR�@KKNVHMF�ODNOKD�SN�
ŖKD@OEQNFŗ�ƥWDC�SDBGMNKNFX�SN�ƥMC�RNKTSHNMR�SN�CDUDKNOLDMS�
@MC�DBNMNLHB�OQNAKDLR
^
My favourite website/app is... VGDM�(�KHUDC�HM�+NMCNM�(�V@R�@�
FQD@S�E@M�NE�'@HKN�.UDQ@KK��(�SGHMJ�SGD�!!"�H/K@XDQ�HR�E@MS@RSHB�
@MC�G@R�KDC�SGD�V@X�HM�CDKHUDQHMF�BNMSDMS�@BQNRR�OK@SENQLR
^
Advice for those on the brink of making their career choices...�@R�
2GDQXK�2@MCADQF�R@XR�ř6G@S�VNTKC�XNT�CN�HE�XNT�VDQDMŗS�@EQ@HC�Ś
^
Where can we find out more about what you’re doing? 

(MENQL@SHNM�@ANTS�SGD�2S@SDRŗ�VNQJ�B@M�AD�ENTMC�NM^�VVVFNUID

Simon Brown 

 

My Job is to…^�(ŗL�@�řRDKE�DLOKNXDC�IDS�RDSSHMF�RNESV@QD�
FDDJŚ�/DNOKD�SGHMJ�SGHR�LD@MR�(�FDS�O@HC�SN�SQ@UDK�SGD�VNQKC�
@MC�ROD@J�@S�BNMEDQDMBDR�3GHR�HR�O@QSKX�SQTD�(�CN�ROD@J�@S�
RNESV@QD�^CDUDKNOLDMS�BNMEDQDMBDR�@MC�(ŗUD�UHRHSDC�NUDQ����
BNTMSQHDR�HMBKTCHMF�SGD�42��4 $��"GHM@�@MC�@KLNRS�G@KE�NE�
$TQNOD�(�G@UD�SQHOR�SN�(BDK@MC�@MC� TRSQ@KH@�ANNJDC�SNN�,X�
LNQSF@FD�HR�O@HC�AX�SGD�BNMRTKSHMF�@MC�SQ@HMHMF�VNQJ�^SG@S�(�CN�
HM�L@MX�NE�SGD�R@LD�BNTMSQHDR�(�SD@BG�RNESV@QD�CDUDKNODQR^�
@ANTS�RNESV@QD�CDRHFM��BNLLTMHB@SHNM�@MC�SGD�SDBGMHB@K�
KD@CDQRGHO�MDDCDC�SN�NUDQRDD�@�RTBBDRRETK�CDKHUDQX 
 

Current projects include…^�%HQRS�HR�LX�ANNJ��ř2NESV@QD�
 QBGHSDBSTQD�ENQ�#DUDKNODQRŚ��VGHBG�(ŗUD�RDKE�OTAKHRGDC�@R�@M�
DANNJ�(SŗR�@R�ƥMHRGDC�@R�@MX�CHFHS@K�OQNCTBS�DUDQ�HR�3GDQDŗR�
@KRN�@M�NMKHMD�UHCDN�UDQRHNM�NE^LX�SQ@HMHMF�BNTQRD�@MC�(ŗL�
BNCHMF�@�RNESV@QD�OQNCTBS 
 

Digital is…^�SGD�DM@AKDQ�ENQ�SGD�ETSTQHRSHB�VNQKC�SG@S�VD�KHUD�
HM�SNC@X��@MC�HS�VHKK�TMCDQOHM�LNQD�NE�VG@S�VD�CN�NUDQ�SGD�
BNLHMF�XD@QR�3DBGMNKNFX�BNLDR�@KHUD�VGDM�XNT�SGQNV�
RNLD�^BQD@SHUD�SGHMJHMF�HMSN�SGD�LHW 
 

Why Jersey... HSŗR�AD@TSHETK�@MC^�(�V@R�ANQM�GDQD�^(�KNUD�SGD�RD@��
@MC�HSŗR�@�AQHKKH@MS�OK@BD�SN�KHUD 
 

What I love about digital is…^�ADHMF�@AKD�SN�BQD@SD�RNLDSGHMF�
SG@S�BG@MFDR�SGD�V@X�SG@S�ODNOKD�CN�RSTƤ� KK�VHSG�ITRS�@M�HCD@�
@MC�@�K@OSNO 
 

My favourite website/app is… 3VHSSDQ�(�KNUD�SGD�V@X�SG@S�
(�B@M�SGQNV�NTS�@�SVDDS�@MC��LNLDMSR�K@SDQ��(�B@M�G@UD�@�
BNMUDQR@SHNM�VHSG�RNLDANCX�NM�SGD�NSGDQ�RHCD�NE�SGD�VNQKC�
2NBH@K�LDCH@�G@R�L@CD�)DQRDX�^K@QFDQ�@MC�SGD�VNQKC�RL@KKDQ�
3G@SŗR�BNNK 
 

Advice for those on the brink of making their career choices... 
3@JD�@�KNNJ�@S�3DBG�3QHADR��SDBGSQHADRID��@MC�#HFHS@K�)DQRDX�
�CHFHS@KID��!NSG�NQF@MHRD�@�MTLADQ�NE�EQDD�SN�@SSDMC�DUDMSR�
SG@S�VHKK�@KKNV�XNT�SN�KD@QM�LNQD�@ANTS��@MC�LDDS�ODNOKD�EQNL�^�
SGD�KNB@K�CHFHS@K�HMCTRSQX 
 

Where can we find out more about what you’re doing?^�(E�XNT�
V@MS�SN�JMNV�VGDQD�(�@L�HM�SGD�VNQKC�(ŗL��RHLNMAQNVM�NM�
3VHSSDQ�,X�VDARHSD�B@M�AD�ENTMC�@S�^RHLNMAQNVMID�^HE�XNTŗC�
KHJD�LNQD�SG@M�����BG@Q@BSDQR�@S�@�SHLD
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BOURNE HOUSE 

MANTRA

DESKOVERY

Developing a praiseworthy business plan takes both time 
and dedication, and when it comes to sourcing an equally 
commendable o#ce space, it seems a similar level of devotion 
is required. With Honeycomb – the brainchild of Spencer 
Bourne – this is far from the case. It’s here you’ll find a 
fantastic o#ce alternative – and one that is perfectly in tune 
with the needs, goals and objectives of various like-minded 
businesses across the island.

Who Are Mantra?
,@MSQ@�HR�@�SQ@HMHMF�OQNBTQDLDMS�
BNLO@MX��VGHBG�VNQJR�VHSG�KNB@K�
BNLO@MHDR�SN�GDKO�SGDL�ADSSDQ�L@M@FD�
@MC�ATX�SGDHQ�SQ@HMHMF�.MBD�SGD�BTRSNLDQ�
G@R�CDBHCDC�NM�@�SQ@HMHMF�OQNFQ@LLD��
,@MSQ@�VHKK�ATX�HS�NM�SGDHQ�ADG@KE^
Ŗ3GD�BTRSNLDQ�HR�@KV@XR�HM�BNMSQNK�@MC�
SG@SŗR�HLONQS@MS�SN�TRŗ

3GD�ATRHMDRR��VGHBG�K@TMBGDC�ENTQ�
XD@QR�@FN��HR�DRRDMSH@KKX�@M�DWSDMRHNM�SN�
@�BNLO@MXŗR�SQ@HMHMF�ETMBSHNM�2TBG�@�
OQNFQ@LLD�R@UDR�HMCHUHCT@KR�ANSG�SHLD�
@MC�LNMDX��@KKNVHMF�SGDL�SN�BNMBDMSQ@SD�
NM�SGD�LNQD�RSQ@SDFHB�DKDLDMSR�NE�
KD@QMHMF�@MC�CDUDKNOLDMS

,@MSQ@�HR�@KRN�GNLD�SN�@�BKNTC�A@RDC�
+D@QMHMF�,@M@FDLDMS�2XRSDL��CTAADC�
$,, �"TRSNLDQR�@QD�@AKD�SN�TRD�SGHR�
O@QSHBTK@Q�RXRSDL�SN�SQ@BJ�RS@Ƥ�SQ@HMHMF��
VGHBG�HMBKTCDR�NUDQRDDHMF�SGD�KHJDR�
NE�C@SDR��KNB@SHNMR��@SSDMCDDR��BNRSR��
@BBQDCHS@SHNMR��DU@KT@SHNMR�@MC�@MX�
QDSTQMR�NM�HMUDRSLDMS�^

Ŗ(SŗR�UDQX�RHLOKD�SN�TRD�@MC�HR�@U@HK@AKD�
HM�SGQDD�RHLOKD�LNMSGKX�O@BJ@FDR�SG@S�
OQNUHCD�@KK�SGD�HMENQL@SHNM�@MC�ED@STQDR�
MDDCDC�SN�SQ@BJ�LNRS�KD@QMHMF�@MC�
CDUDKNOLDMS�MDDCR

Any challenges you’ve had to overcome 
along the way?
&NQCNM�/NQSDQ��,@MSQ@ŗR�2@KDR�#HQDBSNQ��HR�
UDQX�VDKK�UDQRDC�HM�CD@KHMF�VHSG�LNRS�C@X�
SN�C@X�BG@KKDMFDR��ATS�@R�@�RL@KK�ATRHMDRR��
SHLD�HR�@KV@XR�NE�SGD�DRRDMBD��HM�E@BS��HSŗR�
NMD�NE�SGD�BNLO@MXŗR�FQD@SDRS�BG@KKDMFDRʖ^
Ŗ3GDQD�ITRS�@QDMŗS�DMNTFG�GNTQR�HM�SGD�
C@X��@S�KD@RS�MNS�HE�XNT�V@MS�@�KHED�NTSRHCD�
SGD�NƧBDŗ

What does the future hold for Mantra?
%NQ�,@MSQ@��NTQ�OK@MR�@QD�SVNENKC�%HQRSKX��
VDŗC�KHJD�SN�BNMSHMTD�SN�DWO@MC�SGD�
Q@MFD�NE�BTRSNLDQR�VGN�TRD�NTQ�SQ@HMHMF�
OQNBTQDLDMS�RDQUHBD�SNC@X��@MC�RDBNMCKX��
VDŗC�KHJD�ƥKK�VG@S�VD�RDD�@R�@�F@O�HM�
SGD�L@QJDS�ENQ�@�RHLOKD�BNRS�DƤDBSHUD�
KD@QMHMF�L@M@FDLDMS�RXRSDL^�,NRS�
RNKTSHNMR�VD�RDD�@QD�K@QFD��TMVHDKCX�
@MC�SNN�BNLOKDW^�.TQ�RNKTSHNM�V@R�
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BOURNE HOUSE
 
Call us today on:
(01534) 888554 or visit 
www.honeycombjersey.com

enquiries@palladiumgroup.co.uk
 
Contemporary o!ce suites 
in the heart of town boasting 
both a neighbourly yet private 
o!ce arrangement – all with 
a#ordable leasing terms that 
include utilities.
 
Three great locations in St 
Helier
 
Minimum 3-month lease with 
1-month notice, 6-month lease 
with 2-month notice and one-
year lease with 3-month notice, 
deposits would reflect notice 
period. 
 
Single o!ce suites from only 
£395 per month. Suite sizes 
range from one to eight people.
 
24 hour access. Flexible 
working hours.
 
Individual mailboxes assuring 
privacy of mail.
 
Phone system allowing for 
individual phone numbers.
 
Ideal for start-ups make the 
step from home to town and 
get closer to your clients.
 
No service charge heating, 
lighting and water are all 
included in the lease. Cleaning 
service supplied for common 
areas.
 
Meeting room available.
 
Kitchen servicing all suites.
 
WiFi access. Free online access.

CDKHADQ@SDKX�OK@MMDC�SN�AD�RHLOKD��D@RX�
SN�TRD�@MC�DƤDBSHUD��VGHBG�HR�VGX�VD�
OK@M�SN�RDKK�@MC�L@QJDS�$,, �HM�HSR�NVM�
QHFGS

Why Bourne House?
1DF@QCKDRR�NE�VGDSGDQ�XNTQ�RS@QS�TO�HR�@�
VNQKCKX�(MSDQMDS�BNLO@MX�NQ�@�NMD�NƤ�
ANTSHPTD�RDQUHBD��G@UHMF�@�TRDQ�EQHDMCKX�
GTA�HM�VGHBG�SN�VNQJ�EQNL�HR�@�LTRS

!NTQMD�'NTRD�HR�@�E@MS@RSHB�E@BHKHSX�ENQ�
TR�@S�,@MSQ@�@MC�NMD�VGHBG�G@R�LDS�@KK�
NE�NTQ�BQHSDQH@ʖ�,NCDQM��RO@BHNTR��@HQ�
BNMCHSHNMDC�TMHSR�VHSG������@BBDRR�HM�
SGD�BDMSQD�NE�SNVM��@KK�@S�@�ƥWDC�LNMSGKX�
EDD�Ŕ�VG@S�LNQD�BNTKC�XNT�V@MS�^�(S�@KRN�
G@R�@�MHBD�QDK@WDC�EDDK�SN�HS��@MC�DUDQX�
BNLO@MX�A@RDC�GDQD�EDDK�SGD�R@LD�V@Xʖ

Is it important to have an o#ce 
positioned in the centre of town?
 ARNKTSDKX̂�(SŗR�VGDQD�@KK�NTQ�BTRSNLDQR�
@QD�A@RDC��VGHBG�LD@MR�(�B@M�AD�VHSG�
BKHDMSR�VHSGHM����LHMTSDR̂�3HLHMF�HR�
GTFDKX�HLONQS@MS�SN�TR�@R�SQ@HMHMF�HR�UDQX�
LTBG�@ANTS�QDK@SHNMRGHOR�@MC�ODNOKD�̂
 KSGNTFG�DUDQXNMD�HM�SGD�BNLO@MX�G@R�
UHCDN�@MC�VDA�BNMEDQDMBHMF�B@O@AHKHSHDR��
VGHBG�@KKNV�SGDL�SN�CDLNMRSQ@SD�
RNKTSHNMR�KHJD�$,, �NUDQ�SGD�VDA��
VD�LTBG�OQDEDQ�SN�ONO�HM�@MC�RDD�SGD�
BTRSNLDQ�E@BD�SN�E@BD

%TQSGDQ�@CU@MS@FDR�SN�QDMSHMF�NMD�
NE�'NMDXBNLAŗR�RTHSDR�HMBKTCD�SGD�
ƦDWHAKD�KD@RD�Ŕ�HE�MDDCDC��ATRHMDRRDR�
B@M�TOFQ@CD�SN�@�K@QFDQ�NƧBD�VHSGNTS�
AQD@JHMF�SGDHQ�BNMSQ@BS�3GDQDŗR�@KRN�@�
JHSBGDM��EQDD�NMKHMD�@BBDRR��HMCHUHCT@K�
L@HKANWDR�@MC�MN�RDQUHBD�BG@QFDR�
SN�BNMSDMC�VHSG�Ŕ�@M�@CU@MS@FD�SN�
ATRHMDRRDR�VHRGHMF�SN�RSHBJ�SN�@M�
@BBTQ@SD�ƥM@MBH@K�OK@M^

What does your desk say about you?
3NC@X�HS�HR�@BST@KKX�PTHSD�SHCX�ATS�MNQL@KKX�
HSŗR�UDQX�LTBG�NQF@MHRDC�BG@NR̂�(�HMU@QH@AKX�
VNQJ�NM�L@MX�OQNIDBSR�RHLTKS@MDNTRKX�@MC�
SGD�DƤDBS�NE�SG@S�HR�BKD@Q�SN�RDD�EQNL�LX�
CDRJ�(ŗL�MNS�AHF�NM�ƥKHMFş

A day in the life of Gordon Porter…
'1�@MC�SQ@HMHMF�HR�UDQX�LTBG�@�ODNOKD�
NQHDMSDC�ATRHMDRR�@MC�&NQCNM�G@R�SGD�
FNNC�ENQSTMD�SN�VNQJ�VHSG�RNLD�VNMCDQETK�
HMCHUHCT@KR�@BQNRR�@KK�SGD�HRK@MCR�'D�JHBJ�
RS@QSR�GHR�C@X�VHSG�@�K@MD�RVHLLHMF�RDRRHNM�
@S����@L�@MC�HR�TRT@KKX�@S�GHR�CDRJ�AX�
���@L��VGHBG�L@JDR�TMQDRSQHBSDC�@BBDRR�
SN�!NTQMD�'NTRD�DRRDMSH@Kʖ�'D�SGDM�RODMCR�
@�SNS@K�NE����LHMTSDR�OQ@BSHBHMF�@�LTRHB@K�
HMRSQTLDMS��@KSGNTFG�GD�VNMŗS�SDKK�TR�
VGHBG�NMD��Ŕ�@MC�HR�QD@CX�SN�BNLLDMBD�
SGD�C@X�@S��@L�Ŗ-N�SVN�C@XR�@QD�DUDQ�@KHJD��
GNVDUDQ�D@BG�HR�@R�QDV@QCHMF�@R�SGD�NSGDQŗ^

 MC�HSŗR�MNS�@KK�VNQJ��HM�ADSVDDM�MDV�
ATRHMDRR�CDUDKNOLDMSR�@MC�@BBNTMS�
L@M@FDLDMS��,@MSQ@ŗR�VNQJ�ENQBD�NE�ƥUD�
@KV@XR�G@UD�SHLD�SN�OK@X�@�EDV�OQ@MJR�NM�
NMD�@MNSGDQ

Ŗ(�SQX�SN�@UNHC�VNQJHMF�@S�VDDJDMCR�ATS�
HMU@QH@AKX�VHKK�ONO�HMSN�SGD�NƧBD�@S�RNLD�
ONHMS�NUDQ�@�VDDJDMC��RN�G@UHMF������
@BBDRR�HR�FQD@Sŗ

HONEYCOMB IS AT 3 GREAT LOCATIONS. TAKE 
ADVANTAGE OF A SPECIAL OFFER AVAILABLE 
UNTIL 31ST OCTOBER 2014 GAINING 2 MONTHS’ 
FREE RENT WHEN YOU TAKE A YEARLY LEASE. 
SINGLE OFFICE SUITES AVAILABLE FROM £395.

“REGARDLESS OF WHETHER YOUR 
START-UP IS A WORLDLY INTERNET 
COMPANY OR A ONE-OFF BOUTIQUE 
SERVICE, HAVING A USER-FRIENDLY HUB 
IN WHICH TO WORK FROM IS A MUST”
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)DQRDX�"NCDQR�QD�RS@QSDC�K@RS�LNMSG�@ESDQ�SGD�RTLLDQ�AQD@J��
VHSG�@M�HMBQD@RDC�LDLADQRGHO�NE�@QNTMC����3GD�"KTA��VGHBG�
HR�RS@ƤDC�AX�UNKTMSDDQR�@MC�RONMRNQDC�AX�)3�@MC�#HFHS@K�)DQRDX��
HR�SGD�NMKX�BKTA�HM�)DQRDX�RTOONQSHMF�SDDM@FDQR�VHSG�SGDHQ�
BNLOTSDQ�BNCHMF�@MC�(3�RJHKKR^ 
^ 
%NTMCDQ�@MC�"G@HQL@M��&VXM�&@QƥDKC�!DMMDSS�R@HC�SGD�BKTA�HR�
DWO@MCHMF��Ŗ3G@MJR�SN�@�E@MS@RSHB�SD@L�NE�LDMSNQR�VDŗUD�ADDM�
@AKD�SN�HMBQD@RD�NTQ�MTLADQR�@MC�QDCTBD�SGD�V@HSHMF�KHRS��ATS�
(ŗL�RSHKK�JDDM�SN�RDD�LNQD�FHQKR�BNLD�@KNMF�6D�@KQD@CX�G@UD�
@QNTMC�RHW�FHQKR�QDFTK@QKX�@SSDMCHMF��ATS�VHSG�NTQ�CHFHS@K�ETSTQD�
RN�HLONQS@MS�@MC�VHSG�BNLOTSDQ�BNCHMF�HLO@BSHMF�NM�@KK�NE�
NTQ�KHUDR��SGDQD�RGNTKC�AD�LNQD�EDL@KDR�OQDO@QHMF�SN�DMSDQ�
SGD�HMCTRSQX�(E�FHQKR�V@MS�SN�ONO�@KNMF�@MC�SQX�HS�NTS�SGDX�@QD�
VDKBNLD�SN�BNMS@BS�LD�6DŗQD�@�UDQX�EQHDMCKX��QDK@WDC�ATMBGŗ 
^ 
3GD�BKTA�G@R�SGQDD�RTA�FQNTOR��NMD�HR�KD@QMHMF�VDARHSD�
CDUDKNOLDMS��@MNSGDQ�HR�VNQJHMF�NM�F@LDR�BNCHMF�@MC�@�SGHQC�
DKDBSQNMHBR�FQNTO�VHKK�SGHR�SDQL�AD�KD@QMHMF�SN�BNCD�VHSG�+HKX/@C�
CDUDKNOLDMS�AN@QCR�+@RS�SDQL�SGD�VDARHSD�SD@L�CDUDKNODC�SGD�
BKTAŗR�NVM�VDARHSD�^VVVIDQRDXBNCDQRBNL^ 

^ ^3DDM@FDQR�HM�RBGNNK�XD@QR���@MC�@ANUD�VGN�@QD�HMSDQDRSDC�HM�
INHMHMF�@MC�@MXNMD^VNQJHMF�HM�SGD�CHFHS@K�HMCTRSQX�VGN�VNTKC�
KHJD�SN�RG@QD�SGDHQ�RJHKKR�@MC�ADBNLD�@�LDMSNQ��B@M�BNMS@BS�
&VXM�AX�DL@HK�^FVXMIR�@NKBNL�^NQ�UHRHS�SGD�VDARHSD�^
VVVIDQRDXBNCDQRBNL^ 
 

The club meets on a Wednesday evening in term time. 
All mentors will be required to have a CRB check which will be 
arranged by Jersey Coders.

BUSINESS NEWS

BusinessNews
EMAIL YOUR NEWS TO BUSINESS@GALLERY.JE

Enhance Open London O#ce
^$MG@MBD��@�KD@CHMF�OQNUHCDQ�NE�HMUDRSLDMS�NUDQRHFGS�RDQUHBDR�
HM�SGD�ƥCTBH@QX�RDBSNQ��GD@CPT@QSDQDC�HM�)DQRDX��HR�CDKHFGSDC�
SN�@MMNTMBD�SGD�NODMHMF�NE�SGDHQ�MDV�NƧBD�HM�+NMCNM�^3GD�
BNLO@MX�G@R�DWODQHDMBDC�BNMRHCDQ@AKD�FQNVSG�NUDQ�SGD�K@RS�
XD@Q��VGHBG�G@R�OQNLOSDC�SGD�CDBHRHNM�SN�NODM�HM�,@XE@HQ
^
3GHR�MDVR�ENKKNVR�RNNM�@ESDQ�SGD�@MMNTMBDLDMS�NE�@�"@XL@M�
NƧBD�NODMHMF�D@QKHDQ�SGHR�XD@Q��@MC�ETQSGDQ�DWO@MRHNM�HMSN�
NSGDQ�ITQHRCHBSHNMR�HR�OK@MMDC�HLLHMDMSKX
^
$MG@MBD�'D@C�NE�1DRD@QBG�#Q�1TYGDM�+H�HR�GD@CHMF�TO�
SGD�+NMCNM�NƧBD��VHSG�@�ENBTR�NM�$MG@MBDŗR�GHFG�U@KTD�
BNMRTKS@MBX�BKHDMSR�#Q�+H�VHKK�@KRN�AD�CQHUHMF�SGD�ATRHMDRR�
CDUDKNOLDMS�RSQ@SDFX�HM� RH@
^
)@LDR�/@HMSDQ��,@M@FHMF�#HQDBSNQ�NE�$MG@MBD��BNLLDMSDC��
ř6D�@QD�DWSQDLDKX�OKD@RDC�SN�G@UD�NODMDC�SVN�MDV�NƧBDR�SGHR�
XD@Q��ƥQRS�HM�"@XL@M�@MC�MNV�HM�+NMCNM�,@MX�NE�NTQ�BKHDMSR�
@QD�A@RDC�HM�+NMCNM��@MC�SGHR�DWSDMRHNM�NE�NTQ�OQDRDMBD�VHKK�
@KKNV�TR�SN�VNQJ�VHSG�SGDL�LNQD�BKNRDKX�@MC�SN�DWO@MC�NTQ�
BKHDMS�A@RD�6D�OK@M�SN�NODM�HM�RDUDQ@K�@CCHSHNM@K�RSQ@SDFHB�
KNB@SHNMR�RNNMŚ
^
#Q�1TYGDM�+H��'D@C�NE�1DRD@QBG��@CCDC�ř(�@L�CDKHFGSDC�SN�G@UD�
INHMDC�$MG@MBD�@MC�AD�O@QS�NE�SGD�K@TMBG�NE�SGDHQ�+NMCNM�NƧBD�
@S�RTBG�@M�DWBHSHMF�SHLD�ENQ�SGD�BNLO@MX̂�(�VHKK�AD�VNQJHMF�VHSG�
SGD�SD@L�SN�CDUDKNO�SGD�BNLO@MXŗR�HMUDRSLDMS�BNMRTKS@MBX�
OQNONRHSHNM�@MC�RTOONQS�KHMJR�ADSVDDM�)DQRDX��+NMCNM�@MC� RH@Ś

A chance for girls and young developers to join Jersey’s only teenage coding club 

Bohemia recognised as one of the UK’s Best Restaurants in the 
Waitrose Good Food Guide 2015
#TAADC^�Ŗ2S�'DKHDQŗR�OQHLD�RONS�ENQ�RODBH@K�NBB@RHNMRŗ��
!NGDLH@�VHSGHM�SGD�"KTA�'NSDK���2O@�HM�)DQRDX�G@R�QDBDHUDC�
@�FKNVHMF�RBNQD�NE���HM�SGD�MDVKX�K@TMBGDC�6@HSQNRD�&NNC�
%NNC�&THCD�����
^
3N�PT@KHEX�ENQ�@�RBNQD�NE���HM�SGD�FTHCD��QDRS@TQ@MSR�LTRS�
CDLNMRSQ@SD�ŖDWDLOK@QX�BNNJHMF�RJHKKR��HMMNU@SHUD�HCD@R��
HLODBB@AKD�HMFQDCHDMSR�@MC�@M�DKDLDMS�NE�DWBHSDLDMSŗ�3GD�
,HBGDKHM�2S@Q�QDRS@TQ@MSŗR�'D@C�"GDE�2SDUD�2LHSG�V@R�OQ@HRDC�
ENQ�GHR�ŖBQD@SHUD�LNCDQM�BNNJHMFŗ�VHSG�ŖFQD@S�SDBGMHB@K�RJHKK��
FNNC�BNLAHM@SHNMR�@MC�HMSDQDRSHMF�HMFQDCHDMSRŗ�6GHKRS�NMD�
QDONQSDQ�BK@HLDC�SGD�QDRS@TQ@MS�V@R�GHR�ŖADRS�CHMHMF�DWODQHDMBD�
@KK�XD@Qŗ

2SDUD�2LHSG�R@HC��Ŗ6D�@QD�@ARNKTSDKX�SGQHKKDC�SN�G@UD�@F@HM�ADDM�
@V@QCDC�@�RBNQD�NE���HM�SGD�6@HSQNRD�&NNC�%NNC�&THCDʖ�6D�
EDDK�DRODBH@KKX�OQHUHKDFDC�@R�3GD�&NNC�%NNC�&THCD�HR�NMD�NE�
SGD�LNRS�U@KTDC�HM�SGD�ATRHMDRR��@MC�HS�L@JDR�SGD�@V@QC�SG@S�
LTBG�LNQD�RHFMHƥB@MS�VGDM�XNT�JMNV�HSŗR�BNLD�EQNL�BTRSNLDQ�
EDDCA@BJ�@MC�NOHMHNMRŗ
^
3N�PT@KHEX�ENQ�SGD�@V@QCR��QDRS@TQ@MSR�MDDC�SN�AD�HMCDODMCDMSKX�
QTM�@MC�NƤDQ�QDFHNM@K�NQ�KNB@K�OQNCTBD�3GD�@V@QCR�@QD�UNSDC�
ENQ�AX��������LDLADQR�NE�SGD�OTAKHB�VGN�RTALHS�MNLHM@SHNMR�
ENQ�SGDHQ�E@UNTQHSD�QDRS@TQ@MSR
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New Eatery & Food Emporium for Elizabeth Terminal
 �MDV����
�RD@S�D@SDQX�@MC�ENNC�DLONQHTL�SG@S�OQNLHRDR�SN�
NƤDQ�@�B@RT@K�E@LHKX�EQHDMCKX�CHMHMF�DWODQHDMBD�VHKK�AD�NODMDC�
@S�SGD�$KHY@ADSG�'@QANTQ�3DQLHM@K�AX�ROQHMF�����
^
,@M@FDC�AX�KNB@K�ENNCHD��,@QBTR�"@KU@MH�VGN�@KQD@CX�BN�NVMR�
+@�"@MSHM@�HM�2S�'DKHDQ�@MC�3GD�)DQRDX�1NX@K�#HRSHKKDQX�"NLO@MX��
HS�VHKK�AD�NODM�XD@Q�QNTMC�SGQNTFGNTS�SGD�C@X�EQNL�D@QKX�
LNQMHMF�TMSHK�K@SD�DUDMHMF�3GD�E@BHKHSX��VGHBG�VHKK�AD�B@KKDC�
Ŗ3GD�3DQLHM@K�&!)ŗ�VHKK�NƤDQ�@M�@KK�C@X�CHMHMF�DWODQHDMBD�EQNL�
AQD@JE@RS�SN�K@SD�MHFGS�CHMMDQ�@MC�CQHMJR��@R�VDKK�@R�Ŗ&Q@A�@MC�
&Nŗ�NOSHNMR� �RDKDBSHNM�NE�DWBHSHMF�MDV�ENNC�NƤDQHMFR�VHKK�@KRN�
AD�@U@HK@AKD�SG@S�VHKK�HMBKTCD�KNB@KKX�QD@QDC�LD@S�A@QADBTD�
RLNJDGNTRD��A@JDQX�@MC�O@SHRRDQHD��VNNC�ƥQDC�RSNMD�NUDM�
OHYY@R��BG@QBN@K�FQHKKDC�KNB@K�LD@SR�@R�VDKK�@R�HLONQS@MS�G@QANTQ�
E@UNTQHSDR�RTBG�@R�PT@KHSX�BNNJDC�KNB@K�HMFQDCHDMS�AQD@JE@RSR�
@MC�SQ@CHSHNM@K�E@LHKX�2TMC@X�QN@RSR
^
3GD�ETSTQD�C¤BNQ�HR�CDRBQHADC�@R�řBNMSDLONQ@QX�CNBJ�RSXKD�
HMCTRSQH@KŚ�BQD@SHMF�@�KHUDKX�@SLNROGDQD�SG@S�VHKK�@OOD@K�SN�KNB@K�
QDRHCDMSR�@MC�RD@�O@RRDMFDQR�@KHJD�%@LHKHDR�VHKK�AD�DRODBH@KKX�
VDKBNLD�@MC�SGDQD�@QD�OK@MR�SN�BQD@SD�@�CDCHB@SDC�HMCNNQ�
NTSCNNQ�OK@X�@QD@�ENQ�BGHKCQDM
^
^
6NQJ�VHKK�RS@QS�NM�SGD�ATHKC�@MC�ƥSSHMF�NTS�NE�SGD�MDV�E@BHKHSX�
NMBD�@�BNMSQ@BSNQ�G@R�ADDM�@OONHMSDC�(S�HR�SGD�HMSDMSHNM�SG@S�
SGD�MDV�QDRS@TQ@MS�@MC�A@Q�VHKK�NODM�SN�SGD�OTAKHB�AX�ROQHMF�
�����HM�SHLD�ENQ�SGD�RS@QS�NE�SGD�RTLLDQ�R@HKHMF�RD@RNM�@MC�
ADENQD�SGD�@QQHU@K�NE�"NMCNQ�%DQQHDR�MDV� TRS@K�����GHFG�RODDC�
UDRRDK�6GHKD�SGD�VNQJR�OQNFQ@LLD�HR�TMCDQS@JDM��,Q�"@KU@MH�
OK@MR�SN�NODQ@SD�@�SDLONQ@QX�ŖONO�TOŗ�E@BHKHSX�HM�SGD�SDQLHM@K��
NƤDQHMF�EQDRG�ITHBDR��RLNNSGHDR��BNƤDD��HBD�BQD@LR��RM@BJR��
R@MCVHBGDR�@MC�RNTOR^
^
3GD�NUDQ@KK�KNNJ�NE�SGD�MDV�D@SDQX�@MC�A@Q�SNFDSGDQ�VHSG�SGD�
BNRSR�ENQ�HSR�ATHKC�@MC�ƥS�NTS�VHKK�AD�OTAKHBKX�CHRBKNRDC�NMBD�SGD�
SDMCDQ�OQNBDRR�HR�BNLOKDSD�@MC�@�BNMSQ@BSNQ�@OONHMSDC^
^

You’re right, this is indeed the Elizabeth Castle, not the terminal, 
EXW�LW�ZDV�WKH�EHVW�VKRW�RI�WKH�YLHZ�ZH�FRXOG�ƲQG�

Careers that hinge on reputation
WORDS Mike Sunier 
Managing Director, Crystal Public Relations

$UDQX�NQF@MHR@SHNM�CDODMCR�NM�HSR�QDOTS@SHNM�SN�AD�RTBBDRRETK��
LNQD�RN�SG@M�DUDQ�HM�NTQ�NMKHMD������VNQKC�VGDQD�HMENQL@SHNM�
@MC�NOHMHNM�RODDC�@QNTMC�SGD�FKNAD�HM�RDBNMCR

3GD�V@X�HM�VGHBG�@M�NQF@MHR@SHNM�BNLLTMHB@SDR�VHSG�DUDQXNMD�
M@STQ@KKX�G@R�@M�HLO@BS�NM�HSR�QDOTS@SHNM�@MC�HSŗR�@S�SGD�GD@QS�
NE�VG@S�/1�OQ@BSHSHNMDQR�CN�(S�HR�SGDHQ�QNKD�SN�BNMSQHATSD�SN�@M�
NQF@MHR@SHNMŗR�BNLLTMHB@SHNMR�NTSOTS�RN�SG@S�HS�DMG@MBDR�NQ�
OQNSDBSR�SG@S�QDOTS@SHNM

6GDM�XNT�KHRS�SGD�Q@MFD�NE�ODNOKD�SG@S�G@UD�SN�AD�QD@BGDC�
RTBBDRRETKKX���DLOKNXDDR��LDCH@��ONKHSHBH@MR��NOHMHNM�ENQLDQR��
SGD�VHCDQ�FDMDQ@K�OTAKHB���BNMRHCDQ�SGD�LDSGNCR�AX�VGHBG�SGD�
NQF@MHR@SHNM�B@M�RDMC�SGD�BNLLTMHB@SHNM��@MC�@KRN�S@JD�HMSN�
@BBNTMS�VG@S�VHKK�AD�HMBKTCDC�HM�SGD�BNMSDMS���SGDM�XNT�ADFHM�
SN�@OOQDBH@SD�SGD�RSQ@SDFHB�@MC�S@BSHB@K�QNKD�SG@S�/1�OQ@BSHSHNMDQR�
OK@X�HM�DMRTQHMF�SG@S�@�BNLLTMHB@SHNMR�OK@M�HR�DƤDBSHUD

.OONQSTMHSHDR�ENQ�S@KDMSDC�HMCHUHCT@KR�VGN�VNTKC�KHJD�SN�S@BJKD�
SG@S�SXOD�NE�VNQJ�@QD�@U@HK@AKD�HM�SGD�"G@MMDK�(RK@MCR�SGQNTFG�
SGD�KNB@K�/1�HMCTRSQX�3GDQD�HR�MN�MDDC�SN�RS@X�HM�+NMCNM�NQ�
SGD�4*�(M�E@BS�SGDQD�@QD�BTQQDMSKX�@QNTMC����LDLADQR�NE�SGD�
"G@QSDQDC�(MRSHSTSD�NE�/TAKHB�1DK@SHNMR��"(/1���SGD�QDBNFMHRDC�
HMCTRSQX�ANCX�ENQ�SGD�OQNEDRRHNM

)NHMHMF�@�CDCHB@SDC�/1�@FDMBX��RTBG�@R�)DQRDX�A@RDC�"QXRS@K�/1��
B@M�OQNUHCD�@M�HCD@K�DMSQX�ONHMS�ENQ�@�B@QDDQ�HM�/1���"QXRS@K�G@R�
@�RSQNMF�SQ@BJ�QDBNQC�HM�CDUDKNOHMF�S@KDMSDC�DLOKNXDDR�HMSN�
RTBBDRRETK�/1�OQ@BSHSHNMDQR� R�@M�HKKTRSQ@SHNM�NE�SGD�OQNFQDRR�
ONRRHAKD�� C@L�1HCCDKK��2DMHNQ� BBNTMS�#HQDBSNQ�@S�SGD�ƥQL��
VGN�INHMDC�"QXRS@K�HM�������G@R�CHQDBSDC�@V@QC�VHMMHMF�/1�
OQNFQ@LLDR�@MC�HR�SNC@X�BG@HQL@M�NE�SGD�"G@MMDK�(RK@MCR�
FQNTO�NE�SGD�"(/1�/QHNQ�SN�SG@S��GD�V@R�QDRONMRHAKD�ENQ�GDKOHMF�
SN�HMSQNCTBD�SGD�CDKHUDQX�NE�"(/1�PT@KHƥB@SHNMR�SN�SGD�"G@MMDK�
(RK@MCR�ENQ�SGD�ƥQRS�SHLD

6DŗUD�QDBQTHSDC�LNQD�SG@M�@�CNYDM�FQ@CT@SDR�HMSN�DMSQX�QNKDR�@S�
SGD�@FDMBX�RHMBD�VD�VDQD�DRS@AKHRGDC�@MC�LNRS�G@UD�@MC�G@UD�
OQNFQDRRDC�SN�L@M@FDLDMS�QNKDR

PICTURED ABOVE: Adam Riddell PR Director and Mike 
Sunier Managing Director
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Mourant Ozannes team scoop top honours at The American 
Lawyer Global Legal Awards 2014
.ƤRGNQD�K@V�ƥQL�,NTQ@MS�.Y@MMDR�G@R�ADDM�GNMNTQDC�@S�
SGD�OQDRSHFHNTR������ LDQHB@M�+@VXDQ�&KNA@K�+DF@K� V@QCR��
VHMMHMF�SGD�&KNA@K�%HM@MBD�#D@K�NE�SGD�8D@Q�&Q@MC�/QHYD�ENQ�SGD�
QNKD�SG@S�SGD�ƥQL�OK@XDC�HM�@�L@INQ�HMSDQM@SHNM@K�QDRSQTBSTQHMF�
@MC�HMRNKUDMBX�L@SSDQ�HM�����

.QHFHM@KKX�QDBNFMHRDC�VHSGHM�SGD�B@SDFNQX�NE�&KNA@K�%HM@MBD�
#D@K�NE�SGD�8D@Q��1DRSQTBSTQHMF�@MC�(MRNKUDMBX��,HCCKD�$@RS���
HS�V@R�@MMNTMBDC�@S�SGD�@V@QCR�BDQDLNMX�HM�-DV�8NQJ�NM�
,NMC@X�MHFGS�SG@S�SGD�GHFGDRS�GNMNTQ�NE�&Q@MC�/QHYD�G@C�ADDM�
@V@QCDC�SN�SGD�LTKSH�CHRBHOKHM@QX�SD@L�NE�SDM�ƥQLR�QDRONMRHAKD�
ENQ�SGD�QDRSQTBSTQHMF�NE� QB@OHS@�!@MJ
 

3GD�L@SSDQ�@SSQ@BSDC�VHCDROQD@C�FKNA@K�LDCH@�@SSDMSHNM�VGDM��
HM�,@QBG�������QDPTHQHMF�TQFDMS�OQNSDBSHNM�EQNL�BQDCHSNQR��
 QB@OHS@�!@MJ��@�!@GQ@HMH�BNQONQ@SHNM�@MC�KD@CHMF�,HCCKD�
$@RSDQM�ƥM@MBH@K�HMRSHSTSHNM��RHLTKS@MDNTRKX�RNTFGS�QDKHDE�
@BBNQCHMF�SN�"G@OSDQ����NE�SGD�42^!@MJQTOSBX�"NCD�@R�VDKK�@R�
@MBHKK@QX�QDKHDE�HM�SGD�"@XL@M�(RK@MCR�SGQNTFG�SGD�@OONHMSLDMS�
NE�OQNUHRHNM@K�KHPTHC@SNQR�NE� QB@OHS@�(MUDRSLDMS�'NKCHMFR�
+HLHSDC��@�OQHMBHO@K�GNKCHMF�UDGHBKD�@MC�@�"@XL@M�(RK@MCR�
RTARHCH@QX�NE� QB@OHS@�!@MJ^,NTQ@MS�.Y@MMDRŗ�BNQONQ@SD�@MC�
KHSHF@SHNM�SD@LR�@CUHRDC� QB@OHS@�SGQNTFGNTS�SGHR�OQNBDRR�
@MC�NM�HSR�RTARDPTDMS��BNLOKDW�QDRSQTBSTQHMF�VGHBG�ƥM@KKX�
BNLOKDSDC�HM�)TMD�����^
^
,NTQ@MS�.Y@MMDRŗ�&KNA@K�,@M@FHMF�/@QSMDQ�)NM@SG@M�
1HFAX�BNLLDMSDC��ř6D�@QD�CDKHFGSDC�SN�G@UD�QDBDHUDC�SGHR�
QDBNFMHSHNM�ENQ�NTQ�O@QS�HM�RTBG�@�BNLOKDW�@MC�GHFG�OQNƥKD�
HMSDQM@SHNM@K�L@SSDQ�3GD�RSQDMFSG��DWODQSHRD�@MC�QDOTS@SHNM�
NE�NTQ�BNQONQ@SD�@MC�HMRNKUDMBX�SD@LR�HM�SGD�"@XL@M�(RK@MCR�
LD@MS�SG@S�VD�VDQD�VDKK�OK@BDC�SN�OQNUHCD�SGD�LTKSHE@BDSDC�
@MC�SDBGMHB@K�@CUHBD�QDPTHQDC�NM�RTBG�@M�DWBDOSHNM@K�CD@KŚ
^
3GD� LDQHB@M�+@VXDQ�&KNA@K�+DF@K� V@QCR�QDBNFMHRD�SD@LR�SG@S�
OK@XDC�@�RTARS@MSH@K�QNKD�HM�SGD�LNRS�CHRSHMFTHRGDC�BQNRR�ANQCDQ�
VNQJ�ODQENQLDC�ADSVDDM���)@M������@MC���� OQHK������@BQNRR�
@�VHCD�Q@MFD�NE�CHRBHOKHMDR�%NQ�SGHR��SGD�RDBNMC�XD@Q�NE�SGD�
@V@QCR��ITRS�ENTQ�&Q@MC�/QHYDR�VDQD�@V@QCDC�EQNL�LNQD�SG@M�
����MNLHM@SHNM��VGHBG�HMBKTCDC�NUDQ�����SQ@MR@BSHNMR
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RBC Wealth Management crowned ‘Trust Company of the Year’ 
at STEP Private Client Awards
 
1!"�6D@KSG�,@M@FDLDMS�G@R�ADDM�M@LDC�3QTRS�"NLO@MX�
NE�SGD�8D@Q�@S�SGD���������23$/�/QHU@SD�"KHDMS� V@QCR�3GD�
OQDLHDQ�HMSDQM@SHNM@K�@V@QCR�ENQ�SGD�OQHU@SD�VD@KSG�RDBSNQ�SNNJ�
OK@BD�@S�SGD�'HKSNM�NM�/@QJ�+@MD�'NSDK�HM�+NMCNM�K@RS�LNMSG
^
1!"�6D@KSG�,@M@FDLDMS�AD@S�RSHƤ�BNLODSHSHNM�EQNL�NSGDQ�
ƥM@KHRSR�HM�SGHR�B@SDFNQX�� OOKDAX��!DCDKK�3QTRS��"NKK@R�"QHKK�3QTRS�
@MC�'2!"�/QHU@SD�!@MJ
^
3GQNTFG�@M�HMCDODMCDMS�@MC�QHFNQNTR�ITCFHMF�OQNBDRR�SGD�
/" R�RDS�SGD�HMCTRSQX�RS@MC@QC�ENQ�DWBDKKDMBD�HM�OQHU@SD�BKHDMS�
OQ@BSHBD�6HMMHMF�@�23$/�/" �G@R�OQNUDC�SN�AD�@�BKD@Q�L@QJ�
NE�PT@KHSX�HM�SGD�OQHU@SD�BKHDMS�RDBSNQ��NƤDQHMF�HMSDQM@SHNM@K�
QDBNFMHSHNM�@MC�BQDCHAHKHSX
^
"G@HQ�NE�SGD�/QDRHCHMF�)TCFDR�/@TK�2SHAA@QC�3$/�R@HC�NE�1!"ŗR�
VHM��Ŗ3GHR�V@R�ODQG@OR�SGD�G@QCDRS�@V@QC�B@SDFNQX�SN�ITCFD�
SGHR�XD@Q�ATS�1!"�6D@KSG�,@M@FDLDMSŗR�MNLHM@SHNM�QDUD@KDC�@�
RDO@Q@SHNM�ADSVDDM�CDBHRHNM�L@JHMF�@MC�DWDBTSHNM�NE�CTSHDR��
@R�VDKK�@R�@�ŖGHFG�QHRJ�ATRHMDRR�BNLLHSSDDŗ�SN�@BS�@R�@�RNTMCHMF�
AN@QC�ENQ�SQTRSDDR��ANSG�NE�VGHBG�HLOQDRRDC�SGD�/QDRHCHMF�
)TCFDRŗ
^
Ŗ R�@�FKNA@K�ATRHMDRR��SGD�HLONQS@MBD�1!"�6D@KSG�,@M@FDLDMS�
OK@BD�NM�SGD�HLO@BSR�NE�BTKSTQ@K�BNMUDMSHNMR�NM�BKHDMS�MDDCR�
V@R�@KRN�BKD@Q�@MC�RGNV�SGDX�@QD�@�OQN@BSHUD�BNLO@MX�KNNJHMF�
SN�CN�SGD�ADRS�ONRRHAKD�INA�ENQ�SGDHQ�BKHDMSR�VNQKCVHCDŗ
^
����OQHU@SD�BKHDMS�OQNEDRRHNM@KR�@SSDMCDC�SGD� V@QCR�
"DQDLNMX��VGHBG�V@R�GNRSDC�AX�'TFG�#DMMHR�NE�,NBJ�SGD�
6DDJ�@MC�%@RS�@MC�+NNRD�E@LD

 HQSDK�5NC@ENMD�G@R�ADBNLD�SGD�"G@MMDK�
(RK@MCRŗ�ƥQRS�SDKDBNLR�NODQ@SNQ�SN�FHUD�
O@QDMSR�SGD�ONVDQ�SN�RSNO�SGDHQ�BGHKCQDM�
@BBDRRHMF�@CTKS�RHSDR�NM�SGDHQ�LNAHKD�
OGNMD��S@AKDS�NQ�K@OSNO
^
 HQSDK�/QNSDBS�HR�@�EQDD�NOS�HM�RDQUHBD�
VGHBG�DM@AKDR�O@QDMSR�SN�RSNO�@CTKS�
RHSDR�ADHMF�@BBDRRDC�NM�SGDHQ�BGHKCŗR�
CDUHBD�RHLOKX�AX�BG@MFHMF�@�RDSSHMF�3GD�
RDQUHBD�HR�@U@HK@AKD�SN� HQSDK�5NC@ENMD�

BNMSQ@BS�BTRSNLDQR�@MC�VNQJR�AX�
RVHSBGHMF�SGD�V@X�HM�VGHBG�SGD�CDUHBD�
@BBDRRDR�SGD�HMSDQMDS�RN�SG@S�@�ŖRDBTQHSX�
F@SDV@Xŗ�HR�BQD@SDC
^
$UDQX�VDAO@FD�@CCQDRR�HR�BGDBJDC�AX�
"HRBN�1DOTS@SHNM�2DQUDQR�@S�SGD�F@SDV@X�
ADENQD�@BBDRR�HR�ODQLHSSDC�@MC��HE�HS�
HR�CDDLDC�TMRTHS@AKD��@�MNSHƥB@SHNM�
@OOD@QR�NM�SGD�RBQDDM�R@XHMF�@BBDRR�V@R�
MNS�ONRRHAKD

^ HQSDK�5NC@ENMD�'D@C�NE�,@QJDSHMF�
/DSDQ�9TMHMN�R@HC��ř6HSG�BGHKCQDM�
FDSSHMF�RL@QSOGNMDR�@MC�S@AKDSR�EQNL�@�
XNTMFDQ�@MC�XNTMFDQ�@FD��NMKHMD�R@EDSX�
HR�@�O@QSHBTK@Q�VNQQX�SN�L@MX�O@QDMSR�
(�@L�RTQD�SG@S�@�RDQUHBD�VGHBG�DM@AKDR�
SGDL�SN�RSNO�SGDHQ�BGHKC�EQNL�@BBDRRHMF�
TMRTHS@AKD�RHSDR�VHKK�AD�VDKBNLDŚ

Airtel-Vodafone gives parents power to control child’s website access

ABOVE: We weren’t sent an image of the winners, so here is Hugh 
'HQQLV�LQVWHDG�
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Saving £1 a day from the age of 13 will leave a 30 year-old with 
more than £6,000 of savings, without taking into account any 
interest earned, whilst even putting aside £5 each month until 
the age of 18 may well be enough to fund driving lessons or the 
first deposit on a rented home.
 

The value of saving 
for the future
WORDS Je" Williams
Executive Director, Branch & Premium Banking at NatWest Jersey  

3GD�ADMDƥSR�NE�OTSSHMF�@RHCD�@�QDFTK@Q�
RTL�D@BG�LNMSG�HR�@OO@QDMS�VGDM�XNT�
KNNJ�@S�SGD�BNKC�RS@SHRSHBR�@MC�@MXNMD�
VGN�HR�@AKD�SN�FQ@RO�SGD�R@UHMFR�G@AHS�
D@QKX�NM�VHKK�HMDUHS@AKX�ƥMC�HS�GDKOETK�
@S�SHLDR�HM�SGDHQ�KHED�VGDM�SGDX�@QD�
BNMEQNMSDC�VHSG�HMBQD@RHMF�DWODMCHSTQD�

,@MX�VHKK�@RRTLD�SG@S�SGD�AHFFDRS�
DWODMCHSTQD�VHKK�AD�SGD�LNQSF@FD�
'NVDUDQ��QDRD@QBG�HM�SGD�4*�G@R�RGNVM�
SG@S�ENQ�@�E@LHKX�VHSG�SVN�BGHKCQDM��
BGHKCB@QD�BNRSR�ODQ�@MMTL�@QD�GHFGDQ�
SG@M�@UDQ@FD�LNQSF@FD�O@XLDMSR�3GD�
HMBQD@RHMF�BNRS�NE�Q@HRHMF�@�BGHKC�LD@MR�
SG@S�O@QDMSR�@QD�MNV�DRSHL@SDC�SN�AD�
RODMCHMF�NM�@UDQ@FD�����NE�SGDHQ�@MMT@K�
HMBNLD�NM�AQHMFHMF�TO�SGDHQ�BGHKC	

(SŗR�D@RX�ENQ�XNTMF�ODNOKD�SN�E@KK�HMSN�SGD�
SQ@O�NE�ADKHDUHMF�SG@S�SGDQD�HR�MN�QTRG�
SN�L@M@FD�SGDHQ�LNMDX�VHSG�VNQCR�KHJD�
ŖLNQSF@FDŗ���ŖODMRHNMŗ��@MC�ŖBGHKCB@QDŗ�
RDDLHMF�SN�ADKNMF�SN�@�E@Q�NƤ�DQ@�
(SŗR�HLONQS@MS�SN�QDLDLADQ��SGNTFG��
SG@S�SGD�KNMFDQ�SGDRD�SGHMFR�@QD�KDES��
SGD�LNQD�CHƧBTKS�SGDX�VHKK�ADBNLD�
-@S6DRS�@BJMNVKDCFDR�SGHR�@MC�OK@XR�
HSR�O@QS�HM�(RK@MC�RBGNNKR�AX�OQNUHCHMF�
@�EQDD�HMSDQ@BSHUD�ƥM@MBH@K�DCTB@SHNM�
OQNFQ@LLD�,NMDX2DMRD�VGHBG�OQNUHCDR�
RSTCDMSR�VHSG�SGD�RJHKKR�SN�L@M@FD�
SGDHQ�LNMDX�@MC�SN�AD�OQDO@QDC�ENQ�
HMCDODMCDMS�KHUHMF�1DRD@QBG�G@R�RGNVM�
SG@S�SGNRD�S@JHMF�O@QS�HM�@S�KD@RS�SVN�
,NMDX2DMRD�KDRRNMR�G@UD�CHROK@XDC�

LNQD�ONRHSHUD�@SSHSTCDR�@MC�ADG@UHNTQR�
SNV@QCR�LNMDX

3@KJ�NE�RSNBJR��RG@QDR��ANMCR�@MC�HMSDQDRS�
@KK�LHFGS�RDDL�E@Q�ADXNMC�SGD�FQ@RO�NE�
@�BGHKC�ATS�DUDM�@�SVN�XD@Q�NKC�B@M�AD�

S@TFGS�GNV�SN�R@UDʖ�1DRD@QBG�RGNVR�SG@S�
BGHKCQDM�CDUDKNO�ƥM@MBH@K�@MC�DBNMNLHB�
TMCDQRS@MCHMF�SGQNTFG�ODQRNM@K�
DBNMNLHB�DWODQHDMBDR��VGHBG�LD@MR�
SG@S�DUDM�SGD�RHLOKD�@BS�NE�OK@BHMF�MNSDR�
@MC�BNHMR�HMSN�@�OHFFXA@MJ�GDKOR�SGDL�
SN�KD@QM�SGD�CHƤDQDMBDR�ADSVDDM�SGD�
CDMNLHM@SHNMR��VGHKRS�@KRN�E@LHKH@QHRHMF�
SGDL�VHSG�SGD�BNMBDOS�NE�R@UHMF�

 �KHSSKD�K@SDQ�NM��O@QDMSR�B@M�RTOONQS�
BGHKCQDMŗR�ƥM@MBH@K�KD@QMHMF�AX�
DMBNTQ@FHMF�SGDL�SN�OTQRTD�@�R@UHMFR�
FN@K�Ŕ�@�MDV�SNX��ENQ�DW@LOKD�3GHR�V@X��
SGDX�VHKK�AD�@AKD�SN�OGXRHB@KKX�RDD�SGD�
@BBTLTK@SHNM�NE�SGDHQ�R@UHMFR�DƤNQSR��
HM�STQM�KD@QMHMF�SGD�UHQSTDR�NE�CDK@XDC�
FQ@SHƥB@SHNM�@MC�FHUHMF�SGDL�@�S@MFHAKD�

RDMRD�NE�ŖETSTQDŗ�Ŕ�SGD�SHLD�AX�VGHBG�
SGDX�VHKK�AD�@AKD�SN�DMINX�SGD�ADMDƥSR�
NE�SGDHQ�R@UHMF�.MBD�SGD�A@RHBR�@QD�
FQ@RODC��@M�@BBNTMS�B@M�AD�RDS�TO�VHSG�
@R�KHSSKD�@R�ITRS�a��6HSG�@M�@BBNTMS�HM�
OK@BD��SGD�ENTMC@SHNM�HR�K@HC�ENQ�@�ETSTQD�
NE�RDMRHAKD�RODMCHMF

'@UHMF�HMSQNCTBDC�SN�SGDHQ�BGHKCQDM�@�
RNKHC�řRODMC�RNLD��R@UD�RNLDŚ�@SSHSTCD��
O@QDMSR�B@M�S@JD�BNLENQS�SG@S�SGD�
LNMDX�SGDX�G@UD�OTS�@RHCD�B@M�L@JD�@�
CHƤDQDMBD�K@SDQ�HM�KHED�1DBNFMHRHMF�SGD�
HLONQS@MBD�NE�GDKOHMF�BGHKCQDM�KD@QM�SGD�

U@KTD�NE�LNMDX�@MC�GNV�SN�L@M@FD�@MC�
R@UD�SGDHQ�B@RG��-@S6DRS�G@UD�HMSQNCTBDC�
SGD�%HQRS�2@UDQ�@BBNTMS�SN�DMBNTQ@FD�
BGHKCQDM�SN�R@UD�HM�@�ETM�V@X���3GD�%HQRS�
2@UDQ�RDDR�SGD�HMSQNCTBSHNM�NE�ř/HFAX���
%QHDMCRŚ�@�RDS�NE�B@QSNNM�OHFR�NƤDQHMF�
R@UHMFR�SHOR�@MC�SQHBJR�SN�XNTMF�R@UDQR�
3GDRD�SHOR�@QD�ETQSGDQ�HMRSHKKDC�VHSGHM�
SGD�BNLOKHLDMS@QX�/HFAX�%@HQ�@OO�@MC�
/HFAXA@MJ�

$RS@AKHRGHMF�FNNC�ƥM@MBH@K�G@AHSR�@S�@M�
D@QKX�@FD�VHKK�GDKO�OQDO@QD�SGDL�ENQ�K@SDQ�
XD@QR�@MC�GNODETKKX�DMRTQD�SG@S�SGNRD�
JDDM�ENQ�@�E@LHKX�HM�K@SDQ�KHED��@QD�ADSSDQ�
OQDO@QDC�ENQ�SGD�DWODMCHSTQD�@RRNBH@SDC�
VHSG�AQHMFHMF�TO�@�E@LHKX

*Family & Childcare Trust survey

It’s easy for young people to fall into the 
trap of believing that there is no rush 
to manage their money with words like 
‘mortgage’,  ‘pension’  and ‘childcare’ 
seeming to belong to a far-o! era. 
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First Names Group makes key appointment in the UK^
%HQRS�-@LDR�&QNTO�G@R�@OONHMSDC�3@QHP�'TR@HM�@R�4*�
,@M@FHMF�#HQDBSNQ�@MC�&KNA@K�'D@C�NE�.TSRNTQBDC�!TRHMDRR�
2DQUHBDR��.!2�
^
3@QHP�VHKK�AD�A@RDC�HM�SGD�&QNTOŗR�MDV�+NMCNM�NƧBD�HM�SGD�
GD@QS�NE�"NUDMS�&@QCDM�'HR�MDV�@OONHMSLDMS�VHSG�%HQRS�-@LDR�
&QNTO�VHKK�RDD�GHL�S@JD�NM�SVN�ETMC@LDMS@K�ONRHSHNMR�HM�SGD�
FQNVHMF�NQF@MHR@SHNM� R�4*�,@M@FHMF�#HQDBSNQ��GD�VHKK�AD�
QDRONMRHAKD�ENQ�DRS@AKHRGHMF��L@M@FHMF�@MC�FQNVHMF�SGD�NUDQ@KK�
BNQONQ@SD�@MC�HMRSHSTSHNM@K�RDQUHBDR�HM�SGD�4MHSDC�*HMFCNL�
6GHKRS�GHR�ENBTR�@R�SGD�&KNA@K�'D@C�NE�.TSRNTQBDC�!TRHMDRR�
2DQUHBDR�VHKK�HMUNKUD�ATHKCHMF�@�FKNA@K�RDQUHBD�CDKHUDQX�OK@SENQL�
ENQ�LTKSHM@SHNM@K�ATRHMDRRDR�MDDCHMF�BQHSHB@K�BNLOKH@MBD
^
3@QHP�HR�@M�HMSDQM@SHNM@KKX�QDRODBSDC�ƥM@MBD�OQNEDRRHNM@K�VGNRD�
DWSDMRHUD�LTKSH�ITQHRCHBSHNM@K�DWODQSHRD�@MC�DWODQHDMBD�RO@MR�
@BQNRR�@�VHCD�U@QHDSX�NE�QDFTK@SDC�RDBSNQR
^
%NKKNVHMF�GHR�@OONHMSLDMS��3@QHP�BNLLDMSDC��ř(�@L�CDKHFGSDC�
SN�AD�INHMHMF�%HQRS�-@LDR�&QNTO��@MC�(�@L�KNNJHMF�ENQV@QC�SN�
@OOKXHMF�LX�RJHKKR�HM�@�V@X�SG@S�(�GNOD�VHKK�CHQDBSKX�BNMSQHATSD�
SN�ATRHMDRR�FQNVSGŚ
^
 QLHM�*HQBGMDQ��&QNTO�,@M@FHMF�#HQDBSNQ�NE�"NQONQ@SD�@MC�
(MRSHSTSHNM@K�2DQUHBDR�ENQ�%HQRS�-@LDR�&QNTO��@CCDC��ř(�@L�UDQX�
OKD@RDC�SG@S�3@QHP�G@R�INHMDC�%HQRS�-@LDR�&QNTO�(�@L�BNMƥCDMS�
GD�VHKK�AD�@�FQD@S�@RRDS�SN�SGD�SD@L�@MC�(�@L�RTQD�SG@S�GD�VHKK�
L@JD�@M�HLLDCH@SD��ONRHSHUD�HLO@BSŚ^

Jersey Conference Bureau welcomes interim Commercial 
Development Manager^
3GD�)DQRDX�"NMEDQDMBD�!TQD@T�HR�OKD@RDC�SN�VDKBNLD�SGD�
CDKHFGSETK�+XCH@�2LHSG�@R�SGD�HMSDQHL�"NLLDQBH@K�#DUDKNOLDMS�
,@M@FDQ�BNUDQHMF�L@SDQMHSX�KD@UD
^
.QHFHM@KKX�EQNL�+DDCR��+XCH@��G@R�@�RSQNMF�QDBNQC�NE�CDKHUDQHMF�
QDRTKSR�HM�SGD�GNROHS@KHSX�HMCTRSQX�@BQNRR�GDQ����XD@QR�HM�R@KDR�
@MC�L@QJDSHMF�^'@UHMF�OQDUHNTRKX�VNQJDC�@S�SGD�1@CHRRNM�
!KT�6@SDQEQNMS�'NSDK��)DQRDX�@R�SGDHQ�#HQDBSNQ�NE�2@KDR�@MC�
,@QJDSHMF�+XCH@�G@R�ADBNLD�@�VDKK�JMNVM�@MC�QDRODBSDC�E@BD�
VHSGHM�SGD�GNROHS@SKHSX�HMCTRSQX�NM�SGD�HRK@MC��+XCH@�FQ@CT@SDC�
EQNL�2GDƧDKC�4MHUDQRHSX�VHSG�@�ƥQRS�BK@RR�CDFQDD�HM�+HMFTHRSHBR�
@MC�'HRO@MHB�2STCHDR�'DQ�OQN@BSHUD�@OOQN@BG�G@R�RDDM�GDQ�F@HM�
CHUDQRD�HMCTRSQX�JMNVKDCFD�@MC�DWODQHDMBD�@BQNRR�@�U@QHDSX�NE�
L@QJDSR�HM�$MFK@MC�@MC�2O@HM
^
3GD�)DQRDX�"NMEDQDMBD�!TQD@T�HR�@�L@QJDSHMF�ANCX�ENQ�SGD�
BNMEDQDMBD�@MC�HMBDMSHUD�L@QJDS�@SSQ@BSHMF�ATRHMDRR�DMPTHQHDR�
SN�SGD�HRK@MC�@MC�NƤDQHMF�HLO@QSH@K�@CUHBD�@MC�DUDMS�RNKTSHNMR
^
+XCH@ŗR�R@KDR�DWODQSHRD�@MC�KNB@K�JMNVKDCFD�VHKK�AD�L@WHLHRDC�
SN�K@TMBG�SGD�)DQRDX�$UDMS�!TXDQRŗ�-DSVNQJ��QD�DCTB@SHMF�@MC�
DWBHSHMF�KNB@K�ATRHMDRR�DUDMS�ATXDQR�@ANTS�SGD�HRK@MCŗR�NƤDQHMF�
2GD�VHKK�VNQJ�BKNRDKX�VHSG�SGDL�SN�BG@LOHNM�SGD�HRK@MCŗR�QHBGDR�
SN�SGDHQ�NƤ�HRK@MC�BNKKD@FTDR�@MC�MDSVNQJR�@SSQ@BSHMF�MDV�
BNMEDQDMBDR�@MC�HMBDMSHUDR�SN�SGD�HRK@MC
^
'@LHRG�1DHC��&DMDQ@K�,@M@FDQ�R@HC�ř6DŗQD�CDKHFGSDC�SN�VDKBNLD�
+XCH@�SN�SGD�SD@L�GDQD�@S�SGD�)DQRDX�"NMEDQDMBD�!TQD@T�6HSG�GDQ�
VD@KSG�NE�JMNVKDCFD�@MC�DWODQHDMBD��@R�VDKK�@R�GDQ�O@RRHNM�ENQ�
SGD�HRK@MC��+XCH@�HR�@�U@KTDC�@CCHSHNM�SN�SGD�SD@LŚ^

New Hospitality Manager at Jersey Airport for Autogrill Catering UK

)NGM�)NRDOG�)NXBD�G@R�ADDM�OQNLNSDC�SN�
SGD�ONRHSHNM�NE�'NROHS@KHSX�,@M@FDQ��ENQ�
 TSNFQHKK�"@SDQHMF�4J��/@QS�NE�',2�'NRS�
(MSDQM@SHNM@K��@S�)DQRDX� HQONQS^6HSG�SGD�
QDBDMS�CDO@QSTQD�NE�"GQHR�)NMDR�SN�GD@C�
TO� TSNFQHKKŗR�$TQNSTMMDK�.ODQ@SHNMR��
SGD�BNLO@MX�G@UD^OQNLNSDC�^))�EQNL�
@RRHRS@MS�SN�S@JD�NUDQ^))�G@R�NUDQ����
XD@QR�NE�^DWODQHDMBD�VNQJHMF�VHSGHM�SGD�
GNROHS@KHSX�RDBSNQ�HM�)DQRDX

))ŗR�@QQHU@K�RSNQX�HRMŗS�CHRHLHK@Q�SN�L@MX�
NSGDQR�NM�SGD�HRK@MC��GD�LNUDC�NUDQ�HM�
�����ENQ�NMD�RD@RNM�SN�L@M@FD�!KTD�
%HRG^��HM�2S� TAHMR��ATS�KHJD�L@MX�GDŗR�
RSHKK�GDQD^�'D�G@R�RHMBD�VNQJDC�ENQ�SGD�

2DXLNTQ�'NSDK�&QNTO��@MC�U@QHNTR�NSGDQ�
QDRS@TQ@MSR�@MC�!@QR��ADENQD�INHMHMF�
 TSNFQHKK�HM�)@MT@QX������^!DENQD�@QQHUHMF�
HM�)DQRDX�GHR�B@QDDQ�SNNJ�GHL�VNQKCVHCD�
VHSG�ONRHSHNMR�HM�2NTSG� EQHB@��"@M@C@��
2O@HM�� MSHFT@�@MC�42 ^ �JDDM�QTFAX�
OK@XDQ��VHSG�@�KNUD�NE�SQ@UDK��GD�RSHKK�SNTQR�
VHSG�U@QHNTR�SD@LR�XD@QKX^

.M�GHR�@OONHMSLDMS�GD�R@HC�ř�HMHSH@KKX�
(�V@R�KNNJHMF�SN�SQ@MREDQ�VHSGHM�SGD�
BNLO@MX�SN�RNLDVGDQD�HM�$TQNOD��ATS�
SGD�NOONQSTMHSX�SN�S@JD�SGD�MDWS�RSDO�TO�
HM�LX�B@QDDQ��VGHKRS�QDL@HMHMF�HM�)DQRDX��
V@R�SN�FNNC�@M�NOONQSTMHSX�MNS�SN�FQ@ROŚ

MOVERS & SHAKERS
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Bedell has two lawyers featured in industry rising stars list

^!DCDKK�"QHRSHM�HR�SGD�NMKX�NƤRGNQD�K@V�ƥQL�
SN�G@UD�SVN�OQ@BSHSHNMDQR�HMBKTCDC�HM�SGD�
KHRSR�NE�SGD�Ŗ3NO����4MCDQ���ŗ�OTAKHRGDC�
SGHR�VDDJ�AX�SGD�KD@CHMF�OQHU@SD�VD@KSG�
L@F@YHMD��DOQHU@SDBKHDMSBNL��/QHU@SD�"KHDMS�
/Q@BSHSHNMDQ�
^
-@MBX�"GHDM�@MC�*DKKX@MM�.YNTE�@QD�ANSG�
RDMHNQ�@RRNBH@SDR�HM�!DCDKKŗR�(MSDQM@SHNM@K�
/QHU@SD�"KHDMS�FQNTO��VGHBG�HR�Q@MJDC�@R�@�
SNO�SHDQ�OQ@BSHBD�FQNTO�HM�SGD�KD@CHMF�KDF@K�
CHQDBSNQHDR�(S�HR�-@MBXŗR�RDBNMC�BNMRDBTSHUD�
@OOD@Q@MBD�HM�SGD�KHRS�@MC�SGD�SGHQC�SHLD�SG@S�
*DKKX@MM�G@R�ADDM�RDKDBSDC
^
-@MBX��@�M@SHUD�,@MC@QHM�ROD@JDQ��V@R�
OQDUHNTRKX�@�RDMHNQ�@RRNBH@SD�@S� RGTQRS�HM�
+NMCNM��ADENQD�INHMHMF�!DCDKK�HM������ �
ODMRHNMR��DLOKNXDD�ADMDƥSR�@MC�OQHU@SD�
BKHDMS�RODBH@KHRS��RGD�G@R�ADDM�CDRBQHADC�
@R�Ŗ@�OQN@BSHUD�@CUHRDQ�VGN�HLOQDRRDR�VHSG�
@OOQNOQH@SD�KDF@K�@CUHBD�SG@S�BNLDR�VHSG�
GHFG�RDQUHBD�KDUDKRŗ�@MC�RNLDNMD�VGN�HR�Ŗ@�
KD@CHMF�RNTQBD�NE�KDF@K�@CUHBD�@MC�FTHC@MBD�
HM�SGD�HMBQD@RHMFKX�BNLOKDW�@QD@�NE�KNB@K��4*�
@MC�HMSDQM@SHNM@K�ODMRHNM�KDFHRK@SHNMŗ�
^
*DKKX@MM�INHMDC�!DCDKK�HM������@MC�PT@KHƥDC�
@R�@�)DQRDX�@CUNB@SD�HM�����^�2GD�@CUHRDR�

NM�@KK�@RODBSR�NE�)DQRDX�SQTRS�K@V��HMBKTCHMF��
@CUHRHMF�SQTRSDDR�NM�SGDHQ�NAKHF@SHNMR�
OTQRT@MS�SN�S@W�HMENQL@SHNM�DWBG@MFD�
@FQDDLDMSR���ENTMC@SHNMR�@MC�VHKKR�@MC�
RTBBDRRHNM�*DKKX@MM�G@R�BNMSQHATSDC�SN�
KD@CHMF�OTAKHB@SHNMR�NM�SQTRS�K@V�L@SSDQR�
@MC�G@R�@KRN�ED@STQDC�HM�@������HMCTRSQX�KHRS�
NE�ETSTQD�KD@CDQR
^
2GD�G@R�ADDM�@BJMNVKDCFDC�SN�AD�SGD�ŖƥQRS�
ONHMS�NE�BNMS@BS�VGDM�KDF@K�@RRHRS@MBD�HR�
QDPTHQDCŗ�@MC�HR�RNLDNMD�VGN�HR�ŖGHFGKX�
QDF@QCDC�AX�BKHDMSR�@MC�BNMSQHATSDR�SN�SGD�
OQNEDRRHNM��HMBKTCHMF�@BJMNVKDCFDLDMS�
HM�SGD�ƥQL�ENQ�LDMSNQHMF�ITMHNQ�RS@Ƥŗ^�
*DKKX@MM�G@R�ADDM�CDRBQHADC�@R�ONRRDRRHMF�
Ŗ@�FQD@S�@AHKHSX�SN�DWOK@HM�GDQ�RTAIDBS�BKD@QKX�
SN�@�LHWDC�@TCHDMBD�VHSG�@�CHUDQRHSX�NE�
DWODQHDMBDŗ
^
3GD�Ŗ3NO����4MCDQ���ŗ�HR�CDRHFMDC�SN�
HCDMSHEX��QDBNFMHRD��OQNLNSD�@MC�HMSQNCTBD�
SGD�QHRHMF�RS@QR�NE�SGD�OQHU@SD�BKHDMS�
OQNEDRRHNM�VNQJHMF�@S�SGD�L@INQ�ƥQLR�HM�
+NMCNM�@MC�DKRDVGDQD�HM�SGD�!QHSHRG�(RKDR��
HMBKTCHMF�SGD�NƤRGNQD�KNB@SHNMR�(S�HMBKTCDR�
���OQ@BSHSHNMDQR�A@RDC�HM�SGD�"G@MMDK�
(RK@MCR�@MC�SVN�NE�SGNRD�@QD�EQNL�!DCDKK
^
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Fluid movements over at Liquid
+HPTHC�G@R�RSQDMFSGDMDC�HSR�SD@L�HM�
)DQRDX�VHSG�SGD�@OONHMSLDMS�NE�@M�
@BBNTMS�L@M@FDQ�VHSG�RDUDM�XD@QRŗ�/1�
HMCTRSQX�DWODQHDMBD

3GD�BNLLTMHB@SHNMR�BNMRTKS@MBX��VGHBG�
G@R�NƧBDR�HM�)DQRDX�@MC�&TDQMRDX�@MC�
HR�GD@CPT@QSDQDC�HM�!HQLHMFG@L��HR�
BDKDAQ@SHMF�HSR���SG�@MMHUDQR@QX�SGHR�XD@Q�
3GD�@OONHMSLDMS�NE�+D@G�#TMENQC�ENKKNVR�
@�RDQHDR�NE�MDV�ATRHMDRR�VHMR�ENQ�+HPTHC��
@R�SGD�BNLO@MX�BNMSHMTDR�SN�DWO@MC

+D@G�QDSTQMR�SN�)DQRDX�@ESDQ�@�XD@Q�
SQ@UDKKHMF�@MC�SGDM�VNQJHMF�ENQ�3@TQTR�/1�
HM�2XCMDX�� TRSQ@KH@�VGDQD�RGD�ENBTRDC�
NM�OQNEDRRHNM@K�RDQUHBDR�@MC�SDBGMNKNFX�
RS@QS�TO�BKHDMSR� �LDLADQ�NE�SGD�
"G@QSDQDC�(MRSHSTSD�NE�/TAKHB�1DK@SHNMR�
@MC�@�GNKCDQ�NE�SGD�"(/1�ONRS�FQ@CT@SD�
CHOKNL@��+D@G�OQDUHNTRKX�VNQJDC�ENQ�
)DQRDX�A@RDC�"QXRS@K�/TAKHB�1DK@SHNMR�
ENQ�RHW�XD@QR�RODBH@KHRHMF�HM�HMSDQM@SHNM@K�
ƥM@MBH@K�RDQUHBDR�@MC�QDOQDRDMSHMF�L@INQ�
BKHDMSR�RTBG�@R�1!2�(MSDQM@SHNM@K��SGD�
"G@MMDK�(RK@MCR�2SNBJ�$WBG@MFD�@MC�
U@QHNTR�ETMC�BNLO@MHDR

Ŗ+HPTHC�BNMSHMTDR�SN�ATHKC�HSR�"G@MMDK�
(RK@MCR�ATRHMDRR�@MC�CTQHMF�NTQ���SG�
XD@Q�VD�@MSHBHO@SD�ETQSGDQ�FQNVSG�6D�
@QD�CDKHFGSDC�SG@S�+D@G�G@R�QDSTQMDC�
SN�SGD�(RK@MC�SN�VNQJ�VHSG�+HPTHC��RGD�
VHKK�OK@X�@M�HLONQS@MS�QNKD�@BQNRR�SGD�
"G@MMDK�(RK@MCR�@MC�4*�NƧBDR�@MC�GDQ�
CDCHB@SDC�/1�HMCTRSQX�DWODQHDMBD�VHKK�AD�
@�L@INQ�@CU@MS@FD�SN�BKHDMSR�ŗ�R@HC�+HPTHC�
/1�#HQDBSNQ�+HR@�#NVMDR
Ŗ+HPTHC�G@R�@M�DMUH@AKD�BKHDMS�A@RD��
QDOQDRDMSHMF�BKHDMSR�@BQNRR�@�VHCD�BQNRR�
RDBSHNM�NE�HMCTRSQHDR�+HR@�@MC�SGD�SD@L�
G@UD�@�RSQNMF�QDOTS@SHNM�HM�SGD�"G@MMDK�
(RK@MCR�ATRHMDRR�BNLLTMHSX�@MC�(�@L�
CDKHFGSDC�SN�INHM�RTBG�@�OQNEDRRHNM@K�@MC�
QDRODBSDC�SD@L�ŗ�R@HC�+D@G

Airtel-Vodafone appoints Chief 
Technical O#cer
 HQSDK�5NC@ENMD�G@R�@OONHMSDC�#@UHC�
%NVKDQ�@R�"GHDE�3DBGMHB@K�.ƧBDQ�VHSG�
QDRONMRHAHKHSX�ENQ�HMSQNCTBHMF�SGD�
"G@MMDK�(RK@MCRŗ��&�MDSVNQJ��@R�VDKK�@R�
L@HMS@HMHMF�@MC�CDUDKNOHMF�SGD�MDSVNQJ�
HM�FDMDQ@K

#TQHMF�GHR����XD@QR�HM�SGD�HMCTRSQX��#@UHC�
G@R�VNQJDC�HM�$TQNOD�@MC�SGD�42 ��@MC�
G@R�ADDM�QDRONMRHAKD�ENQ�DRS@AKHRGHMF�
BNTMSQX�VHCD��&�@MC�NSGDQ�MDSVNQJR

 HQSDK�5NC@ENMDŗR�"$.��(@M�"@LOADKK��
R@HC��ř(�@L�CDKHFGSDC�SG@S�VD�G@UD�
RNLDNMD�NE�#@UHCŗR�B@KHAQD�HM�SGHR�
HLONQS@MS�QNKD�(S�HR�UHS@K�SN�NTQ�BTRSNLDQR�
SG@S�SGD�MDSVNQJ�HR�QDKH@AKD��@MC�GD�
G@R�GTFD�DWODQHDMBD�HM�DRS@AKHRGHMF�
MDSVNQJR�SG@S�CN�ITRS�SG@SŚ

#@UHC�G@R�VNQJDC�HM�SGD�HMCTRSQX�ENQ�
L@MX�L@INQ�ƥQLR�HMBKTCHMF�!QHSHRG�
3DKDBNL��HM�!DKFHTL�ENQ�/QNWHLTR�
!DKF@BNL�@MC�HM�/NK@MC�ENQ�/NKJNLSDK�
'D�RODMS���XD@QR�@S�'T@VDH�@R�$TQNOD@M�
"GHDE�3DBGMHB@K�.ƧBDQ�#@UHC�@KRN�
VNQJDC�ENQ�5NC@ENMD�HM�#·RRDKCNQE�@MC�
"@KHENQMH@��@MC�QNRD�SN�ADBNLD�#HQDBSNQ�
NE�-DSVNQJ�2DQUHBD�$M@AKDQR

(M������GD�INHMDC�2TQD�@MC�V@R�"GHDE�
.ODQ@SHMF�.ƧBDQ�VHSG�QDRONMRHAHKHSX�ENQ�
NODQ@SHNMR�HM�SGD�"G@MMDK�(RK@MCR�@MC�
(RKD�NE�,@M

#@UHC�R@HC��ř(S�HR�FQD@S�SN�AD�VNQJHMF�ENQ�@�
FKNA@K�NQF@MHR@SHNM�VGHBG�G@R�SDBGMNKNFX��
DWODQHDMBD�@MC�RTOONQS�SG@S�(�B@M�B@KK�
NM�(�JMNV�SGD�"G@MMDK�(RK@MCR�UDQX�VDKK��
@MC�@L�KNNJHMF�ENQV@QC�SN�HMSQNCTBHMF�
RNLDSGHMF�SG@S�VHKK�QD@KKX�SQ@MRENQL�SGD�
V@X�SG@S�ODNOKD�@BBDRR�SGD�HMSDQMDS

#@UHC�KHUDR�HM�)DQRDX�VHSG�GHR�VHED��
3QHRG�'D�G@R�@�C@TFGSDQ��)N@MMD�VGN�HR�
BTQQDMSKX�HM�ETKK�SHLD�DCTB@SHNM�HM�SGD�4*�
(M�GHR�RO@QD�SHLD�GD�HR�@�UDQX�JDDM�BXBKHRS

Marc Cleeve promoted to director 
at Deloitte ^
,@QB�"KDDUD�G@R�QDBDMSKX�ADDM�OQNLNSDC�
SN�ADBNLD�@�CHQDBSNQ�@S�#DKNHSSD�HM�)DQRDX
^
,@QB�G@R�ADDM�VHSG�#DKNHSSD�ENQ�NUDQ����
XD@QR�@MC�GD�VHKK�ENBTR�NM�KD@CHMF�SGD�
NQF@MHR@SHNMŗR�A@MJHMF�@MC�CDAS�ETMC�
NƤDQHMF�@BQNRR�SGD�NƤRGNQD�FQNTO�(M�
@CCHSHNM��,@QB�HR�QDRONMRHAKD�ENQ�SGD�
QDBQTHSLDMS�NE�DWODQHDMBDC�RS@Ƥ�HM�SGD�
)DQRDX�NƧBD
^
,@QB�AQHMFR�@�VD@KSG�NE�DWODQHDMBD�HM�
A@MJHMF��CDAS�ETMCR�@MC�QD@K�DRS@SD�
ETMCR�SN�SGD�QNKD�'D�HR�@�LDLADQ�NE�SGD�
 RRNBH@SHNM�NE�"G@QSDQDC� BBNTMS@MSR�
@MC�SGD�(MRSHSTSD�NE�#HQDBSNQR�@MC�HR�@KRN�
@�LDLADQ�NE�SGD�3DBGMHB@K�"NLLHSSDD�
NE�SGD�)DQRDX�2NBHDSX�NE�"G@QSDQDC�@MC�
"DQSHƥDC� BBNTMS@MSR�'HR�OQNLNSHNM�
QDƦDBSR�SGD�FQNVSG�HM�SGD�MTLADQ�NE�
CDAS�ETMC�K@TMBGDR�@MC�ETSTQD�FQNVSG�
ONSDMSH@K�HM�SGHR�RDBSNQ
^
%NKKNVHMF�SGD�BNLOKDSHNM�NE�GHR�CDFQDD�
HM�!TRHMDRR�$BNMNLHBR��,@QB�INHMDC�
#DKNHSSDŗR�)DQRDX�NƧBD�@R�@�FQ@CT@SD�
SQ@HMDD�#TQHMF�SG@S�SHLD�GD�BNLOKDSDC�@�
RDBNMCLDMS�@R�@�ƥM@MBH@K�BNMSQNKKDQ�HM�@�
A@MJ�HM�)DQRDX�@R�VDKK�@R�@�RDBNMCLDMS�
SN�SGD�3QD@RTQX�@S�SGD�2S@SDR�NE�)DQRDX
^
&QDF�!Q@MBG��,@M@FHMF�/@QSMDQ�NE�#DKNHSSD�
.ƤRGNQD��BNLLDMSR��Ŗ R�@�ƥQL�VD�@QD�
BNLLHSSDC�SN�HMUDRSHMF�HM�@MC�CDUDKNOHMF�
NTQ�NVM�S@KDMS�@R�VD�ADKHDUD�HS�HR�@�UHS@K�
V@X�SN�@BGHDUD�RTRS@HM@AKD�RTBBDRR�ENQ�
ANSG�NTQ�BKHDMSR�@MC�NTQRDKUDR�,@QBŗR�
OQNLNSHNM�ETQSGDQ�RSQDMFSGDMR�NTQ�
NƤRGNQD�OQ@BSHBD�@MC�NTQ�@AHKHSX�SN�RDQUD�
NTQ�BKHDMSR�@R�VDKK�@R�GDKOHMF�NTQ�SD@L�
@BGHDUD�SGDHQ�@LAHSHNMRŗ
^
 BQNRR�SGD�SGQDD�NƤRGNQD�NƧBDR��#DKNHSSD�
DLOKNXR�LNQD�SG@M�����OQNEDRRHNM@KR�
@MC�NUDQ��������HM�SGD�4*

Movers&Shakers
EMAIL YOUR NEWS TO BUSINESS@GALLERY.JE

MOVERS & SHAKERS
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7 tips to help you take back 
control of your posture 
within an o#ce environment: 

Computers
$MRTQD�XNTQ�BG@HQ�ƥSR�XNT�OQNODQKX�
 CITRS�HS�SN�XNTQ�MDDCR�@MC�SG@S�NE�XNTQ�
VNQJRS@SHNM�,NRS�ODNOKD�ƥMC�SG@S�
@CITRSHMF�SGDHQ�VNQJRS@SHNM�QDCTBDR�SGD�
CHRBNLENQS�NQ�O@HM

Desk posture 

/K@BD�XNTQ�EDDS�Ʀ@S�NM�SGD�ƦNNQ�VGDM�
RHSSHMF�@S�XNTQ�BG@HQ�VHSG�XNTQ�KDFR�
GNQHYNMS@K�NQ�RKHFGSKX�RKNOHMF�CNVM

3GD�A@BJQDRS�RGNTKC�FHUD�RTƧBHDMS�
RTOONQS�SN�SGD�KNVDQ�A@BJ�ATS�MNS�OHMBG�
SGD�RGNTKCDQR

8NTQ�CDRJ�GDHFGS�RGNTKC�AD�ITRS�ADKNV�
XNTQ�DKANVR�VGHBG�RGNTKC�AD�@S�@�MHMDSX�
CDFQDD�@MFKD�8NTQ�@QLR�RGNTKC�MNS�AD�
QD@BGHMF�ENQV@QC

 QLQDRSR�RGNTKC�RSHKK�DM@AKD�XNT�SN�RHS�
BKNRD�SN�XNTQ�CDRJ

3GD�SNO�NE�SGD�BNLOTSDQ�RBQDDM�RGNTKC�AD�
@S�DXD�KDUDK��@M�@QLŗR�KDMFSG�@V@X

3GD�JDXAN@QC�@MC�LNTRD�RGNTKC�AD�VHSGHM�
D@RX�QD@BG�6GDM�SXOHMF��XNTQ�RGNTKCDQR�
RGNTKC�AD�QDK@WDC��DKANVR�@S�MHMDSX�
CDFQDDR�@MC�VQHRSR�RSQ@HFGS

"NMMDBS�@�K@OSNO�SN�@M�DWSDQM@K�JDXAN@QC�
@MC�LNMHSNQ�RN�SG@S�XNT�@QDMŗS�KNNJHMF�
CNVM�@S�SGD�RBQDDM�ENQ�KNMF�ODQHNCR

Breaks
&DS�TO�QDFTK@QKX�EQNL�XNTQ�CDRJ��LNUD�
@QNTMC�@MC�RSQDSBG�,@JD�XNTQRDKE�@�BTO�NE�
SD@��FN�NUDQ�SN�S@KJ�SN�@�BNKKD@FTD�HMRSD@C�
NE�DL@HKHMF�XNTQ�LDRR@FD�3GDRD�RL@KK�
AQD@JR�B@M�L@JD�@�AHF�CHƤDQDMBD�HM�XNTQ�
BNLENQS^

Stress
 R�@�QDRTKS�NE�RSQDRR��XNTQ�LTRBKDR�ADBNLD�
SDMRD��XNT�@QD�KDRR�KHJDKX�SN�S@JD�@�AQD@J�
@MC�XNT�O@X�KDRR�@SSDMSHNM�SN�XNTQ�
BNLENQS�3GHR�B@M�HMBQD@RD�XNTQ�QHRJ�ENQ�
CDUDKNOHMF�CHRBNLENQS�@MC�A@BJ�O@HM�
,@M@FHMF�RSQDRR�RGNTKC��SGDQDENQD��AD�
O@QS�NE�@MX�OQNFQ@LLD�SG@S�HR�@HLDC�@S�
DMG@MBHMF�XNTQ�GD@KSG�@MC�VDKK�ADHMF

Working hours and duties
+NMF�ODQHNCR�NE�QDODSHSHUD�VNQJ�B@M�
AD�CDSQHLDMS@K�SN�XNTQ�VDKK�ADHMF�
"NMSQNKKHMF�KNMF�VNQJHMF�GNTQR�RGNTKC�
AD�S@JDM�RDQHNTRKX�VGDM�XNT�DWODQHDMBD�
A@BJ�O@HM�"@QDETKKX�OK@MMHMF�XNTQ�VNQJ�
@MC�@KSDQM@SHMF�U@QHNTR�CTSHDR��DF�AQD@J�
TO�XNTQ�CDRJ�A@RDC�VNQJ�VHSG�CNHMF�RNLD�
NSGDQ�CTSHDR��B@M�L@JD�@�AHF�CHƤDQDMBD

Physical activity 

(MBQD@RHMFKX��NQF@MHR@SHNMR�NƤDQ�
DLOKNXDDR�SGD�NOONQSTMHSX�SN�S@JD�O@QS�HM�
ƥSMDRR�NQ�DWDQBHRD�BK@RRDR�3@JD�@CU@MS@FD�
NE�SGHR�VGDM�HS�HR�@U@HK@AKD�NQ�L@JD�XNTQ�
NVM�@QQ@MFDLDMSR�-NS�DUDQXNMD�L@X�AD�
@AKD�SN�FN�SN�SGD�FXL�HM�SGDHQ�KTMBG�AQD@JR�
ATS�@�AQHRJ�V@KJ�HR�D@RX�SN�HMBKTCD�HM�XNTQ�
C@HKX�QNTSHMD

Ergonomic assessment 
 �BNLOQDGDMRHUD�DQFNMNLHB�@RRDRRLDMS�
NE�XNTQ�VNQJ�OK@BD�B@M�AD�UDQX�TRDETK�
VGDM�G@UHMF�SN�BNOD�VHSG�A@BJ�O@HM�@S�
VNQJ�8NTQ�'1�CDO@QSLDMS�NQ�NBBTO@SHNM@K�
GD@KSG�CDO@QSLDMS�VHKK�AD�@AKD�SN�SDKK�
XNT�GNV�XNT�B@M�@QQ@MFD�@M�DQFNMNLHB�
@RRDRRLDMS�NE�XNTQ�VNQJ�OK@BD�(E�SGHR�
HR�MNS�@U@HK@AKD�HM�XNTQ�NQF@MHR@SHNM��
XNT�BNTKC�@KRN�RDDJ�SGD�@CUHBD�NE�@�
BGHQNOQ@BSNQ�NQ�@BTOTMBSTQHRS�VHSG�
JMNVKDCFD�NE�SGHR�@QD@

3GD�FNNC�MDVR�ENQ�RTƤDQDQR�NE�A@BJ�
O@HM�HR�SG@S�QDRD@QBG�AX�SGD�-@SHNM@K�
(MRSHSTSD�ENQ�'D@KSG�@MC�"KHMHB@K�1DRD@QBG�
�-("$��QDBNLLDMCR�@BTOTMBSTQD�@MC�
BGHQNOQ@BSHB�B@QD�ENQ�KNV�A@BJ�O@HM�
1DRD@QBG�HM�SGDRD�@QD@R�G@R�RGNVM�ANSG�
NE�SGDRD�SQD@SLDMSR�SN�AD�DƤDBSHUD�HM�
SQD@SHMF�KNVDQ�A@BJ�O@HM��MDBJ�O@HM��
GD@C@BGDR�@MC�L@MX�LNQD�

Back to Balance Chiropractic and Osteopathy and Health Point Acupuncture Clinic will be running discounted examinations 
during Backcare week 2014 (6-12th October). To book an appointment call 789367.

Is your o#ce posture 
breaking your back?

 ANTS^���LHKKHNM�VNQJHMF�C@XR�VDQD�KNRS�CTD�SN�VNQJ�QDK@SDC�A@BJ�O@HM�@MC�NSGDQ�LTRBTKNRJDKDS@K�CHRNQCDQR�EQNL������SN������
@BBNQCHMF�SN�@M�-'2�RSTCX

,@MX�ODNOKD�VHKK�RTƤDQ�EQNL�KNV�A@BJ�O@HM�@S�RNLD�SHLD�HM�SGDHQ�KHUDR�(S�B@M�AD�B@TRDC�AX�LHMNQ�HMITQHDR�RTBG�@R�LTRBKD�RSQ@HMR�@MC�ROQ@HMR��
OQDFM@MBX��RSQDRR��ONNQ�RKDDO�NQ�A@C�VNQJ�ONRSTQDR�1DCTBHMF�E@BSNQR�SG@S�B@TRD�SGD�O@HM�B@M�GDKO�QDCTBD�XNTQ�A@BJ�O@HM

Back pain is the UK’s leading cause of disability, 
a"ecting an estimated 1.1 million people in 
the UK and one of the main reasons for work-
related sickness absence.
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Name: Harvey Biljon

Age: 37

Sport: Rugby
 
What do you do: I’m the Head Coach 
for Jersey Rugby Club’s first team, 
currently playing in the IPA Greene King 
Championship.
 
School attended: Durban High School 
(South Africa).
 
Favourite ice cream flavour: Bano"ee.
 
Favourite animal: Dog.
 
Favourite food: Steak.
 
What would you wear to a fancy dress party: 
No Idea, it really depends on the theme, but 
if it’s fancy dress, always go all out.
 

Favourite rugby expression:
This comes from my playing days, a player 
had left to join an opposing team at the 
end of the season, he had quite a reputation 
for being a tough guy in the gym, pu!ng 
out his chest and lifting heavy weights, but 
when he got on the pitch it was a di"erent 
story. During a game one of our players 
turned around to him and said ‘pretty 
standard performance, looks like you still 
train like Tarzan, but play like Jane.’  This 
only served to further throw his game!
 
Favourite thing about Jersey: 
Everything has been great so far, but the 
beaches are top of the list at the moment.
 
Favourite song: 
Currently it’d have to be ‘Waves’ by 
Mr Probz.
 
When did you start playing/coaching: 
Started playing rugby when I was about 
nine, I have always been into coaching even 
from when I left school I went back and 
coached the junior age groups.  

Where has been your favourite place in 
the world to play/coach rugby:
Playing wise Kings Park, Durban, South 
Africa, with the Shed (Gloucester a very 
close second) and coaching well there is 
only one answer, Jersey.  
 
Where and when was the favourite 
moment in your career: 
I have coached in many Big games, B&I Cup 
finals, play o" finals but at the moment the 
stand out game is Jersey against Bedford 
at Goldington Road for Championship 
survival at the end of last season.  
 
You’re about to embark on your first full 
season as Head Coach for JRFC, how are 
you feeling about the teams prospects:
I am excited, and very aware of the 
challenges but if it was going to be easy it 
would not be worth doing. Lets just say I 
believe we can really surprise a couple of 
teams and that the team can really develop 
in the years to come.     
 

Born in Uitenhage, South Africa, Harvey started playing rugby at 
about the age of eight, as a scrum-half and after a successful junior 
career Harvey joined premiership side London Wasps in 2000, 
where he enjoyed considerable success for a number of years. After 
Wasps he went on to become the Director of Rugby at Blackheath, 
for whom he also played up until 2008. Then is 2009, until joining 
JRFC, Harvey was a key part of the coaching team for fellow 
Championship side Cornish Pirates.

If one needed mentors, then Harvey has had some of the best, 
having been associated at Wasps with British Lions coaches Ian 
McGeechan, Warren Gatland, Shaun Edwards, Craig White and Rob 
Howley.  Aside from all of this, he is also our sportsperson of the 
month, what more could we ask for…

Harvey Biljon joined Jersey RFC in January 2014, as the 
island sides Head Coach. He brought with him an impressive 
CV, as both a former player and a coach.
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He had quite a reputation for being a tough 
guy in the gym, pu#ng out his chest and lifting 
heavy weights, but when he got on the pitch it 
was a di"erent story. During a game one of our 
players turned around to him and said ‘pretty 
standard performance, looks like you still train 
like Tarzan, but play like Jane

Have you set the team specific goals for 
this season, aside from winning as many 
games as possible, of course:
There is an obvious focus on the on 
field performance and at this early stage 
of the season we have set some key 
performance indicators, we have also made 
a conscious e"ort not to set season long 
goals but goals for blocks of games, after 
each block the squad and coaches will re-
evaluate and set new challenges for the 
next block of games.
 
Our challenge is to develop and 
understand what it means to be a 
professional athlete on and o" the 
field. JRFC need to build a culture 
and environment that the players can be 
proud of and people want to be part of.   
 
Does the island’s support make a 
di"erence to the teams performance, 
particularly at home:
Very much so, it’s great to hear the 
supporters banging on the advertising 
boards at our home games, thus far, in the 
short time I have been in Jersey, listening 
to how passionate the supporters are 
definitely motivates all of us.
 
Sports players, aside from a few, are 
notoriously transient – how do you bring 
new players into an existing side and 
give them a sense of pride to be playing 
for the club:
Rugby players want to go to a Club where 
they know they can improve and be 
challenged.  One thing that stands-out for 
me is that JRFC really care and look after 
their players. We know you don’t have to 
sell Jersey as a place, but playing for Jersey 
is unique in the Championship, as every 
time you represent the Club you represent 
the island too. I believe for a professional 
rugby player you have it all, high-class 
competition, an opportunity for individual 
development, supporters who get behind 
you and a Club that looks after you.   
 
If you weren’t coaching rugby, what 
would you be doing: 
Running my own business, I’m not certain 
what it would do, but it would have to be 
something challenging and rewarding.
 
Do you have a top tip for 
aspiring sportspeople: 
Be self-aware but don’t doubt your ability, 
always remember there is no substitute for 
hard work and sacrifice!  
 
How can people get involved in rugby 
in Jersey: 
Just get up to the Club, the people are very 
welcoming and I guarantee you will have 
lots of fun.   
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Join Your Local Rugby Club Today!

Have you always wanted to play rugby, or perhaps you played 
whilst at school or university and would like to put your boots back 
on. Well then you’re in luck, the island’s local sides are joining forces 
to get behind a massive recruitment drive to boost their numbers.

Yoga Box Studio 
is now open 
There will be daily classes at di"erent times 
to suit every schedule, regular workshops 
and courses, as well as private yoga sessions 
for corporate groups, events and one-to-one. 
There are many talented yoga teachers that 
will be running classes at the studio and all 
levels are welcome.  

The studio is based at 6 West Centre 
in town visit www.yoga-box.co.uk for 
information on class times and costs.

Fort For All Day
Fort Regent’s Fort For All Day is back 
on Sunday 26 October.  Once again Fort 
Regent are set to host a special open day 
to celebrate the range of sports, activities 
and clubs that use the venue, and to o"er 
islanders the opportunity to find a sport or 
activity that suits them.

The event is free and open to everyone, 
and be sure to take along your training 
gear, water and a towel so that you’ll be 
able to take part in the wide variety of 
taster sessions that will be on o"er, free 
of charge.  Whether you’ve always wanted 
to try spinning, boxing, Tai Kwon Do or 
perhaps Jumping Fitness this will be your 
chance to find out more, take part or watch 
demonstrations.  

Alongside the sporting activities there will 
also be a variety of stalls, entertainment and 
you’ll also get the chance to meet Humfrey 
the Lion.

Outside of the team playing in the Greene 
King IPA Championship there are further 
five senior men’s sides that make up the 
Jersey Rugby Association (JRA) who all 
play in the local Channel Island League, 
these teams are joined by a further team 
from Guernsey making six teams who 
play throughout the season.  There is also 
an option for women as the island boasts 
a strong ladies side too Here is a little 
summary of each of the teams:

If you’re not sure which team to join then Dave Felton, the island’s Rugby Development 
O!cer is ready to help you decide.

Contact Dave Felton on:
T: 01534 449766  |  E: d.felton@gov.je  |  Twitter @JerseyRugbyDev
Facebook Jersey Rugby Development Committee

Beeches RFC
Formed as the Beeches Old Boys for former 
pupils of De La Salle school in Jersey, 
Beeches now welcome players from all 
backgrounds.  Training 1830hrs on Tuesday 
evenings at Grainville Rugby Club.  www.
facebook.com/beechesrugby

Buccaneers RFC 
Jersey Athletic are the amateur section of 
Jersey RFC. They have one team competing 
in the Shield League in UK and the 
Buccaneers that compete in the JRA League. 
Any players are welcome to join. Training 
Tuesdays & Thursdays 1830hrs at Jersey 
Rugby Club.  www.jrfc.je/athletic.aspx

Optimus United Banks RFC
Founded by bank workers in 1964, the social 
club are based in Grainville and welcome all 
abilities. The only club with a clubhouse/bar! 
Training 1830hrs on Wednesday evenings at 
Grainville Rugby Club.  www.facebook.com/
OptimusBanks

Panthers RFC
Formed in 2009 by a bunch of prison o!cers 
who enjoyed the game of rugby! They now 
welcome anyone who wants to have fun 
around the game of rugby, on and o" the 
pitch. Training 1830hrs on Wednesday 
evenings at Grainville Rugby Club.  www.
pitchero.com/clubs/thepanthersrufc
 
Les Quennevais RFC 
LQRFC was formed in 1980 based at Les 
Quennevais in the parish of St Brelade. 
Training  1830hrs Wednesday evenings at 
Jersey Rugby Club.  http://www.pitchero.
com/clubs/lesquennevaisrfc/

Jersey Ladies RFC 
Formed in 2006 the ladies side have gone 
from strength to strength, they play in a UK 
National league. Everyone welcome - new 
or old players or those simply looking for a 
new sport. Training Tuesdays & Thursdays 
1830hrs at Jersey Rugby Club.  www.
facebook.com/JerseyLadiesRugby

SPORT NEWS
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William Ryan Partington (football fanatic) is the man responsible for bringing Brazilian Soccer to Jersey. 
As someone who’s been playing the game since he stopped crawling and started walking  – his Mum Mary 
Partington was often assigned as teammate  – he certainly knows a thing or two about the sport.  
 
‘Brazil has, and always will be, a country that 
produces great football players’ explains 
Will, who at the age of 37 has a number of his 
own achievements under his belt, including 
playing conventional football for Varginha 
in Rio (whereby the FIFA World Cup 
Winner ‘Jairzinho’ posed as his manager) and 
Beach Soccer for Flamengo and Botafogo. 
Will’s other highlights include taking the 
title of the second Channel Islander to 
represent England (albeit at Beach Soccer). 
‘Representing England allowed me to play in 
FIFA approved competitions in Europe and 
Africa in front of anything upwards of 6,000 
fans, that’s quite a lot of people when you 
consider the pitch is just 40 by 30.’
 
So just what is Brazilian Soccer? 
Brazilian Soccer initially focuses on the 
game futebol de salão, a loose term for 
‘court football’.  Adopting a unique ball, 
(made exclusively for Brazilian Soccer 
Schools) and an enviable coaching syllabus, 
the game initiates a series of core skills, all 
of which help to build both confidence and 
ball mastery. So, does regular English FA 
football bare any resemblance to Futebol 
De Salao, or its methods? ‘Brazil are more 
technical but I love British strength. BSS 
does not try to copy Brazil, we simply add 
their strengths to our own.’  

Jersey’s Brazilian Soccer team is governed by 
the International Confederation of Futebol De 
Salao (ICFDS) – which is currently owned by 
Football powerbroker and Ex-Southampton 
FC Chairman Rupert Lowe. ‘Rupert is raising 
the profile of our methods globally and has 
requested my assistance in leading various 
coach education courses on demand. My first 
invitation comes all the way from Poland.’ 

So what made Will want to bring a little bit 
of Brazil to the island?
I’d previously never experienced such an 
elated way of teaching football, especially 
one with an equally enviable end product 
to match. Name any one Brazilian player 
and you’ll find they’re born out of futebol de 
salão.’ Take The Falling Leaf’ and ‘Trivella’ as 
fine examples of impeccable play  - how could 
I not introduce that to the island?
 
Brazilian Soccer Schools surround the 
philosophy of giving island children the tools 
required to play a great game, many of which 
will inspire others to watch! ‘Our members are 
very creative, which leads to countless smiles. 
Children now have the ability to be the very 
best given the right environment. Our aim is 
to inspire and improve our member’s abilities. 
This is a constant marker for us at the school.’  

Will hosts both Socatots and the Brazilian 
Soccer School, the former fashioning a ‘baby’ 
version of Brazilian Soccer Schools, whereby 
the keenest of players can start as young as 
six months! The latter involves children from 
roughly 4.5 years up to 17 years. ‘Some BSS 
Members are with us four times a week.’  The 
game involves technique, strength training, 
and finally, tactical awareness. The longer a 
Member is on the programme, the more we 
have influenced the athlete.

Will’s end product is certainly proving to be a 
success, with the latest BSS count revealing in 
excess of 15 Members, all of whom have gone 
on to accomplish professional trials! ‘This 
summer alone we saw two members represent 
Fulham in the Under 18’s Premier League and 
a further two represent Dundee United at 
under 20’s level.’  

 “I’d previously never 
experienced such an elated way 
of teaching football, especially 
one with an equally enviable 
end product to match”

Where does your inspiration come from?
Our Members often laugh at how fascinated 
I am with how the body works. I’m often 
watching the body as apposed to the ball! 
I draw inspiration from Mohammad Ali’s 
feet, Bruce Lee, the underground sensation 
‘Parkour’ and ballet.  One day – if my research 
takes me there – I may be forced to put on 
some ballet shoes, it would certainly give the 
children a good laugh!   
   
Socatots and Brazilian Soccer Schools 
runs seven days a week at several venues 
Island wide.  BSS’s newest centre will be the 
SoccerDome at Les Ormes from January 
2015.  We are looking to launch development 
squads in 2015 which may see us tap into 
the contacts we have with Dundee United, 
Middlesborough, Fluminense and Flamengo.

When asked what it takes to become a player, 
Will simply replies ‘those wishing to give the 
game a go need nothing more than an open 
mind and a sense of adventure. Be prepared 
to experience something new and more 
importantly, something that works.’ 

www.facebook.com/
brazilliansoccershoolsjersey  
T: 07797 799 111

BRINGING A LITTLE BIT OF BRAZIL TO JERSEY
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Juke [jook]
verb 

(used with object), juked, juking
To make a move intended to deceive 

(an opponent)

noun  
A fake or feint, usually intended to 

deceive a defensive player



FREELANCE NISSAN
LONGUEVILLE, ST SAVIOUR

703300
www.freelance.je

They say that looks can be deceptive. Take the rear door handles on this Nissan Juke, 
for example, nestled cheekily into the c-pillar to fool your eyes into thinking there 
are only three doors on this five door crossover.

Whilst compact on the outside, the sense of space whilst 
sitting up front is impressive and the gap in between the 
front seats is apparent in a way that reminds me of the 
first Range Rovers. Spartan, utilitarian, but comfortable. 
I drove the base model, and whilst all manner of 
electrical gadgetry is available as you tick more boxes 
and progress up the Juke range but it was actually relief 
not to be inundated with things to press, turn, click and 
learn. In contrast with other new cars I’ve driven recently 
this kind of back to basics driving experience provides a 
purity that just allowed me to, well, drive. Isn’t that what 
driving should be about?

Peering out over what looks like a giant mechanical 
frog’s head (every child of sane mind has envisaged 
piloting a gigantic mechanical frog at some point, 
surely?) you find yourself sitting up nice and high 
as if you were in a large o"-roader, just without the 
unnecessary exterior bulk, which is compounded by 
the chunky and tall gear shifter which falls nicely into 
reach from the bolstered seats. Nissan say that the way 
the lights are positioned atop of the bonnet aids with 
judging where Juke’s corners lie whilst manoeuvring 
and the large mirrors that look over the muscular rear 
wheel arches, which are always a winner when it comes 
to vehicle styling cues, certainly help with seeing what’s 
going on at the rear. Of course, the Nissan Safety Shield 
pack has got all of this covered for you straight from the 
centre console should you choose it as an option on the 
Acenta model and it comes as standard on the top level 
model, the Juke Tekna.

Staying inside, the organic shape of the shade that 
covers the main dials is almost like a the wing of a 
beetle (that’s the insect kind) and floats over the rest of 
the dashboard, adding another pleasantly quirky little 
feature to the cabin. Interchangeable heater surrounds 
and dashboard trim pieces allow you to add your own 
touch by way of colour accents and the indicator stalks 
are shaped in a curious way that is really compelling. 
Stay with me here, I haven’t gone completely mad yet. 
They’re beautifully sculpted with recesses for where 
your fingers will fall when twisting and pushing, it’s 
an organic shape that reminds me of the sort of form 

you’d mould from clay autonomously when your mind 
is drifting, although it seems entirely purposeful here 
in the Juke’s interior. It sounds ridiculous, but instead 
of just using a thin, cylindrical stalk with a bulbous bit 
on it they’ve put some real thought into its design and I 
appreciate that level of ergonomical awareness. A lot.

This model uses the outgoing 1.6 litre petrol engine 
but newer, 1.2 litre turbocharged petrol versions are 
now available that put out the same power with less 
emissions. Four wheel drive versions are available 
in Acenta Premium and Tekna models and for those 
of you who aren’t fussed about being frugal there’s a 
190PS 1.6 turbocharged version that’ll sprint to 60mph 
in under 8 seconds.

Overall, I’d say that the Nissan Juke is deceptively 
accomplished for what really isn’t an expensive car. I 
had to double check that none of the figures had fallen 
from the price board that was on the back seat that I 
noticed shortly after leaving the forecourt at Freelance. 
£10,995. That’s it, just under eleven grand for a compact 
crossover SUV. Will people judge you for having a 
vehicle that many would perceive is unnecessarily 
big, even though it really isn’t? Will the neighbours 
think you’ve spent a fortune on a new car when you 
really haven’t? Who cares what they think, it’s got low 
emissions, it’s more compact and costs less than it 
might appear. Looks can be deceptive after all.

“Overall, I’d say that the Nissan Juke is deceptively 
accomplished for what really isn’t an expensive car. I had 
to double check that none of the figures had fallen from 
the price board that was on the back seat that I noticed 
shortly after leaving the forecourt at Freelance”
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The celebration of the Y chromosome is something that, I 
feel, doesn’t happen enough. We’ve developed into a society 
of metrosexuals and house-husbands, ignoring our inherent 
desire to hunt and kill our every meal whilst maintaining a 
moustache that would bring Tom Selleck to his knees. 

BANG! DESK LAMP
Lamps do not carry connotations of 
manliness, they are nothing more than 
a practical decoration. However, what 
would happen if you were to add the 
feeling of power that can only come 
from holding a gun? Well, the new 
BANG! Desk Lamp lets you find out, 
and it’s honestly as thrilling as it sounds 
(according to reviews). It’s as simple 
as it looks really. The gun itself acts 
as a wireless controller for the lamp, 
which you shoot to turn o". Just in case 
shooting your household items isn’t 
enough to make you feel manly, the gun 
has an inbuilt noise similar to that of the 
ones used by one of the quintessential 
men of the silver screen, Clint Eastwood. 
At this point, it feels fitting to try and 
make a joke about the lamp feeling 
lucky, however I’ll let you recreate the 
scene yourself when you inevitably buy 
one of these, just as an excuse to don the 
poncho and cowboy hat at the back of 
your closet that you bought “for a fancy 
dress party”.

As with most things, the best place to get 
these is online, and after a look around 
it seems that www.red5.co.uk is the best 
place. Unfortunately, it’s not cheap to 
become an old Western hero. This lamp, 
bulb not included, costs £199.99

FEATHER ARTIST CLUB DX STRAIGHT SHAVETTE
If there’s one thing the man of the past had, as well as excessive physical strength, it was 
class, and nothing screams class like a gleaming wooden finish on a straight razor. There’s 
something extremely masculine about using something that strongly resembles a hunting 
knife to cut hair on possibly the most deadly area on the body. The element of danger is 
elegantly mixed with the manly class of old in the Feather Artist Club DX Straight Shavette.

This product does however force the alpha male into a bit of a quandary. As the legendary 
band The Beards once said; “if your Dad doesn’t have a beard, you’ve got two mums”, so 
should a man really even own a ‘Shavette’? Well, in this instance we must once again look 
to the most traditional laws of man. Although yes, facial hair is a must, maintenance of said 
hair is of paramount importance. It’s also only right that every man should carry out this 
maintenance with tools that are not only practically fantastic, but ones that show to the 
world that he is not afraid of anything, even a deadly knife to the neck.

Style and danger, however, are not cheap. Looking online, the best price I could find for 
these was £295.95 on eBay. Nevertheless, if the need calls for such fine equipment, all men 
can call on their inherent aptitude for woodwork and make one of these themselves.

I weep (manly tears) every time I see the 
newest fashions, wondering what happened 
to the days when a man was judged not 
by the boldness and brightness of his new 
leather and polyester suit, but by how many 
bear husks he could carry whilst drinking 
a home-brewed beer. Our instincts tell 
us every day that we should be out in the 
open, lumberjack shirt just open enough 
to display the magnificent plumes of chest 
hair that you grew at the age of 12. So this 

month, I’ve taken it upon myself to provide 
you with a list of gadgets that will rekindle 
that love of everything retrosexual. It’s 
time to forget about keeping the house 
spotless, forget that your wife/girlfriend/
child will not be safe in a vintage sports 
car and ignore the trappings of a society 
that encourages freedom of expression 
and emotional outbursts. Pint in hand, 
moustache comb at the ready, let’s delve in 
and remember what it means to be “man”.
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Enjoy your music on the go, everywhere you go. 
The SoundLink® Mini Bluetooth® speaker delivers 
full, natural sound from an ultra-compact speaker 

that fits in the palm of your hand. It connects 
wirelessly to your smartphone, tablet or other 

Bluetooth® device, so you can listen to your music, 
videos or games anytime, anywhere. Just grab it 

and go.
 

Plays where you play
The SoundLink® Mini speaker is small and light enough to 

tuck into your bag. It weighs in at just 0.67 kg. Its low profile 
lets you place it almost anywhere and provides a low centre of 

gravity that makes it nearly impossible to tip over.

The rechargeable lithium-ion battery delivers up to seven 
hours of playtime. And at home, you can listen even longer—
the charging cradle lets you listen while it charges. An empty 

battery usually fully recharges in three hours.

Bluetooth® connectivity
The speaker has a range of about 9 m, so you can enjoy 

the sound you want without wires. It pairs easily with your 
smartphone, iPad or other Bluetooth®device. And it remembers 

the most recent six devices you’ve used, so reconnecting is 
even simpler.

 
Big performance, small size

You might not expect sound this rich from a speaker this 
small, but the SoundLink® Mini speaker is something new. You 
don’t have to sacrifice performance for portability. Proprietary 
technologies and an innovative driver configuration combine 
to deliver full-range sound—including deep lows—in an ultra-

compact package. It lets you take your music to places it’s 
never been before.

Easy operation, elegant design
The SoundLink® Mini speaker is designed for sleek simplicity. 

Its single-piece aluminium casing is both attractive and 
durable. The speaker features power and volume buttons—you 

control all other functions from your Bluetooth® device.

Better sound in the 
palm of your hand

WORDS Dan Turner 
Assistant Manager at Fortuna

Fortuna Euronics 
68-72 Halkett Place , St Helier, JE2 4WG

www.fortunajersey.com 
780095

NITESITE SPOTTER EXTREME
The thrill of the hunt. It’s no coincidence 
that all real men of old survived solely on 
a diet made up of freshly caught animals. 
A certain sense of achievement is lost when 
meat is bought in plastic packets, and yet that 
seems to be the norm in our society. With the 
ban on fox hunting, man’s right to hunt was all 
but abolished, however some companies have 
refused to be crushed by the metrosexual wave. 
NiteSite are one of these companies, and they have 
continued to make gear for the Y-chromosomed 
beasts that are not concerned at all with falling animal population 
rates. The Spotter Express allows the huntsman to conquer one of 
the obstacles that has haunted man for centuries…darkness. With a 
range of 500m, the Spotter Extreme allows even the most untrained 
eye to seek out their prey in the pitch black. With the power of 
NiteSite, you can be safe in the knowledge that each trip into the 
woods will be a roaring success (apologies), and you can even get a 
good catch for breakfast.
           
Given the complete lack of hunting ground and/or large game on 
the island, it’s highly unlikely you’ll find many of these available, so 
I would advise heading to www.nitesite.com, where you can get one 
for just £56.00

BEER THROWING FRIDGE
Science. It’s a wonderful thing. It’s given 
us penicillin, the car and pretty much 
everything else we take for granted today. 
However, at certain points in history, 
scientists have created something that really 
pushes up the bar by astronomical levels. 
They make something that changes lives 
and revolutionises the world, changing the 
very fabric of our existence. Step up Mister 
John W. Cornwell, graduate of the Duke 
University Pratt School of Engineering, class 
of 2006. Somehow, not a recipient of the 
Nobel Prize. He’s a man that had a dream, a 
dream to make the life of every man easier, 
and slightly more inebriated, without having 
to lift a finger. The clue is really in the name 
with this one, and whatever images your 
mind is conjuring right now, it’s better. With 
a wireless remote to control where the beer 
is thrown, this gadget that will inevitably 
end many relationships through excessive 
alcohol consumption is the perfect man’s 
toy. Unfortunately, the Beer Throwing Fridge 
is not available commercially, so it’s time to 
start working on your engineering degree.

Forget dogs, John W. Cornwell is man’s new 
best friend.
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PHONE HOME

PHONE HOME

TIAGO’S TOP TIP

HOW TO…STORE IMPORTANT 
STUFF SAFETY
Whatever you’re storing – contacts, calendar 
information, documents, or pictures – make 
sure that they’re as secure as possible.

You have to consider security with 
treasured family photos and important 
documents. The cloud is great for storage, 
but there are two things you should do to 
reduce the risk of losing your data:

Back up your private data on your home 
PC, rather than the cloud. Having your 
most important documents on a hard drive 
will mean that they are secure.

If you choose cloud services, change your 
password so that it’s more advanced than 
1234. A recent poll showed that 40% of 
mobile users still use 1234. 

The Samsung Galaxy S5 Mini is a phone 
that snubs the trend for ‘ever so slightly 
bigger’ smartphones, choosing instead to 
embrace the practicalities that come with 
a smaller handset.

Whilst its competitors clamour to tell 
you that their screen is the largest yet, 
the S5 Mini prefers to remind you that 
there’s huge value in a phone which fits 
comfortably in the hand whilst you type 
a message.

If that’s not practical enough, then the 
fact that the S5 Mini is water, sand and 
dust resistant, making it ideal for use in 
Jersey whether you’re on the beach or 
walking in the rain, should make you take 
notice of this petite but powerful phone.

Talking about power…power is another 
element of the S5 Mini that makes it 
stand out from the crowd. The Ultra 
Power Saving feature minimises battery 
use when it’s running low by turning the 
screen to black & white and closing down 
unnecessary features, making sure you 
maximise the time you stay connected.

Small, powerful and tough is just the 
start of the S5 Mini story! It comes 
with one-touch fingerprint security, an 
8 megapixel camera and a heartbeat 
monitor that syncs with the S Health app 
and Samsung’s Gear and Gear Fit activity 
trackers so you can easily check your 
fitness data at any time of day.

A SLIM, SMART STUNNER
Smartphones appear to be growing in size as well as in popularity! But a large phone isn’t 
the ideal fit for everyone – Included in Sony’s latest announcement of their new Xperia 
range is the all new Sony Xperia E3.

This slim and resilient phone sports a range of smartphone essentials, including a 5MP 
camera and a quick and responsive Quad-core processor as well as a stunning 4.5” display 
and an exceptional battery life of up to 49 hours!

The Xperia E3 weighs in at 145g and just 8.5mm thick, this handset truly is slim, resilient 
and ready for anything.

So if you’re looking for a truly compact and great value smartphone, look no further than 
the Sony Xperia E3 for only £99 or on JT Pay Monthly from £11.99 per month.

Visit the JT Store today to take a look at our great value range of the latest Sony Xperia 
handsets, and find the Xperia fit for you!

PETITE BUT POWERFUL

The Samsung Galaxy S5 Mini runs on Android Kitkat 4.4 and is available for free in the Sure 
store when you subscribe to the Smart400 plan (£36 per month).



FROM A1 TO Z3 IN 
ONE QUICK MOVE
Jersey’s own superstar DJ - 
and Airtel-Vodafone Brand 
Ambassador - Hannah Jacques 
looks at Sony’s new Xperia Z3

Hewlett Packard ENVY 
Recline23 Beats SE

Features:
Windows 8

Intel® Core™ i5-4570T processor (2.9 GHz)
8Gb RAM

1Tb hard drive
23 inch HD touch screen (1920x1080)

Screen tilts 5 degrees forward to 145 degrees backward
802.11 b/g/n WiFi; Bluetooth 4.0

Video: NVIDIA GeForce GT 730A (1Gb dedicated)
Beats Audio™ with 4 speakers

Webcam
Wireless keyboard and mouse

2x USB 2.0; 2x USB 3.0; HDMI; 3-in-1 card reader
HP Envy Recline 23-m210ea touch screen AIO desktop PC

Hewlett Packard ENVY Recline 23-M210EL 
F6L45EA AIO, Hybrid Hard Drive Intel ® 2900 
MHz 1008 GB H87 GeForce GT 730A Web Cam 

£899.99
Code: 23-M210EA

Jersey Electricity Powerhouse
Gadget of the month

Jersey Electricity Powerhouse : 505460 
Don Street : 510010
www.powerhouse.je
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The boys at Sony have been busy. I mean really busy. They’ve 
come up not only with the latest handset, but a whole range of 
new and wonderful other gadgets alongside. They arrived in 
Jersey at the start of the month, so getting to try them all out 
would even take too long.

The main item is the Xperia Z3, which has a big 5.2-inch display, a 
rounded aluminium frame, and tempered glass panels. All very nice 
looking. It’s also slim, light, dust-proof, water-resistant (two things 
which are becoming the norm), and has a 20.7-megapixel camera 
with a 25mm wide-angle lens. It’s also damn fast (a 2.5GHz quad-
core Snapdragon 801 processor kind of fast).

For most companies that would be enough. But not Sony. 
Alongside their flagship, Sony have unveiled an updated 
SmartWatch; a Z3 Compact; an E3 smartphone; and a very very 
thin Xperia Z3 Tablet Compact.

The Sony SmartWatch is now in its third generation and competes 
well with the likes of LG and Moto, and it looks a bit like Samsung’s 
Gear 2 Neo.

The ‘Compact’ version of the Z3 has a screen that’s 4.7-inch, 
while the lower-cost Xperia E3 smartphone has a 1.2Ghz quad-
core processor and 4.8-inch display. Finally, the Xperia Z3 Tablet 
Compact is an extremely thin 8-inch tablet.

Yes, of course they all work together and look great. From a gaming 
point of view, what I like about them all (the Z3, Compact and 
Tablet Compact) is that they can all stream and play PlayStation 4 
games away from the console, using PS4 Remote Play. I’ve just got 
to decide which to use.
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The summer has come to an end. It’s true. Despite some 
metrological optimism to the contrary, even Indian summers give 
up by October. After a few great nights over the summer and 
smashed it at JerseyLive and now it’s time to batten down the 
hatches for Winter. Fear not, Firethorn have taken up their mantle 
of creating a hightlight night as the evenings got dark. Next month 
the now familiar transformation of a hotel to club with occur to 
honour Dimitri from Paris, the DJ, Producer and downright chic 
semi nocturnal Frenchman.
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As the French Ambassador of stylish club 
sounds, Dimitri from Paris is everything his 
nation could be proud of: a DJ, producer, 
and remixer of the highest standard, and 
a stylish snake-hipped pin-up with French 
reserve. In a nutshell, there are two distinct 
sides to Dimitri: undeniable elegance and, 
a devoted dance music fanatic. In February 
2005 the French government awarded him 
the very o!cial rank of Knight of the Arts 
and Letters. Along with Air and Cassius he 
was the first artist from the Electronica field 
to be given such a distinction.

His musical influences are deeply rooted in 
70’s Funk and Disco sounds that spawned 
today’s House music but also original 
soundtracks from 50’s and 60’s cult movies. 
With such a large mix, Dimitri remains 
one of club lands most empathic and most 
unpredictable DJs. Playing across genres 
and tempos his first goal is to share his love 
for music while moving your mind, body 
and soul. Dimitri’s DJing career started in 
the late 80’s on the Parisian pirate radio 
scene. Moving to an o!cial and nationwide 
radio he became the very first DJ to pioneer 
House music all over France. His mix show 
was the first of its kind and ran over 10 
years until 1998 making him a cult figure 
with dance music connoisseurs.

Thanks to his radio exposure where he 
could showcase his personal edits he turned 
the heads of record labels. Dimitri remixed 
hundreds of artists as diverse as Björk, the 
Cardigans, James Brown, New Order and 
Quincy Jones. It wasn’t until 1997 however, 
that he became world famous with the 
release of his first album “Sacrebleu” on 
Bob Sinclar’s Yellow Productions label. 
A blend of diverse influences including 
original film soundtracks, jazzy samba and 
organic house. “Sacrebleu” sold several 
hundred thousand copies and was named 
one of the Ten Top Albums Of The Year by 
UKs influential Mixmag.

In the late 90’s Dimitri followed the 
album’s success with several compilations 
including the cult “Deluxe House of 
Funk” and the infamous “A Night At 
The Playboy Mansion” (Virgin) lately 
charted again in Mixmag’s top 100 of best 
compilations ever.

A second artist album, “Cruising Attitude” 
was released in 2004 to be closely followed 
by his first outing on UK’s premier dance 
music label Defected: “Dimitri from Paris In 
the House”.

2005 saw Dimitri go back to his Funk and 
Disco roots, with fellow super collector Joey 
Negro for “Kings of Disco” (BBE).

In 2006 he o"ered his “In the House of 
Love” outing to Valentine Day’s lovers. 
Later on he produced Los Amigos 
Invisibles “Super Pop Venezuela” album 
which grabbed a nomination for a 
Grammy Award!

2007 saw the release of the “Cocktail Disco” 
project with long time partner BBE, a 
handful of Disco classics remixes and other 
surprises down the line.

2008 marked the frenchman’s “Return to 
the Playboy Mansion” (Defected) with a 
lush double CD of sex tinged grooves.

In 2009, Dimitri returned to his early DJ 
days with “NightDubbin’” (BBE) a fresh 
collection of 80’s dubbed out dance classics 
with help from old mates The Idjut Boys.

Over the course of his 30 year career 
our man from Paris has sold more than 
a million copies of his eclectic outings. 
Without any marketing budgets, and 
mostly on indie labels. Never ask Dimitri 
From Paris what his going to play prior to 
a set; he doesn’t know, he ‘always lets the 
crowd inspire the moment’... 

 

DIMITRI FROM PARIS
Saturday 8th November 2014

Supported by Craig Alder (!CON!C) 
and Ben Newman (Rocksteady)

Pre-party / 6PM – 9PM / LITTLE DRIFT 
Gri" (Full Flow)

Tony Safe

RESIDENTS AFTER-PARTY FOR 
OVERNIGHT GUESTS ONLY  2am-6am

Steve Ferbrache (Kidnapped)
Pete De Momme (Clique)

Ashley Ford (Clique)

 TICKETS £25 
AVAILABLE FROM THE ROYAL YACHT / 

WHITE LABEL RECORDS / ROULETTE 
CLOTHING (MENS)

DOORS – 9PM – 2AM / 21YRS + / R.O.A.R

FOR TABLE ENQUIRIES & VIP, 
PLEASE CONTACT: 

events@firethornproductions.com

With such a large mix, Dimitri remains 
of one of club lands most empathic and 
most unpredictable DJs. Playing across 
genres and tempos his first goal is to 
share his love for music while moving 
your mind, body and soul

FOR OVERNIGHT PACKAGES,  PLEASE CONTACT  01534 720511
THE “ICONIC” OVERNIGHT PACKAGE
Check into The Royal Yacht on the day of the event, enjoy the facilities of the amazing Spa Sirene and 
prepare yourself for the ultimate night out, courtesy of Firethorn Productions.

At the end of the evening, join us for the exclusive “Residents After Party” or make your way upstairs to 
your stunning bedroom for the perfect night’s sleep. Next morning, enjoy our delicious Sunday breakfast 
followed by a swim in our beautiful pool.

The overnight package starts from £165 per room for two people staying overnight and includes 
use of the Spa facilities, tickets for two people to the event, VIP welcome drinks kindly sponsored 
by Rekorderlig, Beautifully Swedish Cider, late night resident bar access, your overnight experience 
and full English breakfast. Much more fun than rushing to get ready and queuing for a taxi home at 
2am! Overnight packages entitle each guest to one standard ticket each, with upgrades available on 
request.  
 
For further details please call 720511 to book and quote “ICONIC” to be eligible for this exclusive o"er 
of £165 per room per night on a bed and breakfast basis.
OVERNIGHT GUESTS HAVE EXCLUSIVE ACCESS TO THE RESIDENTS AFTER-PARTY - 2AM-6AM
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MUSIC

OCTOBER MUSIC & NIGHTLIFE:
WHAT’S ON...

FRIDAY 17TH OCTOBER 
@ HAVANA - VANGUARD 
PRESENTS KEENO 
Vanguard Audio welcome one of the most 
exciting artists in drum and bass music 
right now. Keeno at only 20 years of age, 
has just followed in the footsteps of artists 
like High Contrast, Krooked and Logistics 
& Camo, releasing his debut album on 
Hospital Records. A star in the making! Be 
sure not to miss his debut show in Jersey 
this October at Vanguard Audio’s new 
home ‘Havana Nightclub’.
(Tickets £7 available from White label)

SATURDAY 18TH OCTOBER 
@ THE WATERSPLASH -
ROTTS AND REGGAE 
DJs Nelson and Shakti are reviving the 
reggae and roots vibe at The Watersplash – 
keeping the summer sounds spinning in to 
October. Renowned for their sun drenched 
sets this summer, Nelson will be pulling 
out all the stops; this is no doubt one way to 
keep autumn at bay.
(Tickets £10 on the door)
25th October @ RADISSON BLU, The 
Waterfront 

SATURDAY 18TH OCTOBER 
@ ROJO - SMILE
Warren Le Sueur & Simon Gasston
10pm-2am, Entry Free

HOUSETRAP’S 
HALLOWEEN SPECIAL 
With the clocks going back, there’s an extra 
hour of partying! Housetrap are pleased 
to be bringing back, My Digital Enemy 
- It’s been a busy year for these guys as 
they continue to produce hit after hit. A 
number of them have been featured on 
BBC Radio 1 as world exclusive releases 
by the likes of Pete Tong, Danny Howard 
and special guest mixes from Mark Knight 
and Chuckie. Regulars on the world 
circuit, there’s not many clubs or gigs that 
haven’t witnessed the My Digital Enemy 
experience and now your Halloween 
Special will see them bring the soundtrack. 
In support, Housetrap’s Dave Smith and 
Graham Ling. Not to be missed, this event 
is supporting two great local charities, 
Macmillan Cancer Support in Jersey and 
Jersey Hospice.
(Tickets £22 online or White Label)

SATURDAY 1ST NOVEMBER @ 
THE GRAND - DECADANCE 
BURLESQUE PRESENTS…
A night of unadulterated mischief and 
merriment. This is the fifth birthday of 
Jersey’s first burlesque show and is set to 
be a night of tassels, teasing and tonnes 
of fun. The event will start at 8pm for pre 
drinks in the champagne lounge at The 
Grand, then on to the Folly Mixtures, with 
their red lips and wiggling derrieres and 
add a splash of Ivy Paige as compere and 
ta dar, a night for all Agents Provocateurs! 
One of Jersey’s finest, DJ Spim will be 
taking care of the tunes for the after party. 
(Tickets £35 from White Label)

INN ON THE PARK 2014 ‘NOT 
FORGOTTEN’ WEEKEND:
The BIG Reunion Weekend where old 
friends from all over the world come 
together and swap memories from times 
gone by…

Part 1 of the IOTP Treble
FRIDAY 10TH OCT @ ROJO, JERSEY
Warren Le Sueur, Simon Gasston, Robbie 
Edwards
9pm-2am
Entry Free

Part 2 of the IOTP Treble
SATURDAY 11TH OCT @ GRAND 
JERSEY
Bassheads (DJ Set)
K-Klass (DJ Set)
FPI Project (LIVE)
Altern-8 (Dj Set)
Warren Le Sueur, Simon Gasston, Robbie 
Edwards
7pm-2am
Entry: SOLD OUT
In support Of Brighter Futures

Part 3 of the IOTP Treble
SUNDAY 12TH OCT @ THE LITTLE 
DRIFT, ROYAL YACHT, JERSEY
Warren Le Sueur, Simon Gasston, 
Robbie Edwards
9pm-2am, Entry Free

SATURDAY 25TH OCTOBER 
@ THE WATERSPLASH - 
TOGETHERPARTIES “CLOCKS 
GO BACK SPECIAL”
SIGMA + MC Justyce plus Local support
10pm-2am + Extra Hour for Clocks going 
back, advance Tickets £14.50, available 
from Tib St, Splash, White Label & online: 
Eventbrite.co.uk
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PAPARAZZI PAPARAZZI AT JERSEY LIVE

WHY STOP JUST BECAUSE THE NEIGHBOURS SAY SO?

DEFINE YOUR OWN LIMITS
SILENT DISCO HEADPHONE RENTAL FROM £1.75 PER PAIR (BASED ON 400 PAIRS)
SEE GALLERY.JE FOR DETAILS OR CALL 811100 TO MAKE A RESERVATION
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PAPARAZZIPAPARAZZI AT  THE GALLERY SILENT DISCO

 

SILENT |sīlənt|
adjective
• not making or accompanied by any sound

DISCO |diskō|
noun (pl. discos)
• a club or party at which people dance to pop music
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PAPARAZZI PAPARAZZI AT TANGUY’S

WHY STOP JUST BECAUSE THE NEIGHBOURS SAY SO?

DEFINE YOUR OWN LIMITS
SILENT DISCO HEADPHONE RENTAL FROM £1.75 PER PAIR (BASED ON 400 PAIRS)
SEE GALLERY.JE FOR DETAILS OR CALL 811100 TO MAKE A RESERVATION
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PAPARAZZIPAPARAZZI AT  MIMOSA

 

SILENT |sīlənt|
adjective
• not making or accompanied by any sound

DISCO |diskō|
noun (pl. discos)
• a club or party at which people dance to pop music
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PAPARAZZI PAPARAZZI AT KOKO

WHY STOP JUST BECAUSE THE NEIGHBOURS SAY SO?

DEFINE YOUR OWN LIMITS
SILENT DISCO HEADPHONE RENTAL FROM £1.75 PER PAIR (BASED ON 400 PAIRS)
SEE GALLERY.JE FOR DETAILS OR CALL 811100 TO MAKE A RESERVATION
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PAPARAZZIPAPARAZZI AT  THE YACHT

 

SILENT |sīlənt|
adjective
• not making or accompanied by any sound

DISCO |diskō|
noun (pl. discos)
• a club or party at which people dance to pop music



JERSEY’S STYLE MAGAZINE166

DIRECTORY

FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL GALLERY ON 811100

Bellezza
A stunning new salon situated in the recently 
renovated St Brelade’s Bay Hotel. We offer a 
wide range of treatments from essential beauty 
maintenance to more indulgent body treatments. 
Indulge yourself with our professional team in 
luxurious surroundings. Open 7 days a week 
(including 4 evenings).

T: 01534 723333
E: www.bellezzajersey.co.uk

 

Manna
Manna is a relaxed laid back store that stocks 
the hard to find fresh designer labels that have 
been selected for their individuality and fashion 
forward design including: By Malene Birger, 
American American Retro, Ba &Sh, American 
Vintage, 360, Ganni, Velvet and new for 2012: By 
Zoe, Stop Staring! And Bastyan.

Manna
Tel: 619985
7 West’s Centre

RIO • HAIR • BEAUTY
Rio conveniently situated in the heart of St Helier, 
this dynamic salon has something for everyone, 
quality hairdressing and beauty services in modern 
contemporary surroundings. A great retail shop for all 
your hair/skin cleansing and conditioning needs, our 
knowledgeable staff have the answers. 

RIO • HAIR • BEAUTY
Tel 734458
55 Halkett Place, St Helier

Avalon Hair & Beauty
Avalon offers a complete portfolio of cutting edge 
hair and beauty services personalised for the 
individual. Experienced stylists and therapists 
deliver a friendly, high quality service making 
your visit a truly memorable experience. We also 
exclusively sell Sassoon hair products.

Avalon Hair & Beauty
15 Burrard Street
St Helier
Tel: 888178

 

Creme
Welcome to Creme the exclusive ladies’ boutique 
in the heart of St John’s village. Creme is the 
out of town established boutique with plenty of 
parking. Creme have exclusivity on many brands 
such as Elisa Cavaletti, Joseph Ribtoff,  as well 
as stocking well known designers such as Gerry 
Webber, Basler and many more. Our hours of 
opening are as follows:

Creme
01534 862603
Mon - Saturday 9.30am-5.00pm
Wednesday      10.00am-5.00pm  

Pebble
A hidden gem packed full with unique furniture, 
clothes, homeware, gifts and interior accessories 
as well as our famous chalk paint. Relaxed, wel-
coming store where you can browse at your leisure 
or do some serious shopping.

Tel: 736449
www.ilovepebble.com 
12-14 Market Street,  St Helier 
Follow us on Facebook & Twitter

DIRECTORY

Rivoli Jewellers 
Situated in the heart of King Street, Rivoli Jewellers 
stocks a wide selection of wedding rings. Whether 
you are looking for a plain or diamond set ring, in 
platinum or gold, Rivoli will have the perfect ring 
for you. A shape to fit service is also available to ensure 
that your engagement ring fits perfectly against 
your wedding ring. 

Rivoli Jewellers
41/43 King Street, St Helier
Tel: 01534 601930
www.rivolijewellers.co.uk

 

Arbonne
Personal care with a Swiss heritage, Arbonne 
products are packed with the best botanically active 
ingredients.  Pure, safe and beneficial. First developed 
in Switzerland in 1975,  Arbonne’s skin care products 
are now shared throughout the world through a 
network of independent consultants.

Check out your Channel Islands website for more 
information and online shop.

 www.channelislands.myarbonne.co.uk

Pennyfeathers
Penny and her team welcomes you to 
Pennyfeathers. Established in 2007 we pride 
ourselves on highly professional, relaxing beauty 
treatments that put the treat back in treatment. 
We use the highly acclaimed Murad Skincare, Mii 
Make Up, Jessica and Lash Perfect Lashes. We 
look forward to seeing you.

Pennyfeathers, within Capelli, 
La Grande Route de la Cote, St Clement
Tel: 867172 / penny@penny-feathers.co.uk
www.penny-feathers.co.uk
   pennyfeathersjersey     pennyfeathers07
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Looking for something a bit different...?
The Gooseberry Bush - your one-stop Clothing & 
Lifestyle store! Clothing collections from Lauren 
Vidal, Gabrielle Parker with Jewellery, shoes and 
accessories to compliment. Gifts and Interiors 
from all over the world. Gorgeous babywear, 
comforters and keepsakes, including the popular 
East of India gifts.

The Gooseberry Bush @Rondel’s 
La Rue du Haut de l’Orme,
Trinity. Bus Route 25

Tel: 726224

 

Improving back pain during pregnancy
Struggling with backache, leg or neck pain? Experiencing 
pubic or pelvic pain? Diagnosed with Pelvic Girdle pain 
(PGP)? Penny, an experienced Chiropractor and Medical 
Acupuncturist recommended by many local mums aims 
to relieve your symptoms and discomfort and improve 
mobility by combining treatment with advice and gentle 
exercises. Treatment may include the gentle McTimoney 
Chiropractic technique, Acupuncture or Massage.

Penny Henderson DC MSc FRCC MMCA
T: 617987  Active Chiropractic Clinic, 7 David Place
www.activechiropracticjersey.com
FB:Activechiropracticclinic

Eye Candy Lash & Beauty Studio 
Centrally situated within Blades Salon, a Beauty Studio 
specialising in eyelash extensions and offers a wide 
range of Beauty Treatments: bridal and occasion 
make-up, tanning, gel nails and waxing. A relaxing and 
convenient location for all your beauty needs.

Eye Candy Lash & Beauty Studio
3rd Floor Blades Hair and Beauty Salon, 
12 Halkett Place, St Helier 
T: 01534 735919 / M: 07797 786 790
FB: Eye Candy Lash & Beauty Studio
www.eyecandyjersey.com

10-14 Beresford Street 
St Helier, JE2 4WN 
Tel: 01534 769320 
shop@iQJersey.com

iQ, your local Apple experts - 
now with iPhone!
The only Apple Authorised Service Provider 
for iPhone and everything Apple. 

Pop in today for iPhone, iPad and all  Apple 
computers. Training, home callouts and full 
tech support available.

Open New Horizons
Why not take full advantage of the outdoor space 
you have. Don’t be shut in! Don’t be closed off!
Folding sliding doors can be used in a whole 
range of applications, from Terraces to Orange-
ries. Modern Living at its best.

Affordable Windows
Tel: 01534 747858
info@affordablejersey.co.uk
www.affordablejersey.co.uk

 

Central Walk-in Location (Wharf Street)
- Long term established professional company 
- NEW 6 month warranty 
- Same day or while you wait service
- Huge range of accessories available
- We take great pride in our high level of 
customer service and repair experience
- FREE pick up and drop off service
- FREE screen protector with Apple 
screen replacements

Phone Doctor
Phone 01534 811 999
Email AandE@phonedoctor.je
facebook.com/thephonedoctorje
www.PhoneDoctor.je

McArthur Landscapes
A creative and vibrant garden design and construction 
company. Designs for 21-century living respond to place, 
complement the local environment, place people at the 
centre of design, reflecting who they are and what they 
want from their home or garden. 

McArthur Landscapes
07700708080 (Kate)
07700705266 (Paul)
www.mcarthurlandscapes.co.uk

 

Jersey Thermal Imaging
Thermography is a non-invasive, safe technique for 
detecting and monitoring many injuries and conditions 
for both men and women.

Invaluable adjunctive method for women to monitor  
their breast health.

www.jerseythermalimaging.com
email: hedigreen@me.com

CranioSacral Therapy 
Craniosacral therapy helps to deal with the 
long-term effects of trauma, whether through 
accident, surgery, inflammation, birth trauma 
or emotional trauma and can therefore be life 
changing because it supports and empowers 
self-healing. Suitable for young babies up to very 
elderly people.  

Lido Wellness Centre Suite 2.8, 
Lido Medical Centre, St Saviours Road
Tel: 789367 Mob: 07797 742347
www.julieskelley.co.uk
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FULL COLOUR ANNUAL ADVERTISING FROM £46 PER MONTH

CALL GALLERY ON 811100

Get your garden in order
At CAF we supply the full range of Efco Garden 
Machinery from Hand Tools to Compact Tractors.  
We service and repair all makes of garden machinery 
at our fully equipped Engineering workshop. Our 
rates  are ompetitive, we can collect and deliver, 
ensuring a fast and efficient service.

C A F Engineering Ltd 
Lyndale, Augres Trinity
Tel: 01534 863900 
enquiries@cafengineering.com

 

Brazilian Soccer Schools
Brazilian Soccer Schools exist to give players aged 
5-18 years the best start in football.  
w.partington@braziliansoccerschools.com
www.braziliansoccerschools.com/jersey
www.facebook.com/braziliansoccerschoolsjersey

M: 07797 799 111

Socatots
Socatots is a soccer specific play programme for 
children from 6 months to school age. 
w.partington@socatots.com
www.socatots.com/jersey
www.facebook.com/socatotsjersey

M: 07797 799 111

REAL Professional Tools
L.C. Pallot & Sons Ltd. carries an extensive range 
of hand, power and air tools, air drills, sanders, 
blow guns, spray guns, impact wrenches and 
sockets, spanner, plier and screwdriver sets, 
cordless drills, angle and bench grinders and cut 
off saws!  If L.C. Pallot & Sons Ltd. does not have 
your desired tool in stock, our staff will happily do 
what it takes to order it in as soon as possible.

Unit 6, Clos du Marais
Rue de Bechet, Trinity
01534 863888
www.lcpallot.je

 

Deveau Commercials 
Deveau Commercials Ltd are the sole Channel 
Island agent for Toyota Materials Handling 
equipment. All types of forklift trucks, pallet trucks 
and attachments for sale or hire. Spare parts 
stocked for Toyota Forklifts, and an all makes forklift 
spare parts service is available.

Deveau Commercials Limited,     
La Rue de Bechet, Trinity
865940 |  07797 726639
deveauworkshop@gmail.com

DIRECTORY

Curran Photography
Curran Photography offers a very unique, 
personalised service. Specialising in Portraiture, 
Weddings & Commercial Photography this family 
run business is the ideal business to approach in 
order to capture those special moments. 

Curran Photography
07700 368817
curranphotography@gmail.com
www.curranphotos.blogspot.com

Paramount Events
Whether you are looking for advice, 
recommendations, or a fully managed service, 
we can help bring your event to life. We also offer 
P.A. services for clients who lead busy lives and 
need assistance with making those personal 
occasions special.

www.paramounteventsjersey.com
info@paramounteventsjersey.com

 

Harbour Gallery 
The largest contemporary art and craft gallery in 
the Channel Islands: exhibiting and selling work 
of over 800 local exhibitors. Stockists of art and 
craft materials, textile materials in the shop “Sew 
and Sew” and knitting yarns and accessories 
in “Knit Wits”.  The Harbour Gallery is home to 
“Evolve” showcasing one off fashion designs from 
Jersey. 

Harbour Gallery
Open 7 days a week 
10.30am – 5.30pm 
Tel: 743044

Jersey Online Auctions
jerseyonlineauctions.com

Jerseyonlineauctions.com
Buy & sell online with Jersey’s newest online 
marketplace! From new and used furniture and 
cars to children’s toys, JerseyOnlineAuctions.
com is not just another classified website. 

Pay with PayPal  | Bid or buy | Promotions & 
giveaways | Customer service 7 days a week 
| 100% Jersey focused | FREE LISTINGS FOR 2013 

Complete groundwork solutions 
JB offer all aspects of ground works 
including; drainage, excavation, landscaping, 
slab formation, concrete foundations, brick 
paving & concrete works. We offer reliable, 
efficient and affordable machinery hire using 
the most up to date equipment. For free 
estimates and competitive rates, call James 
to discuss your requirements.

JB Groundworks Ltd
01534 482108
07797 818032
james@jbgroundworks.com
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www.wilsons.je

AVAILABLE 1ST NOVEMBER

NEXT MONTH

ESCAPE



BOARDOM

 

 

THE PERFECT 
WOMAN

 

 

 

 

 

 

 

 

 

 

 

 

THE PERFECT 
WOMAN

THE PERFECT 
WOMAN

IF YOU COULD 
BE ANY MALE 

CELEBRITY, WHO 
WOULD YOU BE

AND WHY?

Kyran, 16, Student

Jack Burroughs. 
He’s a Jersey 

Superstar  

Hamish / 37 / Carpenter

Luke, 19, Student 

Ron Weasley because 
I look like him! 

Great hair!

Ian, 32, Self Employed

Lee Evans because a good 
sense of humour makes a girl 

laugh which is always 
a bonus!

boardom 

Nick, 53, Jersey Co!ee Cars

Chris, 41, Businessman

George Best! Greatest 
footballer to have ever lived
and he was also a bit of a lad! 

Paul, 25, Salesman

Batman because I 
have to wear black 

for work

Julien, 32, Postman

THE PERFECT 
WOMAN

Damon, 53, Chef

David Niven because he’s 
a bigger party animal than 

George Best!

Superman! I’m a postman 
by trade so I could fly and 

post items quicker! Speedy 
delivery!!

Frank Sinatra. 
Charisma! 
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